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ADENA
NAILS-ONLY SHOW

APRIL 8, 2018

PASADENA CONVENTION CENTER
PASADENA, CA
9:00 a.m. - 4:30 p.m.

* FREE technical education from leading manufacturers
(with purchase of a general admission ticket).

e GREAT DEALS on professional products from your
favorite manufacturers.

* RAFFLES and fabulous prizes all day long, including
the chance to win the grand prize valued at $1,000
worth of products!

purchase tickets at nailpropasadena.com
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Hard Gel
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THE
FUTURE
IS HERE

UNIQUE PATENT PENDING FORMULA

®000

Visit gelish.com for product information, videos and more
714.773. 9758 « Made in the USA



GUARD.

PROTECT.

AVAILABLE AT AUTHORIZED DISTRIBUTORS, OR CONTACT US FOR MORE INFO 800.275.1111




ORLY.

GELFX.

BODYGUARD

soak-off gel overlay

ALL-IN-ONE
SOAK-OFF GEL OVERLAY
to strengthen and protect
" natural nails.

ORLY. ICONIC ORLY BOTTLE

— for quick, easy application
GEL - >< without the sticky mess.

VITAMIN-INFUSED

INFUSED WITH
BODYGUARD antioxidant Vitamins A&E and
soak-off gel overlay
B6FI0z/18mL €

orlybeauty.com/pro o » © f ©
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CLOSER THAN YOU MIGHT BELEM —
one of 12 new shades available in GelColor, Infinite Shine, and Nail Lacquer e opi.com e #OPILISBON
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National Release Date 2.1.18
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fall in love with

IMPROVED FORMULATION, STABILITY, BRUSH,
APPLICATION AND PACKAGING!

Color Shown: Rendezvous



Performs like Gel, Applies like Polish™

OO0 | gelish.com
Cosmo Prof. | Armstrong
McCall. 714.773.9758 + Made in the USA

licensed to create. © 2018 Hand & Nail Harmony, Inc. HM-7152
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Every pro nail tech is an artist—and a chemist at heart, too. The products we ofter, the products you
use, are a delicate blend of resins, monomers, photoinitiators, experience and magic. Unlike most
companies, Light Elegance conceives, creates, tests, manufactures and packages every product at HQ
in Redmond, Oregon. So we know exactly what each one does, what it's made of, that it’s safe and the
need it serves in your menu of services. Chemist to chemist, artist to artist, here’s some advice: don’t

be afraid to experiment. #LERocks #LEFamily

[
LIGHTELEGANCE.COM :: REDMOND, OR :: 800-275-5596 :: @ LIGHTELEGANCEHQ n y .I u




Alyssa’s official title is R&D Associate, . ~
/ but everyone knows her as “The Lady Chemist,” - -

the one who keeps her hair up with a LE #4 flat brush.

ELEGANCE

WE'VE GOT GREAT CHEMISTRY

Start your experiment with the

new ButterCream LE Family Favorites.
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NAIL SYSTEM

STARTER KIT

DIPPING SYSTEM

Dip-infinitely better...
- Polyfusion” reinforced

- Less time / High profit
*No odor

* Non-irritant
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ArtFinity Triptych acrylic powder available in 40 different colors

(‘ KUPAinc App.

Download Maobile App | For your convenience shop with ios and android devices.
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#1 DEHYDRATOR
= nail prep ph balance
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#2 PRIMER
2 acid free nail primer
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#3 ADHESIVE
i plyfusion” led/uv dip
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#4 GEL TOP
gel soak off

FOR MORE INFORMATION: 800. 994. 5872

Now excepting GLOBAL distribution partners

Ashley Farias « 152
How long should it take to do a set maybe

Tiffany Jasmine Sanchez « 1601
So u put the gel top coat then do the design?

NailsbyRosa Vargas « 16:07
Thanks

Lisa Ann Bowles « 16:39
What exactly is the adhesive?

Ashley Huntsberger » 17:29

If dipping in different color.s should you brush off
in between each one?

Meagan Robinson « 17:41
Hi ladies!

Sarah Kristine Hall « 17:51

So there are many Dip systems out there and
people always ask about contamination of the
powder. Can you explain whether or not it can
get contaminated after multiple clients?
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Join the conversation weekly

Chat with Kupa TV LIVE on Facebook

Be Involved / Learn / Educate / Elevate the Community
Nail Technicians & Students

Weekly Raffles & Promo Codes announced
during the broadcast. must be present in The Chat to win)

Every Wednesdays at 11AM PST
Turn on notifications for KUPA INC

%‘ =]
KUPAINGC.  @=x®
KUPK - ONE sTOP

I'Illb -sociimeoia  WWW.Kupainc.com

« DAILY DEALS
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CLEAR

SHEER
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Move over Acrylicsand Hard Gel

THE URE IS HERE

Not an acrylic, not a hard gel, Gelish PolyGEL® combines
the best of both in a new revolutionary gel-acrylic hybrid

all-in-one system that’s undeniW

DANNY HAILE,

the creator of the one and only Gelish’, has now developed the next
technological breakthrough. Danny Haile created PolyGEL" based on years
of nail tech experience. Patent Pending PolyGEL" technology can be found
in the Gelish brand. There is only one PolyGEL'. Don’t be fooled by imitations.

BEST NEW PRODUCT FOR 2017

NAILS e« NailPro ¢ Launchpad ¢ PROesthetic

0000
a— PATENT PENDING TECHNOLOGY

% Visit gelish.com for product information, videos and more
‘ 714.773.9758 + Made in the USA



O-P-1

#1 SALON BRAND WORLDWIDE

INTRODUCING
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PERFECTION

A new, quick applying, odor-free acrylic alternative that
promotes a clean-air environment while offering gel-like
shine & weeks of wear without the need to light cure.

POWDER PERFECTION BASE COAT
foundation base coat for
application of color powder

POWDER PERFECTION CLEAR COLOR SET POWDER POWDER PERFECUON ACTIVATOR
sets color powders during application accelerates curing of base coat
for enhanced vibrancy and color powder application

POWDER PERFECTION TOP COAT
provides a glossy, high-shine finish

PROTIP

Powder Perfection

LIQUIDS

are essential in creating
the perfect application.
DIP.TAP. PERFECT.

0-P1 | O-P1 | 0PI

POWDEH ISOWDER POWDER
| PERFECTION | | PERFECTION PERFECTION

AASE PROTECTRICE ACTIVATEUR VERNIS DE PROTECTION
EI’PII\G SYS]EI’ DIFPING SYSTEM DIPPING SYSTEM
SEME DE POUDRE ET ALSY A5 EME DE POUDHE ET RESH EIEME DE POUDRE €1 RESME
| |
15mL /(5.0 15ml_ /.5 f.0n
i ¥ 1 F 3 g
b - - - * -
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LOON!

PINK. WHITE. PERFECT!

Always start with properly prepped nails by following
Powder Perfection Nail Prep Step by Step.

PROTIP

BASE COAT & COLOR POWDER

BASE COAT & CLEAR COLOR SET POWDER

ACTIVATOR & BUFF

TOP COAT

PROTIP

For more tutorials
and application
information, please
visit opi.com

Apply 1 coat of Base Coat to a single
nail.

Create a smile line by dipping the nail
ata 45 degree angle into white color
powder. Tap off excess powder.

Immediately dip the nail at a 45 degree
angle into pink color powder. Tap off
excess powder.

Repeat the Base Coat and pink &
white powder application on the
same hand.

Apply 1 coat of Base Coat and
immediately dip into Clear Color
Set Powder.

Tap off excess powder.

Apply 1 coat of Activator and allow
1 to 2 minutes to dry.

Contour and buff
the surface.

Apply 1 coat of Activator and allow
1 to 2 minutes to completely dry.

Apply 1 even coat of Top
Coat to each nail. Allow 1 to 2
minutes to dry. Repeat.

FROM LEFT TO RIGHT: Tiramisu For Two,
Humidi-Tea, Princesses Rule!, Mod About You,
Purple Palazzo Pants, Strawberry Margarita,
Pink Flamenco, Spare Me a French Quarter?,
The Thrill of Brazil, I'm Not Really a Waitress,
Malaga Wine, Big Apple Red, Cajun Shrimp,
A Good Man-darin is Hard to Find, Got Myself
into a Jam-balaya, Do You Take Lei Away?,
Taupe-less Beach, Gelato On My Mind, Rich
Girls & Po-Boys, You're Such a BudaPest, Show
Us Your Tips!, Do You Have This Color in Stock-
holm?, Lincoln Park After Dark, Black Onyx

OPI SOFT SHADES

OO ®

FROM LEFT TO RIGHT: Alpine Snow, Funny

Bunny, Bubble Bath, Passion, Samoan Sand
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PERFECT MATCH"

Moon

collection
Cr_e“sc\-:gn;-
G PMSmg
s ' Selene
éNAuS, ,, 2 ‘ ‘ PMS220
red er.s PERFECT
| choice MATCH_
awards
Moonstone
2016 PMS22:

READERS'’

CHOICE

Eternal

Midnight
Embrace divinity with dreamy shades 2
that twinkle in the moonlight

Customer Favorite * Quick & Easy Application * Long-Lasting

OORNOE

www.lechatnails.com | 510.741.9998 | Madein U.S.A. Available at Authorized Distributors



HYDRATION SO FAST,

SO POWERFUL, YET SO LIGHT
{ YOUR SKIN WON'T BELIEVE IT! }

Did you know that the skin’s lipid barrier is the last line
of defense in preventing moisture loss? Think of it as
a breathable saran wrap for skin. As we age, our lipid
barrier thins and becomes less effective and patchy.
You will never have perfect skin if the lipid barrier is

damaged. Rebuilding the lipid barrier is key!

The experts at ZOYA created the NAKED MANICURE™
Hand & Body System Treatment System to deeply
deliver exactly what skin needs before locking it in
beneath a fortified lipid barrier resulting in fresher,

newer, brighter looking skin instantly.

BEFORE

N B K E D FOR MANI | PEDI | BODY
INTEGRATE INTO YOUR SERVICE

MANICURE PERFECT FOR RETAIL



NEW!

AVAILABLE
JANUARY 15

NAKED

MANICURE

HEALING
HAND & BODY
CREAM

ZOY A

FOR INFORMATION
CONTACT YOUR LOCAL DISTRIBUTOR OR

1.800.659.6909|Zoya.com|@zoyanailpolish ZOYA

© 2018 ART OF BEAUTY INC. ALL RIGHTS RESERVED.
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available at (QSalonCentric ana SIITE

PROFESSIONAL BEAUTY PARTNERS BEAUTY SUPPLY

PROFESSIONAL FORMULAS | PROFESSIONAL RESULTS™

b1 {. © Artistic Nail Design * Nail Alliance - Artistic, Inc., Missouri USA ¢ HM-6856
B e

VORTEX
VIXEN

HEART OF
CHROME




New from SNS, the First Name In Nails...

GELSTARY

SIN|S

15ml - 0.5 Oz.

FOR STRON
HEALTHY N

RATED #1

BY =RS|
IDE



SNS GELSTAR

THE WORLD'S HEALTHIEST GEL

SNS GelStar Has All The Benefits of Gels,
With Far Less Damage To The Nail Bed!

* Healthier Nails * No Alcohol Needed for Top
® Durable 14-Day Wear e Fast Removal
® Brilliant, Mirror Surface  ® Easy Application

150 Scintillating Colors — All Matching SNS Gelous Colors!

To Order GelStar, S | N | S

SNSNails.com
888.445.2786



CONTENTS | JANUARY 2018

Features

56 Classified
Information

Knowing your correct
employment classification (1099
or W-2) is imperative, particularly
come tax time. By Tracy Morin

60 Goodbye Dry

Combat dehydration with
ultra-moisturizing products.
By Dina Ciccarelli

70 Helping Hands
We give you everything you need
to hold a charitable event in your
salon. By Francesca Moisin

76 Hello,
Hard Gell

Familiarize yourself with
traditional gel products and
techniques to up your service
game. By Leslie Henry
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$15%

COVGI’ Credits o Nails: Christina Cronk and Natasha Harton; Photography: Angela Marklew, angelamarklew.com; Makeup: Harriet Hadfield, Opus Beauty;
Hair: Victor Mendoza; Model: Tanya Glotova, Hollywood Model Management; Digital Imaging: Art Vasquez, RP Digital.

Check out the behind-the-scenes video of our cover shoot at nailpro.com/videos/behind-the-cover.

22 | NAILPRO JANUARY 2018
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in NEW OPI Powder Perfection

OPI POWDER PERFECTION | DIPPING SYSTEM

Acrylic nails reinvented. Faster, easier & odor-free. Gel-like shine
& weeks of wear. Dries almost instantly, no need to light cure.

Easy soak-off wrap removal \ Natural feeling results \ 29 iconic OPI shades

Dip. Tap. Perfecty

#1 SALON BRAND WORLDWIDE
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Columns

38 Polished Look

The Best-Laid Divans

Grandma’s couch is reimagined by designers giving
new life to antique floral prints. By Karie L. Frost

40 Workshop

Fun with Foil

Create cool nail art looks with fresh techniques for
using transfer foil. By Dina Ciccarelli

44 Nailspiration

Petal Pusher

Winter florals bloom with deep hues, courtesy
of Joey Lin.

46 Beauty File

Bana Jarjour

The nail artist shares what inspires her, her first
job in the industry and her favorite set of nails.

48 Guest Editor

Ask Jackie

Jackie Truong, director of education for LeChat,
responds to your toughest nail questions.

50 Savvy Salon

iCandy

This Fresno, California-based nail salon makes its
nail art and salon decor pop with bright colors and
fun designs.

52 Competition Corner

A Day in the Life

NAILPRO assistant editor Dina Ciccarelli shadows
nail competitor Shannon McCown through
NAILPRO Sacramento. By Dina Ciccarelli

82 Nail Clinic

Down to the Bone

Get a head start on preventing osteoporosis with
healthy lifestyle tips. By Virginia Pelley

86 Pro Talk

Create strong extensions with Apres Gel-X Nail
Extension System and create detailed, colorful nail
art with Young Nails Mission Control: Precision Gel.
By Dina Ciccarelli

112 Hollywood File

Show Giirl

Nail artist Jenny Bui dishes on creating nail art for
breakout artist and close friend Cardi B. By Taylor Foley

On the Web

Hands of Time
nailpro.com/anti-aging-services

Interested in adding anti-aging services to your
menu? Here are five ideas from salons across
the country.

Got Organization?
nailpro.com/how-to-salon-organization

The 10 steps you need to straighten up your salon
and better your business.

Fill Power
nailpro.com/how-to-acrylic-backfill
Polish up your acrylic backfill skills.

@ Holo Happy
nailpro.com/video/holo-nail-art-tutorial

American Influencer Awards Nail Artist of the Year
winner Yire Castillo demonstrates three techniques
for creating holo nail art.
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PROFESSIONAL
LACQUER

PROFESSIONAL

LAGOUEHA

o
- .—.---‘.‘

._\

10 FREE FORMULA formulated without formaldehyde,
formaldehyde resin, dibutyl phthalate, toluene, camphor,
TPHP, parabens, xylene, ethyl tosylamide and lead

LONG-WEARING COLOR 7-10 Days of wear on natural nails
VEGAN FRIENDLY

HUGE COLOR PALETTE over 300 shades

KISSES

PASTEL JELLIES

PROFESSIONAL
LACQUER

FOR INFORMATION
CONTACT YOUR LOCAL DISTRIBUTOR OR

1.800.659.6909|Zoya.com|@zoyanailpolish

© 2018 ART OF BEAUTY INC. ALL RIGHTS RESERVED.



EDITORIAL

Four Resolutions

your kids at Christmas with tons of things that will inevitably end
up in the back of the toy chest come February, that you gift them
more practically with something they want, something they need,
something to wear and something to read. Alas, this advice came
too late for my kids, but it still stuck with me through the new year.
As soon as the last firework sparkles on New Year's Eve, the
emphasis immediately turns to your reinvented self: How are you
going to be a better person in 20187 I'm still coming down from
the holiday high that started back in October, so it's hard for
me to switch gears so quickly. Plus, despite my best efforts
at making New Year’s resolutions, | often forget and fail.
| think that part of the reason people don’t
follow through with their resolutions is because
we’re so hard on ourselves. Inevitably these
self-improvement lists are bogged down with
practically impossible directives and things that
we swear we'll never do again. It's hard to be
that strict and, frankly, it's unrealistic. But
what if we made simpler goals that still
encouraged self-improvement? And that's
when | thought about that blog: What if |
incorporated those four elements into my
resolutions for the year? For example, something
| want: | really want a new car, as my family has
rapidly outgrown my sporty sedan. So, my goal for 2018 is
to get a bigger car, but I'm going to have to work for it—do the
proper research and save for the down payment—and if | do
the work, I'll get the reward.

I recently came across a blog that suggested instead of spoiling

| can tap into larger objectives when it comes to something
I need, for instance, patience. | could really use some more of
that when my life—work, kids, family—gets extra crazy. For
something to wear, I'll take that to mean that | should use some
discretion in my 2018 shopping excursions and perhaps try to
purchase something that | will get multiple uses out of instead
of impulse buys. Lastly, something to read: | think this is very
important, because taking the time to read—whether it’s to
improve your behavior, your work or your mind—is a great way
to better yourself.

In the event that you’d like to adopt these four resolutions into
your life, | can help you! You're definitely going to want to try the
must-have hydrating products in “Goodbye Dry” on page 60; you
absolutely needto know the difference between filing taxes with a
1099 or W-2, so check out “Classified Information” on page 56; |
know you're going to want to wear the beautiful winter florals that
nail artist Joey Lin created for this month’s Nailspiration on page
44 and, of course, you must read the rest of this issue of NAILPRO
S0 you don’t miss a thing!

| hope that you all find much success in the year to come.
Happy New Year!

Stephanie Yaggy Lavery
NAILPRO Executive Editor
slavery@creativeage.com

My Manicure

| love that Yvett Garcia
(@yvynails) gets what | mean
when | say | want something
simple. To me, this look was
simple! After all, the acrylic
overlay was coated with nude
gel polish and some of the nails
didn’t have any embellishments
on them at all! Of course, the
ones that did definitely stood out
(thank you, Swarovski!), and | got
s0 many compliments on them.

26 | NAILPRO JANUARY 2018

Behind the Nail Pros...

The dynamic duo of Natasha Harton (left) and Chrstina Cronk (aka
Chrystacal) was a force to be
reckoned with on our set. The
pair flew from Canada to cre-

ate the two looks you see on
this month’s cover. Christina
showed off her signature
French while Natasha took a
more artistic approach. Check
out the behind the scenes on
page 28 and at nailpro.com/
videos/behind-the-cover.
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PROLIFIC

NAIL CARE

Nail File Tri-Side
Buffer 12 pk

PROPYL 9 50PROPYL 99 N-ACETO - E ACETO!
Nail File Extra VIN-ACETON
Heavy Black 12 pk o~ ] @ -

= ()= 4 ®
Nail File Sani ® 7

White 12 pk

- Isopropyl 99% Alcohol
Block Softie Yellow 32 fl oz. and 1 gallon
Super Fine 12 pk

Non-Acetone Polish Remover
Block Sani Purple 16 fl 0z. and 1 gallon

Med/Coarse 12 pk Pure-Acetone Polish Remover
Block Tri-Side Buffer 12 pk 32 fl oz. and 1 gallon

exclusively at @SalonCentric ana SIHTE

PROFESSIONAL BEAUTY PARTNERS BEAUTY SUPPLY
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PROMART




BEHIND THE
NAIL PROS ‘ WRITTEN BY STEPHANIE YAGGY LAVERY

THE MAKING
OF OUR COVER

[T’S NOT OFTEN THAT WE HAVE TWO EXTREMELY AMBITIOUS,
TALENTED AND EXCITED Canadian nail technicians in our office—so it was
great fun to spend the day with Christina Cronk and Natasha Harton for the
creation of the January cover. This dynamic duo has unique styles, but they
were committed to making their specialties work together. | provided them
with a color palette (royal blue and black) and each took one hand to call
their own. Cronk extended the model’s nail bed, then created an extreme
black-to-blue faded French, and embellished the remaining nails with
dazzling crystals and intricate acrylic-sculpted roses. Harton, on the other
hand, unleashed her inner artist, hand-painting tips like a modern Vincent
van Gogh and encrusting them with loads of tiny silver seed beads, crystals
and a prefabbed blooming acrylic flower. See how Harton sculpted her
avant garde French nail below, and for more details, including Cronk’s nails,
visit nailpro.com/videos/behind-the-cover.

known for

her French

sets and I'm

known for my

art, so we
wanted to do v [ Iy

SOmeJ[h | ﬂg J[haJ[ 1 Harton began by extending the 2 She then used white gel to coat the 3 Next, Harton applied a coat of clear

‘Christina is  Creating the Cover Nails

'/

model’s nail. She first used cover entire free edge. For this design, gel and began adhering stones and
Showcased pink acrylic on the nail plate, then contin-  she opted for an imperfect smile line silver seed beads along the smile line.
Our p aS S | On ued extending the nail with clear acrylic. with more jagged edges.
but also
complemented

each other.”

—Natasha Harton

After curing, she applied another Harton sculpted the delicate acrylic 6 Finally, she went back in with crys-
layer of gel along the length flower before arriving on set (a tals and seed beads to embellish
of the nail and created a “sugaring” huge time-saver!) and applied it with a the rest of the nail.

effect by coating the nail with fine large bead of clear gel.
white glitter powder.

28 | NAILPRO JANUARY 2018



Nails
Natasha Harton

Photography
Angela Marklew

Makeup
Harriet Hadfield

Hair
Victor Mendoza
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NATURE'S
FORMULA FOR

Success

No Lift Nails Cuticle Qil brings
together three of nature’s
richest ingredients: Avocado,Oil,
Almond Oil and Vitamin E.

The result is a superb natural oil
that conditions nails and softens
skin with a single drop.

Our unique formula won't
promote lifting. After all, it's
from No Lift Nails, the industry
leader for three decades.

Available in 1/8 0z, 1 0z and 4 oz
size, No Lift is a naturally rich
cuticle oil for your customers
and a rich source of
profits for you.

W Nails'

Huntington Beach, CA 92615
800.779.NAIL e www.noliftnails.com

30 | NAILPRO JANUARY 2018

NAITLING THE
NEWS ‘ WRITTEN BY TAYLOR FOLEY

y ESSIE IS HELPING SALON
P O P P I N B O I I I_ ES OWNERS BOOST BUSINESS AND
INCREASE REVENUE WITH THE

ESSIE PREMIUM SALON INSIDER PROGRAM. The flagship program can transform salons into “premium Essie
nail destinations” with a customized collection of Essie polish, retail displays, marketing materials and access to
educational workshops. “The Essie Premium Salon Insider Program takes the manicure experience to the next
level for Essie customers and drives sales through unparalleled service,” says Gino Trunzo, assistant vice president
for Essie Professional. “Bottle Service” is one of the program’s most unique offerings. Techs at participating
salons will start off every manicure with a fresh bottle of Essie polish that will be gifted to the client as part of the
service. “Bottle Service not only elevates the client experience, but it also provides salons and spas with optimized
inventory levels and built-in retail income,” says Teresa M. Lopez, general manager for Essie Professional. To learn
more, visit essie.com/pros.

Party On

Polished Girlz and Orly teamed up with
Children’s Hospital Los Angeles (CHLA) to give
two teenage girls the birthday bash of their
dreams. Every year, Los Compadres, a Latino phil-
anthropic organization of CHLA, puts on a quificean-

era, the celebration of a girl’s 15th birthday in Latin _

American culture, for one of the hospital’s patients. Polished Girlz founder Alanna Wall

This year, two patients were selected to participate in poses with CHLA patients Kailey Farias (left)
the festivities, held on October 27 at the White House and Edna Segura (right).

Event Center in Anaheim, California. Hospital work-

ers nominated Edna Segura, who suffers from a rare form of brain cancer, and Kailey Farias, who is battling

a rare bood condition. CHLA enlisted Polished Girlz, a Dayton, Ohio-based non-profit dedicated to providing
nail services to girls with frequent hospitalizations or special needs, to provide manicures. Seventeen-year-old
Polished Girlz founder Alanna Wall and her team used Orly nail polishes to create nail art for the girls to wear
to the party. “People underestimate the power of nail polish,” says Wall, who notes that she looks forward to
continuing collaborations with hospitals, even though she is headed to college this year.

PHOTOS: (TOP) COURTESY OF ESSIE; COURTESY OF POLISHED GIRLZ
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PLAN. BUILD. ADJUST. CRUSH. REPEAT.

