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PEDICURE SEASON IS UPON US AND NP 
EXECUTIVE EDITOR STEPHANIE YAGGY LAVERY 
REVEALS SOME HER FOOTCARE FAVORITES. 

Confession: I haven’t had a pedicure in three months—gasp! 
I’d love to say it’s because I’m rocking the naked nail trend, 
but the truth is that I’ve been so busy, I haven’t had a chance 
to schedule an appointment. Instead, I’ve been reveling in 
being able  to hide my poor feet under the cover of  close-toe 
shoes. However, the warm SoCal temps are fi nally back, and 
I have no excuse but to get these tootsies cleaned up. This 
three-month hiatus got me thinking about just how important 
pedicure services are. You have to get your clients’ feet in 
tip-top shape so they can withstand the regular wear and tear 
until returning to your pedicure bowl. But more than that, it 
reminded me just how vital retail is when it comes to foot care. 
Not only will pedi products keep your handiwork fairly fresh 
while the client is away, but it will also make your job a bit 

easier when she does return. 
So, as pedicure season gets 
underway, my best tip: Don’t 
forget retail! Your clients (like 
me!) will thank you for it.

 slavery@creativeage.com 
 Stephanie Yaggy Lavery
 @steph_lavery

ON MY RADAR

BACKSTAGE
While we’ve featured Robert 
Nguyen many times throughout 
the years, it’s been a decade since 

this talented pro created the nails for our 
cover—and I was so happy to have him back! 
His creativity, skill and cool demeanor make 
him such a pleasure to work with. «Creating 
the Cover, p. 12»

44

SOAK
Whether I’m saving 
my tired soles from 
days spent walking 

a trade show fl oor or simply 
giving them a boost after 
hours upon hours in heels, I 
love to give my feet a good 
soak—and this Milk and Honey 
bath boasts exfoliating and 
moisturizing benefi ts for the 
feet as well as the whole body! 
«Cuccio Naturalé Milk Bath, 
cuccio.com»

3
MY PEDICURE
There’s nothing better than a good 
ol’ pool pedicure photo to get 
you ready for summer. Here, I’m 

wearing beautiful azure OPI Tile Art to Warm 
Your Heart (from the Lisbon Collection) to 
match the water in Hawaii perfectly—even at 
the pool! 

6
FOLLOW
Erika Allison, owner/
CEO of Nu Feet Medi-Spa 
(@nufeetmedispa) is 
doing it right. As a certifi ed 

medical nail tech, she performs toenail 
restoration, and diabetic and medical 
pedicures, and does it all in a waterless 
salon. She’s developed her own product 
line and shows some truly amazing 
before-and-after shots on her IG feed—
defi nitely one to watch!
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SOOTHE
I have learned (especially as I 
get older) that if I want my skin 
to remain in halfway decent 

condition, I need to give it some serious TLC 
on the regular. So while I give myself weekly 
face masks, I’ve also added foot treatments 
to my repertoire. As the name suggests, this 
masque provides a soothing sensation to 
my feet while also keeping them hydrating 
and conditioned, thanks to sea extracts and 
mineral clay. «CND SpaPedicure Marine 
Cooling Masque, cnd.com»

5
CONDITION
I have naturally dry skin, and 
unfortunately my feet bear the brunt 
of that affl iction. Enter Footlogix to the 
rescue! From the “double defense” DD 
Cream Mousse to the fast-acting Very 
Dry Skin Formula—both formulated 
with Dermal Infusion Technology—my 
feet remain hydrated and the skin stays 
smooth. «“Dry Idea,” p. 36»

1

EDITOR’S NOTE
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• No More Filing!

• No More Damage to the Natural Nail! 

• A Healthier Alternative to Traditional Soak Off Gel Removal!

A GAME CHANGER IN  
SOAK OFF GEL REMOVAL

FACEBOOK.COM/CUCCIOSPA

INSTAGRAM @CUCCIOCOLOUR  #PEELIT TEL: 661.257.7827 TOLL-FREE: 800.762.6245 FAX: 661.257.5856 cuccio.com
TO ORDER YOUR CUCCIO PEEL-IT! PRE-BASE AND VENEER CALL, FAX OR ORDER ONLINE AT:

NEVER SOAK OFF 
IN ACETONE AGAIN!

PEEL-IT! PRE-BASE IS DESIGNED TO WORK EXCLUSIVELY

WITH THE CUCCIO VENEER SOAK OFF GEL SYSTEM

INTRODUCING

INSTANTLY CONVERTS VENEER SOAK OFF INTO A  

PEELABLE GEL POLISH IN SECONDS!

POLISH! PEEL & 
REPEAT!

PREP!
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CREATING THE COVER BY STEPHANIE YAGGY LAVERY

This month we take a look back at the modern history 
of the manicure in “Tip-Tastic” (see page 50), and were 
so inspired by the early appearance of nail art that we 
decided to channel it into our cover shoot. Entity creative 
director Robert Nguyen (@nailguytv) joined us on set 
to create these beautifully modern yet retro tips. He 
elongated the model’s nails with Entity Sculpting Powder 
in Clear and fi led them into a soft almond shape. Then, he 
used the Entity One Color Couture line to create a deep 
red moon manicure. To add a fresh element to the classic 
look, Nguyen painted a tiny bright red moon at the base 
of the nail. This nail art design not only calls to mind its 
emergence in the 1930s, but it also stands the test of time—
case in point: actress Lucy Boynton’s stare-worthy Oscar 
mani (see page 72). The simple-to-achieve art (especially 
so when working with gel polish) is on-trend and wearable 
at the same time, making it the perfect addition to your 
color repertoire.

Vintage 
VIBES

May 2019 • $5.00 •  Volume 29, Number 5 • nailpro.com

NAI   PRO

FLASH BACK
The History of Manicures 
from the 1920s to Today

LEARN MORE
 about the cover 

nails and the artist 
behind them at 

nailpro.com/videos/
behind-the-cover!
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Forever 
Vogue

 Do My Nails
Look Fat

+Kit Essentials
• Entity Sculpting Forms
•  Entity Success Nail Sculpting Liquid 

& Sculpting Powder
• Entity Pink Studio Sculpting Brush
• Entity One Color Couture 

ERROR PROOF Creating 
minimalist designs is made 
exponentially easy with gel 
polish, as you can perfect your 
work before curing. Simply 
apply your base color (here, 
Nguyen used nude Entity One 
Color Cover Shoot) and cure, 
then paint away!

MADE TO MEASURE 
Arguably one of the most 
famous liquid-and-powder 
systems, Entity acrylic is 
formulated to perform 
fl awlessly whenever 
you need to use it: in 
the salon, on set and in 
competition. 



I N T E RV I E W 
ALL HAIL 
THE QUEEN
Marian Newman discusses 
her new book, favorite 
nail looks and advice for 
novice techs.
There are few working nail 
artists whose careers are as 
storied as Marian Newman’s. 
Over the last couple of 
decades, the “Queen of 
Nails” has racked up credits 
for more than 50 British 
Vogue covers and 10 years’ 
worth of Dior advertising 
campaigns; created nail 
looks for countless Vivienne 
Westwood, Louis Vuitton 
and Givenchy runway shows; 
and served as the visionary 
behind Lady Gaga’s nails 
in several music videos. 
In addition, Newman has 
designed a range of nail 
products for MAC and is a 
creative brand ambassador 
for CND. She shares her 
wealth of knowledge in her 
role as the lead curator of 
Nails: Mastered, a global 
educational program, as 
well as the textbook The 
Complete Nail Technician. 
Now, Newman reveals the 
tales and techniques—from 
dry-brushing to decoupage—
behind some of her most 
iconic nail designs in her new 
book, Nailed It: Nail Fashion 
Technique (Laurence King, 
2019). Featuring stunning 
photography and technical 
how-tos, it’s a must-have for 
all nail artists and fashion 
lovers. Here, Newman shares 
her story. >>>>

TIPOFF 
BUSINESS | TRENDS | NEWS | PRODUCTS
BY LOTUS ABRAMS
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Company,

3’s a 
Party
It’s time to celebrate!

Your favorite colors are NOW available in  
Gelish® Soak-Off Gel Polish, Morgan Taylor®  
Lacquer, and Gelish® Dip Powder! With over  

100 color trios there’s a formula and  
a shade for everyone!

| gelish.com | morgantaylorlacquer.com
714. 773. 9758 | Made in the USA

Color Shown: Pop-arazzi Pose
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NAILPRO: What inspired you to write Nailed It?
Marian Newman: “I’ve had a 30-plus year career, and I’ve seen so much 
and experienced things that many can only dream of. I wanted to show that anything 
is possible if you want it enough. I lived through some of the glory days in fashion 
that will never be seen again. We loved it, we lived it, and I’m so thankful I had the 
opportunity. I wanted to share just how fabulous ‘just doing nails’ can be.”

NP: How did you get your start in the nail industry?
MN: “It wasn’t by design; it was more by accident. I have a science background 
and was planning to go back to that when my children were older. In the meantime, 
I took a course in makeup, and that led to a project researching the professional nail 
industry. Then, I saw an opening in the beauty/service industry that prompted me to 
open a nails-only salon with a business partner. Many thought we were mad, as it was 
in the 1980s, but it worked! The salon actually still exists, but it has nothing to do with 
me anymore.” 

NP: What challenges have you faced throughout 
your career?
MN: “So many! Understanding the theory of nails and nail products. Fighting 
for decent education that was recognized by the beauty industry (who mostly hated 
nails). Then into the media and fashion industries—for so many years I was asked the 
same question: ‘You just do nails?’ Letting the fact that nails are the poor relation in 
fashion wash over my head and not take it personally. So many things, but I obviously 
have a pretty thick skin!”

NP: Do you have a favorite nail art look that you’ve 
created?
MN: “I loved creating the weirdness for Lady Gaga. I’m not into pretty nail art; I’m 
much happier on the ‘dark side’ and working out ways of creating stuff quickly. I think 
that all comes down to understanding the science bit.”

NP: What are your most memorable experiences?
MN: “Oh my! Where to start? Spending 10 years working with John Galliano on 
every Dior campaign. In those days, videos were taken of the shows. We were always 
with John directly after the shows, and a highlight was always the ‘show reel’ of Dior 
and Galliano arriving at the studio. We would sit around and watch the backstage 
stories coming thick and fast from John and his stylist Stephen Robinson. Another 
memorable experience was watching Alexander McQueen sitting in a corner, sewing. 

Then, seeing him jump for joy when shooting the campaign and show backdrop fi lm 
for his very last collection, Plato’s Atlantis, with all the snakes. And of course, surviving 
104-degree heat in a cornfi eld with Lady Gaga in Omaha, Nebraska, and discovering 
the value of Gatorade!”

NP: What’s the value of continuing education?
MN: “That’s without value; it’s everything! Technology, social media, ideas and 
trends are changing almost daily; keep up with everything, especially your craft. 
No one knows everything. Learn something new every day. Seek out the light bulb 
moments. Be a specialist and an expert in your chosen fi eld. Nothing will fall into 
your lap. Go out and fi nd it.”

NP: Do you have any advice for novice nail pros who 
hope to launch a career as an editorial nail artist?
MN: “The world has changed now. The internet and the advent of infl uencers has 
made the job that I’ve done so much harder. But, the cream will rise to the top. Make 
sure you’re the best you can be. Be humble, be nice, work hard, realize that it’s not all 
about you and be a team player. Find your own brand and approach, and stick to it. Be 
an infl uencer, not an imitator.”
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Marian Newman 
at the launch of 

Transformations for MAC 
in Lake Como, Italy, 

in 2014.
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Intelligent Power 
Assist™ ensures 

consistent power 
when the battery 

is used

Displays real-time  
battery level and  
LED countdown

Built-in handle  
for convenience

Comfort Cure™ 
Technology

36 Watt  
LED Light

Finally, the ultimate performance in a rechargeable light.  
With consistent power that you can trust. 18G Unplugged™  

with Intelligent Power Assist™ and Comfort Cure™.

US PATENT 8739431,  
8242475, 9855543, 9707537
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TIP OFF

1. Nature “So many of my favorite nail 
looks are inspired by what already exists 
on Earth. Soft fl orals, an ombré skyline, 
multidimensional galaxy prints—anything 
can inspire a nail look.”

2. Texture “I love getting to play with 
different textures in beauty. Texture may not 
always be wearable for an everyday look, 
which is why I feel so lucky to be able to 
experiment and play during editorial shoots. 
The Essie Concrete Glitter collection dries 
into a sparkly matte gritty texture that’s both 
beautiful and adventurous—a very wearable 
way to experiment with texture in your look.”

3. Emerald Green “I’m forever drawn to 
this color without even realizing it. I was so 
excited to see Chanel release the color in a 
nail polish called Fiction. It’s turned into one 
of my personal favorites, and I recently got 
to use it for a cover shoot.”

4. Partnering With Other Artists “I love 
being part of a team whose main objective is 
the beauty look as a whole, not just the nails. 
It makes you think outside of the box, and 
with other people’s input, you create ideas 
you wouldn’t have thought of on your own.”

5. Shoes “Some people like to match 
their nails to their lip color; I like to match 
my shoes! Elements of an accessory can 
inspire a nail look, and it’s a fun way to tie in 
different aspects of your outfi t.”
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DAILY INSPO

Stephanie Stone
@stephstonenails
In a matter of a few short years, manicurist Stephanie 
Stone already has quite a few accomplishments under 
her belt. She counts a number of celebrities as regular 
clients, including Miley Cyrus, Paris Jackson and Shay 
Mitchell; has earned editorial credits in high-profi le 
publications like Vogue, Teen Vogue and Elle; has 
worked on major campaigns for Saint Laurent, Dior 
and Michael Kors; and has amassed an impressive 
number of social media followers who appreciate her 
fl awless nail artistry. Here, Stone shares what inspires 
her every day.
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Even more 

COLOR
TO LOVE! 
A NEW full color bottle and NEW brush 
for the smoothest, easiest application. 
Up to 21 Days of Ultimate Shine and Wear.
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G I V I N G  BAC K

A GOOD DEED
Nail technicians, medical personnel and community leaders recently traveled from near and 
far to volunteer for the annual Good Food. Good Feet. Good Friday! (GF3) foot-washing 
service for the homeless held on April 19 at the Christ Central Ministries in Columbia, South 
Carolina. The area’s homeless guests, many of  whom walked from nearby towns, received a 
hot breakfast, foot washing with advanced foot care, Bombas socks, a bag lunch and toiletries 
packed in a CityPak backpack. “This day of  compassion for our traveling neighbors has 
become an event the volunteers and recipients look forward to,” says Donna Muszynski, GF3 
founder and certifi ed master pedicurist. “Foot care is essential as a vehicle to food, work and 
back to safety for these people.”

