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9:00 A.M.-4:30 PM. e Students $15

NAILPRO

NAILPRO NAIL COMPETITIONS SPONSORED BY: nailpro.com/freeinfo ® Use Freelnfo #36

Y Ole%db —'@elava CUCCIO en % gue Qeb E 'l nand @ nait € 3N )

No children under 12 allowed on show floor nailpropasadena.com or call 888.491.8265



Valentine'’s

DAY



To Rule ©r Net Te Rule






Jeff Pink, creator of the French Manicure and ORLY




ORLY

t all started with Pink..

Since creating the French Manicure in the 70’s, Jeff Pink has continued to turn industry heads with
his innovative products, color expertise and unwavering commitment to Salon Professionals.

Trend-setting Color
& Innovative FX

Patented Rubberized
Gripper Cap™

Always Professional.

nailpro.com/freeinfo « use freeinfo #1

461 PASSIONFRUIT

0 \(§ AVAILABLE AT SALLY BEAUTY SUPPLY, ULTA, PROFESSIONAL
@ g SALONS & BEAUTY SUPPLY STORES AND AUTHORIZED DISTRIBUTORS. Orlybea Uty. CO m






IVIIINT EALUA]

[Samba-dvillm BraziEe\Uhats 2ivou el




cnd.com

©2014 Creative Nail Design, Inc.




VINYLUX

Week Long Wear (Really!)
No Base, Self-Adhering Color Coat

Two Steps for Faster Service Time

Durability Increased with
Natural Light

CND&E

Nails. Fashion. Beauty.
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(One Week Course

.
Tech yourself before you wreck yourself. ¢
Now teaching awesomeness. .

)




Wanna be insanely inspired? Wanna be supremely challenged? Wanna be a nail tech that totally
rocks and makes tons of money? At our One Week Course, we’re teaching skills you can bank on.
Available exclusively at Young Nails Tech for OWC Mastering Acrylic or Mastering Gel. Get ready
for a ridiculously intense five-day training session for nail techs who want to take it up a notch.

There’s never enough awesome to go around. That’s why we’re teaching it.

January/February Promos

Instant
Nail Art
Studio

Order The ManieQ Color Glitter Gel Kit + Mini LED light
and save: 43%.

Nail Art
Essentials

Order ManieQ Base & Mani®Q Top
and receive free: MANI®Q COLOR: BLACK 101.




Details,
Details,
Details

Order 1/4 oz Kaleidoscope Black & White
and receive free: 1/4 0z. KALEIDOSCOPE RED.

Nothing
But
Shimmer

Order 32 oz. Nail Liquid
and receive free: 856 COVER BLUSH.

Offers available January 1, 2013 through February 28, 2013 to US residents only.
Order from your local distributor.

www.youngnails.com, info@youngnails.com
Young Nails Inc., Anaheim, CA 1-800-777-9170




ASP™ Soak Off Gel Polish

This Valentine’s Day create unique nail designs
full of passion and emotion with ASP™ Soak

Off Gel Polish. Professional nail color that lasts
when the love fades away.

Follow us @SallyBeauty

ASPNail.com

SallyBeauty.com
© 2014 ASP ALL SEASON PROFESSIONAL. ALL RIGHTS RESERVED.

800.ASK.SALLY



FALL IN LOVE WITH

ALL SEASON PROFESSIONAL™

ASP™ Soak Off Gel Polish

24 TRENDSETTING,
FASHION-FORWARD COLORS

Love is in the air @SallyBeauty

with nail colors that help you unleash

your individual passion and style.

With up to 2 weeks of complete color

coverage, ASP™ Soak Off Gel Polish

will not smudge or chip and leaves
nails with a brilliant shine and

luster found only at the
finest professional salons.

BLUE CRUSH #156726

i
LIGHTEN THE MOOD PINK

#156714

Download our easy-to-use step-by-step
Gel Polish instructions at:

IN THE DIAMOND LANE aspnail.com/howto/gelpolish
#156730 '

Model is wearing ASP™ Soak Off Gel
I’M ROYALTY PURPLE #156725

Get
everything

you need

If you love everything nails, you'll love the new ASP™ ]
collection of easy-to-use professional nail kits.

Find these and other ASP™ Professional Nail Products
at 2800 Sally Beauty® locations.

PROFESSIONAL NAILS STYLED BY YOU™

nailpro.com/freeinfo ¢ Use Freelnfo #3













EXPRESSION
IN COLOR

Each Morgan Taylor shade was distinctively developed with a unique story and
personality to suit every mood, attitude and style. Our creative palette knows no
bounds, ranging from classic to avant-garde, and subtle to unconditionally spectacular.

Morgan Taylor Nail Lacquer is available in 100 exclusive colors. Indulge yourself.

@INEZN
TAYLOR

Professional Nail Lacquer

AVAILABLE AT

CosmofProf WARMSTRONG McCALL
]

PROFESSIONAL BEAUTY SUPPLY
Division of Beauty Systems Group LLC
TO FIND A STORE NEAREST YOU, VISIT WWW.COSMOPROFBEAUTY.COM OR | TO FIND A STORE NEAREST YOU,
CALL 1-888-912-3463. TO FIND A SALES CONSULTANT, CALL 1-800-362-3186. | VISIT WWW.ARMSTRONGMCCALL.COM OR CALL 1-888-688-8286.

Call 714.773.9758 or go to MorganTaylorLacquer.com

©2013 Nail Alliance-Morgan Taylor HM-3065

nailpro.com/freeinfo ® Use Freelnfo #5



gelish.com

Performs like Gel, Applies like Polish™
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AVAILABLE AT:
CosmotProf W»\nmsmomc McCALL
1

PROFESSIONAL BEAUTY SUPPLY

Division of Beauty Systems Group LLC
‘TO FIND A STORE NEAREST YOU, VISIT WWW.COSMOPROFBEAUTY.COM |  TO FIND A STORE NEAREST YOU,
OR CALL 1-888-912-3463. T0 PLACE AN ORDER, CALL 1 186. | VISITWWW. L.COM OR CALL 1-888-688-8286.

nailpro.com/freeinfo ¢ Use Freelnfo #6

COLLECTION

MY ONE
BLUE LOVE
KISS ME,
I’'M A PRINCE
OH WHAT
A KNIGHT!

6000P0O

714.773.9758 ¢ © 2013 Hand & Nail Harmony, Inc.
Made in the USA

HM-2812
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SOOTHE AND
SMOOT

Feeling rough around the edges?
Not to worry. Tell your heels to
share the cucumber love. Soften
and moisturize your body’s rough
spots—shoulders, knees and toes.

SpaPedicure™ Cucumber Heel Therapy.
From CND.

CNDE

Nails. Fashion. Beauty.




It's time for GEL POLISH
to get a helping hand.

BEFORE"
IBX SYSTEM treatment
under Gel Polish

YOUR NAILS

Protective Nail Shield Under All Gel Polish

AFTER’
IBX SYSTEM treatment
under Gel Polish

NATURAL NAILS that won’t grow?
PEELING, SPLITTING,
‘ SHREDDING?

- G R O W

YOUR NAILS

Natural Nail Strengthening System

AFTER®
IBX SYSTEM used for
Natural Nail Growth

* All photos are unaltered.

f facebook.com/FamousNamesProducts
pinterest.com/FamousNamesLLC

@FamousNames

© 2014 Famous Names LLC
IBXNails.com | FamousNamesProducts.com
858.779.15183 | 877-235-1141 | info@famousnamesproducts.com



Famous Names’ revolutionary

IBX SYSTEM

CREATING NAIL FROM WITHIN

I system, 2products, Zrevolutionary uses

PROTECT
YOUR NAILS

Protective Nail Shield
Under All Gel Polish

To learn more about IBX™ & IBX™ REPAIR, go to IBXNails.com

Visit us at the FAMOUS NAMES LLC

ISSE Long Beach Show Booth #514 T A e

nailpro.com/freeinfo ¢ Use Freelnfo #8









CUCCIO

NATURALE
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Preferred Choice CUCCIO

NATURALE

for Hydration . Sicdiocom

by professional spa and salon
stylists, estheticians and nail
technicians worldwide

/

Cuccio Naturalé™ Butter Blends and
Lyte™ Ultra Sheer Body Butters give your
clients a powerful, non-oily, non-slippery
hydration experience, that will leave their
skin feeling silkier, smoother and more
radiant looking.

As a beauty professional they help you to
sooth, moisturize, and protect your hands
from salon chemicals and constant wet work.

Make Cuccio Naturalé™ your preferred
choice as the perfect addition to your
daily skin care regime.

Purchase one
8 oz. Lyte Ultra Sheer Body
Butter and receive one Free!

Available in the following scents:

719034 Honey & Soy Milk

719035 Pomegranate & Acai
719036 Tuscan Citrus & White Tea
719037 Guava & Mangosteen
719308 Lavender & Chamomile
719646 Vanilla Bean & Sugarcane

Purchase one
8 oz. Butter
Blend at an
extra Special
Price!
pecial $5.99 Special $2.99
Regularly $7.85 Regularly $3.29

$1.86 Available in the
Available in the following scents: following scents :
719927 Milk & Honey 719642 Milk & Honey

Purchase one
1.5 oz. Butter Babies
at a Special Price!

719042 Pomegranate & Fig 719643 Pomegranate &

901994 Tuscan Citrus & Herb 719644 Tuscan Citrus &

901993 Papaya & Guava 719645 Papaya & Guava

719620 Lemongrass & Lavender 719640 Lemongrass & Lavender
719391 Vanilla Bean & Sugar 719641 Vanilla Bean & Sugar




COLOUR

CHARISMA
DREAMS
SERENITY

WISHES

MODEL ISWEARING
ARTISTIC COLOUR
GLOSS INWISHES.



More to See!
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WHO ARE YOU?

The go-getter?
The glamour gurrrrl?

Brisa™ Gel is a study in contrasts.
Perfect, natural-looking nails flexible
enough to go anywhere or vivid bold
nails for the ultimate style statement.

Sculpt. Enhance. Extend.
Or just correct the tiniest of flaws!

The Brisa Gel System.
From CND.

CND&

Nails. Fashion. Beauty.
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Learn more with a full day of

FREE TECHNICAL CLASSES
from INDUSTRY
LEADING MANUFACTURERS

COMPETE IN
NAILPRO COMPETITIONS

Sign up and take part in the world’s most prestigious
Y nail competitions, including the 2014 NAILPRO CUP!

NAILPRO

NAILPRO NAIL COMPETITIONS SPONSORED BY:

% d>S)alava CUCCIO enﬂgue

alessandro

NNNNNNNNNNNNN - @
elll  JaARmONY OP-1

nailpro.com/freeinfo * Use Freelnfo #15

Visit nailpropasadena.com to register & get class updates or call 888.491.8265




SUNDAY
APRIL 13,2014 [ NAILPRO

9:00 AM TO 4:30 PM
PASADENA CONVENTION CENTER, NAI LS O NLY SH OW

PASADENA, CA ‘ | I I |

PURCHASE IN ADVANCE BY MARCH 28TH & SAVE!

$25.00 Each $20.00 Each $15.00 Each

GET GREAT DEALS ON HOT PRODUCTS!

Enter to win 1 of 5 NAILPRO
Swag-Bag Raffles including
the chance to win our

GRAND PRIZE valued at
$1,000 worth of products!

No children under 12 allowed on show floor nailpropasadena.com or call 888.491.8265
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Cover Credits
Nails: John Hauk; Photography:
Cory Sorensen, corysorensen.com;
Makeup: Lindsey Martens; Hair: Judd
Minter, AIM Artists; Model: Kelly Kopen,
Photogenics Media; Digital Imaging:
Jaison Duell Wilson; Art Director: Patricia
Quon-Sandberg.

Check out the behind-the-scenes video of our
cover shoot at nailpro.com.

Features 68

96 The Blog Log 118 Design Your 134 Be Mine?

Leslie Henry of work/play/polish teaches Dream Job Charm and win over clients with delightful
you how to create post-worthy content for Take charge of your career with expert HR Valentine’s Day products. By Taylor Giatti
your blog in part two of this series. advice. By Sarah Protzman Howlett

110 How to Set Up 128 Five Star Style 1 1 O

Your Nail Table Transform your salon into a high-end oasis

Get a head start on your spring-cleaning without spending a penny!

and organize your way to success. By Melisa Wells

By llona French
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GWEN is wearing her signature shade OVER & OVER A-GWEN embellished with SWAROVSKI® ELEMENTS e Call 800.341.9999 ©2014 OPI Products Inc.

OVER & OVER A-GWEN

The signature shade of Gwen Stefani
featuring SWAROVSKI® ELEMENTS
STUDS & CRYSTALS

opi.com/gwen ﬁ u .l

#GwenForOPI
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INn Every Issue

42 Editorial
44 Backfills

48 Nailing the News
62 Portfolio
70 Behind the Nail Pros
84 Nailspiration
156 Showcase
162 Happenings
164 Marketplace Plus
167 Marketplace
168 Ad Index

171 Manufacturer Deals
& Promotions

186 Test Yourself

Columns

Attitudes

68 Polished Look
The Holy Grail of Nails
Katy Perry and Dolce & Gabbana
gild the nail scene. By Karie L. Frost

82 Beauty File

Mia Secret founder Roberto Mejia
shares his perfect day and his most
treasured possession.

86 Guest Editor

Ask Elaine

Star Nail global education director and VP
of marketing Elaine Watson tackles your
toughest nail questions.

88 Savvy Salon
Hammer & Nails

A salon for men breaks stereotypes and
teaches men how to pamper themselves
in West Hollywood, CA.

90 Competition
Corner

Champion nail artist Amy Becker reveals
her secrets for winning to help you
achieve your competition goals.

170 Hollywood File

Glorified '90s tips make a comeback in
The Wolf of Wall Street. By Karie L. Frost

Product Talk

NAILPRO (ISSN 1049-4553) is published monthly by Creative Age Publications, Inc., 7628 Densmore Ave., Van Nuys, CA 91406-2042. Subscriptions: U.S., $24 per year;

150 Pro Talk

Dashing Diva offers must-have nail
trends in one convenient kit, and ME!
Bath helps deliver irresistible spa
services. By Taylor Giatti

78

Tech-Niques

72 \Workshop
Nurtured Nails

Cater to clients’ stressed nails with
replenishing services.

By Karen Hodges

78 Art Gallery

Sweet Shoppe

Create delectable digits with candied nail
art. By Pam Minch

146 Nail Clinic

Reality Bites

Understand the psychological roots of nail
biting and how to mend it. By Tracy Morin

Canada/Mexico, $46; other international, $89. Periodicals postage paid at Van Nuys, CA, and additional mailing offices. Return undeliverable Canadian addresses to:
P.O. Box 201, Richmond Hill, ONT L4B 4R5 Canada. POSTMASTER: Send address changes to NAILPRO, P.O. Box 1073, Skokie, IL 60076-8073.
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Svwaken

see color in a new light..

Six full-coverage
colors for Spring 2014

Plus, one special effect
topper to accent or change

Monet/ZP726
the look of any color! TOPPER
Zoya Monet
Dillon/ZP723 Rebel/zP724 Hudson/ZP722 Dot/ZP720 Cole/ZP721 Brooklyn/ZP725
bottom topped bottom topped bottom topped bottom topped bottom topped bottom topped
by Monet/ZP726 by Monet/ZP726 by Monet/ZP726 by Monet/ZP726 by Monet/ZP726 by Monet/ZP726
Shown above clockwise from top Dillon, Hudson and Rebel.
OVER 300 LONG-WEARING, VEGAN FRIENDLY, BIG5FREE COLORS:
Formula contains no formaldehyde, formaldehyde resin, toluene, dibutyl phthalate or camphor.
®
GET SOCIAL WITH US! .
TSOCIAL wiTH US! AVAILABLE AT FINE SALONS & SPAS:
#ZoyaNailPolish 1.800.659.6909, ORDER ONLINE AT ZOYA.COM

© 2014 Art of Beauty Inc. All rights reserved. = OR CONTACT YOUR LOCAL DISTRIBUTOR.

nailpro.com/freeinfo ¢ Use Freelnfo #11



“luxurious textures,
amazing performance, my new

ESSleSpO manicure..



Slilsla(l()tll attraction

that restores and renews.”,
C5

Meet my new manicure line:
Discover the power of my
hydra-resurfacing system.

Exfoliation+ Moisture Replenishment
e | eaves hands soft, smooth, and supple
e Rich, luxurious textures

e Exclusive massage technique designed
with an expert dance therapist

¢ Developed for professionals and
dermatologically tested

Better hands. Feel fabulous
with essiespa.

For more information, call 1.866.313.7845
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Resume Pomters

WITH

NAIL THAT INTERVIEW
Use this sample nail industry resume as a guide!
nailpro.com/sample-resume

Red Hot Nail Art

LOVELY TIPS
Fall in love with these V-Day nail designs!
nailpro.com/valentines-day-tips

Buzzwords

SELL YOUR SERVICES

The 10 keywords you must know for your advertising
to get powerful results!
nailpro.com/top-marketing-words

EisE Scan

. Use your smartphone to scan this QR
E| code and follow NAILPRO on Twitter.




“l suggest
you come out of your shell and

&w

have a

resort

collection
2014
resort fling
find m For more information,
on call 1.866.313.7845
cocktails &
coconuts
under the
twilight

DBP, Toluene and
Formaldehyde free



EDITORIAL

Neat as a Pin

overwhelmed with the sheer amount of stuff everywhere. The
walls are papered with inspiration photos; there are boxes
overflowing with nail products stacked against a wall; and literally
hundreds of bottles of nail polish littering tables, ledges, my desk
and even blanketing the floor (I've been sorting through the spring
collections for March). My bulletin board and desk look like a pack
of yellow sticky notes threw up all over them. On my desk, amid
the lacquers and rhinestones, Post-It notes and stapler,
there are five distinct piles—and | know exactly what's in
each of them. My office, and desk in particular, is what
| like to call “organized chaos.”
Fortunately, not too many outsiders visit my
neat freak’s version of torture. But if they do,
there’s definitely a lot to look at and even
more to play with (I still have the first edi-
tion of OPI Shatter in a corner of my desk,
among other cool nail stuff!). | think see-
ing where a person works tells you a
lot about her. | would hope that when
people walk into my office, they
think creative and inspirational.
When | step into a coworkers’
office that is completely neat and
tidy, I'm always impressed at their
organization (and secretly wonder where
they hide everything). Of course, others look
as though a bomb went off in their workspace,
with papers and notes scribbled with writing scattered
across every spare surface. But we're editors; we deal

If anyone walked into my office, she would most likely be

with papers and product all day long and are, for the most part,
left to our own devices.

Nail technicians, on the other hand, are sharing their “office
space” with countless clients throughout the day, so the outside
world sees yours. What does your desk say about you? Creative,
organized, sanitary? Perhaps more importantly, what does it say
to your clients? | am certainly not one to point fingers at messy
desks, but then again, | don’t often bring important people into
my office (that’s what conference rooms are for, thank good-
ness!). A well-organized nail table is not only about a client’s
perception of your skills, though; it also makes for a productive
tech. If you don’t have to dig for tools and supplies because
everything is properly laid out and labeled, then you'll be able to
get through your service in a much more timely manner. And after
all, time is money.

This month we bring you a comprehensive guide to organiz-
ing your own workspace (“How to Set Up Your Nail Table,” page
110). We not only give you suggestions for what to have on your
tabletop but the reasons why. In addition, we'd love to see what
your desk looks like! Share your photos with us on facebook.
com/NailproMagazine and @NailproMagazine on Instragram with
#nailtable. I'm already getting ready by taking pictures of mine!

Stephanie Lavery
NAILPRO Executive Editor
slavery@creativeage.com

e
Behind the Nail Pros...

When John Hauk was
visiting the West Coast, he
popped into NAILPRO to
do his take on Valentine’s
Day-inspired nails for our
cover. He used a combina-
tion of acrylic and gels to
create this salon-friendly
style. Check out the how-
to on page 70!

Stephanie in
New York...

While recently in the Big Apple,

I had the opportunity to meet with
veteran nail artist Tracylee
Percival, who is also the Sally
Hansen Education Ambassador.
While the brand is consumer-
based, she uses her professional
perspective and experience to edu-
cate the masses and media about
the importance of great nail care.
She’s definitely one to watch!
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—— Eachi3mL ¢
bottle of nail lacquer 0 g
Available in 60 trendsetting colours.

Available at: THE INDUSTRY SOURCE « 800.362.6245 « theindustrysource.com

nailpro.com/freeinfo ® Use Freelnfo #16




Original NO-Chip
Soak Off Color Gels

Over 170 Colors & French | Lasts 2-7 weeks
90% added natural nail strength.

Sculpted Gel Nails

Create Thin, Durable, Natural Looking, Custom Gel
Nail Enhancements {Form or Free-form).

Treatment Gels

MEDIUM GEL s

° Flexi-Gel

0 Clear Gel S-gel °

Customize clients’ nails to suite their lifestyle
by creating a flexible, medium, or hard end result.

Repair & strengthen severely damaged nails.
See videos @ youtube.com/BioSculptureUSA

nailpro.com/freeinfo ¢ Use Freelnfo #17

BACKFILLS

A Art’s Desire Oh yeah! It's hump
day and my favorite magazine
came! #nailpro #nailpromagazine
#getnailedetc #nails #nailsalon #pretty
#information #nailaddiction #happygirl
#humpday #Wednesday
Melissa @melkayeh33
Via Instagram

V¥ Talent Showcase This is suuuuuuper
awesome! #nailpromagazine #impumped
#ilovemyjob #soexcited

Veronica Andrade

Via Instagram

More Than a Mani Regarding

your article “Life Lessons Learned

From Clients,” the best one ever
covers both my personal and professional
life. My client/friend Betty Abernathy Dils
taught me that you can’t want something

more for someone than they want it for
themselves, meaning if I'm putting more
time, thought and energy into making
something good happen for someone else
than she is, then it’s time for me to stop,
take a step back, and let that person run
her own life.

Jill Wright

Bowling Green, KY

Via Facebook

¥ A Fine French Hope you like the way
| did my French sculpted technique. Hugs
from Mexico City!

Marcela Ortiz Gallardo

Via Facebook

Kudos | like this magazine! So informative!
Christopher X Nguyen
Via Facebook

¥ Wall of Fame Thought you might like to
see how | display the NAILPRO certificates
I've received over the last 15 years. This is
just some of them... they go all the way to
the floor!

Karyn Jones-Sicker

Via Facebook
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Dr.Gv

CLEAR NAIL

* No Odor, No Harsh Acids, No Qils

* Aseptic Dropper Tip

* No Need to Remove Polish or Acrylics
* Patented Formula

Available at:
Windsor Beauty Supply
Farmington Hills Michigan

USA Beauty Supply

Westminster, California

Nail Mall
Doraville, Georgia

Hi Fashion Beauty Supplies
Ridgefield, New Jersey

Pacific Nail Supplies
Madison Heights, Michigan

King Maxim Nail Supply
Bronx, New York

®

SallyBeauty.com Stolight Nl and Beauty Supply Pro Nail Supply
800-ASK-SALLY Lo Angeles, California Garland, Texas

Skyline Beauty Supply
Falls Church, Virginia

San Jose Beauty Supply
San Jose, California

Visit us at: Aliso Viejo, CA 92656
drgsheauty.com 800-780-6999

nailpro.com/freeinfo ¢ Use Freelnfo #19

V¥ Stockpile Magazine magazine!
Love them!

Anky Nails

Via Facebook

¥ File Frenzy Thank you for another
inspirational article, “Electronic File Nail Art” in
your November issue. This was a look that |
accomplished [from reading it]. | always enjoy
reading the Workshop articles and trying them
out for myself to see what | come up with. The
Dots were so fun to make! My only problem
was choosing the color | wanted. | even tried
to make the squiggly lines. Thanks again!

Janice Cortez

Nails by Janice

Clovis, CA

46 NAILPRO
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Inspired I’m a nail technician student and
| really like all of the nail art that you feature
in your magazine!

Lori Evans

Green Bay, WI

Duped | have just opened a salon. A new
guest came in and received an eyebrow
service. | complimented her on her pol-

ish color and she said it was OPI French
Cognac, but it’s unavailable. Can you direct
me to a replacement color or to whom may
have inventory of this color?

