
FOR MORE INFORMATION VISIT:
 NAILPROPASADENA.COM OR CALL 888.491.8265

Sign up and compete in the 2017 NAILPRO Nail Competitions, the world’s most 
prestigious nail competitions!

APRIL 30, 2017
PASADENA CONVENTION CENTER

PASADENA, CA
9:00 a.m. - 4:30 p.m.

The Original Nails-Only Show 
in Southern California 

has everything you need to build 
a successful nail business!

WANT NAIL SWAG? 
Be one of the fi rst 500 
attendees and receive a 
gift bag with the latest 
product samples!

GREAT DEALS on 
professional products 
from your favorite 
manufacturers.
RAFFLES! Win fabulous 
prizes, including the 
GRAND PRIZE valued at 
$1,000 worth of products!

LEARN MORE with a full 
day of FREE technical 
education from leading 
industry manufacturers! 
Education is included with 
your ticket purchase.
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Pop Quiz
Take our test to 
reveal your tech 
personality!



BEAUTY AND  
THE BEAST 

SPRING COLLECTION

FROM

16-PIECE DISPLAY



A Love
Story

Spring Nails 
Inspired by 

Beauty And 
The Beast



BEAUTY AND  
THE BEAST 

SPRING COLLECTION

FROM

gelish.com | MorganTaylorLacquer.com
714. 773. 9758

16-PIECE DISPLAY
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AVAILABLE IN 19 BREATHABLE SHADES



AVAILABLE AT AUTHORIZED DISTRIBUTORS.  800.275.1 1 1 1

THE NAIL POLISH THAT BREATHES 
Allows Moisture and Hydration to 

Reach the Nail While Excess Moisture 

Escapes Preventing Chipping and 

Peeling for Longer Lasting Manicures

ALL-IN-ONE
No Base or Topcoat Needed

TREATMENT + COLOR
With Argan Oil, Pro-Vitamin B5 

& Vitamin C

FOR STRONG HEALTHY NAILS

NEW 600 BRISTLE GENIUS BRUSH®

WITH GRIPPER CAP



PYPER 
AMERICA 
SMITH
Brand Ambassador 
OPI Infi nite Shine

Pyper is wearing The Thrill of Brazil

Increase your revenue without increasing service time!  

INFINITE SHINE
 Professional Long-Wear Lacquer System

Professional, 3-Step System  |  Easy application and removal  |  No light curing needed

Available in 120+ shades including 60 of the most iconic OPI Nail Lacquer shades
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New & improved primer and gloss with 

exclusive ProStay technology for one more full day of wear* 

Upgrading your lacquer clients 

to long-wear just got easier

   — Now up to 11 days of gel-like wear & shine —





Join our beauty network 
chinaglaze.com  |  #ChinaGlaze |  @ChinaGlazeofficial
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BAYWATCH COLLECTION
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SUN'S OUT, BUNS OUT

RESTING 
BEACH FACE

BAES OF 
THE BAY

SUMMER 
CRUSHIN’

OFF 
DUTY

LITTLE 
RED SUIT

SUN’S OUT, 
BUNS OUT

ArtisticNailDesign.com         
PROFESSIONAL FORMULAS | PROFESSIONAL RESULTS™



30 second LED cure  |  2 weeks of durable wear  |  100% pure gel top coat for unbeatable shine

Give your clients what they want.

The service they want, in the colors they love, from the brand they trust.

160+ GelColor shades perfectly matched to iconic OPI Nail Lacquers.



Now they’ll love it even longer in OPI GelColor

LOVE
your clients
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16-PIECE DISPLAY16-PIECE DISPLAY

THE BEAUTY AND THE BEAST 
SPRING COLLECTION

&FROM

Be our guest and fall under the enchantment of Gelish and Morgan Taylor’s 
Beauty and The Beast collection in collaboration with Walt Disney Studios. 
Before the last petal falls you’ll be in love with our enchanting shades.

gelish.com | MorganTaylorLacquer.com
714. 773. 9758

POTTS  
OF TEA

DAYS IN  
THE SUN

PLUMETTE  
WITH  

EXCITEMENT

THE LAST  
PETALBE OUR  

GUEST

GASTON  
AND ON AND ON

ENCHANTED  
PATINA

DAYS IN THE SUN
WITH ENCHANTED

PATINA COAT

Plumette with  
Excitement

with ENCHANTED 
PATINA COAT

Gaston and  
On and On

with ENCHANTED 
PATINA COAT

Potts of Tea
with ENCHANTED 

PATINA COAT

The Last Petal
with ENCHANTED 

PATINA COATBe Our Guest 
with ENCHANTED 

PATINA COAT



When we think of LE, we are all smiles. 

 We became Educators to further our 

careers, but we never expected to gain

 a family in the process. Not only did 

we find each other, we found Jim 

and Lezlie and even helped raise

 little Lexy one trade show at a time.

 We’ve all been on an unforgettable 

journey ever since. We have laughed 

together, cried together and inspired 

one another. Over 40 combined years of 

education later, we have only grown closer, 

sharing laughter-filled dinners, late night

 secrets and incredible travels. We’ve

 been part of the LE Family from the 

beginning, and we’re damn proud of it.

L I G H T E L E G A N C E . C O M  : :  R E D M O N D ,  O R  : :  8 0 0 - 2 7 5 - 5 5 9 6  : :  @ L I G H T E L E G A N C E H Q

— Jayne, Pina, Darcy & Mylyn
    Original Educators



welcome
to the family,

L I G H T E L E G A N C E . C O M  : :  R E D M O N D ,  O R  : :  8 0 0 - 2 7 5 - 5 5 9 6  : :  @ L I G H T E L E G A N C E H Q

The new LEDPlus+ utilizes the latest dual-wavelength 

UV/LED curing technology to make everything from P+ Gel 

Polish to Lexy Line hard gels cure, adhere and shine their best.

The #LEFamily couldn’t be prouder.

.

LEDPlus+



Inspired by Facial Skin Care. 
       Perfected for Clients’ Hands and Feet.

Introducing the OPI ProSpa collection. Developed with renowned dermatologists, 

featuring a proprietary blend of cupuaçu butter & white tea extract plus peptides, 

to take skin and your salon’s business to the next level.

Elevate your service with techniques and tips at opi.com/prospa

WE’RE ABOUT TO CHANGE THE MANI/PEDI. READY?

S K I N C A R E  
H A N D S  &  F E E T

P R O  S P A
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•  10 FREE FORMULA formulated without formaldehyde,   
 formaldehyde resin, dibutyl phthalate, toluene, camphor, 
 TPHP, parabens, xylene, ethyl tosylamide and lead  
•  LONG-WEARING COLOR 7-10 Days of wear on natural nails  
•   VEGAN FRIENDLY 
•  HUGE COLOR PALET TE over 300 shades

THE HEALTHIER NAIL POLISH

•  CLASSIC CREAM FORMULA keeps lips moist for hours without the mess 
•  LASTS 4 TO 6 HOURS without drying or cracking 
•  PERFECT BALANCE between pigment & base creates a  l ightweight yet  
 well pigmented formula 
•  UNFLAVORED
•  PERFECT COLOR PALET TE for any sk intone

THE PERFECT LIPSTICK



CHARMING
SPRING 2017 COLLECTION 

AmiraLaceyMillieAbbyJordan Tina Belle Brooke Violette 1.800.659.6909|Zoya.com|@zoyanailpolish

FOR INFORMATION 
CONTACT YOUR LOCAL DISTR IBUTOR OR 



Introducing the OPI ProSpa collection. Developed with renowned dermatologists, 

featuring a proprietary blend of cupuaçu butter & white tea extract plus peptides, 

to take skin and your salon’s business to the next level.

Elevate your service with techniques and tips at opi.com/prospa

WE’RE ABOUT TO CHANGE THE MANI/PEDI. READY?

S K I N C A R E  
H A N D S  &  F E E T

P R O  S P A

Inspired by Facial Skin Care. 
       Perfected for Clients’ Hands and Feet.













Orlando/Orange County Convention Center • Orlando, Florida 

Beauty Industry Professionals & Students Only

The beauty industry’s most 
important show delivering the 

nail education you need 
to succeedTM



www.premiereorlandoshow.biz • www.premieredayspa.biz 
                             800-335-7469 • #PremiereOrlando

June 3-5, 2017
Education Days June 3-5 

Exhibit Floor Open June 4-5

Off Day of Show Price
SAVE $20
Register by April 22 to

photo: NSI
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On the Cover

Nails: Danny Haile, Thao Nguyen and 

Vu Nguyen; Photography: Cory Sorensen, 

corysorensen.com; Makeup: Michelle Tabor- 

Ramos, AIM Artists; Hair: Preston Wada at 

Opus Beauty using Kevin Murphy; Stylist: 

Jordan Grossman, jordanstyling.com; Model: 

Anastasia Krivosheeva, Photogenics; Digital 

Imaging: Jaison Duell Wilson; Art Director: 

Patty Quon-Sandberg; Fashion credits: 

Dress, Finders Keepers.

Check out the behind the scenes video of our 

cover shoot at nailpro.com/videos/behind-the-cover

70 What’s Your 

Tech Personality?

Take our quiz to fi nd out! By Leslie Henry

76 Upping the Ante

Stand apart from the competition and 

boost business with elevated services. 

By Tracy Morin

82 The Secret 

Lives of Techs

Techs divulge their favorite pastimes 

outside the salon. By Francesca Moisin

90 Sharper Things

How to properly care for your sharpest 

tools. Plus, top product picks. 

By Alexa Joy Sherman

96 Heart & Soul

For spring, a collection inspired by a 

classic beauty and her beau, and a 

roundup of the seasons’ loveliest shades. 

By Stephanie Yaggy Lavery

96

90
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Features 54



spring / summer 2017

TWO-TIMING THE ZONES —
one of 12 new shades available in GelColor, Infi nite Shine, and Nail Lacquer

opi.com • #OPIFiji



Columns

28  N A I L P R O   M A R C H  2 0 1 7
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  34 Nailing the News
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  56 Behind the Nail Pros

120 Showcase

126 Test Yourself

127 Marketplace

128 Happenings

130 Ad Index

In Every Issue

66 Savvy Salon

Lacquer Gallery

This Ohio-based salon features an 

eclectic decor, cutting edge nail art 

and a welcoming vibe.

68 Competition 

Corner

Lose and Learn

Competitors reveal what they learned 

from not winning big. By Alexa 

Joy Sherman

108 Nail Clinic 

The Eyes Have It

Expert advice for preserving your 

peepers. By Linda Kossoff

114 Pro Talk 

Create an ombré design with the Morgan 

Taylor Nail Art Stamping Kit; offer on-

trend looks with Madam Glam Metallic 

Gel Polish; and spread spring fever 

with nail art featuring the Cuccio Colour 

Positivity collection. By Dana Loth

144 Hollywood File 

Nude Attitude

A-listers at the 2016 American Music 

Awards rocked neutral-hued tips. By 

Alexa Joy Sherman

54 Polished Look 

In A Word

Nail art inspired by runway writing. 

By Dale Arden Chong

58 Nailspiration 

All Aflutter

Bold designs mimic colorful butterfl y wings.

60 Workshop

Fill Power 

Polish up your acrylic backfi ll skills.

62 Beauty File

Fariha Ali Nizam

The Los Angeles-based nail artist shares 

her favorite fi lm, foods and feline friends. 

64 Guest Editor

Ask David

David Anthony, President of Valentino 

Beauty Pure and Vetro USA, responds 

to your toughest nail questions. 
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1.800.659.6909 | NakedManicure.com
@ZoyaNailPolish #NakedManicure

FOR MORE INFORMATION 
CONTACT YOUR LOCAL DISTRIBUTOR OR 

ZOYA 
NAKED 

MANICURETM 
PERFECTORS

Buff Pink Nude Mauve Lavender White (tip)

LONG TERM 
BENEFITS
• Supports cellular renewal

• Improves oxygenation

• Enhances flexibil ity and   
 strength

• Increases hydration

• Allure Magazine,
 Best of Beauty 2015: 
 Breakthrough Award   
 Winner, Zoya NAKED 
 MANICURETM Perfector 
 in Lavender 

• Nailpro Magazine,
 2015 Readers Choice 
 Award Winner Zoya   
 NAKED MANICURETM

AWARDS

INSTANT COSMETIC 
BENEFITS
• Neutralizes discoloration

• Perfects free edge 

• Refines surface

• Levels nail plate

• Provides natural finish

• B5/Panthenol to improve 
 flexibil ity and decrease 
 brittleness

• E to support celluar renewal
• Red Algae to improve micro  
 circulation

• Gingko to increase oxygen  
 exchange

• Sulfur Amino Acid/Protein  
 Complex to fil l in pitting 
 and cracking

VITAMINS, 
PROTEINS & 
BOTANICALS

10 FREE FORMULA
• Formulated without 

formaldehyde, formaldehyde 
resin, dibutyl phthalate, 
toluene, camphor, TPHP, 
parabens, xylene, ethyl 
tosylamide and lead

STRENGTHEN 
CORRECT 
PROTECT
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Natural Nail Fix
nailpro.com/natural-nail-repair
Expert advice on how to mend a damaged digit.

Tip Types
nailpro.com/nail-tip-types
How to choose and fi t the perfect tip.

Long and Strong
nailpro.com/long-and-strong
Everything you need to know about caring for 

lengthy talons.

Slick Service
nailpro.com/young-nails-slickpour

Watch Young Nails president Greg Salo seal a powder 

coating enhancement with a durable gel fi nish.



ACCELERATE
YOUR SALES
WITH SWAROVSKI® CRYSTALS FOR NAILS

© 2016 D. Swarovski Distribution GmbH Swarovski® is a registered trademark of Swarovski AG.

Retail Ready Packaged Solutions

Consumers who demand the very best in beauty products 
recognize the premium nature of crystals from Swarovski 
which evoke feelings of quality, fashion, style and 
unmatched brilliance. They understand they are 
getting the highest quality product on the market.

― Your customers come to you for the best in beauty 
products especially when it comes to replicating the nail 
fashion looks they see on celebrities or to express their 
own personal style.

― With a variety of crystal and metallic shapes 
including our latest innovation, Swarovski 
Crystalpixie, we off er a full portfolio of products 
your consumers will keep purchasing to create 
new fashion looks for their nails; ensuring premium 
pricing while creating upsell opportunities to 
increase sales volume.

― Each package comes with step by step instructions 
along with several design ideas to get you started.

Crystalsfornails.com
Dreamtimecreations.com
Oceannailsupply.com
Rhinestoneguy.com
Skylinebeautysupply.com

Available at these resellers:

Gelessentialz.com
Miasecretnails.com
Johnbead.com
Ehashley.com



EDITORIAL

s a working mom, having a hobby is not at the top of my priority list. A typical day goes 

something like this: My alarm clock goes off. Hit snooze—twice. Get up. Get ready. Drive 

son to school. Go to work. Drive home. Dinner. Wash dishes. Read bedtime story and 

tuck in son. Finish bills/laundry/to-do list. Go to sleep. Repeat. On a good day, I’m awake enough 

to read a book before I turn in. I was a voracious reader as a teen, and would get lost in a story for 

hours. I don’t have the same luxury now, but I love snuggling under the covers and sneaking in 

a chapter or two before bed.

Making time for the things you love to do is tough when you’re a tech, too. But while 

most nail professionals have a passion for their work, they also fi nd ways to pursue 

interests outside the salon. For “The Secret Lives of Techs” (page 82), we asked nail 

professionals to tell us about their hobbies. From cooking and photography to dog 

rescue and travel, they had a lot to say about how they spend their time when they’re 

not doing nails. 

Speaking of downtime, if you’ve got 10 minutes, be sure to take our 

quiz, “What’s Your Tech Personality?” on page 70. The results may surprise 

you—and even inspire you to look differently at the way you work and how 

you handle clients going forward. This issue also offers up expert advice on 

caring for essential tech tools in “Sharper Things” (page 90), as well as ways 

to make more money from your services with simple, value-added ideas in 

“Upping the Ante” on page 76.

As for me, I just fi nished a novel and I’m looking for a new read. If you 

have a recommendation, I’d love to hear about it!

Behind the Nail Pros…
This month, NAILPRO partnered with the talented team at Gelish/Morgan Taylor to create 
a cover and companion story, “Heart 

& Soul,” featuring the brands’ new 
collections in collaboration with the 

recently released Disney fi lm, Beauty 

And The Beast. Here, (from left) nail 
artists Thao Nguyen and Vu Nguyen, 
Stephanie Yaggy Lavery, owner and 

founder of Hand & Nail Harmony Danny 
Haile, Morgan Taylor namesake Morgan 

Haile and Creative Age Publications 
president and CEO Deborah Carver. 
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Stephanie’s Manicure A new baby takes all of your 

time, notes NAILPRO Executive Editor Stephanie Yaggy Lavery. 

“But, I believe that a 

happy mom makes for 

happy kids and, for me, 

that means getting my 

nails done.” she says. 

“So, for my maternity 

leave manicure, I opted 

for a matte neutral with 

rose gold tips. Simple 

yet polished for chang-

ing little onesies!”

Jennifer Carofano
NAILPRO Managing Editor
jcarofano@creativeage.com

Driving Forces



The Cuccio Difference:
Over 100 Trendsetting Colours!

No Light Required! Zero Cure Time!

Flawless Finish With No Damage To Natural Nails! 

Thinner, Lighter & Stronger Results!

No Sculpting Necessary!

No Odour!

Create Perfect Smile Lines!

Regular Salon Price: $49.95

Promotion Price: 

$39.95 (Item # 5530-Intro)
at cuccio.com

Cuccio Pro Powder Polish™ Nail Colour Dip 
System is the new way to give salon and 
spa clients up to 14 days of professional 
nail colour with the wearability of a gel and 
the durability of an acrylic! This odour-free 
system utilizes specially formulated resins, 
state-of-the-art activator and finely milled, 
highly pigmented powders to create a super 
vibrant set of nail colour with an unbeatable 
high-gloss shine.

KIT CONTAINS:  1/2 oz. 5509-1/2 Passionate Pink, 
5510-1/2 French Pink, 5516-1/2 Clear, 5512-1/2 
White, 5553-1/2 Silver w/silver mica, 1/2 oz.  
Each of the treatments (6) & 3 Dipping trays (5507)

(Complete instructions enclosed.)

The trendsetting nail colour 
technology with the wearability 
of a soak off gel & the durability 
of an acrylic.

Offer expires April 30, 2017 

Re

P

$
at

Everything 

you need  

IN one 

CONVENIENT 

KIT! Introductory Offer!

For more information visit cuccio.com

Starter Kit
Powder Polish Get Started Today! 

INCREASE YOUR INCOME BY ADDING 
THIS HIGHLY PROFITABLE  

SERVICE INTO YOUR SALON OR SPA.  

Use Promo Code: 
Powder at checkout or 
call Tel: 661.257.7827
TOLL-FREE: 800.762.6245   
Fax: 661.257.5856

savings
20%

Trendsetting Colours!

Available in 1.6 oz.

 100  in Overi
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BY ALEXA JOY SHERMANNAILING THE NEWS

BEFORE & AFTER
1st: Stephanie Horner

2nd: Irina Von Krosigk

IT’S ALL ABOUT 
THE BLING

1st: Irina Von Krosigk

2nd: Stephanie Horner

1ST

1ST

2ND

2ND

3rd 3rd

The results are in for our second competitions: 

It’s All About the Bling and Before & After. Congratulations to the winners!

Looking for some extra competition guidance? Email us at nailpro@creativeage.com 
to be paired with an expert mentor and join the exclusive Glossies Facebook group.

Get a Glossies Mentor! 
To learn more about the competition, prizes 
and rules, visit nailpro.com/the-glossies. 

DATES TO REMEMBER: Competitors’ entries must be received prior to or by the deadline date. Late arrivals or entries will not 
be accepted, so be sure to mark your calendar and give yourself enough time to do your best work! Check out the submission deadline below to 

get a head start on your entries.

Competition #4: Design Sculptured Nails: Red, White & Blue and 3-D Design: Constellations

DEADLINE: March 24, 2017

2017GLOSSIES
N A I L P R O
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Evoke the tropics.

Soak in the hues.

NEW Shades! 



Media Focus
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Allure • Hailing orange as the “color 

of the moment,” and noting its turn on 

tips at spring runway shows, the mag 

recommended lacquers, including Essie 

Sunshine State of Mind.

Your favorite fashion magazines give beauty 
manufacturers recognition in the January issues.

Cosmopolitan   
Nail art designs inspired 

by the season’s sexiest 

cocktails featured looks 

created with Essie Set 

in Stones, JinSoon 

Muse, OPI Amore and 

Zoya Autumn.

Marie Claire • Among the editors’ 

beauty recommendations were the latest 

crop of polish colors that also strengthen 

nails, including Essie Treat Love & Color 

Sheers to You.

Sunshine State of Mind.



cnd.com

Evoke the tropics.

Soak in the hues.

NEW Shades! 
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On January 6, Lauren Wireman realized a professional and personal dream with the grand opening of 
Wildfl owers Nail Academy in Fort Myers, Florida. The nail artist, who shot to fame after taking second 
place on the Oxygen Network reality show “Nail’d It” during its fi rst season, has ambitious plans for 

the new school. Here, Wireman talks about the evolution of the academy and shares her goals for the future.

Q: How long have you been working to get Wildfl owers Nail Academy up and running?
A: I had the idea about fi ve years ago and everything I’ve done since has been working toward this goal. There will be two parts to the school—

a licensing part and a continuing education part, and we’re still fi nalizing the details for the licensing part.

Q: Will the licensing program be for techs in the state of Florida, or other regions as well?
A: Florida only requires 240 hours, which is not enough to transfer to most places. So, I’m going to Tallahassee to petition the 

department of education because I would like to have a program that’s 600 hours. We’re also going to be a nonprofi t.

Q: How will the nonprofi t structure work?
A: The way our business is set up, our products 

and product sales fund the school. So, the school 

isn’t driven by how many people we have enrolled. 