E D U C AT I O N

Going Global
Celebrity manicurist Julie Kandalec 
announced she was stepping down as the 
creative director of New York’s Paintbox 
salon to launch her new global education 
program, Masterclass Nail Academy. The 
program offers nail techs at spas and hotels 
around the world the opportunity to elevate 
their skills and grow their business through 
hands-on workshops. “I’m thrilled to extend 
my passion for this industry to both existing 
nail professionals and nail students all over 
the world,” says Kandalec. “Helping them 
to grow their careers through furthering 
their knowledge and skills is incredibly 
rewarding.” For more information, visit 
nailmasterclass.com.
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When it comes to social media, there’s no denying that 
Instagram is an indispensible marketing tool for nail 
techs. If you’re looking to make a name for yourself in 
education, however, YouTube is a vital platform to invest 
your energy. In our NAILPRO 2018 Gold Book industry 
report, the pros named YouTube as their favorite 
online education platform, and nearly three-quarters 
of respondents reported taking a YouTube education 
course over the past year

Another benefi t: There isn’t as much competition 
for nail techs to get noticed on YouTube as there is 
on Instagram, says Celina Rydén, Light Elegance 
international educator and ambassador, who has nearly 
80,000 YouTube subscribers. “Being on YouTube forces 
you to invest in equipment and the time it takes to 
record and edit the videos,” she says. “That’s why your 
chances to be seen are vastly greater.” Ready to make 
your mark on YouTube? Here’s what you need to know 
to get started. 

Invest in Equipment “A lot of people think that 
if they just have the best, most expensive gear, then 
they’ll automatically get fantastic professional videos, 
but it doesn’t work like that,” cautions Rydén. “Learn 
the basics fi rst and then upgrade your equipment.” 
Nail Career Education’s Suzie Moskal, better known 
simply as Suzie, who has nearly 2 million YouTube 
subscribers, agrees. “Phones have such excellent-
quality cameras, you most certainly can shoot with a 
phone at fi rst,” she says. Investing upfront in good-
quality lighting, however, like a soft box, is a must. 
“Diffused light is your friend,” says Suzie. “It’s good for 
skin tone, too.”  

You should also consider purchasing a mount 
to securely hold your phone while recording. “It can 
greatly improve the overall quality of your videos, as 
well as enhance the viewer experience, which can in 
turn increase the number of views you receive,” says 
Aaron Roth, vice president of sales and marketing 
at Arkon Mounts, which offers the Live Streaming 
Essentials Bundle that includes a tripod phone mount, 
clip-on ring light and remote control. “Having your 
device mounted also means that your hands are free 
to create nail art rather than have to worry about the 
device during a live video demonstration.” Down the 
line, consider purchasing a small digital SLR camera 
and, eventually, a more expensive camera and a macro 
zoom lens, recommends Rydén.

Choose Your Topic When deciding what 
technique to fi lm, Rydén advises searching for nail 
education videos with the most views. “Then, create 
your own version of it, but make sure that it’s not 
copied; make it you,” she says. After you build an 
audience, determine what topics resonate with them 
most. “Listen to your audience,” says Suzie. “After all, 
they’re who you’re doing it for. Even if you have one 
video with one comment, that’s a good start.”

Start Shooting When you’re ready to shoot, make 
sure your workspace is tidy, the products you need are 
at hand and the background is uncluttered. “Always 
make sure to have clean equipment and containers, 
and if your own nails aren’t perfect, wear gloves,” 
recommends Rydén. Another tip: Don’t bother fi lming 
every step of your technique. “Cut out boring stuff like 
waiting for gel polish to cure,” says Suzie. 

Edit Your Footage Rydén recommends Apple 
iMovie for basic editing; you can always upgrade later 
to Final Cut Pro if you need more features. Rydén 
keeps most of her videos 5 to 10 minutes long to hold 
viewers’ attention, but occasionally posts longer videos. 
Create shorter versions as well (60 seconds) to post on 
Instagram to encourage interaction and increase the 
reach, she advises. 

Adding extras like music and voiceovers can 
give your videos a more sophisticated feel. Rydén 
sources music through a subscription to music 
library Epidemic Sound, and she uses a separate 
microphone for voiceovers. “You can defi nitely start 
with your iPhone headphones and the voice recorder 
app though,” she says. Finally, Rydén advises 
watermarking every video. “If you have a video on 
Instagram, your intention is to draw people over to 
your YouTube video, so the address needs to be clear 
and visible during the entire video,” she says.  

Promote Your Video There’s no point spending 
the time and money creating an education video if no 
one sees it. “Promote it everywhere—on your Instagram 
feed and stories, your Facebook business and personal 
pages, Facebook nail groups and a newsletter if you 
have one,” says Rydén. Another strategy: Utilize both 
popular hashtags (used more than 100,000 times) 
and niche hashtags (used less than 10,000 times). 
Above all, don’t be discouraged if your fi rst video 
doesn’t immediately generate thousands of YouTube 
subscribers. “Everything I know when it comes to video 
work is self-taught,” reassures Rydén. “I’m still learning 
and developing my skills with every video I create.”

B U S I N E S S

Film School 
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Investing in the right 
equipment, such as 

this mounting system 
from Arkon Mounts, can 
help give your videos a 

professional quality.
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RETAIL

Flipping Out 
If clients forget to bring their fl ip fl ops to a pedicure service, you can certainly send them 
home in a pair of disposable foam slippers—but you could be missing out on an additional 
source of revenue. Retailing a curated collection of chic footwear can help boost profi ts and 
show off your pedicure work to potential clients. That was precisely the reason Olive & June CEO 
and founder Sarah Gibson Tuttle decided to launch the salon’s lace-up leather Saturday Sandal 
line in 2017. “We designed them with one of our favorite local shoe designers, Charlotte Stone,” 
says Tuttle. “Clients love them and we’ve refreshed our supply many times.” Not only that, the 
sandal line has given Olive & June another way to convey its brand message. “In salon, we’re 
almost solely focused on service, so our main goal with products is to connect with our in-person 
community.” Not ready to design your own footwear collection? Check out these stylish selections 
available for retail that provide the perfect complement to pedicure services.

Olive & June retails 
their own Saturday 

Sandal line in 
salon and on their 

website.

Havaianas Slim Tropical 
Floral Flip Flops, 

us.havaianas.com

Original Pedi-Sox, 
originalpedisox.com

Oka-B Jessa Flip 
Flop, oka-b.com

D3 International 
Pedi Chic, 

d3international.com

Perfect for 
wintertime 
pedicures!
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PRODUCTS

THE FULL PACKAGE

Treat yourself and your salon to perfectly portioned single-

use pedicure packs that encourage sanitation and are 

designed to save time, money and product. Bonus: These 

cost-effective systems come in a wide range of scents to suit 

every client’s taste.

1. AvryBeauty 4 Step Spa Kit Cherry Blossom, avrybeauty.com 2. Cuccio Naturalé Super Concentrated Detoxsoak, cuccio.com 3. NuRevolution Bare Soak Luxury 
Pedicure Lavender, nurevolutioninc.com 4. La Palm Spa Products Volcano Spa Orange No. 5, lapalmspaproducts.com 5. Morgan Taylor BareLuxury Renew Seaberry 
& Kukui, morgantaylorlacquer.com 6. Qtica Smart Spa Smart Pods Mandarin Honey, qticasmartspa.com 7. Voesh Pedi in a Box Coco Colada Oasis, voesh.com
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TIP OFF
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N E W S

Play to Win
Coty Professional 
Beauty announced the 
launch of the Beauty 
Envision Awards, 
a competition for 
salon professionals 
that expands upon 
the prestigious 
TrendVision Awards 
to encompass the company’s full 
portfolio of professional beauty brands. On July 21, Beauty 
Envision Awards fi nalists will compete to showcase their 
talents in nine categories, including OPI-sponsored Nail 
Art, Wella Professionals-sponsored TrendVision Color 
Artist of the Year and Kadus Professional-sponsored 
Total Transformation. “With this evolution, we continue to 
reinforce our purpose to celebrate the craft and hero the 
professionals while expanding to many more categories 
inclusive of our broader portfolio,” says Carole Protat, senior 
creative director Coty North America. “This allows more 
professionals to share their creation and be a part of our 
journey to elevate the industry.” For more information, visit 
beautyenvisionawards.com. 

COMPETITIONS

NAILPRO 
Competitions 
Head to Asia!
F or the fi rst time, NAILPRO 

Competitions is expanding to 
Asia. In a partnership with Korean 
professional nail magazine Nailholic, 
published by WATC, the global 
competition will allow nail pros and 
students all over Asia to compete. 
“Currently there are many potential 
competitors in Asia who want to 
compete in global competitions, but 
because of their location, it’s very 
hard to participate in any events 
outside of Asia,” says Nailholic editor 
in chief Andrea Seeun Park. “We want 
to offer them a global competition 
where anyone who lives in Asia can 
participate in the event easily.” The 
Asian expansion will give even more 
credibility to the respected NAILPRO 
Competitions, which already has a 
successful partnership in Eastern 
Europe. “With this expansion, 

NAILPRO Competitions is looking 
forward to welcoming a whole new 
group of talented competitors,” 
says NAILPRO Competitions director 
Jewell Cunningham. The fi rst 
NAILPRO Asia Korea will be held 
during InterCharm Beauty Expo 
Korea, September 18-20. For more 
information, visit nailproevents.com/
competitions.  NP
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HANDS-ON 
WORKSHOPS

NNE

To register, view class details, 
and list of supplies, visit:

nailproevents.com/pasadena

Register for a 
hands-on workshop,

and get a 
FREE TICKET 

to NAILPRO Pasadena,
 Sunday, May 5, 2019!

Saturday, May 4th 

Builder in a Bottle-Soak-off 
Sculpting Gel for Nail Extensions

Monday, May 6th

A Full Day of Sparkling Education
with Gina Silvestro!

Bringing SEXY (Sculpting) Back!  
Traci Dungan & Ami McClure



PORTFOLIO

If you’d like to submit your own nail art for NAILPRO’s Portfolio, look for the next theme by following @nailpromagazine on Instagram. Then, send an email to nailpro@creativeage.
com that includes your name and Instagram handle along with your high-resolution photos. By emailing your photos, you grant Creative Age Publications the right to use any of your 
submitted images in NAILPRO magazine, corresponding electronic media and/or marketing materials without any compensation. In addition, you grant Creative Age Publications the 
right to these images for future use without any compensation due.  
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1 Brittany Jackson @b_dazzledbeauty 2 Meri Kohmoto @meri3k 3 Shiomi Hayato @nailzeroplus 4 Hannah Lippke @freshlyfi led 
5 Sana Hazbavi @phinails_offi cial 6 Hope Jung @glittersandpolishes 7 Marta Gó reczna @gorki_pazurki 8 Nina Blanchard @naild_by_nina 
9 Leslie Ayala @theenailwitch

1 2

3 4 5

9876

SUBMIT FOR THE NEXT THEME:  
NEON

Delicate 
Condition
Nail artists explore the softer 
side of the craft, submitting 
subdued, serene pastel artwork 
perfect for spring.
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Introducing the Rocketman Collection in celebration of Rocketman, the story of 
Elton John’s rise to fame. The collection features iconic shades complemented 
by Bedazzle Me, a luxe glitter overlay that gives each shade its own moment to 

sparkle and shine.
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BEDAZZLE ME
Not available in Dip

GLOW LIKE 
A STAR

TICKLE 
MY KEYS

IT’S THE 
SHADES

PUT ON YOUR 
DANCIN’ 
SHOES

SIR TEAL 
TO YOU

JUST ME & 
MY PIANO

with  

BEDAZZLE 
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gelish.com | MorganTaylorLacquer.com
714. 773. 9758  •  Made in the USA

AVAILABLE at:

Items available at Cosmo Prof     Items available at Armstrong McCall

DIP COLORSDD SS

TT DD

7-PIECE DISPLAYYY77 MINI 4 PACKMM KKK
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POLISHED LOOK BY KARIE L. FROST
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in Your 
Net

Guest Artist: 
Shirley Cheng 
is a New York-based 
nail artist 
and educator.

Designers cast a wide 
net this season, layering 
airy netting of all shapes 
and sizes over, under and 
between a wide array 
of fabrics. At Salvatore 
Ferragamo, a webbed boho 
tank unraveled into bead-
dotted fringe, adding breezy 
beauty to a plain-Jane white 
tank and khaki skirt combo. 
The fi shnet at Altuzarra took 
on a literal quality: Hooked 
with dangling seashells, the 
netted sheath appeared to 
have been cast off the side 
of a fi shing rig. The large-
scale links of a woven dress 
at Sonia Rykiel could also live 
seaside, but more as a chic 
post-dip cover-up. Defi nitely 
not doing time near a body 
of water: Calcaterra’s sheer 
tulle and mesh dress, where 
artfully arranged tears of 
fringe cover just enough to 
not be considered risqué. 
Netting isn’t anything new 
for nail art, but changing its 
scale, incorporating it into 
unique patterns and pairing 
it with other mediums, like 
Mylar glitter—as guest artist 
Shirley Cheng does here—
will hook, line and sink your 
mani-loving clients.
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WORKSHOP
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BY ANGELINA LEWIS

Strappy sandal season has arrived, but clients who are missing a 
nail may not feel confi dent exposing their toes. Offering toenail 
reconstruction services can give these underserved clients a 
much-needed self-esteem boost, as well as raise your salon’s 
credibility. Not to mention, learning how to properly perform 
toenail correction, build a prosthetic nail or protective covering, 
or construct a corrective “brace” for ingrown toenails can provide 
an income boost. 

Clients missing a toenail may be embarrassed about 
their foot’s appearance and often don't know where to turn. 
While it’s not always the most beautiful imagery to promote, 

advertising this service can serve as a boon for your business. 
To ensure clients feel comfortable before beginning a toenail 
reconstruction service, Lu.nu.la Nail Lab owner and certifi ed 
master pedicurist Angela Taylor always asks questions and 
conducts a thorough consultation. “By touching their feet almost 
immediately, I establish that I’m confi dent, educated and able,” 
says Taylor. “Once I’ve determined if I can, in fact, build a new 
toenail, I usually make a joke about having seen much worse—
even if it’s not completely true.” Taylor, who practiced ballet for 
many years, which is notoriously rough on the feet, understands 
how common it is for toenails to fall off—whether due to injury 

Construction 
Zone

IMPLEMENT THESE NAIL ENHANCEMENT ESSENTIALS 
INTO YOUR RECONSTRUCTION SERVICES!

LEARN HOW TO PROPERLY SERVICE CLIENTS IN 
NEED OF TOENAIL RECONSTRUCTION.
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1. FUZION NanoFlex, nailfuzion.com
2. MIA SECRET Kolinsky Nail Brush No. 4,
miasecretnails.com
3. KUPA MANIPro Passport, kupainc.com
4. LIGHT ELEGANCE Lexy Builder Gel,
lightelegance.com 
5. LCN Barefoot Kit, lcnprofessional.com
6. ARTISTIC NAIL DESIGN Gel Brush 
No. 7 Square, artisticnaildesign.com

1 2

6

4 3
5
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1 Just like with any enhancement 
service, you want to reconstruct the 
toenail fi rst before immersing the 
foot in water. Prep and cleanse the 
toenail. Then, apply a small amount 
of  air-drying bonding agent onto the 
natural nail plate and anywhere soft 
keratin is present. Allow the bonding 
agent to dry completely for at least 
two minutes. 