Yup. That's pretty much been our mantra for the last 20+ years. Feel free to make it yours, too.
We all agree that the business of nails is a very special obsession for a select talented few. It's
not for everyone; but it could be! Take a front row seat every week as we share how to embrace

the challenges of building your own successful nail business on the Young Nails Biz Vlog and Nail
School.

young i“cnails

Order from your local distributor, online,
or call us at 800.777.9170
@youngnailsinc

Ll Tube] fl@)
Young Nails Inc., Anaheim, CA
Available at
AN
™

Cosmo Prof. | Armstrong
McCall

licensed to create.

@©sSalonCentric ST |ADA
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www.EFexclusive.com
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Leadin

OPI ANNOUNCED THE APPOINTMENT OF
CELEBRITY NAIL ARTIST TOM BACHIK AS THE
BRAND’S GLOBAL NAIL AMBASSADOR IN
OCTOBER 2017. In his new role, Bachik, who

has polished the tips of Jennifer Lopez, Heidi
Klum, Selena Gomez and more, will work closely
with the OPI education, product development

and marketing teams to create au courant nail
designs for the North Hollywood, California-based
manufacturer. “Tom has been in the nail business
for more than 20 years and has experience in so
many different roles. His amazing technical skills
and extensive product knowledge, coupled with
his creative and inventive designs, make him one
of the most highly-demanded nail professionals
by the fashion industry and Hollywood elite,”
says Suzi Weiss-Fischmann, cofounder and
brand ambassador for OPI. “As the OPI global nail
ambassador, Tom will bring more awareness to
the professional nail care industry.”

Bachik has already put his creativity and
expertise to good use in his new position,
helping OPI set the Guinness World Record
for the longest manicure bar. On the morning
of October 21, the OPI team set up a 155-foot
manicure bar at the 3rd Street Promenade
shopping center in Santa Monica, Galifornia,
where more than 50 techs gave attendees
free OPI GelColor manicures. In addition to the
complimentary services, Bachik and actress
(and avid OPI fan) Peyton List participated in a
meet-and-greet with attendees.
By 5 p.m., OPI had officially
set the Guinness World Record
with more than 500 manicures
completed. The exciting event
united OPI fans and professionals
alike, and set the tone for
Bachik’s busy year ahead.

OPI enlisted the help of more
than 50 techs to set the Guinness

World Record for the longest
nail bar in October.

AL ) Wi (gt

PHOTOS: COURTESY OF OPI



THEBIZ VLOG.
NAILS NAILS NAILS + A SIDE OF BROMANCE.

In case you missed it, we are now serving up an undiluted (read: fully caffeinated) behind-the-
scenes look at what it's like to work with Greg and Habib Salo. Follow along as they share the
hilarious highs and the painful lows in their journey of building a healthy business founded on the
principles of high quality education and nail care innovation. Tune in every Monday & Wednesday
on youtube.com/youngnailsinc. Welcome to the family.

-4 Available at

ca ’[10' ? NV
NEULI -a 'w'

Cosmo Prof. | Armstrong
McCall

young iuwnails

Order from your local distributor, online,
or call us at 800.777.9170
@youngnailsinc
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Young Nails Inc., Anaheim, CA

licensed to create.

@©sSalonCentric ST |RA




STRLHNEGEST

Happy Campers
R I M E R More than 140 techs from the U.S., Canada and Aruba traveled to Washington State to attend the 7th annual
Northwest Nail Tech Retreat in October 2017. Held at the Camp Burton Convention Center in Vashon, the four-day
YO U C AN event, nicknamed “Nail Camp” by attendees, featured a variety of classes and workshops led by some of the most
recognizable names in the industry, including Nailympics champion Madelene Wolf and past NAILPRO Cup winners

Allie Baker, Amy Becker and Shiori Durham. In addition to the educational opportunities, attendees also had the
chance to show off their skills and creativity in the Simply Salon Nails and Mixed Media competitions. “The food was
great, the sleep was little and the learning was intense,” says event coordinator Jessica Hoel Briarmoon. “Educators
and nail techs left
feeling inspired and

excited about their
AL B LA careers, and pumped
g for next year!”
NA"- To register or get
PR[MER more information on
Prepares the Nal the 2018 Northwest
for :‘[m:imurr; Nail Tech Retreat, go =3 T : :
Acn’:?,-'isif,[}{?\?&|5 \\ No Lift to nailcamp.org. Attendees and educators parllclpated in four days of hands-on classes and
- Nails workshops during the 2017 Northwest Nail Tech Retreat.

PRIMER

Tricks of the
Trade
East Coast nail techs, students and
educators united at the second-annual
Massachusetts Nail Networking Expo in

® Compatible

with any acrylic and U.V. gels.

Works especially well with

October 2017. Held at the Doubletree by

Hilton Hotel in Leominster, Massachusetts,

the event gave attendees the chance to

PRIMERLESS SYSTEMS. shop the newest products from top .
manufacturers, including CND, Gelish, Event coordinator Danalynn Stockwood (second from left) with
® Works as a super dEhydrator Light Elegance, Orly and more, as well event production team members Nicole Melo (far left), Abigail
and bactericide. as learn the latest techniques from some Velazquez (center), Bonnie Schow (second from right) and Miriam

Ruiz (far right) at the Massachusetts Nail Networking Expo.
of the leading names in the industry. (far right) 95xP

Techs also impressed the judges with their creativity in the Halloween-themed nail art competition. By the end of

the networking event, attendees left feeling motivated about their careers and excited to return in October 2018.

® 50% Iarger than other brands. Don’t want to wait that long? You're in luck! The Rhode Island Nail Networking Event will be held on March 25.
Drop for Drop-the most For more information, go to rinailnetworkingexpo.com.

economical primer.
® No lifting GUARANTEED.

® Your one step primer — no
need for other preps.

Sail Away
Interested in embarking on a dreamy island getaway
and learning the latest techniques from some of the
industry’s leading names? Then mark your calendar:
The Northwest Nail Tech Retreat is taking its
education to the high seas with the first-annual Nail
Camp Cruise to Hawaii! Held from September 7-17,

NO Lift the cruise will feature a wide range of classes, as
Nails® well as nail competitions, raffles, giveaways, shopping and networking opportunities. Classes will be led by
the top talent in the industry, including Allie Baker, Amy Becker, Guin Deadman and many more. To register

Huntington Beach, CA 92615 or learn more, visit nwnailtechs.com. ¥
800.779.NAIL o www.noliftnails.com

® The professional’s choice
since 1978.

LA L AR
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PHOTOS: (TOP) COURTESY OF NORTHWEST NAIL TECH RETREAT; FAITH HAMBER/MASSACHUSETTS NAIL NETWORKING EXPO



THE NEWEST TECHNOLOGY IN PINK & WHITE NAILS

~ASY SOAK O

REMOVES WITH GEL Il STEAMER IN 10 MINUTES!

e

“STEAM
Gé&mvw

ALSO AVAILABLE IN 8 NUDE TONES

V‘.r

7, |
MANIC

3

. 1 logy in
1 oin awest technolog!
swest technology ail enhancement.

b ncement.
ail enha - 5 | A e 3 : i s v e s s
cuscia el AN AR nail ; o bl e ecriog por el

®

No more odor, dust, liquid and powder! /
4D is the heathier alternative to acrylic.

MANICURE Our solvent-free fomula can result in healthier nails.
4D is stronger, lighter and more flexible than acrylic.

4D002A 4D0028 pou pr—

e Rtz gzl 4D2a2 10248 4D001A 1220 :

French French Cream ! Flaunt Plum Timeless
Pink Pink Couture Deep Clear e actan Teal

It
4D001X 4D243 4D181 4D026
Extreme Bashful Peppermint Hard
White Blush Pony Rock

19 COLORS AND GROWING ¢ BUY ONLINE OR FIND A DISTRIBUTOR NEAR YOU: WWW.GELTWO.COM
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CN

QUICK K

NO NAIL

DB

MOVAL

DAMAGE

CND® Shellac® removes 2x faster than other leading gel polish brands.
Get quick and easy removal, without stripping or damaging nails,
from the gel polish brand that keeps up with your fabulous life.

CND® SHELLAC®. UNSTOPPABLE.

( N D e 14+ DAY WEAR CNDE.
- Wml. | 100+ COLORS Shellacy
S h e | | acC. 5 MINUTE REMOVAL" _emscex |

Brand NO NAIL DAMAGE™

*When used with XPRESS5® Top Coat **When used as directed.



POLISHED LOOK ‘ WRITTEN BY KARIE L. FROST

Guest Artist

'HE BEST-LAID .-
\ (@nailedbyceling) is a nail
s artist based in Middletown,
DE, and has had a passion for

nail art since childhood.
If memories of visits to Grandma's house are flooded
with visions of floral-print davenport, you’re not
alone: Designers turned to Nan 5 couch as a
source for prints that feel antithed. yet chic.
At Temperley London blushing" ses—some
gilded in shimmering gold—mimicked the retro
buds found on a glamorous settee. Erdem
Moralioglu, a designer long, knowg for his use
of English countryside flower grints, dipped
into his heritage—specifically,%eiimagined A
meeting of his two great-grandmothers —
resulting in exquisite velveteen dresses
that would look at home on a gran?
wingback chair. Waves of bugle . ; _ Inspired by
lapping along the edge of a flo » : ST B b e ) Temperliey London
coat at Mary Katrantzou echoed the = ; o |
nuances of a Southern matrial
tufted couch—sat upon onl

Whether or not Grandma’s divan
wistful memories for you, th
will certainly inspire your nai
nail artist Celine Cumming’s
beauties: Sketched to per
upon large-scale flowers,
outlines and copious shading
large blossoms on a couple
a tapestry on every one—tl
granny-er!
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CND, SHELLAC, VINYLUX and the B logo are registered trademarks of Creative Nail Design, Inc. ©2018 Creative Nail Design, Inc

cnd.com

CNDe
NUDE

THE COLLECTION

Skin-Toned, Cream Shades. Bare It All, Without Baring It All.

CND® SHELLAC®. CND® VINYLUX®, " o Al s

Y

Unmasked

Unmasked

Uncovered Unlocked Unmasked Unearthed
MATCHING SHADES
4 o LASTING WEAR+SHINE
Nails. Fashion. Beauty. EASY REMOVAL

100+ COLORS



WORKSHOP ‘ WRITTEN BY DINA CICCARELLI

T s

U

sing transfer foil in nail art is not new, yet it has recently seen a resurgence on Instagram. As artistic techs get more inven-
tive, they continue to create unique ways to utilize this eye-catching embellishment. After all, foil can provide instantly
remarkable results that will easily woo your more adventurous clientele—and provide you with a quick upsell opportunity.

The trick to using foil in visually arresting ways, says Los Angeles-based nail artist Yasmeen Sandoval (@sloteazzy), is being com-
fortable with the medium and your tools. Here, Sandoval shares two techniques for using nail art foil that are anything but basic.

FOIL STRIPS

This design—inspired Merrick Fisher (@merricures)—uses transfer foil to create an effect similar to decoupage, but for nails!

TIP!

Use a base color that
matches your color of foil
S0 you don’t have to worry
about the natural nail
peeking through.

Prep the nail and apply one coat Apply one coat of base gel on
of gel base coat. Cure for 30 top of the color. Then, while
seconds. Then apply two coats of the base is still wet, apply the cut foil

color, curing after each. strips down the length of the nalil,

keeping them as close together as
possible. Cure for one minute.
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Use a pair of tweezers to gently
pull the foil off of the nail.

Encapsulate the design with

hard gel, being sure to coat
all edges of the foil. Cure. Then,
finish with a layer of gel top coat,
cure for one minute, and wipe off
the inhibition layer.

PHOTOS: JASON BENNETT. NAIL ARTIST: YASMEEN SANDOVAL



CND, VINYLUX and the B logo are registered trademarks of Creative Nail Design, Inc. ©2018 Creative Nail Design, Inc

cnd.com
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VINYLUX

Weekly Polish
Esmafte de 7 dias
Varnits 4 onghes 7 jours

JOJOBA OIL VITAM

CNDE
SeAUTY & CARE

WITHOUT COMPROMISE

Meet the first ever breathable long wear polish fusing Keratin,
Vitamin E, Jojoba oil and a gel-like shine for a chip resistant
7-day wear. Caring color for the best week ever.

NEW CND® VINYLUX®, COLOR WITH CARE.

( :NDE 7 DAY WEAR
" . 100+ HIGH-SHINE COLORS
VI NYLUX 3 CARING INGREDIENTS

Weekly Polish 1BREATHABLE FORMULA
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One Gel
Does it

Treatment Gels
Customizable Option

/N A

Natural Nailcare

Spa Pedicure + Manicure

Clinically Tested

%* %k %k ok ok

5 Star Safety Rated

1.800.770.4493

www.BioSculptureGel.com

folow s o DEHEWE
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STAMPING WITH FOIL

Enhance your stamping designs by embellishing them with a hint
of holographic metallic transfer foil.

Prep the nail and apply gel base coat. Press down firmly and then lift the foil off
Cure for 30 seconds. Then, apply two of the nail.

coats of color, curing after each. Remove the

inhibition layer.

Use a small brush to clean up the excess

polish from around the nail. Then, seal the
design with gel top coat, cure for one minute,
and wipe off the inhibition layer. ‘

TIP!

Wiping the back of
the foil with alcohol
makes transferring the

foil easier.

Apply black polish onto a stamping plate

and pick up your desired design with a
stamper. Working quickly, stamp the nail and
then place the foil on top of the tacky nail polish.



MORGAN
TAYLOR

Professional Long Wear
Nail Lacquer

Betcha Can't Gelish or
Choose Morgan
Just One Taylor

OOOOOOOOOO :
AAAAAAAAAAA 4 licensed to create.

OO0 | Gelish.com | MorganTaonrLacquer com
in the

714.773.9758 -



NAITLSPIRATION

‘f s

Petal Pusher

Dark blooms provide fresh
inspiration for cold weather nail art.

I used deep hues to recreate the elegance found
in winter florals.” —Joey Lin

Joey Lin is a New York City-based nail artist.
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NAIL ART: JASON R. BENNETT; PHOTOS: GETTY IMAGES (CLOCKWISE FROM TOP RIGHT) TATIANA DYUVBANOVA/EYEEM; CLIVE NICHOLS/CORBIS DOCUMENTARY; BETHANY A OTTON / EYEEM

Step 1 Apply gel base coat*. Step 2 Apply a thin layer of

Then, apply one coat of black purple gel polish. Next, use a
gel polish. Do not remove the detail brush to paint a large
tacky layer. Dab holographic rose with white gel polish.

transfer foil over the entire nail.

Step 3 Apply a second thin
layer of purple gel polish.
Then, apply black gel polish
around the perimeter of the
nail. Finish with gel top coat.

Step 1 Apply gel base coat. Step 2 Use a detail brush to Step 3 Apply a thin coat
Then, apply one coat of black  paint a flower in the center of of purple gel polish to the

gel polish. Do not remove the the nail with white gel polish. flower. Next, apply green gel
tacky layer. Next, apply holo- Next, paint the pistil and the polish to the leaves. Then,

graphic transfer foil over the leaves with black gel polish. apply black gel polish to the
entire nail. perimeter of the nail. To fin-

ish, apply gel top coat.

Step 1 Apply gel base coat, Step 2 Paint a second white
followed by two coats of flower below the first. Paint
black gel polish. Next, use a white leaves around the flower.
detail brush to paint a flower  Next, apply purple gel polish to
at the center of the nail with the center of the petals, leav-
white gel polish. ing the ends white.

*Cure after every gel application unless otherwise noted.

Step 3 Apply green gel
polish to the leaves. Then,
apply gold gel polish to the
edges of the petals. Finish
with gel top coat.

JANUARY 2018 NAILPRO.COM | 45



BEAUTY FILE

Sana Jarjour

Freelance

What was your first
job in the industry?
T was hired by a polish brand to
Ao nails at amagazine pary) in

Manicurist &
Nail Artist

Hollywood. T also got to do nails for @banicured_

a celelority performing at the event!

If you could be anybody
famous, who would you be?
Brobably Victoria Beckham, becanse not onl
does she know what it's like to be a Spice Girl,
but she also knows what it's like to be married to
David Beckhaml

1 am inspired by...

Entrepreneurs. When T see others who have grown
their own businesses, it pushes me to do the
same.

My childhood ambition was...
1 be a doctor, just like my mom (until T grew up
and realized what exactly goes into becoming a
doctor).

What is your favorite sport?
T played soccer for 13 years, so T love watching
that. Tootball is also another favorite of mine.

Are you a morning or night
person?

Definitel) amoming person. T have some kind
of giift (or curse, depending on who You ask) that
allows me to wake up before 730 every moming
without an alarm.

My most treasured

possession is...

A rose T took, from my consin’s funeral 12 years
ag0. Tt's been sitting on my windowsill ever since,
and when T ook at it, Tu reminded T have
someone watching over me.

My favorite food is...
MY mon’s coolking. A close second is sushi, and
right behind that are Tench fries.
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My mom is my
biggest supporter. .

This is one of my favorite designs
that I've ever done—and probably .-~
my most popular!

Painting nails on
the streets of
Lisbon for a
secret project!

Describe the best set of
nails you’ve ever seen.

T once worked with an artist from Japan
who competed in acryic sculpting
competitions. She built an entire pirate
scene out of acrylic on her own nais. Tt was
alpsolutely) breathtaking and inspiring

At a Patriots /j

I can’t discuss nails without... game in Boston.

Explaining why it's so bad to peel off your gels!

PHOTOS: COURTESY OF BANA JARJOUR



MORGAN
TAYLOR

Professional Long Wear
Nail Lacquer

But For Great
Nails There’s
Gelish And
Morgan Taylor

There Are
Some Things
Money Can'’t

Buy,

e|GAN
2e-OR’

Nail Lacquer
Esmalte de Unias
llack
I,
! v
Cosmo Prof. | Armsirong
/ McCall.
MINT CHOGOLATE CHIF y licensec | to create.

OO0 OO | Gelish.com | MorganTaylorLacquer.com
714.773. 9758 + Made in the USA



GUEST EDITOR

Ask Jackie

Jackie Truong, director of education for LeChat,
joins NAILPRO this month to provide you with
advice and answers to your nail questions.

Our next guest editor is Maisie Dunbar, beauty maven and

owner of the Global Maisie Dunbar Experience. Have a
question for Maisie? Email it to nailpro@creativeage.com.

| don’t get to go to a lot of shows, so it’s hard to get
to classes. Does LeChat offer continuing education
outside of the trade shows? —Amy Greene, via email
We have distributors around the country and around
A the world that host free classes and demos of our
latest products. We send a highly skilled nail artist
from our education team to lead the classes and teach not
only how to use the product, but also how to create nail art
with the product as well. We host giveaways and offer deals,

which are fantastic added bonuses. You can find the class
calendar on our website at lechatnails.com.

| feel like my clients aren’t as excited about chrome
as they used to be, but | still have my Mirano
Pigment kit that | want to use. Do you have any new
nail art design ideas that | can try? —Sammi Judge, via email
Nail art ideas for chrome are endless! Experiment
A with the base colors and the different Mirano
pigments to create unique color combinations. For
example, you can create rose gold chrome by painting the
nails bright pink first before applying Chroma (silver Mirano
pigment). Or, paint an ombré gel design on the nail and then

apply Mirano pigment on top for a beautiful mirror-like effect.
Another idea is to be strategic about where you apply

48 | NAILPRO JANUARY 2018

Mirano Top Gel Sealer for designs. After you’ve finished
applying the pigment to the nail, use the Dual Sided Tool
Lining and Dotter and Top Gel Sealer to paint a design

over the pigment. Cure for 30 seconds in an LED/UV lamp,
and then use cleanser and a lint-free wipe to reveal the
chrome design. Visit the LeChat YouTube channel to see
this technique in action. Finally, when it comes to achieving
brilliant results, it’s important to use the Mirano products
with the Mirano system; it makes a dramatic difference in the
quality of your nail art.

I’'m getting ready to stock up on product. What are
the colors that | need to have for this winter/spring?
—Janice Maloney, via email
| recommend stocking up on the Perfect Match Mood
A Gel Polishes this winter; clients will be fascinated by
the dramatic changes in color due to variations in
temperature. For example, a client’s nails will change color
when she holds a cup of hot chocolate after she steps inside
on a chilly day.
Muted colors are also making their way into trends for
spring. People are opting for less bright and flashy colors,
and are instead gravitating towards a softer palette. As always,
nude colors are going to be in no matter what the season.

PHOTO: COURTESY OF LECHAT
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O .P R I WE’RE ABOUT TO CHANGE THE MANI/PEDI. READY?

Introducing the OPI ProSpa collection. Developed with renowned dermatologists,
PRO S PA featuing a proprietary blend of cupuacu butter & white tea extract plus peptides, #1 SALON BRAND WORLDWIDE

§ K I N C A R E : P H
nanbDs & reer Totakeskinand your salon’s business to the next level.

Elevate your services with techniques and tips at opi.com/prospa




SAVVY SALON

Owner Teresa Choi
Year Opened 2007

Address 1778 E. Barstow Ave.,

Fresno, CA 93710

Phone Number 559.261.1357
Hours of Operation Mon. - Sat.,
10 a.m. - 7 p.m.; Sun., closed.

Website icandynails.com

Owner Teresa Choi with the iCandy staff.
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DISTINCTION

iCandy is an appointment-only,
full service salon that prides
itself on being fun, trendy and
modern—plus, the name is easy
to remember because everyone
knows what “eye candy” nails
mean! We are located near Cali-
fornia State University, Fresno.
People know iCandy for the qual-
ity of our work and designs. Our
nail artists have a proven track
record for establishing repeat
clients and excellent references.
We set ourselves apart from
other nail salons by making the
atmosphere upbeat and fun for
employees and clients alike.

THE LOOK

The decor has a fun pop art
theme that is intricate, catchy and
loud, which is intended to grab
the attention of clients of all ages.
| designed the salon’s logo myself,
and | wanted to incorporate
something hip with the name and
nails to give it a sense of pop and
make it something that people
would remember.

CLIENTELE

iCandy clients range from young
professionals to retired individu-
als, as well as college students,
mothers and business owners. Our
clients spend an average of $40 per
service. We don’t usually have many
male clients, but they can get a
basic manicure and pedicure upon
request. Clients are typically at the
salon for one to two hours, depend-
ing upon how intricate the nail art is.

IN-DEMAND
SERVICE

Our most popular nail service is a
Full Set of acrylic, plus gel polish
and nail art. Prices start at $40 and
go up from there depending on the
nail shape and intricacy of the nail
art. We also offer The Naked Nalil,
which is just gel polish, and The
Extended Tip where clients can
add on a variety of customized nail
art to their manicure, including 3-D
designs, rhinestones, charms and
hand-painted characters. Every nail
technician at iCandy is classified as
an artist as well as a manicurist.

PHOTOS: JAMES HOANG



We believe in using the highest
level of products for the health
of the nails as well as to provide
a quality service for our clients.
Therefore, we mostly use

DnD, LeChat, OPI, Gelish and
Madam Glam. We don’t offer
nail lacquer; we only use gel
polish because it lasts longer.
We are also working on our
own product line to create vari-
ous items for use in the salon
and for retail.

PRAISE

The best thing people say
is that their experience at
iCandy is something they
won'’t ever forget.

THE GOODS | SOCIAL ADVICE
MEDIA

Instagram and Facebook
have been the most success-
ful in promoting our business
and services. We get the
most traction with locals and
new clients from the iCandy
Facebook page; it's a great
way to promote a business
because a lot of people use
Facebook, and word of mouth
is important when attracting
new clientele. The nails we
create speak for themselves,
so photos on social media
allow hundreds of people to
see our work before making
an appointment.

Create a fun environment to
not only motivate the team,
but also to build your clien-
tele. Bring in people who have
a similar mindset and work
well together, so you can
continue to learn from one
another and grow the busi-
ness. Teamwork is essential,
especially when owning a
business, because you can
lean on one another, share
your passion for the work
you do and hold each other
accountable, ensuring the
highest possible standards.
Be yourself, be trendy, use
high quality products and let
your work speak for itself.
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COMPETITION CORNER

A DAY IN
~ LIFE

NAILPRO competitor Shannon McCown gives us
a sneak peek into her full day of competing at
NAILPRO Sacramento.

hannon McCown is a seasoned nail technician
with 31 years of experience working in a salon,
as an educator and a frequent nail competitor.
McCown was even a member of Team Nubar, nabbing
the NAILPRO
. Team Cupin
| 2014. After
: a two-year

| hiatus from
\\ the competi-
| tion circuit, she stepped back into the

of a nail competitor.

3:45 p.m.
I’'m here! Arriving in Sacramento,
California, from Bend, Oregon.

