
Compete in the world’s most prestigious nail competitions 
at NAILPRO Pasadena! 

For info and to register visit nailprocompetitions.com 

APRIL 8, 2018
PASADENA CONVENTION CENTER

PASADENA, CA
9:00 a.m. - 4:30 p.m.

The Original Nails-Only Show 
in Southern California 

has everything you need to build 
a successful nail business!

PROUDLY 
SPONSORED BY:

WANT NAIL SWAG? 
Be one of the fi rst 500 attendees 
and receive a gift bag with the 
latest product samples!

LEARN MORE with a full day of FREE technical education from leading 
industry manufacturers! Education is included with your general admission.

Purchase your  TICKETS  today 

at nailpropasadena.com
Discount price ends 3/23/18!
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Gelish.com | MorganTaylorLacquer.com
714. 773. 9758  •  Made in the USA  •  ©2018 Nail Alliance, LLC.    HM-8474

2017 
BEST  
SOAK-OFF 

GEL POLISH
NAILS  •  NailPro  •  Launchpad

COLOR SHOWN: FIRE CRACKER

 



Gelish.com | MorganTaylorLacquer.com
  •  Made in the USA  •  ©2018 Nail Alliance, LLC.    HM-8474

2017 
BEST  

NAIL 
LACQUER

NailPro  •  Launchpad

 



guard.
protect.
strengthen.

AVAILABLE AT AUTHORIZED DISTRIBUTORS, OR CONTACT US FOR MORE INFO  800.275.1 1 1 1



BODYGUARD
soak-off gel overlay

ALL-IN-ONE 
SOAK-OFF GEL OVERLAY 
to strengthen and protect 

natural nails. 

ICONIC ORLY BOTTLE 
for quick, easy application 
without the sticky mess.  

INFUSED WITH 
antioxidant Vitamins A&E and 

Pro Vitamin B5 to help promote 
healthy nail growth.







gelish.com | MorganTaylorLacquer.com
714. 773. 9758  •  Made in the USA

MODEL IS WEARING 
RUFFLE THOSE FEATHERS, 
ALL MY HEART DESIRES, 
CURLS & PEARLS AND 
OVER-THE-TOP POP
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Royal Temptations Spring 2018 Collection includes 

delicious shades to convey the romantic fantasy of being 

royalty, plus Over-the-Top Pop, a special glitter overlay 

that you can’t help but adore.















FOROROR STRORORONG &
HHHEALTHTHTHY NAILLLSSS

BY CONONNSUMSUSUUMERERSS 
WOWORORRLDLLDWDWWIDIDEEE

with Two Beautiful New Collections from SNS

SPRING TO LIFE!

SNS GELSTAR!
The World’s Healthiest Gel 
is Now Available in 100+ Colors
Learn More: SNSNails.com

BEST OF SPRING
Celebrate the most beautiful 
season of the year with this 

dazzling collection of new colors.

24 colors to choose from!

NUDES IN SPRING
Break with tradition and explore 

these new, sexy flesh tones...
Spring is for doing things different!

24 colors to choose from!





HYDRATION SO FAST, 
SO POWERFUL, YET SO LIGHT
{  YO U R  S K I N  W O N’ T  B E L I E V E  I T !  }

FOR MANI |  PEDI |  BODY

INTEGRATE INTO YOUR SER VICE

PERFEC T FOR RETAIL

Did you know that the skin’s lipid barrier is the last line 

of defense in preventing moisture loss? Think of it as 

a breathable saran wrap for skin. As we age, our lipid 

barrier thins and becomes less effective and patchy. 

You will never have perfect skin if the lipid barrier is 

damaged. Rebuilding the lipid barrier is key! 

The experts at ZOYA created the NAKED MANICURETM 

Hand & Body System Treatment System to deeply 

deliver exactly what skin needs before locking it in 

beneath a fortif ied lipid barrier resulting in fresher, 

newer, brighter looking skin instantly.

BEFORE AFTER



© 2018 ART OF BEAUT Y INC. ALL RIGHTS RESERVED.

1.800.659.6909|Zoya.com|@zoyanailpol ish

FOR INFORMATION 
CO N TAC T YO U R LO C A L D I S T R I B U TO R O R 

NEW!





Join our beauty network
ibdbeauty.com  |  @ibdbeauty  |  #ibdbeauty  |  #ibdcontrol

For full step by steps, video tutorials and more visit ibdbeauty.com

EASIER

any way you cut it
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NO TURNING BACK FROM PINK STREET —
one of 12 new shades available in GelColor, Infi nite Shine, and Nail Lacquer
opi.com • #OPILISBON

National Release Date 2.1.18
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36 Polished Look
Spring’s Laven-Dare
Pantone Color of the Year Ultra Violet struts 

down the runway and inspires lavender-tone 

tips. By Karie L. Frost

38 Workshop
Boosting Your Curb Appeal
Freshen up your salon front to entice new 

clients. By Tracy Morin

42 Nailspiration
Retro Revival
Disco fever inspires nail tips by artist Elsy Pac. 

By Taylor Foley

44 Guest Editor
Ask Maisie
Maisie Dunbar—mentor, motivational 

speaker and owner of The Maisie Dunbar 

Global Experience—answers your toughest 

nail questions. 

46 Savvy Salon
Bellacquer
The Boston-based salon stands out with 

chic decor and expert technicians. 

72 Nail Clinic
Feeling Fuzzy
Learn how to tackle lightheadedness on 

the job. By Virginia Pelley

76 Pro Talk
Customize pedicures to care for common skin 

conditions with Footlogix Professional Pedicure 

System, and create pastel nail art using Zoya 

Kisses Pastel Jellies. By Dina Ciccarelli

104 Hollywood File 
Monochromatic nail colors accompanied the 

solid black attire at the 75th Annual Golden 

Globes ceremony. By Taylor Foley

Shade Shifters 
nailpro.com/five-ways-to-do-gradient-nails

Five nail artists share their favorite tools and tech-

niques for executing seamless gradient designs. 

Rebooking Reboot 
nailpro.com/how-to-rebook-salon-clients

Expert advice for getting your clients to commit to 

their next appointments now. 

All Aflutter 
nailpro.com/butterfly-nail-art-tutorials

Bold designs and tutorials that mimic butterfl y wings. 

#NAILPRO 
instagram.com/nailpromagazine

Add us on Instagram @nailpromagazine and share 

your work with us using #NAILPRO—tagged more 

than 1 million times and counting!

46

42

CORRECTION: The SNS Gelous Dipping Powder steps featured on page 79 in the February 2018 issue were not 

represented correctly and were missing some pertinent information. Please visit nailpro.com/sns-step-by-steps to 

see the complete directions and photos. NAILPRO sincerely regrets this error and any confusion it may have caused.
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Stephanie Yaggy Lavery
NAILPRO Executive Editor
slavery@creativeage.com

My Manicure  

This watercolor-inspired 

French was created by the 

extremely talented artist 

Bel Fountain-Townsend 

(@sohotrightnail). The 

complex design was 

actually really easy to 

achieve thanks to Daily 

Charme Blooming Gel, 

which, when combined with 

gel polish, practically does 

the work for you.

It’s what’s on the inside that counts. We all know this 

proverb. In fact, I remember my mother telling me this 

(repeatedly) while going through those terrible teen 

years. I would come home bemoaning the fact that another 

girl looked prettier at a party or better in a certain outfi t, and 

she would pull out that phrase—or some version of it—in 

an attempt to make me feel better. I still fi nd myself using 

that phrase (because of the truth in it!) whether reminding 

myself to feel good on not-so-attractive days or looking 

at food labels when shopping for my kids. It’s a 

particularly pertinent adage in the beauty industry 

as well. We all know that a gorgeous bottle does 

not necessarily mean that the contents refl ect 

the exterior. 

Another popular truism? Perception 

is everything. While beauty is only skin 

deep, and what’s inside matters most, 

if the outside of the package does not 

at least somewhat echo the inside, 

then you could be missing out. Think 

about it: Someone who shows up dressed 

sloppily for an interview may not make it to 

the second round, no matter how qualifi ed she 

is. Or a salon that looks dilapidated and unwelcoming 

from the outside may miss out on customers because 

they assume the inside is the same—even if there’s an 

oasis just beyond the front door. So, while it’s important to 

maintain substance on the inside, it’s also essential to pay 

attention to the outside. 

This month, we talk a lot about enhancing your business 

from the inside out. To start, check out “House Rules” on page 

50. Here we talk about creating—and enforcing—those small 

yet vital rules your clients must abide by to ensure a thriving 

business, such as no-show, pet and refund policies. Then, on 

page 38 in our Workshop column, we discuss easy ways in 

which you can boost your salon’s curb appeal. That means 

cleaning up the dry leaves, giving your windows a good wash 

and letting your clients actually see through to what’s inside. 

Finally, we pair the latest fashion craze, athleisure—the active 

wear trend that makes comfortable clothes acceptable for 

everyday style—with the ultrawearable colors found in the 

spring lacquer collections. The best part about this trend? It 

completely refl ects this inside out approach. So, when you 

feel like wearing sweats on the inside, you actually can on the 

outside and still maintain your fabulous exterior impression! 

Inside Out

Behind the Nail Pros
It was a pleasure to invite Orly artists to our studio to create the nails for 

the cover and “Spring 

Training” feature story. 

Brittney Boyce (second from 

right) and Denise Kelley 

(far right) used their color 

expertise to create wearable 

nail styles using polishes 

from the spring collections. 

Here I am on set with the 

two artists and Orly director 

of education Catherine Baek.



 MILK & HONEY
experience

MILK & HONEY PRODUCTS AVAILABLE IN:
Milk Bath 32 oz. (720519)  |  Butter & Scrub 4 oz. (720422) 
Butter Blend 4 oz. (720577)  |  Butter Blend 8 oz. (719927)  
Cuticle Oil 2.5 oz. (719386)  |  Sea Salt Soak 29 oz. (719462)
Massage Crème 26 oz. (719048)  |  Sea Salt Scrub 19.5 oz. (719038) 

Lyte Ultra Sheer Body Butter 8 oz. (719034)

Look for special promotions or ask your salon consultant.

LIKE US ON FACEBOOK.COM/CUCCIOSPA

cuccio.com

THE FULL SPA WELLNESS EXPERIENCE 
THAT NATURALLY SOOTHES, SOFTENS 
AND HYDRATES THE SKIN TO MAKE IT 
THE BEST IT CAN BE!

L U X U R Y  S P A  P R O D U C T S  for H A N DS ,  F E E T & BO DY



24 |  N A I L P R O  M A R C H  2 0 1 8

BEHIND THE 
NAILPROS WRITTEN BY STEPHANIE YAGGY LAVERY

“As the world 
seems to get 
more chaotic, 
nail art trends 

are getting 
simpler, so I 

wanted to do 
practical nail 

art that clients 
could wear in 

their daily lives.”  
—Denise Kelley

“This design is a 
twist on tradition, 

featuring an 
interpretation 
of the original 

French manicure, 
but incorporating 

color-blocking 
and negative 

space.” 
—Brittney Boyce

THE MAKING 
OF OUR COVER
The best and brightest in spring lacquer shades are 

featured in this month’s cover story, “Spring Training.” 

From the enduring (and seemingly contradictory) 

movement of bold pastels to seasonally traditional 

full-bodied brights, we have them all. Trends of note: 

the multitude of lilac tones and varying shades of 

blue—as seen on our cover nails. Here, Orly nail artist 

Brittney Boyce used a combination of a milky blush 

pink and cream royal blue to create a geometric take 

on the classic French design. To see more of the spring 

collections and nail looks created by Orly artist Denise 

Kelley, turn to page 64. And don’t forget to check out 

the behind-the-scenes video from our cover shoot at 

nailpro.com/videos/behind-the-cover.  
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Makeup
Johny Saade

Hair 
Christophe Saluzzo

Photography
Armando Sanchez

Nails
Denise Kelley

Nails
Brittney Boyce
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Play Time
CND recently named Winnie Huang 

as the offi cial brand ambassador for 

the company's Creative Play collection, 

including Creative Play Nail Lacquer and Creative 

Play Gel Polish. The Vancouver-based nail pro has 

previously worked with CND as a guest artist for events, including 

fashion week in New York and London and at photo shoots. “We’re thrilled to 

have the tremendously talented Winnie Huang join us as our new brand ambassador for Creative 

Play,” says CND cofounder and style director Jan Arnold. “With her boundless imagination, 

endless enthusiasm and bold originality, Winnie truly embodies the colorful spirit of the 

Creative Play line of products.” Here, Huang talks about her new role with CND. 

NAILPRO: How did you fi rst get involved 

with CND? 

Winnie Huang: I won a web-based nail art competition sponsored by CND. Since then, 

they’ve welcomed me to the CND family with open arms, and the rest is history!

NP: What will you be doing in your new role as CND Creative Play 

ambassador? 

WH: Aside from spreading my love for nails, as an ambassador, I’ll be discovering and 

sharing different techniques using Creative Play Gel Polish with fans and followers and 

showing them just how fun it is.

NP: What do you like best about 

working with Creative Play?

WH: I love the consistency and 

coverage of the gel polishes, plus the 

wide range of colors. On top of the 65-plus 

shades, CND Creative Play Gel Polish is great for creating custom-

mixed colors. It allows for a lot of creative freedom—and I love that!

NP: What’s your favorite Creative Play 

shade du jour? 

WH: If I had to pick just one, I’d go with CND Barefoot Bash 

right now—a light purple pastel cream. It’s so buttery and 

smooth, I squeal every time I see it!

NP: Where can readers fi nd your expert tips and techniques?

WH: Be sure to keep an eye out each week for different tutorials and 

technique videos on my YouTube channel, WinnieIsAwesome, and CND’s 

YouTube channel, cndvideo.
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NAILING THE NEWS WRITTEN BY LOTUS ABRAMS
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SAVE 
THE 
DATE
NAILPRO Pasadena, 

Southern California’s 

largest nails-only trade 

show, returns to the 

Pasadena Convention 

Center on April 8. Take 

advantage of education 

and products from leading 

manufacturers; networking 

opportunities; and all-day 

raffl es, including a grand 

prize of $1,000 worth of 

products—all included in 

the ticket price. The fi rst 

500 people through the 

door will receive a goodie 

bag fi lled with product 

samples. Attendees 

can also register for 

hands-on workshops 

held on Monday, April 

9. For more information, 

visit nailproevents.com/

pasadena. 

TRAINING 
DAY
OPI recently 

hosted 52 

North American 

educators in 

Woodland Hills, 

California, for two 

days of education 

and hands-on 

training with 

OPI Chrome Effects Mirror Shine Powders, Powder 

Perfection and more. Attendees were also treated to 

a guest appearance by OPI global ambassador Tom 

Bachik, who shared the story of how he got his start 

in nails and the journey that led him to where he is 

today. “Getting our North American team of educators 

together in one place is always a highlight, as it 

reinforces our purpose and mission, which is to serve 

the nail professional with quality products and best-in-

class education,” says Lindsay Perez, OPI senior global 

education design manager.
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OPI’s recent educator training event in Woodland Hills, 

CA, included a presentation by global ambassador 

Tom Bachik as well as hands-on work.
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Sixty educators and more than 400 nail pros attended Cuccio’s recent training event 

in Belo Horizonte, Brazil, the largest to date for the company in the South American 

country. “Brazil is a fast-growing market in nails,” says Marilyn Olemma Garcia, 

Cuccio international director of education. “We had three days of training with all of 

the educators, sales force and distributors focusing on Powder Polish, LED gel with 

fi berglass, and many other techniques and nail trends.” Event highlights included 

hands-on training and a bus tour to Cuccio’s new Brazilian headquarters. Demand 

was so great for the seminar, the company had to stop selling tickets when the 

maximum 

capacity was 

reached. 

“Every time I 

go to Brazil the 

people amaze 

me with their joy 

and happiness,” 

Garcia says. 

“We never 

stopped singing 

on the bus ride.”

Viva Brazil!
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OVER 65 COLORS! |  WWW.TRIPLEVITAMIN.COM

™

Triple Vitamin™ products 
encourage healthy nails. 

Infused with 

Vitamin B5, D, & K; 
they never contain harsh 

solvents.

™

The World’s Finest Dipping Powder

Problem Free, Worry Free, Tear Free Dip System.