2 Use a cats-tongue brush to apply a 
thin base of  gel specifi cally designed 
for reconstructing toenails to create 
the desired shape and length. Cure 
for 60 seconds under an LED lamp or 
two minutes under a UV lamp. 

3 Apply a second layer of  gel to the 
center of  the nail, and allow it to self-
level. Then, gently fl oat the product 
across the nail for the desired shape 
and thickness. Cure. 

4 Carefully trim the sidewalls with 
cuticle nippers. Use an e-fi le or 
traditional fi le to fi nish shaping the nail.

5 Remove any dust. Then, apply 
light-cured sealant to smooth and 
shine the new nail.

TIP!
If finishing with gel polish or hard gel, 
skip Step 5, and just smooth the nail’s 
surface with a soft buffer. 

6 Remove the inhibition layer, and 
proceed with polish and top coat. 

TIP! 
Send clients home with an antiseptic 
and antifungal spray or dropper 
to protect and care for their new 
prosthetic nail.  

NP

or illness. “If you remind clients how much abuse feet take and 
the many issues you see daily, they relax knowing they’re not 
alone,” she says.  

“Nail reconstruction is the only nail service that can make you 
over $100 in 15 minutes—a signifi cant increase in income,” says 
Athena Elliott, industry educator and owner of Houston-based 

Spathena. Once you're profi cient in the technique, set your 
menu prices. Taylor charges different prices for reconstructing a 
big toenail from scratch, reconstructing a toenail with more nail 
and smaller toenails.

Here, learn how to get clients back into their summer sandals 
with this gel toenail reconstruction guide and product list. 
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NAILSPIRATION

*Cure after every gel application unless otherwise noted.

Moroccan Nights
The exotic North African nation boasts intricate architectural details, 
twinkling lanterns and ornate textiles to inspire swoon-worthy tips.
“We wanted to create an eclectic set that married the earth tones of 

Moroccan architecture with the bold colors of the decor.” 
—Vivian Xue and Maja Stark, Pamper Nail Gallery, Fremont, CA

Step 1 Apply two coats of pale peach gel polish. 
Step 2 Use dark green gel polish to paint linear and floral shapes found in 
mosaic tiles. 
Step 3 Fill in the space around the dark green designs with teal gel polish. Leave 
a small imperfect margin around the dark green gel to give a tiled effect.
Step 4 Use a striping brush to paint white “grout lines” around the dark green 
shapes. Add details with white and black gel polish to give the illusion of cracked 
tiles and specs within the grout. Finish with top coat.

Step 1 Create an overlay with blue jelly glow-in-the-dark acrylic.
Step 2 Add teal and clear acrylic over the base layer and gently swirl to create a 
marble effect.
Step 3  Mix turquoise glow-in-the-dark pigment powder with clear acrylic 
powder. Then, use small beads of wet acrylic to create an ombré effect starting at 
the cuticle area and working toward the free edge.
Step 4 Use a damp acrylic brush apply small amounts of gold chrome using 
downward strokes from the cuticle area. File and apply top coat.

BONUS! 
Shine a UV or 

black light 
to see this tip 

glow!





Dry 
Idea
LEARN WHY YOU SHOULD CONSIDER 

OFFERING WATERLESS NAIL SERVICES, 
PLUS EVERYTHING YOU NEED 

TO GET STARTED.

Waterless pedicures boast a bevvy of benefi ts, including 
longer-lasting polish, softer skin, increased product 
performance and a more sanitary—and eco-friendly—service. 
Audrey Maxwell, studio manager for Austin, Texas-based 
Lacquer and 16-year industry veteran, focuses on providing 
her clients with safe, hygienic and superior services, which 
are some of the primary reasons she offers only waterless 
pedicures. “When clients ask why we went waterless, we 
explain the soakless service benefi ts,” says Maxwell. “Clients 
love being informed on what we do and why we do it.”

By Angelina Lewis
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Sculpt, extend and shape for a natural polished look.

Neutral
Beige Opaque

Cool
Pink Opaque

Warm
Beige Opaque

NEW BRISA® OPAQUE SHADES.

BRISA® Gel
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One of those benefi ts is that polish stays on natural nails 
longer. Soaking nails in water for at least 60 seconds causes 
the nail plate to bloat and expand. Upon drying, the nail 
plate contracts, causing lacquer to chip and lift. “Performing 
pedicures sans water leaves skin feeling softer and more 
hydrated,” says Maxwell. “And since skin cells aren’t already 
holding onto moisture from soaking in water, products are able 
to fully absorb.” Think of your skin as a sponge; no amount of 
product can penetrate waterlogged cells. 

Waterless pedicures also provide clients—and nail techs—
with sanitary safety, by limiting the opportunity for spreading 
water-born pathogens. “Soakless services remain the most 
hygienic pedicure approach while still pampering clients,” says 

Letisha Royster, owner of Waterless Medi Pedi Spa in Atlanta. 
“It reduces the risk of cross-contamination that comes from not 
properly cleaning basins and jets between clients, and it helps 
sanitation-conscious clients feel safe during a pedicure, even if 
they’re suffering from a high-risk disease like diabetes.”

In addition, going soakless is cost-effective because it 
saves techs time and reduces equipment and labor costs as 
well as water consumption, making it an ideal practice for 
eco-friendly salons. When Carmel, California-based Precision 
Nails owner Jaime Schrabeck decided to make the move 
to offering only waterless services, the equipment changes 
mandated reconfi guring the salon’s layout, but Schrabeck 
says the renovation actually yielded more space and fl exibility 
in the design. All of Precision’s equipment and furniture 
is now movable and private. “A waterless setup provides 
adaptability and eliminates unreliable equipment, permits, 
plumbing and labor,” she says. After switching, Schrabeck’s 
water consumption dropped by 90 percent—saving 
thousands of gallons of water otherwise used to perform 
pedicure soaks—and her time spent with clients increased 
immeasurably. She now uses the time she spent cleaning to 
provide extras like extended massage. “Transitioning between 
clients in less than 60 seconds maximizes the time I get to 
spend with each client,” she says. 

Interested in converting to a waterless-only salon? While 
you may be concerned that clients will object, explaining the 
benefi ts will make the transition easier. It’s Schrabeck’s hope 
that eventually clients will ask, “Why are you using water?”

1. Cleanse clients’ feet using 
a natural antiseptic and warm 
towel. Examine the feet for any 
cuts, bruises or abnormalities. 
If safe, proceed.

2. Apply cuticle and callus 
softener. Wrap the client’s feet 
in a warm towel for up to fi ve 
minutes, allowing the product 
to absorb.

3. Perform callus care, then 
exfoliate the legs and feet with 
a salt or sugar scrub. Wipe 
the client’s feet with a clean, 
hot towel, and ensure that all 
product is removed.

4. Prep and shape the nails. 
Continue your pedicure 
service usual.

UPCHARGE TIP! Finish 
the service with a soothing 
massage.

The Waterless Pedi Process
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Soakless 
Service 
Essentials
Perform expert waterless pedicures 
with these products.

1. Cuccio Naturalé
Pedicure File
cuccio.com

2. Chéci Pro
Autoclave Foot File
checi.com

3. Dazzle Dry
BeSilky Callus Spray
dazzledry.com

4. ProLinc
Callus Eliminator
prolinc.com

5. Bio Sculpture
Heel Balm
biosculpturegel.com

6. CND
Spa Cucumber Heel 
Therapy
cnd.com

7. Mia Secret
100/180 Grit 
Foot File
miasecretnails.com
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8. Mehaz Professional
107 Pro Curette 
Nail Cleaner
universalcompanies.com

9. Footlogix
Cuticle Softener
footlogix.com

10. Orly
Argan Oil 
Cuticle Drops
orlybeauty.com

11. OPI
Bond Aid pH Balancing 
Agent
opi.com

12. DL Professional
Pedicure Foot 
and Leg Rest
burmax.com 

13. Young Nails
Magic Wand
youngnails.com

14. ibd Spa
Pro Pedi 
B Cuticle Free
ibdbeauty.com
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15. NuRevolution
Bare Soak Massage 
Ointment Lavender
nurevolutioninc.com

16. Tweezerman
Cobalt Stainless 
Cuticle Nipper ½ Jaw
tweezerman.com

17. PodoSafe
Dry Skin Emollient
podosafe.com

18. Light Elegance
Q & Lu Spa Essentials 
Bamboo Lotion
lightelegance.com

19. Kupa
Diamond Pedicure 
Bit Medium
kupainc.com

20. Famous Names
Luxury Dadi’ Lotion
famousnamesproducts.com

21. Tool Worx
Straight Edge 
Toenail Clipper
universalcompanies.com  NP
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HEALTH, 
BEAUTY AND 
SALON 
INDUSTRY

The Disinfectant Solution 
provider for the

800.262.6262 | Email: sales@ultronicsusa.com | Ultronicsusa.com

ULTRONICS hospital-grade 

cleaning/disinfect ing systems 

and infect ion control products 

are designed to meet the 

ever-changing demands of 

salons, spas and barber shops. 

Our passion for qual i ty and 

excel lence continues to drive 

new product development.

Ultraclean. Ultrasafe. Ultracare
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From baby showers to 
work anniversaries 
to graduations, 

every occasion deserves a 
celebration; why should the 
opening of your new salon 
be any different? “A grand 
opening party introduces your 
salon to the public and sets 
the tone for your business,” 
explains Gabriella Figueiredo 
Santos, director of operations 
for Varnish Lane salon in 
Washington, DC. What’s more, 
a party will allow you and your 
staff to create relationships with 
potential clients. 

PARTY ON 
BREAK OUT THE BUBBLY! LEARN HOW TO HOST 

A GRAND OPENING CELEBRATION THAT WILL GENERATE BUZZ 
AROUND A NEW SALON.  By Taylor Foley
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Compact mani/pedi 
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pedi tub
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of t imeless elegance, 
luxury and dependabi l i ty

mycontinuumpedicure.com
877.255.3030
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The good news is that planning 
a party doesn’t have to be a huge 
undertaking. One no-fail option is to 
hire a party planner to ensure that 
your event runs smoothly. If a party 
planner isn’t in your budget, not to 
worry: Planning a party has never 
been easier thanks to DIY-friendly sites 
such as Pinterest and Instagram. All it 
takes is a little organization. Your best 
bet? “Keep it simple, but be creative,” 
advises Figueiredo Santos. “Get your 
staff involved so they feel engaged to 
enhance the overall party experience.” 

Ready to start planning? To help, 
we tapped three salon owners and 
a marketing strategist to reveal their 
secrets to planning a buzz-worthy 
shindig. Here, their top tips and tricks, 
along with budget-friendly ideas to 
ensure that your grand opening party is 
a success. 

Set a 
Timeline 
Before opening your doors to the 
public, Tran Wills, founder of Base 
Coat salon in Denver and Los Angeles, 
recommends hosting a soft opening for 
friends and family to work out any kinks. 
Your next order of business is to set a 
date and time for your grand opening 

party that will work best for your ideal 
clientele. For example, if most of your 
clients are working women or young 
millennials in the corporate world, then 
host your party on a Saturday afternoon. 
Or, if you cater to a majority of stay-at-
home moms, then a weekday brunch or 
an early evening may work best. 

Maintain 
a Budget 
The No. 1 factor to keep in mind 
during the planning process: Your 
party should in no way eat up any of 
the salon’s start-up costs. Determine a 
realistic amount that you can devote to 
the event, then create a spreadsheet 
and allocate specific amounts for each 
expense (i.e., decorations, invitations, 
catering, etc.). Update the spreadsheet 
every time you pay your vendors to 
avoid overspending. 

The best way to keep spending to 
a minimum? “Collaborate with local 
businesses, such as bakeries, coffee 
shops and fl orists,” suggests Melissa 
LeMay, business educator and salon 
strategist. “Even if certain businesses 
can’t swap services at the time, they may 
be interested in future collaborations 
and can help you spread the word 
about your event.”

Build the 
Guest List 
Your budget will also provide you with a 
realistic number of guests that you can 
host without breaking the bank. “Invite 
current clients, like-minded businesses, 
local social groups, press and infl uencers 
in your area,” suggests Wills. For 
example, since Base Coat prides itself on 
being environmentally conscious, Wills 
invited other businesses that focus on 
health and wellness (think: yoga studios, 
juice bars and plant-based restaurants). 

When it comes to drafting the 
invitations, Wills recommends enlisting 
a graphic designer to ensure that they 
look clean, fresh and professional. She 
also advises personally sending out 
the invitations, rather than relying on 
a PR company or generic email blast. 
“People want to see the face behind 
the brand,” emphasizes Wills. “When 
they know you, they’re more likely to 
support you.”
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Transform 
the Space 
While over-the-top party themes are fun, 
remaining authentic to your brand should be 
your biggest priority. “Knowing what you want to 

accomplish and 
how you want 
your guests to feel 
about your salon 
is key,” stresses 
Dave Crisalli, 
founder and CEO 
of Prose salon, 
with locations 
in Arizona and 
Murfreesboro, 
Tennessee. Opt 
for decorations 
that play up your 
salon decor, from 
the colors to the 
artwork to the 
furniture. There are 
plenty of budget-
friendly options 
that will instantly 
dress up a room, 

such as fl ower arrangements, large plants, balloons, 
chalkboard signs, string lights and letter boards. 
Also consider incorporating your salon’s theme 
into the smaller details, such as candles, napkins, 
tablecloths and music.

Create the Menu 
When it comes to catering, opt for light, easy-to-eat appetizers and 
snacks that play up your salon’s vibe. “Charcuterie boards, pasta salads, 
bruschetta and bubbly rosé or champagne are ideal for high-end salons,” 
suggests Crisalli. Want something more low-key? Opt for a dessert bar, 
chips and dip, veggie trays and handcrafted cocktails. If possible, offer a 
couple of signature items that draw attention to your salon. For example, 
rent an ice cream truck and concoct a sundae that features your salon’s 
colors, or create cocktails that refl ect your services, such as a lemon drop 
martini to match your citrus-themed pedicure. 

Provide 
Entertainment
Your main goal when planning any 
party should be to keep your guests 
entertained from the moment they walk 
through the door. “Create different 
stations that keep your guests moving 
and engaged,” suggests LeMay. Try a 
polish-testing station, a photo booth, 
retail displays or a mini-manicure 
station to help guests get to know your 
staff. LeMay also recommends hosting 
a giveaway or contest to ensure that 
your guests stick around to the very 
end. “People love winning prizes, so a 
drawing is a great incentive to attract 
people to your event,” she explains. 

One easy way to make a lasting 
impression is to provide party favors. 
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“Give your guests small gift bags containing items 
such as candy in your salon’s colors, branded coffee 
mugs, product samples or $5 gift cards to your salon to 
incentivize the m to come back,” advises Crisalli. 

However you decide to personalize your grand 
opening party experience, the key is to provide your 
guests with a positive experience that they’ll want to 

share with their friends. “Remember, the success of 
the event isn’t in whether or not you serve expensive 
champagne or spend tons of money,” stresses Crisalli. 
“It’s in the warmth and hospitality of the people behind 
the business.” NP

Taylor Foley is a freelance writer and editor in Los Angeles.