2018 NAILPRO CUP SPONSORS

arena at the NAILPRO Sacramento show. Amid the fears
\ and proud moments of once again competing among her
'\\ peers, old and new, McCown allowed NAILPRO assistant
editor Dina Ciccarelli to shadow her through the entire
process. Read on to see what goes into a day in the life

Saturday, September 16, 2017

clava @EILECHAT oLt
V)

SWAROVSKI

CREATE YOUR STYLE

CRYSTAL BEAUTY ACADEMY
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PHOTOS: (TOP) KIMBERLY METZ; COURTESY OF SHANNON MCCOWN



Professional Looking Nails
In Minutes!

ALL SEASON PROFESSIONAL"

Easy-To-Apply
14-21 Day Wear
No Light Required

Dip &
dgne'

Even Application
easy application

A\

e ' ACRYLIC PO
I NA L COLOR

BUBBLE BATH PINK
156143

BARELY THERE

CRYSTAL CLEAR 156142
TICKLED PINK 156141

156144

A ick di ,; ?

CREAM SODA

Starter Kit

156140

KIT CONTAINS: .5 0z (14 gm) Rose Petal
Pink, .5 0z (14 gm) Cream Soda, 14 ml (.5 0z)
of each: Nail Primer, Nail Base & Top Gel, Gel
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4:30 a.m.

It’s the morning of the competitions.
After hitting the snooze button

five times, it’'s time to get ready to
compete (and get coffee)!

9:00 a.m.

Deep in the zone of the second
competition of the day: Sculptured Nails.
One hour down, one and a half hours to
go! Competition really improves your eye
for detail, shape and structure, which is
amazing to bring back to your salon and
improve your everyday work.
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One of the perks of an early arrival is
getting to choose the best competition
station. Arriving a full 45 minutes before
competitors had to report, | got the pick
of the room!

1:00 p.m.

After powering through a full morning
of competitions, I've finally finished
my entry for Salon Success - The
Dark Side: French on one hand,

full color on the other, all done with
black acrylic.

6:15 a.m.

It's almost competition time! | was
able to snap a photo of me with
my models before Soak-Off Gel
Application begins.

3:45 p.m.

Waiting for the awards ceremony to
start! For me, it’s not about placing
first, second or third; it's about
improving my score from the last time

| did that competition and going to the
judges and asking for critiques so | can
find ways to improve. | find that I’'m not
competing against everyone else; I'm
mostly competing against myself. ‘



-, .

THE
POWER
[5S IN THE
POWDER

OUTLASTS GEL.
STRONG AS ACRYLIC.
JOIN THE REVELUTION!

NO DAMAGE TO NAIL BED
MAXIMUM SHINE

280 STUNNING DIP
POWDER SHADES

#RevelNail | #RevelNailDipPowder
#JoinTheRevelution | @RevelNail

Available for purchase
at revelnail.com



oris) BEBY |\

& A1, amen

vpan W

Vi) © ) ¥

R

(Classified

Information

Too many nail techs are being classified as independent contractors
when they are in fact employees. Here, experts explain how techs
and owners alike can determine the correct classification, particularly when
it comes to filing taxes.

By Tracy Morin

often aren’t sure whether they should be receiving or filing 1099 forms (for independent contractors, or

ICs) or W-2s (given to employees)—and salon owners, knowingly or not, are often misclassifying their
workers. “In 25 years of experience, I've rarely encountered a salon that would survive audits of its labor
and tax practices,” laments Jaime Schrabeck, PhD, owner of Precision Nails in Carmel, California. “Most
would fail.”

It’s not just a matter of pesky paperwork; incorrect filing can lead to financial disaster for employers,
while employees may find they’ve been robbed of both money and benefits. Here, experts clear up the
confusion surrounding this all too common conundrum, so techs and owners alike can ensure compliance.

In the salon industry, confusion surrounding employment status runs rampant. Come tax time, techs
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Filing Forms

When it comes to salon worker status,
there are two classifications: independent
contractor (IC) and employee. For tax
purposes, ICs receive 1099 forms and are
paid a full amount, without taxes withheld,
s0 they’re responsible for paying self-
employment taxes, notes Eric M. Sarver, a
New York City-based employment lawyer
for management and business owners in
the service industry. Employees, on the
other hand, have taxes subtracted from
their paychecks and receive W-2s. Sarver
says that employers’ and employees’
confusion over W-2 or 1099 status is one
of his clients’ biggest issues.

Indeed, according to Tina Alberino,

a management consultant from the blog This Ugly Beauty
Business, based in Tampa, Florida, most salon workers are
employees—however, she estimates that about 98 percent of
them are misclassified as ICs. “ICs are freelancers, working for
themselves and often for many different businesses; there’s
no expectation of a continuing relationship with an employer,”
Alberino explains. “But we often see in salons that owners

use the IC classification while treating
workers like employees.” For instance,
booth renters are technically 1Cs, but only
if they maintain a substantially high degree
of autonomy over their work—including
their schedule and appointments, money,
purchasing supplies and more. (See
“Independent Analysis,” right, for more
specifics on what makes a contractor truly
independent.)

One rarely seen exception is found at
Alberino’s two-location nail salon, where
she occasionally hires a permanent
makeup artist on a contractual basis to
offer services to clients. Or, techs might be
hired as ICs to work on fashion runways,
at photo shoots or on movie sets. But,
generally, salons are staffing employees—
often while erroneously doling out 1099s.
“Everyone assumes that everyone else
does it this way, so it must be OK,”
Alberino says. “But if you’re the one who's
caught, you’re the one in trouble.”

Potential Pitfalls

The bottom line: Salon owners looking to
avoid taxes by designating employees as
ICs are breaking the law. “'Saving money’
by misclassifying employees would be

|
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comparable to ‘saving money’ by cheating on your taxes, or
paying your employees in cash off the books,” Schrabeck
says. Alberino stresses that this is a federal crime, amounting
to tax evasion, wage theft and labor exploitation.

Of course, some salon owners simply aren’t aware of the
rules. But excusing an error because of ignorance, confusion
or oversight won't appease the powers that be. Sarver notes

INDEPENDENT
ANALYSIS

Confused as to whether or not a nail tech should be classified as an independent
contractor (IC)? Here, New York City employment and business attorney Eric

M. Sarver offers eight key ways to pinpoint a self-employed individual. “This is
not an exhaustive list of all factors, so it’s wise to consult with an employment
law attorney to be sure,” Sarver notes. However, if any of these do not ring true,
chances are the nail tech is, in fact, an employee.

1. An IC uses her own equipment to do the job.

2. An IC pays all job expenses: products, tools, equipment maintenance.

3. An IC is paid on a project-by-project basis, not on a salaried or hourly basis.

4. An IC sets her own work schedule.

5. An IC is free to accept requests for other jobs, work assignments or projects from
multiple clients, or directly from her own customers. (If there is a professional conflict
of interest with the salon and other projects, this should be addressed in advance.)
6. An IC is not required to wear a company uniform nor to comply with any other
qguidelines on appearance.

7. An IC does not have to sign non-compete agreements. (Nondisclosure or
confidentiality agreements regarding a company’s private or proprietary information
are acceptable, however.)

8. An IC determines how her work is completed and does not have to comply with
company-specific training.
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Don t employ staff unless you can commut to doing so legally—
meaning full compliance with state and city labor laws
(these can be significantly more demanding than federal laws),

which dictate an employer’s responsibilities.

that there are stiff penalties for misclassifying employees as
ICs, at both the state and federal levels, issued by the IRS,

the Department of Labor (DOL) or both. Those penalties could

include fees for each non-filed W-2; a percentage of wages
and FICA taxes (Social Security and Medicare) that were not
withheld; matching FICA taxes the employer should have
paid (plus interest accrued daily from the date they should
have been deposited); criminal penalties of up to $1,000 per
misclassified worker and one year in prison; unemployment

and payroll taxes; fines for not having workers’ compensation

coverage (in New York, up to $2,000 per 10-day period of
noncompliance); and payment to the misclassified IC for the
value of vacation time and benefits. Affected employees can

EMPLOYEE
BENEFITS

While employees have less autonomy than independent contractors—for
instance, they must take direction on where and when they work, and
may not be permitted to do the same work elsewhere—they are also
entitled to all sorts of perks and protections. The U.S. Department of
Labor (DOL) offers these insights:

* You must be paid for all work performed, whether or not the employer approves
the work in advance. (This includes time spent in training, traveling from site to site
during the day and any work performed “off the clock.”)

o You must be paid at least the federal minimum wage of $7.25 per hour.

e Even if you are paid by the day or at a piece rate, your total wages must amount to
at least the federal minimum wage for each hour worked.

e Your employer may make deductions for job-related expenses, such as uniforms,
equipment rentals or tools, but such deductions cannot reduce your pay below the
federal minimum hourly wage.

e Some state laws require higher minimum wages and greater employee protections;
employers must comply with those laws as well as the federal rules described here.

e Generally, you must be paid 1.5 times your regular rate of pay after 40 hours of
work in a seven-day workweek.

e |tis illegal for your employer to fire you or retaliate against you in any way for
contacting the DOL or exercising your rights.

To learn more, visit dol.gov/whd/nailsalon
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even sue the owner, recovering all back wages owed to them
(despite what they were paid as ICs), overtime pay if applicable
and penalties of up to $10,000.

Alberino has seen salon owners owe hundreds of
thousands of dollars due to misclassification—and adds that
some cities, such as Chicago, may even revoke an owner’s
business license, preventing future operation. Meanwhile, techs
get the short end of the stick when they’re mistakenly classified
as ICs. “They think they’re getting a great deal because they’re
not paying taxes from their checks, but instead the employer is
passing the tax burden on to them,” Alberino notes. “Instead of
having 7.5 percent taken out of your check, you’re paying 15.3
percent in self-employment tax, plus penalties for not filing on
a quarterly basis. And you're missing out on so many benefits
you’'d get as an employee. You're basically letting the owner
take money from your pocket.” (See “Employee Benefits,” left,
for more information on salon employees’ rights.)

Furthermore, many experts believe that penalties will
become more common in our age of transparency. A few
years ago, Alberino explains, the IRS made it a top priority
to monitor cash-based businesses like salons. They’ve
made it easier for workers to file complaints and automated
the system for auditing businesses—comparing what’s
reported by a salon to the industry norms and flagging any
accounts where numbers don’t match up. “As more beauty
professionals become aware of their rights, salon owners will
face increasing scrutiny from multiple government agencies
at multiple levels, including the IRS, DOL, Occupational
Safety and Health Administration (OSHA), and state labor
and tax boards,” Schrabeck notes. “As a salon owner, your
business must be able to withstand that level of scrutiny and
be above reproach.”

[t may sound potentially scary, but Schrabeck offers this
simple advice to owners: Don’t employ staff unless you can
commit to doing so legally—meaning full compliance with state
and city labor laws (these can be significantly more demanding
than federal laws), which dictate an employer’s responsibilities.
Furthermore, compliance with labor laws has a direct impact
on compliance with other laws. For example, OSHA laws apply
to salon employees, but not to booth renters, while properly
classifying workers is affected by all tax laws, such as tip
reporting. As long as you file appropriately from the start, you'll
avoid an accounting nightmare, among many other issues. v

Tracy Morin is a freelance writer and editor based in Oxford, MS.
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Repair parched skin and protect it from the winter elements with soothing
and moisturizing masks, lotions, scrubs and more.

By Dina Ciccarelli
Photography by Brooks Ayola

or many of us, winter is the busiest time of year—and whether that involves dashing through the snow
_or toiling away indoors with the heat cranked on high, it all adds up to one damaging result: dry, flaky,

moisture-starved skin. Fortunately, there are plenty of products available to pamper and protect—warm
paraffin treatments that smooth calluses and cracked heels, collagen gloves that rehydrate nails and cuticles,
and thick body butters that leave skin baby-soft and silky. Packed with nourishing ingredients, such as
essential oils and vitamins A, C and E, these product picks will not only rehydrate dry skin, but also help
prevent further flaking. Try one or try them all, and give dry winter skin the cold shoulder.
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Better pricing and superior quality.
Priced reasonably and offering more, our TruDIP 3-Step Acrylic DIP System
provides a precision acrylic manicure. With no damage to the nail,
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Be the change you want to see in the world
with our ultimate guide to planning, hosting and
following through on a charitable event.

By Francesca Moisin

P ] ultiple hurricanes wiped out power grids and entire island nations. The deadliest mass

shooting in U.S. history rocked our world. Earthquakes shook Mexico to its core, and _ B
raging wildfires left California bare. Not to be downers, but turn to the news on any o /
given day, and the state of our world feels rather grim. When witnessing such devastation 4 '
and destruction, most of us feel compelled to help. Yet following that impulse often g
comes with a question: What can | do? If you're a nail tech, the answer is a lot.
You have the ability to raise funds and awareness simply by doing what you
do best: welcoming people into your salon and showcasing your skills,
all in the name of charity. Feeling inspired to host your own /
humanitarian event but unsure of where to start? Here,
our comprehensive guide to coordinating a
flawless fundraiser, from start to finish.
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CHOOSE THE CHARITY

There are many factors to consider when deciding who you want
to help. Just make sure you know exactly who you'll be aiding and
how they will benefit from your efforts. “Before committing, first do
your research by vetting the institution online and through word-
of-mouth recommendations,” advises Hillary Fry, nail artist and
owner of Scenario Hair Design in Shorewood, Wisconsin, who has
worked closely with Operation Stardust to collect unused greeting
cards and stationery, which are then given to terminally ill patients
to leave messages for their loved ones. “Some give a lesser
percentage of totals raised, and you don’t want to learn too late
about a conflict of values.”

The charity’s tax status is another important consideration.
“Contributions are only tax deductible when you donate to
a legitimate 501(c)(3) organization, which is a corporation or
establishment deemed exempt from federal income tax by the U.S.
government,” explains Carol Bates, enrolled agent at Accounting
& Income Tax Solutions in Saraland, Alabama. “One of the
biggest mistakes | see in my business is clients trying to deduct
endowments from GoFundMe and other crowdfunding groups.”

If you want to get a tax break for your efforts, ask if the charity is
a bona fide nonprofit. Or, visit the IRS Charities & Other NonProfits
Database (irs.gov/charities-non-profits). “There, you can search for
charities via name or tax ID number to ascertain their status,” notes
Jenny Mosier, lawyer and executive director of the Michael Mosier
Defeat DIPG Foundation in Bethesda, Maryland. Other online
resources include Charity Navigator (charitynavigator.org) and the
Better Business Bureau Wise Giving Alliance (give.org/for-donors/).

SAVE THE DATE

When scheduling your event, be sure that you won’t have to
compete for guests because of religious, federal or state holidays,
or popular cultural affairs. Marc Barr, nail tech at Above All Grand
Salon & Spa in Wexford, Pennsylvania, learned that lesson the hard
way when the gala he’d spent months planning coincided with
opening day for the Pittsburgh Steelers. “I didn’t quite get the big
turnout numbers I’d been hoping for,” says the pro. This is another
area where a little research can go a long way. “Before booking,
review community calendars to avoid any major conflicts with other
happenings in your area that could negatively impact participation,”
recommends Jaime Schrabeck, PhD, educator and owner of
Precision Nails in Carmel, California.

PLANYOUR PARTY

Now comes the fun part! What type of fundraising féte do you want
to throw? The possibilities are endless, though generally divided into
two categories:

Service-Specific: Think the mani version of a cut-a-thon,
wherein techs volunteer their time and talents, with all proceeds
going to charity. Laura Merzetti, owner of Scratch My Back Nail
Studio in Ajax, Ontario, Canada, participates in an annual Pay It
Forward Day. “Participants sign up to receive CND Shellac or Vinylux

manicures, and profits assist the charity of their choice,” she explains.

As facilitator, take care to first determine the portion of proceeds
that you want to donate, and be transparent with that number. “If
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HOW YOU
CAN HELP

From industry-specific organizations to recent disaster
relief and ongoing international efforts, here’s a sampling of
reputable groups needing support.

American Red Cross Often first on-hand after a
hurricane or earthquake hits (redcross.org)

ASPCA Animals need aid, especially
those in hurricane- or earthquake-
stricken regions (aspca.org)

Direct Relief Improves the lives of those affected by
poverty and topical emergencies (directrelief.org)

[ J Doctors Without Borders Mobile
/ r"' medical teams help save lives

(doctorswithouthorders.org)

Feeding America The source to find

your local food bank (feedingamerica.org) A !;‘E R‘ i CA

International Rescue Commiittee
Medical care and emergency relief for Rohingya
still in Rakhine State, Myanmar (rescue.org/

INTRERATIONAL

CoMMIYTER

Mercy Corps Brings clean water,

sanitation services, food and other life-saving
essentials to those who need it most
(mercycorps.org)

country/Myanmar)
J :

MERCY
CORPS

Professional Beauty
Association (PBA) Disaster
Relief Fund Helps salon
professionals rebuild after disaster strikes (probeauty.org/drf)

BRbeaut

association

Save the Children Provides relief to the youngest
and most vulnerable individuals affected by

worldwide emergencies (savethechildren.org)
Save the Children

The White Helmets When bombs fall, this
@ WHITE  organization, made up entirely of dedicated
HELMETS volunteers, rushes to help (whitehelmets.org)

UNICGEF Mobilizes support for i?tg -;.w
. . . Al "\
children in the wake of global tragedies g\iL;_iLQ
unicef

(unicefusa.org)
{' :‘E World Food Program Works to
Y stave off starvation around the world
N 4

3L
World Food Pragram (wfp.org)
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you intend to pledge 10 percent of sales and you take in $1,000
worth of services, make a show of announcing at evening’s end
that your foundation will receive a gift totaling $100,” urges Mosier.
Clarity goes a long way toward generating future goodwill among
generous customers.

It's also essential to be forthright regarding tax write-offs. “Because
you, as the salon owner, are gathering all of the money and cutting
the check, you are, in effect, making a personal bestowal on behalf
of your business, which means that in this setup, you’re the only
one eligible to file for a tax deduction,” Mosier specifies. Attendees
can’t claim their service as a write-off, despite the fact that they got
lacquered for a worthy cause.

Event-Based: This includes festivities like auctions, polish
swaps and beauty nights. Revelers buy tickets in advance or pay
a cover charge for an evening of gift-garnering or pampering,
which may include manicures, pedicures, mini massages and other
salon services. Typically lively, such soirees feature food, a band
or DJ spinning tunes, plus raffles for prizes—all of which may be
donated. For instance, the Nail Tech Event of the Smokies is a
day-long networking event coordinated by Jill Wright that brings
techs, instructors and nail companies together for education and
fun in the Kentucky sun. This year, Wright also sold raffle tickets for
a large basket of donated Thistle Farms natural body products. Full
proceeds benefitted the Thistle Farms two-year residential program,
which aids women survivors of trafficking, prostitution and addiction.

With these types of events, participants may be able to claim a
tax deduction on items purchased at auction or in a raffle, but only
over the amount of fair market value. “In other words, if you bid on a
$50 spa mani-pedi package and win it for $75, you may only claim a

g™, CLOSETO
== HOME

“- " Foryears, Duarte, California-based City
= . of Hope has helped those suffering
" from cancer, diabetes and other life-
\ ' threatening diseases. But did you know
that City of Hope is a close friend to the
beauty industry? For those who are part of
this wonderful group, they can call on the City of Hope for help, no
questions asked. And, every year the organization honors a special
contributor from the beauty industry with the Spirit of Life Award;
this year it is NAILPRO's very own Deborah Carver, president and
CEO of Creative Age
Publications. Through
the campaign, Carver
hopes to raise $1.5
million—and you
can help! Consider
conducting your own fundraising event or donation to help City of
Hope. To learn more, visit ourhope.cityofhope.org/salonindustrygroup.
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deduction on your taxes of $25, because you are still receiving—and
will presumably be enjoying—an item worth $50,” Mosier explains.

SET GOALS

Determine a ballpark amount that you hope to raise from service
costs or ticket sales. For this, systematization is crucial. Draw

up a comprehensive list of costs that you foresee incurring, then
highlight any items that might be provided by potential sponsors.
But remember, it's not only about money. “When projecting profits,
be realistic,” Schrabeck advises. “Even if your event falls short of
expectations, at minimum, expenses should be covered, and you'll
have raised awareness for a charitable cause.”

PITCH PATRONS

Businesses, both big and local, are often willing to aid enterprises
they deem deserving—one need only ask, and such sponsors are
invaluable in lessening the brunt of an organizer’s financial investment.
“I go door-to-door seeking donations, cold-call the big luxury brands
from Coach to Prada asking if they’d like to send raffle items, hit up
restaurants for complimentary refreshments and line up neighborhood
bands willing to play in exchange for exposure,” says Barr, who's
planned philanthropic initiatives to help find a cure for cancer, multiple
sclerosis and spina bifida, among others. “One hundred percent of
my [fundraising] parties get put on for free.”

Contact nail companies and ask them to donate lacquer, tools and
gift certificates that can comprise desirable gift baskets. Schrabeck
further suggests sweetening the pot by soliciting in-kind services:

“For example, get the printing of promotional materials donated by
publicizing the printer as a sponsor on the announcements.”

MAKE SOME NOISE

When the time comes to drum up PR, channel your inner “Mad Men.”
“It's not a passive effort,” says Fry. “There are multiple means by
which to market an event, so use every resource at your disposal.”
For starters, you can hang posters and pledge sheets inside your
salon at least two months ahead to grab customers’ attention, and
pepper the neighborhood with fliers. Ask your charity to mail written
information regarding their work, which can double as promotional
assets. “I'll get pamphlets from Susan G. Komen about the
importance of mammogram screening to share with clients and spark
conversation about an upcoming breast cancer benefit,” says Barr.

Utilize social media and other online marketing avenues as well
by creating unique Twitter and Instagram hashtags and using them
often to generate engagement. Create a page on your spa’s website
dedicated to hyping the ceremony and providing relevant details,
which can be removed post-party. “Online scheduling might also get
temporarily tweaked,” notes Fry. “Block out a service and specify
the chunk being given as a donation, so clients have a clear sense of
how handouts are being used.” Send emails to your contact list; don’t
spam or overwhelm them, but do use it as a way to share and remind
them. Produce videos to put on YouTube, Snapchat, Instagram
and Facebook, too, and include links to those videos on all mobile
communications. Post regular updates on both your salon website
and social media sites in the pre-party weeks and days.

Don't forget to get people talking in the salon, too. “Never

PHOTO: CORY SORENSEN



underestimate the power of speech,” says
Fry. “Despite our advanced technology and
numerous forms of social intelligence, personal
connection is often still the most effective.”
Have staff verbally discuss event info with
clients during appointments. “When it’s time
to pay, take the opportunity to tell customers
that in lieu of tipping, they can contribute to the
group you're supporting,” notes Deanna White
Stelmaschuk, owner of The Soho Studio in
Fairview, Alberta, Canada.

You could even get on the air—contact
local TV and radio stations, and ask to
speak with whoever handles public service
announcements (PSAs). Most require up
to 30 days of advance notice and may
want to receive requests in writing. To
increase the odds of media exposure, stir
excitement with the promise of a famous
face. National organizations typically have
connections to celebrities, so see if they
can suggest a pro athlete, politician, media
personality or actor who’d be interested
in making an appearance. Or look to local
heroes rather than an actual movie star; for
example, ask your town mayor to pop the
champagne bottle or do the ribbon-cutting.
“Successful ceremonies require thorough
planning, adequate promotion and a unique
experience for guests,” sums up Schrabeck.

DO THE MATH

People can get funny when it comes
to money. Be meticulous, upfront and
sensitive with entrusted funds. “Don’t
take this responsibility lightly,” emphasizes
Wright. “Make sure every step you take
is legal, moral and ethical.” Spreadsheets
are key for tracking revenue. “Take notes
and keep precise records regarding who
gave what,” encourages Bates. Mobile
payment companies like Square now exist
to facilitate ease of processing payments,
as transactions get completed quickly and
securely and the platform is easy to navigate.
Avoid mixing donations with regular business
revenue by opening a temporary savings
account in the names of your salon and
charity, which you can close with a money
order made payable to that organization.
Presenting it live to a rep from the group
you’re working with is a nice touch.

In terms of related legalities, it's better to
be safe than sorry. “The IRS requires proof
of all aid made,” says Bates. “If donating

cash, get a signed statement from the charity
showing the date, your amount and their

tax ID number.” Often the IRS will ask for
cancelled checks to prove a gift, so save
those with bank statements for at least seven
years. If delivering goods, get a receipt along
with signed documentation detailing the
specifics of what was given, plus their value.

Feeling overwhelmed? White suggests

starting small by helping with other charitable

efforts to learn the ropes before spearheading
your own. “Bottom line: No one should
undertake any kind of fundraising initiative
without a commitment to excellence, integrity
and transparency,” Schrabeck says. “Your
participants, sponsors, volunteers and
donors must trust you implicitly.” ‘

Francesca Moisin is a New York-based journalist and the
author of Phasmantis: A Love Story.
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Our expert tips and product picks
will help reacquaint you with the
science and selling points of traditional
gel nail enhancements.