Congrats on your new salon! Unfortunately,
OPI does discontinue certain colors from time
to time to make room for new collections. You
might want to try your local OPI distributor;
sometimes they have leftover bottles. If
you'’re desperate for that exact shade, you
can always search on Ebay or Amazon.
Otherwise, you can go to opi.com and search
for similar burgundy colors. You might want
to check out OPI Malaga Wine. We think it's
quite similar to French Cognac. ;

Motivated or dismayed by something you've read?
Share your opinions. We can all learn from one
another. Send your comments, suggestions or ques-
tions to Backfills, NAILPRO, 7628 Densmore Ave., Van
Nuys, CA 91406, or visit nailpro.com to send us an
email. We reserve the right to edit letters for length,
grammar and clarity.
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NAILING THE NEWS | BY ERIN KUSCHNER
Magic in
Mexico

JESSICA VARTOUGHIAN, CEO AND
FOUNDER OF JESSICA COSMETICS
INTERNATIONAL, WAS RECOGNIZED
BY GLAMOUR MAGAZINE MEXICO
at its 15th Anniversary Gala at Casino

Del Bosque in Mexico City on October

10, 2013. The Glam Award was

presented to “The First Lady of Nails”

along with fellow honorees, including Eva

Longoria and Demi Lovato at the invitation-only Aw AY
red carpet event.

The award recognizes the achievements of industry leaders who Nail techs took to the seas on
inspired Glamour Mexico readers, leaders who share a passion for life September 13, 2013, as the annual
and who have worked hard to achieve their dream. Nail Those Profits (NTP) cruise de-

“Glamour Magazine has always been a fashion and beauty bible parted from Vancouver, Canada, for
for young women,” says Vartoughian. “They have championed the sunny Hawaii. Between exploring the
Jessica brand since my distributors, Mario Del Duca and loanna Alva- districts of Hilo, Kona, Maui and Ho-
rez, launched the range in Mexico in 2010. What made this a heartfelt nolulu, attendees enjoyed invaluable
moment was that the readers voted! It was such a magical evening.” education led by Jess Hoel, Tami

Schmidt, Holly Schippers and Vicki
Peters, and received goodie bags
that included products from NTP
sponsors: Akzentz, Cacee, CND, ENP,
SAT I 0 N W I T H INM, KUPA and Famous Names.
The next cruise sets sail on
c U c c I O January 17, 2015. Secure your
spot and make a reservation at:
vickipeters.com.
TONY CUCCIO, FOUNDER
AND CEO OF CcucCCIO
NATURALE AND STAR
NAIL INTERNATIONAL,
was a featured speaker at
the Summum Beauté Inter-
national 25th Anniversary
Gala, held on November 10
and 11, 2013, in Quebec City, Quebec, Canada.
His 90-minute seminar addressed an audience
full of beauty professionals, and focused on the state of the nail industry as well as
insight into increased revenue and income.
“A down economy is a great time to reevaluate your business
and focus on the areas where you can save and make money,”
advises Cuccio. “Most techs are shocked to learn that artificial nail
services generate less income per hour than a manicure with
soak-off gel.” He also recommends pushing gift certificates all year long so

that clients can purchase them for friends and family —a piece of advice that any
salon can follow!
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B COLLECTION BY OP|

LIQUID SAND™
MINI PACK

Samba-dy I'mBrazil Whatsa You're
Loves  NutsOver Little Rain So Flippy
Purple You Forest?  Floppy

36-PIECE DISPLAY

MINI-PACK

12-PIECE DISPLAY

COLORS FROM TOP TO BOTTOM: Next Stop...The Bikini Zone,

Don't Bossa Nova Me Around, Taupe-less Beach, | SGo Paulo Over There,
OPI Scores a Goal!, AmazON...AmazOFF, | Just Can’t Cope-acabana,
Where Did Suzi’s Man-go?, Toucan Do It If You Try,

Kiss Me I'm Brazilian, Live.Love.Carnaval, Red Hot Rio

All Brazil Collection shades
are available in GELCOLOR BY OPI

If color chart has been removed, contact your
Authorized OPI Distributor to receive yours.




Media Focus

Your favorite fashion magazines give heauty
manufacturers recognition in the December issues.

Harper's Bazaar e To complete a
holiday look, the mag named Essie Twin
Sweater Set as a classic red.

Lucky e Essie Need a
Vacation was listed as the
perfect edgy-yet-girly pink.

Cosmopolitan
for Latinas

Zoya Charisma and
Darcy were among
the polishes used

to transform a plain
necklace into colorful
statement piece.

W e A curated list of apres-ski
gifts included the ethereal OPI
Ski Slope Swestie.

People StyleWatch

Glittery hues sparkled across
the page, featuring Cuccio
Colour Vegas Vixen, Orly Lav-
ish Bash, OPI Liquid Sand Silent

Stars; Zoya Get Even Ridge Allure o Among
Filing Basecoat was suggested vthe mag’s must-have
to help glitter stick to the nail. holiday beauty products:

Essie Penny Talk.

Marie Claire
Metallics were out

in full force, including
OPI Wonderous Star,
a speckled gold hue.
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gelish.com  wadein e usa « 714.773. 9758

WON'T CRACK
UNDER PRESSURE

STRONGER NAILS BY GELISH®

Fr®
EL POLISH

SOAK (@]
G

Scan ¢ Watch

mi

AVAILABLE AT:

Cosmo Prof “ARMSIRONG McCALL
e |1 ]

PROFESSIONAL BEAUTY SUPPLY
Systems Group LLC

AU TO FIND A STORE NEAREST vw

10FIND A STORE NEAREST 100 ROFBEAUTY.COM
2.T0 PLACEAN ORDER, CALL 1-800-362-3186. | VISI COM OR CAL

ORCALL 1-888-912.

nailpro.com/freeinfo ¢ Use Freelnfo #21



Califorma 1LOVE

oluminous lashes and brightly
colored tips were out in abundance
on November 10, 2013, as China
Glaze Nail Lacquer and Ardell Lashes were
announced as official sponsors of the Miss
California USA and Miss California Teen USA
competitions. The pageant season kicked
off with a Long Beach glam-athon that drew
in more than 300 contestants from across the state. In
addition to clueing these young women in to the latest
polish and lash trends, China Glaze and Ardell treated
attendees to expert lash applications and goodie bags
filed with the season’s most popular shades—a must-
have for that trademark pageant hand wave!

Photos (clockwise from top left): Miss California Teen USA 2013 Chloe Hatfield (far left) and Miss
California USA 2013 Mabelynn Capeluj (far right) with China Glaze brand managers; Miss California USA
contestant bats her newly-applied Ardell lashes; Capeluj (far left) and Hatfield (far right) with the Ardell
marketing team; Miss California USA 2014 hopefuls stop by the China Glaze booth.

PORP STARS & POLISH

The latest beauty
stop before award
shows: nail par-
ties, of course!
Jordin Sparks, Casper
Smart, Dot Jones and
Corbin Bleu were some
of the lucky celebrities
who stopped by the
Nail Garden booth and
received complimen-
tary mani/pedi treat-
ments and POP Beauty
nail polish at the KIIS
FM American Music
Award pre-party event
in Los Angeles on
November 25, 20183.
POP Beauty polish was
the perfect accessory
to take home before
getting glammed up for
the show.
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MORGAN
TAYLOR

Professional Nail Lacquer

ASUAL COOL

A new interpretationon
the sporty chiclook of the 90's.

Featured Shade: Oh Snap, It's Silver! and Get Sporty With It
DBP, Toluene and Formaldehyde Free.

AVAILABLE AT
CosmofProf Wumsmonc McCALL
I

PROFESSIONAL BEAUTY SUPPLY
Division of Beauty Systems Group LLC
TO FIND A STORE NEAREST YOU, VISIT WWW.COSMOPROFBEAUTY.COM OR |  TO FIND A STORE NEAREST YOU,
CALL 1-888-912-3463.T0 FIND A SALES CONSULTANT, CALL 1-800-362-3186. | VISIT WWW.ARMSTRONGMCCALL.COM OR CALL 1-888-688-8286.

Call 714.773.9758 or go to MorganTaylorLacquer.com

©2013 Nail Alliance-Morgan Taylor HM-2962

nailpro.com/freeinfo ¢ Use Freelnfo #22
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Read All
About It!

The Nail Superstore released its first
newsletter in January, and twice a month
the Nail Superstore will be sending out
informative newsletters filled with how-to

videos, its best
products, nail art
trends, important
information on
the nail industry
for salon profes-
sionals and small
business tips. The
bulletin will also
offer coupons and
discounts for its
subscribers.

To start receiving the newsletter in your
inbox, sign up at nailsuperstore.com.

D-I-Why?
n

CND RECENTLY RELEASED A CONSUMER
STUDY THAT PROVES WOMEN AREN'T
LEAVING PROFESSIONAL SALONS FOR
DIY BEAUTY
ANYTIME SOON.
The study,
conducted by
Harris Interac-
tive, reported
more than a
few promising
statistics:
* 91% of

women feel

better about

themselves

after visiting

the salon
® 74% of

women value

the relationship

they have with their salon professional
¢ More than half of women have been

disappointed with DIY results
What’s more, 8 in 10 women agree
that they get better results at the
salon than when they perform their own
service—proving that professionals are
still highly valued by their clients. But of
course, we already knew that!




alessandro

INTERNATIONAL

triplac

Lasts up to 10 days - Cures in 60 seconds under LED
Glossy finish right up to the very last day - Scratch-proof — no chipping

Join the alessandro
community!

alessandro International
Phone 1-800-645-3340 f T @R
www.alessandro-international.us AlessandrolnternationalUSA

nailpro.com/freeinfo ® Use Freelnfo #23

in hand, nail and foot cosmetics since 1989.
o The products have stood for unrivalled quality, exclusivity and innovation.
OlGSSOﬂCJfO alessandro is proud of many exclusive patents and world firsts that
INTERNATIONAL reaffirm the company’s leading role in nail design again and again.

% alessandro International is the leading European brand



WE ARE
INNOVATIVE

COsMOo

Cosmopolitan en Espanol
voted Perfect Match from
LeChat Nail Care Products as
the “Best Gel Polish” in the
Cosmopolitan Beauty Awards
%\ 2013 feature. Congrats to
o LeChat!

Delamination: A process that involves the
separation of two or more layers, such as

the separation of the natural nail plate into thin
sheets or layers. — Wail Structure and Product Chemistry, Schoon
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Mami’s
NEW
PRODUCTS

INTERNATIONALLY LICENSED AND

ACCOMPLISHED NAIL ARTIST MAMI GRIF-

FIN has picked up all kinds of unique and wonderful pieces

of nail art throughout her travels that have brought her much success.

Now, she is opening up her treasure trove of nail art products to you with the
launch of her new e-shop. Giriffin describes it as “a private collection of my
favorite, hard-to-find, awesome nail art products. | just got my little store up
and running—it’s a little empty, so please be patient while | fill it up!” Given
Griffin’s talent and knack for nail art, undoubtedly beautiful and one-of-a-kind
pieces await! Visit mamigriffin.com to start shopping.



Cl()Ck-bUStiIlg JESSICA

In your jam-packed, 24/7 world, who has a moment
to worry about chips or smudges? GELeration goes
with you from work to workout and allows your nails
to grow naturally, for 3—4 weeks of rich, dependable

Colour

colour.

Superwoman. Super Colour.

Artlully polished living." JESSICA:

nailpro.com/freeinfo ¢ Use Freelnfo #24 jessicacosmetics.com | 800 582 4000

Featured Colour: Aphrodisiac. JESSICA® is a registered trademark. ©2012 Jessica Cosmetics International, Inc. GELeration System is Formaldehyde, Toluene & DBP Free



58 NAILPRO

FEBRUARY 2014

TURN

UP THE
AT e

Falls, RI

IN THE MIDST OF CHILLY \"
NOVEMBER, THREE

TALENTED NAIL ARTISTS
WERE NAMED WINNERS OF -

THE 2ND ANNUAL SUMMER My,
FUN NAIL ART CONTEST. The Wae, I

contest, run by It's So Easy, 4/

invites nail artists from across

the country to submit their

summer-themed designs
using only polish, paints and
stripers. The top 50 finalists
are chosen through online vot-
ing, while the It's So Easy Nail

Art Team picks the final three. 3RD

CONGRATULATIONS Pamela K, West

TO THE WINNERS! Mtin, PA
Newsfile

Congratulations to Jamie Kern Lima, IT Cosmetics co-founder and CEQ, who was
one of 12 women recently honored for the Ernst & Young Entrepreneurial Winning
Woman of 2013. The award is part of the Ernst & Young Entrepreneur of the Year
Awards, a national leadership program designed to bring attention to and acceler-
ate growth of businesses founded by female entrepreneurs.

Kern Lima launched IT Cosmetics in 2008 after spending several years as
an award-winning TV news anchor. The cosmetics company has won multiple
industry awards, proving that this multi-talented woman brings the magic touch
to all of her endeavors.

Jamie Kern Lima “| feel so blessed and honored that Ernst & Young is recognizing me and all of

the incredible growth and potential of [T Cosmetics, and | am just humbled at the

caliber of the fellow women honored this year,” says Kern Lima. “| dedicate my life to creating innovative
and effective solution-oriented makeup and skincare products that are laser focused on problem-solution,
and truly giving women the power to look and feel their most beautiful.”

Interested in adding IT Cosmetics to your retail shelves? Visit itcosmetics.com to check out the

variety of products available.




Iconic. Innovative.

The standard of excellence in gel technology, ibd is excited to answer your —
need for high quality nail lacquers. 1b d
]

Our signature line of seasonal collections will showcase the hottest trends
and colors, latest deco technology and offer a full service range, complete NAIL LACQUER
with corresponding gel shades. ——————

CUTTING-EDGE EFFECTS * TREND-SETTING COLORS * QUALITY FINISHES ibdbeauty.com [



Tips&Pieces

HERE’S WHAT CAUGHT OUR EYE THIS MONTH.

@NailproMagazine:

What made you fall

in love with #nails?
#Nailtechs,
tweet us your
#lovestory!

@AdamoNails:
@NailproMagazine #fashion
#nailart, #CND, and the time

| was able to connect with so
many walks of life while doing
something | loved.

@HairNailsPiper
@NailproMagazine #lovemyjob
because people pay me to be

creative on their #nails #mytherapy

#hairandnailsbypiper

SOMETHING’S
FISHY...

Gloria Williams Just brought
a whole new meaning to
the term “catfished.”

The Footnanny CEO and founder, who also happens to
be Oprah Winfrey’s personal nail technician, stopped
by the home of The Heat co-star Spoken Reasons
(aka John Baker Jr.). While the actor settled in for a
relaxing pedicure, Williams had other plans: a bow! of
catfish, meant as a gentle jab towards the controver-
sial fish pedicure. When asked to lower his feet into
the fishy water, Baker was understandably tepid about
the request.

“Spoken Reasons was a good sport about the
prank. He had no idea that his pseudo ‘Footnanny’
treatment would include a tub of catfish!” Williams
exclaims. Check out the hilarious video on All Def
Digital’s YouTube channel.

pi .
Interegst Via Nailprq com

Instagram via loveshoeshagsnails

Abs
need He C/o\of of 6%1 th‘:\;, of onv ‘Fﬂ\\loﬂ"@

antone B e Radiank Orckid. e L)

P
the *"“ﬂhw"“(ﬂ Binds using Hhis 4o

JOIN THE CONVERSATION! ,
Visit our Facebook, Pinterest, Twitter and Instagram pages to share your comments, ideas and images. Your contributions could end up here! ¢
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A DROP OF
NATURE

manicure & pedicure

~

Rich and smooth. Pure Organics™ Citrus Orange Spa
Cuticle Oil blends the essence of replenishing oils with
a fragrant zest of nature. Nourish cuticles and replenish
moisture  for  healthy —and  restored  nalls
Keep your nails in tip-top shape with the entire line
from Pure Organics™. Proudly made in the USA
Certified organic by Active Organics Registered
number #CO404133-70. Visit us at
WWW.pureorganics.us

Citrus Orange Green Tea & Acai Berry Lavender B

ssom Hawaiian Orchard

nailpro.com/freeinfo ® Use Freelnfo #39

Cucumber Melon




Y ©

Y READERS ¥
NAIL ART

Take a look at what NAILPRO
readers are creating!
From acrylics to gels to paints,
they’ve done it all. Submit your
own original nail art and share
it with your fellow readers.

1 Angela Scott Glamour Style Nails,

Mount Pearl, NL, Canada 2 April Hanh Tran Lilly’s
Nails, Fairfield, CA 3 Ashley Upshall Synthetic
Nails, Witless Bay, NL, Canada 4 Emily Hill Bella
Si Salon & Spa, St. Clair, MO 5 Kaesi Ashden
Ortega Nails by Kaesi, Caldwell, ID 6 Kim Hanzlik
Nails, Hands, Feet and Toes, Winnemucca, NV 7 Oval

Eldridge Central Nails & More, Ceres, CA 8 Susan

9 Wood Serenity Salon & Nails, Deer Lodge, MT v



© ®

1 Amanda Rossi Nails by Amanda, Cape
Coral, FL 2 Andrea Dorsett Da Vi Nails,
Spearfish, SD 3 Jalissa Parle Caliber
Salon, Reno, NV 4 Jamaica Musquiz
Candy Nails, Nampa, ID 5 Jeannette
Alfaro iLuvUrNailz!, Bay Shore, NY 6 Jenny
Meek Classy Nails by Jenny, Fletcher, OK
7 Kari Barnes Classy Claws Nail Salon,
Las Vegas, NV 8 Kayla Rochester Rumors
Hair & Nails, Homedale, ID

ORO
(=) (3
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9 Kim Henry S.A. Nails by Kim, West
Melbourne, FL 10 Lorena Cruz
Academy of Nail Technology, Phoenix, AZ
11 Luis Martinez lllusions, West Plains,
MO 12 Renée Turner Kydo Nails,
Moncton, NB, Canada 13 Morgan
Merlini Painesville, OH 14 Marinela
Santos Spa Nails, Coopersburg, PA 15
Nancy Moua LG Nails, Marshall, MN 16
Samantha Meter-Rogers Hair & Nails

by Sam, Fort Myers, FL

® @
& @



WD

17 Nadia Rosales Lawrence, KS
18 Amy Payne Cutting Corner Salon,
Tecumseh, Ml 19 Chelsea Minley St.
Peters, MO 20 Jerri Mabe Tuck
Simple Splendor Salon, South Boston,
VA 21 Heather Sheppick Le Couture
Salon and Day Spa, St., George, UT
22 Cathy Ruggiero Venoras Salon,
Glastonbury, CT 23 Michele Rohelier
Warren, Ml 24 Hanna James B & L
Salon, Johnson City, TN

® &
® @

@2)
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25 Sandy Le Hotnails Salon, Passaic, NJ
26 Stephanie Andersen Belle’s Lasting
Impression Salon & Spa, Sonora, CA 27 Syreeta
Aaron Nail Studio, Montgomery, AL 28 Zoey
Lee MO Nails & Spa, Springfield, MO 29 Tracy
Schmelzer Kenneth’s Salon & Spa, New Albany,
OH 30 Tachyon Garwick-Nelson Minnesota
School of Beauty, Lakeville, MN 31 Yvette Pitt
The Lacquer Beauty Lounge, Watsonville, CA

32 Van Tran Botanic Nail Salon, Redlands, CA

@) @Y

29 @2

If you'd like to submit your own nail art for NAILPRO’s Portfolio, send an email to nailpro@creativeage.com that includes your name, salon, city and state along with
your high-resolution photos. We no longer accept photographs by mail. To see more Portfolio art, log on to nailpro.com. ‘
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“INFINITE POSSIBILITIES...”

INCORPORATED

PORTABLE
NIANIRRLRL

A Complete Electric Nail Filing System
Designed for Professional Nail Technicians

STYLE = ULTRA SMOOTH = VIBRATION FREE = QUIET
(=] e [
[=]5

Visit us: www.kupainc.com
Scan the QR code and register to qualify.
Download a free barcode reader at your mobile app store.

©2013 Kupa Inc. All rights reserved.
nailpro.com/freeinfo ¢ Use Freelnfo #7



| BY KARIE L. FROST Guest Artist

Pattie Yankee has over 25 years of experience in the
nail industry, including education and leading teams at
Fashion Week. Her most recent venture: the launch of
nail polish line Patricia by Patricia Yankee.

HEN KATY PERRY HIT THE MET GALA RED CARPET LAST YEAR SPORT-
e ING TALONS INSPIRED BY HER DOLCE & GABBANA DRESS, WE

SWOONED. The ruby gems and gold studs collectively captured the

interest of everyone. The tech behind the gorgeously gilded nails was Pattie Yankee,
who found her artistry front and center. We loved these nails so much that we tasked
O 5/ I al Yankee with creating four more nail art designs based off of the sumptuously beaded

dresses from Dolce & Gabbana.

Feeling inspired by Byzantine and Venetian mosaics as well? Create 0ld World

appeal through gold leaf or nail art foil and choose studs with a slight patina. Source
gems that glow but aren’t too sparkly.

FASHION PHOTOS: ANDREEA ANGELESCU
NAIL ART PHOTOS: ARMANDO SANCHEZ
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O-P-1

ONE PIG. TWO FROGS.

EIGHT SPECTACULAR COLORS.

Miss Piggy's Muppets Chillin" Like Int'l Gaining Kermit Let's Do Anything | Love
Big Number World Tour* a Villain Crime Caper Mole-mentum™ Me to Speak® We Want!* Applause

)

© Di . .
isney Try it on at opi.com *Available in n u
Call 800.341.9999 ©2014 OPI Products Inc. GELCOLOR BY OPI for a limited time. M) #0oPIMuppets



BEHIND THE NAIL PROS |BY STEPHANIE LAVERY

“Many techs
are afraid of
combining
acrylics and
gels in the
same set— but
they shouldn’t
be! Using both
allows you to
create so marny
more designs.”

—John Hauk
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Valentine's

DAY

THE MAKING
OF OUR COVER

VETERAN NAIL TECH JOHN HAUK CREATED A
SWEET TAKE ON VALENTINE’S DAY-INSPIRED NAILS
for the cover of our February issue. But instead of us-
ing the traditional colors of the holiday (pink and red),
Hauk switched it up, opting for a variation of baby blue
and light lavender accented with white. For this salon-
friendly set, he used stiletto tips to create the shape and
length that’s become so popular among the more daring
nail clientele. The combination of tips and free-edge
fade technique makes this a quick and easy French for
anyone looking for a heart-stopping design!

Creating the Cover Nails

1 Hauk prepped the model’s nails
before fitting them with tips, carefully
rocking the tip onto the nail and pressing
firmly until the glue dried.

On the free edge, he applied
lavender gel, fading it as he neared
the blue.

FEBRUARY 2014

2Using cover pink acrylic, he created 3Then, switching mediums, he used
blue gel paint to create the smile
line, fading the color out as he moved

an extended nail bed.

down the extension.

5 Hauk then used a soft white gel to
blend the blue and purple together,
then cured the nail.

He capped the entire nail with

finishing gel and cured. After filing
and shaping, he picked up the liquid and
powder again to sculpt tiny 3-D hearts
on the nail.
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Nails

John Hauk

Photography
Cory Sorensen

Makeup
Lindsey Martins

Hair
Judd Minter

NAILPRO.COM
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Learn how
to bring your
clients’ nails
into tip-top
shape.
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| BY KAREN HODGES

Nails

Nurtured

their nails? Nail art is perennial, but some clients go a little overboard with dlitter, glue, crystals, studs

I 1ebruary celebrates love, so what better time to pamper holi-dazed clients who have been harsh with

and enhancements without taking the time to properly care for their nails during the busy holidays.
A little TLC from you will have them ready for spring and summer nail trends in no time.

Start from Scratch. Safely remove any prod-
uct from your client’s nails by using the ap-
propriate removal method. If you are soaking off
gels or acrylics, follow these steps to help prevent
dehydration and re-nourish the nails:

Discuss with your client whether she wants

to keep the length of her nails or if she wants
to shorten them a bit. If she wants them shorter,
file down all 10 nails first. This will prevent
wasting time working on free edges that will be
removed anyway. Plus, it will break the capping
at the free edges.

Follow the next steps with one hand at a time.

If directed by the manufacturer, lightly buff (by
hand or with an e-file) the top surface of the nail
just to break the seal. Avoid touching the natural
nail with your abrasive. (Note: This step is option-
al—use your judgment and product knowledge to
know whether this is necessary or recommended.)

Prepare the nails for soaking by slather-

ing the entire fingertip area with a heavy
moisture balm (a pedicure cream will work, too)
or cuticle oil. The cream will not prevent the
acetone from working, and will protect the skin
from the dehydrating effects of acetone.

FEBRUARY 2014

Apply soak-off wraps or substitute with a small

ball of cotton saturated in acetone. If using cot-
ton balls, place them on top of the nails and wrap
each nail with foil. If available, dip each finger in a
small cup of paraffin, completely covering the foil
wrap. The warmth will safely speed up the process.



GELCOLOR ¢ OVER 100 ICONIC OPI SHADES ¢ COLOR AT THE SPEED OF LIGHT!