No Buffing Required.  
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Strength 
Training
CND Vinylux—which boasts gel-like shine, seven-day 
wear and an easy removal process—now includes 
keratin, a protein shown to strengthen nails while 
enhancing their fl exibility; vitamin E, an antioxidant with 
antiaging properties known to combat free radicals harmful to nail health; 
and jojoba oil to repair and revitalize nails. “Nail beauty begins with nail 
health,” says CND cofounder and style director Jan Arnold. “The enhanced 
formula delivers the perfect balance of color, effi cacy and care for a 
lasting gel-like shine, now with even more benefi ts.” The long-wear polish features a two-step 
system consisting of a color coat and a top coat infused with cellulose acetate butyrate and 
ProLight technology. All 137 Vinylux shades are available in the new formula. 
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TECHS
A Toast to

Every successful salon owner 
knows that exceptional employees 
are the backbone of a booming 
business. And while each day 

presents an opportunity to 

show gratitude, this month it’s 

especially timely. That’s because 

the fi rst Friday of March has 

been earmarked as Employee 

Appreciation Day in the United 

States and Canada. Though not 

yet widely celebrated, Employee 

Appreciation Day offers salon 

owners the chance to recognize 

the outstanding work and passion 

nail technicians bring to their 

profession. Here, learn how these 

bosses recognize employees who 

go above and beyond, and then 

check out nailpro.com to hear 

salon owners boast about the 

talented techs on their teams. 

—Francesca Moisin

“When a tech gets a rave review 
online, I print it out for all other 
employees to see, then buy her a 
baked good or special coffee to 
show my appreciation.”—Marisa 

Alvarado, general manager of Valley Nail 

in New York, NY    

“We host creative open houses 
so artists can experiment 
with colors and designs for 
upcoming seasons and capsule 
collections.”—Jane Hong, CEO of 

Paintbox in New York, NY 

“The women who help me 
in my role as CND education 
ambassador love getting their 
nails done at my salon. It’s 
the least we can do to show 
appreciation for their hard work.”
—Laura Merzetti, owner of Scratch My 

Back Nail Studio in Ajax, ON, Canada

www.proshaker.com

Change the
Way You Shake!

PROFESSIONAL
GEL-POLISH SHAKER

• Rotates over 500 RPM (revolutions per minute)

• Automatic 60 seconds per cycle

• Smooth and quiet operation

• 110 - 240 Volts AC 
universal power

• Simple and safe 
mechanism to secure 
the bottle in place

• Ergonomic and space saving design

• Zinc die-cast for maximum stability

• Works with most bottle shapes, brands or types

• Reduces time taken to complete mani-pedis

• Eliminates shrinkage and streaking  
due to poor mixing

By rotating in a side to side and up and down 
motion, ProShaker produces an even consistency 
of the gel without introducing bubbles

DEALER ENQUIRIES 

WELCOME

Includes shipping within the continental U.S.

$13999

Patented

Still Available
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READERS 

NAIL 
ART

Take a look at what 

NAILPRO readers 

are creating! 

From acrylics to 

gels to paints, 

they’ve done it all. 

Submit your own 

original nail art and 

share it with your 

fellow techs. 

}
{

Melissa Robillard • The Nail Studio

@nailsbymlh • Coconut Creek, FL

Malcolm Tillman • Beauty Bar SGV 

@nailbydupree • San Gabriel,  CA

Jennah Howard • Tickled Pink Nail Boutique

@nailsbyjennah • Yuba City, CA

Donna Bravo • Lash House

@nail_house_sacramento • Sacramento, CA

Becky Bunnell • Nailed by Becky 

@nailedbybeckyb13 • St. George, UT

Isaac Gonzalez • IG Studio

@ig.nailartist • Zapopan, Jalisco, Mexico

Jennie Sukovaty • Nails by Jen

@nailsbyjenn71 • Columbus, NE



DANNY HAILE,
the creator of the one 

and only Gelish, has 
now developed the next 

technological break-
through. Danny Haile 

created PolyGEL® based 
on years of nail tech 

experience. Patent Pending 
PolyGEL®  technology 

can be found in the Gelish 
brand. There is only one 

PolyGEL®. Don’t be 
fooled by imitations.

BEST NEW 
PRODUCT  
FOR 2017

NAILS
NailPro

Launchpad
PROesthetic
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Move over Acrylic and Hard Gel 

THE FUTURE IS HERE

PATENT PENDING TECHNOLOGY 
Visit gelish.com for product information, videos and more
714. 773. 9758  •  Made in the USA

LED
CURED
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Danny Phan • Designer Nail Salon 

@designernailsalon • Wichita, KS

Lynn Allen • Nail FX 

@lynns_nailstudio • Casper, WY

Danielle Vega • Dani’s Mani’s

@danis.manis • Ventura, CA

Tim Nguyen • Spoiled Nails 

@timnguyen_nails • Colorado Springs, CO 

Dawn Jempson • The Headroom 

@estheticsbydawn • Prairie, AB, Canada

Jenya Malkin • Euro Nails at Hair By Saint Rose

@euro_nails_tx • Houston, TX

If you’d like to submit your own nail art for NAILPRO’s Portfolio, send an email to snunez@creativeage.com that includes 

your name, Instagram handle, salon, city and state along with your high-resolution photos. By emailing your photos, you 

grant Creative Age Publications the right to use any of your submitted images in NAILPRO magazine, corresponding 

electronic media and/or marketing materials without any compensation. In addition, you grant Creative Age Publications 

the right to these images for future use without any compensation due.  
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PYPER 
AMERICA 
SMITH
Brand Ambassador 
OPI Infi nite Shine

with NEW OPI INFINITE SHINE 
Treatment Primer Base Coats

Give Your Clients

  treatment!
the Ultimate

INFINITE SHINE
Upgrade your client’s long-wear service with 4 nutrient-enriched 
treatment options designed to help strengthen, condition, smooth or brighten. 

Exclusively for use with the INFINITE SHINE 3-Step System that can last 
for up to 11days with gel-like wear and shine.
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POLISHED LOOK WRITTEN BY KARIE L. FROST

Inspired by 

Dries Van Noten
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SPRING’S LAVEN-DARE
Spring is finally here, and with it comes a new palette of colors to dominate the season’s fashions and, of course, nail polishes. But the hue that reigned 

supreme on the catwalks wasn’t your typical warm-weather vivid pink or hot yellow; instead, the shade du jour, lavender, spoke quiet volumes—whether 

dusty and delicate (as seen at Max Mara) or brilliant and luminescent (as seen at Tom Ford). The sublime pastel, a toned-down variation of 2018 Pantone 

Color of the Year Ultra Violet, seems poised to knock millennial pink off of its pedestal, giving nail art lovers a shade they can partner with a slew of quirky 

hues to create manicure designs that serve up seriously on-trend beauty. Here, we pair spring’s freshest lavender polish picks with catwalk-approved 

colors and, with the help of resident NAILPRO nail artist Sigourney Nuñez, craft simple nail art designs that dare you to experiment with lavender.

Guest Artist
Sigourney Nuñez is 
the digital content 

manager for NAILPRO 
and a nail tech in 

Los Angeles.
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Karie L. Frost is a New York-based freelance writer with a proclivity for all things beauty and fi tness.

Inspired by 

Naeem Khan

Inspired by 

Isabel Marant

ULTRALIGHT 
LAVENDER
Whisper-soft and cool, this 

hue buddies beautifully with an 

offbeat palette of colors—think: 

cognac, aqua, kelly green, teal 

and maroon.

DUSTY 
LAVENDER
Warm in tone, this hue 

harmonizes with other neutral 

shades, like muted gray, blush, 

tan and sparkling cream, and 

makes a monochromatic impact 

with Pantone’s Ultra Violet.

BOLD 
LAVENDER
As vivid as it is calming, this 

bright pastel plays the perfect 

partner to a gamut of colors, 

like hot pink, like-minded 

orchid, punchy peach, inky black 

and sandy beige. 



ArtisticNailDesign.com         
PROFESSIONAL FORMULAS | PROFESSIONAL RESULTS™

NAIL 
ENHANCEMENTS 

EVOLVED
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When potential 
clients see your 

salon, do they want 
to run in or run 

away? Utilize these 
tips for creating 
a more inviting 

exterior.

Boosting Your Curb Appeal

WORKSHOP WRITTEN BY TRACY MORIN

1Signing In “Salons’ primary form of 

advertisement is their exterior areas,”  Pelafas 

says. “If a nail salon’s brand story is fun, playful or 

luxurious, the outside of the building must say so.” 

Start the dialogue with signage. Match any exterior 

design elements or fonts in your signage with your 

logo, and ensure the signs are easy to see and 

read, day and night, advises Felicia Brown, business 

and marketing coach at Spalutions in Greensboro, 

North Carolina.  

Create dramatic signs so a guest never has 

to wonder who (or where) you are, and choose 

sign design that complements the building’s best 

features. “[This way] a passerby might say, ‘I had no 

idea they carried that brand,’” says Pelafas. “Now 

you have her attention.”

Signage can also be used to inform clients about 

the work you perform. Lauren Caruso, owner of Color 

Camp in Los Angeles, keeps her front window clutter-

free so passersby can view the experience from the 

street, but “Manicure Bar” is painted on the awning to 

nix client confusion. “We also create seasonal posters 

for our sidewalk sign to keep our marketing message 

fresh and exciting,” she adds. “We purchased a metal 

frame from Uline for $100, and each season we print 

a new poster to go inside, which costs only $30.”

Finally, don’t overlook your website and social 

media; Brown calls them your building’s “online 

exterior” and will be what many people see before 

stepping foot in your salon.

2 Front and Enter You want your exterior and 

entryway alike to invite guests in, giving them 

a subtle preview, so if you’ve spruced up your 

exterior, clients are sure to take a peek. Think like 

a window shopper and begin your story before the 

client walks in. “Let them see that there’s something 

inside that they need (but didn’t know they did), 

without being too over-the-top,” Pelafas suggests. 

“You want to sway them to walk in and experience 

what you have to offer.”

You can also enhance the entryway with sensory 

experiences. Brown suggests adding a couple of salt 

lamps to infuse warmth while subtly showcasing a 

popular retail item, or using an aromatherapy diffuser 

F reshening up your salon’s exterior offers a host of benefi ts: boosting business, enhancing 

employees’ workspace and enticing both current and prospective clients. Meanwhile, a pothole-

riddled parking lot, grime-caked windows and faded, dated signage might cause those clients to 

assume that your salon’s services are similarly not up to standards. 

“If someone sees outdated design, they may wrongfully assume the business is also outdated,” 

explains Michele Pelafas, principal designer/artistic director for Michele Pelafas in Elmhurst, Illinois. “Curb 

appeal lets your guests know your worth before they see the price list—and it should be as up-to-date as 

the styles you create inside.” Take these steps to ensure that your salon is projecting a pretty face.
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in an entry area to emit an irresistible smell 

when the door opens. You can even think 

seasonally, she adds; change the scent 

regularly and note the “blend of the day” on a 

small chalkboard by the diffuser.

3 Clean, Green and Preened It’s 

important to primp your salon’s exterior 

just as you would the interior. Keep walkways 

and parking lots clean, and trim lawns and 

bushes, Pelafas recommends. Schedule a 

pressure wash for the siding and sidewalk. 

Add some fresh paint to worn exteriors; clean 

windows thoroughly. “It’s important that the 

front door area always looks appealing,” 

Brown says. “Keep your eyes peeled for 

trash, landscaping debris, dead leaves and 

dirt anywhere around your front door or in 

front of your business.”

And no matter what your setting—from 

secluded spot to strip mall—Brown notes 

that salons can lure in clients with eye-

catching entryway accessories: a sandwich 

board to tout specials; wind chimes; a basket 

or box with takeaway menus; a bubble 

blower or balloons; planters with seasonal 

herbs or blooming plants; or a clean, inviting 

doormat. “You can even add outdoor seating, 

statues, colorful fl ags or banners or a small 

fountain,” Brown says. “They help extend the 

vibe from inside the salon to the outdoors.”

4 Hue Cues Color famously affects 

mood and behavior, so it’s important 

to ensure that your shades are evoking the 

right environment. “Choose your exterior 

color story wisely and ensure it matches your 

overall theme,” Pelafas advises. “Don’t stray 

too far from the interior’s scheme.” You can 

also add a pop of color with cheerful, bold 

lettering or by displaying color-coded product 

collections in the window. 

If altering the exterior color is not an 

option, h it Home Depot or a local fl ower 

market for great deals on vivid natural 

touches—Caruso snags plants for $20 to 

$30, using pots from a wholesale pottery 

store for $10 each. Or, brighten up your 

exterior with a smart stamp of branding. 

“Before we moved in, our space shared an 

awning with our next door neighbor,” Caruso 

recalls. “So we brought in a new awning, 

which cost about $1,000. We felt it was 

important to have our space well-defi ned and 

distinguishable from our surroundings.” 

Tracy Morin is a freelance writer and editor based in 

Oxford, MS.

No matter what 
your setting—from 

secluded spot to strip 
mall—salons can lure 

in clients with eye-
catching entryway 

accessories.
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“I was inspired by the shiny fabrics and textures that 
were popular during the ’70s, including sequin dresses 

and disco balls.”  —Elsy Pac

Elsy Pac is a Los Angeles-based nail artist.

The luxe looks of the disco era take center
stage on nails this season.

Retro Revival
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Step 1 Apply gel base coat, 

then two coats of silver holo-

graphic gel polish.

Step 2 Apply a line of clear 

gel down the center of the nail. 

Then, place large silver studs in 

the clear gel. Repeat until the 

entire nail is covered with studs.

Step 3 Apply a thin layer of 

clear gel over the edges of 

the studs. To finish, apply gel 

top coat.

Step 1 Prep the nail with gel 

base coat. Then, apply dots of 

shimmering pink, silver and 

gold gel polish to the nail. Do 

not cure.

Step 2 Apply a thin layer of 

clear gel, then use a gel brush 

to blend the gel polish shades 

together. To finish, apply gel 

top coat.

Step 1 Apply gel base coat. 

Next, use a striping brush to 

paint four diagonal lines with 

silver glitter gel polish.

Step 2 Apply clear gel to one 

of the diagonal sections. Do 

not cure. Use tweezers to 

place bronze sequins in the 

clear gel.

Step 3 Repeat Step 2 

using gold, silver and bronze 

sequins until the entire nail 

is covered. Finish with gel 

top coat.

*Cure after every gel application unless otherwise noted.
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Ask 
Maisie

Maisie Dunbar, nail tech, mentor, motivational speaker and owner 
of The Maisie Dunbar Global Experience in Silver Spring, Maryland, 

joins NAILPRO for the next two months to provide you with 
advice and answers to your nail questions.

Have a question for Maisie? Email it to nailpro@creativeage.com.

Q
There are several nail salons near mine charging less for services, and I feel 

as though I’m losing some customers to them. How can I stay profi table and 

competitive without lowering my prices? —Courtney Luu, via email

A
The best way to stay profi table and ahead of the rest is to give your guests an 

awesome experience every time. To begin with, you want to be very consistent 

with your treatments, which means that you’re providing the service the same 

way each and every time. This way, clients can depend on you and know what to expect 

at their visits. It’s also important to create quality services using superior products. If you 

provide quality you have nothing to worry about. Finally, be on the cutting edge as a 

nail professional; incorporate new products and learn innovative techniques. When you 

give your guests what no one else does, then you can charge more for it, and they will 

continue to come back. 

Q
I know that you work with many celebrities, and I’m trying to break into that 

business myself. Do you have any recommendations for how to get started? 

—Renee Rhodes, via email 

A
The fi rst step is to build a portfolio of your work—and not just nails you’ve 

done in the salon on clients; you want to show off your work on models. Look 

for fashion, beauty and lifestyle photographers in your area and volunteer your 

services. It’s very common for artists to do trade in order to build their book. That 

means no one gets paid and everyone, from the photographer to model to makeup 

artist, volunteers his or her services for the photo shoot. At the end, everyone receives 

the images. It’s a great way for those starting out to build a portfolio. Once you gain 

some traction on set and build your book, you can try signing with an agency to help 

you get work. Finally, in order to even consider working with celebrities, you have 

to live where they do. If you live away from the big cities, you likely won’t see many 

A-list celebrities coming your way. But don’t forget local celebrities (think: news 

anchors, politicians and athletes); working with them can be a great stepping stone to 

something bigger.

Permanent Makeup
Industry leader since 1995 in 

Supplies and Education

TRAINING FOR
• Permanent Makeup 

• Tattoo Removal
• Lash-Extensions

• Eyelash Perm & Tint

Our courses require no loss of time from 
your work and we will certify you.

These services will bring additional 
customers into your salon and make you 

money.  Average fee for a permanent 
makeup procedure or an eyelash 

extension service is $300.00.  

before after

Please check out our Website
www.EZPermanentMakeup.com

 for more complete details.
or call 509.990.0925

We have the best prices in the industry 
on supplies for permanent makeup, 

lash-extensions, eyelash perms, lash & 
brow tint, tattoo removal.

