
   Sacramento Convention Center 
   Sacramento, CA

   9:00 a.m. - 4:30 p.m.

Purchase by August 25 & Save! 
Advance Ticket Prices:

No infants or children under 12 allowed on show fl oor

9.17.17

Northern California’s largest 
nails-only trade show

offers everything you need to build a 
successful nail business

SACRAMENTO
nails-only trade show

Save the Date!

nailprosacramento.com

   • $25 for a single ticket
   • $20 each for 2 or more tickets
   • $15 for students

SAC17SaveDatenpo517p151.indd   1 3/30/17   11:26 AM
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Artistic 
Endeavors
CREATIVE DIRECTORS 
IN THE SALON
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Move over 
Acrylic and 
Hard Gel 

Coming Soon
EXCLUSIVELY at

MorganTaylorNPO4pIBD.indd   IBD1 3/30/17   3:41 PM
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THE
FUTURE
IS HERE

 
Visit gelish.com for product information, videos and more

714. 773. 9758
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AVAILABLE 
IN 6 SHADES

©
 2

01
7 

Ha
nd

 &
 N

ai
l H

ar
m

on
y,

 In
c.

   
HM

-6
75

3

MorganTaylorNPO4pIBD.indd   IBD1 3/30/17   3:41 PM



it’s
that
easy

AVAILABLE AT AUTHORIZED DISTRIBUTORS.  800.275.1 1 1 1



5 MINUTE
SOAK-OFF TIME

LONG LASTING WEAR 
WITH QUICKER, 

EASIER REMOVAL

CUTS GEL REMOVAL TIME IN HALF

EASY-OFF
BASECOAT

NO PRIMER NEEDED



 summer 2017

TIME FOR A NAPA —
one of 12 new shades available in Infi nite Shine and Nail Lacquer • opi.com • #OPICaliforniaDreaming





120 COLORED POWDERS
5  FRENCH SHADES



SMILE 
LINES TO 

SMILE 
ABOUT

eBy dipping instead of pouring or painting, you achieve a smile line

wait until you see a one color application!
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Join our beauty network 
chinaglaze.com  |  #ChinaGlaze |  @ChinaGlazeofficial

HIGH STANDARDS

SUN-SET THE MOOD

I TRULY AZURE YOU

FLAME-BOYANT

ROSÉ MY NAME

EMERALD BAE

SUNSET SEEKER

SUMMER REIGN

ALL GLAMMED UP

SULTRY SOLSTICE

SIMPLY FA-BLUE-LESS

CHROMA COOL

Reign this summer with the season’s hottest collection.
12 ALL NEW shades in vivid jewel toned brights! 



PYPER 
AMERICA 
SMITH
Brand Ambassador 
OPI Infi nite Shine

Pyper is wearing The Thrill of Brazil

Increase your revenue without increasing service time!  

INFINITE SHINE
 Professional Long-Wear Lacquer System

Professional, 3-Step System  |  Easy application and removal  |  No light curing needed
Available in 120+ shades including 60 of the most iconic OPI Nail Lacquer shades
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New & improved primer and gloss with 
exclusive ProStay technology for one more full day of wear* 

Upgrading your lacquer clients 
to long-wear just got easier

   — Now up to 11 days of gel-like wear & shine —
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— Jayne, Pina, Darcy & Mylyn
    The Original Educators

As an educator, distributor, nail artist, salon owner

and mother in Sweden, I’ve got to be tough.  

My customers rely on me to provide them with 

the best products and most beautiful sets—

day after day.  I’ve chosen Light Elegance 

to build my business around, because it is a lot

 like me.  Strong and durable, yet flexible

 enough to bend when life demands it.

Whether building a fingernail or a business, 

you’ve got to begin with a solid foundation

 and a product you can trust. When you 

see the results, you’ll get why Light Elegance

 is writing success stories all over the world.

Josefine Ericsson Waara 
Luleå, Sweden
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Say goodbye to the sting of spring and get ready for The Summer Buzz

collection. Six trendy new colors that truly are The Bee’s Knees will

have your clients screaming Show Me the Honey all summer long. 

Become the Queen Bee, put on your Yellowjacket and Let’s Pollinate.

How do we make colors this sweet?  None of Your Beeswax.

the summer buzz 
c    llection
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BEST FACE  
FORWARD

ALL ABOUT  
THE POUT

NO FILTER  
NEEDED ©
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*COLORS AVAILABLE IN GELISH AND MORGAN TAYLOR

PRETTY AS  
A PINK-TURE

ME, MYSELF-IE  
AND I

WOKE UP  
THIS WAY

MODELS ARE WEARING 
FROM LEFT TO RIGHT
WOKE UP THIS WAY
ME, MYSELF-IE AND I,
NO FILTER  NEEDED
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 gelish.com | MorganTaylorLacquer.com
714. 773. 9758

DUO PACKS

TWO OF A KIKIKIIKIKIKIK NNNNDNN











30 second LED cure  |  2 weeks of durable wear  |  100% pure gel top coat for unbeatable shine

Give your clients what they want.

The service they want, in the colors they love, from the brand they trust.
160+ GelColor shades perfectly matched to iconic OPI Nail Lacquers.



LOVE
your clients

Now they’ll love it even longer  in OPI GelColor
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OPI POWDER PERFECTION  I  DIPPING SYSTEM
Acrylic nails reinvented. Faster, easier & odor-free. Gel-like shine 
& weeks of wear. Dries almost instantly, no need to light cure.

Easy soak-off wrap removal   Natural feeling results   29 iconic OPI shades 

©
20

17
 O

PI
 P

RO
DU

CT
S 

IN
C.

 •
 C

AL
L 

80
0.

34
1.

99
99

 O
R 

VI
SI

T 
OP

I.C
OM

Pink . White. Perfect .

Bubble Bath
(and other favorite shades)

in NEW OPI Powder Perfection

Bubble Bath

A
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Dip. Tap. Perfect .

Big Apple Red
 (and other favorite shades)

 in NEW OPI Powder Perfection
Big Apple Red

Pink Flamenco

OPI POWDER PERFECTION  I  DIPPING SYSTEM
Acrylic nails reinvented. Faster, easier & odor-free. Gel-like shine 
& weeks of wear. Dries almost instantly, no need to light cure.

Easy soak-off wrap removal   Natural feeling results   29 iconic OPI shades 



©
 2

01
7 

A
RT

 O
F 

BE
A

UT
Y 

IN
C

. A
LL

 R
IG

HT
S 

RE
SE

RV
ED

.

•  10 FREE FORMULA formulated without formaldehyde,   
 formaldehyde resin, dibutyl phthalate, toluene, camphor, 
 TPHP, parabens, xylene, ethyl tosylamide and lead  
•  LONG-WEARING COLOR 7-10 Days of wear on natural nails  
•   VEGAN FRIENDLY 
•  HUGE COLOR PALET TE over 300 shades

THE HEALTHIER NAIL POLISH

•  CLASSIC CREAM FORMULA keeps lips moist for hours without the mess 
•  LASTS 4 TO 6 HOURS without drying or cracking 
•  PERFECT BALANCE between pigment & base creates a  l ightweight yet  
 well pigmented formula 
•  UNFLAVORED
•  PERFECT COLOR PALET TE for any sk intone

THE PERFECT LIPSTICK



CHARMING
SPRING 2017 COLLECTION 

AmiraLaceyMillieAbbyJordan Tina Belle Brooke Violette 1.800.659.6909|Zoya.com|@zoyanailpolish

FOR INFORMATION 
CONTACT YOUR LOCAL DISTR IBUTOR OR 
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84 Image Makers

How creative directors are elevating client 

services and the cool factor of nail salons. 

By Alexa Joy Sherman

92 Design Redo

Freshen the look of your salon with expert 

design ideas. By Katie O’Reilly

98  Services on the Side

Boost your business by adding beauty services 

beyond the mani/pedi. By Angela Melero 

106 Here’s to You, Mom!

Techs share how their moms helped shape 

their careers. By Francesca Moisin

112  The Posh Prom

Nail art inspired by the hottest dress styles as 

seen on Hollywood’s reigning teen queens. 

Plus, must-have nail art products. 

By Taylor Foley

120 Happy Feet

Salon owners reveal their most robust pedicure 

marketing promotions and the latest pedicure 

chairs, tubs and liners. By Jennifer Carofano

112

106
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Cover Credits

Nails: Lulu Desfassiaux; Photography: 

Cory Sorensen, corysorensen.com; 

Makeup/Hair: Michelle Tabor Ramos, AIM 

Artists; Model: Anastasia G., Industry Model 

Management: Digital Imaging: Art Vasquez, 

RP Digital

Check out the behind the scenes video of our cover 

shoot at nailpro.com/videos/behind-the-cover.

66



WE’RE ABOUT TO CHANGE THE MANI/PEDI. READY?

Introducing the OPI ProSpa collection. Developed with renowned dermatologists, 
featuring a proprietary blend of cupuaçu butter & white tea extract plus peptides, 
to take skin and your salon’s business to the next level.

Elevate your services with techniques and tips at opi.com/prospa

Inspired by Facial Skin Care.
    Perfected for Clients’ Hands and Feet.
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In Every Issue

66 Polished Look 

Ruffled Up

A traditional design detail makes waves 

on nails. By Dale Arden Chong

70 Workshop

Anatomy Academy 

The parts of the nail every tech needs to 

know. By Leslie Henry

72 Nailspiration

Dream Weaver

Psychedelic designs made for festival 

season. 

74 Beauty File

Sabella Snyder 

The Los Angeles-based nail artist talks 

sports, movies and her favorite felines. 

76 Guest Editor

Ask Elizabeth

Elizabeth Morris, licensed tech, profes-

sional educator, business advisor and 

creator of The Nail Hub, responds to your

toughest nail questions. 

78 Savvy Salon

Finger Bang

This Portland, Oregon-based salon 

serves up cutting edge nail art—and 

stays open until midnight.

80 Competition 

Corner

The First Time

Top competitors share stories of their 

earliest attempts in the arena. By Alexa 

Joy Sherman

126 Nail Clinic 

Finding Zen

Get the scoop on the health benefi ts of 

meditation. By Linda Kossoff

130 Pro Talk 

Create client-centered services with OPI 

Pro Spa; add color to chrome nails using 

Wildfl owers Nail Academy Flower Glass 

Gel Topcoat; and marry nails and art with 

the Essie Gel Couture Bridal 2017 collec-

tion. By Dana Loth

164 Hollywood File 

New & Improved  

Nail art makes an entrance at the 59th 

Grammy Awards. By Taylor Foley

98
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1.800.659.6909 | NakedManicure.com
@ZoyaNailPolish #NakedManicure

FOR MORE INFORMATION 
CONTACT YOUR LOCAL DISTRIBUTOR OR 

ZOYA 
NAKED 

MANICURETM 
PERFECTORS

Buff Pink Nude Mauve Lavender White (tip)

LONG TERM 
BENEFITS
• Supports cellular renewal

• Improves oxygenation

• Enhances flexibil ity and   
 strength

• Increases hydration

• Allure Magazine,
 Best of Beauty 2015: 
 Breakthrough Award   
 Winner, Zoya NAKED 
 MANICURETM Perfector 
 in Lavender (shown)

• Nailpro Magazine,
 2015 Readers Choice 
 Award Winner Zoya   
 NAKED MANICURETM

AWARDS

INSTANT COSMETIC 
BENEFITS
• Neutralizes discoloration

• Perfects free edge 

• Refines surface

• Levels nail plate

• Provides natural finish

• B5/Panthenol to improve 
 flexibil ity and decrease 
 brittleness

• E to support celluar renewal
• Red Algae to improve micro  
 circulation

• Gingko to increase oxygen  
 exchange

• Sulfur Amino Acid/Protein  
 Complex to fil l in pitting 
 and cracking

VITAMINS, 
PROTEINS & 
BOTANICALS

10 FREE FORMULA
• Formulated without 

formaldehyde, formaldehyde 
resin, dibutyl phthalate, 
toluene, camphor, TPHP, 
parabens, xylene, ethyl 
tosylamide and lead

STRENGTHEN 
CORRECT 
PROTECT
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Cuticle Guide 

nailpro.com/cuticle-guide 
How to properly identify and work with clients’ cuticles. 

Ergo-Ready 

nailpro.com/got-ergonomics 

Prevent injury and eliminate pain by implementing 

ergonomics in the work place. 

Petal Pusher 
nailpro.com/3d-fl ower 

Embossed acrylic nail art is still hot. Follow our detailed 

tutorial for 3-D fl oral designs. 

PolyGel 101 

nailpro.com/video/gelish-polygel
Gelish PolyGel is neither acrylic nor hard gel. Learn how 

to apply this brand new product designed to create strong 

and fl exible enhancements. 

WEB W
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ADVANCE YOUR ART
WITH SWAROVSKI CRYSTALS FOR NAILS

A complete line of Swarovski Crystals Nail Art Products are available at:
CrystalsForNails.com          DreamtimeCreations.com          GelEssentialz.com          JohnBead.com          MiaSecretNails.com

OceanNailSupply.com          RhinestoneGuy.com          SkylineBeautySupply.com          Swarovski-NailArt.com



Hello! I’m so happy to be back after three 

months of maternity leave. And while it feels 

good to dive back into work, it’s hard to leave 

my new daughter. Such is the plight of the working 

mother. Personally, I feel that it’s important for me to 

have a good balance in my life; with balance, I am 

a better mother, wife and person overall. Still, it’s 

a struggle. 

Having a career in beauty, nails espe-

cially, is very conducive to having kids, as 

schedules and hours can be fl exible. But 

as many of you will attest, that doesn’t 

make it easy. It’s a constant battle to 

keep all of the balls in the air—which 

is perhaps why women are naturally 

good multitaskers; we have no 

choice but to be! Whether you’re 

a mother or simply have a mom, I 

think you’d agree that there’s some-

thing special about these women. They 

seemingly do everything and still have the 

power to make you, as the “child,” feel like the 

most important person in the world. They inspire, 

act as your cheerleader and can give the best hugs 

in the world. Perhaps this is why I was moved to 

tears when, during a moment of frailty when I felt like 

I couldn’t actually do it all, my mom said to me: “You 

are a great mother.” Those words, coming from her 

specifi cally, meant everything. 

With Mother’s Day approaching, it only seemed 

appropriate to acknowledge these women this 

month. So many of them provide the support and 

encouragement we need to be our best. Make sure 

to read the lovely and moving stories of nail pros and 

their mothers in “Here’s to You, Mom!” on page 106, 

and fi nd inspirational nail art in Portfolio (page 46) to 

honor moms that visit the salon in May. 

Lastly, for all you working moms out there, from 

one working mother to another: You’re amazing! Take 

a moment to appreciate everything that you do. 

Mother’s Nature

EDITORIAL

Behind the Nail Pros…
I fi rst met our cover artist, 

Lulú Desfassiaux, last year 

and was blown away by 

her amazing talent. From 

hand painting to sculpting, 

it seems that she excels at 

every medium—so I am 

thrilled to be able to share 

her work with you. On 

the cover, her “signature” 

design: butterfl y wings. 

My Manicure 
My first foray into nail art 
since my daughter was 
born, and it’s so good to 
have it back! I turned to the 
creative talents of Britney 
Tokyo (@britneytokyo) 
for this simple negative 
space French twist, perfect 
for spring.
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Stephanie Yaggy Lavery
NAILPRO Executive Editor
slavery@creativeage.com
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I am 
Beautiful!

Another  
Beautiful

Day! Trust  
Yourself !

Be Awesome 
Today!

Positivity!

Everything 

Smile!

Daydream!

What the World Needs 
Just About Now
Is a Good Dose of 
Positivity!

Created to inspire, give hope 
and just make people  
happy…one shade at a time!

ALL POSITIVITY! COLOURS ARE AVAILABLE IN EXACT
MATCHING SHADES OF LACQUER AND SOAK OFF GEL

FACEBOOK.COM/CUCCIOSPA

INSTAGRAM @CUCCIOCOLOUR

 TEL: 661.257.7827   TOLL-FREE: 800.762.6245   FAX: 661.257.5856   cuccio.com
TO PURCHASE YOUR CUCCIO COLOUR: CALL, FAX OR ORDER ONLINE AT:

16-PIECE COUNTER DISPLAY

6297

PoP

CIO COLOUR: CALL FAX OR ORDER



36  N A I L P R O   M A Y  2 0 1 7

BY TAYLOR FOLEYNAILING THE NEWS

MIXED MEDIA: CRIME SCENE

1st: Juli Parker

3rd: Ashley Hoffman

2nd: Irina Von Krosigk

 The results are in for our third competitions: Mixed Media 
and Salon Success. Congratulations to the winners! 

SALON SUCCESS
HONORABLE MENTION

Irina Von Krosigk

THE COMPETITION IS NOW CLOSED….BUT, 
THE JUDGING CONTINUES! 

Look for the winners of the fourth and fi nal competition 

in the upcoming July issue.

To learn more about the competition, prizes and rules, visit nailpro.com/the-glossies.

2017GLOSSIES
N A I L P R O





Media Focus
Your favorite fashion magazines give manufacturers 
recognition in the March issues. 

Marie Claire • In a 

spotlight on spring run-

way trends, editors called 

out designer Christian 

Siriano’s “Jackie Onassis 

in Capri” themed show, 

and suggested using OPI 
Infi nite Shine Wild Blue 

Yonder to create matching 

mod nail art.  

ers

Harper’s Bazaar • Editors 

deemed OPI Infi nite Shine 

The Thrill of Brazil as a classic 

nautical shade.

InStyle • Essie 

Excuse Me, Sur is 

called a “universally 

fl attering” coral tone 

in a showcase of 

spring pastels. 

Cosmopolitan • The mag included 

OPI Do You Sea What I Sea in a roundup 

of budget beauty must-haves.  
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Teal the 
Wee Hours

Barefoot 
Bash

Party 
Royally

Shady Palms

Tangerine 
Rush

Skymazing

Fuchsia 
Fling

Express Ur
Em-Oceans

Introducing the 

SUNSET BASH 
COLLECTION 

CND, CREATIVE PLAY and the  logo are trademarks of 
Creative Nail Design, Inc. ©2017 Creative Nail Design, Inc.

8 new shades

CND.COM

#CNDCREATIVEPLAY
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Trash to 
TREASURE   
CND PUT A NEW SPIN ON “GOING GREEN” AT THE VIVIENNE WESTWOOD AUTUMN/

WINTER 2017/18 UNISEX RUNWAY SHOW DURING LONDON FASHION WEEK MEN’S IN 

FEBRUARY. Key CND artist Marian Newman, along with seven CND nail artists, topped tips with recycled 

materials to compliment the designer’s “Ecotricity” collection. Designs included a “back-to-front” French 

manicure, which featured pink-and-white tips adhered to the underside of models’ fi ngernails as well as 

fi ngernail puppets inspired by artist Paul Klee. “Klee made hand puppets for his son from items he found 

around his house, so I decided to create the same for nails using materials I had lying around (colored raffi a, 

tissue paper, pipe cleaners and soft toy stuffi ng), along with craft materials that my assistant’s children had in 

their toy boxes,” says Newman, who adds that the puppets serve as a symbol for the protection of the world’s 

resources as well as a symbol for unity of all races and beliefs. Newman says the partnership between CND 

and Vivienne Westwood is a perfect match, noting “Neither CND cofounder and style director Jan Arnold nor 

Vivienne Westwood is afraid to be bold and, sometimes, controversial as a means to an end.” 

Key CND artist Marian Newman 

used recycled materials to create 

fi nger puppets for models at the 

Vivienne Westwood runway show; 

(bottom) models sported French tips 

on the underside of their fi ngernails.
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}{ Onychatrophia: Also known as atrophy; the wasting 

away of the nail. The nail loses its shine, shrinks and falls off. Often caused 

by injury or trauma to the nail matrix or by internal disease. To treat, gently 

fi le the nail and avoid using a metal cuticle pusher or strong soaps. If an 

internal disease has caused the condition and the disease is cured, a new 

nail may grow back. Source: Milady’s Art and Science of Nail Technology  

Defi nition



cnd.com

Evoke the tropics.

Soak in the hues.

NEW Shades! 
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Lucky 
BREAK 
Cosmetology students, listen up: 
The Beauty Changes Lives (BCL) 
foundation is accepting applica-
tions for the BCL Cosmoprof 
Licensed to Create Scholarship 
until May 8. Winners of the scholar-
ship, funded by Denton, Texas-based Cosmoprof, a full-service distributor of 
salon products and equipment for licensed beauty professionals, will receive 
$5,000 toward tuition costs. All prospective and new students who have 
completed less than 50 percent of a cosmetology program are encouraged to 
apply. For more information, visit beautychangeslives.org/cosmoprof. 

DAZZLE DRY 
PARTNERS 
WITH JOIFUL  
ON-DEMAND BEAUTY APP JOIFUL HAS 

NAMED DAZZLE DRY AS ITS OFFICIAL 

NAILCARE BRAND. The app, which provides 

users with manicure, pedicure, facial, massage, 

hair and makeup services at their location in 

60 minutes or less, gives nail professionals the 

opportunity for full-time or freelance work; techs 

can use the app in between clients or on their 

days off. As an exclusive Joiful partner, Chandler, 

Arizona-based Dazzle Dry will offer support to 

the app’s nail techs, and will also launch a series 

of educational videos on natural nail care. 

To celebrate the partnership, the Dazzle 

Dry team, including founder and formulator 

Vivian B. Valenty, Ph.D., attended the app’s 

offi cial launch party on February 23. Held in 

Los Angeles, the soiree’s guest list included top 

bloggers, editors and infl uencers. Valenty says 

she is excited for the new partnership, adding, 

“Joiful has disrupted the service industry, the 

same way Dazzle Dry has disrupted nail pol-

ish.” For more information on how to register 

as a Joiful artist, visit joiful.com/artist. 

Dazzle Dry showcased its color collection on a 

nail polish cart specifi cally designed for resort 

and poolside Joiful services.

Dazzle Dry founder and formulator Dr. Vivian B. 

Valenty with guests Pam and Ron Herrema. P
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EVERYTHING 
YOU NEED 
TO NAIL IT

CND® SERVICE ESSENTIALS
 The tools you need for 

 the best results.

CND, SOLARSPEED SPRAY, COOLBLUE, SCRUBFRESH, OFFLY FAST, 
and the  logo are registered trademarks of Creative Nail Design, Inc.
©2017 Creative Nail Design, Inc. cnd.com
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ACCORDING TO 
THE MOST RECENT 
NAILPRO 
ESSENTIALS
SURVEY,  
32% 
OF TECHS 
CONSIDER 
THEMSELVES 

TO BE ADVANCED 
NAIL ARTISTS. THAT’S UP 
FROM 27% IN 2015.