This allows us to keep our focus on educating 

and preparing men and women to go out and be 

successful in the fi eld, and it’s going to help us 

partner with programs like Beauty Changes Lives. 

I’ve been working closely with Jan Arnold to get that set up. I also 

work with a lot of local ministries that help women who’ve been 

involved in human traffi cking or prostitution get back on their feet 

and on a better course for their lives. Because we’ll be a nonprofi t, 

we’ll be able to do all kinds of scholarships and things to help 

women who need it.

Q: Who will be teaching the classes?
A: We’ll have one outside educator per month, and I’m teaching a 

class every month. So far on the schedule*, we have Tracy Vinson (aka 

The Mobile Manicurist) on May 7 to 8; Phoenix VanDyke on October 

2; a CND Grandmaster Weekend with Holly Schippers on November 5 

to 7; and Tina Alberino (This Ugly Beauty Business) on December 11. Also, Brenda Ribble, a medical pedicurist who works with the North American 

School of Podology (NASP), will be conducting a Level 1 Certifi ed Master Pedicurist Class on July 23 to 25. 

Q: Who do you feel will benefi t most from the continuing education offerings?
A: We’ll have a variety of classes to appeal to everyone. Some of the classes are more specifi c to a certain niche of nail techs, but the classes I 

teach are usually focused on new, cutting-edge trends. So, whether it’s someone who’s done nails for 30 years or six months, it won’t matter—if 

it’s new, it’s new to all of us. 

Q: What are you hoping to accomplish with the academy overall?
A: I want to revolutionize nail education in the United States and do something that’s never been done before. We’ll be selective about who we 

accept into our program, and our graduates will be highly sought after because of that. I also want to send students out into the fi eld to do intern-

ships, to work and to see the variety and vastness of the nail industry. Thankfully, with all the connections I’ve made over the past few years, I’m 

hoping to [pair] students with the right people so they can see what their careers can become.

*Class details subject to change; learn more about all educational opportunities, including free online courses, at 
wildfl owersnails.com.

Going 
Wild
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Wildfl owers Academy 
founder Lauren Wireman.



                 CND® SHELLAC® DURAFORCE™

OUR MOST ADVANCED TOP COAT TO STRENGTHEN 

AND PROTECT WEAK NAILS AGAINST BREAKAGE.
†25% thicker formula vs. SHELLAC® Original Top Coat

cnd.com
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DID YOU 
KNOW?
According to the most recent NAILPRO Essentials 

survey, techs who do nail art fi rst reach for soak-off 

gel polish (73%), then traditional lacquer 

(65%), acrylic paints (61%), 3-D acrylic 

or gel (37%) and hybrid polish (24%).
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Don’t miss NAILPRO Pasadena, Southern California’s largest nails-only 
trade show, when it returns to the Pasadena Convention Center on 
Sunday, April 30. Included with the purchase of your general admission ticket will be 

free education from leading manufacturers, a look at some of the hottest nail products on 

the market, and raffl es held all day long—including a grand prize worth $1,000 in swag! 

Plus, the fi rst 500 people through the door will receive a goodie bag fi lled with product 

samples. For more information, visit nailpropasadena.com.

BEST IN 
SHOW



THE 
HEAT 
IS ON

EMBRACE THE 
SULTRY 

SUMMER 
SPIRIT OF 

CARIBBEAN 
LOCALES 

WITH THE NEW 
RHYTHM 

& HEAT 
COLLECTION 

FROM CND. 

TRY THIS! For a fresh take on the classic French Manicure, apply a 

mauve color in a crescent shape down one side of the nail, followed by 

a wavy leaf pattern in a dark green on the opposite side. 

●   A luxe and sophisticated color palette provides customizable options 

for every client.

●  Provides inspiration for nail designs featuring bold color and graphic prints.

●  Colors are available in both the Shellac Brand 14+ Day Nail Color and 

Vinylux Weekly Polish.

“This season’s 
trend story is rooted 

in nature with a 
sultry blend of color 

and design. 
Perfect for a 

beach getaway or 
summer soiree!” 
—Jan Arnold, CND cofounder 

and style director
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ADVERTISEMENT

Mambo Beat Sugarcane Palm Deco Shimmering 
Shores

(Shellac only)

Ripe Guava Shells in 
the Sand

Mambo Beat Sugarcane Palm Deco Splash of Teal 
(Vinylux only)

Ripe Guava Shells in the 
Sand
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Some of the 
best educators 
in the business 
made serious 
waves Decem-
ber 8 to 12 
when industry 
icon John Hauk 
hosted the 2016 
Cruise With the 
Nail Stars. After 

boarding the Royal 

Caribbean ship, 

which traveled from Fort Lauderdale, Florida, to Mexico, 64 attendees 

learned how to advance their careers with two days of intense instruc-

tion from nail stars Lulu Desfassiaux, Max Estrada, Hauk, Julie Kandalec, 

Tony Ly and Lauren 

Wireman. “I have 

hosted 12 cruises 

to date, and it’s a 

one-of-a-kind experi-

ence every time,” 

says Hauk. “It’s such 

an intimate setting 

and a fun way to 

learn and grow our 

passion for nails.” 

In addition to the 

classes and demon-

strations, there were 

two nail competitions 

and plenty of time 

to network with the 

educators, culminating with a beach party on the fi nal day.

Missed the boat on this one? Not to worry—the next cruise, a seven-

day excursion, will depart from Fort Lauderdale on September 24. “There 

will be three days of education while at sea, private trainings while at port 

and two nail competitions, as well as an amazing product swag-bag from 

our generous nail sponsors and plenty of giveaways,” says Hauk. On 

hand to teach the classes will be returning educators Desfassiaux, Hauk 

and Wireman, as well as Gina Silvestro, Mikey Nguyen, Marco Bonvicini 

and Jaime Schrabeck. “It’s ideal for nail professionals, salon or spa own-

ers and nail enthusiasts,” adds Hauk, who urges interested participants to 

register before the 50 available spaces are gone. Learn more at etouches 

.com/cruisewiththenailstars2017.

Nail Pros 
Caribbeanof the

Tech Max Estrada teaches a class.

(Clockwise from top left) Lauren Wireman, John Hauk, 
Max Estrada, Julie Kandalec, Tony Ly and Lulu Desfassiaux.
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A Simple, Easy 3-Step System to Design 
Captivating Acrylic Nails in Half the Time!

Introducing



44  N A I L P R O   M A R C H  2 0 1 7

LICENSE 
TO 
THRIVE
THERE’S NO QUESTION THAT YOU 

DEVELOP CLOSE RELATIONSHIPS 

WITH YOUR CLIENTS IN A SALON 

SETTING. Recognizing those strong 

connections, a new law that went into 

effect on January 1 requires all beauty profes-

sionals practicing in the state of Illinois to take a 

one-hour, one-time continuing education course on domestic violence as part of their two-year 

licensing renewal process. Although the requirement will not apply to the September 2017 licen-

sure renewals, it will be in effect for the October 2018 licensure renewals for nail techs and nail 

technology teachers, according to the Illinois Department of Financial and Professional Regulation.

The hour-long training that beauty pros will receive was developed by Chicago Says No More, 

a coalition of agencies serving those affected by domestic violence and sexual assault, along with 

Cosmetologists Chicago. “Because of the close relationship between every salon professional 

and his or her client, having the education about domestic abuse and sexual assault will prepare 

them, if they choose, to connect clients—or perhaps a family member or even themselves—with 

options to escape from these situations,” says Karen Gordon, vice president of Cosmetologists 

Chicago and owner of J. Gordon Design Salon in Chicago. The program was tested at America’s 

Beauty Show (ABS) in March 2016, before the bill was signed into law, and Cosmetologists 

Chicago has been granted the exclusive right to offer the new course during ABS this March 25 

through 27. Additional classes will be offered through Chicago Says No More later in 2017 and 

going forward.

THE FIFTH ANNUAL BEAUTY CHANGES LIVES EXPERIENCE WILL BE HELD 

AT THE ART INSTITUTE OF CHICAGO THE EVENING OF MARCH 26. One of 

the highlights of America’s Beauty Show by Cosmetologists Chicago, the event will 

shine a spotlight on emerging beauty and wellness talent with a dinner and runway 

presentation. Additionally, 

Matrix founders Sydell 

Miller and the late Arnold 

(Arnie) Miller were recently 

announced as this year’s 

Legacy Award recipi-

ents, placing them in the 

esteemed company of 

previous honorees Vidal 

Sassoon, Tippi Hedren, 

Leo Passage and Howard Murad, M.D. “In planning the 2017 event, the committee 

integrated feedback from beauty professionals, brands and attendees to create an 

evening that celebrates this amazing industry, the NextGen of beauty talent, and the 

professionals who change lives every day through careers in beauty,” says Beauty 

Changes Lives Foundation President Lynelle Lynch. To learn more or to purchase 

tickets, visit beautychangeslives.org/bcl-experience. P
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Time For A Change



ArtisticNailDesign.com   PROFESSIONAL FORMULAS | PROFESSIONAL RESULTS™       

SWAG  1-2 PUNCH

NOT YOUR MOMMA S DIP Perfect Dip will change the way you apply 

colour. Get perfect nails every time. Period. 
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Nearly 200 executives representing 115 
professional beauty companies from 
around the U.S. gained insights about 

the future of the industry when the Professional 
Beauty Association (PBA) hosted its third annual 
Executive Summit in Scottsdale, Arizona, held 
November 30 to December 1. Guided by its 
“Understanding Consumer Behavior” theme, the 
sold-out event featured presentations from lead-
ing digital experts and others who touched on 
some of the unique opportunities facing today’s 

beauty pros, and shared information on how to 
grow a brand and effectively communicate with 
today’s clients and customers.

Additionally, PBA Executive Director Steve 
Sleeper shared an overview of the PBA’s 2020 
strategic plan. “As an industry, we’re the healthi-
est when our salons and individual licensed 
professionals are thriving,” says Sleeper. “An 
increase in the number of beauty professionals 
actively involved with PBA means an increase 
in infl uence for the industry among all our 
stakeholders, including consumers, policymak-
ers and other industry supporters.” Plans for the 
2017 summit, taking place December 6 to 7, are 
already underway. For more information, visit 
probeauty.org.

Exciting things are happening for 

Undercover Colors, a high-tech 

nail polish that changes color when 

exposed to date rape drugs. News 

of the varnish went viral when the 

concept was fi rst presented by 

four North Carolina State University undergrads in 2014. Since then, their Raleigh-based 

startup has gone on to raise $5.5 million, and has completed the research and develop-

ment phases of the project. They also became the fi rst 

partnership for The Pink Ceiling, an all-women consulting 

and investment group founded by leading women’s health 

advocate and entrepreneur Cindy Whitehead. “I have two 

nieces and Undercover Colors gives them power, literally 

at their fi ngertips, in what could otherwise feel like a pow-

erless circumstance,” says Whitehead. When wearing Un-

dercover Colors polish, if a woman suspects her drink has 

been spiked with a date rape drug, she can simply dip her fi nger into the beverage and, 

within seconds, the polish will change color if the presence of a drug has been detected. 

“Campus violence has reached epidemic proportions, and a movement in which women 

can take back power with groundbreaking technology is exciting,” says Whitehead. “Now 

imagine the broader impact that shift may have in promoting a candid social conversation 

about the problem itself—that’s the type of breakthrough for women I want to see.” 

EXECUTIVE 
FUNCTION

Powerful
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READERS 

NAIL 
ART

Take a look at what 

NAILPRO readers 

are creating! 

From acrylics to 

gels to paints, 

they’ve done it all. 

Submit your own 

original nail art and 

share it with your 

fellow techs. 

}
{

Leila Durant • Nail Arts By Leila
Victorville, CA

Jaime DeViva • Nail’d by Jaime
Westover, MD

Yocelin Cruz
Kenosha, WI

Linh Chinh • Regal Nails
Dover, DE

Ami Cooper • Paisley Nail Studio
Petaluma, CA

Alicia Anderson • Ka Nui Salon
Redmond, OR

Roger Aguirre
Houston, TX





PORTFOLIO
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PORTFOLIO

If you’d like to submit your own nail art for NAILPRO’s Portfolio, send an email to nailpro@creativeage.com that includes your name, salon, city and state along with your high-

resolution photos. By emailing your photos, you grant Creative Age Publications the right to use any of your submitted images in NAILPRO magazine, corresponding electronic media 

and/or marketing materials without any compensation. In addition, you grant Creative Age Publications the right to these images for future use without any compensation due.  

Tristan Terrell • Savvy Chic Nail Cottage
Lakewood, CA 

Brandy Sucher • Altered Ego Salon and Spa
Tempe, AZ

Misty Staiert • Claude’s Beautorium
Omaha, NE

Annette Sanchez • Expressions Salon
Meridian, ID

Katarina Slamkova • Glam Lacque
Sheffi eld, England

Diana Pajeva • Diana’s Nail Art
Edinburgh, Scotland

 Kristen Dallas Noel • Glossed Nails
Lake Havasu City, AZ

Tom Nguyen • Nail Studio by Tom
Plano, TX

Canishiea Robinson • Bijou Beauty
Sacramento, CA





BY DALE ARDEN CHONG
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Guest Artist  
Asa Sieracki is a nail artist 

at Finger Bang in 
Portland, Oregon.

Inspired by 

Jeremy Scott

Inspired by 

Tommy Hilfi ger

Inspired by 

Moschino

Fashion is often used as a form of self-expression and, 

this spring, designers are letting the clothes speak for 

themselves. As an alternative to traditional prints, fashion 

designers are incorporating words 

into their latest looks. Jeremy 

Scott works his own name 

into a commercial design, 

while Stella McCartney layers 

words, like “love,” on top of 

white lace. Brand names 

also take the spot-

light, with Tommy 

Hilfiger’s sport-

inspired styles and 

Moschino’s bold 

moniker placed 

front-and-center 

on swimsuits and 

streetwear. Here, nail 

artist Asa Sieracki’s 

take on the trend may 

just inspire you to let 

your clients’ tips do 

the talking.
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Join our beauty network
nailtek.com  |  #nailtek  |  @NailTekExperts

Our Type 4 Nail system restores fl exibility and strength to severely 
damaged nails, reverting them back to their natural state. 

Rebuild Your Strength.
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Set Design
Eddie Inda

Photography
Cory Sorensen

Fashion 
Jordan Grossman

Digital Imaging 
Jaison Duell Wilson

Makeup 
Michelle Tabor-Ramos

Nails
Danny Haile

Nails
Thao Nguyen

Nails
Vu Nguyen

March 2017 • $5.00 • Volume 27, Number 3 • nailpro.com

A Love
Story

Spring Nails 
Inspired by 

Beauty And 
The Beast

Pop Quiz
Take our test to 
reveal your tech 
personality!

THE MAKING 
OF OUR COVER
NOTHING GETS US MORE EXCITED THAN A GOOD POLISH PAIRING—

and the partnership with Gelish/Morgan Taylor and Disney’s Beauty And 

The Beast encouraged us to go big this spring. The nail brands once 

again teamed up with Disney to create an exclusive collection of colors 

that highlight the most iconic imagery from the story, including a shim-

mering crimson rose red and beautifully wearable canary yellow. Thanks 

to the creative talents of Danny Haile, Thao Nguyen  and Vu Nguyen, we 

feature those hues—and more!—in a spring polish story inspired by the 

classic animated film, and now, live action movie. Follow our Belle on a 

journey through color and design in “Heart & Soul” on page 96. 

Hair 
Preston Wada

BY STEPHANIE YAGGY LAVERY

“My favorite nail 
is the rose vine 

wrapped around 
her fi nger as a 

symbol of beauty 
that cannot be 
taken away.”

“This collection 
has six amazing 

colors and we 
showed how they 
all work together. 
My favorite look 

is the stained 
glass nails.”
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in time for spring.

NAILSPIRATION

Nail artist Frances Liang is the lead manicurist at 
Tenoverten Salon in New York’s fi nancial district.
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“I was inspired by the details found in each 
unique butterfl y wing.” —Frances Liang
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Step 3 At the free edge, 

paint vertical lines of vary-

ing lengths and three thin 

triangles with blue polish. At 

the midline of the nail, outline 

the scalloped design with blue 

polish to create three crescent 

shapes. Then, paint three 

circles, connecting the design 

at the top of the nail with blue 

polish. Finish with top coat.

Step 2 Use a detail brush to 

paint a scalloped design at the 

midline of the nail with gold 

polish. Fill in the top of the nail 

with gold polish. Then, paint 

the bottom of the nail with a 

very thin layer of gold polish. 

To create a gradient, apply a 

second coat of gold polish to 

the free edge.

Step 1 Apply two coats of 

blue polish.

Step 1 Paint a diagonal stripe 

across the center of the nail 

with sheer blue polish. Then, 

paint the rest of the nail with 

sheer pink polish, allowing the 

colors to bleed together.

Step 2 Use a detail brush to 

paint a think line around the 

border of the nail with black 

polish.

Step 3 Paint an arch on the 

lower left side of the nail with 

black polish. Then, paint five 

lines from the arch to the 

edge. (Widening the lines 

where they meet the edge 

will soften the design). To 

finish, apply top coat. 

Step 1 Apply two coats of 

lavender polish. 
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Step 2 Use a detail brush to 

paint a diagonal arc across 

the lower third of the nail with 

purple polish.

Step 3 Next, use a detail 

brush to paint a line of black 

polish where the two polish 

colors meet. Thicken the line 

towards the top of the nail 

and, once dry, apply top coat.
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How to do an acrylic backfill. 

Fill Power

WORKSHOP

T
he classic pink-and-white is a service constant. For clients who love this timeless style, routine nail appointments are a must. 

Once the natural nail grows out, it’s important to rebalance both the structure and the look of the enhancement. Here, step-by 

step directions for performing a backfi ll with acrylic. 

Step-by-Step
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2  Using an e-fi le and a standard medium bit, 

remove the shine of the enhancement as well 

as any lifting, and fi le to the client’s desired length. 

Then, using a hand fi le, refi ne the shape of the 

sidewalls and free edge. 

3 
To help the acrylic bond and adhere to the 

nail, apply one coat of dehydrator, followed by 

one coat of primer, to the entire nail.

1 
Prep the nail for a fi ll. Push the cuticle back 

and remove any dead skin. Then, take away the 

shine of the natural nail with a buffer. 
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7 
Once the acrylic is cured, refi ne the surface of the nail with an e-fi le, 

starting at the cuticle and working your way to the free edge. Be sure 

to bevel the product near the cuticle to be fl ush with the natural nail. 

8 
Then, use a hand fi le to shape the sidewalls and free edge, and 

to go over the surface of the nail a second time. The nail should 

graduate from thinness to thickness to thinness evenly, from cuticle to 

free edge and from sidewall to sidewall. 

9  
Buff the entire nail and wipe off any dust. To fi nish, apply top coat.  

6 
Next, apply a bead of white acrylic to create the free edge.

5 Refi ne the smile line with an e-fi le and a standard medium bit. 

(Note: Use zone 1 of your bit to cut into the smile line.) Then, use 

a 100/180-grit hand fi le to sharpen the smile line, making sure that the 

edges are even. 

4 
Using a reverse technique, the pink acrylic is applied fi rst. Apply a 

bead of cover pink to the nail, cover the natural nail and create a 

new smile line. Wait for the acrylic to fully cure before moving to Step 5.



BEAUTY FILE

Chilling with my 
kitten, Yuca.

My fi rst job was...
As a student worker at the campus 
library in college. 

If I could be anyone 
famous, I would be… 
Andy Warhol. 

I am inspired by…
Contemporary art and fashion.

My proudest 
accomplishment is…
When I quit my day job and took a leap of faith 
to start doing nails fu ll time. 

My favorite movie is…
The Japanese f ilm TampopoTampopo. It’s about a truck 
driver who coaches the owner of a ramen shop, 
who has no cooking skills, to become a master 
ramen chef.

My perfect day is...  
Lounging in bed with my two cats, Y uca 
and Pepe, and watching TV.

Are you a morning or 
night person? 
Definitely a night person. All of my clients 
know I hate to wake up early.

My favorite type of food is… 
Spicy Asian food, like Korean, Szechuan 
and Thai. 

My most recent impulse 
buy was…
A Dyson hair dryer. It has changed my life! 

My guilty pleasure is…
Watching K orea n dramas. The stories a re 
usua lly so outla ndish that it’s like reading a 
fa ntasy novel.

I can’t discuss nails without…
Stressing the importance of learning the 
foundations.

Fariha Ali Nizam 
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I get to do what I 
love every day! 

Teaching a nail art class.

Me (left) and Jean 
Kuan, the co-creator 
of our Japanese nail 
products company, 
Bunbun, sporting our 
double buns.

Nail Artist, 

@nailjob 
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David Anthony, president of Valentino 

Beauty Pure and Vetro USA, joins 

NAILPRO for the next two months to 

provide you with advice and answers to 

your nail questions. 

Q 
What are your top three tips for a self-employed, newly 

licensed nail tech? 

—@ladonna187, via Instagram 

A First things fi rst, practice makes perfect. You need to be 

confi dent in your services, so practice as often as you can. 

Plus, it’s essential to always have your nails done because 

you are your own walking billboard. Second, always be on time 

for your appointments. This means arriving 15 to 20 minutes early 

and scheduling appointments within a reasonable time frame to 

complete your services. Third, don’t be afraid to network. To be 

successful, it’s vital that you introduce yourself to other business 

owners, managers and employees in your area to get the word 

out about you and your services. So, make sure you talk to as 

many people as possible to start building a clientele.

Q As a nail professional, what is the best way to build my 

brand online? 