You have Questions?
We have Answers!

We provide FREE information on the above 
courses that we provide.

Both before and after you have taken a course.
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Morgan Taylor’s 
dailyELIXIR KERATIN 
NAIL TREATMENT 
TRULY FIXES PROBLEMS 
LIKE NO OTHER PRODUCT.

20% active ingredients

Immediate results

7-FREE Formula 

Resurfaces and strengthens nails with
 powerful hydrolyzed keratin peptides

With 20% active ingredients for unheard of results, 
keratin peptides target and correct breaks, splits, 

and peeling nails by bonding with your damaged nail 
keratin to instantly repair and protect.

For more information call 714.773.9758 or 
visit MorganTaylorLacquer.com

THE NATURAL NAIL
MIRACLE IS HERE
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SAVVY SALON
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Owners Kiem Lam and Nickie Le open the doors to their 
Beacon Street Nail Salon.

Bellacquer Nail Studio

Owners Kiem Lam and Nickie Le

Year Opened 2017

Address 1389 Beacon Street, 

Brookline, MA 02446

Phone Number 617.505.6640

Hours of Operation 

Mon.-Fri., 9:30 a.m.-7:30 p.m.; 

Sat., 9:30 a.m.-6:00 p.m.; Sun., 

10:00 a.m.-5:00 p.m. 

Website bellacquer.com

@bellacquer

@bellacquer.ns

DISTINCTION 
We have both been in the 

nail industry for a long time, 

and thus have spent time 

honing and developing 

our craft. We relied on our 

experience, passion and 

focus to build a studio that 

truly exemplifies expert nail 

service, safety and creativity. 

Bellacquer Nail Studio 

encompasses our long-

time vision for a space that 

captures the art of nail care. 

We put a lot of thought into 

designing our studio. From 

finding the right materials to 

having the best sanitation 

practice and building the 

right team, no detail was 

spared in the planning 

process. We want to send 

a message that we demand 

excellence when it comes to 

our clients’ needs.

CLIENTELE 

Our clients are a mix of 

mostly women and some 

men who take their nail care 

routine seriously. Most of our 

clientele know exactly what 

they want when they come 

into our studio, and more 

often than not, will challenge 

us with even more unique 

requests. We see our clients 

as our partners who support 

and push us to continue 

providing superior service. We 

believe that giving excellent 

nail service takes time, so 

our appointments can last 

an average of one hour to an 

hour and 15 minutes, and our 

clients spend an average of 

$47 per visit.

THE LOOK
Bellacquer is located in 

Coolidge Corner, which 

is a vibrant and diverse 

neighborhood in Brookline, 

Massachusetts. In terms 

of its physical location, 

Bellacquer Nail Studio is 

centrally located bordering 

six Boston neighborhoods. 

The population is made up 

of a mix of college students, 

young professionals and 

families. Overall, we could 

not have asked for a better 

location. The studio is 

designed with clean lines 

and subtle contrasts of 

muted colors and textures. 

We wanted a minimalist look 

to highlight our wall of more 

than 1,000 artfully arranged 

polish colors. We used white 

quartz throughout the studio 

and chose an Italian ceramic 

tile with rustic wood texture 

for the floors.
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IN-DEMAND 
SERVICE

Our most popular service is the 

gel manicure. This service is 

priced at $39 or $44 if removal 

of previous gel polish is 

required. This service includes 

everything in our classic 

manicure, including pushing 

back cuticles and trimming 

nails, along with nail shaping. 

We then apply gel polish, 

available in more than 800 

unique shades, and guarantee 

our clients a no-chip manicure 

for at least two weeks. We 

complete the service with 

a warm towel followed by a 

relaxing hand massage.

THE GOODS
We primarily use OPI and Essie, 

and keep all of their latest 

collections in stock. Many of 

our clients are familiar with 

these two brands and enjoy 

the ease of fi nding their favorite 

colors. OPI has the most 

extensive selection of colors 

and the most beautiful shades 

of red, while Essie has the best 

selection of natural shades that 

can complement any look. In 

addition, we also carry Dazzle 

Dry and Bio Seaweed Gel. 

For clients who are looking for 

something different, LeChat 

Mood Gel is a super fun and 

creative line that changes colors 

depending on the temperature. 

We're always researching and 

looking to expand our collection.

SOCIAL 
MEDIA

Since our work is highly visual, 

we use Instagram to display our 

fl awless work and to connect 

with our clients directly.

PRAISE
We consider a returning client 

and client referrals as the best 

compliments we can get. 

These actions showcase the 

appreciation of our studio 

and team. 

ADVICE
It’s important to focus on your 

vision, ambition and growth 

strategy for your salon. We 

recognize that running a 

successful studio requires 

not only hard work, but more 

importantly, dedicated team 

members who believe in the 

vision and continue to set 

industry standards—and 

we believe in always keeping 

our eyes open for current 

trends, as well as setting 

new trends. 
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T
exting during a nail service. Kids racing around work stations. No-show clients demanding 

another chance after a fi fth missed appointment. The list of “what if” scenarios that could derail 

your salon’s business runs long, but if you put suffi cient standard policies and procedures into 

place, you help establish an organized, safe, fair and empowered work environment where everyone—

staff and clients—can thrive. “Policies defi ne boundaries and outline expectations for owners, staff and 

clients,” says Coriana Burke, owner of Black Cherry Nails in Coquitlam, British Columbia, Canada. Ruth 

Kallens, owner of Van Court Studio in New York, agrees: “Policies equate to structure, which everyone 

needs. By enforcing rules, we set and manage expectations for both clients and talent.” With everyone 

on the same page, you leave little room for insubordination, confusion and confl ict. Plus, establishing 

policies has an unexpected—but attractive—benefi t, according to Burke: “Much like your salon 

atmosphere and professionalism, [policies] tend to attract the clients you want and weed out the ones 

you don’t,” she says. So, when focusing on clients, what policies should you draft to keep your salon 

peaceful, professional and profi table? These successful nail pros weigh in on what works.Written by Karie L. Frost

Keep clients on 
the same page 

with policies 
and procedures 

designed to 
streamline the salon 

experience.

House 
Rules

#1 Tardiness
Late clients can derail the rest of your bookings for the day, but 

should you turn them away? The consensus: Salons should offer 

a grace period (anywhere from 5 to 15 minutes), and anything later 

requires rescheduling and a late-cancellation fee. Candice Idehen, 

owner of Bed of Nails Nail Bar in New York, clarifi es that tardy 

clients who show up within the grace period will have to accept an 

abbreviated service to keep the rest of the day on schedule. Agrees 

Burke, “This policy keeps the day running smoothly and ensures 

everyone is respectful of other clients’ and your staff’s time.” 

Idehen does remain somewhat fl exible with clients who don’t 

simply show up late, but call ahead to notify the salon of their 

unintentional tardiness. “If the client gives us notice that she’s 

going to be late, we will accommodate her another day free of 

charge if we can’t fi t her in the same day at a different time,” she 

says. “This allows us the opportunity to retain a client, show her 

our business ethic and stay on schedule.”

#2 Late Cancellations 
and No-Shows
Every time a seat isn’t fi lled, you lose money, which makes no-

shows and late cancellations particularly painful, as you’re left with 

little recourse to make up that lost compensation. Whether you 

want to enforce a two-strikes rule, charge the client in full for every 

missed appointment or crack down on service desertion using P
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both, you need to have this policy clearly communicated to clients 

from the get-go. “I think this policy is probably the most important 

one that anyone in the beauty industry can have because it very 

clearly outlines that this is the salon owner’s or tech’s business and 

income, and it shows her time is valuable,” Burke says. Estab-

lishing a required time period for notice of cancellation (our pros 

cite anywhere from 3 to 24 hours) gives you time to fi ll that slot; 

anything less incurs a cancellation fee (Burke charges $20 while 

Idehen charges 50 percent of the service fee) to be paid prior to 

rebooking the next appointment. Of course, some pliancy in your 

policy should be expected since it’s impossible to cover every 

contingency. “There are situations and circumstances where we 

waive this particular policy, but they’re rare and have to be valid 

reasons,” says Idehen. 

No-shows are given less favorable treatment; missed 

appointments typically incur a 100-percent service fee and must 

be paid in full prior to rescheduling the next appointment. Katy 

Hancock, owner of Sugar N Spice Nail Salon in West Valley City, 

Utah, and author of Start to Success: A Nail Technician’s Guide to 

the Industry, also adopts a two-strikes-and-you’re-out policy. “You 

don’t want to attract clients who constantly cancel, reschedule 

or don’t show,” she reasons. Her policy message: Cut your 

losses with repeat offenders before they have the chance to 

dupe you again.

#3 Payments, Gratuity 
and Refunds
In order to collect no-show and late cancellation fees, you may 

want to keep clients’ credit card information on fi le. The best way 

to do this: Require credit card information to book an appointment 

and let clients know this information can be used for quicker check-

outs in the future, as well as to cover any future fees, says Idehen. 

For gratuity, Kallens favors allowing clients to tip using their 

credit cards. “It makes for a seamless client experience,” she 

reasons. Idehen’s policy states that gratuity will only be accepted 

as cash, unless the client rented out the salon for a party or event, 

in which case a credit card payment is permissible because the 

gratuity is included in the service charge. Why cash tips? “They 

help reduce the back-end burden for the business,” Idehen 

explains. “This makes each technician responsible for managing 

the business side of declaring their tips for tax purposes.” 

Refunds are a harder nut to crack. While Burke doesn’t offer 

refunds, Idehen feels a policy that spells out specifi c circumstances 

where a refund would be awarded helps keep you in the clear. 

“Refunds should be offered in the event that there is service 

breakdown on the part of [the salon]. If there are issues with 

service within a few days of her appointment, we’ll offer the client 

the opportunity to come in for a repair or offer a refund if the client 

is unable to return. We do offer discounts on the next service if a 

client isn’t satisfi ed with service as a quality-assurance measure as 

well,” says Idehen.

CLEAR 
CHANNELS
IF YOU’VE DRAFTED POLICES, BUT YOU DON’T MAKE 
CLIENTS AWARE OF YOUR HOUSE RULES, YOU MIGHT 
AS WELL SCRAP THEM. The easiest way to communicate 

salon policies is to list them on your website and, if clients 

book online, add a section where clients must acknowledge 

and accept any policies, including cancellation and no-

show, before booking an appointment. From there, you 

can take a 360-degree approach, like Candice Idehen, 

owner of Bed of Nails Nail Bar in New York: “We relay 

policies and procedures via the phone when clients book 

appointments, face-to-face when clients walk in, via email 

with appointment confi rmation and via our website.”

Katy Hancock, owner of Sugar N Spice Nail Salon in 

West Valley City, Utah, and author of Start to Success: 

A Nail Technician’s Guide to the Industry, requires that 

fi rst-time clients sign a salon waiver that outlines policies 

and legal terms so that they’re aware of and accept any 

rules and risks associated with the service. After you draft 

your policies and procedures, “make sure the agreement 

is legally binding by having a legal representative look 

over and adjust the documents as needed,” says Hancock. 

Though some policies may have legal implications, be sure 

to relay to your attorney that you simply want her to review 

legal ramifi cations and appropriate wording—not rewrite 

your policies in legalese.

Finally, clearly communicating your policies, explaining 

their benefi ts and being open to questions will help with 

any blowback you might anticipate from clients. “Educate 

your guests if they have questions on your policies and 

procedures to help them understand how they, the clients, 

benefi t from each policy being in place—and then stay true 

to those policies,” Hancock says.  P
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#4 Age Requirements
Unattended toddlers in the salon can disrupt the serene setting you 

cultivate for your clientele. Some owners, like Burke, enforce a strict 

“no kids” policy in which no child is permitted in the salon unless

she has an appointment and is accompanied by an adult not being 

concurrently serviced. Because preteens and teens are at that age 

where a manicure or pedicure is considered “cool,” you’ll likely be 

servicing minors at some point. Implementing a policy requiring 

written consent from an adult for services on any child under 18 helps 

protect your salon against any parental recourse—and you may even 

want to go one step further. “In principle, I won’t do any artifi cial nail 

enhancements on anyone under 16, and the parent or guardian is 

required to come in to sign a waiver on her behalf [if she’s aged 16 to 

17 for this type of service],” Burke says.

#5 Cell Phones
We live in the age of the smartphone; there’s no getting around that. 

But cell phone calls can thwart the rhythm of a service while texting 

can ruin a manicure in real time. Enforcing a “no phones” policy 

probably won’t fl y; “each person is at the salon for a different reason, 

and some are multitasking, hard-working business folk who need to 

get things done and have sharp deadlines,” says Hancock. Rather 

than scrap phone use altogether, Hancock recommends a policy 

that requests clients keep their phones on silent/vibrate—especially 

if the salon space doesn’t include private rooms—to maintain a quiet 

environment. As for texting, the hope is that clients’ hands will be too 

busy getting pampered to be distracted.

#6 Pets
Pets are cute, but many owners like to draw a line at gratuitous 

Fido appearances in the salon. A few reasons: Other clients 

could have allergies or—even worse—a fear of dogs. However, 

salon experts agree that a case-by-case approach to a general 

“no pets” policy is prudent. Hancock allows for service dogs (“I’d 

have to really look at the need basis,” she notes), while Idehen 
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says that only very small dogs kept in carriers would be considered. 

“We have to be respectful of all guests and maintain the salon 

environment,” she reasons.

#7 Health History 
and Illness
Asking a client for her health history (think: diabetes, a current 

pregnancy or medications) allows you to safeguard both the client 

and you against any possible health complications due to services 

rendered, as well as arm staff with any necessary information in case 

of emergency (such as seizures). “For salon safety in general, you must 

ask about fungus, skin conditions and allergies, too,” adds Kallens. It’s 

best to keep track of these answers in a client fi le; Hancock and Burke 

include health history sections in their client consultation form and salon 

waiver, which clients fi ll out during their fi rst appointment.

“I always tell my clients when they’re fi lling out the waiver and 

personal info form not to leave anything out, even if they think it’s not 

a big deal,” Hancock stresses. Her rationale: Even minor issues, like 

medication, can impact the service quality and how products interact 

with the client’s nails. “In most cases it may not matter; however, some 

medical issues are extremely important. It’s better for clients to disclose 

information than not,” she says.

As for clients who cough and sniffl e their way into the salon: 

Burke believes imposing a policy that requires clients to cancel 

their appointment and reschedule in the event that they’re sick is a 

no-brainer. For stubborn clients, make clear in your “sick day” policy 

that they may be asked to wear a mask or even turned away. Burke 

spells out the impact carelessness can have on staff and clients in 

her policy: “Illness in the shop results in canceled appointments and 

spreads it to our families, as well as exposing those who may have 

compromised immunity.” 

#8 Privacy
When you ask for a client’s health history and credit card information, 

it’s imperative to assure the client that you’ll keep her information 

secure. That means making sure you have a transparent policy in place 

that explains whom has access to the information and how it’s used. 

“Only upper-level management, which includes myself, the receptionist 

and salon manager, has access to client information,” says Idehen. She 

notes that her computer and booking system both require traceable 

log-ins, allowing her to see what was accessed and who accessed 

the information. Hancock adds that any proprietary information, such 

as the client’s personal preferences for her services, as well as her 

demographics and health history, are on a professional need-to-know 

basis only. “The information is never sold or shared; it’s always kept 

private for their protection,” she says. “That’s my golden rule.” 

Karie L. Frost is a New York-based freelance writer with a proclivity for all things 

beauty and fi tness.
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T here’s no doubt about it; the nail business is booming. According to the NAILPRO Gold Book, in 2017, nearly 70 percent of nail 

enthusiasts visited the salon one to two times per month and increasingly requested staple services, like soak-off gel polish, as 

well as re-emerging services, such as acrylic dip. For entrepreneurial techs, opening a salon might seem like the natural next step 

to take toward capturing a bigger piece of this seemingly recession-proof pie—but going it alone can be daunting. Franchising, on the 

other hand, can provide a less risky path to ownership, says Reham Bastawros, founder of Nail Garden, which currently operates 15 

locations in California and Texas. “A franchise store offers strength in numbers by following the same business model and sharing the 

same marketing,” Bastawros says. “It also provides extra business and marketing resources and industry training that most techs might 

not have access to.” 