GELCOLORS SHOWN FROM LEFT TO RIGHT: Next Stop...The Bikini Zone, Don’t Bossa Nova Me Around, Taupe-less Beach, | SGdo Paulo Over There, OPI Scores a Goal!,
AmazON...AmazOFF, | Just Can’t Cope-acabana, Where Did Suzi’s Man-go?, Toucan Do It If You Try, Kiss Me I'm Brazilian, Live.Love.Carnaval, Red Hot Rio




Nail Art Kif

Edge Nail Tips

&

LI

nail systems international

For more information, visit us at
nsinails.com or call 800.354.6741

Follow NSINails:

nailpro.com/freeinfo ¢ Use Freelnfo #26

While one hand is soaking, begin the

buffing, moisturizing, wrapping and soak-
ing steps on the other hand. By the time you
get the second hand ready, the first hand
should be ready for the removal process.

Back to the first hand: gently grasp,

then twist and massage the wrap or
cotton off the nail. The product you’re
removing should look “fluffy.” Using a
shallow spoon pusher, you should be able
to gently flick the product off of the nail.
Do NOT dig at the natural nail. If there is a
stubborn place, simply re-wet the cotton
or wrap with acetone and replace it for
a few more minutes as you move to the
next fingers.

Complete all 10 fingers in this fashion un-

til the nails are completely free of product.

Feed and Nourish

The next steps are all about repairing dam-
aged cuticles, renewing the skin, nourishing
the nail plates and moisturizing the sur-
rounding skin.

Apply an exfoliating cuticle remover to

the entire nail area. Choose one that has
a “sloughing” effect. Use a cuticle pusher to
gently push back the cuticles and remove
dehydrated cuticle or non-living tissue.
Reapply remover as needed to keep the
cuticles moist. Remove or neutralize the
remover as required.

Use a fine-grit file to finish shaping and

smoothing the free edges. A glass file is
ideal for soft natural nails.

Apply a high-quality, botanical-based

cuticle oil to the entire fingertip. You
may gently buff (no more than a couple of
strokes per nail with a very soft sponge
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buffer) to work the oil into the nail plate.
Apply a moisturizing (water-based, not
oil based) lotion to the entire hand—
lower arm is optional. This is the time
to really pamper your client with a great
hand massage.
Add heat with a warm towel, warm mit-
tens or a paraffin dip. Adding heat will
open the pores in the skin, deeply hydrate,
and stimulate skin and nail cell growth. Allow
at least 8 to10 minutes of your manicure
time for this treatment to be fully effective.
Remove the heat treatment and cleanse
the nail plates thoroughly with a good nalil
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Six sparkling shades of
2 Available on the 1 1 i Follow us on:
& 2ppStore matte and dlistening glitters n ; @

Apple and the Apple logo are trademarks of Apple Inc., registered in the U.S. and other countries.
App Store is a service mark of Apple Inc. Available exclusively at fine beauty supply stores.



Identify Tester Bottles
for Client Use

Prevent Usage of New
Products for Resale

Organize to Simplify
Display Racks

Easy Grip to Assist
Tight Cap Removal

100% Acetone Proof
Reusable Silicone

— Available in 5 colors —

PUT ARING ON IT!

— Free Samples Available —
ENTER IN[d AT CHECKOUT

Fhvez,

nailpro.com/freeinfo ¢ Use Freelnfo #27

“Any damage to the
natural nail can be
camouflaged by one
thin coat of sheer
polish sandwiched
between two coats

of nail treatment.”

scrub. Try to avoid getting the product on the
cuticle or skin.
Rather than using a traditional base
coat, opt for a nail treatment designed
to nurture the natural nail. Choose one that
is best for your client’s current nail situation.
Two coats of this nail treatment can finish the
nail, but if she prefers color, then use the nail
treatment, her color coat(s) and a traditional
top coat for longer wear.
8 Rebook her next nurturing manicure in a
week to 10 days for optimum results. ;

Create a special promotion for your clients

by offering a prepaid series of three to four
nurturing manicures with an additional one
added as your treat. After this series, their
hands and nails will be back to their original
healthy state. Having them prepay will ensure
their commitment to you and help stabilize
your income so that you can provide a nice
discount with less of a pinch to your pocket.

Karen Hodges is based in Fort Myers, FL, where she is
a nail technician/salon owner, consultant and freelance
writer with 16 years in the industry.
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ART GALLERY/!BY PAM MINCH

Sweet

Shoppe

Delectable desserts
take the cake as
nail art.

4 I Y here’s a snarky saying for messy
diners: “Eat it or wear it.” Now you
can do both with this month’s Art

Gallery theme focusing on desserts. With

the help of Olivia Gordon from Lancaster,

California, you can treat your clients to

delicious nail art desserts as a finishing

touch to their nail services.

Cupcakes are all the rage at the mo-
ment—now you can have your cake and eat
it, too! Your clients will love Gordon'’s lollipop
design, a blast from the past that can be
customized with any color for your favorite
flavor. You can also offer clients a “sweet”
candy heart French design. Want to make
a real impression? Fashion a 3-D ice cream
cone that will melt hearts.

The best thing about these nail designs
is that you can wear them all year long. And
remember, always save room for dessert!

Submit to Art Gallery
Submit your nail art to NAILPRO for
consideration for future installments of
Art Gallery. Visit our website at nailpro.
com for all the details.

Pam Minch hails from Parker, CO, and specializes in nail art.
Her art has been featured in Sports flllustrated and several
other publications. She has been a top nail art competitor,
competition judge and an educator for a major manufacturer.
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— Beginner: Lollipop, Lollipop

1 Polish the nail red.
2 Paint a black stick. Add short lines of candy
colors in a swirl pattern.

3 Add black accents on the candy and a white line
on the stick. Finish with top coat.

Nail Design: Olivia Gordon
Average Time: 5 minutes * Suggested Price: $5

— Intermediate: Cupcake Heaven —

1 Polish the nail red.
2 Paint a light pink cupcake and white frosting.

3 Paint a red heart and dots on the frosting, then
outline the heart and cupcake in black. Finish with
top coat.

Nail Design: Olivia Gordon
Average Time: 10 minutes * Suggested Price: $5

PHOTOS: ARMANDO SANCHEZ
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—— Advanced: | Scream for Ice Cream —

1 File the nalil to a stiletto or almond shape and
polish it cream.

2 Paint brown and black cone lines.
3 Sculpt the ice cream scoop and drip with mint
green acrylic.

Paint black chocolate chips on the ice cream.
Finish with top coat.

Nail Design: Olivia Gordon
Average Time: 20 minutes * Suggested Price: $7

French: Candy Hearts

1Polish the nail shimmering pink.

Paint a white free edge and pink smile line.
Add a yellow heart.

3 Paint “Love U” on the heart in red and then
outline the smile line and heart in black. Finish
with top coat. ¢

Nail Design: Olivia Gordon
Average Time: 10 minutes » Suggested Price: $3
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The Fastest inThe Industry

{LED, accelerated }

The Gelish® LED 18G Gel Light

is specially designed for rapid, efficient gel curing, particularly
for the high-performance Gelish® Soak-Off Gel Polishes.

Gelish® LED 18G Gel Light -
salon curing experience.

e Cures all five fingers

e Pedicure friendly

e Patented eyeShield™
(limits light exposure)

® Magnetic tray for effortless,

thorough sanitizing
e Cures Gelish® Foundation
in 5 seconds

CosmofProf

Division of Beauty Systems Group LLC
TO FIND A STORE NEAREST YOU, VISIT WWW.COSMOPROFBEAUTY.COM

SOAK-OFF
GEL POLISH

2013 Hand & Nail Harmony

The ultimate professional

e All unit light space is utilized
e (18) 2-watt LED lights
[= 36 watts]
e Never need to replace bulbs
e Meets standard safety
compliances world-wide

AVAILABLE AT:

Consistent Power
& Performance of LED Light

LE.D. 18G
Light & Gel No Bulb Replacement Necessary - EVER!
Performance

Years 1st  and  3rd  4th  Sth 6th

Diminishing Power & Performance of U.V. Bulbs

U.V. Light \
Bulb & Gel
Performance

Replace Bulbs

T T T T T T
Months 1st 2nd 3rd 4th 5th 6th

ARMSTRONG McCALL

T

gelish.com

Performs like Gel, Applies like Polish™ @ Q@ O ® © "'I_

® Ask your local distributor for genuine Gelish today

Made in the USA

* Brea, CA 92821 - Gelish and Hand & Nail Harmony are registered trademarks of Hand & Nail Harmony, Inc

nailpro.com/freeinfo ¢ Use Freelnfo #31

PROFESSIONAL BEAUTY SUPPLY

TO FIND A STORE NEAREST YOU, VISIT WWW.ARMSTRONGMCCALL.COM

SCAN NOW!

i

HM-2673

Follow us:



BEAUTY FILE

Roberto Mejia

Founder of Mia Secret and
international businessman.

What was your
first job ever?
PainﬁVIg_ Pi”ovvé.

What was your first job

in the industry?

[ wag a Gales vep for a cosmetic company
before | ctarted fo ¢ell nail Proolvc/k
Parl’—ﬁmo on my own.

Describe the beSt SEt Of nails you’ve ever seen.

A great set of French acrylic 'HPQ. The nail technician vsed a beavtiful cover Pink. for the nail bed
angra pure white for the French. She did a half-moon with the white. They looked impeccable;
’l‘haq looked gorgeovs and ‘qubl were Perfoo‘l‘.

Who would you taking. my daughter to School, 5,@‘!'+in
like to work with? fo my office, afking_ to my clients
Bill Grates. and working. on new projects. |
love to ohaﬁ;m mq%! fo do
If you could be anybody something. better than what | did
famous, who would you be? esterdal, and at the end of the
Nobodly else; | just want to be me. day, | 50 to church.
What inspires you? My most treasured possession is ...
[ et short and long=term zoal and | push My faith in Grod.
mvléc!f to achieve Them. | Tike 1o read ¢to-
ries about Pcop!c who ¢tarted their buginess I can’t discuss nails
from zevo and now have cmpircg. without ...
A cup of coffee.
My proudest
accomplishment is... What is your
Being_the founder of Mia Secret and ¢ell- guilty pleasure?
fng_l ¢ brand in over SO countries. Sweet bread.
Describe your perfect day. What are you wearing on your
Gretting. vp, Prav]ing, ha\/ing a 59001 nails right now?
breakfast with my family 3t home, Mia Secret Ultra Gilogs Top Coat:
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SOAK-OFF OFF
GEL OLISH

The leader Iin

LED gel polis

The first and fastest system in a bottle
that cures in 5, 20, 30 seconds
using our LED Technology.

Scan  Watch  Leamn

oo
[OF e3d

gl%w

®
OAK-OFF

GEL POLISH

. www.gelish.com
AVAILABLE AT: They're Gonna Gotta Get Gelished!

Ask your local distributor for

@ W'ARMSTRONG McCALL genuine Gelish today
Cosmo PrOf I PROFESSIONAL BEAUTY SUPPLY Made in the USA
Division of Beauty Systems Group LLC Follow us on:

TO FIND A STORE NEAREST YOU, VISIT WWW.COSMOPROFBEAUTY.COM TO FIND A STORE NEAREST YOU,
OR CALL 1-888-912-3463. TO PLACE AN ORDER, CALL 1-800-362-3186. | VISIT WWW.ARMSTRONGMCCALL.COM OR CALL 1-888-688-8286.

nailpro.com/freeinfo ® Use Freelnfo #30



NAILSPIRATION

At Heart

Coquettish red, white and
black animate Valentine’s Day nail art.

“l get my inspiration from all sorts of
things, like wrapping paper, holiday decor
party stores and clip art found online.”
—Olivia Gordon

ANCHEZ
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Nails To Dry For

RapiDry Top Coat & DripDry Drying Drops
Because life’s too short to spend it waiting for your nails to dry.

For more information:
Call 800.341.9999 or visit pro.opi.com



GUEST EDITOR

Is there such a thing as gel
powder? If so, how does
is work?

Lauren Hurst via email

To my knowledge there isn’t

(yet) gel in powder form. There

are, however, some systems

out there that incorporate poly-
mer powder in addition to their gel
application. | believe both Star Nail and
LeChat have such a system. The addition
of the polymer powder helps to slow
down the self-leveling of the gel and give
you more control as you’re applying it.
This is helpful for acrylic users who are
crossing over to gels and are looking for
more control.

Can you “sandwich” acrylic
paint, regular nail polish or
stamped art between gel lay-
ers? If the answer is yes, do
you have to first remove the tackiness of
the gel base and will this affect the adhe-
sion of the gel top coat?
Cindi (Ward) Livingston via email

The chemically correct answer
is: Always be to consult the
manufacturer of your gel before
you try any experiments. How-
ever, | understand that we are all curious
techs and tend to try out our own experi-
ments. Now that | have experience in our
own labs, | fully understand why these

86 NAILPRO
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Ask Elame

Star Nail vice president of marketing and director
of education Elaine Watson joins NAILPRO for the
next three months to provide you with answers
and advice to your nail questions.

experiments can be dangerous. Some
chemicals just don’t belong together.
With that said, | do know, by experience
(with our own brands) that it is possible
to use acrylic paint with Cuccio Colour
Veneer. | remove the sticky layer before |
paint my design. | would suggest that you
keep some areas of the nail void of paint.
This will allow the top coat gel to bond to
the background color gel.

| am about to start nail
school, so | have not learned
this yet: | have been trying
acrylic nails. Every time | do
them, some of the tops of the nails (from
the tips to the middle of the nail bed) start
to bow out. | don’t understand what | am
doing wrong because it only happens on
some of the nails.
Tiffany Salazar via Facebook

| really wish | could ask you for
more information on what you
mean by “bowing,” so I’'m going
to do my best with a guess.
Every nail, finger-to-finger and client-to-
client, is different. Like a sponge, nails can
absorb more or less liquid. In the case of
acrylic, some nails behave differently from
the monomer. And, being that you are new
to the industry, you may be applying the
product a bit wetter (more liquid than pow-
der). New techs tend to do this because
it gives them more work time when they
are slower. The unfortunate part is that the
excess liquid can absorb into the nail plate

HAVE A QUESTION

FOR ELAINE?

@ Email it to nailpro@creativeage.com

on a few (or all) nails and create future
problems, for example, a pocket of lifting
at the center of the nail but all of the sur-
rounding edges are sealed down. Bowing
can also be a result. When the nail gets
filled with liquid, it flattens out because
it's now softer, and when the liquid finally
evaporates, it causes the nail to bow.

For any nail techs that have
ideas for products or tools—
either new ideas or improving
existing ones—how would
you suggest they approach it?
Lydian Flash via email

We love innovative ideas from

technicians in the field! That’s

how improvements are made

to what or how we do things. If
you think that you have a super awesome
idea, investigate patents. Or even what'’s
called a “poor man’s patent.” Getting that
much done could ensure you get a licens-
ing agreement on your idea and protect
you from it being stolen. Once you have
your idea protected, call around to your
favorite companies and ask if they’d be
interested in it. | constantly get these
calls. But not every idea is a winner, so
don’t be disappointed if you have a few
misses before you get a hit.






HAM M ER examples from any other salons.
& NA”_S D|ST|NCT|ON Iwant;d tf:is shop toze theI

We are the first and only nalil antithesis of a salon. Other salons
shop for guys. I've spent seven are terrific at what they do, but |
Owner: Michael Elliot months making sure that our wanted mine to be as different as
Year Opened: 2013 salon is the ultimate man cave it could be.
Address: 8257 Melrose Ave, Los Angeles, and the most welcoming, relaxing
CA 90046 environment in which men can SOG'AL M ED |A
Phone Number: 323.302.5435 receive nail care. We use social media organi-
Hours of Operation: Mon. - Sat., 9 a.m. cally. We post captivating articles,
-9p.m,; Sun., 10a.m. - 5 p.m. TH E LOO K trending stories, news segments
Website: hammerandnails-salon.com The decor can best be described  covering our shop and salon
as vintage meets sexy auto updates. We allow our customers
shop. The inspiration was this and potential customers to find
huge vintage “Auto” sign | saw and interact with us on Facebook

on the wall of one of my favorite and Twitter.

home furnishing stores (Cisco
Home). The piece was weathered TH E G OO DS

and bold, yet understated and We use SPA Organics Mandarin/
elegant. | loved it. | knew that if Mango Sugar Scrub, Lemon-

| could create a nail shop where grass/Green Tea Dead Sea Salt
this Auto sign would look like it Scrub and Experience Massage
belongs, I'd have a place that Oil because of the natural ingre-
looked like no other nail salon in dients. We also use single-use
the world. files, buffers and orangewood

sticks in disposable sanitization
| N S P | RAT' O N pouches, and disposable liners

| intentionally tried not to take any  in our pedicure bowls.
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IN-DEMAND SERVICE

Our most popular service is the HAMMER & NAILS Foot Repair
Pedicure. It includes nail trimming, filing and shaping, cuticle

oil and grooming, HAMMER & NAILS sea salt scrub, hot towel
wrap, callus softening, paraffin treatment, therapeutic massage
ail, six-minute foot and leg massage, all in front of a personal
flat-screen TV with headphones and a complimentary beverage.

PRAISE

My best compliment was actually in the form of a
question. About a month before HAMMER & NAILS
opened, a female member of the cleaning crew
looked around and, after about a minute, asked

me what this place was. | chuckled. The fact that

a woman didn’t realize that she was in a nail shop
meant that | had achieved my objective—and | took it
as the ultimate compliment!

ADVICE

Don’t underestimate the value and power of market-
ing and establishing your salon’s brand. ;

FEBRUARY 2014 NAILPRO.COM 89



Competition

CORNE

BY AMY BECKER

Model Mayhem

PLACING IN A COMPETITION IS CERTAINLY ABOUT SKILL, BUT
YOU ALSO NEED A MODEL TO SHOW OFF YOUR WORK. 0One of the
biggest mistakes a new competitor can make is waiting until the last minute to find a model. Se-
cure your competition model before you leave home! If you can’t afford to have your model travel
with you, contact nail schools in the area of the competition and let them know who you are and
what type of hand model you are looking for. You can also look for models through social media
and Craigslist, and let people know you're looking by posting regularly on Facebook, Twitter,
Instagram and nail networking sites. Include photos of your work and a description of what you're
looking for in a model. Make sure to provide your contact information, including email address, so
that potential models can send you pictures of their hands. Ask for models to take photos of their
hands flat on a table without nail enhancements or polish on. If they pose their hands in another
way, you may not notice a crooked finger or short nail bed. Although that may not be important for
an art competition, it’s vital for Sculptured Nails and Salon Success.

Ask for models to take photos of their hands flat
on a table without nail products or polish on. If
they pose their hands in another way, you may

not notice a crooked finger or short nail bed.

When choosing a model for any pink-and-white competition, look for women with young-
looking hands. The ideal model will have long, narrow nail beds. If all of the nail beds are long
except for one, you will have to make all of the nail beds as short as the shortest one so that
they all look alike. The only exception to this is if cover pinks are allowed (check the rules!). Next,
make sure all of her fingers are straight; if one is crooked, it will throw off your set.

When competing in art competitions, what you need in a model is very different. For nail art
competitions where you have to prepare your art ahead of time, hands and nail beds are less
important than in a sculptured nail competition. Still, if you haven’t used the model before, ask
her to send you pictures of her hands. If the nail art competition requires a costume and you’re
not traveling with your model, you’ll need to get her dress size first and, if possible, make her
costume adjustable. I've faced this challenge, as well. | entered a Fantasy Nail Art competition
and found a model who lived in a city near the competition. She emailed me her measurements

ONLINE COMPETITION TUTORIAL: Don’t miss this month’s competition video
tutorial for preparing a tip! Go to nailpro.com/videos.

TIP OF
THE
MONTH!

Believe it or not,
education is the
No.1 goal of most
nail champions.
This theme has
been repeated over
and over among
the world’s top nail
competitors. They
all compete to learn
more and work bet-
ter. I’'ve been com-
peting for over 20
years for the exact
same reason—there
simply isn’t a class
you can take that
will teach you what
competing can.

LOOKING FOR
A MENTOR?

Mentors are key in sidestep-
ping many of the pitfalls that
go along with competing. They

take the unknown elements out
of competing and can help you
perform at a higher level than

if you decided to go it alone. If
you need help finding a mentor,
visit nailprocompetitions.com.

2014 NAILPRO CUP SPONSORS

™ hand & nail € 5 / /,:
GlIr 0PI fixrions

L>elava @ ORLY

LECHAT
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GLEAN

Incredible finishes begin with a clean start.
Because nothing is more beautiful than safe, sanitary services!

SWISS HAND GUARD ANTISEPTIC HANDWASH GEL
N.A.S. 99 NAIL CLEANSING SOLUTION « SWISS BLUE LIQUID HAND SOAP

‘P-1

Call 800.341.9999 or visit pro.opi.com.
©2014 0PI Products Inc.




N

so that | could custom-make her costume. When we finally
met up, her bust size was off by 4 inches! It was impossible to
zip up the dress. Fortunately, | was able to create camouflage
over that area and pin her into the costume, but it was not the
best situation. | did learn a valuable lesson in making cos-
tumes, though: Adjustable clothing is always better if you're
traveling without your model!

Don’t forget to give your model an incentive to show up.
Some competitors pay their models for the day, while others
pay per competition. If you are using a client, consider offering
her a limited amount of complimentary services. If you’re an
educator and your model is in nail school or a newly licensed
nail tech, you could offer her free training. Providing some sort
of compensation not only helps ensure that she won't flake,
but it's also a nice way of saying thank you.

Here's a picture of one of oy models. You can tell that she has really long, narrow nail beds, but I had
.. Lo stop L(\S/nj Her becaise her pinéy bert incoard. One of the Judges commented on iZ when I asked her o

criz‘/‘fae y work. Tt was sad because the model had redlly beactdifu! hands.

Catherme

Wong M

CATHERINE WONG IS Spotlight

A WORLD CHAMPION

COMPETITOR FROM

SINGAPORE. ALTHOUGH SHE'S BEEN
DOING NAILS PROFESSIONALLY FOR

10 YEARS, SHE ONLY STARTED COMPETING 8 YEARS

“Competition
improves
technique, time
management
and precision.
It pushes you
to think outside
of the box

and also to
work toward
perfecting

your craft.”

92 NAILPRO

AGO. She says, “Competition
improves technique, time man-

etitor,

agement and precision. It pushes
you to think outside of the box
and also to work toward perfect-
ing your craft.” Finding the time to
practice is one of Wong’s biggest
struggles when competing (a
common issue among even the
best competitors). But when she
does, it allows her to participate
among many competition leaders
in top competitions worldwide,
including NAILPRO competitions
in the U.S. and the Global Nail
Cup in Korea that represents more
than 32 countries.

Wong was extremely excited
when she competed with her idol,

FEBRUARY 2014

PHOTOS: (TOP) AMY BECKER; (BOTTOM) CATHERINE WONG



entitybeauty.com

ENTITY BODY COUTURE WAS DEVELOPED WITH THE
HANDS AND FEET IN MIND, BUT IT IS TOO PERFECT TO
STOP THERE. THE BODY LINE FEATURES A SOAK, SCRUB,
LOTION AND OIL DESIGNED TO CREATE TRULY STUNNING
SKIN. FINALLY, PRODUCTS THAT MAKE YOU FEEL
BEAUTIFUL INSIDE AND OUT.



Trang Nguyen, at her first U.S. competition. She didn’t
know him personally at that time, but was aware of

his fame and reputation. During the competition, she
and her friends had an electrical malfunction with their
adaptors and all of their bulbs blew. As Wong panicked
that they wouldn’t be able to finish the competition,
Nguyen had his staff bring them three table lamps from
his booth to use in the competition. Wong was in awe;
she couldn’t believe a world champion would be so
kind to people he didn’t really know. Wong ended up
taking second place behind Nguyen in that event. It
was one of the happiest competitions of her life. From
there, she went on to join Nguyen to win the NAILPRO
Cup Championship as part of his team ONS.

As a result of her creative gifts with nails, Wong has
been exposed to great talents and amazing opportuni-
ties. In fact, she credits her nail career for her new ven-
ture as a clothing designer. It's pretty amazing how the
competition arena can launch and expand your career.
It will take you in directions you may never have imag-
ined! These days, competing allows Wong to move out
of her daily routine and brush up on her creative skKills.
Plus, she enjoys the challenge. ;

Do you have a competition question? Send it to Amy at info@MasterworksByAmyBecker.com

nailpro.com/freeinfo ¢ Use Freelnfo #34
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nailtek.com

Like a personal trainer for your nails.

Whether you are looking for more strength & flexibility
or have weak resistant nails, Nail Tek has a personalized
solution for you. Discover the complete line-up of advanced

formulas dedicated to nurturing what nature gave you.