—Candiipaintnailz NineOone, via Facebook 

A 
You must get a website up and running immediately, and 

any social media should link back to your site. It’s important 

that your website is functional for your clients (think: easy 

to load and navigate). You should also start a blog. The content 

of your blog should be intriguing and well written, and the layout 

should be appealing to the eye. Once you’ve got a solid online 

presence, Facebook is by far the best platform for promoting 

brand awareness. Build a Facebook business page and connect 

this page to your website. Then, you’ll need to carve out time to 

post two to four times each day. You’ll want to post on multiple 

social media channels, but keep in mind, you should be posting 

different content for each platform: Facebook is for community 

and interaction; Twitter is for information and news; and Instagram 

is designed to be visual.                                 

When setting up an Instagram account, choose a handle that 

represents you as, oftentimes, your Instagram handle becomes 

your brand name. Be sure to write a meaningful bio and upload 

a headshot or your logo. When you are posting on Instagram, 

choose photos that are of the highest quality. (Remember, quality 

over quantity always wins.) Start posting one to two photos every 

day and include interesting and informative captions. It’s also 

important to pick at least two hashtags that represent your brand. 

(For example, I use #TeamValentino and #DustFreeLife.). Finally, 

make sure you cross promote with industry colleagues to ensure 

that your audience is targeted and engaged.

Q 
In your experience, what social media platform is the 

biggest sales booster? 

—@envouguesusa, via Instagram

A Facebook is the largest sales booster, but reaching your 

target audience organically can be diffi cult. Paying for 

Facebook posts ensures that you reach your intended 

audience and that you are displaying your posts to users who are 

interested in what you are selling (i.e., your nail services). With 

paid Facebook posts, you can directly target your area to build 

local followers, and ultimately, clients.  

If you’re not ready to commit to paid posts, Instagram is the 

best free platform to use. However, you must use it correctly. 

Getting thousands of followers won’t do you any good if you’re 

not hitting your target market. For example, before social media, 

a solid marketing technique was to pass out fl yers on the street 

and talk to neighboring businesses. Look at Instagram the same 

way. Reach out to businesses within 15 miles of your location 

and offer incentives to cross promote each other on Instagram. 

I am a big believer in word of mouth—and that’s exactly what 

social media offers. 

GUEST EDITOR

 
Ask David
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Have a question for David? Email it to nailpro@creativeage.com.
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Matching Gelish and Morgan Taylor Colors

gelish.com   |   MorganTaylorLacquer.com
COLORS SHOWN: SWEET ESCAPE AND TIGER BLOSSOM
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DISTINCTION 
Lacquer Gallery is in a trendy and 

artsy area that features Victorian 

homes and small businesses. What 

sets us apart is that we focus on 

nail art. We also offer hair and color 

services, as well as facials, waxing 

and eyelash extensions.

THE LOOK
The salon has the feel of a loft apart-

ment, with wood fl oors and exposed 

brick walls. The decor mixes gold 

accents, modern pieces and work 

from local artists. Clients ask me all 

the time who designed the salon. 

The answer is, I did! I have eclectic 

taste, and I wanted to show that in 

my business. I collect things and fi nd 

inspiration everywhere. The biggest 

struggle I have when I fi nd a unique 

art piece is whether to bring it to the 

salon or hang it at home.

ADVICE
Be nice. I have made so many 

wonderful connections in the nail 

community, as well as my city, 

from being a kind business owner, 

networking and supporting other 

businesses. The salon’s slogan is 

#SupportYourLocalGirlGang be-

cause, at the end of the day, we are 

all in this together. 

    Additionally, I have the highest re-

spect and appreciation for my staff. 

Without them the salon would not be 

what it is, and I would not have been 

able to build it as rapidly as I have.

Owner Lisa Suárez-Brentzel

Year Opened 2015

Address 448 West 3rd Ave., 

Columbus, Ohio 43201

Phone Number 614.230.2589

Hours of Operation Mon. – Fri., 

10 a.m. – 8 p.m., Sat., 9 a.m. – 6 p.m., 

Sun., 11 a.m. – 6 p.m. 

Website lacquergallery.com

Lacquer Gallery 

SAVVY SALON
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THE CLIENTELE
The Lacquer Gallery girl is typically 25 to 40 years 

old and she is an established and/or creative young 

professional. Clients typically spend $60 to $350 a 

visit for services that last up to two hours. We also 

have a growing male clientele.

IN-DEMAND SERVICE
Our most popular service is our Gel Manicure (trim, 

fi le, buff, cuticle care and polish), plus Basic or De-

luxe Nail Art. The cost is $45 to $55 and the service 

lasts 45 minutes to one hour.

SOCIAL MEDIA
I love reposting clients’ photos and posting pop-up 

deals on Instagram. (Clients say that getting a pop- 

up deal is like winning a prize!)

THE GOODS
We use several brands, including Floss Gloss and 

Exclusive Nail Couture.

PRAISE
Clients say that our salon is the best. I opened 

Lacquer Gallery in February 2015 and since then it 

has grown from two employees to 18, and our client 

list has quadrupled. 
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I competed from 1996 through 2006, and I 

recall many moments crying in the bathroom 

after the awards ceremony. In the beginning, 

I thought my nails were great. I could see 

everyone else’s work, and believed mine was 

just as good. What happened? Well, it’s what 

you can’t see that hurts you. If you think your 

work is good or even great, there is a good 

chance that you’re not seeing everything. 

When I didn’t win, I felt awful, but I ultimately 

realized that doing good work wasn’t enough. 

There are so many aspects to winning, and 

50 percent of it is having a great model who 

you’ve practiced on. Start with the best 

canvas, and you will do your best work. —Alisha Rimando, world champion nail artist
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W hen entering a nail competition, the trophies may seem like the ultimate 
prize. But those who’ve been in the winners’ circle will tell you that the 
lessons learned from not winning have been every bit as valuable as their 

victories. “Competing builds confi dence, whether you win or lose,” explains champion 
nail artist Alisha Rimando. “You take so much away from just being there and pushing 
yourself, and facing the fear can lead to confronting other challenges, like raising your 
prices or standing up to your boss.” So, in the spirit of learning from our mistakes, 
we asked some of the industry’s top competitors to share their most memorable and 
illuminating losses.

COMPETITION CORNER BY ALEXA JOY SHERMAN

LOSE AND LEARN
They’ve all won big on the competition circuit, 

but these champions didn’t get to the top of their game 

without a few losses along the way.

In 2015, my son Jarrett was competing for the fi rst time in the Soak-off Gel competition in 

Las Vegas. He was sitting next to me and I’m not sure who was more nervous, him or me. I 

was so preoccupied with how he was doing that I wasn’t paying attention to my own work, 

so I missed a step and ran out of time before I could fi x my mistake. I was mad at myself for 

not staying focused, as I had done this event so many times, and I didn’t make the top 10 

cut for the fi rst time in a long time. I was proud of Jarrett, as he beat me and made the top 

10, but I learned that even when I try to help my teammates, I can’t lose focus on what 

I’m doing. —Allie Baker, 2015 NAILPRO Cup champion

One time I had this great set of sculp-

tured nails, but when I was high shining 

at the end, I ripped the pinky nail right off. 

The nails are just so paper thin, and not 

paying attention cost me the competi-

tion because I broke that nail. I realized 

that when you bend the shining buffer, 

that’s when it catches. I never made that 

mistake again! —Carla Collier, NAILPRO 
Competitions Judge
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My very fi rst competi-

tion was in Melbourne, 

Australia, around 1991. I 

thought I would do great 

as all my clients loved my 

work. I was certain I would 

be taking home a trophy! 

When I didn’t win, I was 

confused—I thought my 

set was the best I had 

ever done. I approached 

a judge and asked why I 

didn’t place, and she told me that my set was good, but then showed 

me the winning set. I had no clue that white acrylic existed, and that 

French was the prerequisite for competition nails—I was still using a 

natural-colored powder over the entire nail! After that, I realized how 

important it was to read the rules (and that I needed some white 

and pink powder)! I competed again a few years later and placed 

second, and I continued to attend trainings to advance my skills until I 

was ready to compete on the international circuit. Regardless of the 

outcome, I have met so many inspiring nail techs on the fl oor, looked 

at their work and used it as motivation to improve for the next time. 

—Viv Simmonds, international competitor

I’ve had more 

losses than wins 

in my competi-

tion career, but 

it was one of my 

more recent 

losses that 

taught me a 

lot. I didn’t win 

a Flat Nail Art 

Competition in 

Sacramento in 

2015 because I had not taken the right training to execute 

the necessary skills. I was so frustrated with myself for 

not preparing, and not getting the advanced education I 

needed to succeed. I kept thinking I could fi gure it out all 

by myself—which is one of my downfalls. One week later, 

I took a Flat Nail Art class with Pisut Masanong. I then 

competed at the next NAILPRO Competition at the ISSE 

show in Long Beach, California, and won fi rst place! 

—Amy Becker, two-time NAILPRO Cup champion 

Alexa Joy Sherman is a freelance writer and editor in Los Angeles.
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Program Includes:
1 – 64 oz. Champagne & Rose Butter Cream
1 – 80 oz. Champagne & Rose Scrub
1 – 64 oz. (2 kg.) Champagne & Rose Mineral Bath
1 – 750 ml. Champagne Oil
1 – 16 oz. Grape Pedipeel

For Retail
3 – 8 oz. Champagne & Rose Butter Cream
3 – 10 oz. Champagne & Rose Scrub

CHAMPAGNE & ROSE 
SPA PEDICURE
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Most nail professionals have one thing in common: You 

entered this business because you love to do nails. Beyond 

that, the similarities start to diverge. What does the way you 

work, learn and manage your clientele say about you? Take 

our quiz to find out!

 B y  L e s l i e  H e n r y

I l l u s t r a t i o n s  b y  S o l è n e  D e b i è s

WHAT’S 
YOUR 

TECH 
PERSONALITY?
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1. On the way to work each day, I feel:
 Excited to get started and eager to try new things.

 Serious and intense about the day ahead.

  Content and satisfied. I love my regular clients and my job. 

2.  When I scroll through the pages of my nail colleagues 
on Instagram, I:

 Love to see what’s new and trending in the world of nail art. 

  Find myself critiquing every last detail, from messy cuticles to 

inconsistent polish application. 

 Instagram? Facebook is all the social media I can handle! 

3. My nail station is:
  Fun and loud. I like to keep inspirational things in my space and 

my clients appreciate my funky aesthetic.

  Orderly and functional. I try to optimize my setup for each service, 

so I don’t waste any effort.

  Personalized and organized, but nothing flashy. When things get crazy, 

a low maintenance station is best.

4. My work wardrobe consists of:
  Whatever’s in style. It doesn’t matter if it’s comfortable or not. 

It’s important for clients to see me as trendy and chic.

  Practical pieces that help me get the job done, like shirts with pockets 

and sleeves that don’t restrict movement.

   A rotation of cute, comfy outfits that wash and wear well, and are good 

for camouflaging nail dust and spills.

5. I get nail inspiration from:
  Literally anywhere, from social media to strangers on the street. 

There are a lot of talented DIYers out there.

    NAILPRO and other trade publications. Plus, I follow the work of admired, 

licensed techs and I keep in close contact with brand reps for new 

products and techniques.

  Professional sources, although the best ideas usually come from 

my clients.

6. I change my service menu:
  Constantly! In fact, I’ll try anything once. My clients only have to ask.

  Occasionally. I make sure I’ve completely mastered a new 

     service before I offer it to clients.

  Rarely. My current menu covers the needs of most of my regulars and      

I like to stick to what I know.

7. When I have downtime at work, I:
  Grab my phone and see what my favorite celeb nail techs are doing 

on Instagram.

  Practice a difficult technique or watch how-to videos on YouTube.

  Downtime? What’s that? On the rare occasion that I get a break, 

I grab something to eat and relax.

8. Continuing education is:
  Typically stale and boring. But I love participating in workshops that teach 

me something I’ve never seen before!

  An opportunity to improve my skills. I’m not a tech that takes a continuing 

education course just to check a box for my license renewal.

   A way to refresh my knowledge periodically, especially in critical areas like 

sanitation. But it’s difficult to fit into my schedule.

9.  Your client is late for her manicure appointment and she 
requests a full set of sculpted, stiletto pink-and-whites. 
What do you do?

  Show her another service that can be accomplished in the time available 

and convince her that the look is classic, like a French, but trés chic. 

  Tell the client to buckle her seatbelt and feverishly get to work. 

   Offer to do a set of shorter, one-color acrylics or ask her to rebook for 

another appointment so you don’t keep your other clients waiting.

10. The career goal I most want to achieve is:
  Do the nails for a NAILPRO cover.

  Win the NAILPRO Cup.

  Get my salon profiled in an issue of NAILPRO.
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THE SEASONED 
SALON PRO

You’ve got this nail tech thing down. Your 
goals are to keep your book full and money 
coming in with a steady stream of loyal 
regulars who depend on your quality work. 
Not one to focus too much on trends, you 
prefer instead to keep your service menu 
tightly focused on high return services. For 
you, knowing what’s going on in your salon 
and the local area is more relevant than 
what celeb techs are doing in Tinseltown. 

Things to Watch: Once you’ve grown your busi-

ness into a consistently full book, burnout is a real 

risk. The daily grind can get monotonous, so it’s up 

to you to shake things up. Don’t let your skill set 

(and your attitude) get stagnant; recharge by travel-

ing to a national nail show or enter a competition.

Beyond the Nail Chair: The business sensi-

bilities of The Seasoned Salon Pro transfer well 

to salon management. If you’ve reached the limit 

of clients you can serve, consider opening your 

own nail salon.  

THE ON-TREND 
NAIL ARTIST

You’re always on the lookout for the latest 
and greatest nail craze, and aren’t afraid 
to experiment. This quest for cutting-edge 
techniques means you spend a lot of time 
on social media and probably recognize the 
work of celeb nail artists on sight. Staying 
up-to-date means you always have some-
thing to offer your au courant clients.  

Things to Watch: Make sure you don’t sacrifi ce 

your mastery of basic skills in the pursuit of new 

techniques. Regardless of the service, a structurally 

sound nail is a must. Take time each year to get back 

to the fundamentals and leave room in your book for 

classic services, like gel polish manis and standard 

enhancements, which lead to more regular clients.

Beyond the Nail Chair: The On-Trend Nail Artist 

is frequently sought to create nail looks for editorial 

and the red carpet, and may be a fi t in a product 

development role for a manufacturer, helping brands 

discover the next big thing.

THE COMPETITIVE 
TECH

For you, nothing less than perfection will do. 
You aim to create the very best nails, every 
single time, and your clients expect this—
and will pay more for it, too. While you stay 
up on trends, you’d rather spend your free 
time perfecting your technique or improving 
your speed.

Things to Watch: Perfectionism is only good to a 

point. Be careful not to critique yourself and others 

too harshly. Most clients may not recognize very 

small details in a service and you could be putting 

too much unnecessary pressure on yourself to 

perform. Instead, channel your unquenchable drive 

for excellence into competing. Nail competitions offer 

the opportunity to improve your skills, expand your 

network and gain recognition in the industry. (Get 

started by entering the Glossies! See page 34.)

Beyond the Nail Chair: The Competitive Tech 

makes a great brand educator because manufactur-

ers can be certain that their products will be fl aw-

lessly represented in the marketplace.

Leslie Henry is a business development executive, licensed nail technician and the blogger behind workplaypolish.com.

Now, tally your answers. The letter that appears most often (A, B, or C) will reveal your tech personality!
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with ASP™ Soak Off Gel Polish 

Complete Starter Kit!

GET THIS LOOK!

ASP™ Soak-Off Gel  
Polish Complete 
Starter Kit with Lamp

MEET SPRING WITH 

Passionate 
Pink!

KIT CONTAINS: 
.3 fl oz. (9 mL) Bonder, Top Coat, 

Base Coat, Soak Off Gel Polish - 

Passionate Pink, 1 fl oz.(29 mL) 

2-in-1 Dehydrator/Cleansing Wipe,

1 fl oz. (29 mL) Conditioning Soak 

Off Solution and Mini LED Lamp.

Trendsetting Shades
ASP™ SOAK OFF GEL POLISH AVAILABLE IN 

40 FAST, FLAWLESS & FABULOUS

LOOK FOR OTHER GREAT ASP™ PRODUCTS!

ASP™ Soak-Off Gel Polish 
Caps & Foam Pads
Perfect for removing Stubborn 
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Upping 
the Ante
Boost your revenue while better meeting clients’ 

needs by offering elevated services alongside 

traditional manis and pedis.

B y  Tr a c y  M o r i n

Competition is fi ercer than ever, but there’s a surefi re way to make your 

salon stand out from the crowd, while banking more bucks to boot. Try elevating 

your services: think spa-quality manis and pedis, eye-catching nail art or wellness-

oriented services that include refl exology or aromatherapy. While these services may 

take more time, you can charge more for each—thus boosting your bottom line in the 

process. Plus, luxe services are a way to differentiate your business from the salon 

down the street (or around the corner or across town). Here, how creative salons 

have mastered the art of the elevated service.
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Elevate Your Offerings
Adding one or two elevated services, in addition to a basic mani 

or pedi, allows clients to choose their ideal salon experience. At 

Frenchies Modern Nail Care, a nail studio with three locations in 

Colorado and Minnesota, the menu was recently restructured to 

include add-ons built into services. “We offer three levels, with each 

adding one to two benefi ts at roughly $5 increments,” explains 

Ryan McEnaney, owner of Frenchies in Woodbury, Minnesota. For 

example, the basic Classic Express manicure is $25, the Signature 

mani includes a scrub and massage for $30, and the Deluxe mani 

is the Signature service, plus a mask application, for $45. “Giving 

three options generally leads clients to the Signature service, which 

adds an extra $5 of top-line revenue with very little product or service 

time needed,” McEnaney says. Additionally, techs are taught to 

target clients’ needs, such as individuals who are planning a vaca-

tion, those that have dry feet from the winter months or clients who 

have eczema. “Guests really appreciate the structure of our menu,” 

McEnaney adds. “They don’t get surprised upon checkout, plus 

they’re educated on what we’re doing and why.” 

Addressing clients’ needs is one component of a successful 

higher-end offering, agrees Brian Cantor, CEO of Paul Labrecque, 

with four locations in New York and Philadelphia. “Our Medical and 

Glycolic Pedicures, ideal for mature feet, have taken off, while paraf-

fi n treatments are very popular in winter,” he says. “Also, a lot of men 

have nail issues and ask for the Medical Pedicure.” Men can also 

upgrade from the Professional Trim ($25) to a Spa Hand Treatment 

($45), or from a Foot 

Treatment ($35) to the 

Spa Foot Treatment 

($50); each elevated 

service includes an 

exfoliating scrub and 

extended massage. 

Ruth Kallens, 

founder of Van Court 

in New York City, 

advocates creating 

at least two upscale 

options for clientele, 

one manicure and 

one pedicure, in addition to basic services. More specifi cally, at Van 

Court, elevated services tackle specifi c hand and nail concerns. For 

example, The Splitsville manicure repairs thin and peeling nails with a 

strengthening base coat (adding no extra time yet boosting checks 

by $5), while See Spot Run targets sun-damaged and aging skin in 

an extra fi ve minutes for $10 more. 

Accordingly, technicians position themselves as true experts, 

advising clients and keeping services fresh. “By making updates and 

changing seasonally, you quietly let your clients know that you’re 

not stagnant and that you are always searching for new things to 

introduce them to,” notes Kallens. “You truly become their gateway 

to education and their go-to for the latest techniques.”

Name Your Price
Though some elevated services require additional time or expenses, 

other solutions can be done on the cheap—while adding signifi cant 

perceived value for clients. “Think of small tweaks you can make that 

don’t necessarily take time or too much money, like adding cypress 

or tea tree essential oils to hot towels,” suggests Kallens. When 

deciding what to charge, Kallens notes that the cost per treatment is 

based on the salon, its location and services. “Identify the treatment 

cost, accounting for product, but make sure that the elevated service 

isn’t so expensive that the client is deterred from trying it,” she says.  

For example, the Splitsville service requires a more expensive base 

coat than that used in basic manicures, so Kallens bumped up the 

service price by $5—an increment that’s easily digested by clients.

Cantor examines product cost, duration of the service, local 

competition and the price of existing services to determine pricing. 

“Our clientele is looking for luxury, and we’re based in very upscale 

locations,” he says. “But as long as clients feel they’re getting value, 

charge as high as you can reasonably go.” However, says Cantor, 

value is based not only on cost, but other factors, such as quality of 

products, service and facility. 

Whenever clients are faced with a price bump, they might initially 

feel hesitant—especially if the increase is signifi cant. Ease the transi-

tion, Kallens recommends, by ensuring your pricing is fair, then build 

buzz by telling clients about a new service in advance of its launch. 

“If you get clients excited about a new offering, they’ll be interested 

in trying it when it becomes available,” she notes. “Tell them about it 

in person, via email and on your social media channels.” Additionally, 

education helps clients understand the value of higher-end options 

for future appointments. Says McEnaney, “While they may not up-

grade today, when they return, they’ll be more knowledgeable and 

more willing to try those elevated services.” 

Tracy Morin is a freelance writer and editor based in Oxford, MS.

“If you get clients excited about a new 
offering, they’ll be interested in trying 
it when it becomes available. Tell them 

about it in person, via email and on 
your social media channels.”
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Puttin’ on the Ritz Ruth Kallens, founder of  Van Court in         

THE SERVICE:
Mani/Pedi + Massage

THE ELEVATED SERVICE:
Mani/Pedi + Refl exology

THE SERVICE: 
Mani/Pedi + Simple Nail Art 

THE ELEVATED SERVICE:
Mani/Pedi + Mixed Media (i.e., matte top coat, 

chrome polish and embellishments) P
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Sign up to compete in the world’s most prestigious nail competitions!

Next Event: 
NAILPRO Pasadena — April 30, 2017

• Premiere Orlando – June 4-5, 2017 

• NAILPRO Cup Finale – IBS Las Vegas – June 24-26, 2017
                 

NAILPRO World Cup Partners:

Eastern Europe, Italy

For more information, rules and registration visit:

 nailprocompetitions.com or call 888.491.8265
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        New York City, offers the following suggestions for elevating your service menu. 