Nail salons are a great fi t for the franchise model. Why? Although nail services are easily repeatable and can be implemented across 

a number of markets, they can vary greatly between regions, salons and even individual techs. This inconsistency presents missed 

opportunities to improve upon the guest experience and increase the salon’s profi tability. Guy Coffey, cofounder of Frenchies Modern Nail 

Care, a rapidly expanding franchise with current locations in Minnesota and Colorado, says franchising takes the pressure off of owners to 

develop a business plan, allowing them to focus instead on customer satisfaction and, ultimately, reaping profi ts. “Franchises exist so that 

new business owners don’t need to recreate the wheel,” says Coffey. “We’ve gone through the learning curve to determine what does 

and doesn’t work, allowing franchisees to have a more narrowed scope with proven practices and guidelines.”

Thinking of starting your own salon? Before you jump into the deep end, get the deets on franchising in the nail industry.

Written by Leslie Henry Going solo can be scary; consider opening a nail salon franchise instead.
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The Setup

Opening a franchise is quite different from 

launching an independent salon or renting booth 

space. “When opening your own salon, you’re obviously 

free to make a lot of your own choices, from decor to services 

offered to pricing,” says Catherine Fain, co-owner of Paintbase, 

with three locations in North Carolina. “That can be great for 

some entrepreneurs, but it also leaves a lot up to chance and can 

sometimes lead to costly mistakes.” 

In the franchise model, a party (the franchisee) pays fees to a 

fi rm (the franchisor) for the right to conduct business under the 

fi rm’s name and sell the fi rm’s products and services. Franchisees 

must operate strictly by the franchisor’s “play book,” which 

covers everything from salon design to service procedures, 

ensuring consistency across all locations. It also ensures that the 

franchisee will fully realize the benefi ts of the franchisor’s research, 

lessons learned, experience and networks, as well as protects 

the brand’s reputation, according to David Crisalli, founder and 

CEO of Prose, which has two locations in Arizona. “A high-quality, 

well-operated franchise program presents a number of great 

benefi ts: a consistent service formula leading to a trusted 

experience for customers; an organized and rewarding 

work environment for the franchisee’s employees; 

enormous supply chain paybacks, as opposed to 

buying one polish at a time; 

and more locations 

conveniently located 

where customers 

live, work and 

play so as to 

meet demand 

more effi ciently,” 

says Crisalli. 

What franchisees 

give up in freedom and fl exibility, they 

gain in tools, systems and support. 

This is especially valuable in the startup 

phase. Franchisors will often ensure that 

franchisees have the necessary licenses 

and permits, assist with site selection, 

provide detailed construction drawings and 

lists of necessary equipment and supplies, 

set up technology systems, draft budgets 

and even develop a grand opening marketing 

plan. Franchisors also provide intensive business 

training that teaches the franchisee everything she needs to know 

about running the business. Once the salon is open, franchisors 

continue to add value through ongoing training and support, new 

product and service development, national marketing programs 

and more. 

Dollars and Sense

 As a service business, nail salon franchises tend to 

be more affordable to launch than franchises in other 

industries. “Our equipment, build-out and supply costs are 

signifi cantly lower, for example, than the fi tness or food service 

industries,” says Coffey. An initial franchise fee will secure a 

location, set a radius of exclusivity and provide all of the setup and 

planning benefi ts discussed above. However, a bulk of the initial 

investment is related to the site build-out. These costs include the 

lease and improvements; insurance; initial inventory; and furniture, 

fi xtures and equipment (known as FF&E). 

When it comes to recurring costs, franchisees typically pay 

the franchisor a royalty (usually a percentage of sales). Additional 

ongoing costs vary by franchisor, but may include technology 

fees, special supply fees and/or a mandatory contribution to a 

national advertising fund.

How much can a franchisee expect to make? Per Federal 

Trade Commission rules, franchisors can’t make direct earnings 

claims—for good reason. “Every situation is different,” says Fain. 
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Model for Success
See your future in a franchise? Check out what these nail salon franchises have to offer.

FRANCHISE
INITIAL 

FRANCHISE FEE 
(SINGLE UNIT)

$35,000

$49,500

$30,000

$30,000

$45,000

LEARN MORE

bellacuresfranchise.
squarespace.com

frenchiesnails.com/
franchising

nailgarden.com/
franchise-opportunities

paintbasenails.com/
franchise

myprose.com

BASICS

Samira Far opened the first 
Bellacures location in 2006 in Beverly 
Hills, California. This high-end salon 
offers specialized natural nail care, 
nail enhancements and waxing 
services in a cozy and rustic yet 
modern space. There are currently 
eight Bellacures locations operating 
in California and Texas.

With a mantra of “We Love Clean,” 
Frenchies was launched in 2013 
and maintains near medical-grade 
cleanliness and sanitation standards 
in a crisp, modern salon environment. 
Currently providing manis and pedis 
at four locations in Minnesota and 
Colorado, Frenchies is expanding 
nationally, with 30 units sold across 
the United States.

Founded in 2005, Nail Garden was 
one of the first nail spa franchises. 
Currently operating 15 locations 
in California and Texas, Nail 
Garden offers natural nail and nail 
enhancement services, as well 
as waxing, facials and eyelash 
extensions.

Operating three locations in North 
Carolina, Paintbase co-owners 
Heather Brewer and Catherine Fain 
designed this concept to be upscale 
yet affordable, offering traditional 
manis and pedis as well as soak-
off gel. Paintbase is focused on 
expansion in the Southeast.

Prose was created in 2017 by 
former Massage Envy president 
and CEO David Crisalli. Focused on 
healthy hand and foot care, Prose 
delivers natural manis and pedis 
in a sophisticated boutique space. 
No-risk memberships provide clients 
with monthly services and retail 
discounts. Prose currently operates 
two locations in Arizona and plans 
measured growth in 2018.

BUILD-OUT
COSTS

$170,000-
$500,000

$145,450-
$338,400

$180,000-
$400,000

$250,000-
$325,000

$530,000-
$560,000
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“It depends on so many things, like fi nancing, 

whether the owner is drawing a salary, initial 

foot traffi c or if the salon is fully staffed.” The 

time it takes to earn a profi t is also situational. 

“We like to see franchisees break even by 6 to 12 

months in operation,” says Coffey. 

Finding the Right Fit

Keep in mind, franchisors only want to sell franchises to 

individuals they believe can be successful operating their business 

model, so choosing a franchise is more like dating than buying a 

house. If you’re interested in a specifi c franchise, fi rst request the 

Franchise Disclosure Document (FDD), which includes detailed 

organizational and fi nancial information. Then, consider these 

other, equally important factors:

Required Skills Most franchisors look for franchisees with 

business and leadership experience fi rst; being a licensed tech 

isn’t required. However, don’t be discouraged if you’re short 

on corporate know-how. The preferred franchisee skill set and 

training programs vary among franchisors. Opening a franchise 

with a business-savvy partner is also an option.

Services Offered Ensure that the franchise’s services align 

with what you love to do—and do best—says Coffey. If you’re 

passionate about organic ingredients, the franchisor 

should be, too. Likewise, if acrylics are your wheelhouse, 

you’re likely to be dissatisfi ed with a franchise that only 

offers natural nail services.

Name Recognition An established, recognized brand 

that delivers consistent service—no matter the location—

doesn’t have to do a lot of proving in the marketplace. That could 

mean an instant clientele on day one. Coffey suggests looking 

online. How are guests talking about their experience? Is there 

buzz surrounding the brand? 

Market Adaptability Because business is always evolving, 

it’s critical that the franchise has a plan to continually evolve 

every system, product and process to create better experiences, 

asserts Crisalli. “Great franchise systems are only as great as their 

ability to fail fast, learn, update systems effi ciently and roll out 

those best practices quickly to all operators,” he says. 

Core Values “At the end of the day, ask yourself if you 

feel comfortable with and enjoy the people who are part of the 

organization,” says Coffey. Do you value the same things? If 

you’re all about investing in a premium client experience, then you 

might not fi t well with a company culture that strongly encourages 

cutting costs to impact the bottom line.  

Leslie Henry is a business development executive, licensed nail technician and the 

blogger behind workplaypolish.com.

Program Includes:
1 – 64 oz. Champagne & Rose Butter Cream
1 – 80 oz. Champagne & Rose Scrub
1 – 64 oz. (2 kg.) Champagne & Rose Mineral Bath
1 –  . Champagne 
1 – 1  oz. 

For Retai
– 8 oz. Champagne & Rose Butter Cream
 – 10 oz. Champagne & Rose Scrub

CHAMPAGNE & ROSE 
SPA PEDICURE
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T he hottest trend in fashion right now? Style meets comfort in athleisure wear. The beauty 

of this look is that everything we love about athletic wear—the stretch, the colors, the cool 

coziness—has been incorporated into clothing that is acceptable for wear outside of the 

gym or yoga class. And just like the duds, the spring lacquer collections provide plenty of versatil-

ity, making the shades extremely easy to wear from day to night, from pastime to party. Here, we 

pair the two for easy-to-incorporate looks and color combos that are sure to add a spring to your 

step this season.

Written by Stephanie Yaggy Lavery   Photography by Armando Sanchez

Nails Denise Kelley (@almostdenise), Brittney Boyce (@gel_nails760) Model Raquel Santolaya, Hollywood 

Model Management Makeup Johny Saade Hair Christophe Saluzzo Polish Photography Brooks Ayola 

Digital Imaging Art Vasquez, RP Digital.

TRAINING
SPRING

Fitness, fashion and function meld seamlessly with the lacquer tones of the season.
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Warm Up Athleisure styles often 

include creative cutouts and sheer 

paneling, adding a hint of interest to 

conventional cotton and spandex. The 

same holds true for nails, where natu-

ral nude tips peek out amidst the shim-

mering and glittery cast found in many 

of the spring hues. Top and Leggings: 

Forever 21; Shoes: Puma.
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Cut It Out Take a cue from the 

clipped styles found on oversize 

sweatshirts and standard black 

leggings. An uneven, two-tone  

edge works wonders at kicking the 

traditional French nail up a notch. 

Top: Ivy Park; Leggings: Alo Yoga.
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Seche • Vivacious 

Essie • Anchor Down 

ibd • Painted Pavement 

Morgan Taylor • My Other Wig Is a Tiara 

China Glaze • At Your Athleisure 

Orly • Electric Jungle 

OPI • Tile Art to Warm Your Heart

Essie • Bon Boy-age 

China Glaze • Glamletics 

Caption • In the Moment 
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In Play When you can’t choose 

between two—whether mesh tops 

or color pops—wear them together. 

Revel in the freedom of butting up 

purple-pink to bright coral. Top: 

Forever 21; Sports Bra: Ivy Park.
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Orly • Metallic Haze

CND Vinylux • Candied

Dazzle Dry • Prima Ballerina 

Color Club • Blooming Beauty

OPI • No Turning Back From Pink Street

OPI • You’ve Got Nata on Me

LCN • Pink Cherie

Morgan Taylor • All My Heart Desires

Cuccio Colour • Prima Ballerina Blush

China Glaze • Athlete Chic
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High Impact Thanks to 

Pantone’s Ultra Violet pick, purples 

reign supreme this spring. From cream 

to shimmer, from lavender to mauve, 

sport a single shade or wear them all. 

It’s up to you to exercise your best 

judgment. Top and Jacket: Forever 21; 

Leggings: Alo Yoga. 
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Barielle • Hint of Lilac

Cuccio Colour • Giselle’s Beauty 

Zoya • Leisel 

LeChat • Violet Rose 

Mia Secret • Lilac

Caption • Heart You

Duri • In the Mood for Love 

Jessica Cosmetics • Lavender Lush

Morgan Taylor • All the Queen’s Bling 

Zoya • Trudith 

*Polish colors may vary due to the printing process.
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Causes and Culprits
When you sit or crouch for long periods of 

time while doing manicures or pedicures, 

your blood pools in your legs, arms and 

feet, which means that less blood (and less 

oxygen) is getting to your heart and brain, 

says Holly S. Andersen, M.D., attending 

cardiologist and director of education and 

outreach at The New York Presbyterian 

Hospital’s Ronald O. Perelman Heart 

Institute. That means when you stand up 

quickly after sitting or crouching for a long 

time, you might feel lightheaded, which is 

called orthostatic hypotension.

You’re more likely to get lightheaded 

this way if you’re dehydrated, Andersen 

adds, because having less fl uid in your 

blood makes it more sluggish, increasing 

the chances that less blood is being 

pumped up to your heart and brain. 

Skipping meals, as many nail techs 

tend to do during their shifts, can cause 

orthostatic hypertension as well, Andersen 

says. “When you haven’t eaten in a 

long time your, blood sugar drops,” she 

explains. “That might cause upset in the 

stomach, which can cause blood pressure 

to drop and make you feel lightheaded.”

Another thing to consider if you’re 

getting lightheaded is that certain drugs, 

such as blood pressure medication, some 

painkillers and anti-anxiety medications, 

can also increase your risk of feeling 

lightheaded at work, so talk to your doctor 

if you’re taking them and experiencing 

woozy episodes.

If you do consult a doctor about 

lightheadedness, it’s important to use the 

correct terminology. Doctors often have 

trouble discerning whether their patients 

are experiencing “lightheadedness” or 

“dizziness.” Dizziness refers to vertigo, 

which is a middle ear issue that makes 

you feel like you’re spinning and has to 

do with the nervous system, not blood 

pressure. Patients tend to use the terms 

interchangeably, which can confuse 

doctors, Andersen says. 

Keeping a Clear Head
The best way to reduce lightheadedness 

is by moving to get circulation going and 

making sure to eat at regular intervals to 

keep your blood sugar from dropping. 

Taking short breaks and getting out of 

the salon for fresh air also helps. If you 

feel woozy, lie down if possible, Andersen 

advises, which, with the help of gravity, will 

get blood back to your head. Failing that, 

sit down and elevate your feet. You might 

also try coughing to get blood circulating 

again, Andersen says. 

Drinking water can help rehydrate the 

Y ou haven’t taken a break in hours, but don’t want to get behind on your appointments. Plus, a little voice in your head keeps 

pushing, “Just one more client—get that money, girl!” If that scenario sounds familiar, you might want to tell that little voice to 

shut it, because your work ethic could be sabotaging your health. Not taking breaks for food and fresh air can cause you to feel 

lightheaded, making you more prone to accidents. Here are some of the top culprits of wooziness on the job and what you can do to 

protect yourself.

Unhealthy work practices can make you woozy on the job. Here’s what you need to know.

Feeling Fuzzy

NAIL CLINIC WRITTEN BY VIRGINIA PELLEY



    For more information call 714.773.9758 or visit MorganTaylorLacquer.com
© 2018 Nail Alliance, LLC . - Morgan Taylor    HM-8031

Works with ANY 
 lacquer system
Quantum shine
No LED light 

 needed
Up to 10 days 

 of wear
Soak-free

  removal

We just made every lacquer 
you own better. 

Morgan Taylor  REACT Top and Base Coat with                                   Infused Technology™   
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body, but if you haven’t had much to eat or 

drink in a long time, orange juice will help 

you hydrate faster. If a drop in blood sugar 

made you lightheaded, orange juice will 

also help raise it again. If after getting up, 

going outside and eating something you’re 

not feeling better after around 15 minutes, 

consider seeing a doctor or seeking 

emergency care. 

It’s important to take care of yourself 

within the requirements of your job. That 

is, don’t overdo it at the expense of your 

health, but likewise, it’s not good practice 

to take breaks every fi ve minutes. “Owners 

should respect and encourage your break 

time,” says Kelly Ornstein, creative director 

and senior nail artist at Juniper Natural Nail 

Bar in Seattle. If you’re unable to get out 

of the salon for lunch because your boss 

won’t let you, you need to put your foot 

down, she adds. At an old job in New York 

City, Ornstein says, “I would be lucky if I 

got a half-hour lunch break over a 9- to 

10-hour day. I would often go a full day 

without eating or stopping for anything.” 

While there is no federal requirement for 

breaks and meal periods, some states do 

implement requisite breaks. (Check out 

dol.gov/whd/state/meal.htm for information 

on your state.) Ultimately, pay attention 

to your body and keep an open line of 

communication with your superior. If you 

fi nd yourself in an unhealthy situation, it 

may be time to reconsider your place of 

employment. 

 

Virginia Pelley is a freelance journalist and editor based 

in Tampa, FL.

It’s important to take care of yourself 
within the requirements of your job. 

That is, don’t overdo it at the expense 
of your health. 
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Taking short breaks and getting out for fresh 

air helps reduce feelings of lightheadedness.





PRO TALK
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WRITTEN BY DINA CICCARELLI
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Footlogix 
Professional Pedicure System
footlogix.com 

Put clients’ feet fi rst with the Footlogix Professional Pedicure 
System. This system uses pharmaceutical-grade ingredients 

to treat every condition from dry, cracked skin to more severe 

symptoms due to diabetes. Ingredients are absorbed faster and 

deeper into the skin for visible results within a few days.