Color Camp hosted a grand opening party for its new Studio City, CA, location, treating guests to food, cocktails and nail art demos.
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Program Includes:
1 –   Mango Mineral Bath
1 – . Mango  Mask
1 – 64 oz. Mango Butter Cream
1 – 80 oz. Mango Scrub
1 – 12 oz. Mango Oil

For Retail:
2 – 8 oz. Mango Butter Cream
2 – 10 oz. Mango Scrub
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CENTURIES AGO, 
ELABORATE NAILS 

DENOTED WEALTH 
OR STATUS, BUT 

TODAY, MANICURES 
ARE SURPRISINGLY 

AFFORDABLE AND NAIL 
ART HAS BECOME THE 

ULTIMATE ACT OF SELF-
EXPRESSION. HERE, 

WE TAKE A TRIP DOWN 
MEMORY LANE.

Manicures are a beauty staple for 
celebrities and everyday women 
alike these days, but their emergence 
actually dates back thousands of  
years. Nail polish, aka enamel, lacquer 
or varnish, has been around in one 
form or another for more than 3,000 
years. During the Ming dynasty in 
China, nail polish was made from 
a mixture of  beeswax, egg whites, 
gelatin, vegetable dyes and gum 
arabic, and royals preferred metallic 
shades like gold and silver. Extremely 
long fingernails, which were often 
protected with decorative nail guards, 
signaled that you were also extremely 
wealthy because, after all, you couldn’t 
possibly have nails that long if  you 
were working in the fields. Egyptians 
in the upper classes used henna to 
paint their nails. 

Fast forward to 1922: Tourists 
who visited Atlantic City, New 
Jersey, couldn’t miss the billboard 
for Cutex nail and cuticle treatments 
that dominated one corner of  the 
boardwalk. Early pioneers in nail care 
Cutex and Glazo offered a rose shade 
of  lacquer in 1924. Then in 1932, 
Revlon introduced its long-lasting nail 
enamel in delicate pinks and lush red 
shades to a mass market.

When Hollywood came calling, 
nails took center stage. In 1934, Joan 
Crawford starred opposite Clark 
Gable in Chained sporting a red moon 
manicure. After that, it was just a 
hop, skip and jump to the nail art that 
Cardi B sported in an ad for Pepsi 
at the Super Bowl earlier this year. 
Cardi B’s longtime nail artist Jenny 
Bui suggested three colors to match 

From the Birth of Nail Polish to    

By Marianne Dougherty
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   Manicures Today
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TIC:
the Pepsi can and affixed 25 to 
45 Swarovski crystals on each 
nail. In her piece for The Guardian, 
Sarah Hampson called nail art 
the “new unapologetic emblem of  
femininity.” We think Cardi and 
her blinged-out nails would agree. 

The ubiquitous manicure is 
the subject of  a book by Suzanne 
E. Shapiro: Nails: The Story of  the 
Modern Manicure (Prestel USA, 
2014). The fashion historian takes 
readers on a journey that starts 
in antiquity and continues today. 
Shapiro calls great nails the easiest 
way to appropriate celebrity 
style, and she’s right: They’re a 
“fix without the perils of  plastic 
surgery and flair without the 
permanence of  a tattoo,” she says. 
Therein lies their appeal. 

The Cutex billboard on the boardwalk 
in Atlantic City, NJ, circa 1922.

Joan Crawford, 
wearing a moon 
manicure, starred 
opposite Clark 
Gable in the 1932 
fi lm Chained.
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1930s to 1940s
There’s an old adage about beauty being recession-
proof. The idea, of  course, is that during hard times, 
small luxuries like manicures are more affordable 
than other indulgences, and that was certainly true 
during The Great Depression. “Nail polish was a 
cheap pick-me-up during the 1930s,” says Shapiro. 
“It was an easy way for a woman to feel as if  she was 
retaining her femininity, especially since she had to 
cut back on fashion and other nonessential items.” 

Shapiro also notes that by 1931, 85 percent 
of  American college women wore nail polish. 
“That’s a huge adoption rate for something 
that was a new beauty category,” she says, “but 
maybe not surprising since they were a 
younger demographic and more likely to take 
on this risqué look, which had that aspect of  
Hollywood glamour.”

In the 1930s, a shade called Wicked White 
was all the rage, coating the “nerviest nails in the 
summer of  1939,” according to Shapiro’s research. 
George Cukor also directed a fi lm called The Women 
in 1939 about a group of  wealthy wives who meet 
and gossip at Sydney’s Beauty Salon on Park Avenue 
in Manhattan, where a fi ctional shade of  nail color 
called Jungle Red becomes what Shapiro calls a 
“battle cry of  female strength.”

Shapiro’s research also reveals that a number 
of  today’s most popular trends actually got their 
start decades ago. Take monogrammed nails, for 
example—currently a nail art mainstay everywhere 
from hipster salon WAH Nails in London to 
fashion week in New York. Shapiro actually 
found a feature in Life dating back to 1938 that 
mentions the “initial craze,” proving the point that 
everything old is new again.

In the 1939 fi lm The Women, Rosalind Russell’s 
character, Sylvia, had her nails painted Jungle Red, 

a shade that became a symbol of female strength.

Josephine Baker 
demonstrated a love 
for pearlescent 
nail lacquer.

Chen Yu’s 1945 ad for 
Frozen Fire claimed that the 
shade made a not-so-deep 
summer tan look deeper.

1950s to 1960s
By the 1950s, having a manicure was less of  
a radical gesture than it had been. In fact, it 
was pretty standard across the board, a symbol 
of  the fl awless beauty women were seeing in 
ad campaigns for everything from cigarettes 
to automobiles with push-button driving, 
and “red nails were the consistent glamorous 
ideal,” Shapiro says. 

One of  the most brilliant marketing 
campaigns of  the 1950s had to be for Revlon’s 
Fire and Ice, a shade of  red that was pretty 
ordinary, though what is fascinating is how 
Revlon found an extraordinary way to spin 
it so that Fire and Ice became a buzz-worthy 
topic long before we’d ever heard of  Instagram. 

Famed fashion photographer Charles Avedon 
shot the campaign, which posed questions 
like “Have you ever danced with your shoes 
off ?” and “Do you sometimes feel that other 
women resent you?” to determine if  you were 
a Fire and Ice woman. Says Shapiro, “Basically, 
Revlon challenged women to ask themselves if  
they were exciting enough to wear that shade.”

By the 1960s those deep red shades 
had become passé, with nudes, pastels and 
tawny colors offering a fresher look for a 
new generation. It was also in the 1960s that 
the unveiling of  seasonal shades became 
important, a trend that continues to this day. 
Other shades making waves in the ’60s were 
PVS White and Chrome from Mary Quant, 
which Shapiro says “went with the pared-down 
mod designs of  the day.”
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Revlon’s Fire and Ice ad 
generated a lot of buzz 
in the 1950s.
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THE 
NAME 
GAME
At OPI, nail color isn’t just peach or red or beige. It’s 
Cosmo-Not Tonight Honey! or I’m Not Really a Waitress 
or You Don’t Know Jacques. Naming its iconic collections 
after cities or countries was founder George Schaeffer’s 
idea. He traveled all over the world, and he wanted to 
create a personal experience for the women who wore 
his nail polish. Since 1989, OPI cofounder and creative 
visionary behind the brand Suzi Weiss-Fischmann has 
been brainstorming names for each of the nail color 

shades in the 
iconic collections. 
Naming the colors 
in each new 
collection takes 
between six to 
eight hours, but 
Weiss-Fischmann 
says it’s so much 
fun that the time 
fl ies by.

1970s to 1980s
The 1970s arrived as the fi rst throwback era. “The manicure had 
been around for a while by then, and retro styles were self-consciously 
evoked,” says Shapiro, who cites the nostalgic appeal of  fi lms like Cabaret 
(1972) and The Great Gatsby (1974), which helped infl uence fashion and 
cosmetics in the 1970s. “Red lips and nails came back,” says Shapiro, 
who notes that even Mary Quant “deepened her color palette and 
revived vintage styles like the moon manicure and green-lacquered nails.”

Celebrities were also exerting greater infl uence than ever before, with 
Lou Reed and Freddy Mercury wearing pitch-black nail polish on stage 
and Dolly Parton sporting extra-long nails. It was during this time that Jeff  
Pink, the founder of  Orly, had an idea for a new kind of  manicure that 
featured an opaque white tip and a translucent pink nail plate to give the 
illusion of  perfect nails. When he showed the look at the Paris fashion shows 
in 1978, the look became known as the French manicure. The rest, as they 
say, is history.

The era is also signifi cant because it saw the birth of  professional nail 
products. In 1979, practicing dentist and chemist Stuart Nordstrom created 
a material in his garage that could be used to sculpt nails and started a 
company called Creative Nail Design (we know it as CND today). In 1981, 
Essie Weingarten left a career in the fashion industry behind to introduce 
an eponymous line of  nail polish. That same year George Schaeffer got out 

of  the dental supply business (he owned a small company in Los Angeles 
called Odontorium Products Inc.) to use the same technology—and the same 
acronym, OPI—to create an acrylic system he originally sold door-to-door. 
After that, it was only a matter of  time before the word “manicurist” began 
to be replaced by the term “nail technician,” since working with these new 
acrylic systems required a lot more training and product knowledge than 
applying a coat of  polish.

The emergence of  nail art in the 1980s was fueled, in part, by hip-
hop artists like Salt-N-Pepa, who fl aunted nail extensions airbrushed 
to perfection. By the end of  the decade, Florence Griffi th Joyner was 
sporting speed and eye-catching nails painted red, white and blue at the 
1988 Summer Olympics. “It was one of  the fi rst examples of  long urban 
nails going mainstream,” says Shapiro, “and people in both sports and 
fashion took notice.”

Florence Griffi th Joyner shows off 
her Olympic medals—and her nails—in 1989. 

The distinctive artwork 
of Patrick Nagel, 
featured on the cover 
of Duran Duran’s “Rio” 
album, was copied 
and displayed in the 
windows of nail salons 
in the 1980s.

I’m Not Really 
A Waitress

Lost My Bikini 
in Molokini

What’s in 
a name? 
At OPI, it’s 
everything, 
and it’s in 
their DNA.
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1990s to Present
As with any trend, nails went from one extreme to the other 
in the early 1990s when short, tidy nails once again became 
the trend. Bold shades become en vogue for short natural 
nails, and in 1994, Chanel brought reddish-black Vamp 
mainstream. It wasn’t long before companies like CND, 
OPI and Essie, among others, launched their own versions 
of  the shade.

One year later, a little company called Hard Candy 
introduced a shade of  baby blue polish called Sky. When 
cofounder Dineh Mohajer wore the color on the Late Show 
with David Letterman, the brand exploded, and opaque 
candy-colored pastel shades—a different kind of  bold—
became the new Vamp.

In 1996, CND cofounder Jan Arnold placed a call to 
emerging designer Cynthia Rowley to see if  she’d like a 
team of  nail artists to come to fashion week in New York to 
do the nails for her spring/summer show. Rowley’s initial 
response was, “Why?” After Arnold explained that nails 
are a way to tell your story, Rowley agreed. Arnold’s next call was to Oscar de la Renta, and 
once he was on board, CND was off  to the races. Now, after nearly 300 runway shows featuring 
custom-designed CND nails, it’s fair to say that Arnold literally paved the way for mainstream 
acceptance of  nail art into fashion.

In the past two decades, the manicure has been reinvented, thanks to innovations like CND’s 
groundbreaking Shellac gel polish, which brought clients back to the salon and boosted profi ts, 
and most recently, the modern rendition of  dip nails. So where are we now? Instagram has 
made stars out of  nail artists like Miss Pop, Julie Kandalec, Chelsea King and Britney Tokyo. 
Meanwhile, TNT has renewed its hit scripted show “Claws,” which follows fi ve nail techs who 
struggle to make ends meet while managing personal lives awash in drama, all, of  course, while 
wearing designer duds and the most blinged-out nails you’ve ever seen on television. And when 
it comes to personal expression, today’s women assert their individuality through manicures that 
refl ect their varied tastes and lifestyles. Whether short or long, nude or neon, monochromatic or 
meticulously hand-painted, an anything-goes attitude toward nails has prevailed. Says Shapiro, 
“It’s the accessories and details that carry individualized fl air for people today.”  NP

Marianne Dougherty is a freelance journalist and former beauty editor. She lives in Santa Barbara, CA.

Nails by CND for The Blonds 
fall/winter 2015 runway show.

Nails play a 
starring role in 
TNT’s “Claws.”

When it launched in 
2010, CND Shellac 
changed the game 
for nail salons, 
adding a new 
source of revenue.

Twenty-fi rst century Japanese nail artist 
Miho Kawajiri (@nailsbymei) created 
this set of avant-garde nails featuring a 
crystal dangling from a chain attached 
to one fi ngernail.

The 19th century American variety 
actress known as Titenia made 
waves by wearing nails pierced 
with diamond-studded rings. 
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ELITE BEAUTY SOCIETY TODAY

www.EliteBeautySociety.com
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RESTLESS LEGS SYNDROME 
CAN DISRUPT YOUR SLEEP 
AND MAKE SITTING STILL AT 
A MANICURE TABLE NEARLY 
IMPOSSIBLE. WHAT’S A TECH 
TO DO?

techs—RLS can be a career destroyer. “Most of the 
time it’s triggered at night, but several times I’ve had 
it happen in the daytime,” says Teresa Lopez, a nail 
tech at Salon 132 in Grover Beach, California, whose 
fi rst symptoms of RLS showed up in 2015. Fellow 
sufferer Kris Kiss, a nail tech at Couture Nail Studio in 
Port Jefferson Station, New York, notes that, “Holiday 
time is especially rough because there are such long 
days of sitting.”

The good news is that although there’s no cure 
for RLS, lifestyle changes, practical techniques and 
medical treatments can alleviate the symptoms of 
this mysterious ailment. Here’s what all RLS sufferers 
need to know.

UNDERSTANDING 
RESTLESS LEGS SYNDROME
To the unknowing eye, the behavior of someone 
with RLS can look like ordinary restlessness, and 
it can be hard to understand why the sufferer 
can’t just “stay still.” But scientists have uncovered 
genetic, metabolic and neurological connections 
to the condition that show why RLS isn’t a question 
of a “mind over matter.” Recent research published 
in the Journal of Physiology in 2018 has zeroed 
in on specifi c motor nerve cells that appear to 
“target” muscles, sending signals that result in the 
twitching, burning and cramping sensations that 
sufferers experience.

What prompts nerve cells to behave this way? 
Researchers have identifi ed a list of potential culprits, 
including gene variants; low iron levels; low levels of 
the neurotransmitter dopamine; existing conditions, 
such as nerve damage, renal disease and Parkinson’s 

“It’s a creepy-crawly feeling.” “There’s a burning 
and urge to thrash around.” “It feels like an electric 
current going through my legs.” Sufferers of restless 
legs syndrome (RLS), also called Willis-Ekbom 
Disease, may describe their symptoms in different 
ways, but they share the same condition. Classifi ed 
as a sleep disorder and movement disorder, 
RLS is a painful condition of the nervous system 
characterized by persistent sensations in the legs 
that can only be eased by movement. It tends to 
fl are up toward the end of the day and peak after 
bedtime, resulting in poor sleep.