THE SERVICE: 
Spa Mani/Pedi

THE ELEVATED SERVICE: 
Spa Mani/Pedi + Aromatherapy

THE SERVICE: 
Mani/Pedi + Massage

THE ELEVATED SERVICE: 
Mani/Pedi + Acupuncture 

(with a trained professional)  P
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LivesSecret
When they’re 

not working, 

nail pros enjoy 

a whole host of 

hobbies. Here, 

how thirteen 

techs like to 

spend their time 

outside of the 

salon.

T
alk to a lot of nail 
techs and they’ll 
be quick to tell you 
that they love their 
jobs—sometimes 

even to the exclusion of other   
interests. But well-rounded 
beauty pros know that if they 
don’t take time to relax and 
pursue passions outside of 
their careers, they could quickly 
become burned out. So, what 
hobbies speak to their hearts and 
feed their souls? When we put 
that question to the industry, the 
responses were a glimpse into 
the multifaceted lives techs lead. 
Although these hardworking nail 
pros may not get a whole lot of 
time off, here’s a peek at what 
they enjoy doing when those 
hard-won respites arrive.

The

ofTechs
B y  F r a n c e s c a  M o i s i n

Photo FINISH
“The act of freezing a moment in time and 

then getting to cherish it forever as a photo 

has always amazed me. I love taking pictures 

so much that when my phone upgrade 

became available, I splurged for the 

one with the most space, just for 

the freedom of fi lling it with images. 

When I got married in 2013, we had 

to cancel our photographer due 

to a family emergency that forced 

a last-minute date change—but 

no way was I going without 

pictures. Weeks earlier, I had 

bought a $10 tripod. I set it up 

and used my own Cannon 

camera to snap shots.” 

—Jacqueline Cruz-Otero, nail 
technician in Allentown, PA
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The WRITE Stuff
“I’ve been writing poetry since I was fourteen years 

old. In some ways, my hobby is connected to my 

profession, because when I do nails I want them 

to be beautiful and fl ow as smoothly as the words 

in a poem. Good verses will inspire—much like a 

fl awlessly executed mani. A group of fellow nail pros 

recently launched a Facebook page to help support 

up-and-coming techs, and I came up with its name: 

Nail Poetry. Months later, we have over 40,000 

followers, and still growing.” —Phuong “TheNailBoss” 
Luu, nail artist and educator in Jersey City, NJ

Giving PAWS
“My husband and I work with a group called Boston Buddies, which rescues 

Boston Terriers. As volunteers, we travel to shelters throughout California, picking 

up animals on death row and transporting them to a hospital in Anaheim where 

they receive medical care. Several weekends ago we completed an eight-hour 

roundtrip! Two of our own furry babies, Daisy and Dougie, came to us via this 

wonderful organization that also recently held a ‘Boston Tea Party’ to raise money 

and awareness for dogs in dire need.” —Elaine T. Watson, CEO and founder of 
Nailebrity in Los Angeles

GGGGGGGGGGGi
““

WAGS
and Waves
“I have a Maltipoo puppy named 

BooBoz, and I love taking him to the 

beach. I’m so blessed to live in beautiful, 

sunny California. Malibu is only half an 

hour from home, so once a week I bring 

him to the ocean and let him run free. 

He goes bonkers, frolicking in the surf. 

Weather permitting—which it usually is—

I’ll take a dip myself. Not a bad way to 

spend an afternoon.”  —Merrick Fisher, 
celebrity manicurist in Beverly Hills, CA



Tripping OUT
“Born in the United States, I moved with my family to Switzerland 

when I was young and spent several years living overseas. In that 

time, I traveled to many countries in Europe, Asia, and Africa. My 

parents instilled in me an early love for exploration. 

(Here’s me and my boyfriend Brad in 

Germany, below.) 

There’s so much 

to see, learn and experience in this world, 

and my love for traveling has even sparked other hobbies. For 

example, a trip to Thailand is what fi rst got me interested in nail art 

and fruit carving.”  —Celine Cumming, nail technician at Angel Nails 
in Middletown, DE

Completely 
HOOKED
“As one of four boys, I grew up playing lots 

of video games. These days, competing 

with my brothers in the same electronic 

battles that consumed our lives 15 years 

ago is a great way to connect with family. 

But life is about balance, so when not 

glued to the screen, I spend my days out 

on the water. Fishing allows me to refl ect 

on the many facets of my busy life and get 

a small break from the madness.” 

—Robert “NailGuyTV” Nguyen, Color Club 
director of education and co-owner of House 
of Polish in Los Angeles

Designing 
WOMAN

“I have my BFA in jewelry and metal-

smithing from Rhode Island School of 

Design. When not doing nails, I love to 

fashion intricate clothing and art, from 

embellished tops to enameled jewelry. 

About four years ago I was watching 

reruns of ‘The Nanny’—Fran Drescher is 

my spirit animal—and fell in love with yet 

another of her amazing outfi ts: a sequined candy-wrapper dress. Humorous 

and unique are great descriptions for my style. Now I even design pieces on 

commission, like the ‘Just Married’ jacket, here.” —Kelly Ornstein, creative 
director and nail artist at Juniper Natural Nail Bar in Seattle, WA
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Doing it ALL
“While Netfl ix-binging may not be considered a 

valid pastime, I do tend to be a serial hobbyist. I’ve 

taken lapidary classes, shown horses, competed in 

kickboxing and fencing, and sewn a wedding dress 

or two. I also Martha Stewart-ed my way through 

college by being a handy cook. My grandmother, 

an award-winning baker, used to make Bob Hope’s 

birthday dessert every year. He didn’t like cake, so 

she’d do croquembouche—a magical mountain of 

cream puffs adorned with spun sugar. My fondest 

memory is licking 

the batter off 

her mixing tines 

whenever she 

came to visit.”

—Hillary Fry, 
owner of Scenario 
Hair Design 
in Shorewood, WI

Food With FRIENDS
“My mother is from Brazil, and she’s a wonderful cook. I 

learned my way around a kitchen from watching her and 

traveling abroad. When hosting artists-in-residence in 

Miami (from left, Britney Tokyo, Spifster Sutton, Sophy 

Robson and me), I prepare large family meals or 

barbecue for the creators and contributors. I love to 

show my love for people through the act of making 

and sharing food.” —Rita de Alencar Pinto, founder 
of Vanity Projects in Miami and New York Cityo

memememe
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In VINO 
Veritas
“The wonderful thing about wine? 

It’s appreciated all over the world, in 

countless cultures and societies. I 

come from a long line of vino enthu-

siasts. My great-grandfather and his 

son, my grandfather, opened Milan 

Laboratory in Manhattan at the turn of 

the century. They sold home wine-

making equipment, ingredients and 

supplies. When not working, I enjoy 

wine tastings with friends and family, 

and make it a point to pick up a bottle 

from every country I’m lucky enough 

to visit.” —Gino Trunzo, Essie director 
of education in New York City
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Highly 
DECORATED
“Prior to becoming a nail artist, I worked in stag-

ing and interior design, and today still dabble as 

a decorator. Those skills certainly proved handy 

when I opened my salon. I wanted to achieve 

the feel of old-world Hollywood glam while still 

maintaining a chic, mod vibe. I kept the palette 

clean by focusing on black and white with pops 

of color, which I swap when the mood strikes 

via simple accessories or strategically positioned 

graphic art.” —Terrance Terry, owner of Luxe Nail 
Bar in Atlanta  

Francesca Moisin is a New York-based journalist and the author of Phasmantis: A Love Story.

The Great 
OUTDOORS
“In my free time, I love to camp and hike. I actually got en-

gaged during an outdoor trip this year. My fi ancé and I were 

in Yosemite National Park when he got down on one knee 

in front of a waterfall (above). Luckily my nails were painted 

that weekend!” —Chelsea King, nail artist and Revlon global 
nail stylist in Long Beach, CA  

HHH

DRAWING 
Inspiration 
“In my spare time, I like to 

combine my two favorite 

hobbies: drawing and traveling 

(here I am in Peru, at right). I 

take my sketchbook with me 

everywhere. In university, I 

studied illustration and anima-

tion, then traveled through 

Southeast Asia and China. I also occasionally collaborate on professional creative 

endeavors, like designing the limited-edition Malibu Rum summer bottles that were 

sold throughout England.” —Sophie Harris-Greenslade, nail session stylist in London

o
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dailyELIXIR KERATIN 

NAIL TREATMENT 
TRULY FIXES PROBLEMS 
LIKE NO OTHER PRODUCT.

20% active ingredients

Immediate results

7-FREE Formula 

Resurfaces and strengthens nails with
 powerful hydrolyzed keratin peptides

With 20% active ingredients for unheard of results, 
keratin peptides target and correct breaks, splits, 

and peeling nails by bonding with your damaged nail 
keratin to instantly repair and protect.

For more information call 714.773.9758 or 
visit MorganTaylorLacquer.com

THE NATURAL NAIL
MIRACLE IS HERE
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Things
Sharper

From tweezers and nippers to scissors and clippers, 

the sharp implements you use in the salon must be properly maintained. 

Read up on the finer points of caring for yours, and then 

check out the latest and greatest tools available.

B y  A l e x a  J o y  S h e r m a n

T
o perform safe and exceptional nail services, you 

know that you need to keep your tools in top condi-

tion—and that’s especially true when it comes to 

implements with sharp tips and edges. “Dull tools 

tend to tear skin or crack nails, while sharp tools 

will make the work easier, faster and more exact,” says Lisa Kelly, 

vice president of Spilo Worldwide in Vernon, California. Extremely 

dull tools can potentially impact client retention, too. “They won’t 

cut properly and this can be painful for the customer, resulting in 

lost business,” notes Moiz Balkhi, owner of Pacifi c Instruments in 

Los Angeles.

While tools will wear down as you use them, improper storage 

can also play a role. “Instead of tossing them into a drawer, which 

can cause nicks, gashes and dents in the metal, carefully place tools 

into an organized, closed container to avoid damage and future 

contamination,” advises Kelly. If possible, store each tool in a sepa-

rate case, Balkhi advises. “Always be sure to use protective caps if 

your implements come with them, and be careful not to drop them,” 

adds Kelly. When performed correctly and carefully, sanitizing tools 

should not cause them to become prematurely dull—just make sure 

they’re completely dry before storing them.

As implements become dull, they should be sharpened—but the 

frequency of doing so depends on how often they’re used, as well as 

the quality of the tool, says Balkhi. “They should probably be sharp-

ened every six months or so,” he notes. Although sharpening them 

yourself is an option, doing so can be tricky and may require you to 

take some of the tools apart. That’s why a lot of manufacturers offer 

mail-in sharpening services, some at no charge. (Check company 

websites or call their customer service numbers for details.) 

So, now that you know how to care for your sharpest tools, turn 

the page to discover some of the best options available for all your 

tweezing, nipping, cutting and clipping needs. P
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Good 
High-quality nippers come in a variety of sizes 
and most are crafted of stainless steel, making 
them strong, durable and easy to sanitize. 

1 Body Toolz
The Duet

866.475.0431, bodytoolz.com

2 Mia Secret
Cuticle Nipper 5mm

626.581.4444, miasecretnails.com

3 IndieGirl
Cuticle Nipper

909.548.2787, indiegirlbeauty.com

4 Cricket
Pro Cuticle ½” Nippers

800.654.7032, cricketco.com

5 Mehaz
Cuticle Nipper

800.347.7456, spilo.com

6 OPI
AccuNip

800.341.9999, opi.com
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Nip It 
1

2

3

4

5
6



Pick petite scissors when 
making precision cuts to 

foil for nail art or when 
cutting fabric wraps.

1 Backscratchers
Stork Shears

800.832.5577, backscratchers.com 

2 Soft Touch
Cuterz

800.237.7229, rudolphinc.com

3 INM
Scissors

800.541.9838, inmnails.com 

4 Antoine de Paris
Fiberglass Shear

800.222.3243, antoinedeparis.com

5 Christrio
Crane Scissors

800.574.4252, christrio.com

Sporting two distinct tips 
for cuticle care, use the spoon 
to push back dead skin and the 
opposite end to gently remove it.

1 Nouveau Nail 
Professional
Titanium Combo Tool

877.764.4447, americanails.com

2 Entity
Dual Ended Cuticle Pusher

714.773.9758, entitybeauty.com

3 Artistic Nail Design
Signature Crystal Pusher

714.773.9758, artisticnaildesign.com

Make
theCut

DoubleDuty
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Tweezers are the great multitasker, 
handy for picking up small service 

items as well as applying nail art 
embellishments (think: crystals, 

stickers and studs). 

1 Gigi
Swiss Epilating Tweezer

800.621.9585, gigispa.com 

2 Hand & Nail Harmony
Tweezer

714.773.9758, prohesion.com 

3 Pacifi c Instruments
Stainless Steel Tweezers

805.526.4675, surgical101.com  

Nix the fi le and try a nail 
slicer to trim artifi cial nails. 
The tool saves time, while 
a spring-loaded handle 
prevents hand strain.

1 Kupa
ManiPro Nail Slicer

800.994.5872, kupainc.com

2 Satin Edge
Nail Slicer

800.645.5118, burmax.com

3 Cuccio Pro
Nail Slicer

800.762.6245, cuccio.com

In aPinch

File
Fix

3

1

2

3

1

2
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Soul
Heart
&Find color inspiration this spring 

with iconic hues and 

shade-shifting tints that will 

entice your guests and put your 

services to the test. 

By Stephanie Yaggy Lavery • Photography by Cory Sorensen

Nails Danny Haile, Thao Nguyen and Vu Nguyen Makeup Michelle Tabor-Ramos, AIM Artists Hair Preston Wada at Opus Beauty using Kevin Murphy Wardrobe 

Jordan Grossman Set Design Eddie Inda Models Anastasia Krivosheeva, Photogenics; Brandon Katz, LA Models Digital Retouching Jaison Duell Wilson



Dress Adrianna Papell; 

Earrings Nissa.
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Center of Attention
Call effortless attention to tips in 

classic spring shades, like robin’s 

egg blue. Amp up the interest by 

layering colors and adding hue 

enhancers for an accent nail that’s 

sure to draw in admirers. Dress 

Keepsake The Label; Jacket 
Roberto Cavalli; Shirt John 

Varvatos; Vest Dior; Jeans AG; 

Boots Diesel.
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Tête-à-Tête
When entertaining new 

friends—even the sur-

prisingly lively inanimate 

ones—allow tips to 

entice in vivid shades of 

crimson, rose or fuchsia. 

But if bold isn’t your 

beloved, opt for a pastel 

version that’s equally 

striking. Dress Keepsake 

The Label.
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Art’s Desire
Sometimes a slick coating of 

lacquer in a rich jewel tone can 

have as much impact as intricate 

art. Your best bet for either look 

is to play up textures; think subtle 

shimmers and gritty mattes. And 

for those male clients who are 

feeling a little “beastly,” why not 

offer up a swipe of deep color 

for their talons?
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Sweet Seduction
While classic hues remain front-and-

center this spring, unusual hints of color 

provide interest in a surprising array 

of tones. Take this fl attering shade of 

canary, robust with refi ned fl ecks of 

shimmer; it can easily be worn by itself, 

as an accent or enhanced with acrylic 

powder for a tone-on-tone design 

that’s as simple as it is beguiling. 

Dress Badgley Mischka; Ring Amanda 

Pearl; Jacket Louis Vuitton; Shirt John 

Varvatos; Pants Michael Kors.
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1 China Glaze • I Just Can’t-Aloupe 

2 LeChat Dare to Wear • Firefl y

3 Christrio Q.Lacq • No. 107

4 Cuccio Colour • Trust Yourself!

5 Caption • Spring Forward

6 Cuccio Colour • Positivity!

7 Essie • On the Roadie

8 Gel II Extended Shine • Mermaid Dreams

9 Omega Labs USA • No. 425

10 OPI • Is That a Spear In Your Pocket?
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14 Xtreme Nail • Arctic Snow
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16 Caption • Happy Disaster

17 Artistic Nail Design • Denimist

18 Essie • All the Wave 

19 China Glaze • Crushin’ on Blue

20 CND Vinylux • Video Violet

21 Orly • As Seen on TV
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23 Londontown Lakur • Dolly Mix

24 Morgan Taylor • Plumette with Excitement

25 Zoya • Jill

26 Dazzle Dry • OhmmMG! 

27 Mia Secret • Shadow

28 Jessica Cosmetics • Nude Thrills

29 SpaRitual • Harmony

30 KBShimmer • Caught on Tape

31 Orly • Cool in California

32 LeChat Dare to Wear • Fairy Dust

33 OPI • Two-Timing the Zones

34 Dermelect • Coat D’Amour

35 CND Creative Play • Cherry-Glo-Round

36 Color Club • Blaze
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NAIL CLINIC BY LINDA KOSSOFF

1. Schedule regular checkups. 
Doctors recommend that at-risk adults 

receive an annual eye exam, and that 

all other adults get an exam every 

one to two years. Risk factors include 

a history of ocular disease, wearing 

contact lenses, and working in visually 

demanding jobs (which most certainly 

includes nail technicians). “The most 

important thing is to have comprehensive 

dilated eye exams, not only to correct 

your natural vision but to evaluate 

ocular health,” says Teri Geist, O.D., an 

optometrist in Omaha, Nebraska, and 

communications committee chair for the 

American Optometric Association. Not 

only do many people fail to recognize 

their own vision problems, she says, 

but a lot of eye diseases come with no 

warning signs. “Glaucoma, for instance, 

is a silent disease,” notes Geist. “There’s 

no pain and people lose peripheral vision 

so slowly that most individuals don’t 

detect it.” Only a proper exam of the 

retina, macula and optic nerve can reveal 

potential problems. 

2. Throw some shade. The National 

Eye Institute specifi cally recommends 

wearing sunglasses that block out 99 

percent to 100 percent of both UV-A and 

UV-B radiation—and no one is exempt. 

“Every person of every age should wear 

UV protection,” says Geist.

3. Maintain moisture. Age, being 

female, taking certain medications and 

smoking are all potential causes of dry 

A mong the professions that rely heavily on acute vision and optical endurance, nail technician is high on the list. And 

with increasing client demand for creative and painstakingly intricate nail art, that status gets truer every day. But 

hours of straining to focus on the job could also be responsible for headaches, eye dryness or blurry vision. The 

truth is, whether you’ve been nearsighted since the second grade or have enjoyed 20/20 vision for 30 years or more, your 

eyes will exhibit the weakening effects of use and age no matter what sort of work you do. But if you neglect those peepers 

as a nail pro, you could be on the path to an unwanted early retirement—or worse. Fortunately, taking care of your eyes 

doesn’t have to be hard. Here, eight expert tips to keep your peepers in prime condition.

When your vision suffers, so do your 

services. Learn how to keep your 

peepers healthy with these eight 

optometrist-prescribed pointers.

The Eyes 
Have It

• Macular degeneration currently affects 
more than 10 million Americans.
• Among Americans over 50, an 
estimated 3.2 million women and 1.68 
men are affected by dry eye syndrome.
• Americans spend more than $15 
billion each year on eyewear.
• Using protective eyewear can prevent 
90% of all eye injuries.
• By age 75, approximately half of all 
Americans have cataracts.

Sources: American Academy of 
Ophthalmology, aao.org; American Macular 
Degeneration Foundation, macular.org; 
National Eye Institute, nei.nih.gov
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 Eye Health Facts



INNOVATIVE TOOLS for TODAY’S MULTITASKING 

BEAUTY PROFESSIONAL

NEW!

Boards & Blocks | Sundries | Implements | Brushes | Accessories | Manicure & Pedicure Kitsc

No More File Sharing!
Nothing says you care more than giving your 

clients a safe and hygienic salon environment.  

Prolific’s™ new professional Nail and Pedicure 

File Systems, with disposable abrasives,  

are the step in the right direction in raising  

the perception of your salon nail care services.

100% Sanitizable

Stainless Steel
Nail & Pedicure Files
Featuring the Highest Grade, Peel-Off 

Disposable, Professional Abrasive Papers

REPLACEABLE 
ABRASIVES
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eye, but even staring for long periods of time can contribute to 

the issue. “When people focus in on something, as nail techs do, 

they tend to not blink as often—and when the blink rate goes 

down, the eyes get dry, red, fatigued and strained,” says Geist. 

“And let’s not forget the fi ling dust in the air! If you wear contact 

lenses, that makes it even worse.” To quash symptoms, Geist 

recommends using over-the-counter lubricating drops (not anti-

reddening drops, which can exacerbate the problem), preferably 

preventatively. “Like applying hand lotion every morning, putting 

in eye drops on a regular basis works much better than waiting 

until your eyes are already dry,” she says. 

4. Butt out. As with so many other aspects of health, smoking 

is a disaster for the eyes. One Harvard Medical School study 

found smokers are 

three times more 

likely than non-

smokers to develop 

the most vision-

threatening type of 

cataracts (clouding 

of the eye lens), 

and another study, 

published in JAMA: 

The Journal of the 

American Medical 

Association, 

shows that 

regular smokers 

face more than 

twice the risk of 

developing macular 

degeneration, an 

incurable condition 

that’s the leading 

cause of vision loss 

in the U.S.

5. Give ’em 
a break. The 

eyes focus more 

Experts recommend wearing shades daily to block the sun’s harmful rays.

“For every 20 minutes 

that you’re doing 

close work, take a 

20-second break and 

look at something 

that’s 20 feet away.”
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Ultrafabrics®

®
ULC               US
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naturally on things that are far away, so 

focusing on things up close isn’t comfort-

able for a lot of people and can cause eye 

strain and fatigue, says Geist. “We talk a 

lot about the effects of hours of close-up 

work because of the digital world we live 

in, but the distance from your eyes to a 

computer screen is about the same as 

the distance from your eyes to a client’s 

hands or feet,” she says. “So practice 

what we call the 20-20-20 rule: 

For every 20 minutes that you’re 

doing close work, take a 20-sec-

ond break and look at something 

that’s 20 feet away.”