By Leslie Henry

s longer nails continue to trend, even the most

conservative clients can’t help but be curious

about enhancements. Unfortunately, many
newbie nail customers tend to lump them all into one
daunting category, which may be accompanied by
a fear of fumes, nail damage and other potentially
misplaced apprehensions. However, like other
professional products, when used properly, hard
gel boasts plenty of compelling qualities that clients
(and techs!) should be talking about. Here, experts
reacquaint you with the basics and benefits of hard gel,
and share important tips for application and removal.
After a proper introduction, your clients will be saying
“hello” to hard gel as well!

76 | NAILPRO JANUARY 2018

PHOTO: ARMANDO SANCHEZ



ﬂ%
A BASE COAT OP COAT

~ PROVEN TO
STRENGTHEN NAILS
CIN JUST WEEKS

GUARANTEED!

A unique blend of ingredients that
assist in the repair of weak, thin or
damaged nails by conditioning,
hardening and strengthening the

natural nail. ' Thin Nails

l.earn more at nailmagicpro.com Weak Nails

Mo

NAIL,
3 o

HARDENER & CONDITIONER
2.5 FL.OZ. 74 mL

&
y

y NAIL,
W

Trusted Sinee 1960

Splitting Nails

y




ZENTZ

PRO-FORMANCE GEL

7g/0.250z

Akzéntz ¢ Pro-Formance UV/LED Hard Gel
akzentz.com

ISTRIO

o Gel

Christrio ® Sculpture Gel ® christrio.com

LED-UV GEks

9g € netwe 0.32 0z

Entity e LED Entity One Gel ® entitybeauty.com

k
B 8.,

9/netwt 050z

ibd e Hard Gel LED/UV e ibdbeauty.com

78 | NAILPRO JANUARY 2018

Bio Sculpture Gel ® Hard Gel
biosculpture.com

CUCCIO @ PRO™

cooL CURE
LED/UV &
4

Lh
loz (28.9) T3LED/UV €F

Cuccio Pro e T3 LED/UV Gel e cuccio.com

|

f Kﬂ;:%/*

\ hard gel
&Q

indiegirl ® Liquid Arch Hard Gel e indiegirlbeauty.com

PHOTOS: BROOKS AYOLA



PHOTOS: ARMANDO SANCHEZ

MEET
—HARD
GEL

Technically speaking,

hard gel (also called
traditional or standard

gel) is similar to acrylic in
its chemical makeup. It’s
made of monomers and/or
oligomers (chains of monomers)
plus other ingredients that help the
gel remain workable, adhere to the nail,

harden properly and resist yellowing. Hard gel is applied

to the nail straight from the pot (no mix ratio required) and
each layer is cured under a UV or LED light. The curing
process, called polymerization, creates a strong, compact
polymer that solvents can’t penetrate—which means hard
gel can only be removed by filing. After curing, a tacky film of
uncured gel, called the inhibition layer, is left and must be
removed with nail cleanser.

Acrylic, on the other hand, is composed of a
liquid monomer and powder polymer. When
combined, a catalyst in the monomer
reacts with an initiator in the polymer
causing the mixture to harden. An acrylic
nail is more porous (less compact) than
hard gel, allowing solvents to penetrate
the surface and break down the product
for removal. These are important
differences for you to know so you can
properly educate your clients.

CREATE A
CONNECTION

How do hard gel’s distinct attributes translate into real
benefits for clients and techs? First, no monomer means
hard gel is essentially odorless, making the appointment
more pleasant for those sensitive to smells, says Somer
Adams, owner of Labella Salon in Glastonbary, Connecticut.
“Clients who are sensitive to acrylic may be able to wear hard
gel with no issues,” notes Allie Baker, EzFlow global brand
ambassador, based in Medford, Oregon.

The pre-mixed formula ups the ante further on
hard gel’s many advantages. “It’s always the
perfect consistency right out of the jar,” says
Adams. The one-step application is not only
easy, but also a great option for clients who
may have lifting problems with acrylic—which
can often be the result of the wrong liquid/
powder ratio. Because the chemical reaction
has already occurred with hard gel, it takes the
mixing ratio out of the equation, explains Allison
Ross, a SuperNail educator based in South
Jordan, Utah, who reaches for hard gel when other
products aren’t working. “When in doubt,” she says,
“gel will get the job done!”
Novice techs appreciate the self-leveling and easy
to manipulate qualities of gel, and those who work in
warmer climates (where acrylics cure quickly) find the
unlimited timeframe for application appealing. “You can
work with gel until you’re satisfied with the application,
then cure,” says Ross.
Finally, hard gel’s tough, non-porous surface is unfazed by
acetone, dyes and other chemicals—one reason
that Orange County, California-based Vicki
Ornellas, ibd global educator, uses
hard gel on hair stylists, who would
otherwise have color stains on their
nails. “Just seal any product with
clear hard gel, and hair color
can’t penetrate and change the
color,” she says. Bottom line?
Hard gel is durable but flexible,
and great for clients looking
for a lightweight, natural-looking
enhancement, says Baker.

HIT IT OFF

Ready for a hard gel hookup? The key is good products

and tools, quality education, flawless application and

careful removal. When selecting products, keep in mind

that individual brand gel systems are designed to work
perfectly together, so for best results, avoid mixing products
from multiple manufacturers. Most experts also prefer to
apply hard gel with a high-quality synthetic or natural-hair
brush with a smaller, firmer brush head for maximum gel
control. Lamps are important, too. Follow the manufacturer’s
guidelines for curing times, and change bulbs regularly.
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When it comes to applying product, don’t
make the mistake of overworking the gel
and pressing too hard, says Ornellas. This
introduces air into the product and can lead
to cracking. “You really just need a feather-
soft touch. Let the product level on its own,”
she adds. Baker cautions that overworking
the product can also make the nail lumpier,
creating more filing for the tech once cured.
Additional application insights: For clients
with longer nails, reinforce the stress area
to reduce the chances of a break, advises
Adams. Also, avoid too much product at the
cuticle area, because any gel touching the

. . Iy . - e .- " A
skin will cause lifting. For runnier formulas, you ﬂ.... o
» v

may need to flash cure as you work to keep it
from flooding the cuticle.

Finally, remember that natural nail damage
from the use of hard gels is really the result of
one thing: improper removal. Over-filing or prying
off gels can cause severe damage to the nail plate and is a surefire
way to lose a client forever. Begin with a coarse file and reduce
the grit as you approach the natural nail. If using an e-file, switch
to a hand file as you get closer to the nail plate. Pros recommend
leaving a very thin layer of product behind on the nail, as it offers the

nail a little extra protection (which is great if the client is transitioning
from enhancements) and helps prevent over-filing. Plus, the
remaining gel will grow out undetected with the natural nail. ‘

Leslie Henry is a business development executive, licensed nail technician and
the blogger behind workplaypolish.com.
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Jown 1o the Bone

Don’t wait until you’re older to worry about osteoporosis.
Use these simple strategies to help ensure that your bones stay healthy
and strong for years to come.

s a nail tech, you may be no stranger to back or wrist pain, or even a stooped . *
Aposture, but what you may not realize is that these could be warning signs OSteoporOSIS FaCts

of osteoporosis. Characterized by deterioration of bone tissue and loss of

calcification and density, osteoporosis is often called a silent disease because most e Roughly 9 million Americans—7.5
people don’t realize something is wrong until they suffer a break, says Richard Obedian, million women and 1.5 million men—
MD, director of orthopedic surgery at Island Spine & Sports on Long Island in Hicksville, have osteoporosis.

New York. Sadly, recovery time from fractures and broken bones can be long, painful and * Women lose up to 20% of their bone
costly, and the decrease in activity won’t just impede your ability to work; the downtime density in the five to seven years after
makes you vulnerable to more fractures. menopause.

¢ Diseases, such as lupus and sickle
cell anemia, increase osteoporosis

Of course, the older you get, the greater risk.
your risks for osteoporosis. Bones are at o Around half of all women over 50
their most dense and strong in your mid- to in the U.S. will break a bone due to
late-20s; by around age 30, your body’s osteoporosis.
ability to make new bone begins to slow. o Osteoporosis is related to $19 billion
Nearly half of all women 50 or older—the in healthcare spending every year.
age when estrogen production slows and

i *Source: National Osteoporosis Foundation
bone loss speeds up—will break a bone due (nof.org)

to osteoporosis. As the disease develops,
bones become porous and less dense, so
they’re weaker and easier to fracture and
break. You won't feel your bones becoming weaker, but a severe case of osteoporosis can
make them so brittle that simply coughing, picking up a box of salon supplies, or leaning
over to hug a client could cause them to fracture or break. That's why it’s important to
start thinking about your bone health before it’s too late. The following steps can help to
significantly lower your risk for osteoporosis.

Check Your Family Tree
Many women don’t have any idea that they need to take preventive measures, including
getting a bone scan by age 50, if they have some risk factors for osteoporosis—and family
history is a major one. If a broken or fractured bone isn’t the result of a car crash or other
accident involving a lot of force, it’s probably due to osteoporosis, notes Brian Grawe, MD,
an orthopedic surgeon at the University of Cincinnati Health Center and assistant professor
at the University of Cincinnati College of Medicine. In such cases, he recommends that
the individual’s children get bone density scans when they’re at the appropriate age to
evaluate their risk for the disease. “In general, we do a great job educating women about the
importance of annual mammograms, but we don’t do as well when it comes to educating
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them about getting a bone
scan when they should,” Dr.
Grawe notes.

Kick Butts

As if you don’t already have
enough reasons to quit,
smoking appears to increase
the risk of osteoporosis
because it slows bone
formation and healing. One
theory: Smoking might
speed up the breakdown of
estrogen, which helps the
body maintain bone. It’s also
suspected that smoking
damages blood vessels, which hinders the metabolic process of
bone turnover, Dr. Grawe says.

Cut Back on Cocktails

Binge drinking (roughly consuming more than four drinks on an
occasion) five or more days per month dramatically increases
osteoporosis risk, according to the National Institute on Alcohol
Abuse and Alcoholism. Researchers aren’t sure why, but alcohol
seems to speed the breakdown of bone and slow the creation of
new bone, Dr. Grawe says. “Drinking too much alcohol has been
found to interfere with the balance of calcium in the body, and it also
affects the production of hormones, which have a protective effect
on bone, and of vitamins, which we need to absorb calcium,” adds
Andrea Singer, MD, director of the National Osteoporosis Foundation.

Maintain a Healthy BMI

Obesity-related health complications are well established, but being
underweight is a bigger problem on the osteoporosis front. Even
at the age when bone density should be at its peak, thin people
might have smaller and less dense bone, which puts them at an
increased risk of developing the disease, says Dr. Singer. “Being
underweight is also often linked with poor nutrition, which can have
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a negative effect on bone health,
particularly when diets are
insufficient in calcium,”
she notes. Maintaining

a healthy body mass &
index (BMI) of at least %
18.5 helps protect f:'
against osteoporosis, Q\
adds Dr. Obedian.

Being heavier was once
thought to reduce osteoporosis
risk because the bones of larger
people experience more load so
are therefore stronger, but some
researchers now say that obesity-
related risks might offset the bone-health
benefit—overweight people might be at a
higher risk for falls because of decreased
mobility, and they might experience more
impact when they fall compared to a
smaller person, wrote the authors of a
2014 study published in the journal Clinical
Cases in Mineral and Bone Metabolism.

Get Your Vitamins
This may seem obvious, but taking the
recommended daily amount of calcium
is important—and yet many people don’t
do that. It can be particularly difficult
for African Americans, Asians, Native
Americans and Latinas to get enough from
diet alone because they tend to be less
tolerant of the lactose in dairy products
(major calcium sources) than Caucasians.
Women who have trouble with dairy or
choose to avoid it can get calcium from
nondairy sources such as collard greens,
kale and fortified tofu and orange juice to
help them reach the recommended 1,000
mg. of calcium for women under 50, and
1,200 mg. for women over 50. Meanwhile,
the recommended amount of vitamin
D, important because your body can’t
absorb calcium without it, is 600 IUs before
you're 50. If you don’t get enough calcium
and vitamin D from diet alone (and many
people don’t; talk to your doctor about
your calcium needs), you might need to
supplement. You don’t have to take vitamin
D and calcium supplements at the exact
same time, but doing so in one shot tends
to make taking them easier to remember,
Dr. Grawe says.

Mind Your Meds

Drugs that you’re taking for other
conditions can deplete calcium in your
body and put you at risk for developing
osteoporosis—and your doctor might
not think to tell you that you need a
calcium supplement while on such

a drug unless you ask, Dr. Grawe

says. Some anti-seizure medications,
antacids, proton pump inhibitors (PPls),
selective serotonin reuptake inhibitors
(SSRIs) and cancer drugs can all cause
bone loss.

Bear Some Weight
The kind of exercise that keeps bones
strong is weight-bearing exercise, where
you move against gravity while keeping
your body upright, Dr. Singer says.
That’s because bones react to stress,
or load, which is what happens when
you weight bear. Such exercises include
walking, dancing, jogging, running,
jumping rope and lifting weights. So,
although swimming is a great low-impact
exercise that benefits the body in many
ways, it doesn’t do anything for bones.
Bones react to stress by rebuilding, but
if they don’t experience load, they’ll only
break down and won'’t build themselves
back up. “You don’t have to be Arnold
Schwarzenegger and lift heavy weights,”
Dr. Obedian says. “Lifting light weights
and walking produces enough stress on
the bone to have a benefit.” ‘

Virginia Pelley is a freelance writer in Tampa, FL.
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Aores Nal

Gel-X Nail Extension System
apresnail.com

Create quick and strong extensions with the Aprés Gel-X Nail
Extension System. The kit includes pH Bonder, Primer, Extend
Gel and Top Gelcoat, as well as a brush, flashlight and 500 tips.
The enhancements last for up to three weeks and can be removed
with a 15-minute soak.

File and lightly buff the nail. Then, after
fitting a tip to the nail, apply a thin coat of
pH Bonder followed by Primer.

Apply a small bead of Extend Gel on the
filed area of the Gel-X tip. Make sure to
cover the entire filed area.
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Using an e-file and a sanding band, lightly Apply a thin layer of Extend Gel over the

file the inside of the Gel-X tip, focusing nail plate. Cure for 30 seconds under an
only on the area that will be placed on the LED light or for one minute under a UV light.
nail plate.

S5

Place the tip on the nail, starting at the Once the gel has been cured, shape the
cuticle area. Push the tip down slightly nail with a hand file, and finish with gel

towards the free edge to smooth out the color if desired.
Extend Gel. Use the flashlight to cure the tip for

10 seconds. (After applying all 10 tips, cure the

whole hand for 30 seconds under an LED light

or for one minute under a UV light.)
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PROTALK ART

Young Nalls

Mission Control: Precision Gel
youngnails.com

Create intricate nail art designs using Young Nails Mission
Control: Precision Gel. These highly opaque precision art gels
apply easily, allow for full-coverage detailed application and cure
quickly with no tacky layer.

Prep the nail with Protein Bond, then

apply base coat and cure. Using Orbit
(blue) and Mega Jam (magenta), create a
vertical ombré. Cure.

Use a Young Nails Striper Brush to paint Use Mega Jam to paint a half circle on

a dot of lime Clash in the middle of the the top and bottom of the outer circle.
nail. Do not cure. Use yellow Solar to paint Do not cure. Then, paint half circles on either
a thin circle around the dot. Flash cure for side of the circle with Molten. Flash cure for
three seconds. three seconds.

Mix together Orbit and Fizz to create a
light blue shade, and use that to paint
petals between the half circles. Paint two more

petals with Clash. Flash cure for three seconds.
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Use black Over Drive to add a dot to the Continue with Over Drive to add details
5 center. Then outline the design and to the design. Flash cure for five sec-
add details around the center circle with the onds. Finish with Gloss Top Coat and cure for
Young Nails Micro Detailer Brush. Flash cure two minutes.
for three seconds.
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SHOWCASE | NEW YEAR, NEW NAILS

The latest polish collections offer brilliant shades to kick off 2018.

Morgan Taylor | Little Miss Nutcracker
morgantaylorlacquer.com
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Orly | Darlings of Defiance
orlybeauty.com

Caption | Tinsel Time | youngnails.com

LeChat | Moon Goddess
lechatnails.com
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OPI | Love OPI, XOXO | opi.com

Diamond Cosmetics | Winter 2017
diamondcosmetics.com

ibd | Diamonds and Dreams | ibdbeauty.com

Zoya | Party Girls | zoya.com

Artistic Colour Gloss | Holiday Hangover
artisticnaildesign.com

Essie | Winter 2017 | essie.com
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LOVE ON TOP

Cap tips with toppers that provide shine, protection and even added effects.

Famous Names | Lumos High Speed Top
Coat | famousnamesproducts.com

Christrio | Velvet Matte
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Jessica Cosmetics | Thick | jessicacosmetics.com
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ALL THAT GLITTERS |

Essentials for creating glam-worthy nail art. SWAROVSKI al
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NAIL ART
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INSTANT NAIL ART

Princess Nail Designs | Nail Glitter NCLA | Disney x NCLS Nail Wraps
princessnails.com shopdisney.com
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PARISIAN CHARM

Create the ultimate French manicure with these must-have tools.

DL Professional | French Dip Tray . . .
burmax.com Kiara Sky | French Manicure Dip Case

kiarasky.com

l C’Z(gfg @m{mg

Ugly Duckling Nails | Premium Nail Art French Brush | uglyducklingnails.com

Professiom Nail Produces

NUD
ACRYLIC Powng
COLLECTIO

S Nt Bt 1t it
“"Mwum

HEALTHY NATURAL NAILS

WHITE GLITTERF3

SNS | White Glitter F3
snsnails.com ¢

Sheba Nails | Acrylic Powder | shebanails.com

Cuccio Pro | Nudecrylics | cucciopro.com
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AVAILABLE AT OVER 2900
SALLY BEAUTY LOCATIONS

ALL SEASON PROFESSIONAL Prices Valid from January 1st - 31st, 2018

PROFESSIONAL NAILS STYLED BY YOU™

Great Deal! 4

BUY ANY ASP™ SOAK OFF i
GEL POLISH AND GET TOP _
OR BASE COAT FREE! 3

(LIMIT 4)

TOP COAT 9 mL (.30 fl 0z)
OR BASE COAT 9 mL (.30 fl oz)

ASP™ Buffing & Finishing Blocks
EVERYDAY LOW PRICE!
$0.79

Each bottle
9 mL (.30 fl 0z)

Free ASP" Soak-Off Top or Base Coat

with the purchase
of ASP™ Soak-Off
Gel Polish

(LIMIT 4)

DISCLAIMER: Limit one coupon per customer. Excludes all items not listed from ASP or
s A I_ L All Season Nail. Void if reproduced or prohibited. Non-transferable. Good only in
B E A U T Y Sally Beauty Supply Stores in the Continental US. Not valid with any other Sally coupon.

3 Valid through January 1st - January 31st, 2018 COUPON #444175 (LIMIT 4)

SALLY @
B E A U T Y SallyBeauty.com

800-ASK-SALLY ASPNAIL.COM ALL SEASON PROFESSIONAL




TEST YOURSELF

Down 1o the

Participation Program. In each issue, you'll find a multiple-choice test that will allow

E arn Certificates of Achievement as you test your skills with Nailpro’s Professional

you to demonstrate what you've learned from one or more articles in the issue. For
answers to this month’s test, see “Down to the Bone” on page 82. Simply circle the correct
answers and mail the page to the address below. You can also access the article and submit
the test via our website at nailpro.com/test-yourself. If you earn a score of 80% or higher,
you'll be awarded a framable Certificate of Achievement. A perfect score earns a Certificate of

Achievement With Honors.

Your body’s ability to make
new hone starts to slow down
at approximately age
A.18
B. 40
C.30
D.70

Dairy products are the only way
to get calcium.

A. True

B. False

Which type of exercise is least
likely to improve bone health?
A. Walking
B. Jogging
C. Swimming
D. Skipping

Bones generally are at their most
dense at age 15.

A. True

B. False

Which of the following does not
decrease bone density?
A. Weight-bearing exercise
B. Some medications, such as SSRIs
C. Age
D. Too little vitamin D
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The rates of osteoporosis
are roughly the same for men
and women.
A. True
B. False

Coughing can cause a bone
fracture in someone with

Bone

8 helps the body absorb
calcium.

A. Vitamin A
B. Vitamin D
C. Vitamin E
D. Vitamin C

Women under 50 who aren’t pregnant
need of calcium per day.
A. 3,000 mg.
B. 500 mg.
C. 2,300 mg.
D. 1,000 mg.

Heavy drinking increases
osteoporosis risk

A. Dramatically

B. Only slightly

osteoporosis. C. Only in conjunction with a poor diet
A. True D. Only when combined with prescription
B. False medications
NAME
SALON NAME
ADDRESS

CITY, STATE, ZIP

PHONE

Write in your answers on this form and send it to: NAILPRO, Professional Participation Program,
7628 Densmore Ave., Van Nuys, CA 91406-2042. Or, take the test online at our website, nailpro.
com/test-yourself. Submissions must be postmarked or received online by January 31, 2018.

Answers will appear in the March issue.

Answers to November Test
197C 2)A 3)D 4)B 5C 6B 7)A 8A 9D 10)C




NEW

THIS YEAR
A STAGE
DEDICATED
TO NAIL
EDUCATION
AND
ENHANCEMENTS!

b

N ——
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DON'T HISS YOUR CHANCE TO LEARN THE LATEST ﬁcumoues &TIPS!
SAVE $12 PER DAY WHEN YOU REGISTER AT IBSNEWYORK.COM

IBS mtematlonal
beauty show
NEW YORK

JACOB K. JAVITS CENTER — NEW YORK CITY

h(
0000

SOURCE CODE: 810




HAPPENINGS

SHOWS &
EVENTS

January

Face & Body Midwest
January 21-23

Donald E. Stephens Convention Center, Rosemont, IL.

Contact Allured Business Media, 336 Gundersen Dr.,
Suite A, Carol Stream, IL 60188; 630.653.2155;
midwest.faceandbody.com.

ISSE Long Beach

January 27-29

Long Beach Convention Center, Long Beach, CA.
Contact The Professional Beauty Association,
15825 N. 71st St., 100, Scottsdale, AZ 85254;
480.281.0424; probeauty.org/isselb.

March

IBS New York
March 4-6

Javits Convention Center, New York, NY.
Contact IBS Show Management Team,

757 Third Ave., 5th Fl., New York, NY 10017;
212.895.8200; ibsnewyork.com.

April

NAILPRO Pasadena

April 8

Pasadena Convention Center, Pasadena, CA.
Contact NAILPRO, 7628 Densmore Ave., Van Nuys,
CA 91406; 800.442.5667; nailproevents.com/
pasadena.

CLASSES

January

The North American School

of Podology

855.622.6277, northamericanschoolofpodology.com
21-22 (Part 1) Certified Master Pedicurist CMP
Program: Albany, NY.

Young Nails
714.992.1400, youngnails.com
8-12 Mastering Gel: Anaheim, CA.

February

The North American School
of Podology

855.622.6277,
northamericanschoolofpodology.com

4-5 (Part 2) Certified Master Pedicurist CMP
Program: Albany, NY.

Young Nails
714.992.1400, youngnails.com
19-23 Mastering Acrylic:
Anaheim, CA. ¥

For an expanded list of Happenings, go
to nailpro.com/events. To share your
upcoming events with our readers, email
nailpro@creativeage.com.

Toll Free. 1.877.622.4853
www.gulfstreaminc.com

' Vienna Bench

LA FLeur 3 LED

9640 Curry Chalr
Biscuit Base

Rustic Gold Glass Bowl
With LED
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CANCER
SUCKS.

- ._One in every three women
~ .~ will develop some kind of

f- Do e e 0 " 09.7¢ “gancerin her lifetime*:
. %% ¢ e - L. Yourclient? Your child?
L WO Your co-worker? You? _

c =) :
s 8/ 3 =
- -y .
e
e - ®
#
a " )

If every singlé reader texts
$5 right now to City of Hope,
we can make a difference.

> Text “beautygives 5”
& Your Name to 41444

-

“For more than 20 years, I’ve raised money to help
City of Hope find the cure. As the 2018 Spirit of Life®
honoree, I’'m spearheading a campaign to raise $1.5
million for City of Hope’s cutting-edge research and
treatment programs. And | need YOUR help to reach
this goal.” -Deborah Carver, Publisher & CEO, Creative Age

Communications, Inc.

The Spirit of Life® Award honors an outstanding leader in the professional salon industry, recognizing the individual for
their contribution to business and community and offering an opportunity for the industry as a whole to unite in a common
effort for City of Hope. The National Professional Salon Industry group has supported the lifesaving work of the doctors and

researchers of City of Hope since 1981.



ADVERTISEMENT

MARKETPLACE

ADVERTISE
YOUR PRODUCTS
AND REACH
NEW CLIENTS.