Although RLS may sound like a benign problem, 
sufferers and medical experts are quick to dispel 
that notion. “Restless legs syndrome has a name that 
makes people think it’s a silly condition,” explains J. 
Steven Poceta, MD, a neurologist and RLS specialist 
at Scripps Clinic Viterbi Family Sleep Medicine 
Center in La Jolla, California. “But when it’s severe, 
it really lowers a person’s quality of life. Imagine 
not being able to tolerate sitting still for more than 
a couple of minutes. People with restless legs 
syndrome really need help.”

According to the National Institutes of Health/
National Institute of Neurological Disorders and 
Stroke, untreated RLS can cause “exhaustion and 
daytime sleepiness, which can strongly affect mood, 
concentration, job and school performance and 
personal relationships.” Daily tasks become major 
hurdles as the ability to focus and remember is 
compromised by RLS-related lack of sleep. Work 
productivity decreases, and depression and anxiety 
can take over. For people whose jobs require sitting 
in one place for long stretches of time—such as nail 

RLS FACTS*
Approximately 5% to 
10% of U.S. adults, 
and 2% to 4% of 
U.S. children, suffer 
from restless legs 
syndrome (RLS). 

Untreated moderate 
to severe RLS can 
lead to a 20% 
decrease in work 
productivity.

Anywhere from 40% 
to 90% of individuals 
affected by RLS 
report having at least 
one affected parent 
or sibling.

More than 80% of 
people with RLS 
also experience a 
condition called 
periodic limb 
movement of sleep 
(PLMS), marked by 
involuntary twitching 
or jerking of the legs 
during sleep.

Sources: National Institutes 
of Health/National 
Institute of Neurological 
Disorders, ninds.nih.gov; 
Restless Legs Syndrome 
Foundation, rls.org; 
National Sleep Foundation, 
sleepfoundation.org; The 
Yale Center for Restless 
Legs Syndrome, medicine.
yale.edu
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Disease; prescription medications; 
pregnancy; sleep disorders; and the 
use of alcohol, nicotine and caffeine. By 
addressing each of these factors in turn, 
doctors make individualized treatment 
recommendations to their patients. 

Statistics show that women are more 
likely to suffer from RLS than men, and that 
many of those most severely affected are 
middle-aged or older. Symptoms may 
come and go at fi rst, but often worsen and 
become more frequent with age, and may 
even start to affect the arms. 

TREATMENT AND SELF-CARE
If you think you may have RLS, your fi rst 
course of action should be to consult a 
physician with expertise in the condition. 
Medications to address RLS generally fall 
into fi ve categories: iron supplements, 
anti-seizure drugs, dopaminergic agents, 
opioids and benzodiazepines, each of 
which comes with its own set of potential 
side effects, but can be appropriate 
depending on the severity of the RLS and 
length of use.

Fortunately, medications aren’t always 
needed, and lifestyle changes might 
be enough to preserve an RLS patient’s 
quality of life. “In the beginning when 
I didn’t really have the resources or 
knowledge of what to do, I would resort to 
pounding my leg with my fi sts, against a 
bed, a wall or even the other leg, in order 
to divert the pain,” confi des Lopez. “My 
doctor’s go-to was pain medication, but 
I refuse to mask the pain, so I found my 
own ways of dealing with it.” Lopez helps 
keep her symptom in check with heating 
pads, weekly massages, chamomile 
tea before bedtime and “my No. 1 
recommendation: a warm to hot bath with 
Epsom salts to relax the muscles,” she says. 
Other conservative approaches include 
increased consumption of iron-rich foods, 
such as dark green leafy vegetables, beans 
and fortifi ed cereals; reduced alcohol, 
nicotine and caffeine consumption; regular 
and moderate exercise that includes 
aerobics and leg-stretching; and a 
consistent sleep pattern. Also, the Federal 
Drug Administration recently approved 
medical devices that apply vibration and/
or pressure to help ease RLS symptoms.

Kiss has been doing better since her 
diagnosis. “My doctor recommended 
reducing my caffeine intake, and the 
exercise has helped—I walk and ride my 

Pelaton bike,” she says. “At work, I fi nd that 
getting up and moving around helps the 
unpleasant feeling go away temporarily.” 
That self-awareness, agrees Lopez, is 
critical to managing the condition. “As 
a manicurist, it’s easy to get stuck in the 
goings-on of the business and forget 
about yourself—but self-care is vital,” 

points out Lopez, who takes 15-minute 
breaks throughout her work day to walk 
around. “Now that I know what RLS is, I’m 
able to prepare myself before it actually 
happens.” NP

 
Linda Kossoff is a health and wellness writer 
based in Los Angeles.
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PRO TALK BY ANGELINA LEWIS
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Salt of the Earth
BLEND BOX / SALTEARTHSPA.COM
When it comes to spa manicures and pedicures, portion control and sanitation are a 
must—which is what makes preportioned kits such a boon for nail techs. Salt of the Earth 
takes this concept a step further with its Blend Box, a spa service that incorporates the 
client’s sense of smell, touch and sight for a personalized experience. Each kit includes 
50 individual packets of Mineral Salt Soak, Creamy Shea Butter Scrub, Mineral Mud and 
Mineral Cream that can be customized to clients’ taste on the spot with four fragrances, 
such as earthy Bamboo & Teak, tropical Cabana Boy, fl oral White Ginger and citrus Stress 
Less, and three boosters: Anti-Aging Serum, Thermal Powder (a blend of magnesium, 
zinc, iron and sulfur) and hyaluronic acid. The Blend Box is available in Manicure, 
Pedicure or Full Body Treatment options as well as a retail version for at-home use.

1�Help your client choose an oil blend fragrance. Then, place the aroma 
and Thermal Powder booster in the holes on top of  the blend box and cover 
it with the acrylic top. Prep and open all four spa treatment packets. Pour a 
full packet of  Mineral Salt into a pedicure basin fi lled with warm water. Add 
a few drops of  aroma and allow the client to soak for 5 to 10 minutes. Then, 
use one of  the provided wooden spatulas to dispense Creamy Shea Butter 
Scrub onto the mixing board.

2�Add approximately fi ve drops of  aroma to the product and mix it with 
the spatula. Apply the exfoliating scrub to the client’s dry legs and feet. Use a 
warm towel to remove the scrub.

TIP! Use three drops of aroma for a spa manicure service or up to eight drops 
for a full body treatment.

3�Use one of  the provided wooden spatulas to dispense Mineral Mud 
out of  the packet. Add fi ve drops of  aroma, and blend. Use the provided 
Salt of  the Earth mask brush to apply a thin, even layer of  the product 
onto the client’s legs and feet. Dust Thermal Powder boost directly onto 
the mask. Wrap the legs and feet in hot towels or plastic wrap and allow 
the mask to set for 5 to 15 minutes. Remove the mask with warm towels.

4�Repeat the process with the fi nal step of  the spa treatment—Mineral 
Cream—and massage it i nto the client’s skin.  

TIP! Apply Fire and Ice from the Body Treatment kit to sore muscles 
as a service upcharge.  
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For the L   VEof nails!

MAY 5, 2019
PASADENA CONVENTION CENTER

PASADENA, CA
9:00 a.m. - 4:30 p.m.

PURCHASE YOUR TICKETS TODAY!

Keep your nail-game fresh with Technical Educational classes 

Shop the latest innovative products and your nail must-haves

Win a NAILPRO Pasadena Swag Bag Raffl e!

Mix, Mingle and Share with your peers and industry infl uencers

FIRST 500 ATTENDEES RECEIVE A GOODIE BAG!

nailproevents.com

PROUDLY 
SPONSORED BY:
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HAPPENINGS

SHOWS & EVENTS
May
NAILPRO Pasadena
May 5
Pasadena Convention Center, Pasadena, CA.
Contact NAILPRO, 7628 Densmore Ave., 
Van Nuys, CA 91406; 800.442.5667; 
nailproevents.com/pasadena.

Image Expo
May 5-6
George R Brown Convention Center, Houston, TX.
Contact Image Expo, 13740 Research Blvd, 
Building I, Austin, TX 78750; 877.219.3976; 
theimageexpo.com.

The Makeup Show
May 5-6
Metropolitan Pavilion, New York, NY.
Contact The Makeup Show, 123 W
18th St, 8th Fl, New York, NY 10011; 
212.242.1213; themakeupshow.com.

One Oregon Nail Expo
May 19
Airport Sheraton, Portland, OR.
Contact One Nail Expo; onenailexpo@gmail.com; 
onenailexpo.com.

June
Premiere Orlando
June 1-3
Orlando/Orange County Convention Center, Orlando, FL.
Contact Premiere Show Group, 1049 Willa Springs Dr., 
Ste. 1001, Winter Springs, FL 32708; 800.335.7469; 
premiereorlandoshow.biz.

IBS Las Vegas
June 15-17
Las Vegas Convention Center, Las Vegas, NV.  
Contact IBS Las Vegas Show Management Team, 
757 Third Ave., 5th Fl, New York, NY 10017;
212.895.8200; ibslasvegas.com.

CLASSES
May
LeChat
510.741.9998, lechatnails.com
19 Class and Demo: Bronx, NY.
26-27 Class and Demo: Chicago, IL.

North American School of Podology
855.622.6277, northamericanschoolofpodology.com
12-15 Certified Master Pedicure: Toronto, ON, Canada.
20-21 Art of Touch: Vancouver, WA, Canada.
29-22 Certified Master Pedicure (Spanish): Kissimme, FL.

OPI
877.674.4636, education.wella.com
6 Demo Day: St. Petersburg, FL.
7 Demo Day: Colorado Springs, CO.
12 Demo Day: Dorchester, MA.
13 Nail Art Trends: Manchester, NH.
14 Demo Day: Flushing, NY.
15 Demo Day: Omaha, NE.
20 Powder Perfection Experience: Miami, FL.
26-27 Demo Day: Garden Grove, CA.

Phinails
381.63.681.606, phi-academy.com/events
3-4 Master Workshop: Toronto, ON, Canada. 

Young Nails
714.992.1400, youngnails.com
6 Synergy Gel for Success: Anaheim, CA.
13-17 Mastering Acrylic: Anaheim, CA.

June
LeChat
510.741.9998,  lechatnails.com
9 Class and Demo: Flushing, NY.

North American School of Podology
855.622.6277, northamericanschoolofpodology.com
16-19 Comprehensive Foot and Leg Evaluation: 
Edmonton, AB, Canada.

OPI
877.674.4636, education.wella.com
2 Demo Day: Orlando, FL.
3 Pro Spa Experience: Lima, OH.
3 Nail Art Trends: Hamilton Square, NJ.
3 GelColor Experience: Rapid City, SD.
10 Powder Perfection Experience: Sandusky, OH.
10 GelColor Experience: Overland Park, KS.
10 Nail Art Trends: Grand Island, NE.
16 Demo Day:  Worcester, MA.
17 Powder Perfection Experience: Twinsburg, OH.
23 Demo Day: Philadelphia, PA.
24 Custom Event: Miami, FL.
24 Pro Spa Experience: Boardman, OH.
24 Nail Art Trends: El Cajon, CA.
24 Axxium Advanced Artist: Miami, FL. NP

For an expanded list of Happenings, go to nailpro.
com/events. To share your upcoming events with our 
readers, email nailpro@creativeage.com.
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June 1-3, 2019

Education Days 

June 1-3 

Exhibit Floor Open

June 2-3

Register by May 31 to
 Save $10 Off the Day of Show Price

Orlando/Orange County Convention Center Orlando, Florida

For show passes or information on all Premiere events
premiereshows.com 800-335-7469

#PremiereOrlando 

A tradeshow for Beauty Industry Professionals & Students Only

you need 
to succeedTM

the education
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MARKETPLACE

Call 818.782.7328 

Visit nailpro.com

 ADVERTISE 
YOUR PRODUCTS 

AND REACH 
NEW CLIENTS. 



SUNDAY 
SEPTEMBER 22, 2019

NEW Location 
for 2019!

1600 Exposition Boulevard,
Sacramento, CA 95815

Visit nailproevents.com/sacramento for more info

Follow @nailpromagazine for 
Ticket Giveaway Thursdays



TEST YOURSELF

NAME       

SALON NAME     

ADDRESS       

CITY, STATE, ZIP     

EMAIL       

Write in your answers on this
form and send it to: NAILPRO, 
Professional Participation Program, 
7628 Densmore Ave., Van Nuys, 
CA 91406-2042. Or, take the test 
online at our website, nailpro.com/
test-yourself. Submissions must be 
postmarked or received online by 
May 31, 2019. Answers will appear in 
the July issue.

Answers to March test : 1) A     2) D     3) B     4) D     5) B     6) D     7) C     8) A     9) C     10) B  
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1. Restless legs syndrome (RLS) is 
considered both a sleep disorder and a 
muscle disorder. 
A. True
B. False

2. RLS symptoms tend to fl are up most 
often __________. 
A. In the morning
B. During meals 
C. At the end of the day/bedtime
D. During exercise

3. Which of the following is not a common 
category of medicine used to address RLS? 
A. Opioids
B. Stimulants
C. Anti-seizure drugs
D. Benzodiazepines

4. Medication is always required to treat 
RLS. 
A. True
B. False

5. One well-known approach to addressing 
RLS is to increase the consumption of 
_____-rich foods. 
A. Calcium 
B. Potassium 
C. Iodine
D. Iron

6. Which of the following RLS relief 
methods is cited as useful? 
A. Epsom salt baths
B. Taking breaks to walk around
C. Massage
D. All of the above

7. Another name for RLS is __________.
A. Wilkes-Barr Syndrome
B. Epstein-Barr Syndrome
C. Willis-Ekbom Disease
D. Frozen Muscle Disease

8. Men are more likely to suffer from RLS 
than women. 
A. True
B. False

9. What percentage range of U.S. adults 
currently suffers from RLS?
A. 2% to 4%
B. 5% to 10%
C. 1% to 5%
D. 10% to 15%

10. Eighty percent of people with RLS also 
experience a condition called __________ 
limb movement of sleep. 
A. Episodic
B. Periodic
C. Spasmodic 
D. Kinesodic

On 
Edge
Earn Certificates of Achievement 
as you test your skills with 
NAILPRO’s Professional 
Participation Program. In each 
issue, you’ll find a multiple-
choice test that will allow you to 
demonstrate what you’ve learned 
from our Nail Clinic column. For 
answers to this month’s test, see 
“On Edge” on page 56. Simply 
circle the correct answers and mail 
the page to the address below. 
You can also access the article and 
submit the test via our website at 
nailpro.com/test-yourself. If you 
earn a score of 80% or higher, 
you’ll be awarded a framable 
Certificate of Achievement. A 
perfect score earns a Certificate of 
Achievement With Honors. 
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Change the
Way You Shake!