P~\)‘YY C/.Io/
% (o)
2 ;;;:Eﬁ«

NEWBEAUTY

AWAR®

For strong, healthy nails For dry, brittle nails
For soft. peeling nails For difficult, resistant nails
AVAILABLE AT: °
° ARMSTRONG McCALL ®
GosmaFrof M TSy Nall" I"ek
0 AGE o Mo s s oan. | ST WA AAMSTONGMCGALL COM O GALL 1356855255 THE NATURAL NAIL EXPERTS
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THE SETUP: Quality over quantity (but quantity counts, too).

BY LESLIE HENRY

Maybe you’re a small operation of nail techs tucked
away in an isolated, rural area. Or maybe you're a one-person unit work-
ing out of your home. Wish that you could show the world that there are big-time things hap-
pening in your small-town salon? You can! Blogging is a great way to expand your market and
strut your stuff, yet so many techs are overwhelmed with questions about how to make it happen
that they don’t even start. In this series, I'll provide a clear, step-by-step guide for leveraging the
blogosphere to share your passion, build a following and attract new customers. I'll also give you
examples from my own journey so that you can see it in action. This month, we’ll cover how to

develop content for your blog.
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RE-ENGINEERED
EXQUISITE COVERAGE « ULTIMATE LONG-WEARING - BRILLIANT SHINE

nailpro.com/freeinfo ® Use Freelnfo #36

T FIND A STORE NEAREST YOU, VISIT WWW.COSHOPROFBEAUTY.COM v § T0 FIND A STORE NEAREST Y0U,
AVAILABLE AT: P'r o OtOALLIMBES125463. 10 PLACE AN ORDER, CALL 18003623186 ARMSTRONG McCALL yisir ww armsTroNGHCCALL COM
osmo FOT  pwision oF BEAUTY SYSTEMS GROUP LLC [ PROFESSIONAL BEAUTY SUPPLY OR CALL 1-686-688-8286




LAST MONTH WE DESCRIBED
THE PROPER WAY TO
BIRTH A BLOG.

If you followed those steps, you should have a
beautiful, organized blog. Now comes the heart of
any blog: the content. What should | write about?
What makes a good post? How often should |
post? These are all excellent questions that I get
asked frequently. This month, I’ll give you tips and
examples on what makes quality content, from
topics to photography to posting frequency.

Post What You
KNOW

Blog readers want authenticity. Regardless of your
motivation for blogging—whether it’s to create a
community around your current clientele, build your
business or showcase your talent and gain recogni-
tion for your work—your collective body of posts
should position you as an expert in your field. Your
blog posts can be about a number of topics, but they should
always be about what you know. Readers won't hesitate to point
out if you've posted something inaccurate or

incomplete. The good news is
that you can truly curate and
focus your content to fit
your specific talents
and skills. Blog posts
can be informative,
entertaining, edu-
cational, engaging

or provide your

expert opinion, so

give readers variety.
Below are some ideas

for each type of post. ‘}
§p

Readers won’t hesitate to

point out if you’ve posted

something inaccurate or
incomplete.

MY EXPERIENCE: | created a series
about The Mani Cave, the room in my home where

| store my polish and run my blog. The posts are infor-
mative, educational and a little entertaining, too. Every
time | blog about The Mani Cave, the post goes viral.
But those posts take a lot of time. Generally, there’s

a project involved, like painting, organizing or hang-
ing shelves. Because I'm so busy, | have to make

a concerted effort to set aside the time required to
complete these types of posts.

INFORMATIVE ENTERTAINING EDUCATIONAL ENGAGING OPINION

New nail polish
collections /
press releases

Salon “bloopers” Nail art tutorial Nail art contest Nail polish review

Details about an

upcoming salon
promotion

Your nail art “fails”

Nail polish organization

Giveaway

Tool review

Nail industry news

A personal recap of an
industry event

Nail anatomy and
proper nail care

Survey
(sharing the results
in a follow-up post)

Advice on technique
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Enjoy a beautiful, chip-free, mirror-like finish with ProGel
100% gel polish. Each one of our amazing 102 shades wears
for weeks, quickly cures in LED or UV light, and removes
easily in 10 minutes. For deeply pigmented color that shines
with super strength, choose long-lasting ProGel polish.

f PoGel.

supernailprofessional.com SuperNail,



Mischo Beauty Fas| Week Collection Swatches and R
I ot fen that & now oy acauerine cores on th scene. So
press release for Mischo Beauty (see it here). Founder Kitiya King is both a chemist and a lice!

She set out that were also 5-free. If you've read my

blog for awhile and know my struggle to be work appropriate and “cool” at the same time...you can
probably see why the seven shades in her debut Fashion Week Collection made my heart fluter.

Today | have two shades to show you, #NYFW and The Tents. Before | get to the swatches, here’s
afrench mani | wore last weekend where | combined the two shades. Sophisticated, no? | wore this
out to dinner and two people stopped at my table to ask about it I love it! A

Here's #NYFW. It's a beaulitul deep, creamy indigo. My swatch is two flawless coats. I'm not
exaggerating. Flaw-less.

And here's the second, called, appropriately, The Tents. It's a very sightly sheer peachy neutral. The
effectis really clean and simple. This swatch is also two coats.

The polishes come i short, 15ML heavy-glass square bottls with a nice grippable . The brush stem
seems really short, but it’s easy to control and has a nice brush. Application was perfect with both
shades. The formu icaly), st y u put it is ulra shiny ever
efore topcoat and dried quickly. At $18 each, they're pricey...but based on my experience, they ard
worth the splurgel Dare | say they may even be Dior-ish? (gasp) It's the ulimate endorsement!

The Fashion Week Collection at Each polish
retails for $18US for a 15ML bottle. For news and info, follow Mischo Beauty on facebook, twitter
and instagram.

Disclosure: post were pr y PR for W opinions
are my own. For more information, please see my disciosure policy.

Please leave a comment. | read every single one!
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ANATOMY
of a BLOG POST

Relevant title
Mischo Beauty Fashion Week Collection Swatches and Review

Disclosure :

press samples

Quick lead-in with purpose of the post:

It's not often that a new luxury lacquer line comes on the scene. So | was super excited to get
the press release for Mischo Beauty (see it here). Founder Kitiya King is both a chemist and a
licensed cosmetologist. She set out to create fashion forward colors that were also 5-free. If
you’ve read my blog for awhile and know my struggle to be work appropriate and “cool” at the
same time. . .you can probably see why the seven shades in her debut Fashion Week Collec-
tion made my heart flutter.

First photo near the top of the post

Qriginal content with personal pers
Today | have two shades to show you, #NYFW and The Tents. Before | get to the swatches,
here’s a French mani | wore last weekend where | combined the two shades. Sophisticated,
no? | wore this out to dinner and two people stopped at my table to ask about it. | love it!

Clear photos
Good ratio of photos to text

Summary and/or opinion:

The polishes come in short, 15ML heavy-glass square bottles with a nice
grippable lid. The brush stem seems really short, but it’s easy to control and
has a nice brush. Application was perfect with both shades. The formula is
creamy (but spreads nicely), stays exactly where you put it, is ultra shiny
even before topcoat and dried quickly. At $18 each, they’re pricey. . .but
based on my experience, they are worth the splurge! Dare | say they may
even be Dior-ish? (gasp) It's the ultimate endorsement!

Purchase information:

The Fashion Week Collection is available online only at www.shopmischo-
beauty.com. Each polish retails for $18US for a 15ML bottle. For news and
info, follow Mischo Beauty on facebook, twitter and instagram.

Full disclosure statement:

Disclosure: Products in this post were provided by Mischo Beauty PR for my
consideration. All opinions are my own. For more information, please see
myy disclosure policy.

Share and like buttons
Links to other related posts

Reguest for comments:

Please leave a comment. | read every single one!
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CAPTURE the Reader

Browse a few nail blogs and you’ll see that it only takes a moment to decide if
you want to read a post. A good post starts with an interesting and relevant title, which
leads to truly unique content. Even if you’re simply reporting on a topic, put your own spin on
it. Add something that hasn’t been said before.

Pay close attention to your formatting. Long stretches of text will make your readers’
eyes glaze over. Break up your text into paragraphs and use subheads and bullets so that
the material is easier to digest. Use related photos and graphics to enforce a point. Add
bold text to highlight key sentences and use block quotations to draw attention to es-
sential information. Check that fonts and styles are consistently applied. Random changes

in font or a sudden switch from center to left-justified text can dissect the flow of your post.
And, most importantly, proofread your work for correct grammar. These are all small details
that can have a big impact on your visitor’s experience.

MY EXPERIENCE: When | started my blog, |
thought it would be eye-catching and fun to name each post
with a clever title. For instance, | called a post showing a mani-
cure with a variety of metallic dots “Pocket Change.” Bad idea.
Readers didn’t know if the post was about nail art or banking
tips. | eventually changed my early post titles to include the pol-
ishes | used in the look—and my views on some of my archived
content aimost doubled!

Take GREAT
Pictures

I cannot stress enough how important
photography is to any blog. If you’re using
a blog as a personal or salon marketing
tool, don’t tell readers you’re awesome —
show them. There’s a spectrum of blogs out there,
from the ultra-refined with studio quality photographs to the “in the moment” blogs with real life snapshots. Both are
great and serve a purpose. The key is to remain consistent with your own personal style and follow a few simple steps:

Develop a few go-to poses. We've all seen the dreaded claw hand on nail blogs. If you’re featuring your own nails
in a post, it’s difficult to find a hand position that you can photograph that looks natural. Practice makes perfect. If you're
taking photos of clients’ hands (be sure to get permission in writing to use the pics on your blog), take the pictures with
the same camera settings each time.

Optimize photo clarity. This goes without saying, but the sharper the image, the better. Make sure you have ad-
equate lighting and, if available, use a macro lens or macro mode on your camera to get close shots. Most photo editing
programs have a sharpening function, which you can apply after the fact. Play around with your camera settings and
tools until you find a setup that works for you.

Adjust colors. Different polish colors can reflect the light in different ways and create unexpected results. It’s impor-
tant to tweak colors in order to replicate reality, especially if you're posting a review of a nail polish upon which readers
may base a future purchase. If you’re unfamiliar with your editing tools, start with the built in “Auto Color” function and
tweak the photo from there.
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Crop out any extras. | chuckle  your best foot (or hand, in this case) forward!

Watermark your work.

Most photo programs give you the
ability to add text or even a logo to

your photograph. Watermarking gives you
credit for your work even after the photo has been pulled from
your site and pinned on Pinterest or posted on Instagram.

Resize the finished product. Today’s cameras produce
huge file sizes, which can slow down blog download times
considerably. After editing, make sure that JPEG is selected
for your image’s file format. | recommend resizing the photo
width at 800 to 1000 pixels with “Constrained Proportions.”
Set the resolution at 72.

By far, the most important component of a good photo-
graph is a good subject. If you’re showcasing a manicure,
moisturize the skin, clean up polish (I use a makeup brush
dipped in acetone), and ensure the finish is free of dents and
streaks. Your blog is your online portfolio and you want to put

MY EXPERIENCE: In keeping with the clean and conservative de-
sign of my blog, | aim to produce as close to studio quality photos as | can at home.
While | prefer natural sunlight, I'm not able to blog during the day, so all of my
photos must be taken indoors at night. | use a Canon Rebel T3 camera in manual
mode with a fixed light source and a custom white balance. | turn off all other lights
in the room so I'm not “mixing” light sources, which can affect colors.

every time | see a nail photo There’s one more important item to mention concerning

and someone’s lunch or a pile photography. If you'd like to use someone else’s photo(s) on
of used cotton balls is in the your blog, you must get permission from the owner of the
shot. Before you post any- photograph or you'll risk legal implications. As you can imag-
thing on the Internet, examine  ine, this isn’t always straightforward when you find photos
the picture closely to ensure through Google or Pinterest. | recommend always using your
that there’s nothing in it that own photos anyway. It adds to the authenticity of the blog

would be better left out. and prevents any inadvertent misuse of a copyrighted work.

Be CONSISTENT

Steady, frequent posting is paramount for blog growth. Finding the right posting frequency
is really a personal decision based on the purpose and goals of your blog and the amount of
time you have to devote to it. There’s also a balance you must find between posting too often (potentially flood-
ing your readers with content) and not posting enough (possibly losing your readers’ interest).

| recommend setting up a schedule and doing your very best
to stick with it. Readers will visit the blog regularly in anticipation I recommend setting up a
of new material and will come to know you as a trusted resource. schedule and doing your very
If ygu cgn t post often, then steady wins the racg. Some’ brealks best to stick with it.
are inevitable, but repeatedly starting and stopping won't culti-
vate regular readers. In addition, regular new posts increase the
chances that new visitors will find your blog through search engines and other links. For stable growth, | recommend
minimally posting two to three times per week. For strong growth, you may need to post daily.
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An editorial calendar is a great way to organize your content and keep ideas
fresh. Rather than stifling creativity, it serves as a structure for your posts and can
actually encourage new ideas and reduce anxiety. A sample editorial calendar
may include a new promotion the first day of every month, a nail art tutorial every
Monday, polish reviews on Fridays, etc.

MY EXPERIENCE: | need to heed my own advice. | work full-time in
addition to running my blog. In the beginning, | tried very hard to post every day, but that
quickly became unmanageable. If I'm reviewing an entire collection with swatches, for
example, that single post can take six or more hours to complete. It's impossible to keep
that up and still have a life. I've settled into a routine of posts at least every Monday,
Wednesday and Friday. | also aim to do at least one nail art look each week.

Track your SUCCESS

Tracking your effectiveness is es-
sential for creating quality content.
How else will you know what makes a success-
ful post and what doesn’t? The focus of your
blog determines which metrics are important

to watch. If you're blogging at Wordpress.com,
you’ll have to rely on their limited traffic statistics,
such as page views, referrers and links clicked.
If you’re using the Blogger platform or running a
self-hosted Wordpress installation, you can use
Google Analytics. This tool will give you wide

MY EXPERIENCE: Beyond the
numbers, there are other reasons to check your
stats. For instance, | check my referrals daily. At one
time, | started getting a number of referrals from a
foreign site. When | dug a little deeper, | found that
someone was translating my blog into another lan-
guage and using it to generate income. Fortunately, |
was able to get it resolved quickly.

visibility at who is visiting your blog, how they
got there and their behavior while they were on
your site. You can then use this information to
tweak your content. Maybe one type of post is
performing poorly compared to the others. Or
maybe visitors are only looking at one page and
leaving. For someone who is new to the Internet,
metrics will provide important basic insights into
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the effectiveness of certain content.

Monthly Pageviews This metric isn’t tre-
mendously meaningful at face value, but it's the
easiest to wrap your brain around and a good
way to quickly gauge your growth. Put simply,

it’s the total number of pages viewed in a month.

All pageviews count—even if the same person
visits the same page multiple times.

Monthly Unique Visitors (MUV) This is
the number of new browsers that visit your site.
If several people who are using the same com-
puter visit your site at multiple times, it counts
as one unique visitor. This is because the MUV
tracks your computer’s cookie ID and identifies
each visit to your blog as coming from the same
browser. MUV is a number that brands will often
ask for if they’re interested in having you review
their products on your blog. MUV indicates your
blog’s reach.

Traffic Sources These numbers will tell
you how your readers are reaching your site:
direct, referred or from a search engine. Direct
means a person knows your blog’s URL and
types it directly into the address bar. Referred is
when another website (partner site, social media,
emalil, etc.) refers your blog to its readers. Search
Engine stats are based on organic searches
(your blog’s popularity determining how often it
will organically come up) and paid searches (you
pay to have your blog found easily) from software
systems like Google or Yahoo.

Bounce Rate Bounce rate measures the

Maybe one type of
post is performing
poorly compared to
the others. Or maybe
visitors are only
looking at one page
and leaving. For
someone who is new
to the Internet,
metrics will provide
important basic
insights into the
effectiveness of
certain content.






If you’ve created your blog as a

direct marketing tool for your salon
in your local area, then additional

metrics may be helpful.

number of people that enter and exit a single page on your
site. If your bounce rate is high, then readers aren’t finding
additional content that captures their interest or your site de-
sign isn’t giving them clear opportunities to navigate around.
Aim to get this number below 50 to 60 percent.

Time on Site This refers to the total time a visitor
spends on your blog. If your content is compelling, readers
will stick around.

If you’ve created your blog as a direct marketing tool for
your salon in your local area, then additional metrics may be
helpful, such as:

e Number of new customers who made an appointment

because of the blog

e Number of customers

taking advantage of advertised
promotions

e Additional services requested, such as nail art that was

showcased on the blog

Now you know the basics of creating good content. My

best advice is to
just start posting
instead of waiting
until everything is
perfect. Over time,
you'll get into a groove
and your content will
improve. | actually take solace

in knowing that | didn’t have many readers

in the early days! Don’t be afraid to change

things up if something isn’t working. And remember, it's your
blog: Do things the way you want them to be done. ;

Leslie Henry will cover maintaining and promoting
your blog in the March issue of NAILPRO. Stay tuned!

Leslie Henry is a business development executive, published nail artist and
blogger at workplaypolish.com. She holds a master of business administration
(MBA), is a Certified Internet Webmaster (CIW) and has been a licensed nail
tech since 1995.

CHOCOLATE
SPA PEDICURE

CHOCOLATE SPA PEDICURE
Program Includes:

1 — 64 oz Gal. Chocolate Mineral Bath
1 — 2 kg. Chocolate Mousse Wrap

1 — 64 oz. Chocolate Butter Cream

1 —80 oz. Chocolate Scrub

For Retail:
3 — 8 oz. Chocolate Butter Cream
3 — 10 oz. Chocolate Scrub
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TABLE

Optimize productivity, customer

Tick away clean implements,
files, buffers and cvticle
sticks in labeled containers

ingide a drawer.

satisfaction and space with an
organized nail station.

BY ILONA FRENCH

‘_ /7 ou may not realize it, but your nail table plays a pivotal role in your
business. With limited square inches at your disposal, your table
features prime real estate. It’s the hub for manicures, enhance-

ments, polish application and other services—and because you spend

the bulk of your time there, comfort is key. All products, tools and imple-
ments must be within reach so that you never have to leave your client
during a service. Her time is valuable and so is yours, so it makes sense
to utilize your table in order to maximize productivity instead of wasting

time rummaging around for missing items. Inclvde an organizer
“When setting up a nail table, think about the client’s comfort and the with labeled bottles of
quickest way to complete her service while still providing exceptional ovy froqyonﬂq vsed
work,” says Diane Albright, certified professional organizer, productiv- items, like acetone,
ity consultant and motivational speaker at dianealbright.com in Allen- evticle remover and
town, Pennsylvania. “Productivity for you [leads] to money. For clients, it lotion, on the lof'f‘ 3
equates to the best possible experience.” of Your +able.

To get the client’s perspective, sit in the chair as if you're the cus-
tomer. What do you see? A mish-mosh of dusty items scattered about or
a neat and tidy nail table full of professional necessities? “The customer
experience is not only about receiving excellent service, but is also about
enjoying the view,” says Albright. “Anything that is not exceptional is kept
out of site. ... The nail table should be professional, touting only items
used for nail services.”
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Avoid wasting valuable time during manicure services by clearing your table-
top of chaos, which means having a place for everything. “Get in the habit of put-
ting each item back into its place after use,” says Monica Friel, president of Chaos to Order, with
offices in Chicago and Atlanta. “This is the one sure way to avoid clutter building up.”

To maintain a neat tabletop, only display items that you use 80 percent of the time. The other
tools should be kept in drawers. Perform a usage test to differentiate between supplies. “To do
this, make a list of all the items and tools that you use,” says Albright. “After each client leaves,
quickly view your list and keep a tally of used items. At the end of the day, total the tally for
each individual item and divide it by the number of clients you saw. The answer will provide the
percentage of how many times you used the item during the course of the day. If you don’t have
room to keep out what you use 80 percent of the time, consider adding organizers that provide
vertical storage, which maximizes space.”

Adjust items according to whether you're right- or left-handed. “I am right-handed, so my
electric file needs to be on the right side of my table,” says Melodie Hand, owner and nail tech at
Tickled Pink Salon in Clayton, North Carolina. “I don’t like a lot of clutter, so | put the rest of the

items on the left side. This creates a more balanced and organized appearance and makes everything accessible.”

At all times, Hand'’s tabletop includes the following items: On the left side, an organizer with labeled bottles containing
acetone, cuticle remover, lotion, alcohol, cotton swabs, acrylic and gel primers, pH balancer, base coat and top coat. On the
right side, an electric file. Directly behind her table is a shelf unit that stores all of her other supplies, equipment and tools that
may be needed during a service, such as files, LED light, acrylic and gel products, and nail art supplies. “It is set up this way
because it not only allows me to provide service to a last-minute client, but it also allows me to provide any type of service to
any client at any time,” she says. “All services from manicures to acrylic and gel to nail art can be provided with this setup.”

Laura Merzetti, owner/nail stylist at Scratch My Back Nail Studio in Ajax, Ontario, Canada, shares that the items she uses
most are on the right-hand side of her table, since she’s right-handed. “I have two flat-top UV lights on my table (one for each
hand),” she says. “On top of the right one are my prep products and cuticle oil in a small plastic basket. On top of the left one
are my lotions and any dlitters or pigments that | am promoting at the time.”

Do You See What | Seed

What harm could come from adding a little flair to your nail table?

If you answered yes to displaying any of these knickknacks, consider
ditching them immediately.
Set up your station for services, not decor. A client’s experience should be all about them, not

DO YOU HAVE ANY OF THE FOLLOWING
ITEMS ON YOUR STATION?

e Pictures of your incredibly adorable children,
grandchildren and/or pets—oh, how you miss
them while at work.

¢ A giant bucket of peanut butter pretzels, cook-
ies, candy or other treats—for clients, of course.

¢ Flowers, plants or other greenery—too bad that
money tree hasn’t produced yet.

¢ A picture you snapped on your last vacation—
where you wish you were at this very moment.

¢ Fluorescent pink sticky notes—your memory
isn’t as good as it used to be.

¢ Holiday or seasonal trinkets—because
everyone loves this time of year.
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you. “Don’t keep out family photos,” says Diane Albright, certified professional organizer, productiv-
ity consultant and motivational speaker. “If family photos are out, the experience becomes about
you and not them, as the client will gravitate toward asking you questions or commenting on your
photos. You want to make your client feel important. Additionally, family photos distract you. If you
look at photos of your children or a loved one, it might spark a list of things you have to do for them.
This takes the focus off of your client, making you less productive and less connected with her.”

Avoid keeping snacks or other food on the table as well. “[You don’t want to mix] food items
with nail filing dust, chemicals and tools,” Albright says. “If you only keep what you need or what
promotes your business on the table, the atmosphere is professional. And when the atmosphere
is professional, it provides the client with confidence in you.”

If you can’t stand to be without personal items nearby, stash or display them away from the
table to reduce clutter. For instance, Laura Merzetti, owner/nail stylist at Ajax, Ontario, Canada-
based Scratch My Back Nail Studio, says, “These items are placed on a cabinet beside my desk
within reach.”
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When setting up your table, consid-
er not only what items you use, but
also in what order you use them.
“Having products lined up according to

use will help things run smoothly,” says
Friel. “Having a comfortable space for work
allows you to do your job better. These are
all of the things to consider when setting

up your space: height of table and chairs,
ease of opening drawers and access to
other tools. Making use of vertical space
near the table can also be helpful. Towels or
products on nearby shelves can help make
the process run more smoothly.”

Hand sets up products on one side
of the table and implements/tools on the
other. “This prevents damage to your
equipment and tools if products happen to
accidentally spill or leak from their contain-
ers,” she says.

After a lot of trial and error, Merzetti has
all the products and tools that she uses in
every service on the right side of her table.
“I refill all alcohol, acetone and prep prod-
ucts at the beginning of the day, which is
enough to get me through all of the services
for the day,” she says. “About the only thing
I'll need to replenish during the day is my
nail wipes, and | keep a sleeve handy in a
drawer close by so | don’t have to get up to
get them in the middle of a service.”
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Tucked Away

Drawers come in handy for those additional items that you always
need but don’t always belong on your tabletop. To organize drawers,
arrange items so that, if necessary, someone else could easily find things

without instruction. “Think about how easy it would be for you to find something,”
says Albright.

When storing items in multiple drawers, keep each drawer exclusive to a cat-
egory. “For instance, a disinfected implement drawer should only have disinfected
implements,” says Hand. “A specialty product drawer should only have those
products that are not used in most services. Keep similar items in a single drawer.”

Label drawers so that you can find and return supplies effortlessly. “Use a
label maker for professional looking labels and only use laminate label tape that
upholds to drips and spills,” says Albright, who recommends using a P-touch
electronic label maker from Brother. “Also, consider using P-touch label tape with
gold print on black tape (add a decorative frame to it by selecting the ‘frames’
option). This will look super professional.”

Dividers are a must when multiple items come into play. “Taking time to orga-
nize the drawers with dividers and containers for each and every item will help to
avoid the drawer becoming a stashing place,” says Friel.