DID 
YOU 
KNOW?

Ready to up your e-fi le effectiveness? In March, Salon Gurus, 

an online education platform, announced the launch of its latest program, 

“Pedicures with Electric Files,” designed to teach techs how to safely and 

effectively use e-fi les to smooth calluses. Although e-fi les are being incorpo-

rated into pedicure services, Salon Gurus founder Janet McCormick says that 

proper e-fi le instruction is rarely included in standard pedicure classes. “Techs 

must be trained on the use of a ‘fulcrum fi nger,’ the fi nger that is not holding 

the e-fi le, to serve as a stabilizer for the precise guidance of the e-fi le during 

use,” says McCormick, who adds that techs also need to understand that the 

abrasion of skin and natural nails is different than that of enhancements. 

Students will have access 

to training slides and 

how-to video tutorials, 

and are encouraged to 

reach out to instructors 

via phone or email for 

support. The program will 

also show techs other 

ways to use an e-fi le, 

including how to remove 

cuticles and shorten nails, 

along with instruction on 

how to properly use a 

particle evacuation sys-

tem for dust removal. For 

more information about 

the program, visit salon-

gurus.com or email 

info@salon-gurus.com. 

Smooth Move
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READERS 

NAIL 
ART

Take a look at what 

NAILPRO readers 

are creating! 

From acrylics to 

gels to paints, 

they’ve done it all. 

Submit your own 

original nail art and 

share it with your 

fellow techs. 

}
{

Kristin Bullock • Be*You*tiful Nail Studio

Sun Tan Valley, AZ

Victoria Castillo • Wonderland Hair Studio

Albuquerque, NM

Crystal Childers • Tickled Pink Beauty Boutique

Yuba City, CA

Chelsea Blair • Baad Blair Nails

Flint, MI

Kary Berger • Silver Lining Salon and Spa

Logan, UT

Elisa Barraza • The Salon Avenue

Visalia, CA 

Josi Baptista • Nails by Josi

Twin Falls, ID
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#1 BEST   
GEL 

POLISH!

3 TIME WINNER

Thank you for your support and enthusiasm. GELISH, is committed 
to bringing you the finest products and supporting you, the 

professional who makes our industry great.

        gelish.com
714. 773. 9758
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PORTFOLIO

Sun Mi Myung • Sweety Nails

Whitestone, NY

Eliza Low • Ce’ La Vie Nail Care Salon

Kallang, Singapore

Tara Locy • Montage Hair Salon

Lancaster, CA

Natalie Kinal

Red Deer, AB, Canada  

Linh Le • The Nails Plaza

Diamond Bar, CA

Suki Leung • American Beauty Institute

San Diego, CA

Svetlana Nazaria-Svetich • beYOUtiful

Coeur d’Alene, ID

Linda Nguyen • Nails ETC

Atlanta, GA

Terry Nguyen • Shear Designs

 Wasco, CA
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PORTFOLIO

Angela Scott • Glamour Style Nails

Mount Pearl, NL, Canada

Dominique Romo • Refl ections Salon

San Diego, CA

Daysi Rivera • Imani J. Nail Salon

Passaic Park, NJ

Heather McJunkin • Love Beauty School

Manchester, TN

Kenny Nguyen • K Nails Studio

Kannapolis, NC

Gabina Richardson • Nails by Gabby Nail Spa

Saint Petersburg, FL

Julia Manstan • Pimp My Nails

Labrador City, NL, Canada

Katey Laurenson • Embellished Nails

Auckland, New Zealand

Lyubov Ivakhnenko • Academy of Nail Technology

Phoenix, AZ
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PORTFOLIOPORTFOLIO

If you’d like to submit your own nail art for NAILPRO’s Portfolio, send an email to nailpro@creativeage.com that includes your name, salon, city and state along with your high-

resolution photos. By emailing your photos, you grant Creative Age Publications the right to use any of your submitted images in NAILPRO magazine, corresponding electronic media 

and/or marketing materials without any compensation. In addition, you grant Creative Age Publications the right to these images for future use without any compensation due.  

Kiley Healon • Glitter & Glitz Nail Suite

Pigeon Forge, TN  

Casey Liptrap • Claws By Casey

South Charleston, WV

Suzee Wirt • Nails By Suzee

North Bend, OR

Rosa Vargas • Chroma Salon and Spa

Palm Springs, FL

Steve Vu • Glamorous Nails and Spa

Elk Grove, CA

Maddie Williams • Village Hair and Spa

Sioux Falls, SD

Tai Thomas • Tai’lish Nails

West Palm Beach, FL

Lindsay Shannon • A Nail To Remember

Port Alberni, BC, Canada

Stephanie Sullivan • Polished By Stephanie

St. John’s, NL, Canada



START HERE FOR

SMART
MANICURES,
PEDICURES
 & PROFITS

MAKE THIS 
YOUR BEST 

SEASON 
EVER! QTICA SMART SPA 

PEDICURE GUIDE

  

NEW 
ITEMS

TO BOOST
SALES



WHY SMART SPA?
smart salons and spas know 

how important and profitable 
pedicures can be. Pedicure services 

are a great source of revenue and 
continue to be one of the fastest 
growing services in salons, spas 

and resorts today. 

FOR MORE INFORMATION OR TO ORDER 
CALL: 1.800.659.6909 | VISIT: qticasmartspa.com 
or contact your local distributor
© 2017 Art of Beauty Inc. All rights reserved.

TIME TO GET

SMARTABOUT

MANICURES & 
PEDICURES
SMART PROFESSIONAL PRODUCTS 
FOR SMART SALONS & SPAS



DAMAGE FREE
FORMULAS 

won’t harm or damage your 
spa pedicure equipment, chairs 

and whirlpools. All formulas 
dissolve cleanly in water.

EVERYTHING
YOU NEED...

JUST 4 SIMPLE 
STEPS

disinfection, exfoliation, 
rejuvenation, hydration, 

therapy and massage.

  

SIMPLE &
EFFECTIVE

easy and simple application 
and removal. Nothing compares 

to SMART SPAS clean 
dissolve formulas.

EASY
ON YOUR 
WALLET

oz for oz. the most cost 
effective solution for any 

smart salon or spa.

QTICA SMART SPA 
PEDICURE GUIDE

NEW, FRESH 
& EXCITING

over 14 fresh scent combinations 
to ensure you always have unique 

and exciting options for 
manicures and pedicures. 

Your clients will love it!



FOR MORE INFORMATION OR TO ORDER 
CALL: 1.800.659.6909 | VISIT: qticasmartspa.com 
or contact your local distributor
© 2017 Art of Beauty Inc. All rights reserved.

NOW WITH
14 INTENSE

AROMATHERAPY
COLLECTIONS 

TO CHOOSE
FROM!

GREAT FOR 
LUXURY

MANICURES
TOO!

BEST-SELLING SCENT

MANDARIN
HONEY



QTICA SMART SPA 
PEDICURE GUIDE

JUST FOUR EASY STEPS!  

STEP 2: 
SUGAR 
SCRUB
Famous exfoliating sugar 
scrub formula that will 
never clog drains or 
whirlpool jets or leave a 
residue. Gentle formula 
that won’t dry or irritate 
sensitive skin. Bonus: it’s 
an exfoliating all-over 
body scrub too!

7 oz. or 44 oz. 

STEP 1: 
ANTI-BACTERIAL 
SOAK
Sanitizing anti-stress 
soak softens water while 
providing aromatherapy 
and a bit of color too. 
The non-foaming formula 
dissolves clean and never 
leaves a residue.

35 fl. oz. 

STEP 4: 
LUXURY 
LOTION
A unique balance of
vitamins, nutrients and 
essential oils that deliver 
intense hydration and 
aromatherapy. 

8.5 oz. or 34 oz. 

STEP 3: 
MOISTURE 
MASK
Antioxidants and skin 
regenerating ingredients 
allow this relaxing and 
super-hydrating mask to 
soften, rejuvenate, and 
brighten skin to a 
glowing and more 
youthful look. 

38 oz. 

THE SMARTEST

PEDICURE
SYSTEM



FOR MORE INFORMATION OR TO ORDER 
CALL: 1.800.659.6909 | VISIT: qticasmartspa.com 
or contact your local distributor
© 2017 Art of Beauty Inc. All rights reserved.

STEP 2: 
SUGAR 
SCRUB
Famous exfoliating sugar 
scrub formula that will 
never clog drains or 
whirlpool jets or leave a 
residue. Gentle formula 
that won’t dry or irritate 
sensitive skin. Bonus: it’s 
an exfoliating all-over 
body scrub too!

7 oz. or 44 oz. 

STEP 1: 
ANTI-BACTERIAL 
SOAK
Sanitizing anti-stress 
soak softens water while 
providing aromatherapy 
and a bit of color too. 
The non-foaming formula 
dissolves clean and never 
leaves a residue.

35 fl. oz. 

STEP 4: 
LUXURY 
LOTION
A unique balance of
vitamins, nutrients and 
essential oils that deliver 
intense hydration and 
aromatherapy. 

8.5 oz. or 34 oz. 

STEP 3: 
MOISTURE 
MASK
Antioxidants and skin 
regenerating ingredients 
allow this relaxing and 
super-hydrating mask to 
soften, rejuvenate, and 
brighten skin to a 
glowing and more 
youthful look. 

38 oz. 

GREAT
UNISEX
SCENT

NEW!

CALMING & GENTLE

ALMOND
OATMEAL 



QTICA SMART SPA 
PEDICURE GUIDE

STEP 2: 
SUGAR 
SCRUB
Famous exfoliating sugar 
scrub formula that will 
never clog drains or 
whirlpool jets or leave a 
residue. Gentle formula 
that won’t dry or irritate 
sensitive skin. Bonus: it’s 
an exfoliating all-over 
body scrub too!

7 oz. or 44 oz. 

STEP 1: 
ANTI-BACTERIAL 
SOAK
Sanitizing anti-stress 
soak softens water while 
providing aromatherapy 
and a bit of color too. 
The non-foaming formula 
dissolves clean and never 
leaves a residue.

35 fl. oz. 

STEP 4: 
LUXURY 
LOTION
A unique balance of
vitamins, nutrients and 
essential oils that deliver 
intense hydration and 
aromatherapy. 

8.5 oz. or 34 oz. 

STEP 3: 
MOISTURE 
MASK
Antioxidants and skin 
regenerating ingredients 
allow this relaxing and 
super-hydrating mask to 
soften, rejuvenate, and 
brighten skin to a 
glowing and more 
youthful look. 

38 oz. 

FRESH, FRUITY & INVIGORATING

STRAWBERRY
CRANBERRY

PRE-ORDER 
NOW

SHIPPING 
MAY 15

(05/15/17)
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35 fl. oz  Bottle

7 oz Tube 

44 oz Jar

38 oz Jar 

8.5 oz Pump Bottle 

34 oz  Bottle
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ALMOND
OATMEAL

STRAWBERRY
CRANBERRY

LIME
ZEST

LEMONGRASS
GINGER

COLADA
SPARKLE

WHITE
TEAEUCAMINT

35 fl. oz  Bottle

7 oz Tube 

44 oz Jar

38 oz Jar 

8.5 oz Pump Bottle 

34 oz  Bottle

35 fl. oz  Bottle

7 oz Tube 

44 oz Jar

38 oz Jar 

8.5 oz Pump Bottle 

34 oz  Bottle

35 fl. oz  Bottle

7 oz Tube 

44 oz Jar

38 oz Jar 

8.5 oz Pump Bottle 

34 oz  Bottle

35 fl. oz  Bottle

7 oz Tube 

44 oz Jar

38 oz Jar 

8.5 oz Pump Bottle 

34 oz  Bottle

35 fl. oz  Bottle

7 oz Tube 

44 oz Jar

38 oz Jar 

8.5 oz Pump Bottle 

34 oz  Bottle

35 fl. oz  Bottle

7 oz Tube 

44 oz Jar

38 oz Jar 

8.5 oz Pump Bottle 

34 oz  Bottle

BACK
BY POPULAR 

DEMAND

2 NEW
INCREDIBLE

SCENTS!

FOR MORE INFORMATION OR TO ORDER 
CALL: 1.800.659.6909 | VISIT: qticasmartspa.com 
or contact your local distributor
© 2017 Art of Beauty Inc. All rights reserved.



VANILLA
WILD PLUM

GUAVA
PASSION

EXOTIC
MANGO

GRAPEFRUIT
SURPRISE

LEMON
DREAM

MANDARIN
HONE Y

POMAGRANATE 
LIME
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35 fl. oz  Bottle

7 oz Tube 

44 oz Jar

38 oz Jar 

8.5 oz Pump Bottle 

34 oz  Bottle

35 fl. oz  Bottle

7 oz Tube 

44 oz Jar

38 oz Jar 

8.5 oz Pump Bottle 

34 oz  Bottle

35 fl. oz  Bottle

7 oz Tube 

44 oz Jar

38 oz Jar 

8.5 oz Pump Bottle 

34 oz  Bottle

35 fl. oz  Bottle

7 oz Tube 

44 oz Jar

38 oz Jar 

8.5 oz Pump Bottle 

34 oz  Bottle

35 fl. oz  Bottle

7 oz Tube 

44 oz Jar

38 oz Jar 

8.5 oz Pump Bottle 

34 oz  Bottle

35 fl. oz  Bottle

7 oz Tube 

44 oz Jar

38 oz Jar 

8.5 oz Pump Bottle 

34 oz  Bottle

35 fl. oz  Bottle

7 oz Tube 

44 oz Jar

38 oz Jar 

8.5 oz Pump Bottle 

34 oz  Bottle

QTICA SMART SPA 
PEDICURE GUIDE



NEW! QTICA SMART SPA 
CALLUS GONE
Say goodbye to stubborn calluses and rough feet. 
Callus Gone provides the strongest formula for quick 
file removal in a convenient drip-free gel formula.

AVAILABLE IN THE FOLLOWING SIZES
Gallon, 32 oz., 4 oz. and 3 oz. 

PRE-ORDER 
NOW

SHIPPING 
MAY 15

(05/15/17)NEW!

FOR MORE INFORMATION OR TO ORDER 
CALL: 1.800.659.6909 | VISIT: qticasmartspa.com 
or contact your local distributor
© 2017 Art of Beauty Inc. All rights reserved.



PROFESSIONAL FORMULA 

CALLUS
GONE

DRIP-FREE 
QUICK GEL

AFTER

BEFORE

MOST 
INTENSE

FORMULA
AVAILABLE

QTICA SMART SPA 
PEDICURE GUIDE



Ruffl es, a trend traditionally reserved for formal occasions, 
have made their way to ready-to-wear. For spring, the look 
is mixed with embroidered blooms and 
fl oral patterns. At Alexander McQueen, 

muted wild fl owers fl oat on a sheer ruffl ed fabric, while a tiered 
gown at Marchesa showcases stitched blossoms and cascading 
layers. Dolce & Gabbana took a menswear approach, pairing 
the trend with an exaggerated button-down silhouette and Marc 
Jacobs went girly, using hot pink pleated silk to construct 
oversized ruffl es front and center. To 
recreate the look, reach for your 
sculpting brush as nail artist Torie 
Bastian did here, crafting 3-D nail 
art with a touch of glitter.

girly, using hot pink pleated silk to construct 
fl es front and center. To
ook, reach for your
sh as nail artist Torie
ere, crafting 3-D nail 
ch of glitter.

BY DALE ARDEN CHONGPOLISHED LOOK

RUFFLED 
UP 

F
A

S
H

IO
N

 P
H

O
T
O

S
: 
A

N
D

R
E

E
A

 A
N

G
E

L
E

S
C

U
; 
N

A
IL

 A
R

T
 P

H
O

T
O

S
: 
A

R
M

A
N

D
O

 S
A

N
C

H
E

Z
 

Guest Artist  
Torie Bastian is the owner of The 
Polished Pinky in Crown Point, 
Indiana. She is a guest artist for 
CND and has painted nails at 

New York Fashion Week.

Inspired by 

Alexander McQueen

Inspired by 

Dolce & Gabbana

Inspired by 

Marchesa
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BEHIND THE NAIL PROS BY STEPHANIE YAGGY LAVERY

Creating the Cover Nails

5 After filing the nails, Desfassiaux 

added chrome accents to the nail 

with a detail brush.

6 For the detailed line work, 

Desfassiaux opted for black 

acrylic paint, although she notes that 

gel paint would also work.

7 Using an extremely thin detail 

brush, she peppered the black 

lines with tiny white dots. 

8 Finally, she coated the entire nail 

with gel top coat to seal the design 

and highlight the colors in the wings.

3 To create the watercolor-like effect 

on the wings, Desfassiaux worked 

with very wet beads of colored acrylic.

4 To pick up the light, she applied 

narrow strips of holographic 

paper with clear acrylic. Once set, she 

capped the design with a thin layer of 

clear acrylic.

2Using natural white acrylic as if she 

were sculpting a simple French, 

she started building the wings, moving 

from one side, through the middle, then 

down the other side and back again, 

until the shape was complete.

1After fitting the nail with a form, 

Desfassiaux began by elongating 

the nail bed with cover pink acrylic.

THE MAKING 
OF OUR COVER
Nail artist Lulú Desfassiaux is known for her detailed and 

extreme acrylic work. She made her mark during a Japa-

nese nail show where she fashioned intricate and unusual 

nail creations (think: sharks!) from acrylic. This month, we 

invited Desfassiaux to NAILPRO to show off what has 

become one of her signature designs: butterfl y wings. 

These tips are all about the structure; it’s important to work 

evenly, from one side to the other, in order to maintain 

balance. After that, the design calls for colorful accents and 

a steady hand. Watch Desfassiaux build these nails from 

start to fi nish at nailpro.com/videos/behind-the-cover.

May 2017 • $5.00 • Volume 27, Number 5 • nailpro.com

NAI   PRO

Artistic 
Endeavors
CREATIVE DIRECTORS 
IN THE SALON
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Makeup/Hair
Michelle Tabor 

Ramos

Photography
Cory Sorensen

Nails
Lulú Desfassiaux

To commemorate Mother’s 

Day, Desfassiaux sculpted a 

tiny and über-detailed fairy 

holding her baby (look at 

those painted fi ngernails!). 

While we didn’t use it for 

the cover, we had to feature 

the miniature acrylic 

sculpture here—it was too 

amazing not to!
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A professional primer on the parts of the nail.

Anatomy Academy

WORKSHOP BY LESLIE HENRY

B
asic nail anatomy is one of the fi rst things you learn in school and a big focus of your state board exam. Yet, techs 
often fi nd themselves communicating with clients using the words clients say—even if those terms aren’t techni-
cally correct. For instance, many techs incorrectly refer to the eponychium as the cuticle because it’s what clients 

are familiar with. As a professional, it’s critical that laymen’s language doesn’t replace your credentialed knowledge of a 
nail’s anatomical parts. Here, a refresher on the essential parts of the nail, from base to tip and everything in between.

Located beneath the skin at the nail’s base, the 
MATRIX contains nerves and blood and lymph 
vessels that produce nail cells. The new cells fl atten 
and are pushed forward toward the fi ngertip result-
ing in nail growth. Damage to this important and 
sensitive area can result in nail plate irregularities, 
which can sometimes be irreversible, warns Janet 
McCormick, co-owner of NailCare Academy in Fort 
Myers, Florida. Be sure to avoid excessive pressure 
when pushing back the cuticle and aggressive use 
of hand or e-fi les when working in this area. 

The LUNULA, or the whitish “moon” at the base 
of the nail, gets its color from the nuclei of living 
nail cells transitioning from the matrix. As the nail 
grows, those cells lose viability and the nuclei dis-

integrate, making the nail transparent. A common 
myth is that an obvious lunula signals a healthy 
nail. But, in fact, a client’s genetics is mostly 
responsible for the lunula’s appearance. 

The word proximal means situated near the point 
of origin or attachment—which in nail anatomy is 
the matrix. To that end, the PROXIMAL NAIL 
FOLD is a fold of skin that forms a protective 
barrier to keep bacteria and infection from reaching 
the matrix.

The EPONYCHIUM is the visible “lip” of the 
proximal nail fold. It forms a seal with the nail 
plate, protecting the matrix from harmful bacteria. 
Many people mistakenly refer to the eponychium 

as the cuticle, which is why the adage, ‘Never 
cut the cuticle!’ is common, although technically 
incorrect. Indeed, the eponychium is living skin 
and should never be cut. Instead, moisturize, then 
very gently push the eponychium back for an even, 
symmetrical appearance and encourage clients 
to keep the skin surrounding the nail consistently 
hydrated between appointments.

The CUTICLE is the layer of translucent skin 
that is shed from the underside of the proximal 
nail fold as the nail grows. This skin emerges from 
beneath the eponychium attached to the nail plate. 
Since this tissue is dead, most of it can be safely 
cut or fi led off—and, in fact, you should! Doing so 
will improve adhesion of polish and enhancements. P
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The NAIL PLATE is the hard, keratin coating on 
the fi ngertip. For techs, this is where the magic 
happens—be it lacquer, gel polish or a set of 
sculpted tips. Removing the shine from the nail plate 
is a common step in many nail services, but it’s 
important to stop there! The nail plate can become 
thin, weak and sensitive when layers are removed 
by fi ling or improper enhancement removal. 

The NAIL BED is the skin underneath the 
nail plate. It contains blood vessels that supply 
nutrients to the fingertip. Sometimes, people 
confuse the nail bed with the nail plate, as in, 
“Oh, you have such pretty nail beds,” but the 
compliment is likely meant for the nail plate, 
rather than the skin it rests on.  

The HYPONYCHIUM is the skin that forms 
the seal between the nail plate and the nail bed 
where the free edge begins. This area is very 
vascular and sensitive, so avoid aggressively 
cleaning under the free edge with implements. 
Not only is this painful and will bleed a lot if the 
skin is cut, but damaging the hyponychium can 
cause onycholysis, or the lifting of the nail plate 
from the nail bed, leaving the area susceptible to 
infections and fungus, says McCormick.

The PERIONYCHIUM is the skin surround-
ing the nail and is frequently a problem area. “It’s 
prone to hangnails and it’s where most clients 
will pick or bite which can lead to infection,” says 
Los Angeles-based celebrity nail tech Michelle 

Saunders. She encourages clients to always keep 
the area moisturized because dehydration can 
lead to further hangnails and painful splintering.