2
Remove the feet from the bath and pat them 

dry. Use one pump of Exfoliating Seaweed 

Scrub on the feet and lower legs. Massage it into the 

skin in an upward, circular motion. If the scrub gets 

lumpy or becomes too dry, add water to emulsify. 

1 
Add one pump of the Foot Soak into a footbath 

and soak the feet for 5 to 10 minutes. While the 

feet soak, spray the client’s shoes with Shoe Fresh 

to help eliminate any bacteria.

3
Apply a small amount of Cuticle Softener 

directly onto the cuticle of each toe and allow it 

to absorb for 60 seconds. While the cuticle softener 

is absorbing, spray Callus Softener onto the soles of 

each foot, applying it generously to any calluses or 

extra dry skin. Let it absorb for two to three minutes 

or until the skin is slightly tacky. While the softener 

absorbs, trim the client’s cuticles and cut and shape 

the toenails. 

5 
Apply Very Dry Skin Formula mousse to any 

extra dry or callused areas. If the cuticles 

are extremely dry, massage Cuticle Conditioner 

into them.

4
File the back of the heels and soles using the 

Stainless Steel File to reduce the calluses and 

soften the skin. It’s not necessary to rinse the foot 

after fi ling, as the Callus Softener will continue to be 

absorbed into the skin for lasting softness.

6 
Finish the pedicure by massaging the feet and 

legs with Massage Formula. Apply nail polish to 

the toenails if desired.

*Always evaluate your clients’ feet fi rst; if they have any broken skin, open wounds, ulcers or 

abrasions do not continue with the service and recommend medical attention if necessary.
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Zoya 
Kisses Pastel Jellies 
zoya.com

Create dimension and design with the new Kisses Pastel Jellies 

polish collection from Zoya. The sheer colors are buildable, 

allowing for a variety of color and depth options.

*Not included in the collection.

PRO TALK ART

Step-by-Step

STEP 1 Prep the nail and apply Anchor Base 

Coat.* Apply two coats of opalescent Leia. Let it dry 

completely.

STEP 2  Apply various pieces of striping tape across 

the nail to create triangle patterns. 

STEP 3 First apply white Purity* to the inside of 

triangles. Then, layer Princess, Vickie and Libby on top 

to continue creating the design.

STEP 4 Once the polishes are completely dry, gently 

lift the tape off of the nail. Then, add dots around the 

design with Purity. Finish with Armor Top Coat.* 

1

Leia

2 3 4

Vickie

Libby

Princess

Purity



ASPNAIL.COM

SallyBeauty.com
800-ASK-SALLY© 2017 ASP ALL SEASON PROFESSIONAL. ALL RIGHTS RESERVED. 

AVAILABLE AT OVER 2900 SALLY BEAUTY™ LOCATIONS

LIKE US ON FACEBOOK
FOLLOW US ON TWITTER AND INSTAGRAM  @ASPNAIL

Easy-To-Apply

14-21 Day Wear

No Light Required

Even Application

Professional Looking Nails
In Minutes! 

BARELY THERE
156142

TICKLED PINK
156144

CRYSTAL CLEAR
156141

CREAM SODA

ROSE 
PETAL PINK

BUBBLE BATH PINK

156143

Starter Kit
156140
KIT CONTAINS:  .5 oz (14 gm) Rose Petal 
Pink, .5 oz (14 gm) Cream Soda, 14 ml (.5 oz) 
of each: Nail Primer, Nail Base & Top Gel, Gel 
Activator, Brush Cleaner and Powder Dip Tray.



SHOWCASE | SPRING FORWARD
The latest spring collections welcome bright hues and pretty pastels.
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OPI | Lisbon | opi.com

China Glaze | Chic Physique | chinaglaze.com

Morgan Taylor | Royal Temptations

morgantaylorlacquer.com

Orly | Pastel City | orlybeauty.com

 LeChat | English Rose | lechatnails.com

Essie Gel Couture | Enchanted Collection

essie.com



The Choice Of Professionals
SINCE 1980

For more detailed information and a distributor near you, please visit tweezerman.com or call 1.800.645.3340
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Luxe shades for the end of any rainbow.

GO FOR THE GOLD

Diamond Cosmetics | Gold

diamondcosmetics.com

Entity | Drops of Gold

entitybeauty.com

NCLA | Gonna Stay Home 

and Cry in the Mirror

shopncla.com

Zoya | Kerry | zoya.com

Artistic Colour Gloss | This Girl Sleighs | artisticnaildesign.com

Dazzle Dry Stamping 

Lacquer | Gold

dazzledry.com

Color Club | Good as Gold | colorclub.com



Developed by a Manicurist for Manicurists!
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Show off your creativity with these nail art necessities. 

ARTISTIC FREEDOM

Christrio

Chameleon Cat Eye 

Gel Polish | christrio.com

CinaPro | Selfi es 

cinapro.com

Wildfl owers | Pop-Up Gel

wildfl owersnails.com

Mia Secret | Metallic 

Flakes

miasecretnails.com

Young Nails | Holo Flash Kit

youngnails.com

Swarovski

Xirius Chaton Rhinestone

itrends-inc.com

Indiegirl | Art 2 Brush | indiegirlbeauty.com



de Paris®
Cobalt Stainless Steel INOX 

®Over 300 Professional Tools. Order Direct from Antoine de Paris, Inc.   USA 
800-222-3243  
www.antoinedeparis.com

Trusted for Over 40 years
PRECISION  MANICURE | PEDICURE

#14 #144

USE CODE: NAILPROFREE



86 |  N A I L P R O  M A R C H  2 0 1 8

Pedicure essentials to service your clients from heel to toe.

SANDAL READY

Dip Into Pretty | Rhinestone Toe Separators

dipintopretty.com

Footlogix

Massage Formula Lotion

footlogix.com

BCL

Sea Kelp Critical Repair Cream

bclspa.com

Cuccio Naturalé | Butter | cuccio.com

Voesh | Collagen Socks

voesh.com

BodiPure | Keratin Socks 

bodipure.com

Nouveau Nail | Relax Sea Salt Soak

americanails.com





The latest collections and tools for your gel-loving clients. 

MAKE ’EM GEL-OUS
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SuperNail

Pro Advance LED-UV Lamp

supernail.com  

Bio Sculpture Gel | The Dreamers  | biosculpturegel.com

Light Elegance | May I Have This Dance?

lightelegance.com

Jessica Cosmetics | GELeration Start and Finish

jessicacosmetics.com
SNS

GelStar

snsnails.com

CND | Duraforce | cnd.com



Amazing Shows Together Create2
Fantastic Educational Event1

June 2-4, 2018
Education Days June 2-4

Exhibit Floor Open June 3-4&
with spa business forum

Register by April 21 to SAVE $15 Off Day of Show Price
Orlando/Orange County Convention Center • Orlando, Florida

                                                                  #PremiereOrlando

For show passes or information on all Premiere events 
premiereshows.com • 800-335-7469

Beauty Industry Professionals & Students Only
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ART

EDITORIAL

Creative Age Publications  •  Maggie and Ozzie Award Winner
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NAILPRO, P.O. Box 460159, Escondido, CA 92046-0159, USA

Phone 800.624.4196, nailpro@pscpublink.com

BACK ISSUES AND SINGLE COPIES
$10 each issue. 800.442.5667
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A D V E R T I S E M E N T

Call 818.782.7328 
Visit nailpro.com

 ADVERTISE 
YOUR PRODUCTS 

AND REACH 
NEW CLIENTS. 

MARKETPLACE



Someone you know…a family member, 
a friend, a client…will be diagnosed with 

cancer this year. 

Help City of HopeHelp City of Hope
help themhelp them.

Take a moment between 
clients to text the keyword 
“beautygives 5” and your 
name to 41444 to donate $5

When you support City of Hope, you 
are supporting a huge, complex variety 
of research and treatment programs 
that result in breakthrough discoveries, 
leading-edge treatments—and better 
outcomes for patients and their families.

DEBORAH CARVER 
Publisher & CEO 

Creative Age Publications Inc. 

2018 Spirit of Life® Award Honoree

www.cityofhope.org/salon-spirit  

For more than 20 years, I’ve raised 
money for City of Hope with the National 
Professional Salon Industry Group. This 
year, I am spearheading a campaign to raise 
$1.5 million for City of Hope. Thank you for 
your support.

r City of Hope. Thank you
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March
IBS New York
March 4-6

Javits Convention Center, New 

York, NY.

Contact IBS Show Management 

Team, 757 Third Ave., 5th Fl., 

New York, NY 10017; 

212.895.8200; ibsnewyork.com.

April
NAILPRO Pasadena
April 8-9

Pasadena Convention Center, 

Pasadena, CA.

Contact NAILPRO, 7628 Densmore 

Ave., Van Nuys, CA 91406; 

800.442.5667;

nailproevents.com/pasadena. 

America’s Beauty Show
April 28-30

McCormick Place North, 

Chicago, IL.

Contact Cosmetologists Chicago, 

440 S. LaSalle St., Ste. 2325, 

Chicago, IL 60605; 800.648.2505; 

americasbeautyshow.com.

May
One Oregon Nail Expo
May 6

Red Lion Jantzen Beach, Portland, 

OR. Contact One Nail Expo, 

onenailexpo@gmail.com.

The Makeup Show NYC
May 6-7

Metropolitan Pavilion, New York, NY.

Contact The Makeup Show, 123 

W. 18th St., 8th Fl., New York, 

NY 10011; 212.242.1213; 

themakeupshow.com. 

June
Premiere Orlando
June 3-4

Orlando/Orange County Convention 

Center, Orlando, FL.

Contact Premiere Show 

Group, 1049 Willa Springs Dr., 

Ste. 1001, Winter Springs, 

FL 32708; 800.335.7469; 

premiereorlandoshow.biz.

IBS Las Vegas
June 23-25

Las Vegas Convention Center, Las 

Vegas, NV. 

Contact IBS Las Vegas Show 

Management Team, 757 Third Ave., 

5th Floor, New York, NY 10017; 

212.895.8200; ibslasvegas.com.

CLASSES

March
OPI
800.422.2336, wellaed.com/

classes

4 Creative Level OPI Design Scape: 

Calabasas, CA.

5 Foundation Level ProSpa 

Experience: Calabasas, CA.

11 Advanced Level OPI Powder 

Perfection: Calabasas, CA.

12 Advanced Level GelColor 

Certification: Calabasas, CA. 

18 Advanced Level Absolutely 

Amazing Acrylics: Calabasas, CA. 

19 Foundation Level OPI Color 

Discovery: Calabasas, CA. 

27 Foundation Level OPI Look and 

Learn Evening: Calabasas, CA. 

Make a Pedicure Better 
Original Pedi-Sox® keep freshly pedicured feet comfy and clean !
Perfect for softening dry rough skin and essential for heel therapy.

38 fun colors and styles.
www.originalpedisox.com • 714 898 2400

Get tips from the 
professionals and 
stay ‘in the know’

THE 

CLEAN 

SCENE

A Refresher  

on Sanitation 

FRESH 

SQUEEZED

Sweet Citrus Add-Ons 

for Your Services

NAI   PRO

THE 
SEASON’S 

HOTTEST 
POLISH 
SHADES

+SIZZLING  
NAIL ART

+SUN SAVVY 
PRODUCT PICKS

NAI   PRO

Shiori 
Durham
NAILPRO CupWINNER

Glitzy!
Get

Best Glitters

          THE SEASON’S 

Liability LowdownWhat You NEED to Know

How to Handle  Holiday 
Time Off

Subscribe today!
nailpro.com/subscribe

HAPPENINGS

SHOWS & EVENTS



Young Nails
800.777.9170, youngnails.com

12-16 OWC Mastering Gel: 

Anaheim, CA.

The North American 
School of Podology
855.622.6277, 

northamericanschoolofpodology.com

4-7 Comprehensive Foot and Leg 

Evaluation: Halifax, NS, Canada.

11-14 Certified Master Pedicure 

CMP Program: Kelowna, BC, 

Canada.

16-19 Certified Master Pedicure 

CMP Program: Chicago, IL.

18-19 Infection Control: online.

April
OPI
800.422.2336, 

wellaed.com/classes

2 Creative Level OPI Design Scape: 

Calabasas, CA.

8 Foundation Level ProSpa 

Experience: Calabasas, CA. 

9 Advanced Level OPI Powder 

Perfection: Calabasas, CA.

15 Advanced Level GelColor 

Certification: Calabasas, CA.

22 Advanced Level Axxium 

Advanced Artist: Calabasas, CA.

29 Creative Level OPI Color 

Discovery: Calabasas, CA.

Young Nails
714.992.1400, youngnails.com

9-13 Mastering Acrylic: 

Anaheim, CA.

22 Synergy Gel for Success: 

Anaheim, CA. 

The North American 
School of Podology
855.622.6277, 

northamericanschoolofpodology.com

7-10 Certified Master Pedicure 

CMP Program: Edmonton, 

AB, Canada.

11-12 Infection Control: 

Edmonton, AB, Canada.

22-25 Comprehensive Foot 

and Leg Evaluation: Kelowna, 

BC, Canada.

29-May 2 Certified Master 

Pedicure CMP Program: Halifax, 

NS, Canada. 

May
OPI
800.422.2336, wellaed.com/classes

6 Creative Level OPI Design Scape: 

Calabasas, CA.

7 Foundation Level ProSpa 

Experience: Calabasas, CA.

14 Advanced Level OPI Powder 

Perfection: Calabasas, CA.

14 Advanced Level OPI Look and 

Learn Evening: Calabasas, CA. 

20 Advanced Level GelColor 

Certification: Calabasas, CA.

21 Advanced Level Absolutely 

Amazing Acrylics: Calabasas, CA. 

29 Foundation Level OPI Color 

Discovery: Calabasas, CA. 

The North American 
School of Podology
855.622.6277, 

northamericanschoolofpodology.com

13-16 Certifi ed Master Pedicure 

CMP Program: Toronto, ON, Canada. 

For an expanded list of Happenings, go to nailpro.com/events. 

To share your upcoming events with our readers, email 

nailpro@creativeage.com.
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Monday, April 9, 2018

HANDS-ON 
WORKSHOPS

presented by 
NAILPRO Networking Events 

Register for a hands-on workshop
on Monday, April 9, 2018
and get a FREE general 

admission ticket to NAILPRO 
Pasadena Nails-Only Show 
on Sunday, April 8, 2017

Register by March 24th 

(space is limited)

To register, view class descriptions and a list 

of supplies needed for each workshop visit: 

nailpropasadena.com
or call 888.491.8265

NNE
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1 When you feel lightheaded, __________.

A. Too much blood is getting to your brain
B. Too little blood is getting to your brain
C.  Neither, blood fl ow has nothing to do with 

lightheadedness

2 If you’re dehydrated and get lightheaded at 

work, lying down can help. 

A. True
B. False

3 If you haven’t eaten in a long time and feel 

lightheaded, it’s ideal to drink __________.

A. Soda
B. Water
C. Orange juice
D. Coffee

4 Orthostatic hypotension happens when 

__________.

A. You feel dizzy after lying down
B.  You stand up quickly after sitting for a 

long time
C.  You sit for a long period and then lean 

over so your head is dangling
D. None of the above

8 The most common reason for 

lightheadedness is __________.

A. Low blood sugar
B. Drug side effects
C. Dehydration
D. All of the above

5 The terms dizziness and lightheadedness 

can be used interchangeably.

A. True
B. False

6 Less fl uid in your blood results in 

__________.

A. Energy fl uctuations 
B. Vertigo 
C.  Less blood being pumped to your heart 

and brain
D. A spike in blood sugar

7 When it comes to taking breaks, 

federal law __________. 

A.  Recommends taking 15 minutes every 
two hours

B.  Requires that employees take them 
whenever necessary

C.  Advises a 30 minute break after six hours 
of work

D. Does not require them

9 Blood pressure medication might make you 

lightheaded at times.

A. True
B. False

10 To get your blood circulating again, you 

can try __________.

A. Drinking
B. Coughing
C. Eating
D. None of the above

E arn Certificates of Achievement as you test your skills with NAILPRO’s Professional 

Participation Program. In each issue, you’ll find a multiple-choice test that will allow you to 

demonstrate what you’ve learned from one or more articles in the issue. For answers to this 

month’s test, see “Feeling Fuzzy” on page 72. Simply circle the correct answers and mail the page 

to the address below. You can also access the article and submit the test via our website at nailpro.

com/test-yourself. If you earn a score of 80% or higher, you’ll be awarded a framable Certificate of 

Achievement. A perfect score earns a Certificate of Achievement With Honors. 