Call 818.782.7328
Visit nailpro.com

Carnival Transfer Foil

Transfer Foils from Dollarnailart.com
 Over 150 patterns and Colors
¢ Individual 5 ft. Rolls $1.00 each.

954-564-6303 ¢ dollarnaila

VISIT OUR WEBSITE
FOR WEEKLY

HOT DEALS

o Premier
Nail Source

“The Nail Tech's Best Friend”

www.premiernailsource.com
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NAILPRO

Creative Age Publications ¢ Maggie and 0zzie Award Winner
Trade Shows: NAILPRO Pasadena e NAILPRO Sacramento
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7628 Densmore Avenue, Van Nuys, CA 91406  818.782.7328 ¢ FAX:

The views and opinions in the articles herein are not to be taken as official expressions of the publishers, unless so stated. The publishers do not warrant,
either expressly or by implication, the factual accuracy of the articles herein, nor do they so warrant any views or opinions offered by the authors of said
articles. ©Copyright 2018 by Creative Age Publications, Inc. All rights reserved. Some images copyright © 2017. No part of this journal may be reproduced in
any form or by any means, including photocopying, or utilized by any information storage and retrieval system without written permission from NAILPRO.
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EDUCATION SHOW FLOOR NAIL COMPETITIONS

Choose from over 75 Explore & stock-up on Cheer your favorite nail
Nail, Business & Social the hottest brands artists on as they chip
Media classes away at the competition!
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ADENA
NAILS-ONLY SHOW

APRIL 8, 2018

PASADENA CONVENTION CENTER
PASADENA, CA
9:00 a.m. - 4:30 p.m.

* FREE technical education from leading manufacturers
(with purchase of a general admission ticket).

e GREAT DEALS on professional products from your
favorite manufacturers.

* RAFFLES and fabulous prizes all day long, including
the chance to win the grand prize valued at $1,000
worth of products!

purchase tickets at nailpropasadena.com
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Nail Source

“The Nail Tech’s Best Friend”

Premier

TowL Free 1-800-727-1119

Phone: (813) 931-3377 e Fax: (813) 961-7221
www.premiernailsource.com

VISIT US ONLINE FOR WEEKLY

HOTDEALS

Want to be notified about our Weekly Hot Deals?
Sign up for e-mail notifications on our website.

Gauze Wipes Flex Tape Mini Manicure Sticks | Polish Display Sani-Kits Mr. Pumice Nail Solution Twist-Lock Value Series Brushes
=02 | Wheel ——— Pumi Bars Bottles Pump Bottle Round Sable
$1 \“ Yr’ 2, i oF 16 oz. Actylic Brush
o | c— e W N
— - - Actylic Brush
STORE :- ; :‘: blvchwgcéd str\‘ck =
100-ct. $1.00 $1.00 PinkorBlack | 50-ct. $1.00 $100 WRE $1.00 3-waybuffer | $1.00 Purple Pumi Bar | $1.00 8 0z. $1.00 $1.00 EACH
- 7 . . T i . .
$149.95 7§ MT-20 | SonicTouch BreatheEasy. | Hot Towel Cabinet | Mini Hot Towel T-209 UV Sterilizer | Spa Manicure Electric Heated
P I IJ“PPA Razzh Z}ZM Ultrasonic Remover | Beauty Pure Ill Dust Collector Steamer Kit Warmer $9.95 Mittens or Booties
L T a""' o 1:01:0 g% Air Filtration System . [ —
| -
U | i % | —
G | *— ey ®» %:? e 9 < = 25 cups
N ADJ. SPEED AND 3 BITS | $399.95 20,000 RPm | $99.95 $378.00 $49.95 $129.95 FuncTiON | $49.95 = $79.95 $1.95 $19.95
Mini Files Professional Files | Hygienic Files Natural Nail Cuticle Eraser 3-Way Buffer Files | 3-Way Shiner STAR N AL | MiniOrange Sani | Sanitizable Blocks
A Black or Zebra Black or Zebra Black or Zebra Garnet Boards Stone Blocks Mini Buffing Blocks | Blocks ORANGE MEDIUM/FINE
B Ty GEEE ... - p—
]
R - o MED/FINE
T —— | $0.49 EACH $0.49 EACH 126-pk. $4.95 " | 10-pk. $1.50 RUBRLE MED/COARSE
A |
s 20-ct. $2.95 20-ct. $4.95 20-ct. $5.95 | $0.59 50-ct. $19.95 10-ct. $4.50 Case/1512 $53.95* | Case/1000 $119.95*
Yellow Manicure Pink Pedicure Slim Blocks Arctic White Mini Arctic White | Micro Arctic White NG 56 ag.ﬂ.r NG 5 ag.ﬂs‘ NG mag.ﬂs‘
| Blocks Blocks ar— ", | Blocks Blocks Blocks #0 —— #0 = #0 —— BLUE FINE/SUPER FINE
h s e ]
4 oRANGE v ([ il )
€ 100/180 or $0.90
240/240 100/180 | WHITE FINE FINE FINE FINE | EACH - fasmsters s
S | 10-pk $250 10-pk, $2.50 10-pk. $1.50 10-p, $2.00 10-pk. $1.50 30-pk. $2.00 o R | 10-pk. 52.00
ase . ase . ase . ase . asey . ase . $44.95 50-ct. $49.95 Jumbo $1.25/25-ct. $29.95| Casey .
Case/500 $99.95* | Case/500 $99.95* | Case/500 $69.95* | Case/500 $89.95* | Case/1000 $119.95* | Case/1500 $89.95* Case/500 $89.95*
st .. . > ™
N T elfsh) SR (9ch|na Seche. VITE R Out The Door Top Coat DURABLE ACRYLIC
$POLISH! glaze. 5oz puy_ [ifin 4SALEIE "E| POLISH DISPLAYS
A R 99% Alcohol, | W L L $3.95 @ ! l 3
Non-Acetone, . i TABLE TOP DISPLAY
Ik € NEW' - or Acetone Pro kit fll sechs || 502 8350 — | M AR $19.95
A é-OOK- geen 5 2 ! ; EZ- i-gz"z- 2?1935 = oo 7} Holds 60 Bottles $29.95
2 0z 20z, 0z | T oz. 4 WALL MOUNTED
T |[s1695 ® $3.75 $4.95 $14.95 160z, $19.95 (. . ’ " 4 Shi Holds 36 Bottles $19.95
C M | Mess No More!® Coats over | REVEAL mm OMEGA INFA-LAB DeMert Holds 90 Bottles $29.95
“L1QUID TAPE” S000nals | | acquers Nailtek LABS ! Magic Nail Enamel L1l “
O € = . Fungus . Touch Dryer i s e B
Nail Tek II { Liquid
LN - Natural Nail Stypti 8.5 0z. EMPTY
o T e Strengthener typtic $2.50 DISPLAYS .
10 ml. 60 ml. $23.95 .50z 50z 50z Case (12) " Ll ]
R S |55  win2smppicars 100 1 $5.50 $195 §23.95 Holds All Popular Brands
T A NAIL BASIX™ PROFESSIONAL TIPS | Extra Strength Split Second Rectangular Nail Dust Masks Double Spring Stainless Spoon Pusher Sterilizer Tray
500-ct. $6.95 Bullet Glue pries jn | Brush-On Forms Cuticle Nipper Cuticle —— — —
] C 50-ct, $1.95 i Seconds! | Nail Glue 500-ct. - Pushers  spoon Pusher / Pterygium Remover {
aitve Twist-0ff « ——— ] 4
P C sizes 1o |eaas iy lear Nozzle! 5249 ! A 2-Sided Straight Pusher ;
€ - e e
S s - $0.25 EACH _ %= | Acrylic 50-ct. $2.50 M | 69,95 Stcigh Pushor/ Cleaner —
S Tapered Halfwell - White Box/250 $54.95 ogm $2.95 Dispenser $4.95 | Case/2000 $79.95* | $2.50 EACH m— - | $4.95
T Latex Gloves Litle Dipr’s 10-ct. | Mushroom Stainless Steel \.' French Manicure | Pure Kolinsky Acryllc ,—cﬂw Chastity™ KING
o (o) .| Pump Pump s Brush | Brushes l E=lleel = | Chasticide® RESEARCH.
o T Bottle zottles DoghllNr?AL%Eé :?0 %ggg . g:.:as:er L Disinfectant [B’?sr;.f(:g;i .
0Z.0r #12 $9.95 Ll
L 8oz e élggg [ | | 402.82.95  woumw
S g $4.95 6 0z. #20 $19.95 ; l Gallon 16 0z. $3.95 16 0z. $5.50
100-ct. $1.50 $2.95 Acet i Clear $29.95* Gal. $14.95* 64 0z. $17.50
\\\\ No Lift NAIL BASIX" | NAIL NAIL BASIX" | NAIL BASIX" -ibd- |-ibd- : - ibd-
L G Nails Primer BASIX™ Acrylic Powders | Single Process Builder Gels Clear Gel Isntense
No Lift Violet Acrylic 75029295 450z | UV/LED - eal JSAVE
& f Primer Liquid5 i 2oz $0% 9995 | Gels 'lzl* $ 4
2oz 2.95 = ilsa 1
P | |40z 3495 F PolyGel2 8 ; .50z Fiz
S |5n zo (85 ES = 1 e == soos [
$11.95 $1.95 D | i S5 == | 160z 85095 Trial Kit $62.95 — 20z. $49:95 $29.95 $9.95 —
A BRCKSCRATCHERS | £ BACKSCRATCHERS BACKSCRATCHERS BRCESTRITCRERS | 2 BACKSTRITCRERS | 20 BRCKSTRITCRERS | 2D BACKSCRATCHERS | 2 BACKSTRITCAERS | 2N BACKSCRATCHERS | 28 BOCKsCRATeheRs
stikr Resin . Stikr Kikr Spm‘ACtWEmr Pressurized | Glazed Glass Extreme Extreme Extreme Extreme Glaze T — =1
Brush-On Spray Activator Finish Glaze Powders Glaze Sealer SeptiFile
5 i 20z i 2yds. p CE
‘;51 ?22-5 Resin 10 -25 Kikr $g 75- .50z.811.75 Dryer . __ | Handles 6-ct.
: : ' ] | 10251255 502.$8.20 $7.75
Toz. 8gm. 8oz 6 0z. 12 yds. Base Glaze [Sh TP 6 0z. e Grits 50-ct.
$19.25 $6.15 $54.00 $16.75 $28.45 .50z2.$11.75 40z. $33.55 $16.75 40z. $37.00 $14.50 ¢ .

WE eEXPORT

PHONE: 1-800-727-11I19 « WEBSITE: WWW.PREMIERNAILSOURCE.COM

S€E HABLA

BMEHAZ

CLOBEe

cGena VARSI Gi

f \\G|

ve TWEEZERMAN.
PROfESSIONAL

RAPIJCURE.

*Prices in this ad valid January 1 through February 28, 2018. Certain items and case pricing may be subject to additional shipping costs. See website or call for details.



fremme “The Fines Nail Fies i the World
EEQ_.EL/’”" sTA §O% AlL cucclio ProLinc M" /v/(a"m Tropical Shlngm S&}e

GUARANTEED =" .
PayPal [

We also accept ACH/E-checks, wire transfers and these credit cards: N
=B [ %ON ORDERS OF $69 OR MORE" ALL COMPETITORS’
| |54 Mﬂ@ & | .~—————— | ADVERTISED PRICES!

Free SNPW‘Q to Canada on orders of $99 or more shipped in  single bnx weighing under 10 Ibs.; excludes broker fee, taxes and duties.

\ USA & CANADA @6
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AVAILABLE IN SIX VARIETIES

Avry Jelly Pedl Avry Hand Creams 25

Green Tea, Milk & Honey or Charcoal Detox

Avry Waterless Gloves & Socks

« Sea Salt Soak « Sugar Scrub > - ) . ASLOW AS
« Motsture Sorub |« Mo Masque = @7 7= GLOVES & SOCKS AVAILABLE IN TWO VARIETIES
« Massage Cream | « Massage Lotion f -@r ARGAN OIL OR COOL MINT
.. . « Sea Salt Soak ~+ Moisture Scrub - &
Pediin a Box 4-in-1  ‘viniesae - wassacetoon | Ultimate
X Pedi in a Box
6-in-1

« Sea Salt Soak
« Sugar Scrub

« Bubbly Soak
* Sugar Scrub
« Bubbly Mask
* Massage Butter

Turns warm : AS LOW AS . Asilky and radiant Eliminates need for
water into 3 | ¢ Y moisturizer made soaking in water, = |
soothing, > 1 . with shea butter cuticle softener or oil, b,
fragrant jelly! .l,. ‘. | @ 1 ' 1.5 oz. tube f | for younger and massage cream! _ - b} P
AS LOW AS - 4 = - l looking skin. AS LOW AS B,
<4 90 = = = = = | ¢705 - Excellent for both <N on cramomie BB R
| ! o 3 E b -5‘ g g | profess:qnal use Lavender .§
PERPACK = L.~ | L fF_ FE:M# s30000m @ and retail. PER PAIR Shea Butter | o)
- = AVAILABLE IN FOUR VARIETIES -
Pedi in @ Box 3-in-1 v recrae. evon .| Mani in @ Box Collagen ¥ M
Lavender Relieve or Green Tea .
3-in-1 Vitamin ereenTea | Gloves . o
AS LOW AS Recharge ‘)
@& np | ASLOWAS ’3 e % — | or Socks
&9 on \m ] . ¥ T

i) .
02 Pedi in a Box *@H
2 BubeySpa e | ¥

* Mud Masque AS LOW AS
* Callus Remover ¢ Q 9 R
* M Ci
AS LOW AS “Nowtzer .
o 'r Pedi Salt e M ™ Callus Eliminator Dry Heel Eliminator
m (j; }._.....- Foot Bath | P ro I_I n C Original or Orange Scented Daily therapy for heels prone
PEDI SCRUB Pedicure (¥ =| j&5» “* | Gallon Breaks down calluses in 3-5 minutes!  to drying and cracking. 16 oz.

Pedicure PEDI CARE Gallon R-E Ll -;- $17.95% Cuticle Eliminator

Gallons PEDI ICE $19.95* - = 5 Gals. Removes cuticles
PEDI SOAK 5 Gals. y $59.95* In SECONDS rony M
> % - = —— . ingers and toes.

$2495 PEDI SOFT $6995 MASK, SCRUB CREAM OR SCRUB GEL SALT FOOT BATH 9 $ A
Pedicure Socks s Wi Wi loz. 8375 B ¥ 10z. $3.75

: cGeni cGena O - 40z soos R 40z. $10.95 N
¢ﬁ E Mimosa Pedi Spa Pedi Spa - 18 0z. $24.95 == 34 oz. $47.95

‘_, Y] m"l',‘:ﬁ:“ - Detox Detox & L3

Bubbles /' _,-y, Charcoal Charcoal I

Lotions . Kit Products

5202 1 [ 2] 4xa0z Pro Sizes C
$3.95/pair $9.95 $19.95 $7.96 EA.

Birchwood Sticks | Manicure Scrub Onezeez Toe Seps | Softeez Toe Seps Original Thong Pumice Sponges % = (ﬁ JJX 80z $2.95
e | Brush $0.15 EACH ~. | Pedicure Slippers | ¢0 55 3 | rm Callus 9 WB_Abl% Gallon $17.50* U
& u - | $0.20 ea N Remover | peppermint 5 Gals. $59.95"

; | { L ~ | apair g e Pedicure Collection as. ’ R

¥ Ty \ Pumi Bar
Y . = Origi G
| ginal 4 fi <
= . -l & d e 3 Gentle E
- 144-ct. $2.95 $0.10 a pair $0.75 ea. — Gallon | Exfoliati

100-ct. $1.95 Box /72-ct. $9.95 | 2880-ct. $59.95* 1440 pair $99.95* | 360 pair $59.95* Box / 24-ct. $11.95 | 24-ct. $12.95 $29.95* Sloughi
Flowery Mr. Pumice Metal $4.95 Pedicure Tub with  Disposable Pedicure ~ Chrome Stand with Warming Manicure | Blue Cross Cream
Swedish Foot File elava 20 Disposable Liners  Tub Liners Disposable Manicure Bowl Cuticle 2 -

Clover $32.00 100-ct. Bowls (20-ct) $22.00 p Remover o P
Original - _J | Trio Foot $66.00 - - - - % *

Fit File Microplane Spa $149 e T8y | i p o €
$8.95 Colossal $9.95 . Elebglam l:‘owl "\\\ﬁ , 1 - - g Mask

-  Tub Inse e X 4 . 32 0z.
- ! 4| -20u - Disposable Just Add
- . Heatut‘:\'/slbranon E:j Bowls 100-ct. $24.95 H‘nl; Water! $2.95 | $4.95 D

Flowery Heavy Duty 4-Way | BIGFOOT : Kills 99.99% Used With n - - Komfort Wedge Paraffin Wax Paraffin Liners
D-Files ﬁ Red Pedicure File | Pedicure /| SR ortacenn | AL g saneravies| SR L Sann New & Impraved! |
Disposable | File ) i

N it / Sani-Tablets Sani-Soft Clean’N Disinfectant

Fodicae )/ Tablets Flush Spray C
with five each | 100-ct. |- 150-ct. VAKES 128 16 0z.

60 and 100 grit F ) $49.95 $19.95 GALLONS $4.95 U
abrasive pads | $0.49 each ~ $0.49 each | 1000-ct. 600-ct. GALLON | GALLON 100-ct.
$9.95 - 50-pk. $19.95 200-ct. $99.95 | $299.95* $59.95% $39.95* $24.95* $12.95 sLBs. $17.95* | $5.95 R
KiKi Disposable Pedicure Kit USE ONE PER CLIENT 51}1% ASIX - @%R'SHAM @%R'SHAM @%R'SHAM
Purple Pumice Bar - AL Nail Nail and CelluCotton E
(Coarse) TERRY CLOTH TOWELS 12-CT. SpaBeauty o |Wipes M | Cosmelc i

Case (200) ) v Wipes = Pads

Purple Buffer Manicure Towels 12x 12 $5.95 = .| Wipes = ,ﬁ b _\%':/#

and Zebra File $59-95 !l Pedicure Towels 11x40 $13.95 FI \ 2"x2" J <t ) Ty - i
3 5 - -y $450

(Both 100/180)  39¢ EACH Salon Towels 14x25 $9.95 200-ct. 200-Ct. 240-ct. 3 (300s. D

Manicure Stick Hot Cabi Towels 14x25 $11.95 - $1.75 So5o R GG =St AT

ORDER ONLINE 24/7
ORDERS PLACED BY 2 PM SHIP THE SAME DAY!
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Photos are merely representational. ltems not necessarily shown to scale in relation to other products. Not respon5|ble for typographical errors.
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Nail Source | 1-800-727-1119

“The Nail Tech’s Best Frie

DE

Nails. Fashion. Beauty.

nd”
_/ CND NUDE COLLECTION

=g

JANUARY PROMOTIONS

BUY ONE SHELLAC™ TOP COAT PRO SIZE
GET ONE SHELLAC™ BASE COAT PRO SIZE FREE!

BUY ONE GET ONE
ORIGINAL, SHELLAC
g XPRESS5 OR BASE COAT
% DURAFORCE
S * 9 Shellac f She“ac Shelm VINVLUK. | VINVEGR. | viNeLuR TOP CoAT
" | Wy P ety e —._ — P
L o= == —T
\ e N o = : M .5 oz.
i Uncovered Unlocked Unmasked  Unearthed Uncovered  Unlocked ~ Unmasked  Unearthed $24-95
Shellac™ .25 oz. $15.95 Vinylux™.5 oz. $5.25
CND VINYLUX™ BUY ONE BRISA™ (1) See Website for Complete Selection
TOP COAT .5 0OZ. GLOSS GEL TOP COAT 20 A) OFF CND ESSENTIALS
.5 0Z. FOR $19.75 M
GET ONE cNDE. . %WE y
SAVE BRISA BOND :
25% .25 OZ. FREE! RescueRx« ___ cnom ||
N D{esmier _q B l -
ail Source ..‘r""“'-'—- Z |
EXCLUSIVE OFFER! \ﬁ" 3 9 & ' CM—?..
o - i
$5:25 oot = =T fl
$3.95 - = F ;
CND Shellac™ Shellac”Base Coat  Shellac™ Top Coats | CND Vinylux™ | CND Nail Treatments Solar Speed Spray™ | Scentsations
.25 oz. $15.95 -25 02. $15.95 ¢ .42 02. $24.95 .25 0z. $15.95 ¢ .502.$24.95 | Weekly Polish | Begin and end every manicure 40z. $7.96 Lotions
is a two-step polish with treatments from CND. 32 0z. $39.16 | 8.30z.$4.95
system, consisting of SolarQil™
a weekly p0|iSh and Nail & Cuticle Conditioner o
a weekly top coat, SAVE 20% 3 E_df
" 250z. $3.40 .
that offers durability, ] 50z, $5.00 =
- . high-gloss shine and 2302 $13.56 'SAVE
o Tocmt ToaCom  TopCo TonCom Tocew |  Week-long wear. Fr 407, $19.96
Offly Fast™ CND Foil Remover Wraps Weekly Rescue RXx™ Stickey™ or
Moisturizing 250-ct. $19.95 ‘_10-pk. $1.00 Polish Daily Keratin Treatment Super Shiney™
m i Remover = .5 0z. $5.25 SAVE 20% | 330z $4.25
25 = TOP 502.57.96  wom | 230z $10.25 31 0z, $17.50
COAT 40-ct. Minis = v 0z. 917
= $3.95 $79.96 i Weetiiernhitid monmren $13.12

CND Nail Prep
Essential products for ensuring successful
adhesion and removal of enhancements.

NailPrime
50z.$11.25

=

NailFresh™ Cuticle Away ;

10z. $8.25 6 0z. $4.76 =
SAVE 20%

ScrubFresh®

80z. $9.00
32 0z. $22.36

CND Liquid & Powder System

Retention+" Powders

Perfect Color Powders
feature superior workability and

resilient nail enhancements that suit your clients’ needs.

Retention+™ and

features unique, patented technology that ensures flexible,

feature superior adhesion, color stability

and provide super strength and durability.

extensive color and coverage options.

Retention+™ & Perfect Color™ Sculpting Powders

Radical SolarNail™

Gallon $235.25

Sculpting Liquids Retention+™ @A Perfect Color
4 Sculpting Powders Sculpting Powders
oz. $22.75
8o0z.  $38.25 8o0z. $10.95 .8oz. $10.95
16 0z. $59.95 3.70z. $32.75 3.70z. $32.75
320z. $84.95 320z. $146.75 CNDB 320z $146.75 CNDE

25% OFF CND BRISA™GELS

-_————_ 50z, $19:75 $14.81
1.5 0z. $5%.75 $38.81

BUY ONE BRISA™
Gloss Gel Top Coat
.5 oz. for $19.75
GET ONE BRISABOND .25 OZ. FREE!

CND 3C LED LAMP $299.95 CN

Nai

Specially
designed
for use with
CND Shellac
and Brisa!

v SEE WEBSITE

FOR EXCITING
LAMP DEALS

=

- —

ProSeries Gel Brushes #6 Oval or Square $16.50
| EC—
O —

Noe
cHDR

360-

TIPS
50-ct.
100-ct. $13.50

CND Performance Forms 300-ct.
Clear $22.75 o Silver $15.50

D Velocity
| Tips

L&P Brushes #8 $29.95 #10 $36.25
Ty

t. $6.25

G

ct. $38.25

ORDERS PLACED BY 2 PM ARE GUARANTEED TO SHIP THE SAME DAY!

FREE SHIPPING ON ORDERS OF $69°

* Free shipping within contiguous USA on orders of $69 or more; excludes oversized items as noted online and in our catalog.
Free shipping to Canada on orders of $99 or more shipped in a single box weighing under 10 Ibs.; excludes broker fee, taxes and duties.

PRICES IN THIS AD VALID JANUARY 1 THROUGH JANUARY 31, 2018. AFTERWARD PRICES SUBJECT TO CHANGE WITHOUT NOTICE. WE ARE NOT RESPONSIBLE FOR TYPOGRAPHICAL ERRORS.
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JAN-FEB PROMOTIONS

“The Nail Tech’s Best Frlendj
|

In Salons February 1st | \ .
fiston™ &

COLLECTION

springisummer 2018

RESERVE YOURS TODAY FOR GUARANTEED DELIVERY!
Free Shipping On All Pre-Orders Within Contiguous USA!

See Website
for Complete
Selection

l.» ]
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¥ crrome ErrecTs Chrome Effects
HOT NEW TREND! Ng-ICIC?aInse
i H el Color
‘Shine Redefined Top Coat
.5 oz. $17.95

Chrome Effects
Nail Lacquer
Top Coat
.5 0z. $6.75

7 a Chrome Effects
P Mirror Shine
[ A Nail Powders

OPI Lacquers .5 oz. $5.25
Over 200 iconic shades, offering two-coat
coverage in a long-wearing formula.