PROFESSIONAL
GEL-POLISH SHAKER

• Rotates over 500 RPM (revolutions per minute)

• Automatic 60 seconds per cycle

• Smooth and quiet operation

• 110 - 240 Volts AC 
universal power

• Simple and safe 
mechanism to secure 
the bottle in place

• Ergonomic and space saving design

• Zinc die-cast for maximum stability

• Works with most bottle shapes, brands or types

• Reduces time taken to complete mani-pedis

• Eliminates shrinkage and streaking  
due to poor mixing

By rotating in a side to side and up and down 
motion, ProShaker produces an even consistency 
of the gel without introducing bubbles

DEALER ENQUIRIES 

WELCOME

Includes shipping within the continental U.S.

$13999

Patented

Still Available



$399.95

Cordless E-File

8 HOUR

CHARGE

TL-24

162-pk. $5.95
Case/1782 $59.95*20-ct. $4.95

Professional Files
Black or Zebra

$0.25 EACH
Box/250 $59.95

16 oz. $3.95

Gal. $14.95*

$5.95

500-ct. 
$3.50

50-ct. $2.95
Case/2000 $99.95*$4.95 $2.95

$2.95
EACH10 gm. $2.95

500-ct. $7.95
50-ct. $2.50

Extra Strength
Bullet Glue

Sterilizer Tray

Chastity™

Chasticide®

Disinfectant

Clearly Kolinsky Acrylic 
Brushes

Acetone Resistant Clear Handles

Rectangular Nail 
Forms

Dust Masks Double Spring
Cuticle Nipper

Stainless 
Cuticle 
Pushers

PROFESSIONAL TIPS

SIZES 1-10

French
White

Square

Half-Well

Half-Well
Clear

Tapered

Twist-Off
Nozzle!

Dries in
Seconds!

95

2-Sided Straight Pusher

Straight Pusher / Cleaner

Spoon Pusher / Pterygium Remover

Spoon Pusher

$5 95

Ste e ray

Barbicide®

Disinfectant

#8 $14.95

#10 $16.95

#12 $22.95

#16 $44.95

#18 $49.95

#20 $54.95 16 oz. $5.50

64 oz. $17.50

TM

Crystal
Clear
Base
Coat

Clear Nail
.6 oz.

Buy One Select 

Gelish, Get One 

Morgan Taylor 

Polish FREE!

2 x .5 oz.

$16.95

32 oz. $24.95

.5 oz.
$3.75
$2.75

8.5 oz.

$2.50

Case (12)

$23.95

.5 oz. $3.50

2.5 oz. $8.95

4 oz. $11.95

16 oz. $19.95

MR. PUMICE
Fungus
Treatment

SALE!
SALE!

SALE!

DeMert
Nail Enamel
Dryer

.5 oz.
$3.75

.5 oz.

$7.95

$3.96

$4.95

.5 oz.
$1.95

INFA-LAB

Magic
Touch
Liquid
Styptic

el

Pink or Black

Flex Tape

$1.00

Spray Activator

*Prices in this ad valid May 1 through June 30, 2019. Certain items and case pricing may be subject to additional shipping costs. See website or call for details.

TOLL FREE  1-800-727-1119
Phone: (813) 931-3377  • Fax: (813) 961-7221

www.premiernailsource.com
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WE EXPORT
WORLDWIDE!

#1 FOR QUALITY, SELECTION & VALUE 
PHONE: 1-800-727-1119 • WEBSITE: WWW.PREMIERNAILSOURCE.COM

SE HABLA
ESPAÑOL

Want to be notified about our Weekly Hot Deals? 

Sign up for e-mail notifications on our website.

20-ct. $3.95 20-ct. $6.95

.5 oz.
$13.95
$9.952 oz. $49.95 $29.95 8 oz. $97.50

As Low As

$0.20 EA. $0.59 EACH
10-pk. $1.50
Case/1000 $119.95*

10-pk. $2.50
Case/500 $99.95*

10-pk. $2.50
Case/500 $99.95*

Block

$0.90

EACH

50-ct.

$44.95

30-pk. $2.00
Case/1500 $89.95*

Twist-Lock
Pump Bottle

Mr. Pumice
Pumi Bars

Nail Solution
Bottles
16 oz.

Polish Display
Wheel

Durable Plastic
Storage Case

Hygienic Files Mini Mani 
Pack

Stikr Resin Stikr
Brush-On
Resin

Extreme
Glaze 
Dryer

Glazed Glass

Kikr

Kikr

.5 oz.
$11.25

1 oz.
$19.25

8 gm.

$6.15
6 oz. 
$16.75

.5 oz. $8.20 

4 oz.  $37.00

2 yds.
$5.75

12 yds.
$28.45

6 oz.
$16.75

Builder Gels Clear Gel Intense
Seal

.75 oz.
$11.95

No Lift
Primer

Gauze Wipes

Mini Orange Sani
Blocks

Stork Scissors FastFoils™Mini Manicure Sticks

3-Way Shiner Block 

or 3-Way

Buffer File

Avry Hygienic Zebra 
File & Buffer Sets

Standard $1.00 EACH

50-ct. $49.95

Small - $0.15
Large - $0.25

Jumbo $1.25 / 25-ct. $29.95

50-ct.
$6.95

Natural Nail
Garnet Boards

Sanitizable Blocks

Yellow Manicure
Blocks

Pink Pedicure
Blocks

Micro Arctic White
Blocks

8 oz. $1.00$1.00

100/180

MED/FINE

ORANGE MEDIUM/FINE

PURPLE MED/COARSE

BLUE FINE/SUPER FINE

10-pk. $2.00
Case/500 $89.95*

Arctic White
Blocks

FINE240/240

$1.00 $1.00 $1.0050-ct. $1.00 $1.00 10-ct. $1.00
Ultimate or 

Purple Pumi Bar
Contents Not

Included

Foil Wrap, 
Cotton Pad
& Acetone

Mini Block,
Mini File,
Mini Stick

100-ct. $1.00

$4
SAVE

50%
SAVE

50%
SAVE

Pumi Bars

Ultimate or 

heel

00

10-pk. $2.00
Case/500 $89.95*

Mini Buffing Blocks

1"x1"

.25 oz.
$2.95

Violet Acrylic
Liquid

Acrylic Powders Single Process 

UV/LED
Gels

Primer
.75 oz. $3.95 
2 oz. $5.95
4 oz. $10.95

2 oz. $3.95 
4 oz. $5.95
8 oz. $7.95
32 oz. $29.95
Gallon $89.95

1 oz. $7.95 
4 oz. $29.95
16 oz. $69.95

48 oz.
$99.95

TM

TMTM TM

$3.50
2 gm.
$0.99

$4.95
100-ct.

Latex Gloves Stainless Steel
Pump
Bottles

5 Second
Nail Glue

Steel

50

4 oz. or 
8 oz.

n Extreme
Powders

1 oz. $12.55

4 oz. $33.55

Extreme Glaze
Sealer

DURABLE ACRYLIC
POLISH DISPLAYS

TABLE TOP DISPLAY
Holds 30 Bottles $24.95
Holds 60 Bottles $34.95
WALL MOUNTED
Holds 36 Bottles $24.95
Holds 96 Bottles $34.95

EMPTY 
DISPLAYS

Holds All Popular Brands

10-pk. $1.50
Case/1000 $119.95*

Mini Arctic White
Blocks

FINE

with FDA Approved 
Undecylenic Acid

FINE

10-pk. $1.50
Case/500 $69.95*

Slim BlocksSlim Blocks

ORANGE
100/180 or
WHITE FINE

50
95*

locks

ANGEANGE
80 or

NE

pk $

Extreme 
Finish Glaze
.5 oz. $11.75

Base Glaze
.5 oz. $11.75

Pressurized
Spray Activator

8 oz.
$54.00

2 oz.
$19.25

$99.95$39.95 $149.95 $399.95 $299.95  $199.95
ADJ. SPEED • 3 FREE BITS

MT-20 18G
PLUS

$174.95     $124.95

SonicTouch
Ultrasonic Remover Dust Collector

$49.95

Mini Hot Towel
Steamer Kit

$49.95

$9.95
Spa Manicure
Warmer $9 95Warmer 

25 cups
$1.95

99% Alcohol,
Non-Acetone,
or Acetone

Foundation Base Gel, pH Bond,

Nourish Cuticle Oil, Top It Off Gel

Fantastic Four

32 oz.
$4.95

BUY 10
GET 2
FREE! *

Acrylic 
Dispenser

$9.95

Litle Dipr’s 10-ct.

.5 oz.
$13.95

BUY 2
GET 1
FREE!

$5.95

French Manicure

 Brush
DOTTING TOOL

ON HANDLE  

A

$

F

D
O

BUY 1
GET 1
FREE!

BUY 1
GET 1
FREE!

Brush
Cleaner

4 oz. $2.95

Gallon
$29.95*

SeptiFile
Handles 6-ct.

$7.75
Grits 50-ct.

$14.50

Out The Door Top Coat

Split Second
Brush-On
Nail Glue

BUY 1
GET 1
FREE!

BUY 1
GET 1
FREE!

EACH

VITE™

.5 oz.
$4.95

Pro Kit
.5 oz.
& 4 oz.
$14.95

Buy One

Foundation

Base Gel,

Get One

Top It Off

Gel For $2

2 x .5 oz.

$26.95
4 x .5 oz.

$33.95

Dynamic Duo

Gelish 
Remover

PolyGel 2 oz. 
All Gel Colors
$59.95  SALE! $29.95

BUY 1
GET 1
FREE!

00

Includes 3 Bits,

6 Sanding Bands

One

Switch

Operation FWD/REV

3 BITS

Twist-Lock

Handpiece

n

Mani-Pro 
Razzberry

PNI12 
E-FILE

PNI25

$50
SAVE

LED LAMP
SALE!



Purple Pumice Bar
(Coarse)

Purple Buffer
and Zebra File
(Both 100/180)

Manicure Stick

We also accept ACH/E-checks, wire transfers and these credit cards:

Now accepting

LOWEST PRICES!
GUARANTEED TAKE ADVANTAGE OF…

TM

Photos are merely representational. Items not necessarily shown to scale in relation to other products. Not responsible for typographical errors.

M
A
N
I
C
U
R
E
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E
D
I
C
U
R
E

ORDER ONLINE 24/7 
WWW.PREMIERNAILSOURCE.COM

WE BEAT 
ALL COMPETITORS’

ADVERTISED PRICES!

VISIT OUR WEBSITE TO SEE INSTRUCTIONAL VIDEOS
ORDERS PLACED BY 2 PM SHIP THE SAME DAY!

USA & CANADA

* Free shipping within the contiguous USA on orders of $69 or more; excludes oversized items as noted online and in our catalog. 
Free shipping to Canada on orders of $99 or more shipped in a single box weighing under 10 lbs.; excludes broker fee, taxes and duties.

Sani-Soft
Tablets

Sani-Tablets Clean ’N
Flush

Disinfectant
         Spray

Birchwood Sticks

LYTE BODY BUTTERS

Manicure Scrub
Brush

Softeez Toe Seps

Heavy Duty 4-Way
Red Pedicure File

Onezeez Toe Seps

150-ct.

$19.95
600-ct.

$59.95*

100-ct.

$49.95
1000-ct.

$299.95*
GALLON

$39.95*

16 oz.

$4.95

GALLON

$24.95*

100-ct. $2.50

100-ct.

$66.00

Box / 72-ct.  $12.95

$0.59 each
50-pk. $24.95

2880-ct. $64.95* 1440 pair $109.95*
144-ct. $3.50 $0.12 a pair

Brush

$
$0 12 i

nezeez Toe Sep

144 t $3 50

$0.20 EACH

Pumi Bar
Original

$0.75 ea.

24-ct. $12.95

Mini Purple

Pumi Bar

400-ct. $49.95
1600-ct. $189.95

Blue Cross
Cuticle
Remover

Pedicure Tub with
20 Disposable Liners

Disposable Pedicure
Tub Liners

Disposable
Bowls 100-ct.

Komfort WedgeKomfort Wedge

Nail 
Wipes

Nail and
Cosmetic

Pads

Paraffin Wax Paraffin Liners
New & Improved!

32 oz.

$4.95

$32.00

$14.95 6 LBS. $19.95*

100-ct.

$6.95

Spa Beauty 
Wipes

*

200-ct.
$1.75LILAC OR PINK

200-ct.
$3.50

3 lbs.
$14.95*

60-ct.

$4.50
240-ct.

$14.95

2"x2"

CelluCotton

Original Thong

Pedicure Slippers

360 pair $69.95*

$0.25 
a pair

MAKES 128 
GALLONS

Gallon 

$29.95*

Callus
RemoverRRRe

BUY 3
GET 1
FREE!*

$3.50$24.95

Warming Manicure
Bowl
Warming Manicure
Bowl

Chrome Stand with
Disposable Manicure

Bowls (20-ct.)  $22.00

Just Add
Hot Water!

Used With
Sani-Tablets
Softens Skin

Kills 99.99% 
of bacteria 
and viruses

t

Flowery
Swedish 
Clover
Föt File

Flowery 
D-Files
Disposable
Pedi File Kit

$8.95
$5.95

$9.95

Mr. Pumice Metal 
Foot File

Microplane
Colossal

$4.95

$9.95

Trio Foot 
Spa $149
• Elegant Bowl

• Tub Insert

• 20 Liners

• Heat & Vibration

with five each
60 and 100 grit
abrasive pads

BIGFOOT 
Pedicure 
File

$0.59 each
50-ct. $24.95

Pedicure 
Gallons
P di

PEDI SCRUB

PEDI CARE

PEDI ICE

PEDI SOAK

PEDI SOFT$24.95*

Pedi Salt
Foot
Bath
Gallon
$17.95*
5 Gals.
$59.95*

MASK, SCRUB CREAM OR SCRUB GEL

Pedicure
Gallon
$19.95*
5 Gals.
$69.95*

Pedicure Socks

$3.95 $1.99/pair 

8 oz.

$5.95

32 oz. $15.95

Cuticle Eliminator
Removes cuticles 

in SECONDS from 

fingers and toes.

Buy One Sea Salt

Exfoliant 19.5 oz.,

Get One Butter Blend

8 oz. FREE!

$3.75
$4.95

$24.95
$12.50

1 oz.
2 oz.

18 oz.
SALE!

$3.75
$28.50
$14.25
$47.95

1 oz.
18 oz.
SALE! 
34 oz.

16 oz. 
$24.95
$12.50

4 oz. 
$7.95

Daily therapy for heels prone

to drying and cracking.

Dry Heel EliminatorCallus Eliminator
Breaks down calluses in 3-5 minutes!

BOGO
4 OZ.

$10.95
BOGO

4 OZ.

$8.95

$100 OFF!
GALLON

ONLY $49.95

Case (200)

$$$$$$$5959595959 999.9.955555
39¢ EACH

USE ONE PER CLIENTKiKi Disposable Pedicure Kit

A
V 
R
Y

&

V
O
E
S
H

Pedi in a Box 3-in-1 Mani in a Box
3-in-1

Collagen
Gloves
or Socks

Avry Creams Avry Waterless Gloves & Socks 
Eliminates need for
soaking in water, 
cuticle softener or oil,
and massage cream!