Feeling Fuzzy

Write in your answers on this form and send it to: NAILPRO, Professional Participation Program, 7628 

Densmore Ave., Van Nuys, CA 91406-2042. Or, take the test online at our website, nailpro.com/test-

yourself. Submissions must be postmarked or received online by March 31, 2018. Answers will appear 

in the May issue.

Answers to January Test

1) C     2) B     3) C     4) B     5) A     6) B     7) A     8) B     9) D     10) A  

NAME       

SALON NAME     

ADDRESS       

CITY, STATE, ZIP     

PHONE       



Compete in the world’s most prestigious nail competitions 
at NAILPRO Pasadena! 

For info and to register visit nailprocompetitions.com 

APRIL 8, 2018
PASADENA CONVENTION CENTER

PASADENA, CA
9:00 a.m. - 4:30 p.m.

The Original Nails-Only Show 
in Southern California 

has everything you need to build 
a successful nail business!

PROUDLY 
SPONSORED BY:

WANT NAIL SWAG? 
Be one of the fi rst 500 attendees 
and receive a gift bag with the 
latest product samples!

LEARN MORE with a full day of FREE technical education from leading 
industry manufacturers! Education is included with your general admission.

Purchase your  TICKETS  today 

at nailpropasadena.com
Discount price ends 3/23/18!
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Americanails.com....................................................................................... 102 

 800.727.1119 • premiernailsource.com

Antoine de Paris ........................................................................................... 85 

 800.222.3243 • antoinedeparis.com

Artistic Nail Design  ................................................................................... 37 

 714.773.9758 • artisticnaildesign.com

All Season Professional  ......................................................................... 79 

 800.762.6245 • aspnail.com

Bio Sculpture Nails  .................................................................................... 57 

 800.770.4493 • biosculpturegel.com

China Glaze  ................................................................................................. 10-11 

 chinaglaze.com

Christrio  ............................................................................................................. 40 

 800.574.4252 • christrio.com

City of Hope  .................................................................................................... 91 

 cityofhope.org/salon-spirit

CND  ............................................................................................................ 48-49, 51 

 cnd.com

Cuccio  .................................................................................................................. 23 

 800.762.6245 • cuccio.com

Dollarnailart.com  ......................................................................................... 90  

 954.564.6303 • dollarnailart.com

Elite Beauty Insurance  ............................................................................. 87 

 800.980.1052 • elitebeautyins.com/npro10

Ez Flow Nail System  ................................................................................. 31 

 ezflow.com

EZ Permanent Make-up  ........................................................................... 44 

 509.990.0925 • ezpermanentmakeup.com

Fancy Feet ......................................................................................................... 90 

 323.650.3109

Gel II Manicure  .............................................................................................. 77 

 geltwo.com

Gulfstream  .................................................................................................. 56, 74 

 877.622.4853 • gulfstreaminc.com

Hand & Nail Harmony  ................................................ Barndoor, 4-5, 33, 55  

 714.773.9758 • gelish.com

ibd Beauty  .................................................................................................... 16-17 

 ibdbeauty.com

iZen Pro Shaker  ............................................................................................ 30 

 proshaker.com

Keyano  ................................................................................................................. 63 

 800.800.0313 • keyano.com

Kupa, Inc.  ......................................................................................................... 8-9 

 800.994.5872 • kupainc.com

LeChat  ................................................................................................................. 6-7 

 510.741.9998 • lechatnails.com

Light Elegance Nail Products  ............................................................ 2-3 

 800.275.5596 • lightelegance.com

Living Earth Crafts  ..................................................................................... 41 

 800.358.8292 • livingearthcrafts.com

Mia Secret ......................................................................................................... 75 

 626.581.4444 • miasecretnails.com

Morgan Taylor Lacquer  .............. Barndoor, 4-5, 45, 73, Inside Back Cover  

 714.773.9758 • morgantaylorlacquer.com

Nail Magic  ......................................................................................................... 83 

 nailmagicpro.com

NAILPRO  .......................................................................................... 92, 93, 95, 97 

 800.442.5667 • nailpro.com

No Lift Nails  ........................................................................................ 27, 28, 34 

 800.779.6245 • noliftnails.com

OPI Products  .............................................................19, 35, 39, 53  Back Cover  

 800.341.9999 • opi.com

Orly International  ............................................................Inside Front Cover-1 

 800.275.1111 • orlybeauty.com/pro

Pedi-Sox  ............................................................................................................. 92 

 714.898.2400 • originalpedisox.com

Premiere Beauty Show Orlando  ....................................................... 89

 800.335.7469 • premiereshows.com

Premier Nail Source  ........................................ 90, 98-99, 100-101, 102-103  

 800.272.1119 • premiernailsource.com

Prolific  ................................................................................................................. 61 

Revel Nail  .......................................................................................................... 59 

 revelnail.com

Signature Nail Systems  ..................................................................... 12-13 

 888.445.2786 • snsnails.com

Triple Vitamin  ................................................................................................. 29 

 triplevitamin.com

Tweezerman  ..................................................................................................... 81 

 800.645.3340 • tweezerman.com

Voesh New York  .......................................................................................... 54 

 516.935.2888 • voesh.com

Zoya Art of Beauty  .......................................................................... 14-15, 21 

 800.659.6909 • zoya.com



GO FOR THE GOLD!
Compete in the world’s most prestigious 
nail competitions!
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2018 NAILPRO Nail Competitions Proudly Sponsored by

Visit nailproevents.com

 @nailprocompetitions

2018 NAILPRO 

NAIL COMPETITION EVENTS

NAILPRO Nail Competitions at 

Premiere Orlando

June 3-4, 2018

Orange County Convention Center 

West Complex, Orlando, FL

NAILPRO Nail Competitions at 

IBS Las Vegas

June 23-25, 2018 

Las Vegas Convention Center 

Las Vegas, NV

NEXT EVENT

NAILPRO Nail Competitions at 

NAILPRO Pasadena 

April 8, 2018

Pasadena Convention Center 

Pasadena CA



$0.25 EACH
Box/250 $54.95

16 oz. $3.95

Gal. $14.95*

$4.95

500-ct. 
$2.49

50-ct. $2.50
Case/2000 $79.95*$4.95 $2.50

$2.95
EACH10 gm. $2.95

500-ct. $6.95
50-ct. $1.95

Extra Strength
Bullet Glue

Sterilizer Tray

Chastity™

Chasticide®

Disinfectant

Pure Kolinsky Acrylic 
Brushes

Acetone Resistant Clear Handles

Rectangular Nail 
Forms

Dust Masks Double Spring
Cuticle Nipper

Stainless 
Cuticle 
Pushers

PROFESSIONAL TIPS

SIZES 1-10

French
White

Square

Half-Well

Half-Well
Clear

Tapered

Twist-Off
Nozzle!

Dries in
Seconds!

95

2-Sided Straight Pusher

Straight Pusher / Cleaner

Spoon Pusher / Pterygium Remover

Spoon Pusher

$4 95

Ste e ray

Barbicide®

Disinfectant

#8 $6.95

#10 $7.95

#12 $9.95

#16 $14.95

#18 $17.95

#20 $19.95 16 oz. $5.50

64 oz. $17.50

TM

Natural Nail 
Treatment

Buy One Select 

Gelish, Get One 

Morgan Taylor 

Polish FREE!

.5 oz.
$13.95

2 x .5 oz.

$16.95

32 oz. $24.95

.5 oz.
$3.75
$2.95

8.5 oz.

$2.50

Case (12)

$23.95

.5 oz. $3.50

2.5 oz. $8.95

4 oz. $11.95

16 oz. $19.95

Nail Tek II
Natural Nail
Strengthener

OMEGA 
LABS
Fungus
Treatment

SALE!
SALE!

DeMert
Nail Enamel
Dryer

VITE™

.5 oz.
$5.50

.5 oz.

$7.95

$3.96

.5 oz.

$4.95
.5 oz.
$1.95

INFA-LAB

Magic
Touch
Liquid
Styptic

el

Pink or Black

Flex Tape

$1.00

Spray Activator

*Prices in this ad valid March 1 through April 30, 2018. Certain items and case pricing may be subject to additional shipping costs. See website or call for details.

TOLL FREE  1-800-727-1119
Phone: (813) 931-3377  • Fax: (813) 961-7221

www.premiernailsource.com
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WE EXPORT
WORLDWIDE!

#1 FOR QUALITY, SELECTION & VALUE 
PHONE: 1-800-727-1119 • WEBSITE: WWW.PREMIERNAILSOURCE.COM

SE HABLA
ESPAÑOL

Want to be notified about our Weekly Hot Deals? 

Sign up for e-mail notifications on our website.

20-ct. $2.95 20-ct. $5.95

.5 oz.
$13.95
$9.952 oz. $49.95 $29.95 8 oz. $97.50

$0.5920-ct. $4.95
50-ct.
$6.95

$0.49 EACH
50-ct. $19.95

$0.49 EACH
10-ct. $4.50

10-pk. $1.50
Case/1000 $119.95*

10-pk. $2.50
Case/500 $99.95*

10-pk. $2.50
Case/500 $99.95*

Block

$0.90

EACH

50-ct.

$44.95

30-pk. $2.00
Case/1500 $89.95*

Twist-Lock
Pump Bottle

Mr. Pumice
Pumi Bars

Nail Solution
Bottles
16 oz.

Cuticle Eraser 
Stone

Mini Files
Black or Zebra

Polish Display
Wheel

3-Way Shiner
Blocks

Hygienic Files
Black or Zebra

Stikr Resin Stikr
Brush-On
Resin

Extreme
Glaze 
Dryer

Glazed Glass

Kikr

Kikr

.5 oz.
$11.25

1 oz.
$19.25

8 gm.

$6.15
6 oz. 
$16.75

.5 oz. $8.20 

4 oz.  $37.00

2 yds.
$5.75

12 yds.
$28.45

6 oz.
$16.75

Builder Gels Clear Gel Intense
Seal

.75 oz.
$11.95

No Lift
Primer

Gauze Wipes

Mini Orange Sani
Blocks

Sani-KitsMini Manicure Sticks

3-Way Buffer FilesProfessional Files
Black or Zebra

Standard $1.00 EACH

50-ct. $49.95 Jumbo $1.25 / 25-ct. $29.95

Natural Nail
Garnet Boards

Sanitizable Blocks

Yellow Manicure
Blocks

Pink Pedicure
Blocks

Micro Arctic White
Blocks

8 oz. $1.00$1.00

Blocks

birchwood stick 
scrub brush 
hygienic file
3-way buffer

100/180

MED/FINE

ORANGE MEDIUM/FINE

PURPLE MED/COARSE

BLUE FINE/SUPER FINE

10-pk. $2.00
Case/500 $89.95*

Arctic White
Blocks

FINE240/240

$1.00 EACH$1.00 $1.0050-ct. $1.00 $1.00

Nylon Gel Brush
Ultimate or 

Purple Pumi Bar

Flat Sable 
Acrylic Brush

Round Sable 
Acrylic Brush

Value Series Brushes

100-ct. $1.00

$4
SAVE

50%
SAVE

Pumi Bars B
1

Ultimate or 

heel

00

e Eraser 
e

10-pk. $2.00
Case/500 $89.95*

Mini Buffing Blocks

1"x1"

.25 oz.
$1.95

Violet Acrylic
Liquid

Acrylic Powders Single Process 

UV/LED
Gels

Primer
.75 oz. $2.95 
2 oz. $4.95
4 oz. $9.95

2 oz. $2.95 
4 oz. $4.95
8 oz. $6.95
32 oz. $19.95
Gallon $69.95

1 oz. $6.95 
4 oz. $19.95
16 oz. $59.95

48 oz.
$99.95

TM

TMTM TM

$2.95
6 oz.
$1.50

$4.95
100-ct.

Mushroom
Pump
Bottle

Latex Gloves Stainless Steel
Pump
Bottles

om Steel

95

4 oz. or 
8 oz.

n Extreme
Powders

1 oz. $12.55

4 oz. $33.55

Extreme Glaze
Sealer

DURABLE ACRYLIC
POLISH DISPLAYS

TABLE TOP DISPLAY
Holds 30 Bottles $19.95
Holds 60 Bottles $29.95
WALL MOUNTED
Holds 36 Bottles $19.95
Holds 90 Bottles $29.95

EMPTY 
DISPLAYS

Holds All Popular Brands

10-pk. $1.50
Case/1000 $119.95*

Mini Arctic White
Blocks

FINE FINE

10-pk. $1.50
Case/500 $69.95*

Slim BlocksSlim Blocks

ORANGE
100/180 or
WHITE FINE

50
95*

locks

ANGEANGE
80 or

NE

pk $

Extreme 
Finish Glaze
.5 oz. $11.75

1"x1"126-pk. $4.95
Case/1512 $53.95*

Base Glaze
.5 oz. $11.75

Pressurized
Spray Activator

8 oz.
$54.00

2 oz.
$19.25

$79.95

T-209 UV Sterilizer

$399.95

$149.95

Mani-Pro Razzberry

ADJ. SPEED AND 3 BITS 20,000 RPM

MT-20

15,000 RPM

$99.95

SonicTouch
Ultrasonic Remover

Valentino 
Beauty Pure III Dust Collector

$49.95$378.00 $129.95

Hot Towel Cabinet Mini Hot Towel
Steamer Kit

WITH UV

FUNCTION

WITH UV

$49.95 $19.95

$9.95
Electric Heated
Mittens or Booties

Spa Manicure
Warmer $9 95Warmer 

25 cups
$1.95

99% Alcohol,
Non-Acetone,
or Acetone

Foundation Base Gel, pH Bond,

Nourish Cuticle Oil, Top It Off Gel

Fantastic Four

32 oz.
$4.95

.5 oz.
$3.95

Pro Kit
.5 oz.
& 4 oz.
$14.95

BUY 10
GET 2
FREE! *

Acrylic 
Dispenser

$2.95

Litle Dipr’s 10-ct.

BUY 2
GET 1
FREE!

$4.95

French Manicure
                  Brush

DOTTING TOOL
ON HANDLE  

A

$

F
     

D
O

BUY 1
GET 1
FREE!

Brush
Cleaner

4 oz. $2.95

Gallon
$29.95*

Air Filtration System

SeptiFile
Handles 6-ct.

$7.75
Grits 50-ct.

$14.50

Out The Door Top Coat

$7
SAVE

Split Second
Brush-On
Nail Glue

BUY 1
GET 1
FREE!

BUY 1
GET 1
FREE!

BUY 1
GET 1
FREE!

EACH

Buy One

Foundation

Base Gel,

Get One

Top It Off

Gel For $2

2 x .5 oz.

$26.95
4 x .5 oz.

$33.95

Dynamic Duo

Gelish 
Remover

PolyGel 2 oz. 
$59.95

Trial Kit $62.95

BUY 1
GET 1
FREE!



Purple Pumice Bar
(Coarse)

Purple Buffer
and Zebra File
(Both 100/180)

Manicure Stick

8 oz. $2.95 

Gallon $17.50*

5 Gals. $59.95*

We also accept ACH/E-checks, wire transfers and these credit cards:

Now accepting

LOWEST PRICES!
GUARANTEED TAKE ADVANTAGE OF…

TM

Photos are merely representational. Items not necessarily shown to scale in relation to other products. Not responsible for typographical errors.
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ORDER ONLINE 24/7 
WWW.PREMIERNAILSOURCE.COM

WE BEAT 
ALL COMPETITORS’

ADVERTISED PRICES!

VISIT OUR WEBSITE TO SEE INSTRUCTIONAL VIDEOS
ORDERS PLACED BY 2 PM SHIP THE SAME DAY!

USA & CANADA

* Free shipping within the contiguous USA on orders of $69 or more; excludes oversized items as noted online and in our catalog. 
Free shipping to Canada on orders of $99 or more shipped in a single box weighing under 10 lbs.; excludes broker fee, taxes and duties.

Sani-Soft
Tablets

Sani-Tablets Clean ’N
Flush

Disinfectant
         Spray

Birchwood Sticks Pumice SpongesManicure Scrub
Brush

Softeez Toe Seps

Heavy Duty 4-Way
Red Pedicure File

Peppermint
Pedicure Collection

Onezeez Toe Seps

150-ct.

$19.95
600-ct.

$59.95*

100-ct.

$49.95
1000-ct.

$299.95*
GALLON

$39.95*

16 oz.

$4.95

GALLON

$24.95*

TM

100-ct. $1.95

100-ct.

$66.00

Box / 24-ct. $11.95Box / 72-ct.  $9.95

$0.49 each
50-pk. $19.95

2880-ct. $59.95* 1440 pair $99.95*
144-ct. $2.95 $0.10 a pair

$0.55
ea.

SSponges

x / 24 ct $1

0.55
a.