The LATERAL NAIL FOLD is the continua-
tion of the proximal nail fold along each side of the 
nail. It serves to protect the sides of the nail plate.

Sometimes called the distal edge because 
its situated furthest from the nail’s origin, 
the FREE EDGE is the growth of the nail 
beyond the fingertip.  

Leslie Henry is a business development executive, 

licensed nail technician and the blogger behind  

workplaypolish.com.

PROXIMAL NAIL FOLD

LUNULA

EPONYCHIUM

CUTICLE

NAIL PLATE

PERIONYCHIUM

FREE EDGE

LATERAL NAIL FOLD

MATRIX

HYPONYCHIUM

NAIL BED 



“I was inspired by the colorful styles of the ’70s and ’80s, 
and kitschy airbrush paintings of unicorns.” 

—Clara Hwang

Clara Hwang is a Melbourne, Australia-based 

celebrity and editorial nail artist. 

Psychedelic patterns blur the line

between fantasy and reality just in time

for festival season.

Dream Weaver

NAILSPIRATION
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Step 1 Apply gel base coat, 

then two coats of white gel 

polish, curing after each. 

Use a cosmetic sponge to 

randomly dab sky blue and 

purple gel polish onto the 

nail. Cure.

Step 2 Use a detail brush to 

paint the outline of a unicorn 

head, horn, ears and neck 

with white gel polish. Then, 

fill in the outline and cure.

Step 3 Paint the face and 

horn with black gel or acrylic 

paint. Cure. Fill in the design 

with purple and blue gel pol-

ish. Cure. Paint stars with 

white gel polish. Cure. Finish 

with gel top coat and cure.
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Step 1 Apply gel base coat 

and cure. Apply a second 

layer of gel base coat. 

Do not cure. Cut strips of 

holographic tape into slim 

triangles and place randomly 

on the nail. Cure.

Step 2 Apply dots of pastel 

blue, pink, yellow and green 

gel polish to the nail, using 

the brush to blend the colors 

together and cure.

Step 3 Mix loose irides-

cent glitter into clear mix-

ing gel. Apply the mixture 

in a thin layer to the nail 

and cure. To finish, apply 

gel top coat and cure. 

Step 1 Apply gel base coat 

and cure. Starting at the cuti-

cle, apply diagonal stripes of 

yellow, orange, pink, lavender, 

purple and green gel polish to 

the nail. Cure.

Step 2 Use a detail brush to 

paint thin wavy lines where 

each color borders the next 

with white gel polish. Cure.

Step 3 Apply a layer of clear 

gel to the nail and cure. Do not 

wipe away the tacky layer. Apply 

star- and moon-shaped studs 

and stickers. To finish, apply gel 

top coat and cure. 



BEAUTY FILE

My fi rst job was…
As a barista at Euro Pane Cafe in 
Pasadena, California. I would make 
designs in the foam with syrup. It 
was so much fun! 

My fi rst job in the 
industry was…
Working at Neihulé Salon in downtown 
Los Angeles. I learned so much and became 
great friends with my coworkers. 

If I could be anyone famous, 
I would be…
The singer and songwriter Sade. She is a 
goddess and the mother of chill vibes. 

My childhood ambition was…
To be a marine biologist. I grew up near the 
beach, and I was there a lot as a kid. 

My proudest 
accomplishment is…
Doing Selena Gomez’s nails for her commercia l 
work with Pantene. I was gratefu l for the 
amazing opportunity and it was so much fun 
to work with Selena on set!

My favorite music is…
Neo-soul and R&B. 

My favorite sports…
To play are softball and water polo. My favorite 
sports to watch are baseball and basketball. 

My favorite movie is…
The French f ilm Amé lie. I liked it so much, I 
named one of my cats Amélie. 

Are you a morning or 
night person?
I am definitely a night owl. The artist in me makes 
me stay up and create. (My Snapchat fans know 
how late I post myself painting my nails!)

 

My guilty pleasure is…
Cracking my knuckles. I can’t help 
myself; it feels so good! 

My most treasured 
possession is…
My artwork. I save everything! I valu e it so 
much because it shows my style at different 
stages of my life. 

Nail Artist, 

@SweetBCreations

Sabella Snyder
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A recent set of 

abstract tips.

One of my 

coffee creations. 

My kitties, Minuit 

and Amélie.

A pencil drawing by me. 
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Elizabeth Morris, licensed tech, professional 

educator, business advisor and creator 

of The Nail Hub, joins NAILPRO for the next 

three months to provide you with advice 

and answers to your nail questions.

Q  
With so many nail salons out there, what advice do you 

have to set my salon apart? 

—Chelsea D., via Instagram

A 
At the end of the day, it’s about not being another cookie- 

cutter salon. Here are three major ways you can set 

yourself apart from the competition:

1. Your offerings. A lot of nail techs feel pressured to offer the 

same services that everyone else does. Why? Because when most 

nail techs get started, they copy the service lists and the pricing 

of other salons’ menus, and assume that takes care of it. But, by 

mimicking another salon’s menu, you aren’t setting yourself up for 

success because clients won’t see anything different about your salon. 

Most likely, potential clients will quickly glance at your pricing and 

come to the conclusion that your salon is no more special than any 

other. Then, they will make a decision based either on proximity (the 

closeness of your location to theirs) and/or if you have reputable online 

reviews (via Yelp or Google, etc.). One way to overcome this challenge 

is to pick a niche. I love gels and I knew that I only wanted gel clients, 

so I never offered nail polish services. Because of this I was happier 

and confi dent, and my clients felt the difference.

2. Your portfolio. With so many nail artists out there, it can 

be hard to stand out. I recommend developing a consistent style 

and quality that defi nes all of your social media posts. Instagram 

is a great place to share your portfolio with potential clients, and 

the manner in which you present your work speaks volumes 

about who you are as a tech. If you’re a beginner at photography, 

experiment with lighting and hand placement, or look into taking a 

photography class. The goal is to share your trademark style with 

potential clients so they can experience a bit of who you (and your 

salon) are before they walk in the door.  

3. Your ambience. Providing a unique and high quality 

environment for your clients is a huge way to stand out. There 

are coffee shops on almost every corner of every town, but what 

makes a customer prefer one to the other? If they have equally 

good coffee, I would argue that the experience is what tips the 

scale. When it comes to nail salons, how your space smells, the 

layout of the furniture and the level of cleanliness matters. These 

may seem like little things, but to a paying client they can mean 

the difference between returning faithfully and happily, or choosing 

another salon to visit. 

Q  
For someone who is new to the industry, what tips can 

you offer about building a social media following and brand 

respect? —Mike Christopher Dillon, via Facebook

A 
It’s important to remembr that consistency is key. With 

The Nail Hub, my goal was to literally be a hub. I wanted 

people to think of The Nail Hub as a one-stop shop where 

they could get information, education, products and consulting. 

In everything that I do, I try to stay true to that message. When 

promoting your brand on social media, it comes down to visual 

consistency, including color schemes and picture style, as well as 

content and topics covered. For example, if you post 10 pictures 

of beautiful nails and then a picture of food or the new shoes you 

bought, the message of your brand gets muddied. To grow your 

brand, make sure you consistently post content that goes hand-in-

hand with your brand message and identity. 

GUEST EDITOR

Ask Elizabeth 
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Have a question for Elizabeth? Email it to nailpro@creativeage.com.
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DISTINCTION 
We have a distinctly different 

vibe at Finger Bang. I wanted the 

space to feel like a tattoo and/

or barber shop, rather than a 

traditional nail salon. 

THE LOOK
Finger Bang is in the Hollywood 

District of Northeast Portland. 

The area has a lot of new busi-

nesses coming in as well as new 

construction going up. The shop 

is located in the Zipper building, 

and the interior is decorated in 

a graffi ti street art style, which 

includes my personal Star Wars 

collection. The art on the walls is 

from local artists (and is for sale), 

and we play a very curated movie 

list that includes Shaw Brothers 

Kung Fu, B movies and a lot of 

horror fi lms.

THE GOODS
For gel, we use Presto, Kiara 

Sky, LeChat Perfect Match and 

Gelish, and I often rotate new 

[brands] into the mix. As for 

lacquers, we love Floss Gloss, 

ManGlaze and Palate Polish. We 

also use Bio Seaweed Gel base 

coat and no-wipe top coat. We 

don’t have a retail area; there is 

literally no space for it! But, I want 

to open a second location and I’d 

like to add retail then.

Finger Bang 
Owner Glynis Olson

Year Opened 2015

Address 2725 NE Sandy Blvd., Portland, 

OR 97232

Phone Number 503.477.9814

Hours of Operation Mon. – Fri., 12 p.m. 

– 12 a.m. 

Website fi ngerbangpdx.com

Finger Bang 

creator and 

owner 

Glynis Olson.

SAVVY SALON
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SOCIAL MEDIA
People really respond to our Instagram. 

While we do have a Facebook page, it 

doesn’t generate a lot of client interest.

THE CLIENTELE
We want everyone to feel welcome, safe 

and comfortable when they are with us. 

When we opened, I thought our clients 

would be people who didn’t feel as though 

they fi t into a traditional nail salon environ-

ment. As it turns out, we do get those 

clients, but we also serve suburban house-

wives, seniors and men. Our average client 

spends $40-$100 per visit, depending on 

the level of nail art, and appointments run 

from 30 minutes to three hours. We’re fi nd-

ing that a lot of our male clients are excited 

to get nail art, too. For example, we have a 

couple that comes in together; she gets a 

full set of nail art and he gets art on a single 

nail to compliment her look!

PRAISE
People are overwhelmingly kind and posi-

tive about what we are doing at Finger 

Bang. It’s really fl attering when someone 

says they didn’t know what to expect 

because of the salon’s name, but that they 

came in and loved it! Honestly, the great-

est compliment is that when we open the 

doors at noon, people are waiting to walk 

in. What’s better than that? 

ADVICE
I spent the majority of my life listening to 

people tell me I couldn’t do something. 

The day I decided to listen to myself, and 

believe that I could do it, was one of the 

most empowering and hopeful days of my 

life. My advice is to trust your gut, follow 

your intuition and believe in yourself.
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COMPETITION CORNER BY ALEXA JOY SHERMAN

THAT’S A FIRST
Some of the best in the business share the thrills, spills and chills 

of their earliest attempts in the competition arena.

W hen you look at the techs who consistently make it into the winners’ circle, it may be 
diffi cult to imagine a time when they weren’t taking top honors. But, of course, everybody 
has to start somewhere and, whether they managed to score a surprise win or went home 

empty-handed, there’s no denying that the stories of their fi rst forays on the competition circuit are 
inspiring. In fact, reading about their initial efforts might just prompt you to take the plunge yourself! 
Here, veteran competitors prove that you never forget your fi rst time.

“In 1994, I set out for my fi rst competition: Acrylic Sculpture at the Midwest Beauty Show 

in Chicago. I didn’t know what to expect or what I needed to do—all I had to go on was 

a picture that I saw in a magazine of a set of wedding nails. I didn’t even know what the 

rules and regulations were until I got there, since we didn’t have websites. I was confi dent 

in the nails I came prepared to do, but it turned out they weren’t the nails the judges 

would be looking for. Still, I came in seventh out of about 65 contestants. I didn’t expect 

to win, though; it was only important for me to try competing, and after seeing all the 

competition nails and the competition arena, I was hooked. When I got home, I came up 

with a strategy so I could keep competing, and that’s what I did. I have competed for 22 

out of my 24 years in the industry.” —John Hauk, two-time winner of the NAILPRO Team Cup

“I entered my fi rst competition in 1997 at a small trade show in Reno, Nevada. I was still a 

student, but I thought it might be a good way to receive some honest feedback. I entered the 

professional division because it was Sculptured Pink-and-Whites, which was what I wanted 

feedback on. There were only seven people competing, and I came in seventh. I knew going 

in that I was most likely getting in over my head, but it was a great experience and made me 

want to compete more. Almost all of the other competitors were so supportive and help-

ful, and gave me great advice. It wasn’t until later that I realized I had competed against nail 

icon Tom Holcomb. (Holy cow, was I in over my head!) This show was also where I was fi rst 

introduced to EzFlow. I can’t believe how the whole experience ultimately changed my life 

and career. I had no idea ‘just doing nails’ could lead to the amazing opportunities I’ve had.”

—Allie Baker, 2015 NAILPRO Cup champion and global brand ambassador for EzFlow
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     parkle you can flaunt in just two coats. 
Introducing a fabulous full  coverage glitter gel 
polish available in six dazzling shades.

Glass 
Slipper 
LP590

Crystal 
Princess
LP591

Scarlett 
Kisses
LP592

Galactic 
Glam 
LP593

Twilight 
Twinkle
LP594

Sugar Plum 
Fairy
LP595
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“At the very fi rst beauty show I ever attended in the U.S. in 2009, I discovered the nail 

competitions during my stroll through the convention center, and it made my heart race. I 

thought to myself ‘I can do it next year!’ To that end, I spent the whole year preparing for 

the Mixed Media competition at Premiere Orlando in 2010. When I got to the show, I had 

a lot of challenges, including discovering that I was missing the base for my table lamp. 

So, I had to wander around the convention center until a kind lady at a booth sold me her 

personal table lamp. To my surprise, even after all the challenges I went through, I came in 

fi rst. After that, I was hooked and knew I would not stop until I won the NAILPRO Cup.”

—Marina LoPresto, 2014 NAILPRO Cup champion

“My fi rst competitions were Salon Success and 3-D Nail Art on John Hauk’s Cruise With 

the Nail Stars. The only rules for 3-D Nail Art were that the nails couldn’t be over a certain 

length and height, and had to be on a fl at surface. Seems simple enough, but to some-

one who had never competed, it was stressful. I worked on those nails day and night, in 

between clients and probably in my sleep. I taught myself how to do 3-D. I didn’t know 

that you could use wire, clay and other things to elevate my work, so I literally raised it 

stroke by stroke. When I turned in my work and saw so many other beautiful pieces, I felt 

certain I wouldn’t place. But I placed second in 3-D Nail Art, losing by only one point, and 

second in Salon Success, too.” —Alecia Mounixay, veteran competitor

“My fi rst nail competition was at the Midwest Beauty Show in Chicago in 1991. It was a 

two-hour Hand-Painted Nail Art competition. Back then, we had to create the designs 

in the allotted time, whereas now we can fi nish our designs at home without the same 

pressure. I hadn’t practiced my full design before the competition, and after I did the 

fi rst nail, I knew I would only have time to fi nish fi ve more. So, I created a plan B on the 

spot: Do every other nail with the elaborate designs (Kabuki dancers), and then quickly 

do the four nails in between with Japanese writing. I fi nished top-coating the last nail 

as they called time. I barely fi nished but I was so surprised at how much I liked them 

that I didn’t care where I placed! I did, however, come in third.” —Amy Becker, two-time 

NAILPRO Cup champion  

“For my fi rst competition, I entered Soak-Off Gel, the fi rst event to kick off the NAILPRO 

Competitions at IBS Las Vegas in June 2015. My mom Allie Baker asked me to be part of 

her relay team with Nikki Payton, and I thought if I’m there, I might as well give it a shot on 

my own also. I’d been at a few competitions as a Fantasy Nail Art model, and I had been 

helping my mom and Nikki with prepping models in between competitions, too. It was non-

divisional and I was still a student, but out of more than 20 competitors, I made it into the 

top 10—not bad for my fi rst competition. It was defi nitely a learning experience, and it was a 

pretty cool feeling knowing that I could hold my own competing against nail techs with a lot 

more experience. It inspired me to keep competing and to become part of the 

EzFlow team.” —Jarrett Baker, two-time winner of the NAILPRO Team Cup
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Alexa Joy Sherman is a freelance writer and editor in Los Angeles.



Simple
Smart 
Style

designed and manufactured 
in USA by Belava

www.belava.com
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IMAGE 
MAKERS

As the industry becomes increasingly art-focused, 

some salons are seeing the value in having a 

creative director on staff. Here, we take a closer 

look at what this new role entails and how 

it’s proving to be a boon for business.

B y  A l e x a  J o y  S h e r m a n
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T
he job of a nail tech 

has always been an 

artistic one, requir-

ing creativity at every 

turn—and that’s never 

been truer than it is today. Accord-

ing to the 2016 NAILPRO Essentials 

State of the Industry report, most 

techs now get requests for nail art 

up to nine times per week, and 

charge between $10 and $36 for the 

service, depending on the diffi culty 

of the design. That’s one of the many 

reasons some salons are bringing 

creative directors on board. “There is 

so much happening in the industry, 

so I felt we needed a creative direc-

tor to keep us on top of the latest 

and greatest trends,” says Tiann 

Hadeed, owner of Juniper Natural 

Nail Bar in Seattle. Since taking on 

that role in 2016, Kelly Ornstein has 

helped Juniper to distinguish itself 

from other salons in the area. “We 

were the fi rst to do natural nails, nail 

art and design the way that we do,” 

notes Hadeed. “I can’t imagine we 

would have grown as much as we 

have without Kelly.” Although artistic 

direction and color selection are 

clearly a big part of the role, creative 

directors tackle a variety of additional 

tasks. Here, we take a closer look at what the job entails, 

what qualifi cations tend to be required and how creative 

directors could affect the future of the nail business.

PINPOINTING 
WHAT’S 

POPULAR
First and foremost, creative directors 

track what’s hot in the world of nails 

in order to bring the best options to 

their salon’s specifi c clientele. 

    “Nail art is sometimes overwhelm-

ing, so it’s key for us to have a 

creative director who can interpret 

runway and editorial trends and 

bring these looks to our clients,” 

says Eleanor Langston, founder and 

CEO of Paintbox in New York City, 

whose creative director is celebrity 

manicurist Julie Kandalec. In creating 

the seasonal lookbooks for Paintbox, 

Kandalec draws upon her vast ties 

to the fashion, beauty and entertain-

ment industries, as well as gathering 

input from the other Paintbox techs 

and the clients themselves. “I’m 

able to use my salon, freelance and 

education experi ence, along with 

my relationships with beauty editors, 

celebrities and brands, and funnel it 

all into one giant, fantastic project,” 

says Kandalec, who ultimately nar-

rows the designs down to about 

20 nail art options each season. 

Those designs are then printed in a 

lookbook that’s presented to clients, 

with a $58 price-tag for a polish manicure and $68 for gel. 

Additionally, all the looks can be customized based on what 

the client wants.

CREATIVE QUALIFICATIONS
There’s no “creative director” course that you can take when you train to become a nail tech (at least not yet!), but those who hold the position say 

salon experience is a must. “The only way to truly understand the full scope of the industry is to have completed school and spent time with clients,” 

says Julie Kandalec, who worked at a busy salon in Ohio for 10 years prior moving to New York, where she also worked long weekends in a salon for 

two years before Paintbox opened. Jessica Washick agrees, saying, “It’s imperative to be a nail technician. You need that experience to know your 

audience and relate to your customer.” 

     Being savvy about fashion and entertainment is also a bonus. As a celebrity manicurist, Kandalec has worked closely with a wide range of A-

listers, including Viola Davis and Demi Lovato. She also has extensive editorial experience with magazines, including Vogue and Vanity Fair, and 

has worked on runway shows for such icons as Hervé Léger and Helmut Lang. Prior to working in the nail world, Washick received her Bachelor 

of Fine Arts in Fashion Design from Parsons School of Design in New York City, and subsequently worked for Coach and Marc Jacobs. Even 

now, she’s a color designer for Nike in addition to being the creative director at Van Court. She also does A-list celebrity and editorial nails and 

designs looks for New York Fashion Week. 

Kelly Ornstein comes from a design background as well, having earned her BFA from Rhode Island School of Design in jewelry and metal-

smithing. She is also state board certifi ed in New York and Washington, as well as a certifi ed Bio Sculpture Gel technician. “I happen to have an 

art degree and have always been a practicing artist, but I think what’s really important is having a creative spirit with a basic understanding of 

design and color,” she says. Additionally, Ornstein has been part of Deborah Lippmann’s New York Fashion Week team, and her work has been 

featured online and in magazine editorials, including Martha Stewart and Refi nery 29.

“Nail art is
sometimes 

overwhelming, so 
it’s key for us to 
have a creative 

director who can 
interpret runway 
trends and bring 
those looks to 
our clients.”
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THE
CREATIVE
DIRECTOR

THE
EXECUTION

THE
TRENDS

DIRECTORS’ CUTS
Creative directors share their perspectives on what’s trending, 

along with some of their favorite curated looks.

Julie Kandalec
Paintbox, New York City

“Our most popular looks have 

been very shiny—our clients 

love chunky, multi-faceted    

glitters and refl ective foils—or 

very minimal, linear looks.”  

Kelly Ornstein
Juniper Natural Nail Bar, Seattle

“Lately, I’ve been obsessed 

with matte and sheer. There is 

something about the combina-

tion that gives the nails a soft, 

playful glow. The more popular 

looks are usually the classics—

ombrés, foils, glitter ombrés 

and anything geometric. Juniper 

is currently having a love affair 

with foils, but playful negative 

space and organic shapes are 

also totally happening!”

Jessica Washick
Van Court, New York City

“We’ve seen nail art evolve to be 

subtle, understated and cool. We 

will continue to explore cutouts, 

cuticle-focused art, such as half-

moons, and juxtaposing simple 

colors to create a strong 

visual impact.” 
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Putting together the nail art 

menus is Jessica Washick’s favorite 

part of her role as creative direc-

tor for Van Court in New York City, 

and she says she fi nds inspiration 

for her work everywhere. “I choose 

colors that are seasonally relevant 

and create menus offering new 

ways to wear them,” she says. “It’s 

essentially a snapshot of what’s 

currently happening in the world of 

nails. It’s not necessary for a client 

to choose one, but it helps them to 

make their own decisions and tailor 

a nail look to their style.” 

With prices ranging from $2 

to $5 per nail, depending on the 

complexity of the design, the nail 

art menu at Van Court features 16 

to 20 looks each season—typically 

four to fi ve designs, along with 

three to four colorways for each. 

But the manicurists at Van Court 

do create custom nail art as well. 

“Our nail technicians often use 

the menu as a guide and change 

out the colors to make the design 

theirs,” Washick says. In addition 

to creating the nail art menus, 

Washick also decides which brands 

to carry at Van Court, where all lac-

quers are 5-, 7- or 9-free, and the 

salon’s partners include Deborah 

Lippmann and JinSoon.