AS LOW AS

PER PAIR

PER PACK
$$$$$$$$1111111..55555550000000

30-CT. DISPLAY
$$$$$$$$33333336666666..00000000000000

1.5 oz. tube
$$$$$$$$1111111..55555550000000

25.3 oz. pump
$$$$$$$$7777777..99999995555555 $$$$$$$$0000000..99999990000000

GLOVES & SOCKS AVAILABLE IN TWO VARIETIES
ARGAN OIL OR COOL MINT

AVAILABLE IN FOUR VARIETIES
Vitamin Recharge, Lemon Quench,

Lavender Relieve or Green Tea

• Sea Salt Soak

• Moisture Scrub

• Massage Cream

• Sugar Scrub

• Mud Masque

• Massage Lotion

For Hands,

Feet & Body

• Sea Salt Soak

• Sugar Scrub

• Mud Masque

• Cooling Gel Masque

• Massage Cream

Feet and legs will
look and feel totally 

refreshed with a
whole lot of shimmer!

• Bubbly Soak

• Sugar Scrub

• Bubbly Mask

• Massage Butter

Chamomile

Lavender

Shea Butter

Lavender Relieve 
a Box

AS LOW AS
AS LOW AS

AS LOW AS

AS LOW AS

SAVE $7.95

$$$$$$$$2222222..22222225555555 $$$$$$$$2222222..22222225555555

$$$$$$$$2222222..22222225555555

AS LOW AS

$$$$$$$$3333333..22222225555555
AS LOW AS

$$$$$$$$3333333..22222225555555$$$$$$$$2222222..55555550000000

$$1$1$1$1$1$1$ 444444 77777.7555555

Pedi in a Box 4-in-1
• Sea Salt Soak • Moisture Scrub

• Mud Masque • Massage Lotion Glimmer
Pedi in a Box
5-in-1

O2 Pedi in a Box
Bubbly Spa

Vitamin
Recharge

Golden
Glimmer
VANILLA

Unicorn
Glimmer

PEACH

Green Tea

Avry Gel-Ohh!
JELLY SPA PEDI BATH WITH SHEA BUTTER

dy

$3
SAVE

e

50%
SAVE

50%
SAVE

50%
SAVE

SALE!

SALE!

L

ULTRA-PREMIUM 
MANICURE & SALON TOWELS

12-CT.

Manicure Towels 12 x 12  $9.95

Salon Towels 16 x 29 $19.95

end

DETOX SOAK

PEDICURE

INTRO KIT

$37.95
$29.95

Cuticle Oils
.5 oz. $4.95

BUY 1
GET 1
FREE!

BUY 1
GET 1
FREE!

BUY 1
GET 1
FREE!



CND Velocity
Nail Tips

50-ct.   $6.25   $5.00
100-ct. $13.50  $10.80
360-ct. $38.25 $30.60

TIPS

CND Performance Forms  300-ct.
Clear $22.75 • Silver $15.50

 L&P Brushes  #8 $29.95 $23.96  #10 $36.25 $29.00

20%     
SAVE 20%     

SAVE

20%     
SAVE

CND 3C LED LAMP $299.95 Specially
designed

for use with
CND Shellac 

and Brisa!

ProSeries Gel Brush #6 Oval or Square $16.50  $13.20

Almond SpaManicure
& Marine SpaPedicure

See Our 
Website

for 
Complete 
Selection

See Our 
Website

for 
Complete 
Selection

CND BRISA™

Buy Gloss Gel Top Coat 

.5 oz. for $19.75
Get Brisa Bond
.25 oz. FREE!

.5 oz. $19.75  $14.81
1.5 oz. $51.75  $38.81

25%     
SAVE

20%     
SAVE

SolarOil™ Nail & Cuticle Conditioner

$3.40
$5.00

$13.56
$19.96

.25 oz. 
.5 oz.

2.3 oz.
4 oz.

CND Nail Treatments 

Rescue RXx™

Solar Speed Spray™

$7.96
$39.16

4 oz. 
32 oz.

$4.25
$10.25

.33 oz. 
2.3 oz..5 oz. $7.96

40-ct. Minis
ONLY $79.96

See all available CND
treatments on website.

Daily Keratin Treatment

Conditioning Polish Dryer

ON SELECT 

PRODUCTS

Stickey™ or
Super Shiney™

CND Vinylux™ 

Weekly Polish
is a two-step polish 

system, consisting of 

a weekly polish and 

a weekly top coat, 

that offers durability, 

high-gloss shine and 

week-long wear.

Weekly 
Polish or
Top Coat

.5 oz.
$5.25

CND Foil Remover Wraps
250-ct. $19.95 $14.95 • 10-pk. $1.00

$3.96
$13.56

7.5 oz.
32 oz.

ppppprrrreeeemmmmiiiiiieeeerrrrnnnnaaaaiiiiiillllllssssoooouuuurrrrcccceeee.ccccoooommmm

1-800-727-1119

OOOORRRDDDEEERRRSSSS PPPLLLAAACCCCEEEDDD BBBYYY 222 PPPMMM AAARRREEE GGGGUUUAAARRRAAANNNTTTEEEEEEDDD TTTOOOO SSSSHHHIIIPPP TTTHHHEEE SSSSAAAMMMEEE DDDAAAYYY!!!

CND SHELLAC™ 

.25 oz. $15.95

On Like Polish.
Wears Like Gel.
Off In Minutes.

Offly Fast™

Moisturizing 
Remover

CND Nail Prep
Essential products for ensuring successful

adhesion and removal of enhancements.

CND Liquid & Powder System
features unique, patented technology that ensures flexible,

resilient nail enhancements that suit your clients’ needs.

Retention+™ Powders
feature superior adhesion, color stability 

and provide super strength and durability.

Perfect Color Powders
feature superior workability and

extensive color and coverage options.

*****    

PRICES IN THIS AD VALID MAY 1 THROUGH JUNE 30, 2019. AFTERWARD PRICES SUBJECT TO CHANGE WITHOUT NOTICE. WE ARE NOT RESPONSIBLE FOR TYPOGRAPHICAL ERRORS.

* Free shipping within contiguous USA on orders of $69 or more; excludes oversized items as noted online and in our catalog. 

  Free shipping to Canada on orders of $99 or more shipped in a single box weighing under 10 lbs.; excludes broker fee, taxes and duties.

FREE!

$5
SAVE

$9.00
$22.36

7.5 oz. 
32 oz.

Cuticle Away
6 oz. $4.76

NailFresh™

1 oz. $8.25

NailPrime
.5 oz. $11.25

ScrubFresh®

SCENTSATIONS™ 

Lotions
8.3 oz.  $4.95

31 oz.  $17.50

MAY-JUNE    PROMOTIONS

NEW!

PRISMATIC COLLECTION

Sculpting Gel
3 NEW

SHADES
Cool
Pink
OPAQUE

Neutral
Beige
OPAQUE

Warm
Beige
OPAQUE

  Psychedelic   Holographic        Aura Psychedelic Holographic Aura

SHELLAC .25 OZ. $15.95 VINYLUX .5 OZ. $5.25

SAVE 20%

SAVE 25%

SAVE 20%

20%     
SAVE

20%     
SAVE

20%     
SAVE

20% OFF FILES & BUFFERS!
HOT SHOT FILE 50-PK.

OUTBLACK PADDED FILE 50-PK.

KANGA FILE 50-PK.

BLIZZARD FILE 50-PK.

BOOMERANG FILE 50-PK.

KOALA BUFFER 50-PK.

GIRLFRIEND BUFFER 4-PK.

GLOSSING BUFFER 4-PK.

GLOSSING 

BLOCK 4-PK.

SELECT BULK SPA PRODUCTS

50%     
SAVE

25%     
SAVE

CREATIVE PLAY
GEL POLISH DUOS

2 x .5 OZ.

$8.95

GEL POLISH 

WITH 

MATCHING 

NAIL POLISH

Retention+™ & Perfect Color™ Sculpting PowdersRetention+™ & Radical SolarNail™
Sculpting Liquids
4 oz. $22.75
8 oz. $38.25
16 oz. $59.95
32 oz. $84.95 
Gallon  $235.25

Perfect Color
Sculpting Powders
.8 oz. $10.95
3.7 oz. $32.75
32 oz.   $146.75

Retention+™ 
Sculpting Powders
8 oz. $10.95
3.7 oz. $32.75
32 oz.   $146.75

64 OZ.

SAVE 25%
RETENTION+
LIQUID 64 OZ.
WAS $131.75

NOW $98.81

20%     
SAVE

25%     
SAVE



NEW!

NEW!OPI NEON COLLECTION

SELECT OPI GEL COLORS SELECT GEL COLOR DUOS
.25 OZ. ONLY $7.50 EA. • .5 OZ. ONLY $8.99 EA. OPI Gel Color with Matching Nail Lacquer .5 oz. INFINITE SHINE DISPLAYS

Lisbon, Grease or Love OPI XOXO Collection

Only While
Supplies Last!

ALWAYS BARE FOR YOU

MAY-JUNE PROMOTIONS

OPI Gel Color
• Cures in just 30 seconds under LED

• Custom brush for fast, polish-on application

ppppprrrreeeemmmmiiiiiieeeerrrrnnnnaaaaiiiiiillllllssssoooouuuurrrrcccceeee.ccccoooommmm

1-800-727-1119

OOOPPPIII NNNaatttiiioonnaalll MMMaassttteerr DDDiiisstttrriiibbbuutttoorr -- WWWhhhoollleessaalllee IIInnqqquuiiirriiieess??? EEE--mmaaiiilll:: wwhhhoollleessaalllee@@@ppprreemmiiieerrnnaaiiilllssoouurrccee.ccoomm

Infinite Shine
1) ProStay Primer
2) Long-Wear Lacquers
3) ProStay Gloss

CCCOOMMMINNG SSOOOOONNN!! NNNOOOWWW SSHIPPPPINNNGGG!!

Expert Touch
Lacquer Remover

Strong enough to remove even 

the darkest shades without 

staining the nail or skin. 
Also removes OPI GelColor.

RapiDry 
Top Coat
Dries to a tough, 

long-lasting, 

non-yellowing, 

high-gloss 

shine in just 

minutes.

RapiDry Spray
Gives nail lacquer a smooth, 

hard, smudge-proof finish

in just minutes.

DripDry
Dries lacquer in five 

minutes while treating 

cuticles to soothing 

jojoba and Vitamin E.

16-ct. POP Displays

12 shades, 2 base coats,

 2 top coats (all .5 oz.)

Nail Treatments
Natural Nail Strengthener

Natural Nail Base Coat

Ridgefiller

Gloss Top Coat

Matte Top Coat 

Avojuice Skin Quenchers
with smooth, rich moisturizers 

plus avocado and aloe extract

24 HOUR HYDRATION
9 varieties 
available

SpaComplete
hospital-grade cleaner 

and disinfectant Gal. $54.50

Lacquer 
Thinner

2 oz. $4.75

$5.95
$9.95

$49.95

2 oz. 
4 oz.

32 oz.
$6.75

$13.25
$30.95

.3 oz. 
1 oz.
4 oz.

Powder Perfection
• Faster, easier & odor-free
• Gel-like shine
• Weeks of wear
• Dries almost instantly
• No need to light cure
• Soak-off wrap removal

• Developed in

   partnership with LG

• Advanced engineering

   exclusive to OPI

• Works with all OPI

   light cured systems

OPI Brushes

OPI LG DUAL CURE LAMP

Golden Edge
or

Golden Oval

Artist Series
2-Piece Oval
Acrylic Brush

OPI Absolute Acrylic Intro Kit
• smooth application

• exceptional adhesion

• bubble-free results

.5 oz.  $17.95

Nail Envy
Nail Strengtheners

OPI Disposable Nail Files

150/180.5 oz. $8.95

• Original Formula

• Dry & Brittle Formula

• Sensitive & Peeling Formula

• Soft & Thin Formula

In many shades!

.5 oz. 
$6.95

YOUR CHOICE

$50.00

46-ct. $14.95

Expert Touch
Removal
Wraps
250-ct.
$24.95

$49.95

 #6 $24.95

#8 $44.95

Acrylic Powder
.7 oz.   $7.50
4.4 oz. $27.50
10.6 oz. $49.95
32 oz.   $129.95

Acrylic Liquid
4 oz.  $16.95
8 oz.  $29.95
14.7 oz. $47.95
32 oz. $74.50
Gallon  $199.95

$5
SAVE

.5 oz. $5.25
YOUR CHOICE 
.5 oz. $6.50

*****    

PRICES VALID MAY 1 THROUGH JUNE 30, 2019. WE ARE NOT RESPONSIBLE FOR TYPOGRAPHICAL ERRORS. PRODUCT IMAGES © 2019 OPI PRODUCTS, INC.

* Free shipping within contiguous USA on orders of $69 or more; excludes oversized items as noted online and in our catalog. 

  Free shipping to Canada on orders of $99 or more shipped in a single box weighing under 10 lbs.; excludes broker fee, taxes and duties.

80/120 Grit $14.95

20-ct.
Refills
$14.95

Original or
ProHealth™

Base Coat
or Top Coat

$20.50
$$$$$11100..222255555

.5 oz.  $17.95
SALE! $8.99

8.5 oz.  $4.95
32 oz.   $17.50

ProSpa Dual Sided Foot File

ng

Base Coat,
Activator OR

Top Coat
.5 oz. $9.95

OPI BondAid
  .5 oz. $4.95
   1 oz. $7.95 
3.5 oz.  $24.95

OPI BondEx
.25 oz. $7.95
.37 oz. $12.50
   1 oz. $22.50
3.5 oz. $67.50

OPI Lacquers
• Two-coat coverage 

• Long-wearing formula

.5 oz. $5.25 

Powders
1.5 oz.   $22.95

4.25 oz. $56.95

$2.95
$6.50

$14.95
$52.50

4 oz. 
16 oz.
32 oz.

GALLON

SHEERS

50%
SAVE

50%
SAVE

$100
SAVE$350

$$$$$$222555000000

$$$$$11133..555500000SSSSSAAALLEEEE!!!

$$$$$11177.99955555
SSSSSAAAALLEEEE!!

$1
SAVE

25%
SAVE

50%
SAVE

SSSSSAAALLEEEE!!!

$4.25

$5.50

SALE!



• FWD & REV OPERATION

• ADJUSABLE SPEEDS UP 

   TO 25,000 RPM

FREE BONUS!
2 SANDING BANDS,

4 BITS, AND A 

HANDPIECE 

CRADLE

ppppprrrreeeemmmmiiiiiieeeerrrrnnnnaaaaiiiiiillllllssssoooouuuurrrrcccceeee.ccccoooommmm

1-800-727-1119

BROWN

PREMIUM SANDING BANDS

WAX APPLICATORS

WAX WARMER WITH FREE WAX

ZEBRA

PROFESSIONAL NAIL TIPS
500-ct. with FREE TIP SLICER  $9.95 

Trapper
Clipper

Tip Slicer

Ergonomic design for
enhanced client comfort.
Removable silicone pad for
quick and easy sanitation.

OOORRRDDDEEERRRSSS PPPLLLAAACCCEEEDDD BBBYYY 222 PPPMMM AAARRREEE GGGUUUAAARRRAAANNNTTTEEEEEEDDD TTTOOO SSSHHHIIIPPP TTTHHHEEE SSSAAAMMMEEE DDDAAAYYY!!!