Merzetti has six drawers in her nail desk and another cabinet with six drawers.
“| use little plastic baskets | bought at the dollar store to store my glitters and pig-
ments,” she says. Other items kept in drawers include nail art paints, brushes, nail
forms, nail tips, adhesive, implements, monomers, powders, gel, gel polish, nail art
products and prep products.

“The first drawer in my table is where | keep my glasses and face masks,” says
Hand. “The second drawer is on the shelving unit behind me and it contains clean/
unused files, buffers and cuticle sticks.”

Hand utilizes drawer organizers to stay neat. “I have one that is next to my ta-
ble,” she says. “It has three drawers.” The top drawer includes specialty products
that are not used in every service, such as scrubs and masks. The middle drawer
includes additional files, toe separators and pedi slippers. The bottom drawer
includes mitts and booties used for paraffin treatments.

Save Time: Earn More

“Not only can you be more productive servicing clients,
but it eliminates time wasted looking for things you
know you have,” says Diane Albright, certified professional organizer, productivity
consultant and motivational speaker. Her “Small Changes, Big Impact” chart demon-
strates how much more time you can save just by being organized.

SMALL CHANGE BIG IMPACT

PHOTO: ©ISTOCKPHOTO.COM/HEMERA

Save 49 Seconds/Hour (6 /2 Minutes/Day) Gain 1 Week

Save 90 Seconds/Hour (13 Minutes/Day) Gain 2 Weeks

Save 7 1/2 Minutes/Hour (1 Hour/Day) Gain 10 Weeks
00 000000000 ONOCEONOGOEONOEONOEONOEONOPONOEONOONOONOOTOOOPLP
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10 Your Health

Each day, you provide services—and experiences—for clients; however, never
overlook your own comfort and health when setting up your nail table. “| have
worked with both regular height tables and tall, bar height tables,” says Hand. “For the last five
years my table has been bar height. | have found that this is not necessarily the most comfort-
able setup for clients—and not the best for a tech’s health. Due to this setup, | have developed
blood clots in my legs (it is suspected that this is due to my feet being tucked up ‘underneath’ me
on the chair rest for long periods of time) and my posture is not the best with this high of a table.
Since switching back to a table where my feet are flat on the floor, the problems | was having with
the clots, sore legs, aching feet, backaches, etc. have started to disappear. In addition, clients
seem to be more comfortable and feel more stable in the lower seating chairs.”

Setting up a clutter-free station so that both you and your clients are happy is a win-win situation.
Take it from Merzetti: “My clients just really appreciate how clean, professional looking and streamlined
everything is.” ‘

llona French has been an industry professional for more than 17 years. She also launched the beauty column, VenusVixen.com.
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Industry experts dish on how to
impress with a professional resume
and portfolio.

BY SARAH PROTZMAN HOWLETT

hile a resume alone won'’t land you a dream
job, your on-paper persona still matters to
the interviewer. What you put on the page
determines how much you'll stand out to a potential em-
ployer. So, whether you’re looking for your next salon job,
editorial exposure or position as an educator, here’s what
agencies, manufacturers and salon owners have to say are

the must-haves for your resume and portfolio.
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The Cover Letter

IF THE IDEA OF PROMOTING YOUR PROFES-
SIONAL STRENGTHS ON PAPER MAKES YOU
NERVOUS, YOU’RE NOT ALONE: A COVER
LETTER CAN BE ONE OF THE MOST DREADED
PARTS OF APPLYING FOR A JOB. It is, however,
the perfect complement to a well-executed resume. This
letter—a few short paragraphs at most—should demon-
strate that you are not only a quali-
fied candidate, but also a diligent
professional, says Julie Mahloch,
CEO of Bloom.com, a social media
site that also offers resume and port-
folio help to beauty professionals. “A
cover letter tells me if someone has
done her homework, has a pas-
sion for what she’s doing and why
her skill set will make a good fit,”
Mahloch says, adding that including
personal touches, like why you first
became interested in doing nails or
your favorite thing about being a nail
tech, “shows that you are motivated
and have put thought into your ca-
reer path. That gives you an edge.”
A basic cover letter should be
three paragraphs: The first details
why you're writing and what position
you’re applying for. If possible, call or
email the front desk to find out the
name of the person in charge of hiring
instead of the generic “To Whom It
May Concern.” If you were referred by
someone and have her permission,
mention her name. The second paragraph explains why
you’d be best for the job, from the specific experiences
you’ve had to your individual passion for the work. Steer
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“A cover letter
tells me 1f
someone has
done her
homework,
has a passion
for what she’s
domg and
why her skill
set will make

a good fit.”

clear of clichés like “team player” and “excellent interper-
sonal skills”; your own way with words will have far more
impact. Always read and re-read your cover letter for typos,
especially if you're sending similarly phrased letters to sev-
eral different companies.

Alisha Rimando Botero, executive vice president and
creative director of Artistic Nail Design and contributing
author of Milady Nail Technology textbooks, says that a
tone that conveys excitement always grabs her attention:

“I love doing nails,” “I love your
product,” or “I’'m currently doing
something I’'m really passionate
about,” are phrases she likes to
see. And don’t underestimate
the importance of correct gram-
mar and spelling. “It really tells
us a lot about who you are,”
Botero says. “We probably get
20 to 30 emails each month
from people who want to take
on positions with us, and the
first thing we look for is if the let-
ter is grammatically correct.”

In the last paragraph, thank
your prospective employer for
his or her time and mention
when and how you plan to fol-
low up. (Two to three weeks is
standard and, these days, many
companies prefer emails over
phone calls.) “That greasy wheel
is going to get the attention,”
says Charnelle Smith, owner
and agent of Aim Artists Agency
in Los Angeles. “l love [when
people] follow up; | love when they email back and remind
me what they sent—and then send something else, or
something they did that they were inspired by.”
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The Resume

THERE REALLY IS A RIGHT
AND WRONG FORMAT WHEN
IT COMES TO TYPING UP
YOUR QUALIFICATIONS (SEE
SAMPLE ON P. 123), SO KEEP
IT AS STREAMLINED AS POS-
SIBLE. Stick with classic fonts
such as Arial, Times New Roman or
Georgia; fancy or cute typefaces can
be distracting or look unprofessional.
Many nail technicians include a
career objective or summary beneath
their contact information. This may
address things such as your creative
strengths (maybe you excel at
sculpting gels and creating nail art)
or personality traits that make you a
strong addition to any team. Three or
four short sentences will do.

Below your career objective, list
jobs that you’ve held and the length
of time that you’ve held them. Posi-
tions both inside and outside of the
beauty industry can be included, depending on your experi-
ence level, and your most recent employment should always
be at the top. (For instance, a tech with several salons under
her belt doesn’t have to mention her bartending stint, but if
you're seeking your first job, it's fine.) Don’t let your lack of
relevant experience make you feel inferior. Juli Miller, a 30-year
veteran of the nail industry and former director of education for
INM, says she’s received resumes from people who've only
had their license a year or two, “but they’re throwing out nail
art that blows my mind!”

Under each job, add detailed bullet points that explain your
responsibilities and successes. In many cases, a description
of your job and duties can be really helpful because the same
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In many cases,
a description
of your job and
duties can be
really helpful
because the
same job title
can vary widely
at different
companies.

job title can vary widely at different companies. Additionally,
it's always crucial to emphasize whether you’ve had any work
published “even if it's local,” Miller says. “Those are eye-
catching points.”

Next, list your education, including high school, college,
cosmetology school and any continuing education classes.
Botero notes that getting a job with a manufacturer isn’t
always about the experience level but the enthusiasm; she’s
hired many educators right out of school. “It's more your pas-
sion for what you're doing and the quality of your work,” she
says. “l always tell my educators, ‘I can teach you to do nails,
but | can’t teach you to be a good person.” | always go for
personality over everything else.”

Beneath your education details, consider adding contact
information for both professional references (former bosses,
colleagues or even clients) and character references (people
who know you socially). “Both types are equally important,”
Botero says, and three or four is
plenty. Always ask your references for
permission before you include them on
your resume.

The Portfolio

THE MODERN NAIL TECH SHOULD HAVE AN
ONLINE PRESENCE. “You can hardly get a job these
days unless you have a website where people can view your
work,” Botero says. Adds Miller, “| really don’t see any hard
copies anymore. Everybody has websites or Instagram.” If
you don’t have a professional website, photo-driven social
media sites—such as Instagram and Facebook—can be
used in lieu of a standard portfolio. For something a little
more professional, paid members of Bloom.com can create
custom profiles that are made just for the beauty industry
as opposed to general photo-based sites like Facebook.



Sample Resume

Camilla J. Ingraham
1205 Marshall Lane, #316
Chicago, IL 60007
773-279-5380
camilla@gmail.com

Career Objective

| am a certified nail technician who is passionate about the beauty industry. | have five
years of experience as a licensed cosmetologist and manicurist, and in that time have
grown my talent for manicures and pedicures as well as my customer-service skills. |
was trained by OPI and Tammy Taylor, and am proficient in gel services, natural-nail
manicures, and paraffin treatments. | am looking to “pay it forward” by teaching budding
manicurists through obtaining an educator position with a manufacturer.

Work Experience

Manicurist

Nail XPress, Chicago, June 2009—present

* Clean, cut, and shape nails for both hands and feet

« Polish, buff, decorate and color nails; recognize skin tone for polish selection
* Sanitize/disinfect tools and equipment

* Apply and remove acrylic nails

* Provide paraffin treatments

» Converse naturally with clients and comply with their requests

Manicurist and Receptionist

Falling Water Spa, Boston, March 2007—June 2009

* Used both hands to grab small objects used for nail treatments

* Analyzed condition of clients’ hands and identified proper treatments

+ Scheduled appointments and answered phone calls

 Developed cooperative relationships with coworkers, and earned a stable of
regular clients

» Oversaw supply inventory and client records; promoted/sold nail-care products

Hostess

Country Kitchen, Oak Park, Ill., June 2004—May 2007

» Greeted customers, showed them to their tables

* Provided beverage service until server arrived

» Supported server with deliveries of extra plates, bread, utensils, etc.
* Took reservations via phone and maintained computerized records

Education

Cornerstone High School, Boston, Class of 2007

Nail Technician License, Unique Beauty School, 2007 (Licence #26347)
Cosmetology Degree, August Air Beauty School, New York, 2005

References

Mary Constant, owner, Nail XPress, 618-331-5566

Alana Robbins, lead instructor, August Air Beauty School, 212-339-2121
John Brown, volunteer coordinator, YMCA of Bellevue, 618-333-7777
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Bloom.com also offers a smartphone app where you can
“capture the work you do every day and save it instantly to
your look book,” Mahloch adds. Another option, while pricey,
is to hire a Web designer, but tech-savvy nail techs can DIY
a site with Wix or Wordpress. No matter which way you go,
“make sure people can Google you,” Smith says.

When it comes to the photos you include in your portfolio,
make sure they feature your absolute best work. Miller likes to

see a variety of styles in a portfolio; ideally a set of pink-and-
whites, flat art and 3-D nail art will make a well-rounded book.
Botero’s must-have list includes a natural-nail manicure and
pedicure, and nail art with regular or gel polish. “From there,
maybe design sculpture, extensions or 3-D,” she says. “Have
a full range to show off your best work.” Smith prefers to see
simple looks and a good sense of color.

\When building your portfolio, simple snapshots of your
clients are unlikely to impress. You might have to do test
shoots if you haven’t yet done enough professional work to fill
a portfolio. (A test shoot is when a group of creatives—pho-
tographer, nail artist, makeup artist, hair stylist and model —get
together to do a photo shoot to build their portfolios, not for
a paying client.) It doesn’t have to be a full-fledge production,
though. “You can get a professional looking image at home
these days,” Botero notes. “Just make sure that it’s not flat
hands against a paper towel.” And when it comes to showing
off your work, it's all about the beautiful hands on which they’re
displayed. “Find someone with great nail beds that you can do
great work on,” she emphasizes.

To get inspiration for hand poses, look at images online and
mimic the poses. Shutterstock, for example, boasts something
like 35 million images. “Type in ‘nails’ and you'll get 30,000
images,” Botero advises. “Two years ago, there weren’t nearly
that many.”
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NAILPRO NAIL
COMPETITIONS

ISSE Long Beach, January 25-27, 2014
NAILPRO Pasadena, April 13, 2014
Premiere Orlando Beauty Show, June 1-2, 2014
NAILPRO Cup Finale & US Invitational at IBS Las Vegas, June 21-23, 2014

For a full schedule, rules and registration visit
nailprocompetitions.com or call 888.491.8265
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Timing
HOW CAN YOU MAXIMIZE YOUR

CHANCES AND KNOW WHETHER
YOUR RESUME AND PORTFOLIO

WILL LAND IN SOMEONE’S INBOX AT

THE RIGHT MOMENT? Consider calling
the company’s main number to inquire about

the timing of its hiring sprees (or lack thereof).

If a salon or manufacturer isn’t hiring, ask
when you might try again—and remember
to get the name of the hiring manager while
you're at it.

When Miller started at INM, she only had
a couple of educators; since then, she has
slowly built the company’s entire educa-
tion team. She scouted online and at trade

nailpro.com/freeinfo ¢ Use Freelnfo #44
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When building
your portolio,

simple snap-
shots of your
clients are
unlikely to
impress. You
might have to
do test shoots if
you haven’t yet
done enough
professional
work to fill a
portfolio.

shows, so if you're looking for a new position,
always be ready. Botero says that she has
some educators who don'’t even work in a
salon: “They’ve just been educators for 20
years,” she says. “Sometimes we’ll have two
or three educators in the same city, t00,” so
don’t be discouraged if you discover there’s
already one near you.

For nail techs seeking an agent, Smith
recommends taking cues from what’s already
on agency websites: “See if they have a
manicurist heading, [then you can glean] what
they’re looking for based on who is already
represented. You get an idea what you’re up
against and what you’re striving for.”

Looking for a job is one of the hardest
and most time consuming things you can do,
but just keep at it; eventually something will
open up. And always strive to put your best
face forward. “I am always looking to find that
one superstar who's going to take us to the
next level,” Miller says. ;

Sarah Protzman Howlett is a freelance writer and editor
based in Boulder, CO.
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Five Star
Style

Compete with
top-notch salons
by adopting
these five-star
techniques.

BY MELISA WELLS

alon competition is
fierce these days, and
standing out from the

pack can be difficult. Contrary
to what you might think, you
don’t have to have a quirky
niche or a bag of tricks up
your sleeve to keep your
clients coming back. Five-star
salons have a tight grip on
client loyalty by virtue of the
high-end, total experience
that they consistently provide.
Emulating that level of service
will catapult your salon into a
top-tier category, no matter
what your budget looks like.
After all, it’s all about the at-
titude. Like the saying goes,
“Dress for the job you want,
not the job you have.”
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More
S ense

Dollars?

Professionals
N any service-
related industry
need to remind
themselves on
a regular basis
that the ability
to keep their
clients happy
can make or
break their
current and
future earmings.
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ELEVATING SERVICES DOESN’T RE-
QUIRE SPENDING A DIME OR RAISING
MENU PRICES; IT’S MORE A MATTER
OF TAKING A HARD LOOK AT CURRENT
OPERATIONS FROM A CLIENT’S POINT
OF VIEW.
Where do you
stand on proper
sanitization

and customer
service? Are you
merely meeting expectations in every category?
Minimally meeting clients’” expectations—or, much
worse, not meeting them at all—does little to
impress your clients. After all, anyone can perform
at a basic level; it’s time to shine!

What you need to know is that clients notice
just about everything these days. When asked if
they’ve ever experienced anything disappointing at
an otherwise wonderful salon, clients were more
than happy to speak out. Danna Lee, a stay-at-
home mom in Naperville, lllinois, says, “Too much
talking between employees always annoys me. |
like a quiet, relaxing atmosphere.” Noise is also an
annoyance for Stacey Hoffer Weckstein, lifestyle
blogger in Chicago. “The best way for a salon to
ruin my experience when I’'m receiving a treatment
is when there is loud background noise. Loud
music instead of relaxing spa music is bad, but
the worst is when salon employees are talking (to
each other).” Excessive conversation among salon
employees in any area that is open to clients is a
big no-no, because it can hinder clients’ ability to
focus on their own relaxation.

Overlooking common courtesies is also a client
pet peeve. Liz Thompson, a freelance writer in
Aberdeen, New Jersey, says, “Going to a salon
has become a luxury for me, so if the staff is acting
bored or unprofessional, their lack of appreciation
for my business is a huge buzz killl” Thompson’s
daughter Holly, an assistant sales manager also in
Aberdeen, New Jersey, agrees. “[At one salon | vis-
ited] the ambiance was amazing, but they were very
rude. When | had a question or tried to talk with [the
staff] they seemed annoyed. It made my experience
very uncomfortable and | didn’t leave happy even
though my nails looked great.”

Professionals in any service-related industry
need to remind themselves on a regular basis that
the ability to keep their clients happy can make
or break their current and future earnings. Treat
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them courteously so that they’ll not only want to
come back, but will also tell all of their friends about
you. Michelle Waranoski, a fitness studio owner
in Aurora, lllinois, wishes her patronage had been
valued during a change in staff at her salon. “I was
disappointed to discover (by accident) that my
favorite tech left. | feel like this is something that
should have been communicated to me in advance
since I'm a regular client.”

Cleanliness and equipment are two more areas
that often need vast improvement. Erin Margolin,
a writer and non-profit founder based in Fairway,
Kansas, says, “Cleanliness is next to godliness;
| can’t stand seeing dirty bathrooms, dirty linens
and nasty jet tubs that you know have not been
cleaned well or regularly.” Diane Lang, a social
media manager in Columbus, Ohio, had a poor
experience with non-working equipment. “One
time my chair wouldn’t move back for a pedicure.
| have long legs and had to curl them up instead
of stretching out comfortably.” Although Lang
says she remembers a simple apology, this is a
great example of a situation during which a salon
could have offered a discount or upgrade on that
service, or perhaps something for a return visit to
make up for the inconvenience. Amping up your
general customer service can do more than you
might think when it comes to leaving a good lasting
impression on your clients.
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Five-Star Expert Advice

Who better to provide tips for creating outstanding client
experiences than members of management at a couple
of America’s finest salons? Guests at Zano Salon and Spa in
the Chicago suburbs are not only offered a beverage upon arrival,

but in many cases, says education director Sara Provenzano, “their
favorite beverage is ready and waiting for them when they arrive.” Little
touches like “warming up a towel to put on their neck if it’s cold out-
side or adding ice to their coffee on a hot summer’s day” are normal
and expected at Zano, she says.

Enhancing your services will impress your clients and keep them
coming back. Adeline Sarino, director of nails at Elizabeth Arden’s Red
Door Spas says, “If you are on a tight budget but still want to give your
nail guests a rich, five-star service, don't fret; there are budget-friendly
wows that you can offer.” Sarino recommends a simple addition like
warm cream as a luxurious touch. “Purchase a crockpot and fill it half-
way with water. Then set it to a steady, warm setting and place a lotion
bottle with a pump inside. Allow 15 minutes for the lotion to reach a
comfortable temperature. You will have warm cream all day! Lotions
with a low melting point and high shea butter content work best.”

Another way to leave clients wanting more is with the use of warm
towels at the end of the service. “Dampen some towels with hot
water and add one to two drops of an essential oil; a little goes a long
way. Keep the towels warm by placing them in a hot cabbie. No hot
cabbie? No worries. You can tightly wrap the hot towels in a larger

dry towel and keep them near your treat-
ment area. When you’re ready to use, simply
unwrap and pamper away,” says Sarino.
NAILPRO Facebook fans were also
extremely vocal on this issue. Deb Clarke says,
“Five-star service means a personalized bag
of tools for each client, a clean environment,
hospital-strength disinfectant and a friendly,
empathetic technician who treats every client
with care and concern.” Michelle Johnston-Du-
gan believes that “services start with the atmosphere as soon as the
client walks in the door.” Matina Soursou adds, “a big smile, passion
for your work and a mug of hot coffee or chocolate” makes all the dif-
ference in the world. Amy Henderson gets personal: “I get to know my
clients and make each one of them feel welcome, like they are sitting
in their own living room.” Lauren Torres knows that clients appreciate
a professional’s opinion. “Education and proper technique attribute to
client satisfaction. As you demonstrate the proper way to operate, the
client takes notice. Also, explain why one service over another would
benefit her. Just because one type of service is what they’re used to,
doesn’t mean that it's the most beneficial.” Kristi Nika says, “Under-
standing your clients’ needs is the key.”
Going above and beyond is “a no-cost service initiative that any
salon can take on to really give its clients a five-star service,” says
Provanzano. “Mostly, it boils down to anticipating your clients’ needs
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before they even have to ask.”
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Give the Lady
What She Wants

If you think that you’re doing all that you can to provide
a high-end experience from start to finish but feel like
it’s still not enough, ask your clients for their sugges-
tions. Clients who know what they want may open your eyes to
simple fixes that will help bring your business to the next level. You
might consider trying a client survey, but be ready for honesty —
because you'll get it! Tami Ederer, a speech pathologist in Naperville,
llinois, regularly visits a salon that she describes as “not a high-end
luxury spa but they treat their customers as if they are.” She says,
“Clients all have their own box of tools which feels cleaner, and the
techs remember your preferences.” Colleen Hayes, a marketing
technologist in Milwaukee, loves being recognized. “If I've visited
more than a few times, the fact that they call me by name is huge. It
costs nothing, but it shows that they value me as a client.”

Erica Roberts, a technology coordinator in Carol Stream, lllinois,
enjoys the beverages and shoulder massages provided to clients at
her salon, and their courtesies extend beyond the front door. “When
| leave the salon, they take my keys, start my car and buckle my
seat belt for me!” Weckstein says, “| feel like | am getting a five-star
experience whenever I’'m happily surprised by little details.”

[t may seem like an obvious suggestion, but salon owners and
management teams should brainstorm to make a list of the special

touches that they enjoy; after all, we can be our own toughest crit-
ics. Imagine what kinds of services make a five-star experience for
you, and then do your best to implement those elements in your
day-to-day operations for your clients.

Perhaps Holly Thompson sums it up best: “Your staff can be
phenomenal, the look of the salon may be incredible and your
products could be of the highest quality, but that will mean nothing
if the customer you service doesn’t feel welcomed. | could have an
amazing treatment, but what will keep me coming back is the total
experience. The way people feel when they leave a salon is what
sets salons apart. If you make clients feel unwanted, | can guaran-
tee you that they will find another salon that treats them with care

and respect, no matter what the rating.” ¢

Melisa Wells is a freelance writer and the salon coordinator at Nail Dimensions
in Wheaton, IL.
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Se Mine

Red-hot Valentine’s Day products make you irresistible to clients.