Although initially hired as a 

nail artist and desk manager for 

Juniper Nail Bar, Ornstein quickly 

took on the role of creative director. 

“It’s weird how many people tell 

me they have never seen nail art 

before—or if they have seen it, they 

didn’t know where to get it in Se-

attle,” says Ornstein. “My role has 

defi nitely given serious momentum 

to nail art at the salon, and you 

need that clear distinction to set 

yourself apart from what else is out there.” 

Ornstein’s designs are inspired by everything from 

nature to jewelry to textiles to cartoons. “When some-

thing comes to mind, I draw it in my sketchbook,” she 

reveals. “My creative process can be very analytical and 

experimental.” She then creates anywhere from 10 to 

20 looks, which change every month or two. “The menu 

works in three parts: Our classic looks, seasonal looks 

and then holiday looks when applicable,” Ornstein notes. 

On top of any salon service, nail 

art tends to run $5 for a single nail 

to upwards of $80 for a whole set, 

depending on the complexity and 

time required for the design. The 

manicurists in the salon also have 

the freedom to create other artistic 

designs, based on what the client 

wants. “The menu is supposed to 

serve as a jumping off point to get 

clients inspired,” says Ornstein, 

who is also responsible for deter-

mining what nail art products to 

stock at the salon.

NOT-SO-BASIC 
TRAINING

As the ones who come up with the 

nail art designs, creative directors 

also play a key role in making sure 

the salon’s staff can deliver them 

to clients. “We present the looks 

at our staff meetings and then 

do one-on-one training to make 

sure each look is perfect before 

its launch,” says Langston. “Julie 

provides continuing education to 

our team, training the staff on all 

of our looks, as well as relaying 

the latest trends and techniques 

from the runways, conferences 

[and other industry events]. It takes 

about three weeks of training be-

fore each launch.” Kandalec helped 

to create online training videos that 

are used internally at Paintbox as 

well, so the staff can troubleshoot 

and continue to hone their skills. 

Of course, that doesn’t stop her 

from continuing to work as a tech 

at the nail studio. “Especially when 

we have VIP clients—Rihanna, Lea 

Michelle and Emma Roberts have 

all been in—Julie does the nails,” 

says Langston.

Workshops with the Juniper 

staff are part of Ornstein’s role as well. “I’ll show techs 

how to do the design and then they practice,” she says. 

“This gives me an opportunity to watch them work. Not 

everyone has the same background or passion for nail art 

as everyone else—some are beginners and some are more 

advanced—but because I work in the salon, I’m always 

around for questions.” 

If clients have specific requests, Ornstein may also    

assist with those. “If they want to use lime green, I’ll 

“We present the 
looks at our staff 

meetings and then 
do one-on-one 

training to make 
sure each look is 

perfect before 
its launch.” 
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suggest other colors that might work 

with that—or if they want to add nega-

tive space to a design, I can suggest 

where to work that in,” she explains. “My 

objective is to teach the manicurists how 

to perfect the basic techniques, designs 

and patterns, and then hopefully they 

feel confident enough to embellish them 

and develop their own style.” Ultimately, 

says Ornstein, she’s responsible for 

handling quality control when it comes to 

all nail services, from the use of gel and 

polish to nail art to the consistency of 

the designs themselves.

Although Washick doesn’t work in 

the salon, she does have a relationship 

with the studio’s nail artists that takes 

their collective skills into consideration. 

“I’ve worked with almost all of the Van 

Court nail technicians in my career as an 

on-set manicurist,” Washick explains. 

“They’re all extremely talented and 

knowledgeable not only in nail care, but 

in how to paint a lasting manicure. I al-

ways keep in mind that the looks I create 

need to be translatable in order for our 

manicurists to recreate them.”

LOOKING AHEAD
While there aren’t many creative direc-

tors in the industry yet, salon owners 

believe that they’ll be a bigger part of the 

business soon enough. “When it comes 

to nails and the beauty service industry, 

I believe creative directors will become 

more and more integrated, especially for 

establishing and growing brands,” says 

Kallens. Hadeed maintains that having a 

creative director is “an absolute neces-

sity for any successful nail business,” 

particularly for those that are artistically-

driven. Langston is equally convinced, 

noting, “The nail designs Julie creates 

have helped us to become a leader in 

the industry.” At a minimum, creative 

directors may be brought into salons as 

consultants. 

Ultimately, the creative director is a 

unique kind of nail professional who can 

help to elevate the salon experience for 

clients and staff members alike. Says 

Ornstein, “There are so many sides to 

running a business and having someone 

specifi c to fuel and rally creative rela-

tionships between coworkers, clients 

and communications while keeping the 

salon’s audience and aesthetic in mind is 

key to evolve your business.” 

Alexa Joy Sherman is a freelance writer and editor 

based in Los Angeles.
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Changing the look of 

your salon is a great 

way to boost 

client satisfaction 

and keep business 

booming. If your 

interior could use an 

update, check out 

these expert ideas for 

every budget.

Changing the look of 

Design
Redo

B y  K a t i e  O ’ R e i l l y

s a nail professional, beautifi cation is practically in your blood. And a great way 

to set apart your business is to create an atmosphere that’s both creative and 

comfortable in order to appeal to your clients and their desire to relax and get 

away from it all. If your salon isn’t accomplishing those things, it could be time 

to redesign your interior.

According to Michele Pelafas, owner of an eponymous, salon-centric 

interior design company in Chicago, changing the overall look of your space should be focused 

on two things: making improvements that address operational challenges and fi nding ways 

to enhance the guest experience. That means everything from replacing outdated decor or 

dysfunctional equipment to acquiring new furniture or restructuring the salon layout. “You might 

add more mani tables to increase revenue, or rearrange your shop to better highlight your retail 

offerings,” Pelafas notes. “You also can’t go wrong with improvements that help guests feel 

more relaxed; focus on fl ourishes that promote serenity and happiness.” Because the ultimate 

goal is increasing revenue, and interior design can easily become expensive, each change 

should be considered carefully and with a budget in mind. Here, experts offer some of their 

best suggestions for updating your interior without breaking the bank. P
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Mood 
Lifters
Lighting is one of the most important 

considerations when creating an 

appealing atmosphere, and table 

lamps are a simple and attractive 

way to achieve the ideal glow. 

Opt for mellow fi lament bulbs, 

which provide soft lighting, and 

place lamps between pedi units 

and on mani tables where they 

offer a sense of comfort and warmth, 

says Pelafas. “Wall sconces and chandeliers are 

great, too,” she adds. “The ‘luxury hotel’ look is 

in.” Above all, make sure that the lighting is right 

for your specifi c clientele. For instance, Sherry Le, 

manager of Birmingham, Alabama’s T&K Nails, 

keeps white holiday lights strung throughout the 

shop, year-round. “Alabamians do a lot of porch-

sitting,” she reasons, “so we went for a cute, 

porch-like look inside.”

Consider freshening things up with some 

foliage as well. “People organically connect 

to nature,” says Pelafas, “so plants help them 

to connect to your space.” As a bonus, plants 

improve air quality, notes Jeffrey Weldler, interior 

decorating expert at Vänt Wall Panels in Spring 

Valley, New York. “Set them into good-looking 

planters and keep them well-maintained and 

watered,” he advises. If you’re feeling ambitious 

(and have a bigger budget), Pelafas is a big fan 

of living walls or organic sculptural panels that 

incorporate greenery. “People delight in interest-

ing details, which stimulate curiosity and a client’s 

sense of adventure,” she says. “Even on a limited 

budget, you can create small, simple details that 

pique interest and might encourage a guest to try 

nail art or another adventurous service.”
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           Surface 
      Adjustments

A fresh coat of paint can dramatically alter the look of your salon. Emily McBrayer, who runs the nail salon within The Spa at Oak 

Haven in Sevierville, Tennessee, likes to repaint every three or four years. Consider using contrasting and complementary colors 

when you paint. “When done right,” says Weldler, “an accent wall can help the rest of a salon’s decor really come together.” 

However, the key is to go with a shade that doesn’t draw too much attention. “One idea is to take a color from the salon’s logo,” 

Weldler says.

When it comes to color selection for paint and otherwise, neutral hues are the safest bet for creating a comfortable, relaxing 

space. The 2017 color wheel revolves around warm and taupe-inspired grays, and soft beiges—which, ac-

cording to Pelafas, complement the lounge-like air of hospitality that currently characterizes design. 

“For a while, there was a trend toward bright, girly, playful colors,” she notes, “but now it’s 

about conveying luxury and gender-neutrality.” To that end, Pelafas says now is not the 

time to invest in wild colors or princess thrones.

Instead of plain storage containers and cabinets, you might also give drawers and 

cupboard doors a more sophisticated look with colors or designs that complement 

the rest of the space. That’s what Le did with the bins where the salon stores 

its towels: “We used to keep them in a plastic sliding dresser, but now they’re 

decorative enough to keep next to pedi thrones.” This solution has proven both 

fashionable and functional. “Now we don’t have to walk farther to retrieve new 

towels and can keep more on hand.” To camoufl age an older reception desk 

made of “ugly” faux marble, Le also resurfaced the furniture using hand-applied 

wallpaper. “It worked out well, so we did the same thing with our drying table,” she 

says, adding that Pinterest is a great source for such repurposing ideas.

What you place on your walls (and windows) makes a big difference, too. Pretty 

drapes and textured panels are a big trend for 2017, according to Pelafas. “They add 

interest and warmth, plus some sound absorption,” she says. “For a small investment, they 

create a big punch and can make even a small booth look a lot more interesting.” 

Another way to communicate more artfully—and playfully—is with signs. “Custom-

made signs in fonts and colors 

that refl ect your logo add 

interest and pique guests’ 

attention—meaning they may 

be more likely to notice your 

waxing area or party room,” 

explains Pelafas. “If you offer 

eyelash extensions, consider 

a sign that reads Lash Spot; 

it’ll likely boost revenue.” A 

chalkboard menu is another 

option for sharing informa-

tion in a fun, playful way. “Our 

techs draw pictures to highlight different colors or services every 

day,” McBrayer says. Meanwhile, Le found inspiration in a 5-foot-

wide magnetic board she spotted on Pinterest, on which she and 

the staff post inspiring quotes and pictures of nail art and display 

legal documents, too. “We glued rhinestones to it, as well as little 

acrylic-painted glass jars,” she says. “We always feel better when 

we can upcycle what we use!” 

Neutral hues are the safest bet 
for creating a comfortable, 

relaxing space. The 2017 color 
wheel revolves around warm 

and taupe-inspired grays, 
and soft beiges.
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Furniture 
Fixes
Although it tends to be one of the priciest aspects 

of your interior design, the right furniture is a crucial 

part of the overall look—and one that also con-

tributes to the comfort of your clients. That’s why 

McBrayer worked with a designer to custom-tailor 

pedicure chairs and benches with specifi c measure-

ments, based on Spa at Oak Haven’s clientele—

older, sometimes larger guests. “It was worth the expense,” she says. In fact, when budgeting, McBrayer puts top priority 

on anything clients have to touch or use—a key reason she believes it’s a good idea to replace major design features, such 

as waiting room seating, every three to four years. “Anything purely aesthetic can be budget-priced,” she says. 

    Smaller touches can also have a big impact on your furniture. For example, 

McBrayer changes out the pillows on pedi thrones every few months and 

swaps candles according to the season (think pumpkin for autumn and lilac for 

spring). “We also change out the towels seasonally to keep things fresh, as well 

as the blankets on the waxing tables, and make sure to add a few new colors 

to the polish palette,” McBrayer notes. “No matter your salon’s size, it’s the little 

things that enhance ambiance.”

Accent pieces are a smaller investment with a potentially big payoff. To wit, 

multipurpose bars, where clients can get add-on services, such as brow-

shaping or a blowout, are trending. “Multipurpose areas always make good 

use of space,” says Pelafas. “If you have room for another bar in back where 

you could serve water, wine or champagne, even better.” You may already 

have some other accent pieces on hand that can simply be repurposed, so 

work with what you have. “Think backlit nail polish displays,” says Pelafas. 

“Or, seek out a pretty server at a garage sale to enhance the appeal of a 

beverage table.”

Whether the changes you make are big or small, the collective way they 

come together to enhance your space will be the ultimate payoff—for you, your 

clients and your business as a whole.  

Katie O’Reilly is a Berkeley, California-based writer and editor. P
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From attracting new clients to boosting your profits, 

there are plenty of reasons to start offering beauty treatments beyond 

the mani/pedi menu. Find out how nail salons are branching out with 

other offerings and why you may want to as well.

B y  A n g e l a  M e l e r o

WE GET IT. When you’ve mastered a fi ne art, like nail services, it’s 
natural to focus all of your efforts on making those offerings 

as impactful as possible. However, as the beauty market continues to become more saturated and competitive, maintaining a 

narrow niche can hold a salon back, preventing it from reaching its full potential and reaping maximum revenue. That’s why a lot of nail salons 

have started to offer other types of beauty services.

Whether it’s facials, massages, brow shaping or blowouts, these extra offerings are adding value to the typical nail salon experience and 

getting clients talking. “Not only does the client leave feeling better than ever, but the chances of that individual sharing her feedback with  

others becomes much greater,” says Buddy Sims, manager at Bella Dea Day Spa in Omaha, Nebraska. When you sell more services and 

attract more clients, it doesn’t take long for your sales to surge.

Offering even one or two new services can have a dramatic effect on your salon’s overall image as well, says Samira Far, founder and 

president of Bellacures, a nail salon with several locations in Southern California and Texas, where the service menu features a wide range of 

nail, hand and foot treatments as well as a full waxing menu and massage options. “Additional treatments allow for more of a one-stop-shop 

experience,” she explains, noting that the convenience of being able to get everything in one place, as opposed to visiting multiple establish-

ments, can turn your salon into a truly desirable destination. Of course, there’s a lot to consider when expanding your menu offerings. Here, 

we asked nail businesses who have successfully branched out how they did it, so you can, too. 
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CONSIDER THE 
POSSIBILITIES

When thinking about what treat-

ments to add to your menu, the 

options can be overwhelming. Do 

you want to sell your clients on 

facials, waxing, massage, spray 

tanning, hairstyling or lashes? 

The decision should primarily 

be dictated by the wants and 

needs of your clients, notes Far. 

When Bellacures fi rst opened 

in 2006, she explains, the salon 

was a nails-only operation. That 

changed quickly once the team 

noticed a substantial number of 

clients requesting massage and 

waxing treatments. Nail tech Rosa 

Vargas, who works at Chroma 

Salon and Spa in West Palm 

Beach, Florida, also considered 

what clients wanted when she 

began offering trendy facial 

treatments, like waxing, micro-

dermabrasion and European 

facial massages. “When the salon 

opened in 2014, I only offered 

nail services even though I was a 

licensed esthetician,” Vargas says. 

“I added skin care a year later, due 

to high client demand.” 

Although Bella Dea, which 

opened in 2004, is best known 

for its stellar and innovative nail 

treatments, Sims says they offer 

a full-service menu that includes 

hair care, massage therapy, a full 

list of facials, waxing treatments 

and body wraps. For nail clients, 

notes Sims, the key is to have 

plenty of fast and easy options 

that don’t add a lot of extra time 

to the service they’ve already 

booked. “While my client’s Shellac 

is soaking, I’ll offer a collagen 

hand mask and a stylist will tint 

brows or offer a quick brow, lip or 

chin wax,” explains Sims. “In turn, 

a nail service could be offered with 

a color process hair treatment.” 

Vargas seconds the need to keep 

things quick and convenient, stat-

ing, “Some clients just don’t have 

the scheduling fl exibility.”

GETTING 
STARTED

A lot of in-demand services may 

seem worth offering, but it’s vital 

to pinpoint one or two that you 

want to explore. Then, you’ll need 

to think about what’s involved in 

getting those offerings up and 

running. For starters, do you have 

enough space in your salon to 

perform certain treatments? Ser-

vices such as body waxing, mas-

sage and eyelash extensions will 

likely require a private area, and 

possibly a bed or reclining chair. 

“We have one treatment room for 

waxing that includes a bed and 

supplies,” says Far. “Shoulder 

massages are done in the mani/

pedi chairs.” Meanwhile, Sims 

says Bella Dea’s layout strategy is 

a part of its success. “The salon 

fl oor is divided in half by six hair 

stations and six nail stations,” he 

explains. “Toward the back of the 

salon fl oor, two pedicure thrones 

mirror two wash basins. The salon 

fl oor is open, while the spa area 

is more intimate and private. The 

entrance to the spa wing takes 

you down a softly-lit hallway with 

two rooms for esthetics and two 

rooms for massage.”

Depending upon the type of 

service and the region, nail techs 

may need to take classes and/

or acquire special licenses or 

certifi cations as well. Obviously, 

if you already have staffers with 

the requisite credentials—as Sims 

does—you’ll be a step ahead 

of the game. “The estheticians 

at my salon are dual-licensed in 

nails and esthetics,” he explains. 

If you have employees who 

BEYOND 
THE 
NAIL 
MENU
Take a look at the services nail salons 
are adding to their offerings and the 
typical costs associated with each.

Brow Waxing ...................... $15-$20

Facial Waxing ............. $10 per area

Bikini Waxing ..................... $35-$65

Arm/Underarm Waxing .... $20-$35

Leg Waxing ......................... $45-$65

Facial Treatments ...........$30-$100

Massage ....................$1 per minute

Spray Tan ............................ $35-$45

Eyelash Extensions
 ......................... $150-$200 (full set)
 .........................................$50-75 (fi ll)

Hair Trim ............................. $25-$35

Hair Blowout/Style ............ $25-$50
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Look for this Cuccio Naturalé Bohemian Beauty Butter Display 
at all participating Cosmoprof stores nationwide!

LIKE US ON FACEBOOK.COM/CUCCIOSPA

cuccio.com

LIMITED

EDITION!

720576

REG $9.99  SAVE $2.00 

spa/SALON SPECIAL

EACH 8 OZ. BUTTER

with Tangerina & Argan 

Revitalizing & Moisturizing

$7.99
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don’t yet hold the necessary 

licenses, you might want to 

consider investing in courses 

and programs for them, should 

your budget allow, instead of 

hiring additional employees. 

One of the best things about 

taking classes is that most also 

offer instruction on marketing 

the services. In the end, the 

skills that your staff learns could 

result in a substantial return on 

your investment.

Another major consideration 

is the potential need for addi-

tional insurance coverage. 

“Each service can have its own 

separate insurance requirements, 

but most should be covered 

under a basic practitioner’s 

policy,” notes Sims. “Here in 

Nebraska, a new law requires 

a separate insurance policy 

for eyebrow and lash tinting. 

Beyond that, most of our 

services are covered under the 

same policy, no matter what 

the scope of practice—but 

every state is different.” Bottom 

line: Before you jump into any 

menu expansion, consult with 

an insurance professional to see 

what type of coverage might be 

needed for any services you’re 

thinking about offering, as well 

the potential risks involved. 

Once you’ve decided on 

a service or two, a period of 

trial and error will be the key 

to making sure they’re a good 

fi t for your establishment and 

clientele. “I recommend buying 

samples or smaller quantities of 

supplies and educating yourself 

on the product, service and 

median income expected,” says 

Sims. “Try it on yourself and at 

least one other person before 

taking it to the salon fl oor.” From 

there, you might start offering the 

service to clients at a special 

introductory price. After using 

up your initial product, you 

should have a clear sense of 

whether the service is going 

to succeed in your salon—and 

client response will help you 

determine if it’s going to be worth 

your time and investment to 

continue doing so, notes Sims.

ADD IT UP
For all of the potential pluses 

that come with expanding your 

service menu, you’re ultimately 

running a business, and these 

new offerings need to make 

sound fi nancial sense. The good 

news is that, for many, the proof 

is in the profi ts. Vargas says 

tacking on facial treatments has 

been a defi nite boon for her 

business. “The additional ser-

vices have increased my profi ts 

by 50 percent,” she reveals. 

“They’ve been instrumental in 

growing a loyal client base and 

future referrals.”

Sims advises that when 

new offerings complement your 

business well and are executed 

properly, they should work 

seamlessly into your regular 

service routine. “For instance, 

I recently had a client who I 

passed along to a cosme-

tologist who had a few extra 

moments to spare for brow 

shaping and a bang trim,” he 

explains. “Because we were 

prepared and educated, the 

client was willing to spend $50 

more than she had intended 

and walked out of the salon at 

the same time she had originally 

planned on leaving. Over time, 

as we’ve upheld these kinds of 

standards and practices, the 

traffi c has become constant and 

the profi ts bountiful.” 



Meet the app for  

Nail Artists who want  

to increase their  

business without  

adding overhead.  

JOIFUL provides the  

tools, clients and  

rewards. In return,  

Artists receive up to  

75% of the treatment 

price — while bringing 

mobile nail treatments 

to the masses.
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the future of beauty?
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coming to your  

city soon.

HAIR, NAIL, FACIAL, MAKE UP & MASSAGE ARTISTS
*Offer ends 0 /17. Must have a valid professional license.

JOIFUL ARTISTS WANTED 

MORE MONEY & MORE CLIENTS 
ARE JUST A TAP OF AN APP AWAY

Your life. Your career. Your terms.



104  N A I L P R O   M A Y  2 0 1 7

SEEING DOUBLE
One new business has realized the value of combining nails with another beauty service right off the bat. When its fl agship location opened in New 

York City’s Tribeca neighborhood in January, MB45 became the only salon in the area to specialize in simultaneous nail and hair services in 45 

minutes. “All manicures and blowouts are conducted at the same time,” says Fernanda Lacerda, who cofounded the salon with Manuela Giannini 

(with whom she also owns SoHo’s trendy Maria Bonita Salon & Spa). “The nail tech has a special station with a retractable table that the client can 

place her hands on to receive the manicure service while in the stylist’s chair.” The studio currently has eight nail techs and eight stylists, three 

of whom hold dual licenses in hair and nails. The signature services range from $65 to $75, which includes a blowout, braid or updo with a gel or 

polish manicure. Additional offerings, such as gel polish removal and makeup application, increase the time and cost. Although the goal is to bundle 

the services, Lacerda says MB45 will cater to walk-in clients who only want their hair or nails done if there’s an opening available. “Clients are 

surprised and thrilled that they can get two 

services done at once, in only 45 minutes,” 

says Lacerda. “They tell us we’re making 

women’s lives easier.” Naturally, the ap-

peal extends well beyond the Big Apple, so 

Lacerda ensured that the concept, branding 

and design could be easily replicated and 

franchised: “Opportunities to franchise are 

available now, and we hope to expand within 

the tri-state area as well as nationally,” she 

says. To learn more, visit mb45studio.com.