Brush

$
$0 10 i

nezeez Toe Sep

144 t $2 95

$0.15 EACH

Gentle
Exfoliating
Sloughing

Cream

Pedicure
Scrub

Créme
Mask

Ice
Cooling

Gel

gggggggggggg

CCCCCC

ROCK
SALTS

Pumi Bar
Original

$0.75 ea.

24-ct. $12.95

Blue Cross
Cuticle
Remover

Pedicure Tub with
20 Disposable Liners

Disposable Pedicure
Tub Liners

Disposable
Bowls 100-ct.

Komfort WedgeKomfort Wedge

Nail 
Wipes

Nail and
Cosmetic

Pads

Paraffin Wax Paraffin Liners
New & Improved!

32 oz.

$4.95

$32.00

$12.95 6 LBS. $17.95*

100-ct.

$5.95

Spa Beauty 
Wipes

*

200-ct.
$1.75

200-ct.
$3.50

3 lbs.
$14.95*

60-ct.

$4.50
240-ct.

$14.95

2"x2"

CelluCotton

Original Thong

Pedicure Slippers

360 pair $59.95*

$0.20 
a pair

MAKES 128 
GALLONS

Gallon 

$29.95*

Callus
RemoverRRRe

BUY 3
GET 1
FREE!*

$2.95$24.95

Warming Manicure
Bowl
Warming Manicure
Bowl

Chrome Stand with
Disposable Manicure

Bowls (20-ct.)  $22.00

Just Add
Hot Water!

Used With
Sani-Tablets
Softens Skin

Kills 99.99% 
of bacteria 
and viruses

t

Flowery
Swedish 
Clover
Original
Föt File

Flowery 
D-Files
Disposable 

Pedicure
File Kit

$8.95

$9.95

Mr. Pumice Metal 
Foot File

Microplane
Colossal

$4.95

$9.95

Trio Foot 
Spa $149
• Elegant Bowl

• Tub Insert

• 20 Liners

• Heat & Vibration

with five each
60 and 100 grit
abrasive pads

BIGFOOT 
Pedicure 
File

$0.49 each
200-ct. $99.95

TERRY CLOTH TOWELS 12-CT.

Manicure Towels 12 x 12  $5.95

Pedicure Towels 11 x 40 $13.95

Salon Towels 14 x 25  $9.95

Hot Cabi Towels 14 x 25 $11.95

Pedicure 
Gallons
P di

PEDI SCRUB

PEDI CARE

PEDI ICE

PEDI SOAK

PEDI SOFT
MASK, SCRUB CREAM OR SCRUB GEL SALT FOOT BATH

$24.95*

Pedicure
Gallon
$19.95*
5 Gals.
$69.95*

Pedi Salt
Foot Bath
Gallon
$17.95*

5 Gals.
$59.95*

Pedicure Socks

$3.95/pair

BUY 1
GET 1
FREE!

Pedi Spa
Charcoal
Detox Kit

Pedi Spa
Detox
Charcoal
Products4 x 4 oz.

$19.95
$14.95

Pro Sizes

$9.95 EA.

Cuticle Eliminator
Removes cuticles in SECONDS!

Daily therapy for heels prone

to drying and cracking.

Dry Heel EliminatorCallus Eliminator
Breaks down calluses

in 3-5 minutes!

.

ALT FOOT BATHSAA

Case (200)

$$$$$$$5959595959 999.9.955555
39¢ EACH

USE ONE PER CLIENTKiKi Disposable Pedicure Kit

Mimosa
Mousse
or Bellini
Bubbles
Lotions

5.2 oz.

$9.95
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Avry Jelly Pedi

Pedi in a Box 3-in-1 Mani in a Box
3-in-1

Collagen
Gloves
or Socks

Avry Hand Creams Avry Waterless Gloves & Socks 
Turns warm 
water into
soothing, 
fragrant jelly!

Eliminates need for
soaking in water, 
cuticle softener or oil,
and massage cream!

A silky and radiant 
moisturizer made 
with shea butter
for younger 
looking skin.

Excellent for both 
professional use
and retail.

AS LOW AS AS LOW AS

PER PACK PER PAIR
$$$$$$$$1111111..22222220000000

AS LOW AS

1.5 oz. tube
$$$$$$$$1111111..22222225555555

25.3 oz. pump
$$$$$$$$7777777..99999995555555 $$$$$$$$0000000..99999990000000

AVAILABLE IN SIX VARIETIES
Pearl Glow, Rose, Lavender, 

Green Tea, Milk & Honey or Charcoal Detox

GLOVES & SOCKS AVAILABLE IN TWO VARIETIES
ARGAN OIL OR COOL MINT

AVAILABLE IN FOUR VARIETIES
Vitamin Recharge, Lemon Quench,

Lavender Relieve or Green Tea

• Sea Salt Soak

• Moisture Scrub

• Massage Cream

• Sugar Scrub

• Mud Masque

• Massage Lotion

• Sea Salt Soak

• Sugar Scrub

• Mud Masque

• Callus Remover

• Massage Creme 

• Moisturizer

• Bubbly Soak

• Sugar Scrub

• Bubbly Mask

• Massage Butter

Chamomile

Lavender

Shea Butter

Lavender Relieve 
a Box

AS LOW AS
AS LOW AS

AS LOW AS

AS LOW ASAS LOW AS

$$$$$$$$2222222..22222225555555 $$$$$$$$2222222..22222225555555

$$$$$$$$2222222..22222225555555

AS LOW AS

$$$$$$$$3333333..22222225555555$$$$$$$$4444444..55555550000000$$$$$$$$2222222..55555550000000

Pedi in a Box 4-in-1
• Sea Salt Soak • Moisture Scrub

• Mud Masque • Massage Lotion Ultimate
Pedi in a Box
6-in-1

O2 Pedi in a Box
Bubbly Spa

Vitamin
Recharge

Green Tea

Rose Water or 

Shea Butter

NEW!

$5
SAVE

Buy One Cuticle Eliminator 4 oz., 
GET TWO 2 OZ. BOTTLES FREE!

Buy One Callus Eliminator 18 oz., 
GET TWO 4 OZ. BOTTLES FREE!

Buy One Dry Heel Eliminator 16 oz., 
GET TWO 4 OZ. BOTTLES FREE!

FREE!
FREE!

FREE!

FREE!
FREE!

FREE!



SolarOil™ Nail & Cuticle Conditioner

$4.25
$6.25

$16.95
$24.95

.25 oz. 
.5 oz.

2.3 oz.
4 oz.

CND Nail Treatments 

Begin and end every manicure 

with treatments from CND.

Rescue RXx™

Solar Speed Spray™

$9.95
$48.95

4 oz. 
32 oz.

$4.25
$10.25

.33 oz. 
2.3 oz.

.5 oz. $9.95

40-ct. Minis
$99.95 

See all available CND
treatments on website.

Daily Keratin Treatment

Conditioning Polish Dryer

Stickey™ or
Super Shiney™

CND Vinylux™ 

Weekly Polish
is a two-step polish 

system, consisting of 

a weekly polish and 

a weekly top coat, 

that offers durability, 

high-gloss shine and 

week-long wear.

Weekly 
Polish or
Top Coat

.5 oz.
$5.25

CND Scentsations™ 

Scentsations™ Lotions
8.3 oz.  $4.95
 31 oz.  $17.50

CND BRISA™

Brisa Bond   
.25 oz. $11.25  $9.00

Gloss Gel Top Coat 

.5 oz. $19.75  $15.80

Sculpting Gel

.5 oz. $19.75  $15.80
1.5 oz. $51.75  $41.40

20%     
SAVE

20%     
SAVE

CND Foil Remover Wraps
250-ct. $19.95 • 10-pk. $1.00

MARCH-APRIL PROMOS

Shellac™ .25 oz. $15.95
(3 EACH X 4 SHADES)

Vinylux™ .5 oz. $5.25
Candied Taffy Jellied Gummy Candied Taffy Jellied Gummy

CND 3C LED LAMP CND Velocity
Nail Tips

50-ct. $6.25
100-ct. $13.50
360-ct. $38.25

TIPS

$299.95 CND Performance Forms  300-ct.
Clear $22.75 • Silver $15.50

Specially
designed

for use with
CND Shellac 

and Brisa!

ProSeries Gel Brushes #6 Oval or Square $16.50 L&P Brushes #8 $29.95  #10 $36.25

$4.95
$16.95

7.5 oz.
32 oz.

ppppprrrreeeemmmmiiiiiieeeerrrrnnnnaaaaiiiiiillllllssssoooouuuurrrrcccceeee.ccccoooommmm

1-800-727-1119
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CND Shellac™ Shellac™ Base Coat Shellac™ Top Coats
.25 oz. $15.95

$191.40

.25 oz. $15.95 • .42 oz. $24.95

JUST $7.95 PER DUO:
Gel Polish Base Coat with
FREE Nail Polish Base Coat

Creative Play Gel Polish with
FREE Matching Nail Polish

Gel Polish Top Coat with
FREE Nail Polish Top Coat

.25 oz. $15.95 • .5 oz. $24.95

Offly Fast™

Moisturizing 
Remover

CND Nail Prep
Essential products for ensuring successful

adhesion and removal of enhancements.

CND Liquid & Powder System
features unique, patented technology that ensures flexible,

resilient nail enhancements that suit your clients’ needs.

Retention+™ Powders
feature superior adhesion, color stability 

and provide super strength and durability.

Perfect Color Powders
feature superior workability and

extensive color and coverage options.

*****    

PRICES IN THIS AD VALID MARCH 1 THROUGH APRIL 30, 2018. AFTERWARD PRICES SUBJECT TO CHANGE WITHOUT NOTICE. WE ARE NOT RESPONSIBLE FOR TYPOGRAPHICAL ERRORS.

* Free shipping within contiguous USA on orders of $69 or more; excludes oversized items as noted online and in our catalog. 

  Free shipping to Canada on orders of $99 or more shipped in a single box weighing under 10 lbs.; excludes broker fee, taxes and duties.

SEE WEBSITE
FOR EXCITING
LAMP DEALS

Buy One Creative Play Gel Polish 
.5 oz. for $7.95, Get One Matching 

Creative Play Nail Polish FREE!

CHIC SHOCK OPEN STOCK

20%     
SAVE

LARGE POP DISPLAY
BUY 12 SHELLAC,

GET 12 FREE VINYLUX

Almond SpaManicure & Marine SpaPedicure

See Website 
for Complete 

Selection

Original

Top Coat

XPress5

Top Coat

DuraForce

Top Coat 

Base Coat Matte

Top Coat

Glitter

Top Coat

Pearl

Top Coat 

$11.25
$27.95

7.5 oz. 
32 oz.

Cuticle Away
6 oz. $5.95

NailFresh™

1 oz. $8.25

NailPrime
.5 oz. $11.25

ScrubFresh®

Retention+™ & Perfect Color™ Sculpting Powders  SAVE 20%Retention+™& Radical SolarNail™

Sculpting Liquids  SAVE 20%
4 oz. $18.20
8 oz. $30.60
16 oz. $47.96
32 oz. $67.96 
Gallon  $188.20

Perfect Color
Sculpting Powders
.8 oz.   $8.76
3.7 oz. $26.20
32 oz.   $117.40

Retention+™ 
Sculpting Powders
.8 oz.   $8.76
3.7 oz. $26.20
32 oz.   $117.40

Superior
Adhesion

20%     
SAVE

20%     
SAVE
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OPI GelColor
• Cures in just 30 seconds under LED

• Custom brush for fast, polish-on application

OPI BondAid
  .5 oz. $4.95
   1 oz. $7.95 
3.5 oz.  $24.95

OPI BondEx
.25 oz. $7.95
.37 oz. $12.50
   1 oz. $22.50
3.5 oz. $67.50

ppppprrrreeeemmmmiiiiiieeeerrrrnnnnaaaaiiiiiillllllssssoooouuuurrrrcccceeee.ccccoooommmm

1-800-727-1119
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OPI Lacquers 

Over 200 iconic shades, offering two-coat 

coverage in a long-wearing formula.

The only professional chrome powder 
service for gel and nail lacquer.
• Stay true high shine chrome finish

• 2+ weeks of wear over GelColor

• Up to 7 days of wear over Nail Lacquer

Powders
.5 oz. $14.95

Infinite Shine
1) ProStay Primer
2) Long-Wear Lacquers
3) ProStay Gloss

Infinite Shine Treatments   .5 oz. $9.95 CHROME EFFECTS
MIRROR SHINE
NAIL POWDERS

50% OFF
GELCOLORS 
IN ORIGINAL  
BOTTLE

HOT NEW TREND!

See Website for
Complete Selection

Expert Touch
Lacquer Remover

Strong enough to remove even 

the darkest shades without 

staining the nail or skin. 
Also removes OPI GelColor.

RapiDry 
Top Coat
Dries to a tough, 

long-lasting, 

non-yellowing, 

high-gloss 

shine in just 

minutes.

RapiDry Spray
Gives nail lacquer a smooth, 

hard, smudge-proof finish

in just minutes.

Fungus Fix  
A clinically-tested 

professional salon 

formula designed

to help with unsightly

nail problems. 

DripDry
Dries lacquer in five 

minutes while treating 

cuticles to soothing 

jojoba and Vitamin E.

Nail Treatments
Natural Nail Strengthener

Natural Nail Base Coat

Ridgefiller

Gloss Top Coat

Matte Top Coat 

Avojuice Skin Quenchers
with smooth, rich moisturizers 

plus avocado and aloe extract

24 HOUR HYDRATION
9 varieties 
available

OPI ProSpa Manicure/Pedicure Trial Kit

SpaComplete
hospital-grade cleaner 

and disinfectant Gal. $54.50

Lacquer 
Thinner

2 oz. $4.75

$2.95
$6.50

$14.95
$52.50

4 oz. 
16 oz.
32 oz.

GALLON

$5.95
$9.95

$49.95

2 oz. 
4 oz.

32 oz.
$6.75

$13.25
$30.95

.3 oz. 
1 oz.
4 oz.

Powder Perfection
• Faster, easier & odor-free
• Gel-like shine
• Weeks of wear
• Dries almost instantly
• No need to light cure
• Soak-off wrap removal

• Developed in

   partnership with LG

• Advanced engineering

   exclusive to OPI

• Works with all OPI

   light cured systems

OPI Brushes

Golden Edge
or

Golden Oval

Artist Series
2-Piece Oval
Acrylic Brush

OPI Absolute Acrylic Intro Kit
• smooth application

• exceptional adhesion

• bubble-free results

.5 oz. $5.25

.5 oz. $17.95

NEW!

1 oz. $9.50

Nail Envy
Nail Strengtheners

All 8 Products for $65.95

.5 oz.  $8.95  $7.16

• Original Formula

• Sensitive & Peeling Formula

• Dry & Brittle Formula

• Soft & Thin

*Actual shades shipped may differ

• Soothing Soak 7.2 oz.
• Exfoliating Sugar Scrub 8.8 oz. 
• Micro-Exfoliating Hand Polish 4 oz.
• Moisture Whip Massage Cream 8 oz.

• Advanced Callus Softening Gel 4 oz. 
• Exfoliating Cuticle Cream .9 oz. 
• Moisture Bonding Ceramide Spray 3.8 oz.
• Nail & Cuticle Oil .5 oz.

Available in 29 Iconic OPI Shades

.5 oz.  $6.95

Expert Touch
Removal Wraps
250-ct.
$24.95

$49.95

 #6 $24.95

#8 $44.95

Powders
1.5 oz.  $22.95
20% OFF $18.40
4.25 oz.  $56.95

Acrylic Powder
.7 oz.   $7.50
4.4 oz. $27.50
10.6 oz. $49.95
32 oz.   $129.95

Acrylic Liquid
4 oz.  $16.95
8 oz.  $29.95
16 oz. $47.95
32 oz. $74.50
Gallon  $199.95

.5 oz. $5.25
YOUR CHOICE 
.5 oz. $6.25 $5.25

20%
SAVE

*****    

PRICES IN THIS AD VALID MARCH 1 THROUGH APRIL 30, 2018. WE ARE NOT RESPONSIBLE FOR TYPOGRAPHICAL ERRORS. ALL PRODUCT IMAGES © 2018 OPI PRODUCTS, INC.

* Free shipping within contiguous USA on orders of $69 or more; excludes oversized items as noted online and in our catalog. 

  Free shipping to Canada on orders of $99 or more shipped in a single box weighing under 10 lbs.; excludes broker fee, taxes and duties.

Buy 27 Select OPI GelColors .5 oz.

GET ONE OPI DUAL CURE LAMP FREE!