Expert Touch
Lacquer Remover
Strong enough to remove even

- the darkest shades without
staining the nail or skin.

l l m_t,,.' Also rem%ves OPI GelColor.
S 40z. $2.95

Lacquer 16 0z. $6.50

ﬁ g ' oei  Thinner 320z. $14.95

4 20z.$4.75 GALLON $52.50

Infinite Shlne | Nail Treatments
1) ProStay Primer } Natural Nail Strengthener
2) Long-Wear Lacquers | (£ Natural Nail Base Coat
. Ridgefiller ¢
3) ProStay Gloss Gloss Top Coat - ik A=r-|
YOUR CHOICE Matte Top Coat % g i
.5 0z. $6.25 .5 0z. $5.25 = = =

ol .5 0z. $14.95
;o
O ‘Pl; The only professional chrome powder
ERROME service for gel and nail lacquer.
s e coes  Stay true high shine chrome finish
. = * 2+ weeks of wear over GelColor
O ¥ a * Up to 7 days of wear over Nail Lacquer
RapiDry Spray RapiDry DripDry
Gives nail lacquer a smooth, Top cOat Dries lacquer in five %
hard, smudge-proof finish Dries to a tough, I“””’“ minutes while treating .
in just minutes. Ionzs—lazt?n;ug e cuticles to soothing N
20z. $5.95 non-yellowing, Jojoba and Vitamin E. ﬁ
40z. $9.95 ___ high-gloss 30z. $6.75 [N
32 0z. $49.95 shine in just 10z $13.25 %
mpidy  minutes. 4 0z. $30.95
.5 0z. $6.95
b ..
Nail Envy —— === Fungus Fix

Nail Strengtheners
 Original Formula

* Sensitive & Peeling Formula
® Dry & Brittle Formula

* Soft & Thin

.5 0z. $8.95

A clinically-tested
professional salon
formula designed

to help with unsightly
nail problems.

1 0z. $9.50

ol

TRy

OPI GelColor 5 oz. $17.95
* Cures in just 30 seconds under LED
* Custom brush for fast, polish-on application

Buy 20 Select 0PI GelColors .5 oz.
GET ONE OPI DUAL CURE LAMP FREE!

il lnlnBlinlnls)

Avojuice Skin Quenchers
with smooth, rich moisturizers
plus avocado and aloe extract
24 HOUR HYDRATION

| 8.50z. $4.95 9 varieties
! | 320z $17.50 available

OPI ProSpa Manicure/Pedicure Trial Kit

* Soothing Soak 7.2 oz. * Advanced Callus Softening Gel 4 oz.

* Exfoliating Sugar Scrub 8.8 oz. « Exfoliating Cuticle Cream .9 oz.
 Micro-Exfoliating Hand Polish 4 0z.  * Moisture Bonding Ceramide Spray 3.8 oz.
* Moisture Whip Massage Cream 8 oz. * Nail & Cuticle Oil .5 oz.

= All 8 Products for $65.95

T ' i 255 SpaComplete |5
W@m mew hospital-grade cleaner ahl” %‘] o 'ﬂ!_"m =
= *Actual shades shipped may differ and disinfectant Gal. $54.50 — p_—
.
gEW. ; fI.OHeg'th é?70;é $n?| o 80 % . | Expert Touch ProSpa Dual Sided Foot File
ase & Top Aoat 17 p: nﬁ:r"smp it LG "\ | Removal Wraps 80/120 Grit $14.95
* Built-in protective barrier « Ad 4 engineeri | 250-ct.
* No damage removal exgl?lr;?\fe tzng:}eermg SAVE $24.95 20-ct.
* Removes 50% faster « Works with all OPI . $350 $19.95 — Refills
light cured systems M ) $14.95
OPI Powder Perfection Base Coat, OPI Brushes OPI Absolute Acrylic Intro Kit  Acrylic Liquid OPI BondAid
* Faster and easier Activator OR  smooth application 4 oz. :16-95 50z, 24-95
* Odor-free Top Coat * exceptional adhesion 8 0z 29.95 1oz. $7.95
* Gel-like shine B Golden Edge « bubble-free results 160z. $47.95 | 4.20z. $24.95
o Weeks of wear -5 0z. $9.95 Gold or Oval | $49.95 320z. $74.50
* Dries almost instantly olden Ova i Gallon $199.95 OPI BondEx
« No need to light cure | #6 $24.95 | .25 0z. $7.95
o Soak-off wrap removal Acrylic Powder
Artist Series 7oz.  $7.50
Powders 2-Piece Oval 4.40z. $27.50
150z $22.95 Acrylic Brush o e hﬂmd bond.
4.25 0z. $56.95 #8.$44.95 g -

Available in 29 Iconic OPI Shades

-l
_

ORDERS PI ACED RY 2 PM ARE GIIARANTEED TO SHIP THE SAME DAY

FDDEE CLUHIDDIRA AR NADNEDC N O N f

* Free shipping within contiguous USA on orders of $69 or more; excludes oversized items as noted online and in our catalog.
Free shipping to Canada on orders of $99 or more shipped in a single box weighing under 10 Ibs.; excludes broker fee, taxes and duties.

PRICES IN THIS AD VALID JANUARY 1 THROUGH FEBRUARY 28, 2018. WE ARE NOT RESPONSIBLE FOR TYPOGRAPHICAL ERRORS. ALL PRODUCT IMAGES © 2017 OPI PRODUCTS, INC.
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Nail Source 1-800-727-1119 .an-res PrROMOTIONS

“The Nail Tech’s Best Friend”

jié&MERmANAlLS“ <SAMERICANAILS

TechGlow: $99.95 SHORTIESIE®RS  SHORTIES|¥iks

CUSHIONED FILES MAN
LED TABLE LAMP EVERYDAY LOW PRICE!
WITH USB PHONE CHARGER §
 Attractive Modern Design

¢ Brushed Aluminum Finish
"*—-.q,_h_“___—-..._.f

© Sturdy Chrome Base

* Adjustable at Two Joints 20-CT. 50-CT.

© UltraBrite™ LED Technology BLACK OR ZEBRA )
 Built-In USB Phone Charger $3-95 100/180 $3-95
* 84 LED Beads - 10 Watts

ICURE FILES

WHITE 180/180

SAMERICANAILS  SAMERICANAILS

Fl exi La m ™ 49 95 STAINLESS STEEL JUMBO PEDICURE RASP
n PEDICURE FILE

LED TABLE LAMP INCREDIBLE VALUE! | wided & Sanitizable
STRIPS Handle
A

Lighting Tube Rotates 360° ¢ FlexiArm™ Bends 180°

48 LED Beads

3 Watts
Easily attaches

FlexiLamp
to most 'Rlﬂ_.!m

desks and nail af! =
tables.

$6.95
swps et $3.95 $4.95

EXTRA LARGE SURFACE

REMOVES THICK
CALLUSES

<SAMERICANAILS SAMERICANAILS

HYGIENIC CUSHIONED FILES =~ MINI MANI
BLACK OR ZEBRA PACKS

INDIVIDUALLY Mini White
SEALED Block
Mini White I
Board
Mini Mani
Stick

20-CT. As Low As I

$6.95 $0.25
ProGlo ProGlo Plus-

DUAL CURE LAMP DUAL CURE LAMP

i \‘-\,‘, o

| e

CAN BE POWERED BY

BOTH PROGLO™ APORTABLE CHARGER
y LAMPS FEATURE: f (NOT INCLUDED)
-  DUAL CURE (UV/LED) "0 USB POWER CABLE AND AC

. POWER ADAPTER INCLUDED
QuETUeH TR ISelsonATTUATED L nuenoseuay
(¢ ) * 18 STRATEGICALLY PLACED LEDS

$49.95 Tt $69.95

FastFoils 51995 sy s

L E GEL POLISH BASE COAT & TOP COAT
FOIL WRAP  COTTON PAD * PURE ACETONE Universal Formula Works with Any Gel Polish System
PACK

NO CLEANSE
FORMULA
MAGIC MU

TEAR / INSERT WRAP

h

TEGHTOOLS™ ) LOCKING A

100% STAINLESS STEEL

p HANDLE |4
» | ACRYLIC |
/ NIPPER 5

/" L\ $8.95

DOUBLE

S LTI TOOL ggﬁg& SINGLE
v & NEW' 50z.$4.95 | ° Cuticle Pusher NIPPER SPRING
o 0Z. 4. * C-Curve Pinching Tool "¢ o CUTICLE
For quick, easy removal of nail polish, gel polish, hard gels, 8 oz. Refill | ¢ Nail Tip Holder ' NIPPER Y )
dip powders, acrylic enhancements and fiberglass wraps. ONLY $49.95 | $9.95 $4.95 N
SPA F , p.ardl $19.95 fremeé  TREATMENTS 50z s2os  @EINAT PROFESSIONAL NAIL TIPS
- ail Top Coats, Base Coats, 2.50z. $4.95 16 OZ. REFILL 500-ct. with FREE TIP SLICER $9.95
16 oz. $19.95 GET 1 FREE!

BUY ONE SPA FIZZ BUBBLE BOWL Cuticle Oils and MORE!
GET ONE SPA FIZZ
MANICURE BALLS

10-CT. FREE!

BASE COAT ~ TOP COAT ~ TOP COAT  TOP COAT

NE RN
@ 1 ® D@

INTENSE SWEET CRISP FRESH ~ MOROCCAN

SFREEF o - .
g- 1 COVER INTENSE INTENSE INTENSE INTENSE I
T, r N \5 s PINK BOND DEFENSE FRENCH SPEED SPEED ALMOND  CRANBERRY PEACH ARGAN
" 1 - BASE COAT TACKY CHIP-FREE BRIGHTENING QUICK DRY QUICK DRY CUTICLE OIL CUTICLE OIL CUTICLE OIL CUTICLE OIL

DROPS

OH®

Trapper
i_EﬁEEJ! Clipper
W= Tip Slicer

R PREMIUM SANDING BANDS = PNI12 “The Bullet”

Proffles [N CEN " E'Fie i s305
™

REAL DIAMOND @LM

DRILL BITS
$3.95 100-ct. .$4:95  $3.50
1,000-ct. $44:95 $29.95

e « Compact, Transportable
« One-Switch Operation

100-ct. -$6:85  $4.95 | Inciudes A/C Adapter, 3 Bits,

1,000-ct. $59:95 $39.95 and 6 Sanding Bands

GOLDEN CARBIDE™
DRILL BITS $12.95

PNI18 E-File

« KwikGrip™ Bit Change
* Forward/Reverse Operation

Included FREE: Handpiece Cradle,  * FWD/REV Operation
6 Sanding Bands and 6 Bits! | + Twist-Lock Handpiece 3 FIe€€ BIlS | 6 FREE SANDING BANDS AND 6 FREE BITS!

PNI25 Classic ~ $149:95 PNI25-AT Advanced Tech
E-File System $99.95 | E-File

Foot or Hand
Control

« Twist-Lock Bit Change $149.95
« Lightweight Handpiece & Built-In Cradle

-~

* 25,000 RPM

RAPITCURE. " RAPIICURE. W WH*TE $109:95 $99.95

UV Tunnel Lamp LED Tunnel Lamp LYGHTNING 28w

DUAL CURE LAMP

$69:95 $49.95 $149:95 $69.95
BUILT-IN TIMER b « Mirror Panels for
) Rapid, Even Curing

Mirror, Ps’;e’sd & < Rugged Durability

surroundfhand g « Built-In Timer

for rapid, (30 or 60 seconds)

even curing. « Up 10 50,000 Hr. Lifetime

9 Watt UV Bulb LED+UV Bulb St « Sensor Activated
s, - « 4Timer Settings
GET1' CURES BOTH UV

$4.95 Maet | $19.05 4 AND LED GEL POLISHES

rRArigoR. [(MOOTH N (D™ S e o

Nail Dryer $69.95

* Auto On/Off
* Powerful Twin Fans
* Hot/Cold Function
* Easy Entry for Hands or

FACE EPILATING
STRIPS 100-ct.
1'x4" $1.00

bl

LARGE SMALL PETITE
Feet 50-ct. $2.50  100-ct. $2.50 100-ct. $2.95 BODY STRIPS 100-ct. 3'x9" $3.95

ORDERS PI ACED RY 2 PM ARE GIUIIARANTEED TO SHIP THE SAME DAVY!

FDDEE CLHIDDIR. AR ADNEDC N 0 Nf

* Free shipping within contiguous USA on orders of $69 or more; excludes oversized items as noted online and in our catalog.
Free shipping to Canada on orders of $99 or more shipped in a single box weighing under 10 Ibs.; excludes broker fee, taxes and duties.

PRICES IN THIS AD VALID JANUARY 1 THROUGH FEBRUARY 28, 2018. AFTERWARD PRICES SUBJECT TO CHANGE WITHOUT NOTICE. WE ARE NOT RESPONSIBLE FOR TYPOGRAPHICAL ERRORS.
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NOUVEAU NAIL
PROFESSIONAL

premiernailsource.com /\’/\’

1'800'727'1119 JAN-FEB PROMOTIONS

The first 2-in-1 system to offer the versatility of DIPPING or SCULPTING!

Triple refined powders are specially formulated for dipping with Brush-On Gel Resin
and Brush-On Activator OR sculpting with Advanced Retention Nail Liquid. Whether
you prefer the speed of dipping or the artistic freedom of sculpting, either method
will result in beautiful radiant color that lasts for weeks without chipping or peeling!

DIP or SCULPT...
The Choice Is Yours!

o) Premier
Nail Source

“The Nail Tech’s Best Friend”

J

City Lights”

Dgculptm

INTRO KIT
$99.95

INTRO KIT INCLUDES:

1 - BRUSH-ON GEL RESIN 10 GM.
1 - BRUSH-ON ACTIVATOR .5 OZ.
1 - BRUSH CLEANER .5 0Z.

1 - ACID-FREE PRIMER .25 OZ.

1

- ADVANCED RETENTION NAIL LIQUID 2 0Z. Bru_Sh'on Brush
1- GLASS SEAL .5 0Z. Brush-On Activator Cleaner
‘ 10- DISPOSABLE DIP TRAY Gel Resin 5 0z. $4.95 5 0z. $4.95
! 10 - DUAL SHAPE NAIL FORMS 10 gm. $4.95

- ASSORTED PROFESSIONAL NAIL TIPS
- FOIL REMOVER WRAPS

1 - SANDY PREMIUM WASHABLE FILE

1 - APPLICATION INSTRUCTIONS & COLOR POWDER CHART
- CITY LIGHTS DIP ‘N SCULPT POWDERS .75 OZ.
(POWDERS INCLUDED ARE CLEAR AND WHITE, PLUS

THE FOUR COLORS SHOWN BELOW)

w

THE BIG CLEVELAND
|l PINK APPLE  BEANTOWN  ROCKS! OVER 50 OPEN STOCK
| POWDER COLORS
AVAILABLE
.75 0z. $9.95 s
NOUVEAU NAIL Extra Strength Primer | Defense Air Seal™ Glass Seal™ | Super Seal™ Pro Pack (40z. + 50z)
ou u $1 9-95 EAC H Pure Acid or Anti-Spray™ Gel Effect Top Coat | Air dry sealer leaves a glass- UV/LED _$49:95 $39.95
STARTER KITS . ONE.STEP AciFron bl | AI-SE comacuraoy | Wamnovrcormcamans. | (UVILED
DUAL CURE .25 02z. $4.95 MINT OR without a lamp! .5 0z. $4.95 .5 0z.
GEL SYSTEM SOOTHING .5 0z. $4.95 s, . $9.95
© ADVANGED VANILLA 250z urable gel sealer.
RETENTION
ACRYLIC SYSTEM Prep spray
 QUICK DIP S— ratreso
ACRYLIC SYSTEM BUY/1 ’
« ADVANCED GET 1 8
FORMULA el oz.
WRAP SYSTEM RREE! $4.95
One-Step Dual Cure Gels | Advanced Retention Advanced Formula 1 VARIETIES =~ Advanced Super Fast Set PUR Tea Tree Oil
Easy application, glossy finish and Nail Liquid Sculpting Powders AVAILABLE  Formula Resin  Activator Spray .33 0z. $6:95 $4.95
unmatched strength and durability. * prevents yellowing Triple sifted acrylic powders Ultra-Pure Formula Low Odor Formula 12-ct. Display $49.95
Cures quickly under UV or LED light. * primer-optional combine the adhesion properties 2 0z. $4.95
50z. $9.95 of a hard polymer with the flexibility 8 gz- $9'95 NGL%RASL
175 0z. $34:95 $19.95 B of a soft polymer. g F'UR T;EATMUENT
.750z. $6.95
20z. $11.95
d 40z. $19.95
8oz. $19.95 48 0z. $199:95 Brush-On "'ﬂﬂ
320z. $49.95 SALE! $139.95 Gel Resin e " —
SALE! $39.95 SAVE $70. 00 10 gm. $4.95 = B
PROFESSIONAL TIPS 500-CT. MASTER COLLECTION ULTRA-PREMIUM WASHABLE FILES TITANIUM TOOLS WITH LIFETIME GUARANTEE
PLUS FREE LINE ELIMINATOR 2.5 0Z. $19.95 KOLISNKY BRUSHES Curvy, Sandy & Spongey Files
A e $9.95 EACH “ J Ingrown Nail File or Pusher/Cuticle Knife $9.95
| ! -4 —
< Acrylic Sculpting Brushes a_ m ;
é (Size 6, 7 or 8) E'l-\ Wi, i |
-y =T $0.69 EACH
DUAL SHAPE 4 BUY 1
FORMS Gel Brushes Square or Oval gec’st’;’ln GETHIR —
300-CT. $6.95 - — - Spring. FREE!. Stork Scissors
i or Slant Tweezer $6.95
Ty [ QAT Nipper
HANDY DISPENSER BOX - : = $0.99 EACH $19.95 —__'5__.2/

Foil Remover 100-ct.

~ Nail & Cosmetic

Plastic-Backed TROPICAL TWIST PEDICU

RE COLLECTION OPEN STOCK NOUVEAU SPA™

Wraps $9.95 " Pads w/ Thumb Tabs Table Towels Everything you require to perform Nouveau Spa pedicures. 4 $4.95
* 240-ct. $9.95 Includes a Bigfoot Pedicure File plus five 4 oz. products: 0z. -
e 50-ct. $6.95 RELAX Sea Salt Soak 160z. $9.95
i REMOVE Scrub Gel $1 9.95 64 0z. $39.95
12"x16 REFRESH Exfoliating Creme -
REJUVENATE Creme Masque $24.95 VALUE

RENEW Hydrating Massage Lotion

200-ct:
240-ct.
$2.95 FREE WIPES

40

ORDERS PLACED BY 2 PM SHIP THE SAME DAY! =i i o T

FREE SHIPPING ON ORDERS OF $69*

* Free shipping within contiguous USA on orders of $69 or more; excludes oversized items as noted online and in our catalog.
Free shipping to Canada on orders of $99 or more shipped in a single box weighing under 10 Ibs.; excludes broker fee, taxes and duties.

PRICES IN THIS AD VALID JANUARY 1 THROUGH FEBRUARY 28, 2018. AFTERWARD PRICES SUBJECT TO CHANGE WITHOUT NOTICE. WE ARE NOT RESPONSIBLE FOR TYPOGRAPHICAL ERRORS.



FEATURES:
Human Touch Full Function Massage
Acetone Resistant Base

Custom Glass Bowl Color

Included Pedicure Stool

@ Auto Fill (Optional)
Drain Pump (Optional)

1- Yr Parts Warranty SPECIAL
OFFERS

$.18

DISPOSABLE LINERS
With Minimum Order

3112 N. JUPITER RD,, #102 GARLAND, TX 75044, <*+, WWW.TNSPA.COM
Toll Free: 1866912 7727 Fax: 2147035297 5D Pedicurechairs.tnspa@gmail.com
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GO FOR THE GOLD!

Compete in the world’s most prestigious
nail competitions!

NAILPRO Nail Competitions

at International Salon & Spa Expo
January 27-29, 2018

Long Beach Convention Center
Located in Seaside Ballroom B

2018 NAILPRO Nail Competitions Proudly Sponsored by

eIava@LECHA[

ELEGANCE

WE'VE GOT GREAT CHEMISTRY

SWAROVSKI

CREATE YOUR STYLE

CRYSTAL BEAUTY ACADEMY

2018 NAILPRO
NAIL COMPETITION EVENTS

NAILPRO Nail Competitions at
NAILPRO Pasadena
April 8, 2018
Pasadena Convention Center
Pasadena CA

NAILPRO Nail Competitions at
Premiere Orlando
June 3-4, 2018
Orange County Convention Center
West Complex, Orlando, FL

NAILPRO Nail Competitions at
IBS Las Vegas
June 23-25, 2018
Las Vegas Convention Center
Las Vegas, NV

Visit nailproevents.com
® @nailprocompetitions




HOLLYWOOD FILE ‘ WRITTEN BY TAYLOR FOLEY

SHOV GIRL

Celebrity tech Jenny Bui dishes on hip-hop
star Cardi B.’s bold tip style.

o ) ) ) A bauble-bedecked manicure
Breaking into the music business is no easy feat, but featuring photos of Cardi B’s

an unfiltered, in-your-face attitude helped rapper rapper boyfriend Offset.
Cardi B. rise to the top of the charts with her hit
single “Bodak Yellow.” The Bronx native has that
same risk-taking, no-holds-barred attitude when it
comes to her nail art. Just ask long-time manicurist
and friend Jenny Bui, who has varnished Cardi B.’s
tips for the past five years. “She’s always been into
nail art and loves a lot of bling,” Bui says, noting
that the first manicure she ever created for the
rapper was decked out in Swarovski crystals.
Since then, Bui, a 21-year nail tech and owner
of Harlem, New York-based Nails on 7th Ave.,
has created a myriad of wild looks for the hip-hop
performer, ranging from oversized, piled-on gems
to lengthy stiletto tips featuring tiny photos of
Cardi B.’s rapper boyfriend Offset. When it comes
to brainstorming Cardi B.’s nail designs, Bui says
it’s a collaborative effort, noting, “Sometimes she
tells me what she wants, but oftentimes she lets
me be creative.” If the rapper’s Instagram feed is any
indication, the two make an exceptional team, as Cardi
B. posts “nailfies” on a regular basis and always shouts
out her favorite tech.
Even though Cardi B.’s career has skyrocketed
over the past year, Bui says that she remains down- Bui says Cardi B. prefers a
to-earth and still comes into the salon for her regular long stiletto shap
appointments, which last anywhere from an hour .} J
and a half to two hours, every three weeks. As for '
the most memorable mani she’s created for the
rising star, Bui says her favorite look was a set of
nude nails for the 2017 MTV Video Music Awards. “|
remember when she came in for those. | hugged her
tight and told her | was so proud of her,” says Bui.
“When | first met her five years ago, | told her she’d
hit it big—and look at her now!”

Taylor Foley is a freelance writer and editor in Los Angeles.

Cardi B.’s 2017 MTV Video
Music Awards mani!

112 | NAILPRO JANUARY 2018

PHOTOS: (CARDI B.) DAVID BECKER/STRINGER; (NAILS) INSTAGRAM/@IAMCARDIB
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THE BEST

OF BOTH WORLDS

2017 BEST 2017 BEST
SOAK-OFF GEL POLISH NAIL LACQUER
NAILS ¢ NailPro ¢ Launchpad NailPro ¢ Launchpad

COLOR SHOWN: DON’'T BREAK MY CORAZON

O 00O | Gelish.com | MorganTaylorLacquer.com
714.773. 9758 « Made in the USA

*Voted as favorite by nail professionals.



Pink White Pertect
Bubble Bath

(and other favorite shades)

in NEW OPI| Powder Perfection

Alpine Sﬂow

OPI POWDER PERFECTION | DIPPING SYSTEM o ®
Acrylic nails reinvented. Faster, easier & odor-free. Gel-like shine
& weeks of wear. Dries almost instantly, no need to light cure. #1 SALON BRAND WORLDWIDE

Easy soak-off wrap removal | Natural feeling results | 29 iconic OPI shades
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GUARD.

PROTECT.

AVAILABLE AT AUTHORIZED DISTRIBUTORS, OR CONTACT US FOR MORE INFO 800.275.1111




ORLY.

GELFX.

BODYGUARD

soak-off gel overlay

ALL-IN-ONE
SOAK-OFF GEL OVERLAY
to strengthen and protect
® natural nails.

ORLY. ICONIC ORLY BOTTLE

— for quick, easy application
GEL _.>< without the sticky mess.