—Alexa Joy Sherman 

Angela Melero is a freelance writer based in Los Angeles. 
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Program Includes:
1 - 64 oz. Lavender Mineral Bath
1 - 80 oz. Lavender Scrub
1 - 64 oz. Lavender Butter Cream
1 -  8 oz. Lavender Massage Oil
1 - 64 oz. Lavender Moisture Mask

For Retail:
2 - 8 oz. Lavender Butter Cream
2 - 10 oz. Lavender Scrub
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Mothers are often our first 
mentors, confidantes and friends. 
For many techs, mom was also 
the one who introduced you to the 
world of beauty and encouraged 
you to follow your dream of 
becoming a nail professional. 
In celebration of Mother’s Day,
10 nail pros pay tribute to the 
special ladies in their lives 
by sharing stories of how their 
mothers (and grandmothers!) 
helped shape their careers. 
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Here’s to 
You, Mom!
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B y  F r a n c e s c a  M o i s i n
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“My mom, Memory Harris, encouraged my nail 

passion through every phase. When I was in high 

school, she bought me an acrylic kit so I could start 

learning. After I had my son, Jarrett, and got tired 

of working retail, she supported my idea of going 

back to school for a nail license. She provided 

fi nancial help when it came time to open my salon 

and took care of my two young boys when 

I began competing. I can’t begin to express my 

appreciation for all that she does for me and my 

kids.” —Allie Baker, owner of Nail It! salon and 

EzFlow global brand ambassador, Central Point, OR

“My grandmother was quite a fancy lady, always fl ourishing 

beautifully manicured hands, and that’s where I got my love 

for the art of painting nails. But it’s my mom, Dawn White, 

who encouraged me to join the industry. I was working at 

an elementary school and loved being with the kids, but I felt 

frustrated because I had no outlet for my creativity. My mom 

suggested that I take a nail course, then served as a hand 

model once a week so I could hit my required number of 

sets. This year was big for me: I got married 

and opened my salon. She helped me 

purchase product and 

equipment, then stood 

right by my side as I 

turned into a crazy lady 

trying to hang wallpaper. 

I don’t think anyone else 

could have tolerated me 

in that state.” —Deanna 

White Stelmaschuk, owner 

of The Soho Studio, 

Fairview, AB, Canada
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“My mom, Lynn Bailey, would have loved for me 

to mimic her lead and become a teacher, yet 

she never brushed off my dreams of a career 

in cosmetology. She supported all of my 

crazy, artsy notions and was a solid infl u-

ence—both emotionally and fi nancially—

when I entered school to become a nail 

tech. She could be fi rm, but sometimes 

tough love is the best form of motivation.” 

—Michelle Sproat, owner of Inspirations 

Design Salon & Nail Bar and Inspiring 

Nails Academy, Kingsville, Canada

“My mother, Nancy Hauk Creek, is a military mom of 

four boys, business owner, nutritionist and my big-

gest professional infl uence. I was a creative kid, so 

she suggested I go to cosmetology school, then paid 

my tuition and let me practice on her hands while 

I was learning. It would take me nearly three hours 

to complete a manicure, during which time I almost 

always cut her with my fi le, yet she always said, ‘My 

nails couldn’t look better.’ That lit a fi re in me to be 

the best.” —John Hauk, two-time NAILPRO Team Cup 

champion and owner of Royalty Beauty, Dayton, OH 

“My mother passed away when I was a baby, 

so I was raised by my dad and his mom, Irene 

Kandalec. She played a huge role in my life. I 

was 12 years old when she passed away and 

already obsessed with nails. I remember what I 

was doing the morning when I got the sad news: 

covering my painted pinky in a mound of tiny 

crystals. At my grandmother’s wake, I picked 

some of them off of my fi nger and placed them 

beside her, promising in that moment that I’d fi nd 

a way to turn my passion into a lucrative, full-time 

career.” —Julie Kandalec, celebrity manicurist and 

Paintbox creative director, New York City
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“My mother, Doris Hodges, was in the beauty biz 

before she started having kids. She taught me how 

to paint nails and to leave the moons unpolished by 

swirling my brush in a ‘7’ motion, with a curved swipe 

across the moon, then going down three strokes to 

cover the remaining nail. I later went to college for 

business and accounting, but by age 38, I felt burned 

out, so I quit and started beauty school at night. 

My mom passed away when I was in my early 20s, 

without getting the chance to see me follow in her 

career footsteps. My few photos of us together were 

lost when Hurricane Wilma fl ooded my home—but I 

still have her original shears and Marcel curling iron, 

so I often feel like she’s still with me.” —Karen Hodges, 

owner of Morning Glory Beauty, Fort Myers, FL
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“Mom Pop is an incredibly chic lady. She worked as 

a stylist, always sporting colorful outfi ts with heels, 

regardless of where we were going. As a kid I loved 

keeping her company at the nail salon. I’d arrange 

the lacquers in rainbow order and raptly watch the 

manicurists paint. When she let me pick out my own 

Tinkerbell polish, I was so excited I ran around the 

house clutching the little bottle—then dropped it in the 

kitchen and watched it permanently stain our fl oor. To 

my surprise, she didn’t punish me, but rather bought 

me a new one. Today, whenever I go home to visit my 

family, my mom has a new design request. She’s my 

most demanding client.” —Miss Pop, editorial nail artist 

and CND creative ambassador, New York City

“When I was starting out, I didn’t even know how to work 

an electric fi le, so my mom, Pamela Rowley, bought my 

fi rst practice supplies. Later, when I moved to Cape 

Coral, Florida, and didn’t know anyone, she helped me 

get clients by sending all the women from her offi ce to 

my salon. Losing my mom to cancer six years ago was 

one of the hardest diffi culties I’ve had to overcome. But 

I know she’d be so proud of all I’ve accomplished as an 

educator, mentor and artist after 15 years in the business.”

—Shanna Rix, nail technician at ProFiles, Cape Coral, FL
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“I opened my fi rst business when I was 

18, and my mom, Kathleen Putinas, was 

instrumental to my success at that young 

age. She has always lent moral support. No 

matter how funky my nail test-designs got, 

she’d look at her hands and say ‘I love them. 

They’re beautiful.’ She worked with me at my 

current salon for 12 years, helping manage 

the business. Clients loved her! She remem-

bered details of their lives and made each one 

feel special. People still ask about her even 

though she retired three years ago.” —Somer 

Adams, owner of Labella Salon, East Windsor, CT  
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 Francesca Moisin is a journalist and the author of Phasmantis: A Love Story. She lives in Brookline, MA.         

My mom, Teresa Spitzer, still works as a nail tech. She 

taught me all I know about the business, and she was 

so excited when I decided to make it my career. While 

I was in nail school, my mom let me spend hours prac-

ticing acrylics on her, then showed me little tricks and 

tips to help perfect each nail. We’ve worked together 

in the same salon for four years and every day is fun. 

It’s amazing to have a great role model I can turn to for 

advice.” —Marielle Marie Spitzer, nail tech at 

Nail-issimo! Salon and Spa, Billings, MT  

“While I was in nail school, my mom let me spend hours practicing acrylics on 
her, then showed me little tricks and tips to help perfect each nail.” 

—Marielle Marie Spitzer
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Cater to teen clients with red carpet-worthy nail art 

inspired by the top prom dress trends.

THE DATE. THE DRESS. THE NAILS. Prom season is about to kick off, and now more 

than ever, teens are treating the high school milestone like an A-list event, carefully curating Instagram-worthy 

formal looks down to the very last detail—including nails fi t for the occasion. Teenagers will soon be pouring 

into the salon, looking to you to create chic, playful and on-trend tip couture to match their highly stylized 

aesthetic. To help, we tapped three of-the-moment nail artists to create nail art inspired by the top dress 

styles spotted on Hollywood teen queens. Here, step-by-step tips to recreate their designs, plus must-have 

nail art necessities sure to make any teen client feel like a star on her big night. 

B y  Ta y l o r  F o l e y
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Step 1 Apply two coats of black 

polish and let it dry.  

Step 2 To create a starting point for 

the fl ower, use a striping brush to paint 

“V” shapes around the center of the 

nail with white polish. Then, paint short 

white lines inside each “V,” lightly brush-

ing up and down to create imperfect, 

jagged lines. Repeat this step until each 

“V” is fi lled in. 

Step 3 Paint an orange circle in the 

center of the petals and let it dry. 

Step 4 Roughly fi ll in one half of the 

orange circle with black polish. 

Finish with top coat.  
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Victoria Justice

Petal Pusherr
Artist: Jessica Washwick

From corsages to boutonnieres

to bouquets, fl owers aren’t just

essential accessories for the 

prom experience—they are this

season’s most sought-after

pattern. But, unlike the styles 

of years’ past, the trend is less

cutesy and more dramatic (think: 

moody, painterly fl owers instead

of tiny blooms). The key to

recreating the pattern on nails? 

An imperfect painting tech-

nique. “With a striping brush, I 

lightly brushed up and down as I 

painted the petals,” says Jessica 

Washwick, nail artist and creative 

director for New York-based Van

Court salon, who adds that the 

oversized design looks best on 

shorter nails.

1
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CuccioPro
Master Artist

800.762.6245 

cuccio.com

China Glaze
Stripe Rite

800.635.8966

chinaglaze.com

Hand & Nail Harmony
Mini Gel Striper

714.773.9758 • prohesion.com

Sha-Nail Pro
Stickers

213.485.8308

 skylinebeautysupply.com

Morgan Taylor
Designer Plates Nail Art 

Stamping Kit

714.773.9758

 morgantaylorlacquer.com

DL Professional
Dotting & Marbling 

Nail Art Tool Set

800.645.5118

burmax.com

Backscratchers
Shaker Top Glitter

800.832.5577

backscratchers.com

OPI
GelColor Artist Series

800.341.9999 • opi.com



Step 1 Apply two coats of metallic 

gold polish and let it dry. Use a striping 

brush to outline the perimeter of the 

nail with black polish. Then, paint a 

black diamond shape in the center of 

the nail. 

Step 2 Paint three circles on the nail 

with sheer black polish. Then, paint 

black fl ower petals on each of the 

sheer black circles and let them dry. 

Step 3 Paint a lace pattern in between 

the fl owers and around the diamond 

with black polish. 

Step 4 Apply nail glue to the base, 

free edge and center of the nail. Then, 

apply colored rhinestones and charms. 

Finish with top coat. 
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Gigi Hadid

Modern
Romance

Artist: Ran Kowatari

Equal parts classic and alluring, 

lace provides a dose of drama to

any canvas, including nails. Nail

artist Ran Kowatari transforms 

the lingerie-inspired style into

something more teen-friendly by

layering it over a metallic base.

“A chunky glitter, sheer black 

polish and colored gems give the

design dimension,” says

Kowatari. “The design looks 

elegant, but isn’t overly simple.” 

1

3

2

4
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Caption
Art Screens

800.777.9170

youngnails.com

Christrio
Glitter

800.574.4252

christrio.com

IndieGirl
IndieIcing

909.548.2787

indiegirlbeauty.com

Bio Sculpture Gel
Edgi Art Square Studs

800.770.4493

 biosculpturegel.com

NSI
Secrets Swarovski Crystals

800.354.6741 • nsinails.com

NG Designer Nail Jewelry
Gems

jewelsfornails@gmail.com

ngdesignernailjewelry.com
LeChat

CM Nail Art

800.553.2428 

 lechatnails.com

Cina Nail Creations
Nail Art Pen

800.762.6245 • cinapro.com

En Vogue 
Simply Decals

888.659.5559

envoguenails.com



Step 1 After prepping the nail, paint the 

bottom third of the nail with pink nail polish 

and let it dry. 

Step 2 Use a striping brush to paint a 

silver horizontal line along the cuticle, 

leaving a section of negative space 

between the silver and pink polish. 

Step 3 Paint a silver arc across the tip, 

from left to right. 

Step 4 Fill in the arc with silver polish and 

let it dry. Finish with top coat. 
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Keke Palmer

Bare 
Instincts

Artist: Miss Pop

Crop tops may have transitioned

into formal wear, but the secret 

to donning the fl esh-baring style

is revealing just a hint of skin.t

The same rule applies when

mimicking the nearly-naked look 

on nails, says Miss Pop, nail art-

ist and creative ambassador for

CND. For her design, the New

York-based tech emphasizes the

natural nail with a few strokes of 

metallic polish along the cuticle

and the free edge. “This look will

complement most nail lengths 

and shapes,” adds Pop, who 

notes that the bubblegum pink 

base keeps the peekaboo look 

youthful and fl irty. “The style is of 

the moment, but the colors are

classically feminine.”
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Color Club
Nail Art Stripers

800.221.8080 • colorclub.com

Mia Secret
Chrome Mirror Nail Liner

626.581.4444 • miasecretnails.com

CND
Additives

800.833.6245 

cnd.com

BioSeaweed Gel
Liner Brush #3

844.639.7618

bioseaweedgel.com

Entity
Nail Art Brushes

714.773.9758

entitybeauty.com

Light Elegance
LE Gel Paint

800.275.5596

lightelegance.com
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Happy 
Feet

B y  J e n n i f e r  C a r o f a n o

Salon owners share their most successful 

pedicure marketing promotions.

I
t’s that time of year again. Clients have shed their wool socks and winter boots for 

strappy sandals and pretty painted toes. To help you get your fair share of the market 

(and then some!), we reached out to salon owners around the U.S. to reveal their most 

successful strategies for a runaway pedicure season. 
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continued on page 124

Hand 
Out 
Swag
Everyone loves free stuff, 

including clients. Use 

the opportunity to send 

home a sample that will 

help them care for their 

feet—and with every use 

it will remind them that 

they need to book again 

with you. “Spend a few 

extra dollars for gifts for 

your clients. In spring, 

we offer a complimentary 

foot fi le for clients to use 

in the shower,” says Jeffi  

Girgenti, owner of The Nail 

Café, in Woodland Hills, 

California. “For summer, 

we offer a 1-ounce size 

crème for their purse. We 

advise clients to use the 

lotion on their hands and 

rub the excess cream on 

their heels when wearing 

fl ip-fl ops.” 

Create a Buzz 
Around Your 
Pedi 

Bowls
Clients may take for 

granted that you 

offer a comfortable 

chair and a sooth-

ing soak with each 

pedicure service. 

Remind them just 

how spectacular your 

salon is by highlighting 

your upgraded equip-

ment, superior sanitation 

or eco-friendly services. Traci 

Dungan, co-owner of the ProFiles 

franchise in Florida, recently promoted the salons’ revamp of its 

pedicure areas in local advertising and on social media. “We now 

have new portable tubs made especially for pedicures and we’ve 

incorporated hot stones into the service,” says Dungan. “We also 

reminded clients that we use a hospital grade cleaner for the tubs 

and stones that meets state board and OSHA standards.” 

g

ip-

tation 

ces. Traci

f th P Fil

Partner Up 
with Brands 

You Love
Enlist the help of your favorite brands to help 

sell your pedicure service. A new color collection 

or service created around a line of products may be 

just the thing to peak clients’ interest and tip the scales toward a full book. “We partnered with Floss Gloss to 

promote their new colors,” says Rita de Alencar Pinto, founder of Vanity Projects in New York and Miami. “We 

offered a basic mani/pedi at a discounted price and pushed [the promotion] through social media channels.” 

Similarly, Carla Hatler, owner of Lacquer in Austin, Texas, used pedicure season as an opportunity to introduce 

clients to Footlogix. “We created a new pedicure on our menu using the full line of Footlogix products. We 

offered any customer that booked a Deluxe pedicure a complimentary upgrade to a Footlogix pedicure,” says 

Hatler, who adds that the staff was also trained on the ingredients and benefi ts of the line. “It was so successful 

because the team felt like they had something special they could give to their clients, and clients were surprised 

and delighted by a complimentary upgrade. It resulted in rebookings and dramatically increased our home care 

sales of Footlogix products.”
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The Footsiebath Professional 
Pedicure Spa features an ergo-

nomic design, soothing vibration 

and temperature control, and a fully 

retractable cord for easy storage. 

800.533.8535, footsiebath.com

The Gulfstream La Rosina features sleek, 

modern lines and a hidden plumbed foot bowl 

that slides in and out from the base of the 

chair. The model also features back and seat 

massage and an optional manicure table for 

a multi-functional piece with a small footprint.  

877.622.4853, gulfstreaminc.com

The compact and portable 

Continuum Pedicute 

features adjustable leg support, 

three levels of vibration and 

heat for client comfort, and 

requires no hoses or connectors. 

Plus, the eco-friendly design 

uses just 1.5 gallons of water 

per service. 877.255.3030, 

mycontinuumpedicure.com

Complete with gold furnishings 

and client controlled heat and 

vibration, the Belava Elevate 

also features a built-in platform 

with an attached cabinet and 

pedicure tub. The chair pivots for 

easy client access, plus, techs 

can adjust the chair’s position 

(up and down, and forward and 

backward) to work comfortably. 

888.708.7131, belava.com

Designed with busy techs in mind, the Lexor Elite features its Auto-Fill 

System. Switch it on and the basin fi lls completely. Once the basin is full, the 

water automatically shuts off and the whirlpool jets start, leaving the tech more 

time to focus on the client. The chair also includes a Digital Control System 

that allows techs to easily monitor the temperature, seat position and the LED 

color-changing bowl display. 888.479.6916, lexor.com

Pedicure Chairs, 
Tubs and Liners

The latest and 
greatest in
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Call Out 
Your Pedi 

Credentials
Got special training to perform medical grade pedicures or the skills to work on a spe-

cifi c population? Or, are you a whiz at toenail art? Let your clients know! “My most successful 

marketing promotion was to set myself apart from the ordinary salons in my community of Key 

West,” says Karen Hodges, owner of Morning Glory Beauty in Fort Myers, Florida. “I took Janet McCormick’s 

Advanced Nail Technician training course and, after I completed my training, I created a referral relationship with 

the podiatrist in my community. I made sure my cards were available at the podiatrist’s and the dermatologist’s 

offi ce in my small town. The word got around that I was the person for diabetics or other chronically ill persons to 

come see.”  

Offer a 
complimentary 

service
Entice clients to book a pedicure with simple add-on 

services. “For a limited time at the start of pedicure 

season, I offer two free simple, hand-painted toenails 

with the purchase of my spa pedicure or ultimate 

pedicure,” says Lucia Etchamendy, owner of Lucia’s 

Hair and Nail Salon in Barstow, California, and general 

manager at The Spa at Fort Irwin, California. Girgenti 

also encourages clients to book an elevated service by 

offering a free manicure with every spa pedicure.

For a limited time at the start of pedicure season, 
I offer two free simple, hand-painted toenails with the 

purchase of my spa pedicure or ultimate pedicure.
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An alternative to the traditional 

pedicure tub, the portable and 

eco-friendly Red Dragon Steamer 
Sauna and Barrel uses just one 

cup of water per service. Crafted 

from mold-resistant wood, clients 

place their legs inside the barrel, 

resting their feet on the included 

foot massage platform. In lieu of a 

soak, a separate device (attached to 

the barrel via a fl exible tube) creates 

enough steam for one 15-minute 

treatment. 800.669.9430, 

nailsuperstore.com    

The Whale Spa Alden Crystal is built for busy salons with acetone- and abrasion-

resistant leather seating and a sloping chair design that allows techs comfortable and 

easy access to clients’ feet. For clients, the model offers purse hooks, customizable 

Shiatsu massage and an optional iPad holder. 888.650.7888, whalespainc.com        

Liner Lowdown
•  Belava single-use disposable liners are designed and manufactured in the U.S., and can recycled in a standard recycling bin. 888.708.7131, belava.com

•  The clear, disposable FantaSea foot bath liners feature a reinforced elastic edge for a snug fi t on most pedicure tubs. 800.645.5118, burmax.com

•  Footsiebath disposable liners are now BPA-free and redesigned for a better fi t. 800.533.8535, footsiebath.com

The Living Earth Crafts Contour features 

a retro mid-century silhouette paired with 

modern day amenities, including a seat 

with automatic recline, heat and massage, 

a fi berglass tub (complete with refl exology 

nodes) and a sleek embedded control panel. 

800.358.8292, livingearthcrafts.com  

The stylish Noel Asmar Stainless 
Steel Pedicure Bowl can be integrated 

into almost any salon design. Plus, its 

durable, lightweight construction makes 

it easy to use and the bowl is a cinch to 

clean between clients. 800.772.1408, 

pedicurebowls.com

Inspired by the trademark red soles on a pair of Christian 

Louboutin heels, the Litebox Electronics Development 
Stiletto features a bold red design element that peeks out 

from beneath the chair. The model also has an adjustable foot-

rest, a tempered glass bowl (compatible with disposable liners) 

and two seat options. 844.548.3269, lite-box.com
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NAIL CLINIC BY LINDA KOSSOFF

Mind over Matter
Contrary to what you might have heard, you 

don’t have to be religious or even spiritual to 

reap the rewards of meditation. Furthermore, 

science has shown that the feelings of clarity 

and calm that meditators experience are 

not just in their imagination. In one land-

mark 2011 study, Harvard researchers at       

Massachusetts General Hospital revealed via 

neuroimaging that just eight weeks of daily 

meditation actually increased gray-matter 

density in the parts of the brain associated 

with learning, memory, self-awareness, 

compassion and introspection. 

How does meditation accomplish this 

magnifi cent feat? The answer lies in brain 

waves, produced by the electrical pulses 

that are created in our brains as nerve cells 

communicate with each other. Brainwave 

frequencies vary from slow to fast, de-

pending on what we’re doing and feeling. 

Medium frequency waves, called beta 

waves, dominate our normal waking state 

of consciousness. But when we meditate 

by staying still and focusing on “the now,” 

our brain moves into a slower, resting state 

and produces alpha waves. If we then go 

further into a deep meditative state, our 

brain begins to produce even slower theta 

waves, which are most commonly experi-

enced during sleep. Even slower are delta 

waves, experienced in deepest meditation 

and dreamless sleep.

Now, we certainly need beta waves in 

our lives, otherwise we’d never get any-

thing done! However, we also need breaks 

from beta so we can better process the 

events of our lives, rest and heal. Unfor-

tunately for most of us, such breaks don’t 

happen naturally. Enter meditation, which 

brings us into a resting and healing state. 