6. Put on your glasses. If you 

have prescription glasses, wear them! 

Generic, over-the-counter “readers” are 

not a good substitute, as they don’t 

allow for differences between right and 

left eyes or astigmatism. And if you 

wear contact lenses, be aware that 

misuse is one of the leading causes of 

eye infections. Take the time to clean 

and disinfect contacts according to 

manufacturer directions. Geist notes 

that one-day disposable lenses, if 

appropriate, lower the risk of infection 

even further.

7. Feast for the eyes. The 

adage about carrots being good for your 

eyes is true—but studies have found 

that leafy green vegetables like spinach 

and colored fruits such as blueberries 

also affect visual performance and may 

prevent age-related eye diseases. Foods 

containing omega-3 fatty acids, such 

as wild salmon, can help, too. In a large 

2008 European study, participants who 

ate oily fi sh at least once a week had half 

the risk of developing neovascular macu-

lar degeneration as those who ate fi sh 

less often. “A natural fi sh oil supplement 

is also helpful in promoting natural tear 

production,” says Geist. Additionally, eat 

to maintain a healthy body weight; excess 

pounds have been proven to increase the 

risk of diabetes, which can lead to dia-

betic retinopathy, as well as other health 

problems that are linked to eye disease. 

8. Know your genes. Although it’s 

clear that environmental factors play a 

signifi cant role, many eye conditions and 

diseases are hereditary. So, being aware 

of your family’s eye health history will   

ensure that you and your doctor stay on 

top of any potential problems you may 

have down the road.

Linda Kossoff is a health and beauty writer in           

Los Angeles.

Keep eyes healthy with 
a serving of spinach.
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The Choice Of Professionals
SINCE 1980

For more detailed information and a distributor near you, please visit tweezerman.com or call 1.800.645.3340
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6
Remove the polish from the surrounding 

skin. To fi nish, apply top coat*.5 
Immediately after transferring the design 

to the Clear Stamper, fi rmly roll the 

stamper over the nail. 

4
Press the Clear Stamper down fi rmly over 

the design to transfer the polish.

3
While the polish is wet, use the Scraper 

Card to wipe excess polish from the 

stamping plate. 

2
To create a gradient design, dab two 

spots of The Last Petal* to one edge 

of the design on the Designer Stamping 

Plate. Then, dab one spot of Be Our Guest!* 

in between.

1 
Prep the nail. Apply two coats of All White 

Now. Apply a top coat* and let dry. 

Morgan Taylor
Designer Plates 
Nail Art Stamping Kit
714.773.9758
morgantaylorlacquer.com

Create easy nail art with the Morgan Taylor Designer 
Plates Nail Art Stamping Kit. Available in three 

themed kits, each with 28 designs, the system pairs 

perfectly with Morgan Taylor lacquers.

BY DANA LOTH
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*Not included in the kit.



www.geltwo.com 
www.buygeltwo.com



PRO TALK ART

116  N A I L P R O   M A R C H  2 0 1 7

Step-by-Step

STEP 1 Prep the nail and 

apply Soak-Off Base Gel*. 

Cure for 30 seconds under 

an LED light. Apply two coats 

of She’s All That*, curing be-

tween coats. Apply Soak-Off 

Top Gel* and cure.

STEP 2 Use a detail brush 

to paint a swirl at the base 

of the nail with Metallic Gel

Romantica. 

STEP 3 Following the fi rst 

swirl, continue the design 

along the edge of the nail. 

STEP 4 Reverse the 

direction of the swirl pattern 

at the tip, then continue 

around to the base of the 

nail. Cure. Finish with Soak-

Off Top Gel*.

Madam Glam
Metallic Gel
help@madamglam.com
madamglam.com

Madam Glam Metallic Gel is compatible with both 

standard polish and soak-off gel systems. Whichever  

method you choose, the new shade is sure to shine.

4321
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*Sold separately.

She’s All That

Romantica



EFFORTLESS.

ODORLESS. 

WEIGHTLESS.

Join our beauty network
supernailprofessional.com

SuperNail’s ProDip system features an odorless nail 
enhancement application that effortlessly coats 
your nails in powder with no sculpting necessary. 
This time-saving technology provides a fl exible, 
fl awless fi nish without damaging the natural nails.

Available in 30 pigment rich hues.

3-Way Disposable 
Dipping Tray

Dip, Tap, Pour
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4321

Step-by-Step

STEP 1 Prep the nail and 

apply base coat*. Apply two 

coats of Trust Yourself! and 

let it dry completely.

STEP 2 To create a 

chevron shape, place two 

pieces of tape on the nail 

diagonally so that they meet 

at a point in the center of 

the nail. 

STEP 3 Apply Smile! 

within the triangle at the base 

of the nail. Then, apply Be 

Awesome Today! over the rest 

of the nail. 

STEP 4 Remove the tape 

while the polish is still wet. 

Let the polish dry completely 

and, to fi nish, apply top coat*.
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Cuccio Colour
Positivity
800.762.6245
cuccio.com

Embrace good vibes with the Cuccio Colour 
Positivity spring collection. The shimmering shades 

and pastel hues are perfect for seasonal nail art.

Trust Yourself!

Smile!

Be Awesome Today!

*Not included in the collection.



de Paris®

®With over 300 Professional Implements Hassle Free Ordering Direct from Antoine de Paris, Inc.
800-222-3243  805-688-0666
www.antoinedeparis.com

Trusted for Over 40 years
PROFESSIONAL | COBALT STAINLESS STEEL INOX FRANCE

PRECISION  MANICURE | PEDICURE
PROFESSIONAL | COBALT STAINLESS STEEL INOX FRANCE

|

#11gold#14#144

nc.

USE CODE: NAILPROFREE



SHOWCASE

120  N A I L P R O   M A R C H  2 0 1 7

The 
Light 

Fantastic
Pastel hues play a 

leading role 
for spring.

China Glaze

Spring Fling
800.621.9585

chinaglaze.com

Orly

La La Land
818.994.1001
orlybeauty.com

Dermelect

Spring/Summer 2017
888.693.3763
dermelect.com

Caption

Resort 2017
800.777.9170 

youngnails.com

Essie 

Spring 2017
866.313.7845
essie.com
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LeChat

Fairy
800.553.2428
lechatnails.com

Zoya

Naturel
800.659.6909 

zoya.com

Duri

Urban Retreat
800.724.2216 

duri.com

OPI

Fiji
800.341.9999
opi.com

Xtreme Nail

Spring 2017
877.764.4447 
americanails.com

Morgan Taylor 

Beauty and the Beast
714.773.9758

morgantaylorlacquer.com 



At 
Long 
Last

Soak-off gels 
make their mark 

on spring. 
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Entity

Flair for Romance
714.773.9758

entitybeauty.com

Christrio

Q.Gloss and
Q.Lacq Duo
800.574.4252
christrio.com

Gel II

Seaside Shimmer
316.425.2500 

geltwo.com

Artistic Nail Design

Urban Distressed
714.773.9758

artisticnaildesign.com

CND Shellac

New Wave
800.833.6245
cnd.com
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Fast 
Pass

The right tools 
make quick work 

of services.

M

NSI 
Endurance Buffer

877.354.8130 
nsinails.com

Antoine de Paris 
#12 Double Spring 
Cuticle Nipper
800.222.3243 
antoinedeparis.com

SpaRitual

Eco Foot File
818.988.2228 
sparitual.com

The 
m

com

The right tools 
make quick work 

gg

of services.
q

aRitual

oot File
8.2228 

com

Backscratchers

4-Way File
800.832.5577
backscratchers.com

Mehaz

Professional 
Toenail Clipper

800.347.7456
spilo.com

Pacifi c 

Instruments

Stork Scissors
805.526.4675 
surgical101.com

Crystal Ninja

Crystal Katana
619.420.4583 

crystalninja.com
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Goodbye, 
Dry

Nurture nails 
with moisturizing 

must-haves.

Cuccio Naturalé

Butter Blend
800.762.6245 
cuccio.com

Barielle

Nail Strengthener 
Cream
845.398.3340 
barielle.com

Farmhouse Fresh

Sweet Milk Hand Lotion
888.773.9626 

farnhousefreshgoods.com

Bio Creative Labs

Jasmine Coconut 
Massage Cream
714.352.3600
bclspa.com

Color Club

Aroma Cuticle Oil
800.221.8080
colorclub.com 

All Season Nails

Cuticle Conditioning Stick
800.762.6245
allseasonnails.com





TEST YOURSELF

1Most eye diseases cause symptoms 
in their early stages to warn you that 

there’s a problem.
A. True
B. False

2 Americans spend more than ____
each year on eyewear.

A. $15 million
B. $15,000
C. $15 billion
D. $1,500

3  What can happen to the eyes when 
the blink rate goes down?

A. They become dry.
B. They get red.
C. They get tired and strained.
D. All of the above

4     What is the 20-20-20 rule, as it applies 
to eye health?

 A. For every 20 minutes that you’re doing 
close work, take a 20-second break and 
look at something that’s 20 yards away.
 B. For every 20 minutes that you’re doing 
close work, take a 20-minute break and 
look at something that’s 20 inches away.
 C. For every 20 minutes that you’re doing 
close work, take a 20-second break and 
look at something that’s 20 feet away.
 D. For every 20 minutes that you’re doing 
close work, take a 20-minute break and 
look at something that’s 20 feet away.

5    Which of the following foods are 
known to be good for your eyes?

A. Carrots
B. Spinach
C. Wild salmon
D. All of the above

6To alleviate dry eyes, try using      
____ drops.

A. Anti-reddening 
B. Lubricating
C. Vitamin A
D. Saline

7 Over-the-counter “readers”
are not a good substitute for 

prescription glasses.
A. True
B. False

8Smoking has been proven to increase 
your risk of vision loss.

A. True
B. False

9 Being overweight can increase the 
risk of developing an eye disease.

A. True
B. False

10 By age 75, approximately 
____ percent of all Americans 

have cataracts.
A. 25
B. 50
C. 68
D. 90

The Eyes Have It
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E arn Certificates of Achievement as you test your skills with Nailpro’s Professional 

Participation Program. In each issue, you’ll find a multiple-choice test that will allow 

you to demonstrate what you’ve learned from one or more articles in the issue. For 

answers to this month’s test, see “The Eyes Have It” on page 108. Simply circle the correct 

answers and mail the page to the address below. You can also access the article and submit 

the test via our website at nailpro.com/test-yourself. If you earn a score of 80% or higher, 

you’ll be awarded a framable Certificate of Achievement. A perfect score earns a Certificate of 

Achievement With Honors. 

Photocopy this form or write your answers (for example, 1 A; 2 B) on a postcard along with the 

issue date and the name of the quiz (i.e., “The Eyes Have It”) and send it to: NAILPRO, Professional 

Participation Program, 7628 Densmore Ave., Van Nuys, CA 91406-2042. You can also take the test 

online at our website, nailpro.com/test-yourself. Submissions must be postmarked or received 

online by March 31, 2017. Answers will appear in the May issue.

Answers to January Test

1) B     2) B     3) A     4) C     5) B     6) C     7) A     8) D     9) D     10) A  

NAME       

SALON NAME     

ADDRESS       

CITY, STATE, ZIP     

PHONE       



A D V E R T I S E M E N T

MARKETPLACE

M A R C H  2 0 1 7   N A I L P R O . C O M   127

Keep Your Feet Cozy
Feet stay Comfy Cozy & Clean! Skin will be Softer & Smoother too.

33 Fun & Fashionable Styles
Pedi-Sox® • OriginalPediSox.com • 888.536.1577

Get tips from the 
professionals and 
stay ‘in the know’

THE 

CLEAN 

SCENE

A Refresher  

on Sanitation 

FRESH 

SQUEEZED

Sweet Citrus Add-Ons 

for Your Services

NAI   PRO

THE 
SEASON’S 
HOTTEST 
POLISH 
SHADES

+SIZZLING  
NAIL ART

+SUN SAVVY 
PRODUCT PICKS

NAI   PRO

Shiori 
Durham
NAILPRO CupWINNER

Glitzy!
Get

Best Glitters

          THE SEASON’S 

Liability LowdownWhat You NEED to Know

How to Handle  Holiday 
Time Off

Subscribe today!
nailpro.com/subscribe

 Advertise your products and reach new clients. 

Call 818/782-7328 • Visit nailpro.com

Natural 
Nail Care

Tips + Product Picks

STAMP 

ON
Next Gen  

Nail Art & Tools
SALON 
TRUTHS
CLIENTS REVEAL 
THEIR TOP 
DO’S & DONT’S

UPSELLING
GEL SERVICES

The Incredible Dots

954-564-6303 • dollarnailart.com

Aqua, Black, Capri Blue, Coffee Bean.Fuchsia, Gold
Green, Hyacinth, Midnite Blue, Purple, Bright Red, Silver

Pkg. 48 pieces $1.00 • Set of 12 Pkgs. $10.20

Create amazing Art Deco effects with these 1.5mm 
studs. A great accent for every type of nail art! 

12 brilliant metallic colors.
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March

IBS New York
March 12-14

Javits Convention Center, New York, NY.

Contact IBS Show Management Team, 

757 Third Ave., 5th Fl., New York, 

NY 10017; 212.895.8200; 

ibsnewyork.com.

The Makeup Show Orlando
March 18-19

Hyatt Regency Orlando, Orlando, FL.

Contact The Makeup Show, 

123 W. 18th St., 8th Fl., New York, NY 

10011; 212.242.1213;

themakeupshow.com.

America’s Beauty Show
March 25-27

McCormick Place, Chicago, IL.

Contact Cosmetologists Chicago, 440 

S. LaSalle St., Ste. 2325, Chicago, IL 

60605; 312.321.6809; 

americasbeautyshow.com.

April 

NAILPRO Pasadena
April 30

Pasadena Convention Center, 

Pasadena, CA.

Contact NAILPRO, 7628 Densmore 

Ave., Van Nuys, CA 91406; 

888.491.8265; nailpropasadena.com.

May

IMAGE Expo
May 7-8

George R. Brown Convention Center, 

Houston, TX.

Contact 13740 Research Blvd., Bldg. 

1, Austin, TX 78750; 877.219.3976; 

theimageexpo.com.

The Makeup Show NYC
May 7-8

Metropolitan Pavilion, New York, NY.

Contact The Makeup Show, 123 W. 

18th St., 8th Fl., New York, NY 10011; 

212.242.1213; themakeupshow.com.

Oregon Nail Expo
May 21

Portland Expo Center, Portland, OR.

Contact Kristen Dutcher, 2060 N. 

Marine Dr., Portland, OR 97217; 

onenailexpo@gmail.com; 

onenailexpo.com.

June

Premiere Orlando
June 3-5

Orlando/Orange County Convention 

Center, Orlando, FL.

Contact Premiere Show Group, 1049 

Willa Springs Dr., Ste. 1001, Winter 

Springs, FL 32708; 800.335.7469, 

premiereorlandoshow.biz.

The Makeup Show Chicago
June 18-19

Revel Fulton Market, Chicago, IL.

Contact The Makeup Show, 123 W. 

18th St., 8th Fl., New York, NY 10011; 

212.242.1213; themakeupshow.com.

IBS Las Vegas
June 24-26

Las Vegas Convention Center, Las 

Vegas, NV.

Contact IBS Show Management Team, 

757 Third Ave., 5th Fl., New York, NY 

10017; 212.895.8200; 

ibslasvegas.com.

CLASSES

March

Young Nails
youngnails.com

6-10 OWC Mastering Gel: Anaheim, 

CA, 800.777.9170.

12 Need for Speed: Anaheim, CA, 

714.992.1400.  

For an expanded list of Happenings, go to nailpro.com/events. To share your 
upcoming events with our readers, email dloth@creativeage.com.

SHOWS & 
EVENTS

MONDAY
May 1, 2017

HANDS-ON WORKSHOPS
WITH 

AKZÉNTZ PROFESSIONAL 
NAIL PRODUCTS & 

LIGHT ELEGANCE NAIL PRODUCTS

presented by 
NAILPRO Networking Events 

NNE

Purchase a workshop 
on Monday, May 1, 2017
and get a FREE general 

admission ticket to NAILPRO 
Pasadena Nails-Only Show 
on Sunday, April 30, 2017

Register by April 7th

To register, view class descriptions and a list 
of supplies needed for each workshop visit: 

nailpropasadena.com
or call 888.491.8265
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Permanent Makeup
Industry leader since 1995 in 

Supplies and Education

TRAINING FOR
• Permanent Makeup 

• Tattoo Removal
• Lash-Extensions

• Eyelash Perm & Tint

Our courses require no loss of time from 
your work and we will certify you.

These services will bring additional 
customers into your salon and make you 

money.  Average fee for a permanent 
makeup procedure or an eyelash 

extension service is $300.00.  

before after

Please check out our Website
www.EZPermanentMakeup.com

 for more complete details.
or call 509.990.0925

We have the best prices in the industry 
on supplies for permanent makeup, 

lash-extensions, eyelash perms, lash & 
brow tint, tattoo removal.

You have Questions?
We have Answers!

We provide FREE information on the above 
courses that we provide.

Both before and after you have taken a course.
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Americanails.com ............................................................................................136 
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Artistic Nail Design  ................................................................................. 6-7, 45 
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Beauty Changes Lives  .................................................................................131 
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Beauty Insurance Plus  .................................................................................125 
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Bio Creative Labs  ..............................................................................................63 
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 cnd.com

Cuccio  ............................................................................................................... 33, 138 
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Dollarnailart.com .............................................................................................127 
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Duri Cosmetics  ............................................................................................. 22-23 
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EcoJet, Inc. ...........................................................................................................140 
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Euro Fashion  .........................................................................................................40 
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Ez Flow Nail System  .......................................................................................43 

 800.635.8966 • ezflow.com

EZ Permanent Makeup  ...............................................................................129 

 509.990.0925 • ezpermanentmakeup.com

Fancy Feet  ............................................................................................................127 

 323.650.3109  

Gel II Manicure  ........................................................................................... 87, 115
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Gulfstream Inc.  ...................................................................................................81 

 877.622.4853 • gulfstreaminc.com

Hand & Nail Harmony  .................................................Barndoor, 10-11, 65, 85 
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Keyano  .......................................................................................................................69 

 800.800.0313 • keyano.com

Kiara Sky Professional Nails  ...................................................................95 

 661.393.4800 • kiarasky.com

LeChat  .................................................................................................................. 20-21 

 800.553.2428 • lechatnails.com

Lexor  ................................................................................................................. 111, 139 

 800.211.7404 • lexor.com

Light Elegance Nail Products  ............................................................ 12-13 

 800.275.5596 • lightelegance.com

Mia Secret  ...............................................................................................................79 

 626.581.4444 • miasecretnails.com

Morgan Taylor Lacquer  ............. Barndoor, 10-11, 65, 89, Inside Back Cover 

 714.773.9758 • morgantaylorlacquer.com

Nailfilestore.com  .............................................................................................127 

 805.641.1592 • nailfilestore.com

Nailpro  ..............................................................................................80, 127, 128, 142  

 800.442.5667 • nailpro.com

Nail Tek  .....................................................................................................................55 

 800.635.8966 • nailtek.com

No Lift Nails, Inc.  ................................................................................. 42, 44, 46 

 800.779.6245 • noliftnails.com

OPI Products  ...................................................................2-3, 8-9, 14-15, 18-19, 27 

 800.341.9999 • opi.com

Orly International  ............................................Inside Front Cover-1, Back Cover 

 800.275.1111 • orlybeauty.com

Pedi-Sox  ..................................................................................................................127 

 888.536.1577 • originalpedisox.com

Premiere Beauty Orlando  ..................................................................... 24-25 

 800.335.7469 • premiereorlandoshow.biz

Premier Nail Source  .......................................127, 132-133, 134-135, 136-137 

 800.272.1119 • premiernailsource.com

Prolific  .....................................................................................................................109 

 800.762.6245 

Pro Spa Depot Inc.  .........................................................................................143 

 888.213.7728 • prospadepot.com

SuperNail Professional  ...............................................................................117 

 800.635.8966 • supernailprofessional.com

Swarovski Nail Crystals  ..............................................................................31

 401.463.6400 

Tweezerman Professional  ........................................................................113 

 800.645.3340 • tweezerman.com

Top Nail Supply  ................................................................................................141 

 866.912.7727 • tnspa.com

Voesh New York  ..............................................................................................110 

 516.935.2888 • voesh.com

Young Nails  ...................................................................................47, 48-49, 51, 53 

 800.777.9170 • youngnails.com

Zoya/Art of Beauty  ............................................................................... 16-17, 29 

 800.659.6909 • zoya.com
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The Art of  Prediction

We’re excited to partner with our 2017 sponsors for this year’s runway show.

TICKETS ON SALE NOW! 
BEAUTYCHANGESLIVES.ORG/BCL-EXPERIENCE/

Join us for an evening to remember where this year’s 
NEXTGEN teams will feature their trend predictions 
for 2018 at The Art Institute of Chicago. Be there and 
don’t experience #FOMO for the event of the year!



$0.20 EACH
Box/250 $44.95

16 oz. $3.95
Gal. $14.95*

$4.95

500-ct. 
$2.49

50-ct. $2.50
Case/2000 $79.95*$4.95 $2.50

$2.95
EACH10 gm. $2.95

500-ct. $6.95
50-ct. $1.95

Extra Strength
Bullet Glue

Sterilizer Tray

Chastity™

Chasticide®

Disinfectant

Pure Kolinsky Acrylic 
Brushes

Acetone Resistant Clear Handles

Rectangular Nail 
Forms

Dust Masks Double Spring
Cuticle Nipper

Stainless 
Cuticle 
Pushers

PROFESSIONAL TIPS

SIZES 1-10

French
White

Square

Half-Well

Half-Well
Clear

Tapered

Twist-Off
Nozzle!

Dries in
Seconds!