VITAMIN-INFUSED

BODYGUARD

soak-off gel overlay
6FI0z/18mL ©

INFUSED WITH
_antioxidant Vitamins A&E and

orlybeauty.com/pro o » © f ©



Every pro nail tech is an artist—and a chemist at heart, too. The products we ofter, the products you

use, are a delicate blend of resins, monomers, photoinitiators, experience and magic. Unlike most
companies, Light Elegance conceives, creates, tests, manufactures and packages every product at HQ
in Redmond, Oregon. So we know exactly what each one does, what it's made of, that it’s safe and the
need it serves in your menu of services. Chemist to chemist, artist to artist, here’s some advice: don’t

be afraid to experiment. #LERocks #LEFamily

[
LIGHTELEGANCE.COM :: REDMOND, OR :: 800-275-5596 :: @ LIGHTELEGANCEHQ n y .I u



Alyssa’s official title is R&D Associate, . ~
/ but everyone knows her as “The Lady Chemist,” - -

the one who keeps her hair up with a LE #4 flat brush.

ELEGANCE

WE'VE GOT GREAT CHEMISTRY

Start your experiment with the

new ButterCream LE Family Favorites.
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PERFECT MATCH"

Moon

collection
Cr_e“sc\-:gn;-
G PMSmg
s ' Selene
éNAuS, ,, 2 ‘ ‘ PMS220
red er.s PERFECT
| choice MATCH_
awards
Moonstone
2016 PMS22:

READERS'’

CHOICE

Eternal

Midnight
Embrace divinity with dreamy shades 2
that twinkle in the moonlight

Customer Favorite * Quick & Easy Application * Long-Lasting

OORNOE

www.lechatnails.com | 510.741.9998 | Madein U.S.A. Available at Authorized Distributors
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“...a miracle
in a bottle.”
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Edjt()ﬁal ~ IT'SANEWAGE

For those in the publishing industry, it's a strange time. The way that
people consume content has changed dramatically in the last few
years. With the proliferation of the internet and social media, we can
no longer present information the way we used to—directly through
the magazine. Now, we must reach our audience wherever they are
looking: online and through social media as well as in the magazine.
This isn’t just true for NAILPRO, but for every media outlet, from
magazine to newspaper to TV.

What's more, | believe that the variations in content consumption
have affected the nail industry as well. Think about it: Once you had
to find education in person through a distributor or trade show, but
now you can simply go to your computer to watch a video tutorial
or tune in for a Facebook Live event. It's similar for purchasing
product; today you simply log in to your account online to place
an order and it arrives at your salon doorstep in a few days.

And consider how trends are fueled through social media; even
consumer magazines, like Vogue and Allure, have published stories
about stained glass, chrome and 3-D nail art.

While it’s certainly a somewhat peculiar time—as we older folks
try to reprogram the way we do things—it’s also an exciting one.
It’s interesting to see the way habits change because of it. ... And,
likewise, the way some things don’t change at all. Thankfully,
we can tap into our pro resources—aka you! —to see how your
business is faring today. Our annual survey allows us to take a
broad look at the nail industry—and I'm happy to say that things are
looking pretty great. Basic service prices appear to be on the rise
and requests for nail art have increased, plus the new trend in dip
systems is causing quite a stir. Still, techs are continuing to struggle
to look for great education that is easily accessible (something to
note for 2018).

Overall, | would say that the industry appears to be holding its
own—and why wouldn’t it? It’s full of great people, creative minds,

Th R l AI‘ I ' inventive products and so many beautiful colors; what's not to love?
e eSU tS e D e |look forward to seeing the industry’s growth in the year to come.
Check out our Readers Choice :
Awards winners for 2017 to see

what products are at the top of Stepharie Yagay Lavery

techs’ must-have lists! Executive Editor
slavery@creativeage.com

METHODOLOGY

The NAILPRO Gold Book 2017 survey project consisted of a series of surveys sent to 30,790 nail professionals selected from the NAILPRO subscriber file. Surveys were developed
to address different areas of interests, ranging from professional and technical skills to service pricing and purchasing behavior. In addition, surveys were emailed to 7,711 owners of
salons offering nail services in order to differentiate between salonwide and individual responses. Uniform qualifying questions—job title, employment status, type of salon, number of
technicians in the facility and average weekly income—were asked to ensure uniformity of response.

8 NAILPRO GOLD BOOK 2017

CORY SORENSEN



MORGAN
TAYLOR

Professional Long Wear
Nail Lacquer

Sometimes
you feel
like a gel,

Sometimes
you don’t

Cosmo Prof. | Armstrong
/ McCall.
: licensed to create.

O 000 | Gelish.com | MorganTaylorLacquer.com

714.773. 9758 + Made in the USA

COLOR SHOWN:
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NAIL PROs
by the Numbers

Of the respondents to our surveys, 67% describe themselves as
nail technicians—and of that, 26% say they are “salon owners who
do nails.” The remaining 33% include cosmetologists, estheticians,
educators and students. Of the nail professionals, 95% are female,
and a majority are between the ages of 31 and 50.

| am a: Salary Savvy

(y Of all the annual salary ranges, most techs earn less than
32 0 $18,200 ($350/week). The majority of employees earn
$18,252 to $28,600 ($351-$550/week), while more
OWN ER booth renters can reach $28,652 to $39,000 ($551-
$750/week) than any other group. However, salon suite
techs tend to earn more than $44,200 ($850/week),

2 9 o/o which Is greater than booth renters and employees.

BOOTH AVERAGE

RENTER ‘III\\,II(E)I(E)T\:I-E INDEPENDENT  EMPLOYEE
(including tips)
227 oo EIMETS
EMLOYEE ...... $351- $550

(1) 51 - $750
17/0 $551 - $750 e AT Wbl

SALON SUITE | $751-8850 RSN il

RENTER More than $850

................................................

GETTY IMAGES



Independenthchs

Almost half of respondents work as independent
\ technicians. Of these, 82°/o of salon suite techs
and 660/0 of booth renters report carrying their own
liability insurance.

When asked, “Why did you
choose to be independent?”
techs said:

“l value being able to make my own
schedule and my own price list, control my
clientele and be my own boss.”

course of their “I wanted the opportunity to take care of my

H L
career, most nail techs son when he got sick.

(94%) can expect to “] wanted to discipline myself to be a
work at up to three responsible business owner in a profession
different salon I love.”
settings.

When asked,

. TN
“Why did you choose
to be an employee?” Employed

techs told us: Techs

“l wanted the stability of an 0
established salon with a Of employees surveyed, 48 / o

built-in clientele.” receive a percentage o‘f) service fees
in lieu of a salary, 37 /o receive a
salary or wages, and 15% eam

a salary or wages plus a percentage

of service fees. More than half

“l am newly licensed and of employees— D8 %o —eamn

wanted to get experience commission on retail, and 41 (yo

working in a salon before ) . :
working on my own.” report receiving no paid benefits
from their employer.

“l enjoy not having to worry
about the overhead cost of
things as much.”

GETTY IMAGES

GOLD BOOK 2017 NAILPRO.COM 11




NAIL PROS BY THE NUMBERS

Are You Experienced?

Overall, salon suite techs are the most experienced group, with
about 30% of these respondents reporting 16 or more years
doing nalls.

INDEPENDENT
YEARS AS NAIL TECH (salon suite and booth renters) EMPLOYEE

Less than 1 year

1-2years

3 - 5 years

6 -10 years

11 - 15 years

16 - 20 years

More than 20 years

. O
continuumre

PEDICURE SPAS

DESIGNED
WITHOUT COMPROMISE

The Maestro's impeccable
design, expert engineering and
handcraftsmanship have made
this pedicure spa an industry
leader. Continuum’s Maestro
spa is found in the most
exclusive salons, resorts

and spas worldwide.

Maestro

MyContinuumPedicure.com | 877.255.3030

12 NAILPRO GOLD BOOK 2017
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Portect

Bubble Bath

(and other favorite shades)

in NEW OPI| Powder Perfection

Alpine Sﬂow

OPI POWDER PERFECTION | DIPPING SYSTEM ® ®
Acrylic nails reinvented. Faster, easier & odor-free. Gel-like shine
& weeks of wear. Dries almost instantly, no need to light cure. #1 SALON BRAND WORLDWIDE

Easy soak-off wrap removal \ Natural feeling results \ 29 iconic OPI shades



NAILPRO

GOLD BOOK

2017

Services + Pricing

. Asexpected, manis and pedis are the most commonly
= | provided services at most salons surveyed. However,
/ \ demand for gel polish, nail art and dipped nails is expected
to continue to increase. More than half of nail techs (58%)
do nail services only, but 26% of them also perform
waxing services.

How do your service Se rViceS

times compare to . Provided by Salons:

u‘*“““t o

Jeeppt Ve

&

-

-

Z e,
-

O,’; Q‘
&

ks

*

other techs?

T Basic Mani/Pedi................. 81%
si7e Take a look:
Gel Polish........ccooocovvveenenne.

Basic Manicure - 34 minutes

Spa Manicure - 45 minutes N AFLeeeeereeeeeeeeerenenn, 72%
Basic Pedicure - 48 minutes

Spa Pedicure - 63 minutes Acrylies.....ovniin,
Full Set (tips) - 72 minutes | Tyditional Gels............... 50%
Full Set (sculpted) - 85 minutes
Fill - 55 minutes Color Gels......ocoveveveeeennn.
Gel Polish (first application) -y, 31%
45 minutes
Soak-Off Gel (removal Sculpted Enhancements..

+ reapplication) - 55 minutes
i Wraps....ccocoviioncinnn. 24%
3 &

'w\ ~ 85 The average number of minutes it takes for survey respondents to complete a full set
- of sculptured acrylics. A full set of acrylic tips takes roughly 72 minutes to finish.

14 NAILPRO GOLD BOOK 2017
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A BOOST OF ENERGY

Lively, crisp citrus to brighten your day & leave skin glowing!

4-Step Luxury
Manicure & Pedicure
1 - Dead Sea Salt Soak
2 - Sugar Scrub

3 - Moisture Mask

4 - Massage Cream

CERTIFIED
ORGANIC

essential oil axomal
moisture mas Py
“nergizing pink gri 2 o .

FE T - BODY

exsential oif avomathiciigy g r.w n.....:.....af 158 enseniival off avomatic oy
dead sea salt soak o o sugar scrub
Snergizing mkgmpefru =

Mﬂimﬂ

IANDS & FEE

_ energizing
pink grapefruit

e Made with Grapefruit Essential Oil which is widely e Packed with Vitamin C, Grapefruit refines, tones, exfoliates, and
used in aromatherapy to enliven the spirit & promote smoothes for glowing skin
feelings of energy, optimism & contentment e Available in 640z and 1280z

At BCL, we believe that people deserve o live a healthier and happier lifestyle.
We make highest quality products possible using Certified Organic Ingredients that

create exceptional spa experiences and leave clients feeling beautiful and youthful.
<6
8 FREE PHT#OMTES @ @ @ @ | k) E
FORMULA = BE | CARE | LOVE

Contact us for more information: belspa.com | 714.352.3600 | sales@biocreativelabs.com | Chiing toi biét néi ti€ng Viét. | 0 @hiocreativelabs .@bcl spa




SERVICES + PRICING

Money Matters

Salon Nail Services

While spa manicure pricing dropped
slightly, basic manis and pedis and spa
pedicures rose by approximately 10%.

Service Average Price Average Price
2017 2016
Basic Manicure $22 $20
Spa Manicure $28 $29
Basic Pedicure $36 $33
Spa Pedicure $49 $44
Basic Mani/Pedi 54 $42
7 Spa Mani/Pedi $77 $56

300/ The increase in price
o of mani/pedi packages.

HYBRID Gl
HAPPY *

Long-wear polish manicures
were priced

40%

more than traditional
lacquer services.

16 NAILPRO GOLD BOOK 2017

Nail Enhancements

Dipping systems have exploded
on to the scene, with an average
application-only price of $39.

100%

booked, she would be making

an hour.

Service Average Price Average Price
2017 2016
Acrylic Tips $42 $40
Sculpted Acrylics ~ $50 $50
Gel Polish
dirstapplicaton) ~ $30 $29
Gel Polish (removal
+ reapplication) $37 $32
Wraps $58 $41
Pink-and-Whites ~ $63 $48
e $38  $38
Fill li
o | $29  $29
i Di |
+|Fr)e(£gg:ic::\;a}[ion) $43 n/a
If a nail tech were

GETTY IMAGES



Mia Secret”’

PROFESSIONAL NAIL SYSTEM

Los Angeles, CA 91745 Tel: 626-581-4444 Fax: 626-581-4448 www.miasecretnails.com "F @M@ @ t amicSecrets #MiaSecret




SERVICES + PRICING

ACRYLIC TRENDS

While 52% of respondents report that the
numMber of clients requesting acrylic has
stayed the same, 21% report an increase
iN demand and 27% report a decrease.
That being said, the percentage of clients
requesting fills or a rebalance has more
than doubled since 2016.

The leading factor affecting acrylic
business in the past appeared to be
competition from gel polish: In 2016, 31%
of respondents blamed gel polish for lost
acrylic business, but that percentage fell
10 20% in 2017. Other reasons acrylics
are back in action, compared to 2016:

Techs are actively promoting
the benefits of acrylic.

0 Clients who’ve tried gel polish
are going back to acrylic.

0 Nail business has
increased overall.

Pedicures and natural nail manicures maintain
the title of most requested nail services.

Mani/Pedi
Combo

Natural Nail Manicure
(lacquer or gel polish)

29%

Pedicure

33%

Full Set (acrylic,
traditional gel or dip)

15%

18 NAILPRO GOLD BOOK 2017

“More Than Nails

The most common non-nail service

. offered in salons is waxing (81%),
. followed by makeup application

. (65%), facials (54%), men’s

grooming, such as shaves and beard

. trims (53%), and massage (49 %)

Name Recognition

According to survey respondents, the
top three brands of soak-off gel polish
used in the salon are CND Shellac (56%),
OPI Gel Color (54%) and Gelish Soak-Off
Gel Polish (50%).

SOAK-OFF GEL
POLISH TRENDS

Two-thirds of respondents report
an increase in requests for soak-off
gel polish, and most clients (88%)
return to the salon for removal

and reapplication. Techs’ removal
technigues include:

Apply acetone-soaked cotton o
and foil to NailS......cceeveeerersersenaasd 45 /0
Hand file top coat first, then (1)
apply acetone-soaked cotton...33 / 0
Use electric file to remove

most of the polish, then apply 1 7 0/0

acetone...ciirrrcie

GETTY IMAGES



THE NEWEST TECHNOLOGY IN PINK & WHITE NAILS

EASY SOAK OFF &

REMOVES WITH GEL Il STEAMER IN 10 MINUTES!

ALSO AVAILABLE IN 8 NUDE TONES

MANICURE

No more odor, dust,
or liquid and powder!

4D is the healthier
alternative to acrylic.

Our solvent-free formula
can result in healthier nails.

4D is stronger, lighter and
more flexible than acrylic.

(ap002an 4'30023\ /apaar 4D242 4D248 VAN 4D220 4D221
[ Extreme | ( \ ‘ Skin " [4D001A I i

| French | \ F ren ch | Cream \ i Flaunt \ C| | Plum Timeless
\\ Pink / \ Pi k /, Couture Deep It N ear . Perfection Teal

/aD001X 40243 LB 4D026
\ Extreme \ Bashful \ \Peppermlnt\ Hard
\Whlte BIus \PD"V/ Rock

19 COLORS & GROWING » BUY ONLINE OR FIND A DISTRIBUTOR NEAR YOU: WWW.GELTWO.COM



SERVICES + PRICING

Trend Alert!

36¢y0 of respondents are using dip
systems in their services, compared to 67%
who do traditional acrylic overlays.

PRICE WARS: More respondents choose

to price dip nails the same as traditional acrylic
(48%), despite the perception that dip nails don’t

require the same skill or time as traditional acrylic.

(It was an even split—26% —for those who say they price it
higher or lower than traditional acrylic.)

PROS HU

“Dip is super easy “l find it hard to learn how
to do!” to use. There were many

- ”»
“Dip is another alternative for failures before successes.

clients who have are prone to “The removal is too time
lifting, climate change or on consuming. You need to
medication with traditional allow about 1 12 hours to
acrylic or hard gel. It gives soak off and complete
them choices.” a new set.”

20 NAILPRO GOLD BOOK 2017

DIP
SYSTEMS

Dip services are still on the rise,
as many manufacturers only
iNntroduced the product to their
lineup in the last year. Some
techs are eager to adopt the
new system, while others have
stayed loyal to their tried-and-
true traditional acrylic.

DIPPING SYSTEMS

Only about one in four Nail
professionals has taken a basic
class on dipping technigues,
but interest in learning is high.

Which classes in dipping

m Systems would you be
interested in taking if they
were available?

74%

Advanced technique, including nail art

63%

Prep, application and removal

52%
Ways to upsell
dipped nails to clients

Dipping system basics

7%

Not interested

ARMANDO SANCHEZ
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Nail Art

Clients are still clamoring for nail art! A majority of techs—62 % —report that
they service between two and nine nalil art clients per week, up from 56 % in
2016. Most of the nail art done in the salon (95 %) includes embellishments.

Percentage
Nail Art of Techs
Technique Who Offer It

Embellishments (glitter, jewels, studs, charms) K¢ Lo}/
Hand-Painted Designs 860/0
Stamping 760/0
Decals & Appliques 730/0

3-D Nail Art 38%

Honing Skills

Most nail techs are self-taught and learn their art from
YouTube videos, magazines like NAILPRO and social media.
They describe their nail art expertise level as:

ADVANCED INTERMEDIATE

24% 58%

The Best Way to Get
Clients to Try Nail Art?

“Offer to do one nail free so they ll try it ...
and hopefully fall in love with it!”

22 NAILPROM LA Xl &lo17
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Tremper hors de couleur ongles enge
Soak off colore delle unghh%

Gel para ufias de color removible al remojo.

N OWNED
ArtisticNailDesign.com 00006 ) @ . S-M-I-E B[]A
PROFESSIONAL FORMULAS | PROFESSIONAL RESULTS™ Available at SalonCentric and
PROFESSIONAL BEAUTY PARTNERS BEAUTY SUPPLY PROMART

© Artistic Nail Design * Nail Alliance - Artistic, Inc., Missouri USA « HM-7628



NAIL ART

Supply Stats

A majority of survey participants search for nalil
art supplies online (81%), followed by beauty
stores (64%) and craft stores (54%). Other
sources include distributors (52%), trade
shows (48%), catalogs (32%) and jewelry
stores (5%).

Two-thirds of techs spend
less than $50 a month on
supplies, signifying little
change from 2016.

“Sometimes I just do nail TOP 5 WAYS

art on my client before she — qaone promote Nail Art Services
realizes ['m doing it—1.OL!
65%

When it comes Their own hands

to art, participants o0
reach first for soak-off 61 / 0
gel polish (70%), followed lnStagr.am or (.)ther
by traditional lacquer (65%), social media
acrylic paint (63%), long- 0
wear polish (29%) and . 52 / 0
3-D acrylic or gel Digital photos on smart phone/tablet
(28%).
30%
«r - : Nail displays
1 give free nail art to my Py
clients who, in turn, /zcm”a’ out 26%
my business cards. Salon website
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THE DEFINITION OF BEST

Since SNS launched the concept 24 years ago, many dipping powders
have come on the market. So how do you know which is right for you?

Here's a simple tool to make your decision easy.

YOUR DIPPING POWDERS CHECKLIST
SNS fRL'?\JEgs
. 400+ color choices

. Healthy for nail bed
. Protects real nails

. Stronger than acrylics

. More flexible than gels

. Durable—14 days wear

. Lightweight, natural feel
. No UV light

. Odorless

10. Non-allergenic

V|0 |IN/O~ja|Blw(IN|—

11. Stainless (for clients handling dyes)

12. Easy and fast to apply
13. Profitable for the salon

14. Great training provided

ANANSAVYAYAYVAVAVAVAVYAVAVANASATAN

15. The original dipping powder

FOF
3

RATED #1

Find your nearest SNS distributor at SNSNails.com
Or call us at 888.445.2786
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!_ Customer Service

Maintaining loyal and happy clients is a matter of service.
Understanding what customers need—even before they
ask for it—is the key to getting and keeping them. And

it all starts from the moment they walk in the door. Most
respondents (93%) greet each client when they come in
and ask what service they would like. After that, however,
about half go further:

Ask what problems, if any, she has with her nails 61%

Create/update client card or record 53%
Determine preferred nail length and shape 50%
Show her your service menu 40%

What information do you give
= first-time clients about
yourself or the salon?

79°/o 77°/o 570/0

My professional Salon amenities, Salon sanitation
training and such as magazines procedures
experience and refreshments,

and restrooms

&

followed by

eV gl kol “] ask about their activities and what they
or pedicure do for a living so | can recommend the
(56%). right length and if they should wear acrylic,
lacquer or gel polish.”

e E—— | )
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“Own it.
“Offer a “l apologize, whether I’'m right or Fix the

“Act two-week wrong, try to make her understand situation
professionally guarantee what happened, then offer a so the
and listen to and free resolution. | want her to see the client is
her concerns.” repairs.” care and effort I’'ve taken to help.” satisfied.”

. “] try to pre-

E book all of my

, clients, especially
. in the summer,

THE COMPLAINT !
DEPARTMENT

1
1
1
1
1
It isn’t easy providing stellar
. 1

customer service to a i
1

1

1

1

1

1

1

customer whose behavior
is inconsiderate. One tech’s

suggestion for preventing dedicated clients
common client no-nos:

: = 9y
“Let all clients know up === === ----------------u get in first.
front what your salon ruleS  r= === === == === - - - - - - - oo ----—---—h

weeios i Promotions Used to
Encourage Repeat Visits

Free add-on service 45 o/o

to ensure my

of techs pre-book a

client s next appointment.

The 5 Most Common
Tech Complaints
1 Failure to keep

E appointments

Bringing in
young children

Failure to tip Free trial-size product

1 1
1 1
1 1
1 1
1 1
1 1
1 1
1 1
1 1
1 1
1 1
1 1
1 1
1 1
1 1
1 1
1 1
1 1
1 1
1 1
appropriately | o |
- i o !
Bringing food or ! Referral credits !
1 1
1 1
1 1
1 1
1 1
1 1
1 1
1 1
1 1
1 1
1 1
1 1
1 1
1 1
1 1
1 1
1 1
1 1
1 1
1 1
1 1

drink into salon

Service discount coupon

%
Frequency rewards card 24 0

of techs cited other ideas,
such as pop-up promos on Iacebook

and free upgrades on birthdays.

Loud or
inconsiderate
behavior

LIS N
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Purchasing
Power

Most (79%) of the responsibility for buying nail care products
for themselves and/or their salon coworkers rests with
individual techs, and only 9% of respondents are not involved
with purchasing at all. Virtually all respondents (95%) buy
professional-only salon brands when they stock their salon.

Most Popular Product Buys

Base & TOP COatS.......coeeeeeeeereeeeeeeeeen, 96%
LACQUET ...
POliSh REMOVET.......ceeeeeeeeeeeeeeeeeeeeeeeeeeeeee, 91%
FOOt Files.........ooi,
Lotions, Scrubs & Masks.............ocoooveeeernn 84%
Toe Separators..........cooeevvvcieciieeeeeeeee

S| UV/LED LIGNES....ccovcrcsncrrescsne 83%

] Brushes.........ccoooiiiiic e

=Y Primer/Bonder...................owvvvvvereeeeeeesssssssscesen 77%

Product Bought for Salon Use

Professional-only salon brands............................. 95%
Discount professional-only salon brands............
Generic or white label products............cocovveee..... 10%
Mass-market brands..........c..cccoeieiiiiieii

Top 5 Non-Store Suppliers

Respondents have plenty of other supplier options, and they’re not afraid to use them.

Online beauty product suppliers...........ccccoueeue.... 70%
Trade SNOWS........cocviiiiiiieeeee e,
Beauty product catalogs...........cccoeeeeeeeererereeeenane. 39%
Distributors sales reps.........ccoceevveeeceeececcciec,
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Unique long-wear
formula for the
best chip
resistant wear.

Votedfavorite
3yearsinarow

Cosmo Prof. | Armstrong

McCall.

Color Shown: Pink Flame-ingo
MORGANTAYLORLACQUER.COM

licensed to create.




PURCHASING POWER

Purchasing
Guidance

When looking for information on
what products to purchase, 89%

of respondents turn to professional
magazines or their websites (go,
NAILPRQY!), followed by trade shows
(54%), YouTube videos (51%), peer
recommendations (45%) and social
media (44%). Pros also like support
from product suppliers in the form of
promotional materials to use in the
salon, product education and frequent
buyer rewards programs.

“Manufacturers and suppliers should
expand the locations of education

to make it more accessible to all
techs. Also, it’s important to have
reps available in all areas to keep
techs current on new products and
information.”