“In today’s busy lives, it seems adrenal 

exhaustion is the norm, and we oper-

ate on ‘empty’ too often,” notes licensed 

mericans are used to quick fi xes. We seek same-day delivery services, rely on fast-acting pain relievers and grow 

antsy when Siri takes a few extra seconds to answer a question. But as the tempo of our daily lives continues to 

accelerate, our minds and bodies are virtually begging for a break. The result: runaway stress, often presenting 

as chronic pain and illness. The good news is, a growing body of evidence shows that, in many cases, the cure for what 

ails us lies within via a simple practice known as meditation. What’s more, reaping the physical and emotional benefi ts of 

meditation requires little more than a few minutes each day and the willingness to give it a try.

A few minutes of daily meditation 

can calm your mind and improve 

your health.

Finding Zen

•  The practice of meditation was first 

documented in India in 1500 B.C.

•  Meditation first gained interest 

among non-Hindus in the U.S. in 

the 1960s. 

•  By the 1990s, meditation in the U.S. 

had become very popular, thanks in 

large part to the alternative medicine 

advocate, author and speaker Deepak 

Chopra. In 2012, 8% of U.S. adults (18 

million) used meditation techniques.

•  In 2015, the meditation and mind-

fulness industry earned nearly $1 

billion in revenue.

SOURCES: project-meditation.org; National 

Center for Complementary and Integrative 

Health (nccih.nih.gov), “Trends in the use 

of complementary health approaches in 

the United States, 2002-2012”; IBISWorld 

research

Meditation Facts
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The Choice Of Professionals
SINCE 1980

For more detailed information and a distributor near you, please visit tweezerman.com or call 1.800.645.3340
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acupuncturist Tracy Whynot, the owner of Place360 Health Spa in Del Mar, 

California. “If you don’t take the time to ground yourself and let go of stress, 

a myriad of health issues can arise.” 

When you use a few simple techniques and spend just 5 or 10 minutes to 

bring yourself into a grounded, meditative state, Whynot explains, “You will feel 

a sense of calm and your senses will be heightened.” Practiced consistently 

over a period of weeks or months, meditation helps us think more clearly, 

handle problems more calmly and feel better overall. Physiologically, we also 

win: Blood pressure and heart rate go down, and our immune system gets 

a boost. Studies also point to meditation as effective in easing anxiety and 

depression. And, yes, many people report being able to stop or reduce their 

doses of medication.

Finding the Right Fit
A quick Google search yields tons of information and advice about what type 

of meditation you should do, where you should do it and for how long. But the 

best meditation practice for you is the one that fi ts your life, so do your research 

and experiment until you fi nd the right one. Keep in mind, experts agree, you 

don’t need a Zen garden, personal guru or even a yoga mat to meditate.

Since a busy and noisy nail salon is not exactly ideal for entering an alpha 

state, you might want to try a 10-minute session when you fi rst wake up in 

the morning. If mornings are too chaotic, a short break in your car or some 

peaceful spot nearby is fi ne. Here are some additional tips from the experts for 

making the most of meditation in a hectic life:

•  Try to meditate at the same time and in the same place every day. 

•  Tell your family or roommates that you can’t be interrupted during a session. 

Like taking a bath or shower, this is a private time for taking care of you.

•  Keep meditation sessions brief, especially at the beginning. This will make 

it easier for you to maintain the habit.

•  Try combining meditation and movement, like the practice of walking 

meditation. 

•  Use a meditation app (see “Tech Support,” right).

The beauty and power of meditation lies in the fact that even one brief 

session can turn a whole day around. Says Whynot, “It’s a great ritual to do at 

either the end of the day or midday when you’re feeling frazzled. After meditat-

ing, you’ll fi nd that any project still undone will be easier to complete, and a 

much-needed, restful sleep will follow.”  

Linda Kossoff is a health and beauty writer in Los Angeles.

TECH 
SUPPORT
Need help fi nding nirvana? Although there are 

plenty of meditation classes in just about every 

city in the U.S., apps that provide meditation 

instruction and guidance have soared in popular-

ity in recent years. Here are just a few of the top-

rated options available for iOS and Android:

Buddhify offers a selection of 80 

guided meditation tracks to assist in 

different aspects of your life, such as 

sleeping, feeling stress, traveling and 

working. Sessions range from 5 to 30 minutes.      

iOS $5; Android $3

Calm targets stress with an introduc-

tory seven-day program that guides 

beginners via brief, narrated meditation 

sessions. After that, there’s the option to 

try a 21-day program. Free for seven-day program; 

varying monthly fees for subscription

Headspace provides a series of 

daily, 10-minute beginner sessions to 

help you establish the meditation habit. 

There’s also a buddy feature if you want 

mutual encouragement with a friend and a personal 

progress page. Free for level one; varying monthly 

fees for subscription

Stop, Breathe & Think is 

designed for use with Amazon’s voice-

activated devices the Echo and the Echo 

Dot, enabling you to solicit guidance from 

“Alexa” upon your command. A “check-in” feature   

allows you to monitor your moods and work on well-

ness goals. Free
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You don’t need a 
Zen garden, personal 
guru or even a yoga 

mat to meditate.
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6
To fi nish, remove residue from the nails 

with Expert Touch Nail Wipes* saturated 

with N.A.S. 99*. Then, continue with the 

service as usual.

5 
Massage the cream into the hands and 

forearms for at least 5 minutes. 4 
Next, apply Moisture Whip Massage 

Cream to your hands. Warm the cream 

between your palms before applying.

3 
Wrap the hands in a warm, damp towel. 

Wait 5 minutes, then remove the mask 

using the same towel and cleanse the hands.

2 
Next, apply a thin layer of Soothing 

Moisture Mask to the hands and forearms.1 
Apply Micro-Exfoliating Hand Polish to 

the top of the hands and forearms, and 

massage in a circular motion. Continue to ex-

foliate for 2 minutes before wiping the hands 

and forearms clean with a warm, damp towel.

OPI
Pro Spa 

800.341.9999 • opi.com

Inspired by facial skincare formulas and created in 

collaboration with a dermatologist, the new OPI  
Pro Spa collection contains moisturizing cupuaçu 

butter and antioxidant rich white tea extract for 

pampering manicures and pedicures.

BY DANA LOTH
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*Not included in collection.



de Paris®

®With over 300 Professional Implements Hassle Free Ordering Direct from Antoine de Paris, Inc.
800-222-3243  805-688-0666
www.antoinedeparis.com

Trusted for Over 40 years
PROFESSIONAL | COBALT STAINLESS STEEL INOX FRANCE

PRECISION  MANICURE | PEDICURE
PROFESSIONAL | COBALT STAINLESS STEEL INOX FRANCE

|

#11gold#14#144

nc.

USE CODE: NAILPROFREE



2 
Apply no-wipe gel top coat and cure. Then, use a makeup sponge 

to apply silver chrome powder to the nail.1
Prep the nail. Apply base coat and cure. Apply two coats of black gel 

polish, curing between coats.

3 
Use a detail brush to apply the Violet, Pink and Lime top coats 

randomly to the nail. Let the colors bleed into each other until the 

entire nail is covered. Cure.

4 
To fi nish, apply no-wipe gel top coat and cure.

Wildfl owers 
Nail Academy
Flower Glass Gel Topcoat

239.677.0578 
wildfl owers-academy.myshopify.com

Add fl air to chrome nails with Wildfl owers Nail Academy Flower 
Glass Gel Topcoat. Available in six shades.
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Essie
Gel Couture Bridal 2017

866.313.7845 • essie.com

Flirty and fun, Essie Gel Couture Bridal 2017 is 

ideal for more than just the bride-to-be. Featuring six 

colors, the collection is also available in traditional 

and gel polish.
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*Not included in collection.

Step-by-Step

STEP 1 Prep the nail. Apply a single coat of Dress 

Is More.

STEP 2 Apply striping tape to the nail in a slightly 

off-center crisscross pattern.

STEP 3 At the base and tip of the nail, paint 

To Have & to Gold within the space created by the 

striping tape.

STEP 4 Paint the remaining left side of the nail 

with Berry in Love. Then, paint the remaining right 

side of the nail with Dress Is More. 

STEP 5 Remove the striping tape while the polish 

is still wet. To fi nish, apply Gel Couture Top Coat*.  

ARTPRO TALK 

2 431 5

Berry in Love

To Have & to Gold

Dress Is More
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The Cuccio Difference:
102 Trendsetting Colours!

No Light Required! Zero Cure Time!

Flawless Finish With No Damage To Natural Nails! 

Thinner, Lighter & Stronger Results!

No Sculpting Necessary!

No Odour!

Create Perfect Smile Lines!

Regular Salon Price: $49.95

Promotion Price: 

$39.95 (Item # 5530-Intro)
at cuccio.com

Cuccio Pro Powder Polish™ Nail Colour Dip 
System is the new way to give salon and 
spa clients up to 14 days of professional 
nail colour with the wearability of a gel and 
the durability of an acrylic! This odour-free 
system utilizes specially formulated resins, 
state-of-the-art activator and finely milled, 
highly pigmented powders to create a super 
vibrant set of nail colour with an unbeatable 
high-gloss shine.

KIT CONTAINS:  1/2 oz. 5509-1/2 Passionate Pink, 
5510-1/2 French Pink, 5516-1/2 Clear, 5512-1/2 
White, 5553-1/2 Silver w/silver mica, 1/2 oz.  
Each of the treatments (6) & 3 Dipping trays (5507)

(Complete instructions enclosed.)

The trendsetting nail colour 
technology with the wearability 
of a soak off gel & the durability 
of an acrylic.

Offer expires May 31, 2017 

Everything 

you need  

IN one 

CONVENIENT 

KIT!

Exclusive

web

OFFER!

Introductory Web Offer!

Available at cuccio.com

Starter Kit
Powder Polish Get Started Today! 

INCREASE YOUR INCOME BY ADDING 
THIS HIGHLY PROFITABLE  

SERVICE INTO YOUR SALON OR SPA.  

Use Promo Code: 
Powder at checkout or 
call Tel: 661.257.7827
TOLL-FREE: 800.762.6245   
Fax: 661.257.5856

savings
20%

Trendsetting 
Colours!

Available in 1.6 oz.

in102 in
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www.premiereorlandoshow.biz • www.premieredayspa.biz 
                             800-335-7469 • #PremiereOrlando

June 3-5, 2017
Education Days June 3-5 

Exhibit Floor Open June 4-5

Off Day of Show Price

SAVE $10
Register by June 2 to

photo: NSI
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New Wave
Add a splash of color 

with the latest 
lacquer collections.

Zoya

Naturel

800.659.6909 

zoya.com

CND Vinylux

Rhythm & Heat

800.833.6245 • cnd.com

LCN

Funkytown

800.866.2457

lcnusa.com

Entity

Flair for Romance

714.773.9758

entitybeauty.com

Orly

La La Land

818.994.1001

orlybeauty.com

Essie 

Spring 2017

866.313.7845

essie.com
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OPI

Fiji

800.341.9999

opi.com

Morgan Taylor 

Beauty and the Beast

714.773.9758

morgantaylorlacquer.com

Duri

Urban Retreat

800.724.2216

duri.com

Seche

Premier Colour

800.621.9585

seche.com

Dazzle Dry

Namaste

866.398.9357

dazzledry.com

Caption

Resort 2017

800.777.9170

youngnails.com
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Step It Up
Pamper clients 

with pedi tools, chairs 
and treatments.

SpaRitual

Sole Mate 

Eco Foot File

818.988.2228

sparitual.com

Cuccio Naturalé

Body Butter

800.762.6245

cuccio.com

Gulfstream

Vienna Bench

877.622.4853

gulfstreaminc.com  

Living Earth Crafts

Dream Lounger

800.358.8292

livingearthcrafts.com

Voesh

Pedi In A Box Ultimate

516.935.2888

voesh.com

Tweezerman

Precision Grip 

Toenail Clipper

800.645.3340

tweezerman.com

Antoine de Paris 

Podorape #93

800.222.3243

antoinedeparis.com



Rediscover La Palm GelCouple 

NEWDESIGN
SAME AMAZING PRODUCT

B U Y  O N L I N E  O R  F I N D  A  D I S T R I B U T O R  N E A R  Y O U :  W W W . L A P A L M P R O D U C T S . C O M

TWO TECHNOLOGIES IN ONE PACKAGE
VITAMIN GEL POLISH + AIRGEL POLISH 
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Swept 
Away
Fill your kit 

with brushes for
 every task.

EZ Art

Master Nail 

Artist Brush Set

877.764.4447

americanails.com

Light Elegance

Flat Brush

800.275.5596

lightelegance.com

Bio Sculpture Gel

Bio Upper Arch

800.770.4493

biosculpturegel.com

Hand & Nail Harmony

Harmony Pro 9 Brush

714.773.9758

prohesion.com

Bio Seaweed Gel

Sculpting Brush

844.639.7618

bioseaweedgel.com

Christrio

Detail Brush

800.574.4252

christrio.com
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Top It Off 
Decals, stickers 
and glitter for 

on-trend 
nail art.

Kupa

Artfi nity 

Embellishments

800.994.5872

kupainc.com

Sha-Nail Pro

Stickers

213.485.8308

skylinebeautysupply.com

Backscratchers

Shaker Top Glitter

800.832.5577

backscratchers.com  

Color Club

Stamping Plate

800.221.8080

colorclub.com

Mia Secret

Foil

626.581.4444

miasecretnails.com

Cina Nail Creations

Selfi es

800.762.6245 • cinapro.com



“I believe there is no greater mission than finding a cure,
and with City of Hope leading the way, we’ll win this fight.”

2017 Spirit of Life® Annual Gala 

JULY 8, 2017 | The Mandalay Bay Ballroom | Las Vegas

Join us to support research  and treatment of cancer, diabetes 
and life-threatening diseases.

honoring 
MARK SPINKS
2017 Spirit of Life® Award  Honoree 
President,  
Beauty  Systems Group, LLC

For tickets and to donate, visit: cityofhope.org/salon-spirit

Beauty of 
INNOVATION

Beauty of 
HOPE



TEST YOURSELF

1 Meditation can ________.

A. Ease anxiety
B. Boost your immune system
C. Lower your heart rate
D. All of the above

2       A 2011 study showed that eight 

weeks of daily meditation had no 

effect whatsoever on the brain.

A. True  B. False

3  What produces brain waves?

A. High levels of physical activity
B. Too little sleep
C.  Electric pulses created in our brains
D. Losing consciousness

4 Of the following four types of brain 

waves, which is the slowest?

A. Delta
B. Alpha
C. Theta
D. Beta

5 To make the most of meditation, 

experts recommend ________. 

A.  Asking others not to disturb you 
B.  Practicing at the same time and place 

every day
C.  Keeping meditation sessions brief
D. All of the above

6 Our normal waking state is dominated 

by beta waves in the brain.

A. True  B. False

7 In 2012, ________ of U.S. adults used 

meditation techniques.

A. 18%
B. 8%
C. 10%
D. 81%

8 In what country was meditation fi rst 

documented?

A. China
B. India
C. Japan
D. Tibet

9 The meditation and mindfulness 

industry earned nearly ________ in 

revenue in 2015.

A. $1 million
B. $18 billion
C. $1 billion
D. $1.6 million

10 Practiced over a period of weeks 

or months, meditation can help 

you think more clearly and handle problems 

more calmly.

A. True  B. False

Finding Zen 
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E arn Certificates of Achievement as you test your skills with Nailpro’s Professional 

Participation Program. In each issue, you’ll find a multiple-choice test that will allow 

you to demonstrate what you’ve learned from one or more articles in the issue. 

For answers to this month’s test, see “Finding Zen” on page 126. Simply circle the correct 

answers and mail the page to the address below. You can also access the article and submit 

the test via our website at nailpro.com/test-yourself. If you earn a score of 80% or higher, 

you’ll be awarded a framable Certificate of Achievement. A perfect score earns a Certificate of 

Achievement With Honors. 

Photocopy this form or write your answers (for example, 1 A; 2 B) on a postcard along with the 

issue date and the name of the quiz (i.e., “Finding Zen”) and send it to: NAILPRO, Professional 

Participation Program, 7628 Densmore Ave., Van Nuys, CA 91406-2042. You can also take the 

test online at our website, nailpro.com/test-yourself. Submissions must be postmarked or received 

online by May 31, 2017. Answers will appear in the July issue.

Answers to March Test

1) B     2) C     3) D     4) C     5) D     6) B     7) A     8) A     9) A      10) B  

NAME       

SALON NAME     

ADDRESS       

CITY, STATE, ZIP     

PHONE       
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Call 818/782-7328 • Visit nailpro.com

A D V E R T I S E M E N T

MARKETPLACE

Natural Nail CareTips + Product Picks

STAMP ON
Next Gen  

Nail Art & ToolsNNNaNaNaaatNattuNaNaiiiilll lll CCCTipps +++ PPPrroodduc

N

 Advertise your products and 
reach new clients. 

Dollarnailart.com

954.564.6303  |  dollarnailart.com

SEQUINSSEQQQA burst of color 
with spectacular 
Sequins in 12 
brilliant colors: 
White AB, Black 
Light, Emerald, 
French Roast, Gold, 
Lemon Grass, 
Peacock, Metallic 
Pink, Fire Red, 
Silver, Sapphire  
and Violet.

Individual Colors $1.00   Set of 12 Colors. $10.20

NAILPRO 

World Cup Partners:

Eastern Europe, Italy

For more information, rules and registration visit:

nailprocompetitions.com 
or call 888.491.8265

Sign up to compete in the 
world’s most prestigious 
nail competitions!

Next Event:    Premiere Orlando
  June 4-5, 2017

   NAILPRO Cup Finale  
   IBS Las Vegas 
   June 24-26, 2017
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SHOWS & 
EVENTS

May
IMAGE Expo
May 7-8

George R. Brown Convention Center, Houston, TX.

Contact 13740 Research Blvd. Bldg. 1, Austin, TX 

78750; 877.219.3976; theimageexpo.com.

The Makeup Show NYC
May 7-8

Metropolitan Pavilion, New York, NY.

Contact The Makeup Show, 123 W. 18th St., 

8th Fl., New York, NY 10011; 212.242.1213; 

themakeupshow.com.

Oregon Nail Expo
May 21

Portland Expo Center, Portland, OR.

Contact Kristen Dutcher, 2060 N. Marine Dr., 

Portland, OR 97217; onenailexpo@gmail.com; 

onenailexpo.com.

June
Premiere Orlando
June 3-5

Orlando/Orange County Convention Center, 

Orlando, FL.

Contact Premiere Show Group 1049 Willa Springs 

Dr., Ste. 1001, Winter Springs, FL 32708; 

800.335.7469, premiereorlandoshow.biz.

The Makeup Show Chicago
June 18-19

Revel Fulton Market, Chicago, IL.

Contact The Makeup Show, 123 W. 18th St., 

8th Fl., New York, NY 10011; 212.242.1213; 

themakeupshow.com.

International Beauty Show 
Las Vegas
June 24-26

Las Vegas Convention Center, Las Vegas, NV.

Contact IBS Show Management Team, 757 Third 

Ave., 5th Fl., New York, NY 10017; 212.895.8200; 

ibslasvegas.com.

July
Nail Tech Event 
of the Smokies
July 8-10

Gatlinburg Convention Center, Gatlinburg, TN.

Contact Nail Tech Event of the Smokies; 

info@nailtechevent.com; nailtechevent.com.

Cosmoprof North America
July 9-11

Mandalay Bay Convention Center, 

Las Vegas, NV.

Contact Professional Beauty Association, 

15825 North 71st St., #100, Scottsdale, 

AZ 85254; 800.468.2274; 

cosmoprofnorthamerica.com.

CLASSES

May
Young Nails
youngnails.com

8-12 OWC Mastering Gel: Anaheim, CA, 

800.777.9170.

21 Use Your Imagination-Acrylic: Anaheim, CA, 

714.992.1400.

LeChat
800.553.2428, lechatnails.com

21 LeChat Demo: Garden Grove, CA; 

San Gabriel, CA.

28 LeChat Demo: San Jose, CA.

June
LeChat
800.553.2428, lechatnails.com

4-5 LeChat Demo: Bronx, NY.

11 LeChat Demo: Garden Grove, CA.

Young Nails 

714.992.1400, youngnails.com

12-16 Mastering Acrylic: Anaheim, CA.  

For an expanded list of Happenings, go to nailpro

.com/events. To share your upcoming events with 

our readers, email nailpro@creativeage.com.
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   Sacramento Convention Center 
   Sacramento, CA

   9:00 a.m. - 4:30 p.m.

Purchase by August 25 & Save! 
Advance Ticket Prices:

No infants or children under 12 allowed on show fl oor

9.17.17

Northern California’s largest 
nails-only trade show

offers everything you need to build a 
successful nail business

SACRAMENTO
nails-only trade show

Save the Date!

nailprosacramento.com

   • $25 for a single ticket
   • $20 each for 2 or more tickets
   • $15 for students



$0.20 EACH
Box/250 $44.95

16 oz. $3.95
Gal. $14.95*

$4.95

500-ct. 
$2.49

50-ct. $2.50
Case/2000 $79.95*$4.95 $2.50

$2.95
EACH10 gm. $2.95

500-ct. $6.95
50-ct. $1.95

Extra Strength
Bullet Glue

Sterilizer Tray

Chastity™

Chasticide®

Disinfectant

Pure Kolinsky Acrylic 
Brushes

Acetone Resistant Clear Handles

Rectangular Nail 
Forms

Dust Masks Double Spring
Cuticle Nipper

Stainless 
Cuticle 
Pushers

PROFESSIONAL TIPS

SIZES 1-10

French
White

Square

Half-Well

Half-Well
Clear

Tapered

Twist-Off
Nozzle!

Dries in
Seconds!

95

2-Sided Straight Pusher

Straight Pusher / Cleaner

Spoon Pusher / Pterygium Remover

Spoon Pusher

$4 95

Ste e ray

Barbicide®

Disinfectant

#8 $5.95

#10 $7.95

#12 $9.95

#16 $12.95

#18 $14.95

#20 $17.95 16 oz. $5.50
64 oz. $17.50

TM

Natural Nail 
Treatment

.5 oz.
$16.95

.5 oz.
$13.95

.5 oz.
$3.75

8.5 oz.
$2.50
Case (12)
$23.95

.5 oz. $3.50
2.5 oz. $8.95
4 oz. $11.95
16 oz. $19.95

MATCHMAKERS Nail Tek II
Natural Nail
Strengthener

OMEGA 
LABS
Fungus
TreatmentOne LED/UV

Colour Veneer
& One Lacquer
ONLY $6.95

See Website
For Deals!