95

2-Sided Straight Pusher

Straight Pusher / Cleaner

Spoon Pusher / Pterygium Remover

Spoon Pusher

$4 95

Ste e ray

Barbicide®

Disinfectant

#8 $5.95

#10 $7.95

#12 $9.95

#16 $12.95

#18 $14.95

#20 $17.95 16 oz. $5.50
64 oz. $17.50

TM

Natural Nail 
Treatment

.5 oz.
$16.95

.5 oz.
$13.95

.5 oz.
$3.75

8.5 oz.
$2.50
Case (12)
$23.95

$3.95 .5 oz. $3.50
2.5 oz. $8.95
4 oz. $11.95
16 oz. $19.95

MATCHMAKERS Nail Tek II
Natural Nail
Strengthener

OMEGA 
LABS
Fungus
TreatmentOne LED/UV

Colour Veneer
& One Lacquer
ONLY $15.95

See Website
For Deals!

.5 oz.
$1.00

SALE!

NEW!

REVEAL
Lacquers

DeMert
Nail Enamel
Dryer

VITE 
Top Coat

.5 oz.
$5.50

.5 oz.
$5.95

.5 oz.
$4.95

BUY 1
GET 1
FREE!

.5 oz.
$1.95

INFA-LAB

Magic
Touch
Liquid
Styptic

el

Pink or Black

Flex Tape

$1.00

Spray Activator

*Prices in this ad valid March 1 through April 30, 2017. Certain items and case pricing may be subject to additional shipping costs. See website or call for details.

TOLL FREE  1-800-727-1119
Phone: (813) 931-3377  • Fax: (813) 961-7221

www.premiernailsource.com
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WE EXPORT
WORLDWIDE!

#1 FOR QUALITY, SELECTION & VALUE 
PHONE: 1-800-727-1119 • WEBSITE: WWW.PREMIERNAILSOURCE.COM

SE HABLA
ESPAÑOL

Want to be notified about our Weekly Hot Deals? 
Sign up for e-mail notifications on our website.

20-ct. $2.95 20-ct. $5.95

1 oz. 
$3.951 oz. $18.50

8.1 oz.
$33.95
32 oz. 
$59.95

1.4 oz.
$11.95
4.6 oz. 
$32.95

$0.5920-ct. $4.95
50-ct.
$6.95

$0.49 EACH
50-ct. $19.95

$0.49 EACH
10-ct. $4.50

10-pk. $1.50
Case/1000 $119.95*

10-pk. $2.50
Case/500 $99.95*

10-pk. $2.50
Case/500 $99.95*

Block
$0.90
EACH

50-ct.
$44.95

30-pk. $2.00
Case/1500 $89.95*

Twist-Lock
Pump Bottle

Mr. Pumice
Pumi Bars

Cuticle Eraser 
Stone

Mini Files
Black or Zebra

Polish Display
Wheel

3-Way Shiner
Blocks

Hygienic Files
Black or Zebra

Stikr Resin Stikr
Brush-On
Resin

Extreme
Glaze 
Dryer

Glazed Glass

Kikr

Kikr

.5 oz.
$11.25
1 oz.
$19.25

8 gm.
$6.15

6 oz. 
$15.08

.5 oz.  $8.20

4 oz.  $37.00

2 yds.
$5.75

12 yds.
$28.45

6 oz.
$16.75

Starlite UV Gels Natural Nail
Dehydrant

Attraction
Liquid

Attraction
Powders

.75 oz.
$11.95

No Lift
Primer

Gauze Wipes

Mini Orange Sani
Blocks

Sani-KitsMini Manicure Sticks

3-Way Buffer FilesProfessional Files
Black or Zebra

Standard $1.00 EACH
50-ct. $49.95 Jumbo $1.25 / 25-ct. $29.95

Natural Nail
Garnet Boards

Stork Scissors

Sanitizable Blocks

Yellow Manicure
Blocks

Pink Pedicure
Blocks

Micro Arctic White
Blocks

8 oz. $1.00$1.00

Blocks

birchwood stick 
scrub brush 
hygienic file
3-way buffer

100/180

MED/FINE

ORANGE MEDIUM/FINE

PURPLE MED/COARSE

BLUE FINE/SUPER FINE

10-pk. $2.00
Case/500 $89.95*

Arctic White
Blocks

FINE240/240

$1.00 EACH$1.0050-ct. $1.00 $1.00
Nylon Gel Brush

Ultimate or 
Purple Pumi Bar

Flat Sable 
Acrylic Brush

Round Sable 
Acrylic Brush

Value Series Brushes

100-ct. $1.00 $1.00

24%
SAVE

10%
SAVE

PPumi Bars

Ultimate or 

heel

00

e Eraser 
e

10-pk. $2.00
Case/500 $89.95*

Mini Buffing Blocks

1"x1"

.25 oz.
$1.95

Violet Acrylic
Liquid

Acrylic Powders Single Process 

UV/LED
Gels

Primer
.75 oz. $2.95 
2 oz. $4.95
4 oz. $9.95

2 oz. $2.95 
4 oz. $4.95
8 oz. $6.95
32 oz. $19.95
Gallon $69.95

1 oz. $6.95 
4 oz. $19.95
16 oz. $59.95

48 oz.
$99.95

TM

TMTM TM

$2.95
6 oz.
$1.50

$4.95
100-ct.

Mushroom
Pump
Bottle

Latex Gloves Stainless Steel
Pump
Bottles

om Steel

95

4 oz. or 
8 oz.

n Extreme
Powders

1 oz. $12.55

4 oz. $33.55

Extreme
Glaze Sealer

DURABLE ACRYLIC
POLISH DISPLAYS

TABLE TOP DISPLAY
Holds 30 Bottles $19.95
Holds 60 Bottles $29.95
WALL MOUNTED
Holds 36 Bottles $19.95
Holds 90 Bottles $29.95

EMPTY 
DISPLAYS

Holds All Popular Brands

10-pk. $1.50
Case/1000 $119.95*

Mini Arctic White
Blocks

FINE FINE

10-pk. $1.50
Case/500 $69.95*

Slim BlocksSlim Blocks

ORANGE
100/180 or
WHITE FINE

50
95*

locks

ANGEANGE
80 or

NE

pk $

Extreme 
Finish Glaze
.5 oz. $11.75

1"x1"126-pk. $4.95
Case/1512 $53.95*

Base Glaze
.5 oz. $11.75

Pressurized
Spray Activator

8 oz.
$54.00

2 oz.
$19.25

$79.95

T-209 UV Sterilizer

$399.95

$149.95
Mani-Pro Razzberry

ADJ. SPEED AND 3 BITS 20,000 RPM

MT-20

15,000 RPM

$99.95

SonicTouch
Ultrasonic Remover

Valentino 
Beauty Pure III Dust Collector

$49.95$378.00 $129.95

Hot Towel Cabinet Mini Hot Towel
Steamer Kit

WITH UV

FUNCTION

WITH UV

$49.95 $19.95

$9.95
Electric Heated
Mittens or Booties

Spa Manicure
Warmer $9 95Warmer 

25 cups
$1.95

99% Alcohol,
Non-Acetone,
or Acetone

32 oz.
$4.95

BUY 10
GET 2
FREE! *

Acrylic 
Dispenser

$2.95

Litle Dipr’s 10-ct.

BUY 1
GET 1
FREE!

BUY 2
GET 1
FREE!

$4.95

French Manicure
                  Brush

DOTTING TOOL
ON HANDLE  

A

$

F
    

D
O

BUY 1
GET 1
FREE!

Brush
Cleaner

4 oz. $2.95
Gallon
$29.95*

$24.95

T3 Fibergels

1 oz.

Air Filtration System

SeptiFile
Handles 6-ct.
$7.75
Grits 50-ct.
$11.60

Out The Door Top Coat

SHADES
95

$7
SAVE

$1
SAVE

Split Second
Brush-On
Nail Glue

BUY 1
GET 1
FREE!

BUY 1
GET 1
FREE!

EACH

20%
SAVE



$$$$$$$6666.6.9595959595 $$$$$$$2929292929 999.9.955555

Milk & Honee
Brow Wax and
Mini Honee Wax
Warmer

8 oz. $2.95 

Gallon $17.50*

5 Gals. $59.95*

We also accept ACH/E-checks, wire transfers and these credit cards:

Now accepting

LOWEST PRICES!
GUARANTEED TAKE ADVANTAGE OF…

TM

Photos are merely representational. Items not necessarily shown to scale in relation to other products. Not responsible for typographical errors.
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ORDER ONLINE 24/7 
WWW.PREMIERNAILSOURCE.COM

WE BEAT 
ALL COMPETITORS’

ADVERTISED PRICES!

VISIT OUR WEBSITE TO SEE INSTRUCTIONAL VIDEOS
ORDERS PLACED BY 2 PM SHIP THE SAME DAY!

USA & CANADA

* Free shipping within the contiguous USA on orders of $69 or more; excludes oversized items as noted online and in our catalog. 
Free shipping to Canada on orders of $99 or more shipped in a single box weighing under 10 lbs.; excludes broker fee, taxes and duties.

Sani-Soft
Tablets

Sani-Tablets Clean ’N
Flush

Disinfectant
         Spray

Birchwood Sticks Pumice SpongesManicure Scrub
Brush

Softeez Toe Seps

Heavy Duty 4-Way
Red Pedicure File

Peppermint
Pedicure Collection

Onezeez Toe Seps

150-ct.

$19.95
600-ct.

$59.95*

100-ct.

$49.95
1000-ct.

$299.95*
GALLON

$39.95*

16 oz.

$4.95
GALLON

$24.95*

TM

100-ct. $1.95

100-ct.
$66.00

Box / 24-ct. $11.95Box / 72-ct.  $9.95

$0.49 each
50-pk. $19.95

2880-ct. $59.95* 1440 pair $99.95*
144-ct. $2.95 $0.10 a pair

$0.55
ea.

SSponges

x / 24 ct $1

0.55
a.

Brush

$
$0 10 i

nezeez Toe Sep

144 t $2 95

$0.15 EACH

Gentle
Exfoliating
Sloughing

Cream

Pedicure
Scrub

Créme
Mask

Ice
Cooling

Gel

gggggggggggg

CCCCCC

ROCK
SALTS

Pumi Bar
Original

$0.75 ea.
24-ct. $12.95

Blue Cross
Cuticle
Remover

Pedicure Tub with
20 Disposable Liners

Disposable Pedicure
Tub Liners

Disposable
Bowls 100-ct.

Komfort WedgeKomfort Wedge

Nail 
Wipes

Nail and
Cosmetic

Pads

Paraffin Wax Paraffin Liners
New & Improved!

32 oz.
$4.95

$32.00

$12.95 6 LBS. $17.95*
100-ct.
$5.95

Spa Beauty 
Wipes

*

200-ct.
$1.75

200-ct.
$3.50

3 lbs.
$14.95*

60-ct.

$4.50
240-ct.

$14.95

2"x2"

CelluCotton

Original Thong

Pedicure Slippers

360 pair $59.95*

$0.20 
a pair

MAKES 128 
GALLONS

Gallon 

$29.95*

Callus
RemoverRRRe

BUY 3
GET 1
FREE!*

$2.95$24.95

Warming Manicure
Bowl
Warming Manicure
Bowl

Chrome Stand with
Disposable Manicure

Bowls (20-ct.)  $22.00

Just Add
Hot Water!

Used With
Sani-Tablets
Softens Skin

Kills 99.99% 
of bacteria 
and viruses

t

Flowery
Swedish 
Clover
Original
Föt File

Flowery 
D-Files
Disposable 

Pedicure
File Kit

$8.95

$9.95

Mr. Pumice Metal 
Foot File

Microplane
Colossal

$4.95

$9.95

Trio Foot 
Spa $149
• Elegant Bowl
• Tub Insert
• 20 Liners
• Heat & Vibration

with five each
60 and 100 grit
abrasive pads

BIGFOOT 
Pedicure 
File

$0.49 each
200-ct. $99.95

Collagen Gloves or Socks  

TERRY CLOTH TOWELS 12-CT.

Manicure Towels 12 x 12  $5.95
Pedicure Towels 11 x 40 $13.95
Salon Towels 14 x 25  $9.95
Hot Cabi Towels  8 x 24 $11.95

$$$$$$$333333999999999999

Buy One Foundation 
Base Gel, Get One 

Top It Off Gel FREE! 

NAIL TEK I, II OR III
$$2$2$2$2$2$ 4444.4.9595959595

Buy One Gelish 18G LED Lamp,

Get 24 Select Gelish 
Shades .5 oz. FREE!

SAVE
OVER
$400

NO MORE WASTE!
NO MORE MESS!

4 STEP PEDI IN A BOX
Sea Salt Soak, Moisture Scrub, Mud Masque, Massage Lotion

AS LOW AS

$$$$$$$$2222222..55555550000000

Cuticle Eliminator
Removes cuticles 

in SECONDS from 

fingers and toes.

$4.95

$8.95
$4.95

$24.95

2 oz.

4 oz.
SALE!

18 oz.

$24.95
16 oz.

56-ct.

Daily therapy for heels prone

to drying and cracking.

Dry Heel Eliminator

SALE!
 4 oz.

$4.95

Pedicure 
Gallons
P di

PEDI SCRUB

PEDI CARE

PEDI ICE

PEDI SOAK

PEDI SOFT
MASK, SCRUB CREAM OR SCRUB GEL SALT FOOT BATH

$24.95*

Pedicure
Gallon
$19.95*
5 Gals.
$69.95*

Pedi Salt
Foot Bath
Gallon
$17.95*

5 Gals.
$59.95*

BUY 1
GET 1
FREE!

GELISH
Dynamic Duo Builder 

Gels

WAXES

DuraLash Flares 
or Naturals Lashes

Pedi Septic

$$$$$$$111114444.4.9595959595
10 ml..5 oz.
$$$$$$$6666.6.9595959595

2 oz.
$$$$$$$2929292929 999.9.955555

78 oz.
$$$$$$$3131313131 999.9.966666

8 oz.
$$7$7$7$7$7$ 999.9.955555

14 oz.
$$$$$$$9999.9.9595959595

G
D

AVRY JELLY BATH AVRY SHEA BUTTER GLOVES

Turns warm
water into 
soothing, 
fragrant jelly!

AS LOW AS
$1.20 EACH

AS 
LOW 
AS

$0.90 
EACH

Replaces
cuticle oil and

softener, 
moisturizer, 

paraffin 
treatment and 
UV protectant 

gloves.

AS LOW AS

$$$$$$$11111..9999955555
AS LOW AS

$$$$$$$$2222222..22222225555555

VITE
Pro Kit

SALE!

Blue Cross
Blossom
Floral
Cuticle
Oil

1 oz.
$4.95

Organic
Sugar 
Scrubs

64 oz. $64.95

Pedicure Socks

$3.95/pair

BUY 1
GET 1
FREE!

$17
SAVE

Lyte Ultra-Sheer
Body Butters

8 oz.
$$$$$$$4444.4.9595959595

Lasts up to 10X

longer than lotion! BUY 1
GET 1
FREE!

20%
SAVE

Sea Salt
Scrubs
Milk & Honey or

Pomegranate & Fig

Prevents foot odor and bacterial 
contamination with eucalyptus, 
menthol and tea tree oil. BUY 1

GET 1
FREE!

SAVE $6.55 5 oz. Wax

NEW!

NEW!

Mess No More!® 
“LIQUID TAPE” 

$$$$$$$3333.3.5050505050

$2
SAVE

VARIETIES
AVAILABLE9

Body
Butters
8 oz.
$4.95

CERTIFIED
ORGANIC

$2
SAVE

SAVE

GALLON
ONLY $49.95

$100.00

Callus Eliminator

Breaks down calluses in 3-5 minutes!

Original or Orange Scented

BOGO
 18 oz.

$28.50

  $6.95 SAVE $4.00
$24.95 SAVE $23

4 oz.
34 oz.



CND Nail Treatments 

Begin and end every manicure 

with treatments from CND.

SolarOil™

Rescue RXx™

Solar Speed Spray™

$9.95
$48.95

4 oz. 
32 oz.

$4.25
$10.25

.33 oz. 
2.3 oz.

.5 oz. $9.95

40-ct. Minis
$99.95 

Nail & Cuticle
Conditioner

See all available CND
treatments on website.

Daily Keratin Treatment

Conditioning Polish Dryer

Stickey™ or
Super Shiney™

$4.25
$6.25

$16.95
$24.95

.25 oz. 
.5 oz.

2.3 oz.
4 oz.

Brisa Bond  .25 oz. $9.00

Gloss Gel Top Coat 

.5 oz. $15.80

CND BRISA™ Sculpting Gel

.5 oz. $15.80
1.5 oz. $41.40

CND 3C LED LAMP CND Velocity
Nail Tips

50-ct. $6.25
100-ct. $13.50
360-ct.   $38.25

TIPS

$299.95 CND Performance Forms
Clear 300-ct. $22.75 • Silver 300-ct. $15.50       

Specially
designed

for use with
CND Shellac 

and Brisa!

ProSeries Gel Brushes #6 Oval or Square $16.50 ProSeries L&P Brushes  #8 $29.95   #10 $36.25

Nourishing
Remover
8 oz. $4.95
32 oz. $16.95

pppppprrrrreeeeemmmmmiiiiiieeeeerrrrrnnnnnaaaaaiiiiiillllllsssssooooouuuurrrrrccccceeeee.cccccooooommmmm

1-800-727-1119

OOOORRRDDDEEERRRSSSS PPPLLLAAACCCCEEEDDD BBBYYY 222 PPPMMM AAARRREEE GGGGUUUAAARRRAAANNNTTTEEEEEEDDD TTTOOOO SSSSHHHIIIPPP TTTHHHEEE SSSSAAAMMMEEE DDDAAAYYY!!!

CND Shellac™ 

SHELLAC™ DURAFORCE™ 
TOP COAT

SCRUBFRESH™ REFILL DUO SCENTSATIONS™ LOTIONS
31 OZ.

9 VARIETIES

NEW! Rhythm & Heat Collection
Rhythm & Heat Shellac™ .25 OZ. $15.95 Rhythm & Heat Vinylux™ .5 oz. $5.25

Retention+™ & Perfect Color™ Sculpting Powders

CND Scentsations™ CND Vinylux™ 

Weekly Polish
is a two-step polish 

system, consisting of 

a weekly polish and 

a weekly top coat, 

that offers durability, 

high-gloss shine and 

week-long wear.

Shades .25 oz. $15.95

Base Coat or Top Coat
.42 or .5 oz. $24.95
.25 oz. $15.95 Foil Remover Wraps

$11.25
$27.95

8 oz. 
32 oz.

Weekly 
Polish or
Top Coat

.5 oz.
$5.25

CND Nail Prep
Essential products for ensuring successful

adhesion and removal of enhancements.

CND Liquid & Powder System
features unique, patented technology that ensures flexible,

resilient nail enhancements that suit your clients’ needs.

Retention+™ Powders
feature superior adhesion, color stability 

and provide super strength and durability.

Perfect Color Powders
feature superior workability and

extensive color and coverage options.

Cuticle Away
6 oz. $5.95

Retention+™ and 
Radical SolarNail™

Sculpting Liquids
4 oz. $22.75
8 oz. $38.25
16 oz. $59.95
32 oz. $84.95 
Gallon  $235.25

Perfect Color
Sculpting Powders
.8 oz. $10.95
3.7 oz. $32.75
32 oz.   $146.75

Retention+™ 
Sculpting Powders
8 oz. $10.95
3.7 oz. $32.75
32 oz.   $146.75

NailFresh™

1 oz. $8.25

NailPrime
.5 oz. $11.25

ScrubFresh®

Washes or Lotions

Superior
Adhesion

MARCH-APRIL PROMOS

*****    

PRICES IN THIS AD VALID MARCH 1 THROUGH APRIL 30, 2017. AFTERWARD PRICES SUBJECT TO CHANGE WITHOUT NOTICE. WE ARE NOT RESPONSIBLE FOR TYPOGRAPHICAL ERRORS.

* Free shipping within contiguous USA on orders of $69 or more; excludes oversized items as noted online and in our catalog. 

  Free shipping to Canada on orders of $99 or more shipped in a single box weighing under 10 lbs.; excludes broker fee, taxes and duties.

Each Trial Pack includes: 
Base Coat, XPress5 Top Coat, and

4 Shellac Color Coats (all .25 oz.) plus 

Shellac Nourishing Remover 2 oz., 10 

Foil Remover Wraps, ScrubFresh 2 oz., 

Isopropyl Alcohol 2 oz., SolarOil .25 oz., 

CuticleAway 6 oz., Kanga File, 

Orangewood Stick, Shellac Brochure, 

and Shellac Pro Certification Flyer

Shellac™ Trial Packs

YOUR CHOICE: $$8$8$8$8$8$8555555..000000000000

SEE WEBSITE
FOR EXCITING
LAMP DEALS

SEE FREE
SCULPTING 

POWDER
OFFER ABOVE!

250-ct. $19.95
10-pk. $1.95

Chic or Trendy Collection

Mambo
Beat

Sugarcane Palm
Deco

Splash
of Teal

Ripe
Guava

Shells in
the Sand

Mambo
Beat

Sugarcane Palm
Deco

Splash
of Teal

Ripe
Guava

Shells in
the Sand

$$$$$$$$111111555555..959595959595

$$$$$$$242424242424 9999.9.9555555

.25 oz.

.5 oz.

SALON PRICE

$$$$$$$848484848484 9999.9.9555555

$$$$$$$272727272727 9999.9.9555555

CND Sculpting Duo
PURCHASE THIS:
CND Retention+
Sculpting Liquid 32 oz.

GET THIS FREE:
Retention+ or Perfect Color
Sculpting Powder 3.7 oz.
($32.75 FREE VALUE)

BUY ONE
SCRUBFRESH

32 OZ.

GET ONE
8 OZ.

FREE!