BY TAYLOR GIATTI

Jewelry, a box of chocolates or roses are traditional Valentine’s
Day gifts. But an attention-grabbing manicure may be another
item on her V-Day wish list. That's where you come in. From
sweet pink and sultry red polishes to adorable nail art decals,
these passionate products are guaranteed to break the heart

of any potential suitor and leave clients smitten with you!
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Offer Zoya Nail Polish in Valentina and /sla to clients
looking to show off their sultry side. The full-coverage
lacquers offer the slightest hint of shimmer to add to
their mysterious allure. 800.659.6909, zoya.com

Christrio Heart Rhinestones are an ideal, easy-
to-use 3-D accessory to include in a Valentine’s Day-
themed manicure. Scatter them on an accent nail or give
each tip its own little heart. 800.574.4252, christrio.com

OPI Nail Lacquers prove that the perfect shade can
say it all. Whether your client opts for classic red Red
Hot Rio or bubblegum pink Kiss Me, I'm Brazilian,
these feminine shades are guaranteed to bring out
their flirty side. 800.341.9999, opi.com

CND Shellac Power Polish
includes two red-hot hues— Wildfire
and Ruby Ritz—for a manicure that
lasts long after Valentine’s Day is
over. 800.833.6245, cnd.com

What do Pink Smoothie,
Make You Blink Pink and
Tickle My Heart have in
common? They're all fabu-
lous Gelish Soak-0ff Gel
Polishes that can turn any
client’s drab nails into date-
worthy digits. 714.773.9758,
gelish.com



Swap your basic top
coat with Wet Paint
Top Coat Glaze

for a fun Valentine’s
Day twist! These
sheer glazes are
designed to intensify
your nail color with
each layer applied
and will help ensure
polish doesn’t chip or
fade. 323.938.2984,
wetpaintnails.com

136 NAILPRO

For clients wanting a sweet, feminine manicure,
opt for pink Golor Club Nail Lacquer in
Femme a la Mode, Endless and He Loves Me,
or go bold with sparkling red Art of Seduction.
800.221.8080, cosmeticgroup.com

Young Nails Imagination Art Confetti

Platinum Hearts are perfect for adding eye-

catching glam to your enhancements. The
reflective pieces can be encased within acrylic
or gel for endless possibilities. 800.777.9170,
youngnails.com

Create flirty nail art with Omega Labs
USA Nail Art Striper Brush. The
precise application and quick-dry formula
helps you enhance a standard mani with a
cute heart or sweet saying. 800.783.9969,
omegalabsusa.com
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Art Club Nail Art Duo Pen and Striper
allows you to incorporate intricate details into
your designs. And with festive reds and pinks
to choose from, these pens are a must-have
in any Valentine’s Day tool kit. 800.221.8080,
cosmeticgroup.com



Light Elegance UV Gels
are built to last longer than any
bougquet your client will receive
this Valentine’s Day. Available
in a variety of pink and red
shades, these color gels offer
fantastic coverage over hard
gel or acrylic. 800.275.5596,
lightelegance.com

Gel 1l Seak Off Gels include alluring
red shades, like Unmasked Madame,
Femme Fatale, Sparkling Love and
Remix, that are just begging to be used
on Valentine’s Day. 316.425.2500,
geltwo.com

Nubar Nail Lacquers are designed

to fulfill any Valentine’s Day request. No
matter what shade of crimson clients
fancy, they will fall in love with the
quick-drying formula and smooth, glossy
finish. 818.241.0519, bynubar.com

Don't forget to show feet a little love this
month with Valentine’s Day-themed
Original Pedisox. Perfect for pampering
after a luxurious pedi, these socks keep
polish in place and are too cute and cozy to
pass up! 888.536.1577, originalpedisox.com

The Bio Sculpture
Gel Foxy Valentine
kit has everything you
need to create irresist-
ible nail art: pink and
red polishes, Edgi Art
studs and rings, and
top coat to seal it all
in. 800.770.4493,
biosculpturegel.com



Backscratchers Divine Designs include
delicate glitters, decals and flakes to add a
touch of glitz to any nail art. 800.832.5577,

backscratchers.com

Duri Cosmetics Polishes have ev-
erything it takes for clients to fall head
over heels: a full-coverage formula,
glossy finish and a selection of shades
from which to choose. 800.724.2216,
duri.com
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Set up a date between your client and China Glaze
Nail Lacquer. The selection of swoon-worthy red
and pink polishes is enough to make her heart melt!

800.635.8966, chinaglaze.com

Guccio Golour Veener LED/UV
Nail Colours are available in a
range of shades, including luminous
pinks, purples and reds that are
perfect for a romantic date night.
800.762.6245, cuccio.com



Clients will fall head over heels for SpaRitual Infinitely
Loving Nail Lacquers. Not only does this line feature
varying shades of pink, every polish is made with a
dreamy jasmine scent! 877.772.7488, sparitual.com

Now’s the time to reach for
Princess Nails Interna-
tional Hologram Hearts
Collection. The eight eye-
catching shades of glittering
hearts can be used on top of
your favorite polishes, gels
and acrylics to create a variety
of looks. 800.262.4578,
princessnails.com

Deep maroon, pale pink and hot
fuchsia are just a few of the EZFlow
TruGel Gel Polish shades available
for creating long-lasting tips that work
for any single or coupled-up client.
800.635.8966, ezflow.com

Venique Nail Lacquer
is anything but the typical
red or pink polish. Offer
dark pink B-Utiful Bold or
rose gold Up To My Knees
to clients looking to spice
things up. 855.708.3600,
veniquenails.com

Lip prints, Cupid’s arrows and glittery
hearts are just a few of the designs
you get with Johy Nail Art Stickers.
Simply apply on top of any polish and
seal with top coat for a fun and flirty
look. 626.279.5699, jobynailart.com



With names like BBF Best Boyfriend,
Lovie Dovie and Long Stem Roses, it's
no wonder that Essie polishes are a
must-have in every nail tech’s Valen-
tine’s Day kit. 866.313.7845, essie.com

True to its name, EZNails
That’s IT? Instant Nail Art

is a breeze to apply. Simply “rub
on” the hearts, lips, rose and
flower designs, seal with a top
coat and send your client on her
way! 855.396.2457, eznails.com
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LeChat Dare to Wear Nail Lacquers in Seductioriand Obsession are alluring
alternatives to the classic red polish and make a sultry statement for whatever amorous
affair your clients have in store for the evening. 800.553.2428, lechatnails.com

Galaxy Nails Colorific Pow-
der in Very Redis a vibrant hue
that is perfect for acrylic art or a
fiery French, while Electric White
is ideal for accents or a soft

pearl free edge. 800.229.6245,
galaxynails.com

Express your love of
nail art with I’s So
Easy Stripe Rite
Paint. The bold pinks
and shimmery reds are
just the right shades for
the occasion, while a
precise striper brush al-
lows you to design with
ease. 800.635.8966,
itssoeasynails.com



For a heart-stopping manicure, reach for LCN Gupid’s Arrow
Pro Box. This kit features a variety of color gels in holiday
hues that provide exceptional coverage and superior shine.

800.866.2457, Icnusa.com

Whether your client is searching for The Man

of the Moment or the One and Only, Morgan
Taylor Nail Lacquer has a matching hue to

fit. The 3-free formula offers impeccable shine, a
smooth finish and a decadent feel that’s irresistable!
714.773.9758, morgantaylorlacquer.com

Does your client prefer a timeless French manicure?
Mia Secret French Manicure Nail Polish adds
a sweet and flirty spin on the classic look, with deep
reds and bright pinks just in time for the month of
romance. 626.581.4444, miasecretnails.com

The limited edition NSI Perfectly Yummy
Kit features a Purely Pink Masque that hides
imperfections and flatters every skin tone.
Paired with the Radiant White and Totally Clear
powder, your acrylics are bound to impress.
877.354.8130, nsinails.com

Sweeten your clients’ tips with EZ Art Golour
Collection Foil Hearts, available in 10
shimmering hues to match any color scheme.
800.727.1119, americanails.com



One swipe of Orly Flash Glam FX and you've instantly
created 3-D nail art! Mix and match glittery pink hues like
Embrace and Cupcakes and Unicorns to add a playful
punch to any mani. 800.275.1111, orlybeauty.com

So Romantic, Lipstick
Kisses and Cupid’s Arrow
from SuperNail ProGel
are perfect for Valentine’s
Day. The long-lasting
formula cures in minutes
under a LED or UV lamp
and soaks off easily with-
out filing. 800.635.8966,
supernailprofessional.com

Gel manicures are everlasting with
ASP Soak Off Gel Polish in
heart-racing hues like Rendezvous
in Red, Lighten the Mood, Reveal
Everything'Red and Passionate
Pink. 800.762.6245, aspnail.com
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KUPA Artfinity Glitter
Effects blend easily with
any acrylic powder for a
customized finish. Layer
your favorite pink shades
for an ombré effect or
create a light-catching
French. 800.994.5872,
kupainc.com

Create gorgeous,
heartfelt designs with
Cina Nail Creations
Gotta Have Hearts
and Hearts &

Soul Decals! Just
apply, secure with
top coat and watch
your client fall in

love. 800.762.6245,
cinapro.com



Discover four of the most
romantic Alessandro Inter-
national Nail Polishes: Love
Secret, Girly Flush, Pink Emotion
and Secret Red. 800.645.3340,
alessandro-international.us

Celebrate love with Gacee
Nail Lacquer! From

light pink Rachelto deep
maroon Jeane, your
clients will be over the
moon with their feminine
manicure. 800.951.6245,

caceeinc.com
Choose from solid or glitter-infused Barielle Professional
Nail Lacquer. All you need are two coats of color and your
client will be one happy, manicured camper! 800.248.8033,
barielle.com
wHet Refined Nail Lacquer
provides polish addicts with the best
of both worlds: a durable, gel-like
finish that's easily removed like From heart confetti to iridescent glitter, INM Art’s Desire
nail polish! Layer any of the flirty Nail Art is just what you need to create personalized
shades with the Incognito dual base/ Valentine’s Day looks. Simply encase the embellishments
top coat to lock in color for 7 days. in your favorite acrylic or gel for a design your clientis sure

888.931.0934, wHetnails.com to adore. 800.541.9838, inmnails.com ¢



Nail Education
From basic to advance
& everything in between

Nail Business
Learn the tools to grow
and succeed

Nail Art

Colors, Designs, Techniques

Workshops
Hands-On experiences to
expand your business

Competitions
Compete against the best
in the industry

Saturday Education
Experience a day of education
before the show floor opens

... and much more!

For more information and to register,
visit www.premiereorlandoshow.biz or call 800.335.7469
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: May 31
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| BY TRACY MORIN

Reality Bites

Learn the psychology of nail biters and the steps that you

can take to rehabilitate these habitual offenders in your salon.

son, a Mayo Clinic dermatologist based in Rochester, Minnesota, nail biting (also called onycho-

P ail biting is addictive and can be dangerous to your overall health. According to Lawrence E. Gib-

phagia) can have several potential side effects. It contributes to skin infections, aggravates existing
conditions of the nail bed, and increases the risk of colds and other infections by encouraging the spread
of germs from the nails and fingers to the lips and mouth.
On a more superficial level, nail biting also decimates your client’s perfect manicure and leaves her nails
in a perpetually ragged condition. In this month’s Nail Clinic, we’ll examine the psychological motivation
behind this addictive behavior and show you how to usher your clients into a “nail biter rehab” program,
making this unsightly quirk a thing of the past.

Nail Biting Facts™

e About half of all children between
the ages of 10 and 18 bite their
nails at one time or another.

e Nail biting occurs most often during
puberty, though some young adults
(ages 18 to 22) bite their nails.

¢ Most people stop biting their nails
on their own by age 30.

 Boys bite their nails more often
than girls after age 10.

e Nail biting may occur with other
body-focused repetitive behaviors,
such as hair pulling or skin picking.

*Source: WebMD
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Behind the Behavior
When is nail biting a problem?
According to Fran Walfish, a
Beverly Hills, California-based
psychotherapist and author of The
Self-Aware Parent, an issue arises
when the habit becomes out of a
person’s control and takes on a life
of its own. “It's on the spectrum of
obsessive-compulsive habits, and
all obsessive-compulsive habits

or traits are rooted in anxiety,” she
explains. For example, an individ-
ual might feel anxious about a job
interview and impulsively bite her
nails—even though she might not
be aware of the root cause. “This is
different from obsessive-compulsive
disorder (OCD), which [some say]
is a fancy term for perfectionism,”
adds Walfish.

FEBRUARY 2014

Walfish notes that nail biting
is similar to an infant sucking on
a thumb or pacifier, or compul-
sive eating; it begins as a way to
distract one from an uncomfortable
feeling, offering self-soothing and
temporary relief. Unfortunately,
though the anxiety might diminish,
the tell-tale evidence —short, raw
nails—becomes a worry in itself.
“The learned behavior (pathologi-
cal grooming) reduces the anxiety
momentarily; it's a way of not
dealing directly with uncomfort-
able feelings,” says Walfish. “The
pathological grooming behaviors
then become habits.”

Though Walfish notes that nail
biting is more common in young
people and in males, this habit,
once established, may not go
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away by itself. She has found that wearing
gloves or mittens can be an effective way
of treating the problem by encouraging
behavioral changes. “It seems silly, but this
has been very successful with my patients
because it provides a behavioral interrup-
tion to the habit,” says Walfish. “When a
person automatically reaches a hand to
her mouth and finds cloth instead of nails,
she retrains herself.”

Ultimately, when trying to overcome an
obsessive-compulsive behavior, like nail
biting, Walfish advises a three-pronged
approach: Raise awareness within the
individual (notice when the urge occurs);
provide a behavioral interruption (such as
wearing gloves, chewing gum or stopping
to think before biting); and instill a reward
system (such as a weekly spa manicure for
resisting the urge). “Obsessive-compulsive
behaviors are best treated with behav-
ior modification or cognitive behavioral
therapy,” notes Walfish. “Once someone
gets the behavior under control, it might
help for the person to talk about underlying
reasons for her anxiety—in therapy, or with
a trusted religious leader or friend.” Or, if
she’s a longtime client, perhaps even with
her favorite nail tech!

Nail Biter Rehab
Addressing the psychological issues behind
nail biting can prove helpful, but when
you'’re faced with an avid nail biter at your
station, how should you proceed? Gerry
Holford, a New York-based editorial mani-
curist and contributor to Pedicure.com,
knows this concern all too well—on a per-
sonal level and through her work. “I've been
a nail biter all of my life, and it’s something |
struggle with a lot,” she confesses. “Plus, in
my line of work, | come across a lot of mod-
els with really compromised, bitten nails.”

Holford adds that a biting habit can eas-
ily spiral out of control, as clients will often
bite into sidewalls, leading to hangnails and
ragged cuticles that can eventually cause
the entire nail area to suffer. To combat
nubby nails, Holford came up with her “nail
biter rehab” program, which includes the
following steps:

Keep the nails moisturized and hydrated

at all times; nails that are cracked and
broken are more likely to get bitten. Have
the client keep a moisturizer (preferably oil
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as opposed to cream) and a fine-grit file by
her bedside to hydrate nails and clean up
any rough edges each night.

Start a program of gel manicures to help

the nails grow out and prevent the ten-
dency to bite. “You can’t bite your nails with
gel on top, because the gel melds with the
nail and becomes flexible with the nalil. It's
like a strengthener,” says Holford. “Gel nails
don’t chip or break, and they’re protected

“When a person
automatically reaches
a hand to her mouth

and finds cloth instead
of nails, she retrains

herself.”

in water, so the natural nail is able to grow
out underneath.”
Recommend gel manicures every two
weeks to maintain the nails’ condition and
length. Properly remove the gel so that the
nails don’t weaken; don’t scrape the nails or
leave on drying products, like acetone, for
a long time. Avoid buffing the surface of the
nails, which can also weaken them.
If your client decides to switch to tradi-
tional polish manicures, use a light color
or a clear dlitter formula when the natural nails
grow out. “Never apply a dark color; when
it chips, the client won’t care anymore and
won'’t be able to resist biting,” notes Holford.
Don'’t forget to apply a quality base coat or
nail strengthener underneath the polish.

With the steps outlined above, nail biters
can soon be on their way to recovery—and,
hopefully, they’ll be able to quit the habit
for good. “Once clients start seeing results,
they’re more motivated to keep going,”
says Holford. “Having great nails may seem
like a small thing, but people always notice
your nails. Taking care of them is the ulti-

mate in self-love!” ¢

Tracy Morin is a freelance writer and editor based in
Oxford, MS.
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Discover the beauty of value and quality
with SuperNail. For over 40 years, our
complete line of over 100 products and
accessories at affordable prices has made
us a favorite with nail professionals.

Find out today why SuperNail is the best
choice for everything you need to succeed.

The Super Value of Beauty
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supernailprofessional.com



PRO TALK]| BY TAYLOR GIATTI

Dashing Diva
Get the Look Kit
866.665.3482  dashingdivapro.com

Create trendy nail art looks with Dashing Diva Get the Look Kits.
These handy sets include full-coverage appliqués and a variety of
accents that allow you to customize any design your client desires
with a quick and easy application. Use Freelnfo #200.

Prep the nail, then apply a full coverage nail applique. Use a nail file 2 Add a design piece on top and use a nail file to smooth the edges.
to smooth the edges.

3 Continue adding to the design by adhering accents to the nail. 4 When the design is complete, finish with top coat and let dry.
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Give your salon or spa

with our posters!
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or ALL SIX
for ONLY
$49.95!
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PRO TALK

ME.! Bath

Bath Treatment
310.338.1490 * mebath.com

The Bath Treatment from ME! Bath adds a level of luxury to any
pedicure service, complete with an Effervescent Bath Soak, Tri-
Functional Sugar Scrub, Clay Foot Mask and Massage Cream
in a variety of sweet scents that you can mix and match for an
enhanced spa experience. Use Freelnfo #201.

Fill a pedicure foot tub with warm water and place the Effervescent Wet the leg from the knee down, then rub a quarter-size scoop
Bath Soak into the water. Allow the client’s feet to soak and absorb of Tri-Functional Sugar Scrub in your hand before exfoliating and
the essential oils and minerals. cleansing with the scrub from the foot up to the knee. Rinse off the legs

in the tub and dry with a soft towel.

After buffing skin with a pumice stone, apply a thin layer of Clay Apply a quarter scoop of Massage Cream to the foot and lower leg.
Foot Mask to the foot, stopping before reaching the nails. Wrap the Massage thoroughly. Continue with your pedicure service. ;

foot in a warm towel and let the client sit for no longer than five minutes.

Wipe off the mask with the towel.
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RAZOR SHARP

Antoine de Paris * Implements for the Professional Nail Technician

Cuticle Nipper #14

CoBALT INOX STAINLESS STEEL
SATIN FINISH $25.00 EA.
DOUBLE OR SINGLE SPRING

YIONE

With over 300 Professional Implements
Hassle Free Ordering Direct from Antoine de Paris, Inc®

www.antoinedeparis.com
1-800-222-3243

nailpro.com/freeinfo ® Use Freelnfo #51




SHOWCASE

howcase is designed to help nail technicians learn about
new products of interest. If you would like more informa-
tion about any of the products described in this section, simply
go to Freelnfo on page 169 of this issue to find out how to use
the online program. Or go straight to your computer and log on
to nailpro.com, highlight the Resources tab and click on Free

fCandied

S Softand flirty hues 9

jessicacosmetics.com
Use Freelnfo #179.

Jessica Cosmetics
Coral Symphony

° sweeten any seryice. °
[ ®
o ° ([
e, o0 ® °
CND
Intimates Collection
800.833.6245 * cnd.com
Dermelect
Revival
888.693.3763
dermelect.com
Use Freelnfo #178.
[ ]
Zoya
Naturel
800.659.6909
zoya.com Morgan Taylor
Use Freelnfo #167. Casual Cool
° 714.733.9758
morgantaylorlacquer.com
Use Freelnfo #168.
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China Glaze
Sea Goddess
800.635.8966
chinaglaze.com




Misa

Winter Collection o ® e0e, °

610.461.3616  misacosmetics.com o [ ]

Use Freelnfo #175. L] ® Color Club
.. Safari Garden

[ ]
N I L 800.221.8080
t r | | n ® shopcolorclub.com
[} Use Freelnfo #165.
[ ]

o Shimmers and vibrant o
o shades are in demand e

° this season. °
° °
° °
° °

e ——————
SpaRitual
Explore
877.772.7488
sparitual.com
Use Freelnfo #160.
[ ]
Orly International
Galaxy FX
800.275.1111 ¢ orlybeauty.com
Use Freelnfo #159.
OPI Products
Gwen Stefani
800.341.9999
opi.com
[ ]
[ ]
Venique
Fashion Cravings
855.708.3600
veniquenails.com
Use Freelnfo #171.

FEBRUARY 2014 NAILPRO.COM 157



Le Chat

Belle La Vie

800.553.2428

q lechatnails.com
Use Freelnfo #172.

Christrio

Basic One Gover Pink Gel

800.574.4252 o christrio.com
Use Freelnfo #170. °o® 000, °

o ()

“Durable™

°
°
Realfirm your love of .
°
.
.

gels by stocking up on
all of the latest,

o long-lasting shades. o
°

) ) Young Nails
®e ° ®  Canvas 101 Mani-Q Color
LE X X 800.777.9170
youngnails.com

Use Freelnfo #162.

Gelish

Once Upon A Dream
714.773.9758 ¢ gelish.com
Use Freelnfo #166.

Famous_Names Essie Cosmetics
IBX Repair Gels

877.235.1141 800.232.1155
famousnamesproducts.com essie.com
Use Freelnfo #180. _—e
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Antoine de Paris

#38-B Pedicure Tool

800.222.3243 » antoinedeparis.com
Use Freelnfo #151.

[ ] [ J
[ J [ J
[ J [ ]
o [ J StarPro
() ([ Intro Acrylic Kit
([ J O - [ J 800.762.6245
[} [ ] starnail.com
PY ° Use Freelnfo #161.
, o OtC o
[ J [ J
. Quality tools create &
3-in-1 Spa Disinfectant ® top- Of the-line looks. e
800.951.6245 L L4
caceeinc.com ® ° o )
Use Freelnfo #169. o ]

Americanails

RapidCure Mach Il LED Tunnel Lamp
877.764.4447 » americanails.com
Use Freelnfo #174.

Tweezerman
Stainless Steel Slant Tweezer
800.645.3340 * tweezerman.com

Use Freelnfo #177. Barielle

° Lash ’N Nail Personal Care Kit
800.248.8033 e barielle.com
Use Freelnfo #164.
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Rubis Switzerland

Heart Beat Tweezer
800.347.7456 » mehaz.com
[ )
°® ®e
() ()
[ o
[ ) [ ]
[ ()
‘ o usS o
(] ()
Cuccio Naturalé : Spoil clients with an :
Vanilla Bean & Sugar Scrub ° exlra d()ge 0 f Z UXUrlouUs °
and Butter Blend
800.762.6245 * cuccio.com ° spa pr oducts. °
Use Freelnfo #154. [ J [ J
() )
[ ] [ ]

Gulfstream

Lavender 3

877.622.4853 ¢ gulfstreaminc.com
Use Freelnfo #173.

Noel Asmar Pedicure Bowls

Frost Signature Bowl

800.SPA.1408 ¢ pedicurebowls.com
Use Freelnfo #163. NS

Secrets Nail Art Kit
800.354.6741
nsinails.com
Use Freelnfo #157.

FarmHouse Fresh

Triple Shot Caramel Coffee Sugar Scrub
888.773.9626 * farmhousefreshgoods.com
Use Freelnfo #176. ;
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Get More
NAILPRO

~Online

. Watch how-to videos,
product demos and more
in Nailpro Video Showcase!

¢ Go “Behind the Nail Pros”
with making-of videos of our
award-winning covers!

Submit your nail art photos
in our user galleries

Visit nailpro.com
right now!

Go to nailpro.com/calendar-events
for an expanded list of Happenings.

EVENTS

The Makeup Show LA
March 1-2

California Market Center, Los Angeles, CA.

Contact The Makeup Show, 123 W.
18th St., 8th FI., New York, NY 10011;
212.242.1213; themakeupshow.com.

IBS New York

March 9-11

Javits Convention Center,

New York City, NY.

Contact IBS New York, 757 Third
Ave., 5th Floor, New York, NY 10017;
212.895.8200; ibsnewyork.com.

Beauty International Diisseldorf

March 21-23

Exhibition Centre Halls 9, 10, 11, 12,
Dusseldorf, Germany.

Contact Messe Dusseldorf North America,
150 N. Michigan Ave., Chicago, IL 60601;
312.781.5180; info@mdna.com;
beauty-international.com.

America’s Beauty Show

March 22-24

McCormick Place, Chicago, IL.
Contact Cosmetologists Chicago,
330 North Wabash Ave., Suite 2000,
Chicago, IL 60611; 800.648.2505;
americasbeautyshow.com.

The South Florida Beauty Show

March 30-31

Fort Lauderdale Convention Center,

Fort Lauderdale, FL.

Contact 954.563.6188; ibeautyshow.com.

Cosmoprof Worldwide Bologna
April 4-7

Bologna Fairgrounds, Bologna, Italy.
Contact cosmoprof.com.

NAILPRO Pasadena

April 13

Pasadena Convention Center,

Pasadena, CA.

Contact NAILPRO, 7628 Densmore Ave.,
Van Nuys, CA 91406; 888.491.8265;
nailpropasadena.com.

Premiere Orlando
May 31-June 2

Orlando/Orange County Convention Center,

Orlando, FL.

Contact Premiere Show Group, 1049
Willa Springs Drive, Suite 1001, Winter
Springs, FL 32708; 800.335.7469;
premiereorlandoshow.biz.

CLASSES

OPI
800.242.6953, opi.com
10 The Game Changer: Brookfield, WI.

OPI

opi.com

10 The Game Changer: Miami, FL,
305.591.8373; Pampered Pedi’s —
Pedicure by OPI: Middleton, MA,

1

978.750.0990. ¢

Happenings
HAPPENINGS WILL PUBLISH notices of up-
coming classes, shows, conventions and
symposia that are of interest to our readers.
News for Happenings should include all per-
tinent information, including telephone num-
ber. Happenings must have your information
three months before date of event for publica-
tion. NAILPRO will make every effort to pub-
lish items well ahead of the scheduled date.
Please send your information to: NAILPRO
Happenings, 7628 Densmore Ave., Van Nuys,
CA 91406-2042; fax 818.782.7450; email
ekuschner@creativeage.com. Materials cannot
be returned.
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America’s
Beauty Showe

CND&

Hands. Feet. Beauty.

NEW! CND Shellac™
Certification & Trends Master Classes!
Education schedule online.