“I’d love to see some more business
training.”

“I like getting sample packs so we
can try new products, instead of only
ha\mglarge -sized pmducls available
that we may not like or use.”

O&A

I How often do techs
purchase supplies?

Most buyers, whether buying
for their salon or their own use,
purchase supplies once a month.

Purchase
for Self

Purchase
for Salon

Every two
months

Once a month

Twice a month

Weekly

30 NAILPRO GOLD BOOK 2017

|
Q- What manicure
products are techs buying?

Despite the fact that gel polish
sales seem to have dipped, respondents
reported buying more product in 2017

(85%) — up from 78% in 2016.

65%

invested in

54%

purchased
long-wear
polishes.

seasonal polish
collections and
displays.




TRIPLE V¥ VITAMIN®

NOW
AVAILABLE!

VITAMINDIP

TRIPLE VITAMIN ™
a3 5 (b

TRIPLE the Vitamins
TRIPLE the Color
DIP, GEL, & POLISH
all match!

Triple Vitaminm™
products encourage
healthy nails:

Infused with Vitamin
B5, D, & K;
they never contain
harsh solvents.

GELGOLOR
V IT/\F’I IN

TRIPLE V¥ VITAMIN®

lmwwwww@w: OVER 65 COLORS! | WWW.TRIPLEVITAMIN.COM
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Salon
Owner Report

Most salon owners are maintaining modest gains, with 38% reporting
they will not be changing their business plan in the next 12 months.
However, about one-third of owners plan to add ancillary services,
such as makeup applications (13%), eyelash extensions
(11%) and eyebrow threading (5%), and 41% are
looking to increase their prices over that period.

How would you
,, describe your salon?

Full-service salon....eeevaeees 5 1 0/ (1
T IR -
Day spa or resort/hotel spa..... 1 1 0/0
Mobile or home-based salon...... 6 0/ 0

Salon SUIC.eeeveeeeeeneeeneennnnns 4 (yo

“l thought I could make a difference in
my community by creating jobs.”

“1 ted to sh Ifl I
wanted to show myself | could do and “| wanted to be my

thing if | set ind to it.”
become anything if | set my mind to i Wh d i d own boss.”
¥ I - -
“l was unemployed, saw a great location with lots y
of potential and just gave it a shot.” y Ou b e c Om e
“l like to be in charge of my own destiny!” a sa I On Owner?
]
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2%

Of salon owners started their
businesses from scratch—
the rest purchased an
existing salon business.

The Challenges Ahead

Salon owners report that finding and keeping skilled
staff (67 %) and finding more customers (54%) wil
e their top challenges in in the next 12 months. Other
key issues: making the service menu more profitable
(41%), reducing inventory waste (833%), remodeling
or upgrading fixtures (80%), cutting costs (26%), and
increases in lease or rental costs (15%).

How long have
you owned
your salon?

10 years
or more

Less than
one year

The percentage of
respondents who
describe themselyes
as “sole owners” of
their salons.

F
Chpps TRl
Soulpraee O

Long-lasting soak-off gel that’s stronger than acrylic, period!

No Primer or Bonder « Strong Adhesion « No Heatspikes
LED|UV Cure » Available in 9 amazing colors!

CHRISTRIO

© OO O ® 8005744252 1 WWW.CHRISTRIO.COM | INFO@CHRISTRIO.COM
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Average Gross Sales per Week

9% ~ Number of Nail
1501 - 82000 ~ Techs in the Salon

1L NN 1% 1

$1,500 or less 52001 52,500
15%
> 4-6

2 0 (yo More than $10,000
$2,501 - $5,000
16%

$5,001 - $10,000

Not surprisingly, nail salons earn most of their revenue Raised prices
from nail services, whereas full-service salons and day 4 O in the past 12
spas typically earn less than 25% of their gross sales o months.

from nails.

|
A BASE COAT & TOP COAT
PROVEN TO :
STRENGTIEN NAILLS
INJUST WEEKS
GUARANTEED!

blend of ingredients thal assist
air ol weak, thin or damaged
ndilioning, hardening and
hening the natural nail.

ore al nailmagicpro.comn

Thin Nails
Weak Nails

Splitting Nails

34 NAILPRO GOLD BOOK 2017



Bio Sculpture introduces
the NEW compact NAIL ART KIT,
consisting of 8 High Pigment primary

color gels and stencils. The metal plate and
puffers that form part of the art kit are ideal for the
ombré technique.

Kit includes: 8 x 3g High Pigment Gels, 8 x Stencils,
1 Metal Plate, 2 Round Puffers, 6 Pointed
Puffers and a step-by-step booklet.

@biosculptureusa

1.800.770.4493

www.biosculpturegel.com
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Educaton

Participants take advantage of a wide variety of
continuing education methods and formats to help
keep them on top of their game.

Get Schooled!

Most techs embrace the connection between ongoing nail education and a
successful career. Their top reasons for engaging in continuing education:

Continue learning and improving..............................

Get new ideas and try new products..................... 83(y0
Be more competitive with other techs...................... 680/ 0
Make MOre MONGY............c.oovveeeeeeeeeeeeeeeeeeeeeeee 550/ 0
Salon requires techs to take classes....................... 1 2(y0

“l love meeting other nail techs from all
over the country because we connect on
soctal media and share our knowledge and

experiences with each other.”

“l find the classes that also include
trouble-shooting tips are the most helpful,
especially when educators provide a
\ few options for resolving problems.”

i"‘ 36 NAILPRO GOLD
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Online Learning

Among the techs who prefer online learning to live demonstrations, instructional videos remain their top
choice, with YouTube winning the largest share. Notably, webinars are attracting greater numbers of
techs and Facebook Live is drawing a significant online education audience.

0
YouTube 75 A) When asked about their favorite features
of online education, 56% of techs cite the
Video classes and demos 64% opportunity to ask instructors questions
and get answers, and the ability to
Webinars 48% download reference materials. Half

of respondents say on-demand video
. 0 demos are their favorite aspect of online
Facebook Live 3 A) learning. Certificate or CEU (43%) and
0 the chance to take quizzes or tests (35%)
Podcasts 8 A) round out other incentives.

Subject Savvy

Techs have safety on their minds: The most frequently attended tech classes in 2017 were
on sanitation and disinfection.

Percentage 37%

of techs

who took 5% 25% 25% 23%

a class 23% 0% 0%

in 2017 19% 18% 1 0
Percentage 14% 3 A)
of techs who B o, 12% L
want to 7%
take a class 5%

in 201

Sanitation/  Brand- Nailart  Soak-off gel Dipping Howtoget  Acrylic  Nailartfor
Class disinfection  specific  workshops application/ ~ system  and keep ~ techniques dipped nails
product removal basics clients

education
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EDUCATION Y 4

44%
Didn’t takea @ |
nail class in |
the past 12
months

0/

Regional
networking

g

- - 21%
ass Time =
The percentage of survey respondents "
who report taking an in-person continuing \ Manufacturer

education class is 56 %o, a 4% decrease class
from 2016.

23% of respondents “l learn best from hands-on.”
are willing to drive to :
educational events and

41 o/o are willing to . .
stay overnight. The two + 1 need education on speed techniques.”

most popular sources
for education: trade

shows and manufacturer . .
education. “More classes are needed in nails!”

The
Suggestion Box

When asked what they don't like about current nail education f- .

offerings, 63% of techs cite the lack of available classes in
their area, and 25% say expense is the biggest obstacle.
Other complaints include classes that failed to cover the
advertised subjects (17%), overly promotional subject matter \
(17%), ineffective instructors (13%) and general disinterest in the
subjects (5%).

&

An overwhelming majority of techs (78%) believe that
both brand-specific and generic educational experiences
are beneficial to their learning.
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LURACOIMDPRO-30K

PROUD TO BE AN AMERICAN BRAND _« : \

The Power of American Engineering™

THE NEW GENERATION og/'fe%
/)
OF NAIL DRILL :;"%

0)

“e@go,?&
CONTROL BOX O e
+Cordless and Rechargeable U SO,
*Powerful Lithium-lon battery Y. ¢,
«Up to 10 hours battery life ® R

*Smart overload protection
«Universal voltage (110V to 240V)
HAND PIECE

*Durable and long lasting micro motor
*High Torque

*Up to 30,000RPM

PORTABLE @[ﬁ]ﬂ@[ﬂf | «Light weight and compact design
& SLEEK DESIGN —_—
MOI HON/-.GONIHON- BEN HGN MADE IN U.S.A

{from US and Global companents)

CONTACT YOUR LOCAL NAIL SUPPLIER OR CALL
LURACO HEALTH & BEAUTY, LLC AT 1-800-483-9930
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Retall sales take place in most salon businesses, so itisn't
surprising that 90% of survey respondents state that they sell
retail products to customers. In both nail and full-service salons,
lotions, nail polishes, nail strengtheners and cuticle treatments are
the top nail-related retail choices.

Hand and/or body lotions....cceeiiiiiiiiiiiiiiiiinnnn.. 84%
Nail polishes.eeeeeeeeiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiene. 73%
Nail strengtheners...eeeeeeiiiiiiiiiiiiiiiiiiiiiiiieeennn. 71%
Culicle trealments.vueeeereeeeeereneserenneserennescsenns 68%
Top/base coats cvveeeiiiiiiieiiiiiiiiiieeeeiiiiieeeenns 55%
Files, buffers & implements....ccceviieiiiiiiieiiiiinnn. 32%
T TR 15%
Nail decals and embelliShments veveeeeeeeeeeeeseeennennne 7%

Average number of clients
purchasing retail items each week

than $20 $;|"9'§}§’

35%
$16-$20

28%

Average amount spent
on retail purchases
each week

o Most nail salons reported that
customers spent, on average,
o more than $20 on retail items.
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How can salons 49(y
improve retail sales? 0

The number of salons that

<A bigge’ offer techs commission on
A ce for sales. Other incentives include
“More direct s retail?” praise and encouragement
promotions (37%), rewqrds Jfor meeting
with more (and exceeding!) sales quotas
«Gelt prore’  displays.” (37%) and sale competition
training ‘\\‘ o prizes (32%).
to Ma
now »
a sa\e

____________________________

How do you Sales Savvy

promote retail
items in the salon?

Manufacturer displays 560/0

While perhaps not a priority, most
salons do find ways to provide sales
training for their staff.

Retailing is encouraged

in staff meetings ..............

to share retail tips....ccuuuees
Display posters 460/ .
or brochures 0 Role !:Iaymg_to

practice selling.....ccucureenees
Sale items Salon brings in

outside sales (1] /
Package retail product 330/ education ....ccecemrmrmnanannsnns 1 5 o
with related service 0

Salon sends staff

Feature retail products to sales clasSeS..cucemmnrrnnss

1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
Free trial sizes 1 Techs are encouraged (1] /
1
! 44 (1)
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
on salon website !

_____________________________

Where do you display retail items?

41% 26" 54% 36%

Manicure

Client table/ Reception Separate
waiting area pedicure area only retail area
throne
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._ th Are the
e \ail Enthusiasts?

We polled the readers of nailitmag.com, our consumer website, to

get the scoop on those individuals who love all things nails. All survey
participants were female, with a majority between the ages of 31 and
50 (55%). What's more, 51% of respondents are married versus 27%

Survey participants also report being employed full-time (42%),
with slightly more than half of respondents reporting income between

$25,000 and $75,000 (53%).

. Top 5 Most Popular
Favorite ... Nail Finishes
SHAPE o Cream........ccocevveeeeeeeennn 24%
gounded_square (squova)) 42% Holographic........................ 23 (yo
i Square . p
Round 13% Gl e, 1 40/0
Almond Shimmer ..o, 10%
Coffin 9% Matte........cocoovevvvieeeeienne. 8%
¢ Stiletto *The bottom three: Metallic (4%)
Pearlescent (4%)
LENGTH Frost (3%)
Medium 57°/o
Long
Short 14% 6 9 o/o
Very long
Very short 29/, pisit the salon one z‘0 30)
[lmes per mon[

Nail enthusiasts have favorite brands and will spend money on specialty

LACQUER

include nail art tools (88%); embellishments, ike rhinestones (72%) and decals
(71%); nail strengtheners (64%); stripers (58%); and LED lights (37%).

polishes: 56% say salon brands are far and away the most popular,
followed by mass brands (14%), indie polish (12%), organic brands (9%),

value brands (7%) and luxury brands (2%). Additional nail supplies purchased

42 NAILPRO GOLD BOOK 2017

who are single, and a solid majority of them don’t have children (64%).
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Salon Stats

When deciding where to go, “cleanliness” and “skilled nail techs” share the
top spot (both at 88%), followed by a friendly atmosphere (60%) and affordable
services (38%). Pedicures are the most requested service (59%), followed by an
acrylic or hard gel fill (48%), gel polish (43%), nail art (41 %), full set of acrylics (38%)

and natural nail manicure (27 %).

Favorite Nail Art
Techniques

Embellishments 7 4%
Decals 73%
Flat Painted Art 72%
Stamped Art 67%
Geometrics 54%

Negative Space 46%
3-DNail At  44%

How much do nail enthusiasts
typically pay for nail services?

A
53% "4
$25 to $49 °

8%

Under $25

33%

$50 to $74

Where do nail

Retailer (Sephora, Ulta) 44 / (1]

Superstore
(Wal-Mart, Target) 44(y0

Direct from

Brand Website 40°/o
Drugstore

(CVS, Duane Reade) 340/0

Beauty Supply Store 23%

Online beauty retailer
(Sephora.com) 1 90/0

Department Store 11%

Other online retailers
(Amazon, eBay) 60/0

Nail Polish o
Subscription Service 6%
Nail Salon 3°/o

Qenthusmsts s
shop? Tl e | b i
Beauty Supply ’m‘“‘aﬂﬂ www.intrinsics.net fY®

SAS A N
0 S

i‘-: ;
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READERS

201/

AWARDS

As nail professionals, you are exposed to a multitude of products at any
given time, from trade shows and educational classes to social media and
magazines. We're talking about products you can’t wait to try, products that
have become classics and products you never want to try again. In order to
help nail down (pun intended!) some of the best options out there, we asked
you to share your absolute favorites with us—and you answered by the
thousands! This list isn’t guided by experts; rather, we gave you an empty
space and you filled it in with your favorite product. So, as you prepare to
stock up for 2018, take the NAILPRO 2017 list of winners along with you—
it just might change your life!
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LIGHT ELEGANCE
Celina Ryden Art Brushes

ClisSh | g_PBLYGEL 1 OCISHA
\ POLYGEL

- =
=
=

-

PINK SLIP
SOLUTION

'GEL NAIL ENHANCEMEN
i P POLYGEL NAIL LIQUID

=
B0g-20z N 240 ml - 8 Fl. Oz.
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CHINA GLAZE
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Base Coat

MORGAN TAYLOR

React Max

SECHE Clear

Nail Strengthener + Base
Optical Brightener

les es Fortifiont + Manteau de la Base
M&Uﬁaucﬂmd&m

Z.OYA Naked Base jg8-

MORGAN TAYLOR
5 mL- 0.5 Fl. Oz.

CND RidgeFx

ORLY Bonder
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Top Coat

CND Super Shiny

CAPTION Conversion Top

@
\:unu_(mﬁm;__ =
INM Out the Door

: | oy % g
W . . S i .-\. ,
ey Iy 3 . A
= T e - 2
-
- :

"DRY.FAST TOP COALZmes
(OUCHE DE FINITION SECHEMENTRAPD

~14mL /0.5 fl oz
—— : I :

OPI Infinite Shine 3
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Nall [reatment

CND Rescue Rxx

OP1 Nail Envy

NAIL TEK

Nail Nutritionist

ALrat

MORGAN TAYLOR
Daily Elixir
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Cuticle Treatment

CUCCIO |
ORLY Argan Qil Cuticle NATURALE
Drops Cuticle

Revitalizing Oll

ORLY.

6F10z2/18m €

Corsy
YOLID
" g

po AV 0 I |
QICKLON Gyw

UTIGLE Oll.c:
VITHTEN T J:‘L‘t{

SPARITUAL

Cuti-Cocktail

Cgff\RITUAI_@ S
-COCKTAIL®
NAIL & cuTicie o;f

S0/ 15m @
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(3el Polish

CUCCIO

Colour Veneer

CND Shellac

YOUNG NAILS
ManiQ

LLECHAT Perfect Match

52 NAILPRO GOLD BOOK 2017



Acrylic

wALL SCULPTIN
'OLVG og £5cULny,
Pou Ra
nuws:: E:::?;’:::W O'onay g
Netwt. 23 9{030z) e

G Powp
Mmsn ’ ’

TAMMY TAYLOR
Nail Powder

. MIA SECRET _
n M'a SQc"gf Acrylic System Naj_ SCULpR
Professional Nail System S % o e WDER

FOUERE pep o cOMATION Blongy g {

PINK ACRYLIC POWDE" -

PONOARILICOROSA - POUDREACRYLQUERDS |~ G Tt o

| et ————

YOUNG NAILS
Acrylic System

WSICTINS

Maximum Adhesion EZFLOW
QM()nome[ Q Monomer & A
Polymer

(ethyl methacrylate)

i Professional Acrylic

| oas mL/ 38 CND Retention+ E
\ & e i
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A Polymer.
White Powder




otandard Gel

CHRISTRIO

LIGHT ELEGANCE
Lexy Line UV/LED

L LINE :

UV/LED GE
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CUCCIO PRO
Powder Polish Dip
System

s
cuccio@PrO

NUDECRYLICS

COLOUR DC‘J\,-'”JDEIZ‘.

———

YOUNG NAILS
Slick Pour

[!nung p‘ nails

)

(= | SLICKPOUR

s|_|cKPOUH BASE

. e . he de base
i a de base
AMAZING NAIL 15mlL- 5floz €
CONCEPTS 4 24 oy
”aracién —

3
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MIX&
MATCH

70 CREATE
trendsetting

CINA Selfies

YOUNG
NAILS

Art Screens

WILDFLOWERS
Stamping Gel

DOLLAR NAIL ART 2
Foil VILDFLOWEpg

WHITE

( ;
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Chrome

4 WILDFLOWERS

Chrome Powder

DAILY CHARME

Aurora Chrome Powder

MIA SECRET
Chrome Mirror Nail Liquid

YOUNG NAILS

Imagination Art Pigments
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(el Paint

LIGHT ELEGANCE
Pastel Paint

WILDFLOWERS
Pop-Up Gel
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Brush for
~ Enhancements

LECHAT

TAMMY
TAYLOR

!

| TAMMY TAYLOR 4
The Artist Collection :

ARTISTIC
NAIL DESIGN

EzFLLOW

B# ¥3AMOd % ainon SH!HEE

BAND
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KUPA
» ManiPro
* Passport

ATWOOD _# ¢
Digital File * .

YOUNG NAILS
YN-100
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RY

<
"
V]

‘LOWI

CNDE

Koala Buffer™

Perfect File
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ANTOINE DE PARIS
#144 Angled
Pusher & Pterigium Scraper

OPI AccuNip Titanium
Cuticle Nipper

Tweezer Pusher '3"‘(\

MEHAZ
PROFESSIONAL
Curved Nail Clipper
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Pedicure 100l

ANGEL FEET Pedi File

TWEEZERMAN
Deluxe Toenail Clipper

FLOWERY Swedish
Clover Foot File

FOOTLOGIX
Professional Foot File
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BlS T Hand/Foot Lotion

PURE ORGANICS FOOTLOGIX
Massage Lotion Very Dry Skin Formula

pg;\ltE\JHiM s
I ere Medi meets Pedi®
| J
| \ F
- .
W, y i —

VERY DRY SKIN
FORMULA

PEAV
TRES SECHE

Provides dal_‘f
protection tor dry skin
fion

Fournit une pratec
\ quotidienne paur
la peau seche

CND SPA
Lotion

CAUTION | ATTENTION:

3 - EATED
CONTAINER MAY EXPLODE IF HERR.
£ CONTENANT PELIT EXPLOSER ST g1

172 a /11994

Mg
Ssage Cregp

CUCCIO NATURALE

H 4

Naty, N -
Moroéi/gh}’draﬁnga F E Z: /’ 201
Butter Crismy 0800 5oy Mty 1
" g e et Eite 1R
58 / ey IS, Pt
Yo/ e oy
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SCrubs

SALT OF THE EARTH
Cramy Scrub

LA PALM
Extreme Sugar Scrub

WENT
£

T
JATE TREAY
Sy BXou

pucch -

CREAMY SCRUB

Creamy Shea Butter Scrub

White, Gingen
GREAT SALT LAKE
TRACE MINERALS

\ "’“Wkﬁ%?'

WHALL SPA Candy Cube

oy |

-

i
‘ A
| et

ATy

MADE WITH Oﬁ ANIC INGREDIENTS

MADH 1IN USA

E"’Dliqr
gel exfo"n”;g Gej
s ! exiolig -
Complete P dicureé System § : e ARTISTIC
;  pg— m B 108 & poy ' Sole-ful Scrub
S 2 3 A it
Salt Soal s

G
Bain pur\ﬂant pour ple

: Exfolig ¥
. e | Pulg (ficador P
. L and fﬂe mCludef Remolo purif
Disposable pumica & ke . 4

e

250 my 1851,
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Hand/Foot Masque

OPI Pro Spa Soothing
Moisture Mask
O-p.p
;70 5p,

SOOTH‘NG
MO!STURE MAsk

VOESH Mud Masque UirsAlNg
. CUPUAGY URisHng

SUPUAGY Ufrm"rs Tea s (,‘)TI(.,LX SmartSpa
OURRISSANT g 146 S Moisture Mask

cucclo o T

juxury spa
Invigorating
L ]
cooling masqueé
Artisan Shea & Vetiver -
CUCCIO NATURALE Marine
Cooling Masque Cooling Masque

For the feet
Mascarilla para los pies « Masgue pour

-
Net wt 552 g (19.5 02) €

T R——

SPAPEDICURE"

A
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Pedicure Basin

FOOTSIE BATH
BEVERLY HILLS

ak % 8
“"“Aqqh“ﬁhﬁﬂbﬂ

PEDICURE BOWLS BY ra

NOEL ASMAR

BELAVA
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Pedicure Chair

s

BELAVA W l WHALE SPA

Indulgence

LIVING EARTH CONTINUUM

CRAFTS Bravo VE Pipeless
ZG Dream Lounger Pedicure Chair
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ANC

AMAZING NAIL CONCEPTS

- sYSTEM :.m 1

Dipping Powder System
Durability of Gel. Strength of Acrylic.
Applies like polish.

Over 200 color powders available in 1 0z. and 2 oz.

Matched

Combo by ANC
: m Nail Polish to Match your toes!

@ AmazingNailConcepts.com o/ 561.204.1414/ Fx: 888.919.3966
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[S IN THE
POWDLER

NO DAMAGE TO THE NAIL BED | MAXIMUM SHINE

280+ STUNNING DIP POWDER SHADES

available for purchse at REVELNAIL.COM
#RevelNail #RevelNailDipPowder #JointheRevelution @RevelNail
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2018

NAILPRO

RSN

VISIT NAILPROEVENTS.COM FOR MORE INFO

NAILS-ONLY SHOW

SUNDAY, APRIL 8, 2018
Pasadena
Convention Center
Pasadena, CA

HANDS-ON WORKSHOPS
Monday, April 9, 2018

Workshops with:
Akzéntz
Light Elegance
Swarovski Crystal Beauty
Academy

ON
WML o,

NAILPRO
SACRAMENTO

nails-only trade show

NAILFRO  NAILPRO N

NEXT EVENT:
January 27-29, 2018,
International Salon & Spa
Expo, Long Beach, CA

April 8, 2018 — NAILPRO
Pasadena, Pasadena, CA

June 3-4, 2018 - Premiere
Beauty Show, Orlando, FL

June 23-25, 2017 - NAILPRO
Cup Finale at International
Beauty Show, Las Vegas, NV

SUNDAY,
SEPTEMBER 23, 2018
Sacramento
Convention Center
Sacramento, CA

HANDS-ON

WORKSHOPS
Monday, September 24, 2018

2018 NAILPRO NAIL COMPETITIONS PROUDLY SPONSORED BY:

@elava @ LECHAT LIGHT&.E&V&%M
W)

SWAROVSKI

CREATE YOUR STYLE

CRYSTAL BEAUTY ACADEMY



cll

POLYGEL

G)

Move over Acrylic and Hard Gel

THE FUTURE IS HERE

AU 0000
!,ms,mn PATENT PENDING TECHNOLOGY
g
CCCCCC Visit gelish.com for product information, videos and more




THE NAIL POLISH THAT BREATHES 1-STEP TREATMENT + COLOR

Prevents Chipping and Peeling for No Base or With Argan Oil,
Longer Lasting Manicures Topcoat Needed Pro Vitamin B5 & Vitamin C

Lvaidabole w sven 36 shades