NEW!
25% More Protection For 

Thinner, Weaker Nails

14+ Days of High

Performance

Nail Protection

ALL BRISA™ PRODUCTS

20%     
SAVE

SEE WEBSITE 

FOR COMPLETE 

SELECTION

20%     
SAVE

SAVE $11.25

8.3 oz.  
$4.95

FOR $20

FOR $20

31 OZ.



OPI GelColor
Cures in just 30 seconds under LED and features 

a custom brush for fast, polish-on application.

OPI BondAid
  .5 oz. $4.95
   1 oz. $7.95 
4.2 oz.  $24.95

OPI BondEx
.25 oz. $7.95

MARCH-APRIL PROMOS
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1-800-727-1119
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OPI Lacquers 

Over 200 iconic shades, offering two-coat 

coverage in a long-wearing formula.

Infinite Shine
1) ProStay Primer
2) Long-Wear Lacquers
3) ProStay Gloss

Expert Touch
Lacquer Remover

Strong enough to remove even 

the darkest shades without 

staining the nail or skin. 
Also removes OPI GelColor.

RapiDry 
Top Coat
Dries to a tough, 

long-lasting, 

non-yellowing, 

high-gloss 

shine in just 

minutes.

OPI ProSpa
Inspired by Facial Skincare

Perfected for Hands & Feet

RapiDry Spray
Gives nail lacquer a smooth, 

hard, smudge-proof finish

in just minutes.

WANT MORE DETAILS ABOUT PROSPA? 
Review our Salon Saver online March 1:

premiernailsource.com/salonsaver

— DR. ZENA GABRIEL, MD

     Board Certified Dermatologist

Fungus Fix  
A clinically-tested 

professional salon 

formula designed

to help with unsightly

nail problems. 

DripDry
Dries lacquer in five 

minutes while treating 

cuticles to soothing 

jojoba and Vitamin E.

“These formulas take amazing 

facial skincare ingredients 

and technologies and use 

them to create products 

that bring the same benefits 

to your hands and feet.”

Set your salon apart with luxurious 
manicure and pedicure formulas 
designed to nourish and protect 
skin while helping to stop the signs 
of aging before they even appear. 

Nail Treatments
Natural Nail Strengthener

Natural Nail Base Coat

Ridgefiller

Gloss Top Coat

Matte Top Coat 

$14.9516 oz.

$54.50
Gallon

OPI Avojuice Skin 
Quencher Lotions

with smooth, rich moisturizers

plus avocado and aloe extract.

24 HOUR HYDRATION 5 varieties
$4.958.5 oz.9 varieties

Manicure/Pedicure
Massage
Lotions

SpaComplete
hospital-grade

cleaner and

disinfectant

Lacquer 
Thinner

2 oz. $4.75

$2.95
$6.50

$14.95
$52.50

4 oz. 
16 oz.
32 oz.

GALLON

$5.95
$9.95

$49.95

2 oz. 
4 oz.

32 oz.
$6.75

$13.25
$30.95

.3 oz. 
1 oz.
4 oz.

OPI Titanium Tooling
Crafted with high-quality 420 stainless steel and coated with lustrous, 

ultra-hard titanium for unsurpassed precision and corrosion-resistance!

OPI Brushes

Golden Edge
or

Golden Oval

Artist Series
2-Piece Oval
Acrylic Brush

OPI Absolute Acrylic Intro Kit
• smooth application

• exceptional adhesion

• bubble-free results

.5 oz. $5.00

.5 oz. $15.95

1 oz. $9.50

Nail Envy
Nail Strengtheners

.5 oz. $8.95

• Original Formula

• Sensitive & Peeling Formula

• Dry & Brittle Formula

• Soft & Thin

.5 oz.  $6.95

Expert Touch
Removal Wraps
250-ct. $24.95

$49.95

 #6 $24.95

#8 $44.95

AccuNip
Titanium

Cuticle Nipper
$39.95

PusherPlus Titanium $24.95 Acrylic Powder
.7 oz.   $7.50
4.4 oz. $27.50
10.6 oz. $49.95
32 oz.   $129.95

Acrylic Liquid
4 oz.  $16.95
8 oz.  $29.95
16 oz. $47.95
32 oz. $74.50
Gallon  $199.95

File Edger Titanium $14.95

.5 oz. $5.00.5 oz. $6.25
YOUR CHOICE

*****    

PRICES IN THIS AD VALID MARCH 1 THROUGH APRIL 30, 2017. WE ARE NOT RESPONSIBLE FOR TYPOGRAPHICAL ERRORS. ALL PRODUCT IMAGES © 2016 OPI PRODUCTS, INC.

* Free shipping within contiguous USA on orders of $69 or more; excludes oversized items as noted online and in our catalog. 

  Free shipping to Canada on orders of $99 or more shipped in a single box weighing under 10 lbs.; excludes broker fee, taxes and duties.

Buy One Studio LED Light 2.0
Get 18 FREE Top Selling OPI GelColors .5 oz.
PLUS One FREE OPI GelColor Base Coat .5 oz.
PLUS One FREE OPI GelColor Top Coat .5 oz. AND
One FREE OPI Expert Touch Removal Wraps 20-ct.!

$321.79 IN FREE GOODS!

Manicure/Pedicure
Scrub

$29.9525.4 oz.
$69.95Gallon

$12.958.5 oz.

5 varieties

Professional
Pedicure File

$14.9580/120 Grit
$19.9580/120 Refill 3-ct.

Sanitizable
Handle

GelColor Base Coat, Ridge Filler 
Base Coat, Strengthen Base Coat,

Top Coat or Matte Top Coat

BUY INFINITE SHINE IN ANY 
OF THE 54 ICONIC SHADES,

GET A MATCHING 
NAIL LACQUER AT 50% OFF

$$$$888..7775 5 PEPER R DDUDUUOOO

BUY ONE ACCUNIP NIPPER AND 

SAVE 50% ON BONDAID 4.2 OZ.

$$$5522.4422 FORR BBOOTTHHH

AVOJUICE LOTION LITERS 

$$13.3 959 EEAACCHH

AVOJUICE LITERS 

$$13..95 EAACCHH
SAVE $3.55

EXPERT TOUCH
LACQUER REMOVER 32 OZ. 

$$$1111.995 5 EAEACCHH

$$$$22229999.9995555

IN STOCK AND
SHIPPING NOW!

SAVE $3.55

20%
SAVE

ND
ct.!

S!

.5 oz. 
$15.95



ppppprrrreeeemmmmiiiiiieeeerrrrnnnnaaaaiiiiiillllllssssoooouuuurrrrcccceeee.ccccoooommmm

1-800-727-1119

BROWN

PREMIUM SANDING BANDS

ZEBRA

MAGIC MULTI TOOL
• Cuticle Pusher
• C-Curve Pinching Tool
• Nail Tip Holder
$9.95

DOUBLE SPRING
CUTICLE NIPPER

$4.95

SINGLE 
SPRING
CUTICLE 
NIPPER
$4.95

LOCKING
HANDLE 
ACRYLIC 
NIPPER
$8.95

REAL DIAMOND™
DRILL BITS  $3.95

GOLDEN CARBIDE™
DRILL BITS  $12.95

INDIVIDUALLY 
CARDED FOR
RETAIL PEGS

PNI25 Classic 
E-File System

PNI25-AT Advanced Tech
E-File

Master Nail Artist
Brush Set 15-pc.

PNI12 “The Bullet”
E-File Kit

PNI18 E-File

PROFESSIONAL NAIL TIPS
500-ct. with FREE TIP SLICER  $9.95 

Trapper
Clipper

Tip Slicer

• 25,000 RPM

• FWD/REV Operation

• Twist-Lock Handpiece   3 Free Bits

   • Compact, Transportable

   • One-Switch Operation

Includes A/C Adapter, 3 Bits,
and 6 Sanding Bands

  • KwikGrip™ Bit Change

  • Forward/Reverse Operation

Included FREE: Handpiece Cradle,
6 Sanding Bands and 6 Bits!

  • Twist-Lock Bit Change

  • Lightweight Handpiece & Built-In Cradle

6 FREE SANDING BANDS AND 6 FREE BITS!

• 25,000 RPM

FWD/REV O ti

  • 

•

OOOORRRDDDEEERRRSSSS PPPLLLAAACCCCEEEDDD BBBYYY 222 PPPMMM AAARRREEE GGGGUUUAAARRRAAANNNTTTEEEEEEDDD TTTOOOO SSSSHHHIIIPPP TTTHHHEEE SSSSAAAMMMEEE DDDAAAYYY!!!

.5 oz. 
$3.95

$39.95
$149.95
$99.95

 $50
SAVE

 $30
SAVE

FREE!

*****    

PRICES IN THIS AD VALID MARCH 1 THROUGH APRIL 30, 2017. AFTERWARD PRICES SUBJECT TO CHANGE WITHOUT NOTICE. WE ARE NOT RESPONSIBLE FOR TYPOGRAPHICAL ERRORS.

* Free shipping within contiguous USA on orders of $69 or more; excludes oversized items as noted online and in our catalog. 

  Free shipping to Canada on orders of $99 or more shipped in a single box weighing under 10 lbs.; excludes broker fee, taxes and duties.

$2.95
$4.95

$19.95

.5 oz.
2.5 oz.
16 oz.

BUY ONE
16 OZ. REFILL
GET 1 FREE!

$99.95

$49.95

$4.95 $49.95

$0.25$3.95 $6.95$3.95

$6.95

$3.95

UV Tunnel Lamp
$69.95  $49.95

Nail Dryer $69.95LED Tunnel Lamp
$149.95  $69.95

BUILT-IN TIMER

Mirror panels
surround hand
for rapid,
even curing.

• Auto On/Off
• Powerful Twin Fans
• Hot/Cold Function
• Easy Entry for Hands or Feet

A complete collection of 

professional nail art brushes. 

Long and short stripers, detail 

brushes, angled brushes, fan 

brushes and more. Every type 

of brush a nail artist might 

need in one very complete set!

Professional
Quality

36W 24W

48W

$4.95 $19.95

9 Watt UV Bulb LED+UV Bulb Strip

$199.95 $99.95

el Lampp
9.95

d

Bulb

el Lamp
9.95

ulb Strip

 $20
SAVE

BUY 1
GET 1
FREE!

BUY 1
GET 1
FREE!

BUY 1
GET 1
FREE!

• Mirror Panels for
   Rapid, Even Curing
• Rugged Durability
• Built-In Timer
   (30 or 60 seconds)
• Up to 50,000 Hr. Lifetime

$99.95
$69.95 $199.95

$149.95

PNI25 AT Advanced Tech
E-File

T ist Lock Bit Change

$199.95
$149 95

 $50
SAVE

Foot or Hand
Control

MARCH-APRIL PROMOS

Sanitizable
Handle

WITH TEN
ABRASIVE
STRIPS

EXTRA LARGE SURFACE
REMOVES THICK

CALLUSES

• Attractive Modern Design
• Brushed Aluminum Finish
• Sturdy Chrome Base
• Adjustable at Two Joints
• UltraBrite™ LED Technology
• Built-In USB Phone Charger
• 84 LED Beads - 10 Watts

Mini White

Block

Mini White

Board

Mini Mani

StickNEW!

XTENDED WEAR NAIL COLOR
& XTEND WEEKLY TOP COAT

TREATMENTS

Gel + Lacquer Kit
Just add your favorite polish!
$4.95

Base + Top Coat
Gel polish base + top coat 
in one bottle!
.5 oz. $4.95

Gel-Like Durability Without The Lamp!

Top Coats, Base Coats,
Cuticle Oils and MORE!

Create Your Own Gel Polish!

STAINLESS STEEL
PEDICURE FILE

Replacement
Strips 20-ct.

HYGIENIC CUSHIONED FILES
BLACK OR ZEBRA

JUMBO PEDICURE RASP

EVERYDAY LOW PRICE!

INCREDIBLE VALUE!

MINI MANI 
PACKS

CUSHIONED FILES

BLACK OR ZEBRA
100/180 WHITE 180/180

INDIVIDUALLY
SEALED

MANICURE FILES

As Low As20-CT. 20-CT.50-CT.

$69.95

apper
pper
Slicer

COVER
PINK 

BASE COAT

INTENSE 
BOND 
TACKY 

BASE COAT

INTENSE
DEFENSE

CHIP-FREE
TOP COAT

INTENSE 
FRENCH

BRIGHTENING
TOP COAT

INTENSE 
SPEED

QUICK DRY 
TOP COAT

INTENSE 
SPEED 

QUICK DRY 
DROPS

SWEET
ALMOND 

CUTICLE OIL

CRISP
CRANBERRY 
CUTICLE OIL

FRESH
PEACH

CUTICLE OIL

MOROCCAN
ARGAN 

CUTICLE OIL

BUY 2
GET 1
FREE!

Easily attaches 
to most

desks and nail 
tables.

LED TABLE LAMP

TM

Lighting Tube Rotates 360º • FlexiArm™ Bends 180º

48 LED Beads
3 Watts

• Sensor Activated
• 4 Timer Settings

BODY STRIPS 100-ct. 3"x9" $3.95  $2.95

FACE EPILATING 
STRIPS 100-ct.

1"x4" $1.00

EPILATING ROLL 2.75" 110 yds. $9.95

EXTRA WIDE ROLL 3.5" 100 yds.   $10.95

CURES BOTH UV 

AND LED GEL POLISHES

 $100
SAVE

  $4.95   $3.50
$44.95 $29.95

100-ct.
1,000-ct.

  $6.95   $4.95
$59.95 $39.95

100-ct.
1,000-ct.

LARGE

50-ct. $2.50

LARGE PETITE

100-ct. $2.95

SMALL

100-ct. $2.50

$9.95

$

SALE!

SALE!
BUY 1
GET 1
FREE!

BUY 1
GET 1
FREE!

 $80
SAVE

SALE!

NEW! NEW!

BOTH PROGLO™
LAMPS FEATURE: 
• DUAL CURE (UV/LED) 

• SOFT GLOWING WHITE LIGHT

• SENSOR ACTIVATED

• 18 STRATEGICALLY PLACED LEDS

• EASY ENTRY OF HANDS OR FEET

• UP TO 50,000 HOUR LIFETIME

ONE TOUCH TIMER

(30/60 SECS) DIGITAL TIMER DISPLAY

CAN BE POWERED BY 

A PORTABLE CHARGER

(NOT INCLUDED) 

USB POWER CABLE AND A/C 

POWER ADAPTER INCLUDED
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1-800-727-1119

Extra Strength Primer

Pure Acid or
Acid-Free Formula

NOUVEAU NAIL 
STARTER KITS

One-Step Dual Cure Gels
Easy application, glossy finish and 

unmatched strength and durability.

Cures quickly under UV or LED light.

$4.95
$9.95

$39.95

 4 oz.
16 oz.
64 oz.

$9.95
$34.95

.5 oz.
1.75 oz.

*****    

PRICES IN THIS AD VALID MARCH 1 THROUGH APRIL 30, 2017. AFTERWARD PRICES SUBJECT TO CHANGE WITHOUT NOTICE. WE ARE NOT RESPONSIBLE FOR TYPOGRAPHICAL ERRORS.

* Free shipping within contiguous USA on orders of $69 or more; excludes oversized items as noted online and in our catalog. 

  Free shipping to Canada on orders of $99 or more shipped in a single box weighing under 10 lbs.; excludes broker fee, taxes and duties.

.25 oz. $4.95

500-CT.
$19.95

SAVE $70.00

$19.95 EACH Pro Pack (4 oz. + .5 oz.) 
$49.95  $39.95

.5 oz. $4.95

2.5 oz.
$14.95

2 oz. $4.95
8 oz. $9.95

.5 oz. 
$9.95

8 oz. 
$4.95

.5 oz. $4.95

1 oz. $9.95

10 gm. $2.95

$9.95 EACH

$0.99 EACH

$0.69 EACH

Acrylic Sculpting Brushes
(Size 6, 7 or 8)

Gel Brushes  Square or Oval

Super Seal
UV/LED

Gel Sealer 

™

Air dry sealer leaves a glass-

like finish over enhancements.

Glass Seal™Defense
Anti-Spray™ Gel Effect Top Coat

Air Seal™

Gel-like durability

without a lamp!

MARCH-APRIL PROMOS

• ONE-STEP
 DUAL CURE
 GEL SYSTEM  

• ADVANCED
 RETENTION 
 ACRYLIC SYSTEM

• QUICK DIP
 ACRYLIC SYSTEM

• ADVANCED
 FORMULA
 WRAP SYSTEM

BUY 1
GET 1
FREE!

BUY 1
GET 1
FREE!

 $10
SAVE

 $15
SAVE

High gloss, 

durable gel sealer.

$0 69 EACH

ULTRA-PREMIUM WASHABLE FILES

TROPICAL TWIST PEDICURE COLLECTION OPEN STOCK NOUVEAU SPA™

DIAMOND 
HEEL 
SMOOTHER™

TITANIUM TOOLS WITH LIFETIME GUARANTEEPROFESSIONAL TIPS MASTER COLLECTION 
KOLISNKY BRUSHES

DUAL SHAPE
FORMS

300-CT. $6.95

Curvy, Sandy & Spongey Files

Everything you require to perform Nouveau Spa pedicures. 

Includes a Bigfoot Pedicure File plus five 4 oz. products:

RELAX Sea Salt Soak

REMOVE Scrub Gel 

REFRESH Exfoliating Creme

REJUVENATE Creme Masque

RENEW Hydrating Massage Lotion

Prep spray

with natural

tea tree oil.

REFRESHING

MINT OR

SOOTHING 

VANILLA

ONE SIDE SQUARE,

ONE SIDE OVAL

HANDY DISPENSER BOX

PLUS FREE LINE ELIMINATOR 2.5 OZ.

FREE!

Precision
Double
Spring
Nipper
$19.95

Stork Scissors
or Slant Tweezer $6.95

Ingrown Nail File or Pusher/Cuticle Knife $9.95

BUY 1
GET 1
FREE!

NIPPER

$19.95
$24.95 VALUE

$9.95

BUY 1
GET 1
FREE!

64 OZ.

Foil Remover 
WrapsWraps

Lint-Free Nail Wipes
200-ct.
240-ct.
$2.95

Nail & Cosmetic 
Pads w/ Thumb Tabs

Plastic-Backed
Table Towels

240-ct. $9.95
50-ct. $6.95

12" x 16"

100-ct. 
$9.95

BUY 1
GET 1
FREE!

$5
SAVE

40
FREE WIPES

$19.95

• prevents yellowing
• primer-optional

Low Odor FormulaUltra-Pure FormulaTriple sifted acrylic powders

combine the adhesion properties

of a hard polymer with the flexibility 

of a soft polymer.

Advanced Retention
Nail Liquid

Super Fast Set
Activator Spray

Advanced
Formula Resin

Brush-On
Resin

Advanced Formula
Sculpting Powders

.125 oz. $1.00

VARIETIES
AVAILABLE14

SHADES
AVAILABLE

48

TM

Neon, Glitter & Bold 
Sculpting Powders

.75 oz.
$9.95

$19.95

$49.95
$39.95

 8 oz.

32 oz.
SALE!

BUY 1
GET 1
FREE!

2.5 OZ.

BUY 1
GET 1
FREE!

 8 OZ.
BUY 1
GET 1
FREE!

.75 OZ.

BUY 1
GET 1
FREE!

.5 OZ.

$6.95
$11.95
$19.95

$199.95
$139.95

.75 oz.
2 oz.
4 oz.

48 oz.
SALE!

8 oz. $9.95

5

BUY 1
GET 1
FREE!

BUY 1
GET 1
FREE!

TEA TREE OIL
PUR

NATURAL
FUNGUS 

TREATMENT

Ultra premium washable nail files feature a 
flexible abrasive that will never cut or crack. 

Sanitizable and extra-pliable.

PURPLE/ORANGE - 100/180
ORANGE - 180 GRIT

BLUE - 240 GRIT

Dropper Included

BUY 1
GET 1
FREE!

.33 OZ.

N
F

TR

.33 oz. 
$6.95

12-CT. DISPLAY

$39.95

OOOORRRDDDEEERRRSSSS PPPLLLAAACCCCEEEDDD BBBYYY 222 PPPMMM SSSSHHHIIIPPP TTTHHHEEE SSSSAAAMMMEEE DDDAAAYYY!!!

TM

Neon, Glitter & Bold 
Sculpting Powders

BUY 1
GET 1
FREE!

SHADES
AVAILABLE

48.75 OZ.

$9.95
AS LOW AS

$0.99

FILES



CHOOSE FROM

POMEGRANATE & FIG  OR  MILK & HONEY 

CUTICLE
CONDITIONING STICK

CUTICLE REVITALIZING
OIL - 2.5 OZ.

MESSAGE CREME - 26 OZ.

$2.99 each
Reg $3.50   SAVE $0.51

$4.99 each
Reg $6.99   SAVE $2.00

$9.95 each
Reg $15.95   SAVE $6.00

MARCH 2017 Deals

The Most Effective,  
Intense Hydration Experience!