Register Now!
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MARKETPLACE PLUS | ADVERTISEMENT

MANUFACTURER
of Professional
Nail Products

AIKO USA Beauty Products
aikousa.com e sales@aikousa.com e /AIKQusa
855.A1K0.555 ¢ Use Freelnfo #52

Make your Pedicure better...

Feet stay Comfy Cozy & Clean! Skin will be Softer, Smoother & Healthier!
Calluses & Dry Skin Fade away. Slip on Pedi-SoxT just before you paint
toenails. Extra thick materials make Pedi-SoxT comfortable to walk in...alone
or in sandals. 29 colors Fun & Fashionable Styles!

Ask your Distributor or Call Toll Free
Pedi-Sox® e OriginalPediSox.com
888.536.1577 ¢ Use Freelnfo #53

NAILPRO Posters

Buy a poster from our selection online! Come see our store for a variety of
items ranging from t-shirts to apparel. Visit us at naillpro.com/store
Creative Age Publications e nailpro.com/store
Use Freelnfo #54
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Increase Your Bottom Line!
Inspire announces Volume 1 in a line of nail fashion books showcasing the
latest designs from nail technicians worldwide. Over 250 photos!

Only $19.95. FREE with each book: “Step-by-Step Technical Guide” (a $7.95
value). PLUS “How to Double Your Income with CinaPro Nail Art” DVD with
step-by-steps & sales tips (English/Spanish). Free with purchase of Inspire Nail
Fashion (a $29.95 value.)

Inspire e inspirebooks.com
800.634.8500 ¢ Use Freelnfo #55



The most valuable

In your nail kit

1 YEAR
SUBSGRIPTION

onLy $14.95

(a 58% savings off the
newsstand price)

Put Nail It! in your salon’s waiting area for
PROMO CODE: CPXNL

clients to browse—and you’ll probably have
to get another copy—or three!

______________________________________________________

They'll tear out the pages, ! BILL ME:
take them to your work station and ask |
for the latest gels...and acrylics, | Name

and nail art, and whatever’s hip, .

. . ' Address Apt
gorgeous, and available right now from you,
their trusted nail technician. ' City State  Zip

I

: First issue will mail in 6-8 weeks.

nailpro.com/freeinfo ® Use Freelnfo #56

nailitmag.com/subscribe-and-save or ca// 888.881.5861
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Marketplace

We
manufacture
& distribute

the FINEST

machines
& hits
available—
GUARANTEED!

“ELECTRIC FILING EXPERTS”

We service & repair most “Quality”
machines — quickly.

Call (800) 451-
E-mail atwoodindustries.net

Freelnfo #57 Freelnfo #58

Freelnfo #60 Freelnfo #61

Freelnfo #59

Freelnfo #62

Love @ NAILPRO?

Like us on

Become a NAILPRO fan
and you could win a
prize pack of products.

Freelnfo #65

Visit nailpro.com/freeinfo for fast, free product information.
Advertise your products and reach new clients. Call 818/782-7328.
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Get
FREE INFO

about your

favorite
oroducts!

When you want to learn more about a new product,
NAILPRO’s Freelnfo service will get you everything
you need to know fast!

How to Use Freelnfo:

1. Log on to nailpro.com/freeinfo.
2. Click the link to go directly to the
supplier's website.

3. Or, check off the companies in
which you're interested, then fill out
the online form.

New text option!
Text the keyword “NAILPRO" and the code
number to 41411 to get Freelnfo from all the
suppliers in that code number’s product category.

Example:

To: 41411

Message: NAILPRO 200
Send!

Product Category | Code Number

Enhancement systems 300

Polish 301 I 9 F
Manicure/pedicure 302 t S aSt,
Nail art 303

Tools 304 Free and
Salon supplies 305 Easy!

Ancillary products 306
Business services 307 na”pro_com




HOLLYWOOD FILE| BY KARIE L. FROST

Insider Secrets

Period movies demand authenticity and this idea extends all the way to
the nail extensions in Martin Scorsese’s "90s-era flick The Wolf of Wall Street. The
lead makeup artist for the film, Mindy Hall, reached out to famed nail artist Gina
Eppoilito to bring her expertise to the set; after all, not only does Eppolito craft nails
for some of today’s biggest celebrities, but she also grew up in Long Island, New
York, during the ’90s “when authentic acrylics were at their best,” giving her the
upper hand in sourcing credible designs. “As a teenager, | was naturally obsessed
with long, square-tip acrylic nails,” she shares. “When | would get my nails done, |
would study how they were applied!” She admits that she kept a collection of her
broken nails from when she was a little girl—no doubt helpful for sparking ideas for
the more than 100 nail looks she and her team created for the movie, ranging from
traditional French to rhinestone-speckled. To achieve many of the looks, Eppolito
used Kiss Square Tips and OPI Absolute Acrylic Liquid and Powder, finished with
Seche Vite Top Coat and Qtica Half Time Drying Accelerator.
Actress Margot Robbie plays Jordan Bel- Lest you think the nail primping was exclusively for the women of The Wolf of
fort’s wife—a woman who recognizes the Wall Street, think again: Eppolito confides that the men couldn’t get enough of
‘;IL"Z' ;;fs?rzglar set of acryllcs—in The Wolf their weekly high-shine buff manicures, a staple of any Wall Street bigwig. “Most
of the male cast had never even had manicures before!” she laughs, adding that
they quickly fell in love with the service. “| loved that era ... men were always
impeccably dressed. My
boyfriend at the time was
a stockbroker—he may
have even worked at
Stratton Oakmont,” she
says wistfully.

A close-up of ’90s-perfect nails on set.

Gina Eppolito’s Top 3 Wolf

Nail Looks

Eppolito created everything from traditional French manis to
Naomi (Played by Margot Robbie) “She wears a classic, thick bold brights for the nails.

white tip French manicure. To achieve this look, | used Red Carpet
Manicure (RCM) gel polish in Candid Moment as the base color
along with RCM White Hot on the tips, finishing off with RCM
Brilliance Top Coat. | used RCM gel polish so that | could polish
over this look with a bold nail polish color and quickly change back
to the French manicure, which stayed perfect underneath. This is
a great tip if you need to make several quick changes.”

Chantalle (Played by Katarina Cas) “She has coral nails with
rhinestone diagonal ring fingers. This look fit her promiscuous
charactertoa TV”

Hildy (Played by Mackenzie Meehan) “This character was married
to Donny (Jonah Hill's character); they’re a very bold couple. We

always had fun picking nail polish shades, like fuchsia, to enhance
the gaudiness of Hildy.” Even the film’s leading men, including Leonardo DiCaprio,
indulged in weekly manicures.
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NAILPRO ADVERTISING SECTION

Manufacturer Deals

and Promotons

Your complete monthly guide to the latest deals, promotions and
specials on the industry’s hottest products!

Top Nail Supply
Premier Nail Source Free technician stools available.
Buy CND Shellac Spring Collection for For more deals, see page 181.
$15.95. For more deals, see page 172.

Star Nail

Nail art is 50 percent

off. For more deals,

Nailite see page 184.
Thong slippers with textured bottoms are

$3.99 for 12. For more deals, see page 178.

Lexor

The Luminous pedicure spa
is $2,995. For more deals,
see page 179.

The Industry Source
The ForPro Mani/Pedi Caribbean Collection is now
available. For more deals, see page 185.
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BACKSCRATCHERS

" towrree 1-800-727-1119

Premier

Nail Source

“The Nail Tech’s Best Friend”

Phone: (813) 931-3377 e Fax: (813) 961-7221
www.premiernailsource.com

Want to be notified about our Weekly Hot Deals?
Sign up for e-mail notifications on our website.
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*Prices in this ad valid January 1 through February 28, 2014. Certain items and case pricing may be subject to additional shipping costs. See website or call for details.



b W "The Finest Nail Files in the World" ﬁ
STAR NAIL ¢ U PFOLInC - Tropical Shinell.
foternationat S AT R 4 i “hail systems international systems international
GUARANTEED " .. é@x\ USA & CANADA
PayPal | <y
We also accept ACH/E-checks, wire transfers and these credit cards: 4 )
! H
a E— \ ON ORDERS OF $69 OR MORE" ALL COMPETITORS
AY: Wl Master e
7 ping to Canada on orders of $69 or more shipped in a single box ‘weighing under 12 Ibs.; excludes $19.95 brokering fee & import taxes.
CROCCIO| COCClO Dl(lll” CRAHAM Mini $24.95* $39.95*
Nail Whitening Paste | Massage Crémes Spa Spa Naw Purple T - P
1| Wi i
100% Cotton Rounds 50-ct, $7.96 > Pumi Bar ) Eucalyptus Buy One Clean R
CL. 9/. Spa Redi Mask Sani-Care ‘N Flush
Cotton Disinfectant us|
* Balls 2-inch 40-ct Scrub Gels Spray Gallon, ke 12 (o)
- Get O
175 0z. $4.95 2000-ct. 200-ct. 2000 E| 5% Gallons 16 0z. 1602, Spray s M
=WBUV/1| GET/1 FREEI=37 o7. $15.50 $11.95 $1.50 400-ct./Case $89.95* | $14.95% $7.95 FREE! Solution! lo)
STAR NAIL|STAR NAIL | £ hseuiis \\\\Nol;if& Northern Litle Dipr’s 10-ct. | HipTips 20-ct. $1.00 |bodyography T
Starlite UV Gels Natural Nail LoN srTENS, e Nails Lights Triple Cut Electric Lip Slides 1
Dehydrant Kikr Mg, Nolift Hologram fo)
3 Spray Gentle Top Coats
SALE! Activator 100/0 N
SAEl prme o0s sass o
10z 20z 50z 250z EACH
$18.50 $2.95 $17.10 $9.95 $12.95 §12.95 $17.96 IBUY/2 GET 1 FREEI==IBUY 2 GET 1 FREE!=
Diamond Drill Bits | Carbide Drill Bits | Sanding Bands Mandrel PNI12 “The Bullet” | PNI25 “Classic” 'z MT-20 | BreatheEasy= | WALTNTING
Electric File Kit Electric File Iﬂ.’..‘:ﬂ Rf:;i?s Zrrcas Dust Collector Beauty Pure™ €A
N\ $39.95 gg} 15,000 RPM é E
See Complete See Complete . C €
Selection Online Selection Online 100-ct. $2.95 T S
$2.95 EACH $4.95 EACH 1000-ct. $24.95 | $0.49 3 sanding e | $99.95 ADJ. SPEED AND 3 BiTS | $399.95 20,000 RPW | $49.95 $368.00 R S
UV Tunnel Lamp 9 Watt UV Lamp 9 Watt UV Bulb [RAPjTDPY,| T-209 UV Sterilizer | Hot Towel Cabinet | Spa Manicure ™ Electric Heated
WITH BUILT-IN TIMER | W/ REMOVABLE SHADE | LONG-LASTING HOT/COLD Nail Dryer Warmer $9.95 SPA F’zz ;6 ’P‘BASI\ Mittens or Booties 0O
W gﬁa‘l’le Paraffin Warmer " N R
11
C €
wiHuy | 25 CUps S s
$39.95 $19.95 $2.50 $69.95 TwinFans | $69.95 $129.95 rFuncTion | $1.95 $19.95 $49.95 $19.95
DURABLE ACRYLIC | NAIL BASIX™| NAIL BASIX™ ArtClul- | ArtClul- Out The Door Top Coat
POLISH DISPLAYS Lacaquers Treatments Lacquers Lacquers Striper DUOS $2.95 {SALEEE P T
Lacquers R
TABLE TOP DISPLAY $1.95 50z. $2.95 (0]
Holds 30 Bottles $19.95 : 250z, $6.95 (S
Holds 60 Bottles $29.95 Saibed L A
WALL MOUNTED 50z .50z .25 0z. 502z 350z | 402 $8.95
Holds 36 Bottles $19.95 $1.00 $1.00 $1.00 $2.95 .25 0Z. | sTRPER + POLISH PEN | 16 0Z. §19.95 I T
Holds 90 Bottles $29.95 z . . . g~ . M
P % Y CUCCIO|CUCCIO|STAR NAIL | BlueCross NOI:le OMEGA
Air Shield Forté Nail Cuticle Cuticle Blossom \\\\ Nails m LABS S (]
4 0z.with Strengthener Oils Oils Floral FUNG-OFF Natural Nail Fungus H N
EMPTY e Cuticle 12502 T T
5oz 0il g '
DISPLAYS $15.95 $2.50 &
Sor. 5oz 5oz 250z 10z 5oz 5oz 50z S
Holds All Popular Brands $3.95 $5.95 $3.95 $5.50 $4.95 $7.50 $4.95 $4.95
Birchwood Sticks | Manicure Scrub Onezees Toe Seps | Softeez Toe Seps Original Thong Pumice Sponges | Heavy Duty 4-Way | Pedi-Stil Pedicure 9?4; ASI\ 80z. $2.95
Brush $0.15 EACH Pedicure Slippers | g 55 Red Pedicure File | Foot X Gallon $14.95*
$0.20 & Leg Peppermint .
- ea. 5 Gals. $59.95
a pair Rest Pedicure Collection
$19.95 Gentl
. entle
144-ct. $2.95 $0.10 a pair _ $0.49 each Exfoliating Pedicure N
100-ct. $1.95 Box / 72-ct. $9.95 2880-ct. $59.95 1440 pair $99.95 | 360 pair $59.95 Box / 24-ct. $11.95 | 50-pk. $19.95 Sloughi Scrub A
i Cream
Microplane N . N Blue Cross
Colossal i l i Cuticle ROCK T
Foot File Callus Lotions Peach Ol Peach Remover SALTS U
: Remover Cuticle . Ice
g‘?ﬂ:“e g::;:.:a?ar gallon gallon éﬁ oz. gallon cMrZ:'If Cooling R
29.95* 9.95* 6.95 9.95*
$0.75 ea. Case of 6 Caseofd Gallon Caseof 4 Gel A
$9.95 $4.95 24-ct. $12.95 $149.75* $29.95* $19.95% $29.95* 32 0z. $4.95 L
cucclocuccldg Komfort Wedge Paraffin Wax Paraffin Liners
Golone bt ena s | LYte Body
FREE! Butters 99% Alcohol, Sani-Tablets Sani-Soft Sani-Cal N
$14.75 8oz Non-Acetone, Tablets Remover A
siss o ectone 5% 5%
320z. 320z. Caseof12 100-ct. 600-CT. GALLON 50-ct. I
$15.95 $4.95 $49.50* $39.95 $59.95 $24,95% == $11.95 sLBs. $17.95* | $2.95 L
SMOUTH N $EW"| DAL, | DAL FACIAL B0 | SPBASIX | DUAL | RERAHAM (R CRAUAN |RCRAHAM | g
All-Purpose Wax Spa Spa ; ; Non-W ™ Spa Nail Nail and CelluCotton
- Strips Strips on-Woven " Cosmetic
Large Wax Slim Bendable P 3xo* | Epilating Spa Beauty Wipes Pads )
Appli Wax Applicators Roll \A!Ip?S 60-ct. {SALE#
s0-ct. $1.00 100-ct. $1.25 Zx2 $4.50
Case/5,000 Case/10,000 100-ct. 100-ct. 200-ct. 200-ct. 240-ct 3 Ibs.
14 0z. $9.95 $69.95* $99.95* $1.95 $4.95 | $6.95 35'x50yds. | $1.75 $2.95 $9.95 $12.95*

ORDER ONLINE 24/7

READ THE LATEST ISSUE OF "SALON SAVER" ONLINE

CND& -ibbd -

Nails. Fashion. Beauty.

()
color s
~CLUB

Photos are merely representational. ltems not necessarily shown to scale in relation to other products. Not responsible for typographical errors.
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Rock
Starlets
Mini Pack
4-ct. $6.95

Brazil Collection Retail Display

12-ct. Nail Lacquer $53.95

Life is a Carnaval of
Color... Sizzling,
Spirited and Elegant.

nhdd

All You Need

Caress your cuticles
with blissful moisture
whenever you desire.

Buy One .25 oz.
Avoplex Cuticle Oil
to Go Pen, Get One

Got You On File
For the record, keeping
your nails in shape just

got easier!

Buy One .5 oz.
Original Nail Envy,
Get One Crystal File

Signature Shade Display « SHIPPING , 1/2 OFF! $6.75 FREE! s$8.50
Each package includes: “Over & Over A-Gwen” Nai | < FEBRUARY »
Lacquer, Swarovski Elements (Studs & Crystals), 4 >
e Gl and - BTH - Cute Couple You Complete Me
Nail AnBDesf"S e — These two sweeties Loving Partners!
-ct. - pataad
$64.00 romantc love letore. Buy One 5 oz
GelColor Start-to-Finish
- A Buy 2 Nail Lacquers Original Formula
Add-On Kits (.5 0z.), “OPI Red” & Get One .5 oz.
6-ct. $79.95 each “ElePhantastic Pink”, “My Vampire is Buff”
Gwen Stefani Retail Display Get 8 Notecards Nail Lacquer
12-ct. Nail Lacquer $52.50 FREE! $8.50 scads/4desions  FREE! $6.50
Gwen Stefani Open Stock .50z.$4.50 = Push and Shove
P s lacquer with complimentary Dry Ideas Smooth
“Lay Down that Base” DripDry Nail Lacquer Savings
Use together Drying Drops 6-pc. Buy One SA‘({E
oiror chrome.” Counter Display Pl Foot File 1490
finish! with Disposable
4 0, Grit Strips, Get One
e | SAVE 20%
LU N.A.S. 99 4 oz.
Hey ISing  LoveAngel.  4inthe In True - The Glama.zons The Glama.zons 6X 30z FREE!
Baby InColor  Music.Baby. ~Morning Stefani Fashion | $4.50 &5 GelColor Kit #1 GelColor Kit #2 $29.95 $14.95 ($26.90 VALUE)
OPI Lacquers .5 oz. $4.50 Expert Touch RapiDry Spray RapiDry DripDry
Over 200 iconic shades, offering two-coat Lacquer Remover Gives nail lacquer afsmooth, TOp Coat Dries lacquer in five
i " i hard, smudge-proof ) minutes while treating
coverage in a long-wearing formula. Strong enough to remove even ﬁmsh in just E):Z?I;Zt?ntgo,ughy cuticles to soothing
the darkest shades without minutes. 20z. $5.95 non-yellowing jojoba and Vitamin E.
;talnlng the nail or skin. 40z. $9.95 high-gloss 30z $6.25
'so removes OPI GelColor. 32 oz. $49_95 shine in just 102 $12 50
4o0z. $2.95 minutes. 40z. $29.95
Lacquer 160z. $7.95
. .5 oz. $6.50
Thinner 32 0z. $14.95
2 0z. $4.50 Gallon $52.50
OPI Nail Treatments Avoplex Nail Envy Fungus Fix
Natural Nail Strengthener Nail & Cuticle Oil Nail Strengtheners A clinically-tested

Ridgefiller
Natural Nail Base Coat

smoother, stronger nails

Exclusive Avocado Lipid Complex
restores essential moisture for

¢ Original Formula
* Soft & Peeling Formula
* Dry & Brittle Formula

professional salon
formula designed
to help with unsightly

High-Gloss Top Coat .5 oz. andedtcles 5oz, $7.50 nail problems. 1oz
Matte Top Coat $4.50 4 0z. $39.95 .5 0z. $8.50 $8.95
OPI GelColor 5 oz.$14.95 GelColor Intro Kit “The Icons” $120.95 = GelColor Add-On Kits $79.95
features the latest advancements in gel polish technology. Each coat cures in just Everything needed to offer up Each kit contains six .5 0z. GelColors.
30 seconds under LED and features a custom brush for fast, polish-on application. to 80 full GelColor services! Choose from 14 available Add-On kits!

GelColor Base Coat :Q: Six GelColors, Base Coat,

GelColor Top Coat ,‘:gﬁ' Z"d Z’F; C"'Zf ,25 oz eaih)’ Expert Touch

e Xpe! ouc 'emover 4 0z.,
or GelColor Matte bty Remover Wraps 20-ct, Removal Wraps
Top Coat BondAid 1 oz, Cuticle Stick, 250-ct. $24.95
.5 0z. $14.95 Color Palette, Complete
Instructions and DVD
OPI GelColor LED Light Appearance of Expert Touch
Cures OPI GelColors in 30 seconds . Truiew otk swaton
without ever having to change a bulb! OPI TruView LED $49.95 Li_”’D"ugm SeiColor Ren?over Wrap
Work Station Lamp ’ Dispenser

 4-Setting Timer

$24.95

OPI Absolute Acrylic Intro Kit

sion

- s |E Attaches to OPI GelColor LED light.
* 67,000 Hour Lifetime {S:\AL,E-ll $199.95 Lasts 25x longer than traditional bulbs!
OPI Avojuice Skin OPI Titanium Tooling OPI BondAid
Quencher Lotions | Crafted with high-quality 420 stainless steel and coated with lustrous, | -50z.  $4.95  smooth application
are filled with ultra-hard titanium for unsurpassed precision and corrosion-resistance! | 10z. $7.95 * exceptional adhe:
natural extracts 4.2 0z. $24.95 * bubble-free results
and nourishing OPI BondEx $49.95
ingredients 25 oz. $7.95
designed to PusherPlus Titanium $24.95 ’ e
give skin a AccuNip
hydrating drink Titanium
of moisture. Cuticle Nipper
6.6 0z. $3.95 $39.95
20 oz. $7.95

File Edger Titanium $14.95

OPI Absolute
Acrylic Liquid
4 0z. $16.95
8o0z. $29.95
320z. $74.50
Gallon $199.95
OPI Absolute
Acrylic Powder
.7 oz. $7.50
4.4 0z. $27.50

10.6 oz. $49.95
320z. $129.95

View the complete range of OPI products and promotions online at premiernailsource.com.

FPrEr ClLIInkRIARI/A AR ADRIEDPD,S NE o

*FREE SHIPPING within contiguous USA on orders of $69 or more; excludes oversized items noted on our website.

PRICES IN THIS AD VALID JANUARY 1 THRU FEBRUARY 28, 2014. WE ARE NOT RESPONSIBLE FOR TYPOGRAPHICAL ERRORS. ALL PRODUCT IMAGES © 2014 OPI PRODUCTS, INC.
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/ CND Additives Open Road Collection FEBRUARY PROMOTIONS
" . . 20 75
CND Shellac™ Open Road Spring Collection .25 oz. $15.95 CND Shellac™
$59.75 VALUE Perfect Pair
iFREEE <24 N
—‘\ —
Limited Edition
“Ruby Ritz” is the
perfect Valentine’s Day
match to “Wildfire”
. (.25 oz. each)
5.’;’",322; 5|esa'£ed 22::’; C§,‘.§‘,¥,n co"":;':ﬁme 222; 5 Pigments & Effects with FREE Logo Smart Phone Wallet!
CND Vinylux™ Open Road Spring Collection .5 oz. $4.95 CND Vinylux™ ScrubFresh® Brisa™ Lite
Open Road inanew Smoothing Gel
Retail Display retail size in a larger, more
2 oz. economical size
A0 BN 8800
Includes (5) Vinylux™ b %
Open Road Spring N E‘AE!-E
Weekly Polish Shades Clear
and (5) Weekly Top 1.50z.
Powder Sun Desert Clay Sage Coats (.5 oz. each) $54.75
My Nose Bleached Poppy Canyon Convertible Scarf
CND Shellac™ - The Original Power Polish™ CND Vinylux” | CND Nail Treatments Solar Speed Spray™ | ND Scentsations™
delivers 14+ days of flawless wear, superior color and Weekly Polish Begin and end every manicure 4 oz, $9.95 turn ordinary manicures
a mirror shine with zero dry-time and no nail damage. is a two-step polish with treatments from CND. 32 0z. $46.95 into a spa experience.
CND Shellac™ Base Coat system, consisting of SolarOil™ Scentsations™ Washes
Power Polish™ .25 0z. $15.95 a weekly polish and Nail & Ouiclo 8.3 0z. $4.95
.25 0z. $15.95 42 0z. $24.95 a weekly top coat, %0 Scentsations™ Lotions
. . z. $3.75
Top Coat . that offers durability, 5oz $575 8.3 0z. $4.95
25 0z. $15.95 Professional UV high-gloss shine and 2.3 0z, $16.95 31 0z. $17.50
50252495  Lamp  $149.95 week-long wear. 402 $24.95
uv Wgekly Stickey™ Base Coat
Remover Nourishing Lamp Polish or or
Wraps Remover Bulbs Top Coat Super Shiney™
250-ct. 8 0z. $4.95 4-pack 50z Top Coat
$24.95 32 oz. $16.95 $3’;'95 $4.95 330z, $4.25
2.3 oz. $10.25

CND Nail Prep
Essential products for ensuring successful
adhesion and removal of enhancements.

CND Liquid & Powder System
features unique, patented technology that ensures flexible,
resilient nail enhancements that suit your clients’ needs.

Retention+" Powders
feature superior adhesion, color stability
and provide super strength and durability.