.5 oz.
$1.00

SALE!

REVEAL
Lacquers

DeMert
Nail Enamel
Dryer

VITE 
Top Coat

.5 oz.
$5.50

.5 oz.
$5.95

.5 oz.
$4.95

BUY 1
GET 1
FREE!

.5 oz.
$1.95

INFA-LAB

Magic
Touch
Liquid
Styptic

el

Pink or Black

Flex Tape

$1.00

Spray Activator

*Prices in this ad valid May 1 through June 30, 2017. Certain items and case pricing may be subject to additional shipping costs. See website or call for details.

TOLL FREE  1-800-727-1119
Phone: (813) 931-3377  • Fax: (813) 961-7221

www.premiernailsource.com
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WE EXPORT
WORLDWIDE!

#1 FOR QUALITY, SELECTION & VALUE 
PHONE: 1-800-727-1119 • WEBSITE: WWW.PREMIERNAILSOURCE.COM

SE HABLA
ESPAÑOL

Want to be notified about our Weekly Hot Deals? 
Sign up for e-mail notifications on our website.

20-ct. $2.95 20-ct. $5.95

1 oz. 
$3.951 oz. $18.50

8.1 oz.
$33.95
32 oz. 
$59.95

1.4 oz.
$11.95
4.6 oz. 
$32.95

$0.5920-ct. $4.95
50-ct.
$6.95

$0.49 EACH
50-ct. $19.95

$0.49 EACH
10-ct. $4.50

10-pk. $1.50
Case/1000 $119.95*

10-pk. $2.50
Case/500 $99.95*

10-pk. $2.50
Case/500 $99.95*

Block
$0.90
EACH

50-ct.
$44.95

30-pk. $2.00
Case/1500 $89.95*

Twist-Lock
Pump Bottle

Mr. Pumice
Pumi Bars

Cuticle Eraser 
Stone

Mini Files
Black or Zebra

Polish Display
Wheel

3-Way Shiner
Blocks

Hygienic Files
Black or Zebra

Stikr Resin Stikr
Brush-On
Resin

Extreme
Glaze 
Dryer

Glazed Glass

Kikr

Kikr

.5 oz.
$11.25
1 oz.
$19.25

8 gm.
$5.54

6 oz. 
$16.75

.5 oz.  $8.20

4 oz.  $37.00

2 yds.
$5.75

12 yds.
$28.45

6 oz.
$16.75

Starlite UV Gels Natural Nail
Dehydrant

Attraction
Liquid

Attraction
Powders

.75 oz.
$11.95

No Lift
Primer

Gauze Wipes

Mini Orange Sani
Blocks

Sani-KitsMini Manicure Sticks

3-Way Buffer FilesProfessional Files
Black or Zebra

Standard $1.00 EACH
50-ct. $49.95 Jumbo $1.25 / 25-ct. $29.95

Natural Nail
Garnet Boards

Stork Scissors

Sanitizable Blocks

Yellow Manicure
Blocks

Pink Pedicure
Blocks

Micro Arctic White
Blocks

8 oz. $1.00$1.00

Blocks

birchwood stick 
scrub brush 
hygienic file
3-way buffer

100/180

MED/FINE

ORANGE MEDIUM/FINE

PURPLE MED/COARSE

BLUE FINE/SUPER FINE

10-pk. $2.00
Case/500 $89.95*

Arctic White
Blocks

FINE240/240

$1.00 EACH$1.0050-ct. $1.00 $1.00
Nylon Gel Brush

Ultimate or 
Purple Pumi Bar

Flat Sable 
Acrylic Brush

Round Sable 
Acrylic Brush

Value Series Brushes

100-ct. $1.00 $1.00

24%
SAVE

PPumi Bars

Ultimate or 

heel

00

e Eraser 
e

10-pk. $2.00
Case/500 $89.95*

Mini Buffing Blocks

1"x1"

.25 oz.
$1.95

Violet Acrylic
Liquid

Acrylic Powders Single Process 

UV/LED
Gels

Primer
.75 oz. $2.95 
2 oz. $4.95
4 oz. $9.95

2 oz. $2.95 
4 oz. $4.95
8 oz. $6.95
32 oz. $19.95
Gallon $69.95

1 oz. $6.95 
4 oz. $19.95
16 oz. $59.95

48 oz.
$99.95

TM

TMTM TM

$2.95
6 oz.
$1.50

$4.95
100-ct.

Mushroom
Pump
Bottle

Latex Gloves Stainless Steel
Pump
Bottles

om Steel

95

4 oz. or 
8 oz.

n Extreme
Powders

1 oz. $12.55

4 oz. $33.55

Extreme
Glaze Sealer

DURABLE ACRYLIC
POLISH DISPLAYS

TABLE TOP DISPLAY
Holds 30 Bottles $19.95
Holds 60 Bottles $29.95
WALL MOUNTED
Holds 36 Bottles $19.95
Holds 90 Bottles $29.95

EMPTY 
DISPLAYS

Holds All Popular Brands

10-pk. $1.50
Case/1000 $119.95*

Mini Arctic White
Blocks

FINE FINE

10-pk. $1.50
Case/500 $69.95*

Slim BlocksSlim Blocks

ORANGE
100/180 or
WHITE FINE

50
95*

locks

ANGEANGE
80 or

NE

pk $

Extreme 
Finish Glaze
.5 oz. $11.75

1"x1"126-pk. $4.95
Case/1512 $53.95*

Base Glaze
.5 oz. $11.75

Pressurized
Spray Activator

8 oz.
$54.00

2 oz.
$19.25

$79.95

T-209 UV Sterilizer

$399.95

$149.95
Mani-Pro Razzberry

ADJ. SPEED AND 3 BITS 20,000 RPM

MT-20

15,000 RPM

$99.95

SonicTouch
Ultrasonic Remover

Valentino 
Beauty Pure III Dust Collector

$49.95$378.00 $129.95

Hot Towel Cabinet Mini Hot Towel
Steamer Kit

WITH UV

FUNCTION

WITH UV

$49.95 $19.95

$9.95
Electric Heated
Mittens or Booties

Spa Manicure
Warmer $9 95Warmer 

25 cups
$1.95

99% Alcohol,
Non-Acetone,
or Acetone

32 oz.
$4.95 $4.95

BUY 10
GET 2
FREE! *

Acrylic 
Dispenser

$2.95

Litle Dipr’s 10-ct.

BUY 2
GET 1
FREE!

BUY 2
GET 1
FREE!

BUY 2
GET 1
FREE!

$4.95

French Manicure
                  Brush

DOTTING TOOL
ON HANDLE  

A

$

F
    

D
O

BUY 1
GET 1
FREE!

Brush
Cleaner

4 oz. $2.95
Gallon
$29.95*

$24.95

T3 Fibergels

1 oz.

Air Filtration System

SeptiFile
Handles 6-ct.
$7.75
Grits 50-ct.
$13.50

Out The Door Top Coat

$7
SAVE

Split Second
Brush-On
Nail Glue

BUY 1
GET 1
FREE!

BUY 1
GET 1
FREE!

EACH

10%
SAVE

10%
SAVE



8 oz. $2.95 

Gallon $17.50*

5 Gals. $59.95*

We also accept ACH/E-checks, wire transfers and these credit cards:

Now accepting

LOWEST PRICES!
GUARANTEED TAKE ADVANTAGE OF…

TM

Photos are merely representational. Items not necessarily shown to scale in relation to other products. Not responsible for typographical errors.
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ORDER ONLINE 24/7 
WWW.PREMIERNAILSOURCE.COM

WE BEAT 
ALL COMPETITORS’

ADVERTISED PRICES!

VISIT OUR WEBSITE TO SEE INSTRUCTIONAL VIDEOS
ORDERS PLACED BY 2 PM SHIP THE SAME DAY!

USA & CANADA

* Free shipping within the contiguous USA on orders of $69 or more; excludes oversized items as noted online and in our catalog. 
Free shipping to Canada on orders of $99 or more shipped in a single box weighing under 10 lbs.; excludes broker fee, taxes and duties.

Sani-Soft
Tablets

Sani-Tablets Clean ’N
Flush

Disinfectant
         Spray

Birchwood Sticks Pumice SpongesManicure Scrub
Brush

Softeez Toe Seps

Heavy Duty 4-Way
Red Pedicure File

Peppermint
Pedicure Collection

Onezeez Toe Seps

150-ct.

$19.95
600-ct.

$59.95*

100-ct.

$49.95
1000-ct.

$299.95*
GALLON

$39.95*

16 oz.

$4.95
GALLON

$24.95*

TM

100-ct. $1.95

100-ct.
$66.00

Box / 24-ct. $11.95Box / 72-ct.  $9.95

$0.49 each
50-pk. $19.95

2880-ct. $59.95* 1440 pair $99.95*
144-ct. $2.95 $0.10 a pair

$0.55
ea.

SSponges

x / 24 ct $1

0.55
a.

Brush

$
$0 10 i

nezeez Toe Sep

144 t $2 95

$0.15 EACH

Gentle
Exfoliating
Sloughing

Cream

Pedicure
Scrub

Créme
Mask

Ice
Cooling

Gel

gggggggggggg

CCCCCC

ROCK
SALTS

Pumi Bar
Original

$0.75 ea.
24-ct. $12.95

Blue Cross
Cuticle
Remover

Pedicure Tub with
20 Disposable Liners

Disposable Pedicure
Tub Liners

Disposable
Bowls 100-ct.

Komfort WedgeKomfort Wedge

Nail 
Wipes

Nail and
Cosmetic

Pads

Paraffin Wax Paraffin Liners
New & Improved!

32 oz.
$4.95

$32.00

$12.95 6 LBS. $17.95*
100-ct.
$5.95

Spa Beauty 
Wipes

*

200-ct.
$1.75

200-ct.
$3.50

3 lbs.
$14.95*

60-ct.

$4.50
240-ct.

$14.95

2"x2"

CelluCotton

Original Thong

Pedicure Slippers

360 pair $59.95*

$0.20 
a pair

MAKES 128 
GALLONS

Gallon 

$29.95*

Callus
RemoverRRRe

BUY 3
GET 1
FREE!*

$2.95$24.95

Warming Manicure
Bowl
Warming Manicure
Bowl

Chrome Stand with
Disposable Manicure

Bowls (20-ct.)  $22.00

Just Add
Hot Water!

Used With
Sani-Tablets
Softens Skin

Kills 99.99% 
of bacteria 
and viruses

t

Flowery
Swedish 
Clover
Original
Föt File

Flowery 
D-Files
Disposable 

Pedicure
File Kit

$8.95

$9.95

Mr. Pumice Metal 
Foot File

Microplane
Colossal

$4.95

$9.95

Trio Foot 
Spa $149
• Elegant Bowl
• Tub Insert
• 20 Liners
• Heat & Vibration

with five each
60 and 100 grit
abrasive pads

BIGFOOT 
Pedicure 
File

$0.49 each
200-ct. $99.95

Collagen Gloves or Socks  

TERRY CLOTH TOWELS 12-CT.

Manicure Towels 12 x 12  $5.95
Pedicure Towels 11 x 40 $13.95
Salon Towels 14 x 25  $9.95
Hot Cabi Towels 14 x 25 $11.95

$$$$$$$333333999999999999

Buy One Foundation 
Base Gel, Get One 

Top It Off Gel FREE! 

$$2$2$2$2$2$ 4444.4.9595959595

Buy One Gelish 18G LED Lamp,

Get 24 Select Gelish 
Shades .5 oz. FREE!

SAVE
OVER
$400

NO MORE WASTE!
NO MORE MESS!

4 STEP PEDI IN A BOX
Sea Salt Soak, Moisture Scrub, Mud Masque, Massage Lotion

AS LOW AS

$$$$$$$$2222222..55555550000000

Cuticle Eliminator
Removes cuticles 

in SECONDS from 

fingers and toes.

$3.75
$10.95
$28.50

$3.75
$4.95
$8.95

1 oz.
 2 oz.
4 oz.

1 oz.
4 oz.

18 oz.
$7.95
4 oz.

56-ct.

Daily therapy for heels prone

to drying and cracking.

Dry Heel Eliminator

Pedicure 
Gallons
P di

PEDI SCRUB

PEDI CARE

PEDI ICE

PEDI SOAK

PEDI SOFT
MASK, SCRUB CREAM OR SCRUB GEL SALT FOOT BATH

$24.95*

AS LOW AS $1.25 EACH

Pedicure
Gallon
$19.95*
5 Gals.
$69.95*

Pedi Salt
Foot Bath
Gallon
$17.95*

5 Gals.
$59.95*

GELISH
Dynamic Duo

WAXES

DuraLash Flares 
or Naturals Lashes

$$$$$$$111114444.4.9595959595
10 ml.
$$$$$$$6666.6.9595959595

8 oz.
29 oz.
$$$$$$$111116666.6.9595959595 8 oz.

14 oz.
$$$$$$$9999.9.9595959595

G
D

AVRY JELLY PEDI AVRY SHEA BUTTER GLOVES

Turns warm
water into 
soothing, 
fragrant jelly!

AS LOW AS
$1.20 EACH

AS 
LOW 
AS

$0.90 
EACH

Replaces
cuticle oil and

softener, 
moisturizer, 

paraffin 
treatment and 
UV protectant 

gloves.

AS LOW AS

$$$$$$$11111..9999955555
AS LOW AS

$$$$$$$$2222222..22222225555555

VITE
Pro Kit

Blue Cross
Blossom
Floral
Cuticle
Oil

1 oz.
$4.95

Pedicure Socks

$3.95/pair

BUY 1
GET 1
FREE!

Cuticle Oils

.5 oz.
$$$$$$$3333.3.9595959595

BUY 1
GET 1
FREE!

Dead Sea 
Salt Soak

Sea Salt Scrubs

Brazilian Waxing Kit

Butter Blends

Rose Water Shea Butter

All Varieties

BONUS!  FREE All Purpose
                      Hard Wax 14 oz.

All Varieties

SAVE $6.55
NEW!

Mess No More!® 
“LIQUID TAPE” 

NEW! Avry Hand Cream 1.5 oz.

VARIETIES
AVAILABLE9

$5
SAVE

Pedi Spa
Detox
Charcoal
Kit

Pedi Spa
Detox
Charcoal
Products

4 x 4 oz.
$14.95

Pro Sizes
$7.95 ea.

Callus Eliminator

Breaks down calluses in 3-5 minutes!

Original or Orange Scented

BOGO
Gallon

$149.95

BOGO
 34 oz.

$47.95

BOGO
 16 oz.

$24.95

BOGO
 18 oz.

$24.95

$$$$$$$5454545454 999.9.955555 includes 30 applicators

ALT FOOT BATHSAA

$2
SAVE

BUY 1
GET 1
FREE!

FOR $10 FOR $10



CND Nail Treatments 

Begin and end every manicure 

with treatments from CND.

SolarOil™

Rescue RXx™

Solar Speed Spray™

$9.95
$48.95

4 oz. 
32 oz.

$4.25
$10.25

.33 oz. 
2.3 oz.

.5 oz. $9.95

40-ct. Minis
$99.95 

See all available CND
treatments on website.

Daily Keratin Treatment

Conditioning Polish Dryer

Stickey™ or
Super Shiney™

$4.25
$6.25

$12.75
 25% 

$24.95

.25 oz. 
.5 oz.

2.3 oz.
SAVE

4 oz.

CND 3C LED LAMP CND Velocity
Nail Tips

50-ct. $6.25 $5.00
100-ct. $13.50 $10.80
360-ct. $38.25 $30.60

TIPS

$299.95 CND Performance Forms  300-ct.
Clear $22.75  $18.20 • Silver $15.50  $12.40       

Specially
designed

for use with
CND Shellac 

and Brisa!

ProSeries Gel Brushes #6 Oval or Square $16.50 L&P Brushes  #8 $29.95  $23.96   #10 $36.25  $29.00

Nourishing
Remover
8 oz. $4.95
32 oz. $16.95

Buy One Rescue Rxx .5 oz. 
Get One Cuticle Eraser .5 oz. 

FREE! $9.95

ppppprrrreeeemmmmiiiiiieeeerrrrnnnnaaaaiiiiiillllllssssoooouuuurrrrcccceeee.ccccoooommmm

1-800-727-1119

OOORRRDDDEEERRRSSS PPPLLLAAACCCEEEDDD BBBYYY 222 PPPMMM AAARRREEE GGGUUUAAARRRAAANNNTTTEEEEEEDDD TTTOOO SSSHHHIIIPPP TTTHHHEEE SSSAAAMMMEEE DDDAAAYYY!!!

CND Shellac™ 

SAVE 30% ON SELECT 
CND MARINE SPAPEDICURE

20% OFF ALL TIPS, FORMS, BRUSHES, FILES & BUFFERS

DOUBLE UP 
ON SHELLAC!

Retention+™ & Perfect Color™ Sculpting Powders

CND Vinylux™ 

Weekly Polish
is a two-step polish 

system, consisting of 

a weekly polish and 

a weekly top coat, 

that offers durability, 

high-gloss shine and 

week-long wear.

Shades .25 oz. $15.95

Base Coat or Top Coat
.42 or .5 oz. $24.95
.25 oz. $15.95 Foil Remover Wraps

$11.25
$27.95

8 oz. 
32 oz.

Weekly 
Polish or
Top Coat

.5 oz.
$5.25

CND Nail Prep
Essential products for ensuring successful

adhesion and removal of enhancements.

CND Liquid & Powder System
features unique, patented technology that ensures flexible,

resilient nail enhancements that suit your clients’ needs.

Retention+™ Powders
feature superior adhesion, color stability 

and provide super strength and durability.

Perfect Color Powders
feature superior workability and

extensive color and coverage options.

Cuticle Away
6 oz. $5.95  $4.25

Retention+™ and 
Radical SolarNail™

Sculpting Liquids
4 oz. $22.75
8 oz. $38.25
16 oz. $59.95
32 oz. $84.95 
Gallon  $235.25

Perfect Color
Sculpting Powders
.8 oz. $10.95
3.7 oz. $32.75
32 oz.   $146.75

Retention+™ 
Sculpting Powders
8 oz. $10.95
3.7 oz. $32.75
32 oz.   $146.75

NailFresh™

1 oz. $8.25

NailPrime
.5 oz. $11.25

ScrubFresh®

Superior
Adhesion

MAY-JUNE PROMOTIONS

*****    

PRICES IN THIS AD VALID MAY 1 THROUGH JUNE 30, 2017. AFTERWARD PRICES SUBJECT TO CHANGE WITHOUT NOTICE. WE ARE NOT RESPONSIBLE FOR TYPOGRAPHICAL ERRORS.

* Free shipping within contiguous USA on orders of $69 or more; excludes oversized items as noted online and in our catalog. 

  Free shipping to Canada on orders of $99 or more shipped in a single box weighing under 10 lbs.; excludes broker fee, taxes and duties.

Each Trial Pack includes: 
Base Coat, XPress5 Top Coat, and

4 Shellac Color Coats (all .25 oz.) plus 

Shellac Nourishing Remover 2 oz., 10 

Foil Remover Wraps, ScrubFresh 2 oz., 

Isopropyl Alcohol 2 oz., SolarOil .25 oz., 

CuticleAway 6 oz., Kanga File, 

Orangewood Stick, Shellac Brochure, 

and Shellac Pro Certification Flyer

Shellac™ Trial Packs

YOUR CHOICE: $$8$8$8$8$8$8555555..000000000000

20%     
SAVE

20%     
SAVE

25%     
SAVE

29%     
SAVE

20%     
SAVE

20%     
SAVE

20%     
SAVE

20%     
SAVE

FREE!

SEE WEBSITE
FOR EXCITING
LAMP DEALS

250-ct. $19.95
10-pk. $1.95

Chic or Trendy Collection

OONONONONONONLLLLLLYYYYYY $$$$$$$$111111555555..959595959595
.5 OZ. BONUS SIZE!

LIMITED EDITION

ANY SHELLAC
SHADE, BASE
OR TOP COAT

DOUBLE THE SHELLAC 
SAME LOW PRICE!
12 SELECT SHADESBUY 2

GET 1
FREE!

BUY 2
GET 1
FREE!

TREATMENT DUOMARINE HYDRATING OIL
8 oz. $10.85
($15.50 VALUE)

COOLING MASQUE
19.5 oz. $18.03

($25.75 VALUE)

MINERAL BATH
18 oz. $15.93
($22.75 VALUE)

SALT SCRUB
18 oz. $15.23
($21.75 VALUE)

Please see our website for the complete selection of available products.

20% OFF! $13.20

20%     
SAVE

20%     
SAVE

$9.00

CND Scentsations™ 

Scentsations™

Washes
8.3 oz.  $4.95

Scentsations™ Lotions
8.3 oz.  $4.95
 31 oz.  $17.50

2.3 oz. 

Beau Cerulean
Sea

Cream
Puff

Dandelion Decadence Fine
Vermilion

Fragrant
Freesia

Grape
Gum

Lobster
Roll

Peacock
Plume

Purple
Purple

Romantique

DOES NOT INCLUDE NEW

BONUS SIZE SHELLAC SHADES

Brisa Bond   
.25 oz. $11.25  $9.00

Gloss Gel Top Coat 

.5 oz. $19.75  $15.80

CND BRISA™ Sculpting Gel

.5 oz. $19.75  $15.80
1.5 oz. $51.75  $41.40

20%     
SAVE

20%     
SAVE



OPI GelColor
Cures in just 30 seconds under LED and features 

a custom brush for fast, polish-on application.

OPI BondAid
  .5 oz. $4.95
   1 oz. $7.95 
4.2 oz.  $24.95

OPI BondEx
.25 oz. $7.95

MAY-JUNE PROMOTIONS

ppppprrrreeeemmmmiiiiiieeeerrrrnnnnaaaaiiiiiillllllssssoooouuuurrrrcccceeee.ccccoooommmm

1-800-727-1119

OOOORRRDDDEEERRRSSSS PPPLLLAAACCCCEEEDDD BBBYYY 222 PPPMMM AAARRREEE GGGGUUUAAARRRAAANNNTTTEEEEEEDDD TTTOOOO SSSSHHHIIIPPP TTTHHHEEE SSSSAAAMMMEEE DDDAAAYYY!!!

OPI Lacquers 

Over 200 iconic shades, offering two-coat 

coverage in a long-wearing formula.