FREE!

FREE!

****    

PRICES IN THIS AD VALID MAY 1 THROUGH JUNE 30, 2019. AFTERWARD PRICES SUBJECT TO CHANGE WITHOUT NOTICE. WE ARE NOT RESPONSIBLE FOR TYPOGRAPHICAL ERRORS.

* Free shipping within contiguous USA on orders of $69 or more; excludes oversized items as noted online and in our catalog. 

  Free shipping to Canada on orders of $99 or more shipped in a single box weighing under 10 lbs.; excludes broker fee, taxes and duties.

$2.95
$4.95

$19.95

.5 oz.
2.5 oz.
16 oz.

.5 oz. $4.95

8 oz. Refill
ONLY $49.95

BUY ONE
16 OZ. REFILL
GET ONE FREE!

BUY ONE 
POWERCURE
CORDLESS 
DUAL CURE 

LAMP,
GET ONE

PORTABLE
POWERFILE
USB E-FILE

FREE!

$99.95

$49.95

$149.95

$39.95

$4.95

$49.95

$29.95

$14.95

$19.95 $1.00

$9.95

$3.95

BEST SELLERS!

UV Tunnel Lamp
$69.95  $49.95

Nail Dryer $69.95
BUBBLE BOWL MANICURE BALLS 10-CT.

OR PEDICURE TABS 5-CT.

ONLY

ONLY ONLY

Dual Cure
Tunnel Lamp
$99.95

BUILT-IN TIMER

Mirror panels
surround hand
for rapid,
even curing.

• Auto On/Off
• Powerful Twin Fans
• Hot/Cold Function
• Easy Entry for Hands or Feet

Variable
Temperature

Control 

Locking
Safety Lid

All-Purpose
Honey Wax

14 oz.

TM TM36W 36W

48W

$4.95 ONLY $9.95

9 Watt UV Bulb Dual Cure Light Strip

$199.95 $99.95

el Lampp
49.95

d

Bulb

mp

Light Strip

 $20
SAVE

BUY 1
GET 1
FREE!

• Rugged Durability
• Built-In Timer
   (30 or 60 seconds)
• Four Dual Cure
   Light Strips

Change strips once
per year to ensure

optimal performance.

Sanitizable
Handle

INCLUDES
TEN ABRASIVE

STRIPS

EXTRA LARGE SURFACE

REMOVES THICK

CALLUSES

For quick, easy removal of nail polish, 

gel polish, hard gels, dip powders, acrylic 

enhancements and fiberglass wraps.

• Attractive Modern Design
• Brushed Aluminum Finish
• Sturdy Chrome Base
• Adjustable at Two Joints
• UltraBrite™ LED Technology
• Built-In USB Phone Charger
• 84 LED Beads - 10 Watts

• Built-In Battery Also Powers  

   PowerFile USB E-File

• Acetone Resistant Finish

• Removable Magnetic

   Base for Toenail Curing

• Three Timer Settings

• Sensor Activated

Top Coats, Base Coats,
Cuticle Oils and MORE!

STAINLESS STEEL
PEDICURE FILE

ERGONOMIC ARMREST

GEL POLISH BASE COAT & TOP COAT
Universal UV/LED Formula Works
With Any Gel Polish System

Replacement
Strips 20-ct.

JUMBO PEDICURE RASP

EVERYDAY LOW PRICE!

apper
pper
Slicer

COVER
PINK 

BASE COAT

INTENSE 
BOND 
TACKY 

BASE COAT

INTENSE
DEFENSE

CHIP-FREE
TOP COAT

INTENSE 
FRENCH

BRIGHTENING
TOP COAT

INTENSE 
SPEED

QUICK DRY 
TOP COAT

INTENSE 
SPEED 

QUICK DRY 
DROPS

SWEET
ALMOND 

CUTICLE OIL

CRISP
CRANBERRY 
CUTICLE OIL

FRESH
PEACH

CUTICLE OIL

MOROCCAN
ARGAN 

CUTICLE OIL

Easily attaches 
to most

desks and nail 
tables.

Easily attaches to most
desks and nail tables.

LED TABLE LAMP

TM

LED TABLE LAMP

TM

Lighting Tube Rotates 360º • FlexiArm™ Bends 180º

48 LED Beads
3 Watts

• Sensor Activated
• 4 Timer Settings

BODY STRIPS

100-ct. 3"x9"

                $4.95

FACE EPILATING 
STRIPS 100-ct.

1"x4" $1.00

EPILATING ROLL 2.75" 110 yds. YOUR CHOICE!
EXTRA WIDE ROLL 3.5" 100 yds.   $14.95

CURES BOTH UV 

AND LED GEL POLISHES

 $100
SAVE

  $4.95
$44.95

100-ct.
1,000-ct.

  $6.95
$59.95

100-ct.
1,000-ct.

LARGE

50-ct. $2.95

WAX APPLICA

LARGE PETITE

100-ct. $2.95

SMALL

100-ct. $2.95

• CAN BE POWERED BY A  

   PORTABLE CHARGER

   (NOT INCLUDED)

• SENSOR ACTIVATED

• DIGITAL TIMER DISPLAY

• EASY ENTRY OF

   HANDS OR FEET

• UP TO 50,000 HOUR LIFETIME

BUY 1
GET 1
FREE!

BUY 1
GET 1
FREE!

FOIL WRAP • COTTON PAD • PURE ACETONE

TEAR   INSERT WRAP

TM

BEST SELLERS
NO CLEANSE

FORMULA• Attractive Modern Design
• Brushed Aluminum Finish
• 3-Level Dimmer with Touch Sensor 
• FlexiArm™ Easily Bends 180 Degrees
• Removable Table Clamp
• 300 Lumens of Bright White LED Light
• Plugs into USB Port or
   Standard Electrical Outlet

PowerCureTM

CORDLESS DUAL CURE LAMP
with USB 2A Output PowerFileTM

NEW!

NEW!

BEST SELLER!

BEST 
SELLER!

MAY-JUNE PROMOTIONS

ONLY

$6.95

CONNECTS TO
POWERCURE LAMP

FOR PORTABLE USE

ProSeries E-File Bits
Diamond $4.95

Tungsten Carbide - $17.95 $9.95

See Complete Selection Online

One Step
Gel Polish
Removal

 $30
SAVE

USB E-FILE

$99.95
VALUE

POWERCURE 
COMPATIBLE

$9.95
100-CT. 

$24.95
500-CT.

$11.96

$3.96

TREATMENTS

SILICONE TRAINING MAT

• EXCELLENT ACRYLIC NAIL LEARNING TOOL

• PERFECT YOUR PRODUCT CONSISTENCY

• MULTIPLE SKILLS & COMPENTENCIES

• PROTECTS DESK SURFACE

• ROLL-UP & GO!

SIZES 8, 10 & 12 OVAL - $6.95 EA.

SIZE 16 ROUND - $7.95

SIZE 18 ROUND - $8.95

SIZE 20 ROUND - $9.95

SYNTHETIC KOLINSKY
SABLE BRISTLES

LIGHTWEIGHT NATURAL 
BAMBOO HANDLES

EXTRA SMOOTH
APPLICATION

ACRYLIC BRUSHES

FREE!

19 95

UBBLE BOWL

NLYLL

WITH FREE 10-CT. 
MANICURE
BALLS

50%
SAVE

20%
SAVE

Ceramic Carbide $19.95 $14.95

BUY 1
GET 1
FREE!

SALE!

SALE!
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1-800-727-1119

Extra Strength Primer

Pure Acid or
Acid-Free Formula

NOUVEAU NAIL 
STARTER KITS

OPEN
STOCK 

POWDERS

One-Step Dual Cure Gels
Easy application, glossy finish and 

unmatched strength and durability.

Cures quickly under UV or LED light.

$4.95
$9.95

$39.95

 4 oz.
16 oz.
64 oz.

$9.95
$34.95

.5 oz.
1.75 oz.

*****    

PRICES IN THIS AD VALID MAY 1 THROUGH JUNE 30, 2019. AFTERWARD PRICES SUBJECT TO CHANGE WITHOUT NOTICE. WE ARE NOT RESPONSIBLE FOR TYPOGRAPHICAL ERRORS.

* Free shipping within contiguous USA on orders of $69 or more; excludes oversized items as noted online and in our catalog. 

  Free shipping to Canada on orders of $99 or more shipped in a single box weighing under 10 lbs.; excludes broker fee, taxes and duties.

.25 oz. $4.95
20% OFF $3.96

500-CT.
$19.95

SAVE $100.00

$19.95 EACH Pro Pack (4 oz. + .5 oz.) 
$49.95  $39.95

.5 oz. $4.95

2.5 oz.
$14.95

2 oz. $4.95
8 oz. $9.95

.33 oz. $6.95  $4.95
12-ct. Display $49.95

8 oz. 
$6.95
$4.95

.125 oz. $2.50

1 oz. $9.95
$4.98

.5 oz. $4.95

1 oz. $9.95

10 gm. $4.95

$19.95  $12.95

$0.99 EACH

$0.69 EACH

Acrylic Sculpting Brushes
(Size 6, 7 or 8)

Gel Brushes  Square or Oval

Super Seal
UV/LED

Gel Sealer 

™

Air dry sealer leaves a glass-

like finish over enhancements.

Glass Seal™Defense
Anti-Spray™ Gel Effect Top Coat

Air Seal™

Gel-like durability

without a lamp!

50%
OFF!

75%
OFF!

• ONE-STEP
 DUAL CURE
 GEL SYSTEM  

• ADVANCED
 RETENTION 
 ACRYLIC SYSTEM

• QUICK DIP
 ACRYLIC SYSTEM

• ADVANCED
 FORMULA
 WRAP SYSTEM

BUY 1
GET 1
FREE!  $10

SAVE

 $15
SAVE

High gloss, 

durable gel sealer.

$0 69 EACH

ULTRA-PREMIUM WASHABLE FILES

TROPICAL TWIST PEDICURE COLLECTION OPEN STOCK NOUVEAU SPA™

DIAMOND 
HEEL 
SMOOTHER™

ALL PROFESSIONAL GRADE IMPLEMENTSPROFESSIONAL TIPS MASTER COLLECTION 
KOLISNKY BRUSHES

DUAL SHAPE
FORMS 300-CT. 
$6.97 SAVE 30%

Curvy, Sandy & Spongey Files

Everything you require to perform Nouveau Spa pedicures. 

Includes a Bigfoot Pedicure File plus five 4 oz. products:

RELAX Sea Salt Soak

REMOVE Scrub Gel 

REFRESH Exfoliating Creme

REJUVENATE Creme Masque

RENEW Hydrating Massage Lotion

Prep spray

with natural

tea tree oil.

REFRESHING

MINT OR

SOOTHING 

VANILLA

ONE SIDE SQUARE,

ONE SIDE OVAL

HANDY DISPENSER BOX

PLUS FREE LINE ELIMINATOR 2.5 OZ.

FREE!

Precision
Double
Spring
Nipper
$8.50

Stork Scissors
or Slant Tweezer $4.95

Ingrown Nail File or Pusher/Cuticle Knife $6.50

$19.95
$24.95 VALUE

$9.95 $2.50

BUY 1
GET 1
FREE!

64 OZ.

Foil Remover Wraps

Lint-Free Nail Wipes
200-ct.
240-ct.
$2.95

Nail & Cosmetic 
Pads w/ Thumb Tabs

Plastic-Backed
Table Towels

240-ct. $9.95 50-ct. $9.95 $6.95

12" x 16"

100-ct. 
$9.95

BUY 1
GET 1
FREE!

$5
SAVE

$3
SAVE

40
FREE WIPES

$19.95

• prevents yellowing
• primer-optional

Low Odor 
Formula

Ultra-Pure FormulaTriple sifted acrylic powders combine the 

adhesion properties of a hard polymer 

with the flexibility of a soft polymer.

Advanced Retention
Nail Liquid

Super Fast Set
Activator Spray

PUR Tea Tree OilAdvanced
Formula Resin

Brush-On
Gel Resin

Advanced Formula
Sculpting Powders

VARIETIES
AVAILABLE14

$19.95

$49.95
$39.95

 8 oz.

32 oz.
SALE!

BUY 1
GET 1
FREE!

2.5 OZ.

BUY 1
GET 1
FREE!

 8 OZ.

50%
OFF!

1 OZ.

$5.56
$9.56

$15.96

$199.95
$99.95

.75 oz.
2 oz.
4 oz.

48 oz.
SALE!

5
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NATURAL
FUNGUS 

TREATMENT

SEE COMPLETE 
SELECTION 

ONLINE

20%
SAVE

BUY 1
GET 1
FREE!

BUY 1
GET 1
FREE!

SALE!

.5 oz. 
$9.95
$6.95

$3
SAVE



HOLLYWOOD FILE

When it comes to nails, Academy Awards attendees typically play it safe, opting for subtle nudes or classic 
red. This year, however, we saw a handful of celebs kick their nail looks up a notch, from adding a touch of 
loose glitter to embracing the vintage glamour of a classic moon manicure. Here, a few of our favorite nail 
looks from Hollywood’s biggest night.

SHINING 
STARS

BY LOTUS ABRAMS
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BOYNTON
Bohemian Rhapsody’s Lucy 
Boynton, whose beau and 
costar Rami Malek took 
home the Oscar for Best 
Actor in a Motion Picture 
Drama, wore a chic moon 
manicure created by Julie 
Kandalec (@julieknailsnyc). 
To get the look, Kandalec 
applied deep burgundy 
Chanel Le Vernis Rouge Noir 
only to the center of the nail 
over a pale pink Ballerina 
base, leaving the free edge 
and lunula exposed.

HAILEE 
STEINFELD
Bachik also worked his 
nail magic on Vanity Fair 
Oscar Party attendee Hailee 
Steinfeld by complementing 
her coral feather-and-sequin 
bedazzled Elie Saab mini 
dress with a gold chrome 
manicure featuring gold 
foil accents .

JENNIFER 
LOPEZ
Tom Bachik (@tombachik) 
added a dose of sparkle to 
presenter Jennifer Lopez’s 
neutral Bio Seaweed 
Gel Creme manicure by 
topping her nails with loose 
iridescent glitter—the perfect 
complement to her dazzling 
mirrored Tom Ford gown.

REGINA KING
Raelene Getter (@raegetter62) 
from Frenchie’s Modern Nail 
Care ensured Best Supporting 
Actress winner Regina King 
was red carpet ready with a 
reverse French nail created 
with CND Vinylux Winter Glow 
and rose gold glitter. “This 
design was a way to keep a 
classic look to match the dress 
with a little pop of color and 
shimmer,” says Getter.
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 | gelish.com 
 714. 773. 9758 | Made in the USA

POWER
MEETS MOBILITY
More Power. More Battery Life.
MORE SERVICES.
Our exclusive Go File™ Power Dock provides mobility  
and convenience fused with the power of a desktop unit.  
Embrace 35,000RPM with True Torque™ and  
friction-free engineering. 8-10 hours of battery life  
lets nail techs work longer without interruptions.
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NEW BOLD COLORS.

Shock this summer with urban shades.

Ultraviolet* Dimensional* Psychedelic Holographic Aura
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