Perfect Color Powders
feature superior workability and
extensive color and coverage options.

NailFresh™
10z. $8.25

Cuticle Away
6 oz. $5.25

NailPrime
.50z.$11.25

ScrubFresh®
8o0z. $11.25
32 oz. $25.75

Retention+™ Sculpting Liquid

40z.  $22.75  Superior
8 oz. $38.25  Adhesion
16 0z. $59.95
320z. $84.95

Gallon $235.25

Retention+™
Sculpting Powders
.8oz. $10.95
3.70z. $32.75

32 0z. $146.75

Perfect Color
Sculpting Powders

.8oz. $10.95
3.70z. $32.75
16 0z. $79.25

320z. $146.75

CND Brisa™ Sculpting Gel

is a wearable, workable, flexible nail
enhancement that goes beyond traditional gels.

Brisa™ Bond Brisa™ Sculpting Gel

.25 oz. $11.25 5oz. $19.75
1.50z. $51.75
40z. $109.75

Brisa™ Gloss Gel
Top Coat

.50z. $19.75

4 oz. $109.75

CND Brisa™ Lite Removable Gel System

Removable Sculpting and Smoothing Gels

Removable Base Coat
or Top Coat .5 oz. $24.95

Removable Smoothing Gel
or Sculpting Gel .5 oz. $21.95

View the complete range of CND products and promotions online at premiernailsource.com.

FPOrEr ClLiinihbIRAI/A ARL ADRNEPDC NFEF doen*:

*FREE SHIPPING within contiguous USA on orders of $69 or more; excludes oversized items noted on our website.

PRICES IN THIS AD VALID JANUARY 1 THRU FEBRUARY 28, 2014. AFTERWARD PRICES SUBJECT TO CHANGE WITHOUT NOTICE. WE ARE NOT RESPONSIBLE FOR TYPOGRAPHICAL ERRORS.
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j - lbd - $6.00 SeChe® @
, Silky Soft Lotions 8 oz. Intense Seal Buy One Nail Tek Xira .5 0z, Get One | gache Vite GET 1
EZFlOW Bu Two, Get One FREE! s4.95 50Z.59.95 | Nail Tek Renew Oil 5 oz, FREE! Ton Gost . . sz JFREE
Buy One Grand Artist SAVE iFRE;Eﬂ!E
Oval Acrylic Brush, Get One gs é} e
Q-Monomer
4 oz. FREE!
$38.95 $13.95
BUY 2 VALUE
) !
FREE! GET1:
EE!
ProLinc: qis> body orgraltoten, (3§, Mini Pro Kit o
drenc ) Deeply hydrating and 1 ]_® $64.95 VALUE

BUY 1
GET 1

EREE! EREE!

EREE!

QuickTan

Salon quality sunless
tanning in a bottle.

6 0z. $13.75

fast absorbing for soft,
smooth and healthy
looking skin.

SAVE
35%:

Wax Applicators
Petite, Small or Large

Callus Cuticle Diamond
Eliminator Eliminator Dry Top 16.9 oz.
40z 40z Coat .5 0z. FREE! pump  $8.95
$10.95 $8.95 $6.50 $5.95 VALUE @AWE 40%
Boogie Nights Gel Polish IBD Clear Gel | |
A Polymer Glittor oralic Powd, - Just Gel Polis ear Gel | Intense
y itter Acrylic Powders
Acrylic Powders | 7507 $11.05 | = I » I - Base Coat Seal .5 oz.
EZFI OW 750z $7.95 Just Gel Polish or Top Coat $9.95
4oz $21.95 5 0z. $9.95
Q Monomer 16 0z. $69.95 5oz. $11.95
8 0z. $29.95 FREE! soz $30.95 294
32 o0z. $49.95 An easy way 8 0z. $97.50
EzFlow’s exclusive to perfect nail DeSIQ_ned Color IBD Builder Gel
color-stabilizing, enhancements Acrylic Powders $.1530925 50z. $14.95
strengthening, in classic, 3 20z. $29.95
bubble-resistant %@ gotta-have-it .
L The pure IBD gel you love in
liquid monomer colors! .5 0z. $8.95 an easy to polish application.
Natural Nail .50z.  Nail Tek Xtra =~ Nail Tek Pro Packs . Strong Adhesion | Fast Freeze Quick Dry
Treatments $5.50 | Fordiffoul resistant nail. C h lna 9 | aze. Base Coat or Super-fast drying liquid dries
| No-Chip Top Coat all layers of nail polish
acquers 5 0z. $4.50 in seconds.
* quick drying " " -
e glossy finish -50z.
$4.95
.5 o0z. 2o0z.
$2.95 SPRAY
$7.95
4 oz.
Nail Tek | Nail Tek Il Nail Tek Il
Maintenance Plus Intensive Therapy Protection Plus 5 0z. $6.00 4 X -5 0z. $13_'95 REFILL
For strong, healthy nails.  For soft, peeling nails.  For dry, brittle nails. Available in 8 varieties. $14.95
Seche Vite Top Coat i . imi
Seche, it Pedioure Gallons | D] iNC” Callus Eliminator Dry Heel
® 5025495 $19.95 (85 S+H) Breaks down calluses Eliminator
i . in 3-5 minutes, then i
SALEIJE Seche Vite Pro kit Cuticle Eliminator simply buff them away. for hecls pron
5oz &4ozrefil $16.05 Tea Tree Oil Removes cuticles to drying znd
Ultra-V .5 0z. $6.95 @Nl_-@ in SECONDS 40z. $10.95 cracking,
Top Coat o natural from fingers and toes. 18 0z. $28.50
5oz, %%(\% antseptic PEDI SCRUB 20z. $4.95 34 0z. $47.95 4o0z. $7.95
_$4.95— essential oil PEDI CARE 40z. $8.95 Gallon $99.95 16 0z. $24.95
g combats
$4.50 everything PEDI ICE 18 oz. $24.95
The ultimate from nail PEDI SOAK @ﬁﬂ@
UV curable fungus to
o oo, athlete’s foot PEDI SOFT
» #»  GiGi Mini Pro Kit C|ea N+ ARD{I_E ot body Original Lotion Exotic Oils Lotions YOUR
1 1 $49.95 Lashes d Deeply hydrating and Enjoy the cool relaxation of an  CHOICE
@ 0riginal or DuraLash Flares renc e fast absorbing exotic vacation with exotic oils $8.95
. Nat Is Lash . for soft, smooth from around the world.
'SAVE Sensitive or Naturals Lashes QuickTan and healthy
$15 Pot Wax (=) $2.50 Salon quality looking skin. 16.9 oz.
MIN: 6 sunless tanning
y® in a bottle. 16.9 oz. MOROCCAN
@Z@ LashTite 6 oz. $13.75 pump ARGAN OIL
- - Adhesive $5'95 TAHITIAN
GiGi Waxes 125 oz. BUY 2 . MONOI OIL
14 o0z. $9.95 14 oz. $2.50 GET 1 Gallon INDIAN
$7.95 MIN: 6 FREE! $36.95 NEROLI OIL

View the complete range of All products and promotions online at premiernailsource.com.

FREE SHIPPING ON ORDERS OF $69°

*FREE SHIPPING within contiguous USA on orders of $69 or more; excludes oversized items noted on our website.

PRICES IN THIS AD VALID JANUARY 1 THRU FEBRUARY 28, 2014. AFTERWARD PRICES SUBJECT TO CHANGE WITHOUT NOTICE. WE ARE NOT RESPONSIBLE FOR TYPOGRAPHICAL ERRORS.
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J
SPA Fiz

™ Bubble Bowl™ Bonus
Combine the effervescent action of

$19.95
Spa Fizz Effervescent Manicure Balls

with the soothing bubbles of the
Spa Fizz Bubble Bow! for the
ultimate spa manicure experience!

SFREEL

MANICURE

BALLS 10-CT.

/N

NOUVEAU NAIL
PROFESSIONAL

e
$104.90

Single process gel cures in LESS THAN 30 SECONDS under LED and 2 minutes under UV light.

PURCHASE A MACH I LED CURING LAMP FOR $49.95
GET A NOUVEAU NAIL UV/LED GEL STARTER KIT FREE!

€20
Master

Nail Artist’s
Brush Set

15-pc.
SAVE

$9.95 S0

SFREEL

RAPIICURE.
MACH Ill LED LIGHT

$4.95

ProFlles®

Zebra Sanding Bands
100-ct.

* Sleek Modern Design
® Three Timer Settings
* 50,000 Hour Lifetime
30 Second Cure

Precision Titanium
Cuticle Nipper

$9.95

SAVE
$50

Forged of
stainless steel
with titanium finish.

/N

NOUVEAU NAIL

$19.95
VALUE

$149.95

Easy application, glossy finish and unmatched strength and durability. $199.95 VALUE EROFRfaONAL
Super Seal™ Pro Pack | Nouveau Nail Treatments .5 0z. $4.95 « 2.5 0z. $14.95 | Extra Strength Defense Defense
(4 oz. Refill + .5 0z) $49.95 | GLASS SEAL™ leaves a glass-like finish on enhancements. Air dries in 60 seconds! Primer Anti-Spray Disinfectant
™ SUPER SPEED™ Fast Dry Top Coat bonds with polish to minimize chipping and maximize longevity. Acid Formula Refreshing Mint Concentrate
gRDé'_II-YEESAELII C'NNAAIII: 5oz LINE ELIMINATOR™ - One quick swipe blends tip seams and erases fill lines. or Acid-Free or 4 oz. $695
——us $11.95 .25 0z. $4.95 NEW!
s Seal™ . Soothing Vanilla Nfle:]kes A: ?al\m;s
uper sea 8 0z. $6.95 of hospital grade
UV/LED Prep spray with “eouon
Gel Sealer natural tea tree oil
dehydrates nails
#1SELLING prior to application
Super Glossy of lacquers and
Gel Top Coat! enhancements.
Tm Ultra-Premium Dual Shape | Advanced Retention | Advanced Formula VARIETIES Sdmy 8§ Fe™
Sandy™ Washabie NaiFiles | Nail Forms | Nail Liquid Scuipting powders 1dbmaiae  City Lights
500-ct. $9.95 Superior adhesion Triple sifted acrylic powders uniquely formulated | Neon, Glitter & Bold Sculpting Powders
primer-optional to combine the adhesion properties of a hard " .
violet monomer polymer with the flexibility of a soft polymer. 48 .75 02.$9.95 City I_.Igh_ts
formulated with Acrylic Kits
UVA and UVB 750z. $6.95 SHADES B Four 125 oz.
inhibitors to help 20z. $11.95 AVAILABLE 2 on Nt i
prevent yellowing. 40z. $19.95 $
- $19. 19.95
40z. $11.95 48 oz. $149.95 125 0z. §2.95
BLACK 100/100 GRIT 8 oz. $1995 12
ZEBRA  100/180 GRIT $0.69 EACH 320z. $49.95 §SALEJ! MINI KITS
WHITE 180/180 GRIT MINIMUM: 12 SQUARE & OVAL | Gallon $179.95 — AVAILABLE
One-Step UV/LED Gels l_—reme Xtreme Nail Professional Tips FHMUEUPE
Easy application, glossy finish and a || o 500-ct. $9.95 L. "
unmatched strength and durability. 1 Original UV Tunnel Lamp
Cures in 30 seconds under LED. SALE. $69.95~ 36W 9 WATT
250z. $9.95 Top selling o $49.95 UV BULB
50z. $14.95 treatments, - $4.95
1.75 0z. $34.95 top coats and ( Mini LED
cuticle oils. :
inishi SAVEE Lioht
Flnls_hlng 50z. $2.95 $20 $24.95
Wipe 250z. $4.95 QUILT-IN TIMER
. « Battery Operated
40z.$3.95 16 0z. $19.95 50-ct. Refill $2.95 Mirror panels e it
surround hand for rapid, even curing. « One-Touch Operation
PNI25 Classic ~ $149:95 EZ $3.95 Artistic Gems™ Polish Stencils | Glow-in-the-Dark  Softens cuticles, whitens
PI'OF, |es” E-File System  $99.95 M Rhinestone Wheels | 10_c. ap Artistickers™ | SPA FIZE o seontaaiord
—_— 240-ct. $2.95 R 10 STYLES )
PNH2 “The Bullet” ™ 1200-ct. $6.95 $1.50 $1.50 Effervescent
E-File Kit  $39.95 SAVE Colour ct. 6. Manicure Balls
i Collections™ 10-ct. $1.50
$50
Each collection Fresh Scent
contains 10 vials of Pedicure Tablets
nail art necessities 5-ct. $1 .50
in 10 vibrant colors.
Che fi Foil Hearts,
* 25,000 RPM, Fof;?:r:’g:m:l Stfi;: 15
* FWD/REV Operation Micro Glitter, Glass Beads
* Twist-Lock Handpiece Includes 3 Free Bits | or Crushed Shells STYLES

View the complete range of Americanails™ products and promotions online at premiernailsource.com.

FPEE CLIDDIAS AR ADNRDEDC N N

*FREE SHIPPING within contiguous USA on orders of $69 or more; excludes oversized items noted on our website.

PRICES IN THIS AD VALID JANUARY 1 THRU FEBRUARY 28, 2014. AFTERWARD PRICES SUBJECT TO CHANGE WITHOUT NOTICE. WE ARE NOT RESPONSIBLE FOR TYPOGRAPHICAL ERRORS.
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Price: $2995

Reasons why Lexor’s Luminous was voted top 5 in Pedicure equipment

Auto-Fill™ Disposable Liner Calf Support LED Illumination

Interest FREE

Also Featuring: Auto-Fill™, Ultraleather™, Unbreakable Gel Bowl, Tru-Touch™, Shiatsu Massage, FI NAN CI N G

Foldable Manicure Tray, Matching Pedicure Stool, Purse Hook.

Available Upgrades: Digital Automated Panel and Disposable Liner. AVAI LABLE

Lexor

“SMART" Pedi-Spas with Auto-Fill” www.Lexor.com ¢ 800-211-7404
Ultraleather™ is a trademark of Ultrafabrics, LLC.
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See what's new

Subscribe to

D|IIGITIAIL

e Fach online issue
delivered to your
email address
before the print
edition mails

¢ \/ideos and other
content not
available in print

Visit

. [CloIM

e \Web-only features
& photos

e Share your nall
art in our user
galleries for a

Downlqad our chance to be

app atiTunes showcased in our

eNewsletter

Shop for tees, DVDs, books and more at nailpro.com/store
Follow NAILPRO Cup at nailprocompetitions.com
For more info & buy tickets to NAILPRO shows visit nailproshows.com







NAILPRO

shop nailpro.com & beautyetcstore.com or call 800.634.8500

BOBBLE BUDDIES

BOOKS & DVDS

INSPIRE Nail Fashion
Technical Guide: Vol. 1
& INSPIRE Nail Fashion Vol.1
Book & DVD
Hand-Sculpted Al for SIHHE
Salon
Bobbleheads
8" Tall
§21.93 each ot
Dl s o
Nail Tech
Buddy
Stylist
Buddy
.7,-”/,1,/
A fun decoration
for your 22 § POSTERS S
DALERC) 1]1X1 AR
DAL PROS NAEPRO
Cup2Go . NEW! Dia_mond_TumbIer
Reusable Tumbler with 6 rows of bling rhinestones,
$14.93 matching lid and straw Acrylic double wall 20 oz.
each
\ SVIHEI each SIEHE each J
006 - 1]
Ok 0| NAILPRO Poster Set 001006

[=]

Shop now on
your smartphone!

N

Set of 6 for $49.93
or one for $10.93 J




e Secure Shopping e N
Pay with credit card or debit card
FREE SHIPPING on posters & back issues

Customer Service: 800.634.8500

| @ Nails

§22.95
Lfe M
§22.95
Peace Lives Here
§22.93
Nail Artist (cap) \ /
§19.95

JEWELRY

APRONS/SMOCK N

“I Do Nails” Pin
S14.50

Lips Earrings

§14.95

Lipstick Earrings

Sl4.50

Lips Pin
314.93

Lipstick Necklace

Lips Necklace
Smock with Eﬁm

Rhinestone Zipper SI45[]
(Available black & white)

Aprons

short $19.93 white ony) 1ong $24.93 54093

Visit our website for pricing and availability.

\

lﬂ E—E Pyt @ 800.634.8500 © nailpro.com ¢ beautyetcstore.com  slenzkes@creativeage.com



STQMOIO msmmewmeen FEBRUARY 2014 DEALS

Professional
PEDICURES PERFECTED

Pedi Slippers (12 ct.)
Assorted colors

Special Price $4.99
Regular Price $5.99
719560

Toezees (144 ct.)
Assorted colors

Special Price $4.75
Regular Price $5.75

719545
Steel Cuticle Pusher
- Toe Separators (12 ct.)
gale r”c: _$2-92 % Assorted colors
7:’ g;g rioe $3. Special Price $2.99
Regular Price $4.50
Quick Touch Spoon Pusher/ 719536
Empty Bottle Ptergium Remover Birchwood Sticks (144 ct.)
Sale Price $3.69 Sale Price $4.95 Special Price $2.99
Regular Price $4.99 Regular Price $5.95 Regular Price $3.79
719307 719298 719532

CUCCIO

NATURALE

The Pf(?']%ffed Purchase one
¢ 8 oz. Butter Blend
C/lOlCe at an extra Special Price!

Special $5.99

nail A creations

Regularly $7.85
for Healihy, Hydrated Save $1.86
Hands, Fee[émdBOd}/ Available in the following scents:
ByPny‘ambna/Na[l 719042  Pomegranate & Fig
Tadlbarasimms Wil 719391 Vanilla Bean & Sugar

719620 Lemongrass & Lavender
719927 Milk & Honey
901993 Papaya & Guava

Purchase one 8 oz. Lyte 901994 Tuscan Citrus & Herb

Ultra Sheer Body Butter Purchase one N
and receive one Free! 1.5 oz. Butter Babies SA o
A i i 1
Special  $4.94 for two ata _SPeC|a| Price! 50 (o]
Regularly $9.90 Special $2.99
Free Value $4.96 Regularly $3.29
Available in the Available in the
following scents: following scents: ON ALL
719034 Honey & Soy Milk 719640 Lemongrass & Lavender
719035 Pomegranate & Acai 719641 Vanilla Bean & Sugar CI NAPRO
719036 Tuscan Citrus & White Tea 719642 Milk & Honey
719037 Guava & Mangosteen 719643 Pomegranate & Fig PRODUCTS
719308 Lavender & Chamomile 719644 Tuscan Citrus & Herb ‘
719646 Vanilla Bean & Sugarcane 719645 Papaya & Guava Excludes Charms & Chains and

Gold Baubles Dial-A-Gem Kits

AVAILABLE AT:

Cos m%of@ W ARMSTRONG McCALL

PROFESSIONAL BEAUTY SUPPLY
Division of Beauty Systems Group LLC I

TO FIND A STORE NEAREST YOU, VISIT WWW.COSMOPROFBEAUTY.COM OR TO FIND A STORE NEAREST YOU,
CALL 1-888-912-3463. TO FIND A SALES CONSULTANT, CALL 1-800-362-3186 VISIT WWW.ARMSTRONGMCCALL.COM OR CALL 1-888-688-8286

SUBJECT TO AVAILABILITY. NOT ALL PRODUCTS AND OFFERS AVAILABLE IN ALL AREAS.



Introducing the

EorPro 2014 ForPro Mani/Pedi
CARIBBEAN

Collection

For the first time ever, you can now
offer your clients a complete collection
of manicure and pedicure accessories to
make their experience memorable.

Sail away on the Sun-Bleached Agua.
Grab a Banana-nana Daiquiri and let
your worries melt away. And what better
than to be Laid-Back On The Beach?
Bring a touch of the Caribbean to your
clients and use your imagination. One
thing will be for certain — your clients
will be back for more relaxation with the
ForPro Mani/Pedi Caribbean collection.

The collection includes Sun-Bleached Agua,
Banana-nana Daiquiri, Laid-Back On The Beach:
e ForPro Pedicure File

e ForPro Manicure Brush

e ForPro Plastic Cuticle Pusher

e ForPro Pedicure Pumice Pad

e ForPro Pedicure Baby Pumice Pad

e ForPro Mini Foam Boards

Mix or match colors or offer all three colors for
maximum impact. Available exclusively through
THE INDUSTRY SOURCE. End of season date:
September 30, 2014 or while supplies last.

ForPro Professional Collection
Mani ¢ Pedi ¢ Spa ¢ Hair

Available at: THE INDUSTRY SOURCE « 800.362.6245 « theindustrysource.com
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TEST YOURSELF

Reality Bites

Participation Program. In each issue, you'll find a multiple-choice test that will allow

I : arn Certificates of Achievement as you test your skills with Nailpro’s Professional

you to demonstrate what you've learned from one or more articles in the issue.
For answers to this month'’s test, see “Realty Bites” on page 146. Simply circle the correct
answers and mail the page to the address below. You can also access the article and submit
the test via our website at nailpro.com under Test Yourself. If you earn a score of 80% or
higher, you'll be awarded a framable Certificate of Achievement. A perfect score earns a

Certificate of Achievement With Honors.

Techs should apply dark-color polishes
on nail biters.
A. True B. False

Nail biting may occur with other body-
focused repetitive behaviors, such

as .

A. Hair pulling

B. Skin picking

C. Fasting

D. Both Aand B

Most people stop biting their nails on
their own by age 30.
A. True B. False

Which of the following should a nail
biter keep by her bedside?

A. Hand cream

B. A fine-grit file

C. Cuticle scissors

D. None of the above

Obsessive-compulsive behaviors
like nail biting are best treated with
behavior modification or cognitive
behavioral therapy.

A. True B. False

FEBRUARY 2014

Gel manicures can help bitten nails
grow out and prevent the tendency
to bite.
A. True B. False
Obsessive-compulsive habits or traits
arerootedin ____ .

A. Fear

B. Shame

C. Anxiety

D. None of the above

NAME

Which of the following side effects may
occur as a result of nail biting?

A. Skin infections

B. Nail bed conditions

C. Increased risk of colds

D. All of the above

Nail biting is more commonin____ .
A. Young people

B. Men

C. Elderly women

D. Both Aand B

1 Which of the following should you

do when removing gel from a nail
biter’s nails?

A. Scrape off the gel

B. Soak in acetone for a
lengthy period

C. Buff the nails’ surfaces

D. None of the above

SALON NAME

ADDRESS

CITY, STATE, ZIP

PHONE

Photocopy this form or write your answers (for example, 1 A; 2 B) on a postcard along with the issue
date and the name of the quiz (i.e., “Reality Bites”) and send it to: NAILPRO, Professional Participa-
tion Program, 7628 Densmore Ave., Van Nuys, CA 91406-2042. You can also take the test online
at our website, nailpro.com/test-yourself. Submissions must be postmarked or received online by
February 28, 2014. Answers will appear in the April issue.

Answers to December Test

1D 2)B 3)D 4)A 5C 6A 7)C 8A 9D

10)C
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Scan e Watch e Learn

oo

AVAILABLE AT:
CosmofProf ansmouc McCALL

’ PROFESSIONAL BEAUTY SUPPLY
Division of Beauty Systems Group LLC

TO FIND A STORE NEAREST YOU,
VISIT WWW.

TO FIND A STORE NEAREST YOU, VISIT WWW.COSMOPROFBEAUTY.COM
. L.COM OR CALL 1-888-688-8286.

OR CALL 1-888-912-3463. TO PLACE AN ORDER, CALL 1

nailpro.com/freeinfo * Use Freelnfo #33

FROM THE RUNWAY
TO YOUR NAILS

Makeover your manicure with TRENDS — the
contemporary line of soak-off gel polishes
inspired by the current fashion trends featured

on the Runway and in fashion magazines. Fierce,
Fabulous & Fun, TRENDS places Fashion at

Your Fingertips through Fashion Forward Colors,
Multifaceted Finishes, Multidimensional Glitters,
Show-Stopping Shimmers, and Trendy Patterns
& Effects. Innovative and unprecedented, they
can be used alone for instant nail fashion, or as
an overlay in combination with the shade of your
choice. Feeling fancy? Use a selection of TRENDS
shades to create nail couture through stylish
designs. Your nails will receive a standing ovation.

Model is wearing
#PartyGirlProblems and
Girls’ Night Out by Gelish

|

Performs like Gel, Applies like Polish™

O 0 O®E gelish.com

714.773. 9758 « Made in the USA
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first blush

créme

classic contours
créme

dare to bare
créme

492 DARE TO BARE

nailpro.com/freeinfo « use freeinfo #99

0 (I AVAILABLE AT SALLY BEAUTY SUPPLY, ULTA, PROFESSIONAL
@ g “ SALONS & BEAUTY SUPPLY STORES AND AUTHORIZED DISTRIBUTORS. Orlybea Uty. CO m