80/120 Grit $14.95

20-ct.
Refills
$14.95

NEW! ProHealth™

Base & Top Coat  
• Built-in protective barrier

• No damage removal

• Removes 50% faster

$$$$$4448585.77733333

$$$$$$777..999999999

.5 oz. 
$17.95

8.5 oz.  $4.95
32 oz.   $17.50

ProSpa Dual Sided Foot File
LG

ering

ms

ay differ

3333

$350
SAVE

Chrome Effects
No-Cleanse

Gel Color
Top Coat
.5 oz. $17.95

Chrome Effects
Nail Lacquer

Top Coat
.5 oz. $6.75

Complete SelectionComp

SALE!

SALE!

Base Coat,
Activator OR

Top Coat
.5 oz. $9.95

EACH .5 OZ.

NEW!



pppppprrrrreeeeemmmmmiiiiiieeeeerrrrrnnnnnaaaaaiiiiiillllllsssssooooouuuurrrrrccccceeeee.cccccooooommmmm

1-800-727-1119

BROWN

PREMIUM SANDING BANDS

ZEBRA

REAL DIAMOND™
DRILL BITS 
$3.95

GOLDEN CARBIDE™
DRILL BITS  $12.95

PNI25 Classic 
E-File System

PNI25-AT Advanced Tech
E-File

PNI12 “The Bullet”
E-File Kit

PNI18 E-File

PROFESSIONAL NAIL TIPS
500-ct. with FREE TIP SLICER  $9.95 

Trapper
Clipper

Tip Slicer

• 25,000 RPM

• FWD/REV Operation

• Twist-Lock Handpiece   3 Free Bits

   • Compact, Transportable

   • One-Switch Operation

Includes A/C Adapter, 3 Bits,
and 6 Sanding Bands

  • KwikGrip™ Bit Change

  • Forward/Reverse Operation

Included FREE: Handpiece Cradle,
6 Sanding Bands and 6 Bits!

  • Twist-Lock Bit Change

  • Lightweight Handpiece & Built-In Cradle

6 FREE SANDING BANDS AND 6 FREE BITS!

• 25,000 RPM

FWD/REV O ti

 • 

•

OOOORRRDDDEEERRRSSSS PPPLLLAAACCCCEEEDDD BBBYYY 222 PPPMMM AAARRREEE GGGGUUUAAARRRAAANNNTTTEEEEEEDDD TTTOOOO SSSSHHHIIIPPP TTTHHHEEE SSSSAAAMMMEEE DDDAAAYYY!!!

$39.95
$149.95
$99.95

 $50
SAVE

 $30
SAVE

FREE!

****    

PRICES IN THIS AD VALID MARCH 1 THROUGH APRIL 30, 2018. AFTERWARD PRICES SUBJECT TO CHANGE WITHOUT NOTICE. WE ARE NOT RESPONSIBLE FOR TYPOGRAPHICAL ERRORS.

* Free shipping within contiguous USA on orders of $69 or more; excludes oversized items as noted online and in our catalog. 

  Free shipping to Canada on orders of $99 or more shipped in a single box weighing under 10 lbs.; excludes broker fee, taxes and duties.

$2.95
$4.95

$19.95

.5 oz.
2.5 oz.
16 oz.

.5 oz. $4.95

8 oz. Refill
ONLY $49.95

BUY ONE
16 OZ. REFILL
GET 1 FREE!

$99.95

$49.95

$149.95

$39.95

$4.95

$19.95
$49.95

$0.25$3.95 $6.95$3.95

$6.95

$3.95

UV Tunnel Lamp
$69.95  $49.95

Nail Dryer $69.95LED Tunnel Lamp
$149.95  $69.95

BUILT-IN TIMER

Mirror panels
surround hand
for rapid,
even curing.

• Auto On/Off
• Powerful Twin Fans
• Hot/Cold Function
• Easy Entry for Hands or Feet

36W 24W

48W

$4.95 $19.95

9 Watt UV Bulb LED+UV Bulb Strip

$199.95 $99.95

el Lampp
9.95

d

Bulb

el Lamp
9.95

ulb Strip

 $20
SAVE

BUY 1
GET 1
FREE!

BUY 1
GET 1
FREE!

• Mirror Panels for
   Rapid, Even Curing
• Rugged Durability
• Built-In Timer
   (30 or 60 seconds)
• Up to 50,000 Hr. Lifetime

$99.95
$69.95 $199.95

$149.95

PNI25 AT Advanced Tech
E-File

T ist Lock Bit Change

$199.95
$149 95

 $50
SAVE

Foot or Hand
Control

Sanitizable
Handle

WITH TEN
ABRASIVE
STRIPS

EXTRA LARGE SURFACE

REMOVES THICK

CALLUSES

For quick, easy removal of nail polish, gel polish, hard gels,

dip powders, acrylic enhancements and fiberglass wraps.

• Attractive Modern Design
• Brushed Aluminum Finish
• Sturdy Chrome Base
• Adjustable at Two Joints
• UltraBrite™ LED Technology
• Built-In USB Phone Charger
• 84 LED Beads - 10 Watts

• Attractive Modern Design
• Acetone Resistant Finish
• Removable Magnetic Base
   for Toenail Curing
• Three Timer Settings
• Sensor Activated

Mini White

Block

Mini White

Board

Mini Mani

Stick

TREATMENTS
Top Coats, Base Coats,
Cuticle Oils and MORE!

STAINLESS STEEL
PEDICURE FILE

GEL POLISH BASE COAT & TOP COAT
Universal UV/LED Formula Works
With Any Gel Polish System

Replacement
Strips 20-ct.

HYGIENIC CUSHIONED FILES
BLACK OR ZEBRA

JUMBO PEDICURE RASP

EVERYDAY LOW PRICE!

MINI MANI 
PACKS

CUSHIONED FILES

BLACK OR ZEBRA
100/180 WHITE 180/180

INDIVIDUALLY
SEALED

MANICURE FILES

As Low As20-CT. 20-CT.50-CT.

$69.95

apper
pper
Slicer

COVER
PINK 

BASE COAT

INTENSE 
BOND 
TACKY 

BASE COAT

INTENSE
DEFENSE

CHIP-FREE
TOP COAT

INTENSE 
FRENCH

BRIGHTENING
TOP COAT

INTENSE 
SPEED

QUICK DRY 
TOP COAT

INTENSE 
SPEED 

QUICK DRY 
DROPS

SWEET
ALMOND 

CUTICLE OIL

CRISP
CRANBERRY 
CUTICLE OIL

FRESH
PEACH

CUTICLE OIL

MOROCCAN
ARGAN 

CUTICLE OIL

Easily attaches 
to most

desks and nail 
tables.

Easily attaches to most
desks and nail tables.

LED TABLE LAMP

TM

LED TABLE LAMP

TM

Lighting Tube Rotates 360º • FlexiArm™ Bends 180º

48 LED Beads
3 Watts

• Sensor Activated
• 4 Timer Settings

BODY STRIPS 100-ct. 3"x9" $3.95

FACE EPILATING 
STRIPS 100-ct.

1"x4" $1.00

EPILATING ROLL 2.75" 110 yds. $9.95

EXTRA WIDE ROLL 3.5" 100 yds.   $10.95

CURES BOTH UV 

AND LED GEL POLISHES

 $100
SAVE

  $4.95   $3.50
$44.95 $29.95

100-ct.
1,000-ct.

  $6.95   $4.95
$59.95 $39.95

100-ct.
1,000-ct.

LARGE

50-ct. $2.50

LARGE PETITE

100-ct. $2.95

SMALL

100-ct. $2.50

$

SALE!

SALE!

 $80
SAVE

BOTH PROGLO™
LAMPS FEATURE: 
• DUAL CURE (UV/LED) 

• SOFT GLOWING WHITE LIGHT

• SENSOR ACTIVATED

• 18 STRATEGICALLY PLACED LEDS

• EASY ENTRY OF HANDS OR FEET

• UP TO 50,000 HOUR LIFETIME

ONE TOUCH TIMER

(30/60 SECS) DIGITAL TIMER DISPLAY

CAN BE POWERED BY 

A PORTABLE CHARGER

(NOT INCLUDED) 

USB POWER CABLE AND A/C 

POWER ADAPTER INCLUDED

BUY 1
GET 1
FREE!

FOIL WRAP • COTTON PAD • PURE ACETONE

  TEAR   INSERT   WRAP

TM

VALUE

PACK

MARCH-APRIL PROMOS

NEW!

$4

NO CLEANSE
FORMULA• Attractive Modern Design

• Brushed Aluminum Finish
• 3-Level Dimmer with Touch Sensor 
• FlexiArm™ Easily Bends 180 Degrees
• Removable Table Clamp
• 300 Lumens of Bright White LED Light
• Plugs into USB Port or
   Standard Electrical Outlet

e

BASE COAT & TOP COAT

PowerCureTM

CORDLESS DUAL CURE LAMP
with USB 2A Output

NEW!

NEW!

BEST SELLER!
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1-800-727-1119

Extra Strength Primer

Pure Acid or
Acid-Free Formula

NOUVEAU NAIL 
STARTER KITS

OPEN
STOCK 

POWDER
COLORS

One-Step Dual Cure Gels
Easy application, glossy finish and 

unmatched strength and durability.

Cures quickly under UV or LED light.

$4.95
$9.95

$39.95

 4 oz.
16 oz.
64 oz.

$9.95
$34.95

.5 oz.
1.75 oz.

*****    

PRICES IN THIS AD VALID MARCH 1 THROUGH APRIL 30, 2018. AFTERWARD PRICES SUBJECT TO CHANGE WITHOUT NOTICE. WE ARE NOT RESPONSIBLE FOR TYPOGRAPHICAL ERRORS.

* Free shipping within contiguous USA on orders of $69 or more; excludes oversized items as noted online and in our catalog. 

  Free shipping to Canada on orders of $99 or more shipped in a single box weighing under 10 lbs.; excludes broker fee, taxes and duties.

.25 oz. $4.95

500-CT.
$19.95

SAVE $70.00

$19.95 EACH Pro Pack (4 oz. + .5 oz.) 
$49.95  $39.95

.5 oz. $4.95

2.5 oz.
$14.95

2 oz. $4.95
8 oz. $9.95

.33 oz. $6.95  $4.95
12-ct. Display $49.95

.5 oz. 
$9.95

8 oz. 
$4.95

.75 oz. $9.95
.125 oz. $2.50

.5 oz. $4.95

1 oz. $9.95

10 gm. $4.95

$9.95 EACH

$0.99 EACH

$0.69 EACH

Acrylic Sculpting Brushes
(Size 6, 7 or 8)

Gel Brushes  Square or Oval

Super Seal
UV/LED

Gel Sealer 

™

Air dry sealer leaves a glass-

like finish over enhancements.

Glass Seal™Defense
Anti-Spray™ Gel Effect Top Coat

Air Seal™

Gel-like durability

without a lamp!
• ONE-STEP
 DUAL CURE
 GEL SYSTEM  

• ADVANCED
 RETENTION 
 ACRYLIC SYSTEM

• QUICK DIP
 ACRYLIC SYSTEM

• ADVANCED
 FORMULA
 WRAP SYSTEM

 $10
SAVE

 $15
SAVE

High gloss, 

durable gel sealer.

$0 69 EACH

ULTRA-PREMIUM WASHABLE FILES

TROPICAL TWIST PEDICURE COLLECTION OPEN STOCK NOUVEAU SPA™

DIAMOND 
HEEL 
SMOOTHER™

TITANIUM TOOLS WITH LIFETIME GUARANTEEPROFESSIONAL TIPS MASTER COLLECTION 
KOLISNKY BRUSHES

DUAL SHAPE
FORMS

300-CT. $6.95

Curvy, Sandy & Spongey Files

Everything you require to perform Nouveau Spa pedicures. 

Includes a Bigfoot Pedicure File plus five 4 oz. products:

RELAX Sea Salt Soak

REMOVE Scrub Gel 

REFRESH Exfoliating Creme

REJUVENATE Creme Masque

RENEW Hydrating Massage Lotion

Prep spray

with natural

tea tree oil.

REFRESHING

MINT OR

SOOTHING 

VANILLA

ONE SIDE SQUARE,

ONE SIDE OVAL

HANDY DISPENSER BOX

PLUS FREE LINE ELIMINATOR 2.5 OZ.

FREE!

Precision
Double
Spring
Nipper
$19.95

Stork Scissors
or Slant Tweezer $6.95

Ingrown Nail File or Pusher/Cuticle Knife $9.95

BUY 1
GET 1
FREE!

NIPPER

$19.95
$24.95 VALUE

$9.95

BUY 1
GET 1
FREE!

64 OZ.

Foil Remover 
WrapsWraps

Lint-Free Nail Wipes
200-ct.
240-ct.
$2.95

Nail & Cosmetic 
Pads w/ Thumb Tabs

Plastic-Backed
Table Towels

240-ct. $9.95
50-ct. $6.95

12" x 16"

100-ct. 
$9.95

BUY 1
GET 1
FREE!

$5
SAVE

40
FREE WIPES

$19.95

• prevents yellowing
• primer-optional

Low Odor FormulaUltra-Pure FormulaTriple sifted acrylic powders combine the 

adhesion properties of a hard polymer with 

the flexibility of a soft polymer.

Advanced Retention
Nail Liquid

Super Fast Set
Activator Spray

PUR Tea Tree OilAdvanced
Formula Resin

Also Available
in Clear & White

Brush-On
Gel Resin

Advanced Formula
Sculpting Powders

VARIETIES
AVAILABLE14

$19.95

$49.95
$39.95

 8 oz.

32 oz.
SALE!

BUY 1
GET 1
FREE!

2.5 OZ.

BUY 1
GET 1
FREE!

 8 OZ.

BUY 1
GET 1
FREE!

.5 OZ.

$6.95
$11.95
$19.95

$199.95
$139.95

.75 oz.
2 oz.
4 oz.

48 oz.
SALE!

5

BUY 1
GET 1
FREE!

OOORRRDDDEEERRRSSS PPPLLLAAACCCEEEDDD BBBYYY 222 PPPMMM SSSHHHIIIPPP TTTHHHEEE SSSAAAMMMEEE DDDAAAYYY!!!
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NATURAL
FUNGUS 

TREATMENT



The sea of colorful gowns that typically 
fl oods awards shows’ red carpets was mark-
edly absent from the 75th annual Golden 
Globe Awards. This year, Hollywood’s lead-
ing ladies sported solid black attire to show 
their support for Time’s Up, an organiza-
tion dedicated to fi ghting harassment and 

inequality in the workplace. 
All that black may have left 
a few fans disappointed, 
but the monochrome 
attire offered nails the 
perfect opportunity to 

play a starring 
role. Here, a 
roundup of the 
night’s most 
memorable 
manicures.

HOLLYWOOD FILE WRITTEN BY TAYLOR FOLEY
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Kerry 
Washington
To match the “Scandal” star’s black 

sequin Prabal Gurung gown, A-list 

manicurist Tom Bachik varnished Wash-

ington’s ring fi ngers with a glitter-packed 

gunmetal hue. 

BACK IN 
BLACK

Viola Davis
Celebrity manicurist Julie Kandalec used 

Essie Seeing Stars, a shimmering bronze 

shade, on the “How to Get Away With 

Murder” actress’s tips. Says Kandalec, 

“Davis and I wanted a color that would 

stand out, not get lost against her black 

velvet Brandon Maxwell gown.” 

Millie 
Bobby Brown
Though the “Stranger Things” actress 

looked all grown up in her black ruffl ed 

minidress, her nail art was more youthful: 

nude polish tipped with silver glitter. 

. 

Chris Sullivan
While many guys wore 

black suits to show their 

support for the Time’s 

Up movement, the “This 

Is Us” actor took it one 

step further with a glossy 

black manicure.

Taylor Foley is a Los Angeles-based freelance writer. 

Gal Gadot
Deep crimson 

served as the 

perfect contrast 

against the Won-

der Woman star’s 

cropped blazer and ruched gown. To cre-

ate the look, celebrity tech Tracey Clemens 

used Essie A-list, a rich red cream hue.
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If you love 
what you do, 

you’ll love 
this brush

New Morgan Taylor laser-cut brush with 

ultra-fine bristles for better control, feel 

and streak free application. The curved, 

cuticle friendly shape makes for a seamless 

application and laser-cut bristles improve 

product flow for even easier, smoother 

product lay down.

  
Call 714.773.9758 or go to MorganTaylorLacquer.com

AVAILABLE AT
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Shine Redefined
The only professional chrome powder  

for gel and nail lacquer services. 

Introducing NEW OPI Chrome Effects!
8 transformative chrome powder shades for OPI GelColor and Nail Lacquer 

opi.com • #OPIChromeEffects