Infinite Shine
1) ProStay Primer
2) Long-Wear Lacquers
3) ProStay Gloss

Expert Touch
Lacquer Remover

Strong enough to remove even 

the darkest shades without 

staining the nail or skin. 
Also removes OPI GelColor.

RapiDry 
Top Coat
Dries to a tough, 

long-lasting, 

non-yellowing, 

high-gloss 

shine in just 

minutes.

OPI ProSpa
Inspired by Facial Skincare

Perfected for Hands & Feet

RapiDry Spray
Gives nail lacquer a smooth, 

hard, smudge-proof finish

in just minutes.

— DR. ZENA GABRIEL, MD

     Board Certified Dermatologist

Fungus Fix  
A clinically-tested 

professional salon 

formula designed

to help with unsightly

nail problems. 

DripDry
Dries lacquer in five 

minutes while treating 

cuticles to soothing 

jojoba and Vitamin E.

“These formulas take amazing 

facial skincare ingredients 

and technologies and use 

them to create products 

that bring the same benefits 

to your hands and feet.”

Set your salon apart with luxurious 
manicure and pedicure formulas 
designed to nourish and protect 
skin while helping to stop the signs 
of aging before they even appear. 

Nail Treatments
Natural Nail Strengthener

Natural Nail Base Coat

Ridgefiller

Gloss Top Coat

Matte Top Coat 

$14.9516 oz.

$54.50
Gallon

OPI Avojuice Skin 
Quencher Lotions

with smooth, rich moisturizers

plus avocado and aloe extract.

24 HOUR HYDRATION 5 varieties

9 varieties available

Manicure/Pedicure
Massage
Lotions

SpaComplete
hospital-grade

cleaner and

disinfectant

Lacquer 
Thinner

2 oz. $4.75

$2.95
$6.50

$14.95
$52.50

4 oz. 
16 oz.
32 oz.

GALLON

$5.95
$9.95

$49.95

2 oz. 
4 oz.

32 oz.
$6.75

$13.25
$30.95

.3 oz. 
1 oz.
4 oz.

OPI Titanium Tooling
Crafted with high-quality 420 stainless steel and coated with lustrous, 

ultra-hard titanium for unsurpassed precision and corrosion-resistance!

OPI Brushes

Golden Edge
or

Golden Oval

Artist Series
2-Piece Oval
Acrylic Brush

OPI Absolute Acrylic Intro Kit
• smooth application

• exceptional adhesion

• bubble-free results

.5 oz. $5.00

.5 oz. $15.95

1 oz. $9.50

Nail Envy
Nail Strengtheners

.5 oz. $8.95

• Original Formula

• Sensitive & Peeling Formula

• Dry & Brittle Formula

• Soft & Thin

.5 oz.  $6.95

Expert Touch
Removal Wraps
250-ct. $24.95

$49.95

 #6 $24.95

#8 $44.95

AccuNip
Titanium

Cuticle Nipper
$39.95

PusherPlus Titanium $24.95 Acrylic Powder
.7 oz.   $7.50
4.4 oz. $27.50
10.6 oz. $49.95
32 oz.   $129.95

Acrylic Liquid
4 oz.  $16.95
8 oz.  $29.95
16 oz. $47.95
32 oz. $74.50
Gallon  $199.95

File Edger Titanium $14.95

.5 oz. $5.00.5 oz. $6.25
YOUR CHOICE

*****    

PRICES IN THIS AD VALID MAY 1 THROUGH JUNE 30, 2017. WE ARE NOT RESPONSIBLE FOR TYPOGRAPHICAL ERRORS. ALL PRODUCT IMAGES © 2017 OPI PRODUCTS, INC.

* Free shipping within contiguous USA on orders of $69 or more; excludes oversized items as noted online and in our catalog. 

  Free shipping to Canada on orders of $99 or more shipped in a single box weighing under 10 lbs.; excludes broker fee, taxes and duties.

Buy One Studio LED Light 2.0
Get 18 FREE Top Selling OPI GelColors .5 oz.
PLUS One FREE OPI GelColor Base Coat .5 oz.
PLUS One FREE OPI GelColor Top Coat .5 oz. AND
One FREE OPI Expert Touch Removal Wraps 20-ct.!

$321.79 IN FREE GOODS!

Manicure/Pedicure
Scrub

$29.9525.4 oz.
$69.95Gallon

$12.958.5 oz.

5 varieties

Professional
Pedicure File

$14.9580/120 Grit
$19.9580/120 Refill 3-ct.

Sanitizable
Handle

GelColor Base Coat, Ridge Filler 
Base Coat, Strengthen Base Coat,

Top Coat or Matte Top Coat

ALL INFINITE SHINE COLORS

BONDAID PH BALANCING AGENT

& OPI NATURAL NAIL 

BASE COAT (2 X .5 OZ.)

TOP 5 SOFTSHADES NAIL LACQUERS20% OFF OPI TOP COATS
PLUMPING, BRILLIANT & RAPIDRY

OPI NAIL PREP DUO

$$$$22229999.9995555

SAVE 20%SAVE 16% SAVE 25% SAVE 25%

ND
ct.!

S!

.5 oz. 
$15.95

summer 2017

$$$$$777777 555.5.5.500000
FFFFOORRRRR

BOBOBOBOBOOTTHTHTHTHTH

$$$$$3$333.777.7555555 EEEEEAEAAACCHHHHHHCOOOOOONNNLLLLYYYYYY$$$$$5$555.222.2555555 EEEEEAEAAACCHHHHHHCOOOOOONNNLLLLYYYYYY
$$$$$5$555.5.555666666 EEEEEAEAAACCHHHHHHCOOOOOONNNLLLLYYYYYY

$10 VALUE

8.5 oz.  $4.95
32 oz.  $17.50



ppppprrrreeeemmmmiiiiiieeeerrrrnnnnaaaaiiiiiillllllssssoooouuuurrrrcccceeee.ccccoooommmm

1-800-727-1119

BROWN

PREMIUM SANDING BANDS

ZEBRA

MAGIC MULTI TOOL
• Cuticle Pusher
• C-Curve Pinching Tool
• Nail Tip Holder
$9.95

DOUBLE SPRING
CUTICLE NIPPER

$4.95

SINGLE 
SPRING
CUTICLE 
NIPPER
$4.95

LOCKING
HANDLE 
ACRYLIC 
NIPPER
$8.95

REAL DIAMOND™
DRILL BITS  $3.95

GOLDEN CARBIDE™
DRILL BITS  $12.95

INDIVIDUALLY 
CARDED FOR
RETAIL PEGS

PNI25 Classic 
E-File System

PNI25-AT Advanced Tech
E-File

Master Nail Artist
Brush Set 15-pc.

PNI12 “The Bullet”
E-File Kit

PNI18 E-File

PROFESSIONAL NAIL TIPS
500-ct. with FREE TIP SLICER  $9.95 

Trapper
Clipper

Tip Slicer

• 25,000 RPM

• FWD/REV Operation

• Twist-Lock Handpiece   3 Free Bits

   • Compact, Transportable

   • One-Switch Operation

Includes A/C Adapter, 3 Bits,
and 6 Sanding Bands

  • KwikGrip™ Bit Change

  • Forward/Reverse Operation

Included FREE: Handpiece Cradle,
6 Sanding Bands and 6 Bits!

  • Twist-Lock Bit Change

  • Lightweight Handpiece & Built-In Cradle

6 FREE SANDING BANDS AND 6 FREE BITS!

• 25,000 RPM

FWD/REV O ti

• 

•

OOORRRDDDEEERRRSSS PPPLLLAAACCCEEEDDD BBBYYY 222 PPPMMM AAARRREEE GGGUUUAAARRRAAANNNTTTEEEEEEDDD TTTOOO SSSHHHIIIPPP TTTHHHEEE SSSAAAMMMEEE DDDAAAYYY!!!

.5 oz. 
$3.95

$39.95
$149.95
$99.95

 $50
SAVE

 $30
SAVE

FREE!

*****    

PRICES IN THIS AD VALID MAY 1 THROUGH JUNE 30, 2017. AFTERWARD PRICES SUBJECT TO CHANGE WITHOUT NOTICE. WE ARE NOT RESPONSIBLE FOR TYPOGRAPHICAL ERRORS.

* Free shipping within contiguous USA on orders of $69 or more; excludes oversized items as noted online and in our catalog. 

  Free shipping to Canada on orders of $99 or more shipped in a single box weighing under 10 lbs.; excludes broker fee, taxes and duties.

$2.95
$4.95

$19.95

.5 oz.
2.5 oz.
16 oz.

BUY ONE
16 OZ. REFILL
GET 1 FREE!

$99.95

$49.95

$4.95 $49.95

$0.25$3.95 $6.95$3.95

$6.95

$3.95

UV Tunnel Lamp
$69.95  $49.95

Nail Dryer $69.95LED Tunnel Lamp
$149.95  $69.95

BUILT-IN TIMER

Mirror panels
surround hand
for rapid,
even curing.

• Auto On/Off
• Powerful Twin Fans
• Hot/Cold Function
• Easy Entry for Hands or Feet

A complete collection of 

professional nail art brushes. 

Long and short stripers, detail 

brushes, angled brushes, fan 

brushes and more. Every type 

of brush a nail artist might 

need in one very complete set!

Professional
Quality

36W 24W

48W

$4.95 $19.95

9 Watt UV Bulb LED+UV Bulb Strip

$199.95 $99.95

el Lampp
9.95

d

Bulb

el Lamp
9.95

ulb Strip

 $20
SAVE

BUY 1
GET 1
FREE!

BUY 1
GET 1
FREE!

• Mirror Panels for
   Rapid, Even Curing
• Rugged Durability
• Built-In Timer
   (30 or 60 seconds)
• Up to 50,000 Hr. Lifetime

$99.95
$69.95 $199.95

$149.95

PNI25 AT Advanced Tech
E-File

T ist Lock Bit Change

$199.95
$149 95

 $50
SAVE

Foot or Hand
Control

MAY-JUNE PROMOTIONS

Sanitizable
Handle

WITH TEN
ABRASIVE
STRIPS

EXTRA LARGE SURFACE
REMOVES THICK

CALLUSES

• Attractive Modern Design
• Brushed Aluminum Finish
• Sturdy Chrome Base
• Adjustable at Two Joints
• UltraBrite™ LED Technology
• Built-In USB Phone Charger
• 84 LED Beads - 10 Watts

Mini White

Block

Mini White

Board

Mini Mani

StickNEW!

XTENDED WEAR NAIL COLOR
& XTEND WEEKLY TOP COAT

TREATMENTS

Gel + Lacquer Kit
Just add your favorite polish!

$9.95 BOGO

Base + Top Coat
Gel polish base + top coat 
in one bottle! .5 oz.

$6.95 SAVE $3

Gel-Like Durability Without The Lamp!

Top Coats, Base Coats,
Cuticle Oils and MORE!

Create Your Own Gel Polish!

STAINLESS STEEL
PEDICURE FILE

Replacement
Strips 20-ct.

HYGIENIC CUSHIONED FILES
BLACK OR ZEBRA

JUMBO PEDICURE RASP

EVERYDAY LOW PRICE!

INCREDIBLE VALUE!

MINI MANI 
PACKS

CUSHIONED FILES

BLACK OR ZEBRA
100/180 WHITE 180/180

INDIVIDUALLY
SEALED

MANICURE FILES

As Low As20-CT. 20-CT.50-CT.

$69.95

apper
pper
Slicer

COVER
PINK 

BASE COAT

INTENSE 
BOND 
TACKY 

BASE COAT

INTENSE
DEFENSE

CHIP-FREE
TOP COAT

INTENSE 
FRENCH

BRIGHTENING
TOP COAT

INTENSE 
SPEED

QUICK DRY 
TOP COAT

INTENSE 
SPEED 

QUICK DRY 
DROPS

SWEET
ALMOND 

CUTICLE OIL

CRISP
CRANBERRY 
CUTICLE OIL

FRESH
PEACH

CUTICLE OIL

MOROCCAN
ARGAN 

CUTICLE OIL

BUY 2
GET 1
FREE!

Easily attaches 
to most

desks and nail 
tables.

LED TABLE LAMP

TM

Lighting Tube Rotates 360º • FlexiArm™ Bends 180º

48 LED Beads
3 Watts

• Sensor Activated
• 4 Timer Settings

BODY STRIPS 100-ct. 3"x9" $3.95

FACE EPILATING 
STRIPS 100-ct.

1"x4" $1.00

EPILATING ROLL 2.75" 110 yds. $9.95

EXTRA WIDE ROLL 3.5" 100 yds.   $10.95

CURES BOTH UV 

AND LED GEL POLISHES

 $100
SAVE

  $4.95   $3.50
$44.95 $29.95

100-ct.
1,000-ct.

  $6.95   $4.95
$59.95 $39.95

100-ct.
1,000-ct.

LARGE

50-ct. $2.50

LARGE PETITE

100-ct. $2.95

SMALL

100-ct. $2.50

$9.95

$

SALE!

SALE!
BUY 1
GET 1
FREE!

BUY 1
GET 1
FREE!

BUY 1
GET 1
FREE!

 $80
SAVE

NEW! NEW!

BOTH PROGLO™
LAMPS FEATURE: 
• DUAL CURE (UV/LED) 

• SOFT GLOWING WHITE LIGHT

• SENSOR ACTIVATED

• 18 STRATEGICALLY PLACED LEDS

• EASY ENTRY OF HANDS OR FEET

• UP TO 50,000 HOUR LIFETIME

ONE TOUCH TIMER

(30/60 SECS) DIGITAL TIMER DISPLAY

CAN BE POWERED BY 

A PORTABLE CHARGER

(NOT INCLUDED) 

USB POWER CABLE AND A/C 

POWER ADAPTER INCLUDED

$3
SAVE
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1-800-727-1119

Extra Strength Primer

Pure Acid or
Acid-Free Formula

NOUVEAU NAIL 
STARTER KITS

One-Step Dual Cure Gels
Easy application, glossy finish and 

unmatched strength and durability.

Cures quickly under UV or LED light.

$4.95
$9.95

$39.95

 4 oz.
16 oz.
64 oz.

$9.95
$34.95

.5 oz.
1.75 oz.

*****    

PRICES IN THIS AD VALID MAY 1 THROUGH JUNE 30, 2017. AFTERWARD PRICES SUBJECT TO CHANGE WITHOUT NOTICE. WE ARE NOT RESPONSIBLE FOR TYPOGRAPHICAL ERRORS.

* Free shipping within contiguous USA on orders of $69 or more; excludes oversized items as noted online and in our catalog. 

  Free shipping to Canada on orders of $99 or more shipped in a single box weighing under 10 lbs.; excludes broker fee, taxes and duties.

.25 oz. $4.95

500-CT.
$19.95

SAVE $70.00

$19.95 EACH Pro Pack (4 oz. + .5 oz.) 
$49.95  $39.95

.5 oz. $4.95

2.5 oz.
$14.95

2 oz. $4.95
8 oz. $9.95

.5 oz. 
$9.95

8 oz. 
$4.95

.5 oz. $4.95

1 oz. $9.95

10 gm. $4.95

$9.95 EACH

$0.99 EACH

$0.69 EACH

Acrylic Sculpting Brushes
(Size 6, 7 or 8)

Gel Brushes  Square or Oval

Super Seal
UV/LED

Gel Sealer 

™

Air dry sealer leaves a glass-

like finish over enhancements.

Glass Seal™Defense
Anti-Spray™ Gel Effect Top Coat

Air Seal™

Gel-like durability

without a lamp!

MAY-JUNE PROMOTIONS

• ONE-STEP
 DUAL CURE
 GEL SYSTEM  

• ADVANCED
 RETENTION 
 ACRYLIC SYSTEM

• QUICK DIP
 ACRYLIC SYSTEM

• ADVANCED
 FORMULA
 WRAP SYSTEM

BUY 1
GET 1
FREE!

BUY 1
GET 1
FREE!

 $10
SAVE

 $15
SAVE

High gloss, 

durable gel sealer.

$0 69 EACH

ULTRA-PREMIUM WASHABLE FILES

TROPICAL TWIST PEDICURE COLLECTION OPEN STOCK NOUVEAU SPA™

DIAMOND 
HEEL 
SMOOTHER™

TITANIUM TOOLS WITH LIFETIME GUARANTEEPROFESSIONAL TIPS MASTER COLLECTION 
KOLISNKY BRUSHES

DUAL SHAPE
FORMS

300-CT. $6.95

Curvy, Sandy & Spongey Files

Everything you require to perform Nouveau Spa pedicures. 

Includes a Bigfoot Pedicure File plus five 4 oz. products:

RELAX Sea Salt Soak

REMOVE Scrub Gel 

REFRESH Exfoliating Creme

REJUVENATE Creme Masque

RENEW Hydrating Massage Lotion

Prep spray

with natural

tea tree oil.

REFRESHING

MINT OR

SOOTHING 

VANILLA

ONE SIDE SQUARE,

ONE SIDE OVAL

HANDY DISPENSER BOX

PLUS FREE LINE ELIMINATOR 2.5 OZ.

FREE!

Precision
Double
Spring
Nipper
$19.95

Stork Scissors
or Slant Tweezer $6.95

Ingrown Nail File or Pusher/Cuticle Knife $9.95

BUY 1
GET 1
FREE!

NIPPER

$19.95
$24.95 VALUE

$9.95

BUY 1
GET 1
FREE!

64 OZ.

Foil Remover 
WrapsWraps

Lint-Free Nail Wipes
200-ct.
240-ct.
$2.95

Nail & Cosmetic 
Pads w/ Thumb Tabs

Plastic-Backed
Table Towels

240-ct. $9.95
50-ct. $6.95

12" x 16"

100-ct. 
$9.95

BUY 1
GET 1
FREE!

$5
SAVE

40
FREE WIPES

$19.95

• prevents yellowing
• primer-optional

Low Odor FormulaUltra-Pure FormulaTriple sifted acrylic powders

combine the adhesion properties

of a hard polymer with the flexibility 

of a soft polymer.

Advanced Retention
Nail Liquid

Super Fast Set
Activator Spray

Advanced
Formula Resin

Brush-On
Resin

Advanced Formula
Sculpting Powders

.125 oz. $1.00

VARIETIES
AVAILABLE14

SHADES
AVAILABLE

48

TM

Neon, Glitter & Bold 
Sculpting Powders

.75 oz.
$9.95

$19.95

$49.95
$39.95

 8 oz.

32 oz.
SALE!

BUY 1
GET 1
FREE!

2.5 OZ.

BUY 1
GET 1
FREE!

 8 OZ.
BUY 1
GET 1
FREE!

.75 OZ.

BUY 1
GET 1
FREE!

.5 OZ.

$6.95
$11.95
$19.95

$199.95
$139.95

.75 oz.
2 oz.
4 oz.

48 oz.
SALE!

8 oz. $9.95

5

BUY 1
GET 1
FREE!

BUY 1
GET 1
FREE!

TEA TREE OIL
PUR

NATURAL
FUNGUS 

TREATMENT

Ultra premium washable nail files feature a 
flexible abrasive that will never cut or crack. 

Sanitizable and extra-pliable.

PURPLE/ORANGE - 100/180
ORANGE - 180 GRIT

BLUE - 240 GRIT

Dropper Included

BUY 1
GET 1
FREE!

.33 OZ.

N
F

TR

.33 oz. 
$6.95

12-CT. DISPLAY

$39.95

OOOORRRDDDEEERRRSSSS PPPLLLAAACCCCEEEDDD BBBYYY 222 PPPMMM SSSSHHHIIIPPP TTTHHHEEE SSSSAAAMMMEEE DDDAAAYYY!!!

TM

Neon, Glitter & Bold 
Sculpting Powders

BUY 1
GET 1
FREE!

SHADES
AVAILABLE

48.75 OZ.

$9.95
AS LOW AS

$0.99

FILES





YearWarranty
1

WARRANTY
®
ULC               US

Listed





Uf
Ultrafabrics®

®
ULC               US

Listed

U PC

SALE

$2995
MSRP

$4500

BONUS

FREE
PRIVÉ

MANI STATION
Value: $495

*If ordered by May 31st
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Andra Day
From the blooms in her hair to her ethereal, 
vintage Dior gown, the retro-soul singer looked 
every bit the fl ower child. To create a 3-D fl oral 
look on her tips, celebrity nail artist Kait Mosh 
opted for a DIY approach. “I cut the ends off rub-
ber fl owers I found at a local craft store, glued on 
smaller, premade acrylic roses and adhered them 
to the nails,” says Mosh, who encourages techs 
to use unconventional textiles and mediums. 
“I like to take something cool on its own and 
reinvent it into nail art.” 

164  N A I L P R O   M A Y  2 0 1 7

Nail art made its long-awaited return at the 59th annual Grammy Awards. In a 
sea of award show barely-there manis, celebrity techs got the chance to play, 
transforming popular salon styles into eye-catching works of art. Here, a look 
at the night’s most talked about tips. 

NEW & 
IMPROVED

Adele
Celebrity manicurist Kimmie 
Kyees helped the 15-time 
Grammy award winner say 
“Hello” to a fresh take on nude. 
Atop Adele’s almond tips, Kyees 
used two fl esh-tone hues to 
achieve a subtle gradient 
effect: Red Carpet Manicure 
Oh So Posh as the base and 
Red Carpet Manicure Crème 
de la Crème at the free edge.

Mike Posner
Female performers weren’t 
the only ones taking home top 
honors for nail art. The “Pill 
in Ibiza” singer sported a hot 
pink manicure, complemented 
with tiny rhinestones along the 
cuticle and down the center of 
his pointer and pinky fi ngers. 

Lady Gaga
The “A Million Reasons” 
songstress channeled her inner 
rock star. Crafted by A-list nail 
artist Miho Okawara, the black-
to-white ombré tips rocked 
piercings, studs, skulls and the 
“Metallica” logo in honor of her 
collaborative performance with 
the iconic metal band. 

HOLLYWOOD FILE BY TAYLOR FOLEY
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by MORGAN TAYLOR®

NOW IT’S PERSONAL.
Dramatic, professional results served up in convenient, 

sanitary packettes. A complete 4-step system in every box.

   Call 714.773.9758 or go to MorganTaylorLacquer.com
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SUMMER FLING

SEA YOU SOO
N

SURFER DUDE

NO REGRETS

UNDER THE STA
RS

FOR THE FIRST TIM
E

AVAILABLE AT AUTHORIZED DISTRIBUTORS. 800.275.111 1 WWW.ORLYBEAUTY.COM

SUMMER 2017
COLLECTION 

AVAILABLE IN
GELFX  |  LACQUER