L U X U R Y  S P A  P R O D U C T S  for H A N DS ,  F E E T & BO DY

Where THE Professionals GO to create great nail art

Select Nail Art Kits

Easy Tweeze 
719753

Sale Price  $2.99
Reg. Price  $3.49
Save  $0.50

Candy For Your Nails
719715
Sale Price       $17.99
Regular Price  $19.99
Save  $2.00

Dots & Spots Tool Kit 
719747

Sale Price  $4.99
Reg. Price  $5.99
Save  $1.00

You’re So Glamorous
718988
Sale Price       $5.99
Regular Price  $7.99
Save  $2.00    

Unforgettable You!
718987
Sale Price       $4.79
Regular Price  $5.99
Save  $1.20

20%
SAVE

Re
SavTool Kit

7

S
R
Sa

Nail Tips
Choose from: French White  
    Ultra Natural

Special Price $14.95 EACH
Reg. Price $19.95  SAVE $5.00

719345
719347

720383   Special Price $19.99
Reg. Price $25.98  SAVE $5.99

4 Pk. Acrylic
Nail Art Brush
719522
Special Price $7.66
Reg. Price $11.99

F
re

n
ch

 W
h

it
e

U
lt

ra
N

at
u

ra
l

Micro Curette
White Block (med.) 12 ct.
SN Steel Cuticle Pusher
SN Steel Spoon Cuticle Pusher 
Red Foot File 
Toezees Assorted 
Cuccio Pedi Slippers (assorted) 12 pk. 
Steel 1/2 Jaw Cuticle Nipper
Steel Full Jaw Cuticle Nipper
SP Toe Twists
SP Soak-Off Caps W/Foam Pads (bag)
SP Soak-Off Refill Pads

718999
719177 
719514
719515 
719543 
719545 
719560 
719583
719584 
719769 
719851 
719852

$4.24
$5.25
$2.84
$3.14
$0.90
$5.50
$5.32
$5.90
$5.90
$3.90
$7.66
$5.32

$5.49
$5.99
$3.99
$4.99
$1.39
$5.99
$6.49
$6.49
$6.49
$4.99
$9.99
$6.99

Special
Price

Reg.
PriceChoose from:

save up to 25% off!
SUNDRIES SALE!

719048 - MIlk & Honey 719039 - MIlk & Honey 

719386 - MIlk & Honey 

719049 - Pomegranate & Fig719040 - Pomegranate & Fig

719388 - Pomegranate & Fig

Purchase a StarPro 
Stainless Steel Foot File
and receive a FREE
CuccioPro Stainless Steel 
Hand File Intro Kit!

P h St P
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Ultrafabrics®

®
ULC               US

Listed

U PC

PRIVÉ SALON
MATCHING SET

$199
VALUE $793

INSTANT CASH 
REBATE

FINAL PRICE $2995
MSRP $4500

$1505

ECOJET™

Disposable Liner

ECOJET™

Magnetic Drive
ECO-AIR

Ventilation System



Utilities RE45,844E467082
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FOR MORE INFORMATION VISIT:
 NAILPROPASADENA.COM OR CALL 888.491.8265

Sign up and compete in the 2017 NAILPRO Nail Competitions, the world’s most 
prestigious nail competitions!

APRIL 30, 2017
PASADENA CONVENTION CENTER

PASADENA, CA
9:00 a.m. - 4:30 p.m.

The Original Nails-Only Show 
in Southern California 

has everything you need to build 
a successful nail business!

WANT NAIL SWAG? 
Be one of the fi rst 500 
attendees and receive a 
gift bag with the latest 
product samples!

GREAT DEALS on 
professional products 
from your favorite 
manufacturers.
RAFFLES! Win fabulous 
prizes, including the 
GRAND PRIZE valued at 
$1,000 worth of products!

LEARN MORE with a full 
day of FREE technical 
education from leading 
industry manufacturers! 
Education is included with 
your ticket purchase.

20172017
2017 2017

2017

2017
2017 2017

2017

2017

2017

2017

2017

2017
2017

2017

2017

2017

2017

2017

2017

2017



®
ULC               US

Listed

1YEAR
LIMITED
WARRANTY

*CUSTOM ORDERS

*



BY ALEXA JOY SHERMANHOLLYWOOD FILE

 Rachel Platten  
The “Fight Song” singer’s peachy manicure 

hit a subtle high note next to her geometric 

hard-case clutch and shimmering peek-

a-boo Pamella Roland sequin gown.

NUDE 
Attitude
W hether donning lacy, see-

through designs or more 
conservative cut-out styles, 

the A-listers at the 2016 American Music 
Awards weren’t shy about flashing some 
flesh while walking the red carpet—and 
what better way to complement those 
skin-baring ensembles than with a    
variety of nuetral nail hues?

 Gigi Hadid
Because the supermodel’s co-hosting 

duties involved changing into a wide 

range of fashions throughout the 

night, celebrity manicurist Mar y Sol 

Inzerillo kept things neutral with a 

beige hue, and then glammed up 

the look by adhering hundreds of 

Swarovski crystals.

Ariana Grande 
The pop star, who delivered a racy “Side to Side” 

performance with Nicki Minaj and took home the 

award for Artist of the Year, walked the red carpet with 

pale, almond-shaped nails that looked lovely 

alongside her lingerie-inspired top.

Selena Gomez 
To match the classic elegance of the Prada 

gown worn by the “Hands to Myself” song-

stress, who took home her first-ever 

AMA for Favorite Pop/Rock Female 

Artist, celebrity manicurist Tom 

Bachik created what he described 

as a “timeless, natural, soft square-

verging-on-oval shape” using 

Akzéntz Pro-Formance Gel, along 

with Essie Topless & Barefoot.

Hannah Davis 
The Sports Illustrated supermodel 

left little to the imagination in a 

sexy see-through Zuhair Murad 

Couture dress, which she paired 

with polished pink tips.
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Extended Wear + Maximum Strength  5-Free Formula   No Formaldehyde
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For more information call 714.773.9758 or
visit MorganTaylorLacquer.com

NAIL STRENGTHENER  +  EXTENDED WEAR BASE COAT

We Did It Again…
Up to 10 days wear. Strengthens Without Formaldehyde. 

No Chance Of Brittleness.



HE
AD IN THE CLOUDSANYTHING GOES AS SEEN ON TV FORGET ME NOT BIG CITY DREAMSCOOL IN CALIFORNIA

SPRING 2017
COLLECTION 

AVAILABLE IN
GELFX  |  LACQUER

AVAILABLE AT AUTHORIZED DISTRIBUTORS. 800.275.111 1 WWW.ORLYBEAUTY.COM



CHILDREN UNDER 12 ALLOWED ON SHOW FLOORNO C

SUNDAY, APRIL 30, 2017
PASADENA CONVENTION CENTER, PASADENA, CA
9:00 a.m. - 4:30 p.m.

BUY  TICKETS  BY APRIL 7 AND SAVE!

For More Info and to Purchase Tickets Visit: 
nailpropasadena.com or call 888.491.8265

RAFFLES! 
Win fabulous prizes 
including the GRAND 
PRIZE valued at $1,000 
worth of products!

WANT NAIL 
SWAG? 
Be one of the fi rst 500 
attendees and receive a 
gift bag with the latest 
product samples!

PAS_Brochure_2017 NO SPONSORS rev1.indd   1 2/2/17   5:11 PM



NO CHILDREN UNDER 12 ALLOWED ON SHOW FLOOR nailpropasadena.com or call 888.491.8265

As Southern California’s largest nails-only 
trade show, NAILPRO Pasadena offers 
everything you need to build a successful 
nail business. 

•  Product-specifi c technical seminars showcasing the fi ne 

points of each brand 

•  Great deals on professional products from the industry’s 

top manufacturers 

•  Raffl es—including the chance to win the grand prize 

package worth up to $1,000 in products! 

•  The opportunity to network and share information with 

your peers 

Purchase tickets by April 7, 2017 and SAVE! 
See back order form for details.

Sunday, April 30th, 2017

10:00 a.m. - 11:00 a.m.

COLOR CLUB
COLOR CLUB: Gel Nail Art with Stamping Techniques with Robert Nguyen 
- Robert Nguyen, Color Club Director of Education/TV 
Personality & Salon Owner
Come explore the features of gel from Color Club and FAST MONEY making 
techniques using Color Club Stamping plates with over 500 different patterns 
to offer clients.

essie 
essie - Get the Look!- Gino Trunzo, Director of Education
Design to inspire! Leverage essie’s unique fashion connection and learn to 
create the latest in essie trend nail looks.

Famous Names/IBX 
Introduction to IBX - Linda Nordstrom
 An in-depth introduction to IBX! Develop your understanding of what IBX is 
and does, and learn about the science and chemistry to better serve yourself 
and your clients. In this introductory lesson, you will meet the product line 
and see a live demo. Watch an expert in various application situations - get 
prepared to launch your own salon’s IBX services! 

Light Elegance Nail Products 
Meet the Light Elegance Zippy e-fi le and Z-Bits - Hannah Lippke, 
Educator
The NEW Zippy eFile from Light Elegance features a beautiful Light Elegance 
pink and white design with a pearl fi nish. But don’t let the cute name and 
packaging fool you; underneath the beautiful†exterior, this is one serious 
drill for techs that desire speed, accuracy and quiet performance client after 
client. In this demo class, the LEU Educator will introduce you to Zippyís 
features and the three LE Z-bits: Preppy, Speedy, and Smoothie. Learn how 
to save time on every service while expertly shaping each nail with Zippy.

11:15 a.m. - 12:15 p.m.
Bio Sculpture Gel USA 
A Soak-Off gel system that can do all a hard gel can and more! 
View the easy application procedure of Bio Sculpture Gel, the original No-Chip 
manicure. It is a chip-free, salon treatment that cures to a strong yet fl exible, 
glossy fi nish under a LED (30sec.) or UVA Lamp (2min.), and will last up to 
four weeks. The damage-free, strengthening gel treatment will protect and 
enhance the natural nail and is available in over 180 gel colors, clear and 
French. Developed 25 years ago, Bio Sculpture is tried, tested and proven!

ibd 
Get the Look Using ibd Traditional Hard Gels & New Urban Edge Collection 
Shades.
Learn innovative application techniques and business building skills using 
ibd products. Our knowledgeable team of Global Educators will instruct you 
on how to properly apply ibd traditional gels for nail extensions and overlays. 
Also brush up on the latest in nail art trends using the new ibd Just Gel Polish 
Urban Edge Collection, and one-of-a kind Silicone tools for the most intricate 
designs. Get inspired and learn new exclusive ibd tips and tricks. We are the 
nail people!

LeChat
The Perfect Match Dual Set - Yvette Holt, International Educator
Nobility Gel Polish cuts service time in half for a sleek, long-lasting fi nish. 
Dare to Wear Nail Lacquer delivers perfect match color for temporary touch-
ups or matching mani-pedis.

Voesh New York
Introduction to Voesh Manicure and Pedicure Products - Faith Roxas, 
Educator
Learn how to use Voesh manicure and pedicure products and the benefi ts of 
using them in your salon.

Young Nails 
Why Dip When You Can Pour: An Insider’s Guide to SlickPour - Greg Salo, 
President
Nobody likes double dipping. Jump start your traditional nail enhancement 
service with this fun, fast paced, dazzling, crazy demonstration of SlickPour 
education. Learn how easy SlickPour powder coat application and removal 
is. With a service that’s clean and speedy, your clients will go crazy over the 
mighty staying power and beautiful look of each set.

(continues on next page)

NAILPRO Nail 
Competitions 
2017

SATURDAY - APRIL 29, 2017

3-D NAIL ART (GNOMES! THEME) 
Competitors create a multi-dimensional nail art design 

applied to a set of 10 tips using nail products. All work 

is completed in advance.

SUNDAY - APRIL 30, 2017

SOAK-OFF GEL MANICURE 
Competitors have 30 minutes to complete a set of 

soak-off gel manicure to natural nails. 

IT’S ALL ABOUT THE BLING
Competitors have 45 minutes to complete one hand 

with gorgeous bling type embellishments. 

SALON SUCCESS - NAILPRO’S SIGNATURE 
COMPETITION 
Competitors have 90 minutes to create a set of salon-

style nails with gel or acrylic products using tips (clear 

or natural) or by sculpting with forms. 

NAILPRO World Cup Partners:

Eastern Europe, Italy

Sign up to take part in the 
World’s most prestigious 

nail competitions! 

Worldwide Director, Jewell Cunningham

PAS_Brochure_2017 NO SPONSORS rev1.indd   2 2/2/17   5:12 PM



NO CHILDREN UNDER 12 ALLOWED ON SHOW FLOOR nailpropasadena.com or call 888.491.8265

12:30 p.m. - 1:30 p.m.

IndieGirl Beauty 
MAXIMUM Strengthening Color & Clear Gels - Rhonda Tooker, 
Educator
Come learn all about Indiegirl’s MAXIMUM Strengthening color and clear 
gels. MAXIMUM is a LED and UV soak-off color builder gel that adds fl exible 
strength to the natural nail.  An easy to apply gel that self-levels, allowing 
the gel to follow the natural curve of the nail. The perfect gel overlay for 
techs of all levels.

Vetro Gel 
Intro to Japanese Gel Nail Art Techniques - Megumi Hasegawa, 
International Nail Artist
This class is an introduction to Vetro & Japanese nail art techniques. 
Megumi brings you decades of experience from Japan demonstrating show 
stopping designs in an achievable way. You’ll learn the foundation of gel 
application & art technique.

1:45 p.m. - 2:45 p.m.  

Atwood Industries 
Electric Filing Made Easy - Nicole Atwood
This special electric fi ling class is designed to help with all of the e-fi ling 
issues that have you dumb-founded and ready to throw in the towel. Nicole 
will demonstrate ways to perform any e-fi ling task with ease and speed! 
Come join the fun and learn something that will benefi t both you and your 
clients. Your time is our time. See you there! 

essie 
The Art of Sales Gino Trunzo - Director of Education
Business building 101. Learn business building techniques with confi dence 
and integrity.

EzFlow 
Mastering the Arts with EzFlow Acrylics: Create the Ultimate Stiletto Nail + 
Amazing 3D Acrylic Nail Art
EzFlow’s Global Master Educator will help bring drama to your fi ngertips 

by teaching the proper techniques to create the ultimate stiletto acrylic 
nail.  Plus, create truly unique, one-of-a-kind three dimensional acrylic nail 
art designs using the latest colored acrylic powders from EzFlow’s Design 
Colored Acrylic Collection candyFLOSS.

INM
The Art Of A Great Foundation n - Temeka Jackson
Explore the evolution of a great acrylic foundation. Gain knowledge on client 
analysis, preparation, application steps (1, 2, 3 Ball method), precision and 
technique. Acrylic enhancements is one of the most Sought after services. 
This Course will teach you how to master your Art with confi dence and 
expand on the services you provide.

LeChat
The Perfect Match Dual Set  - Blanca Reyes, International Educator
(This class was developed for Spanish-speaking professionals.)
Recorte su tiempo de servicio en medio de un acabado elegante y duradero 
con Nobility Gel Polish. Dare to Wear Nail Lacquer ofrece color temporal 
combinación perfecta para los retoques, o compatibles mani-pedis.

Sha-Nail
Sha-Nail Decal Collage
Sha-Nail is the leading manufacture of ultra-thin nail stickers in Japan. Join 
this fun class and learn how to create beautiful collages by layering these 
ultra-thin stickers to create time saving art!

3:00 p.m. - 4:00 p.m.

LeChat
The Perfect Match Dual Set - Connie Le, International Educator
(This class was developed for Vietnamese-speaking professionals)

Gel quý t c Ba Lan c t gi m m t n a th i gian ph c v  cho 
m t k t thúc ki u dáng p lâu dài,. Dám Mang Nail Lacquer 
cho màu s c k t h p hoàn h o cho t m touch-up ho c k t h p 
mani-pedis.

Light Elegance Nail Products
Class description to be announced! Visit nailpropasadena.com 

Visit nailpropasadena.com for a full list of classes and their descriptions.

•  Akzéntz Professional Nail Products 

•  Atwood Industries 

•  Backscratchers Salon Systems, Inc

•  Belava 

•  Bio Sculpture Gel USA 

•  Body Drench 

•  Body Toolz 

•  Checi

•  China Glaze

•  Christrio 

•  CND 

•  COLOR CLUB/Skyline Beauty Supply

•  Crystal Works 

•  Emmie’s Cosmetic Beauty, LLC/

Emmie’s  Academy

•  essie 

•  Everglaze

•  EzFlow 

•  Famous Names/Lumos 

•  Gelaze

•  Gena

•  ibd 

•  IndieGirl 

•  International Nail Manufacturers 

•  KUPA Inc 

•  LeChat 

•  Light Elegance Nail Products 

•  Morphe Brushes 

•  Nail Tek

•  OPI 

•  Pacifi c Instruments 

•  Princess Nails Intl’, Ltd.

•  Prolinc

•  Seché

•  Sha-Nail/Skyline Beauty Supply

•  Vetro Gel/Skyline Beauty Supply

•  Voesh New York 

•  Young Nails

The following is a partial list of suppliers exhibiting at NAILPRO Pasadena 2017

HANDS-ON WORKSHOPS presented by NAILPRO Networking Events
Monday, May 1, 2017, 8:00 a.m. - 5:00 p.m. Pasadena Convention Center

Join leading manufacturers for a full day of hands-on education, sharing and networking! 

Hands-on workshops require an additional registration fee. Register for at least one workshop on Monday, 5/1/17, and get a FREE general 

admission to NAILPRO Pasadena on Sunday, 4/30/17. 

(Hands-on workshops are not included as part of NAILPRO Pasadena’s Sunday ticket price and require a separate fee.) 

For class descriptions and supplies needed for each workshop visit nailpropasadena.com/nailpro-networking-events

NNE
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Frequently Asked Questions
1. How do I get my tickets?
(A) All tickets purchased online, by phone or mail with 

a valid email, will receive an email confi rmation with 

their printable PDF ticket. These tickets CAN NOT be 

reproduced as each barcode is unique. If not in your 

primary email, please check your SPAM folder. 

(B) You can purchase tickets through our Approved 

NAILPRO Ticket Distributors at their locations 

(See list below). 

(C) Attendees can purchase online until Friday, April 
7, 2017, at 12:00 p.m. PST. 

(D) If you do not purchase your tickets by Friday, April 
29, 2017, you will need to purchase your tickets onsite 

or with an Approved Ticket Distributor.
2. Where will the show be held?
NAILPRO Pasadena will be held at the Pasadena 

Convention Center, 300 E. Green Street, Pasadena, 

CA, 91101.

3. How do I get to the Pasadena Convention 
Center?
From downtown Los Angeles, take 110 Freeway North.

From the south, take 5 North to 605 North to 

210 Freeway West.

From the north, take 5 South or 101 South to 

134 Freeway East.

From the east, take 10 West to the 57 North to the 

210 Freeway West.

From the west, take 134 East to the 210 Freeway East.

4. What about hotel accommodations?
NAILPRO Pasadena has reserved a block of rooms at 

the Sheraton Pasadena Hotel located at 303 Cordova 

Street, Pasadena, CA, 91101. Special room rate for 

attendees is $199 a night + tax for single/double room 

occupancy. Rates are for standard rooms only. Special 

rate expires April 7, 2017. 

5. Who can attend NAILPRO Pasadena?
(A) NO children under 12 are permitted in the show. 

Children 12 or older must purchase a general 

admission ticket and be accompanied by a properly 

licensed professional.

(B) Creative Age shows are professional events and 

proof of licensure may be requested. Students should 

be able to provide a student ID, school registration 

receipt or a letter from the school administrator.

(C) A licensed professional may bring one unlicensed 

companion. The unlicensed companion must 

purchase a ticket for entry and may not purchase 

professional products.

6. What do I get with my advance registration?
A general admission ticket includes access to all 

educational events and classes for that day.

7. What if I purchase a ticket but can’t attend?
(A) For a full refund, tickets must be returned to 

NAILPRO Shows, Attn: Registration, 7628 Densmore 

Ave., Van Nuys, CA 91406, by April 7, 2017. A refund 

may take up to four weeks to process.

(B) Tickets purchased through distributors must be 

returned to that distributor by April 7, 2017.
(C) No refunds will be issued after April 7, 2017.

8. Can you accommodate special needs?
If you have a special need we can address, 

please contact show manager April Menendez at 

888.491.8265, ext. 204, by March 31, 2017.
   

9. If I don’t want to use my credit card number
online, how can I register?
(A) You can call toll-free 888.491.8265; fax this form to 

818.782.2913; or mail it to NAILPRO Pasadena,

Attn: Registration, 7628 Densmore Ave., Van Nuys, 

CA, 91406. Please DO NOT send registration 
forms or fees to the Pasadena Convention Center.
(B) You may also purchase general admission tickets 

through local ticket distributors (See list on left).

NO CHILDREN UNDER 12 ALLOWED ON SHOW FLOOR 

Pasadena Convention Center 
300 E. Green Street
Pasadena, CA 91101

APRIL 30, 2017 
9:00 a.m. - 4:30 p.m. 

NAME________________________________________________________ 

SALON_______________________________________________________ 

ADDRESS_____________________________________________________

CITY___________________________STATE_________ZIP_____________

DAY PHONE (____)______________CELL PHONE (____)_____________

EMAIL________________________________________________________
By supplying your email address, fax or phone number, you authorize Creative Age to contact you 
about your subscription or other Creative Age magazines or events, and to send you special offers 
and information on behalf of approved industry partners.

High Desert Nail Supply 
760.559.1369

Mommys_nails
sparklingnailsandsupplies

MK Beauty Club 
2109 Venice Blvd
Los Angeles, CA 90006
323.730.2003
mkbeautyclub.com

Approved NAILPRO Pasadena local ticket distributors:

Advance Registration Form

General Admission At the Door Advance 
Registration

Number 
of Tickets Cost

Single Ticket $30 $25

Two or More Tickets (each) $25 $20

Student Tickets $20 $15

SPECIAL OFFER EXPIRES FRIDAY APRIL 7, 2017

PAYMENT METHODS
Make checks payable to Creative Age. 

Please note: Credit card charges will be paid to Creative Age Publications on your statement.

 Check enclosed     MasterCard     VISA     American Express     Discover

Card #________________________________Exp. Date________________________

Cardholder  Signature___________________________________________________

Billing address (if different than above)_____________________________________

_______________________________________________________________________

EXHIBITOR LISTVISIT NAILPROPASADENA.COM TO REGISTER ONLINE OR CALL 888.491.8265

Monday, May 1, 2017 Hands-on Workshops Presented by NAILPRO Networking Events 
Registering for one or more workshops on Monday, May 1, 2017 includes a FREE 
General Admission to the NAILPRO Pasadena Show on Sunday, April 30, 2017! Visit 
nailpropasadena.com for details and to register. (Hands-on workshops are not included 
with NAILPRO Pasadena General Admission ticket and requires a separate fee).
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