
APRIL 30, 2017
PASADENA CONVENTION CENTER

PASADENA, CA
9:00 a.m. - 4:30 p.m.

• FREE technical education from leading manufacturers (with purchase of a   
    general admission ticket).
• GREAT DEALS on professional products from your favorite manufacturers.
• RAFFLES– fabulous prizes all day long, including the chance to win the  
   grand prize valued at $1,000 worth of products!

FOR MORE INFORMATION VISIT NAILPROPASADENA.COM OR CALL 888.491.8265
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We  just made every lacquer 
you own better. 

  CALL 714.773.9758 OR GO TO MORGANTAYLORLACQUER.COM

Excite your nail lacquer 
with breakthrough shine 
and wear. REACT, with 
patent-pending Gelish® 
Infused Technology bonds 
with nail lacquer for up 
to 10-days of wear. Our 
REACT Base Coat provides 
radical color adhesion, while 
REACT Top Coat seals the 
deal with chip resistance 
that outshines the rest!

REACT Extended Wear 
Top and Base Coat from 

Morgan Taylor with

Infused Technology™   

Works with ANY 
   lacquer system

Quantum shine

No LED light needed

Up to 10 days of wear

Soak-free removal

5 Free Formula

MorganTaylorNPO1pIBD.indd   IBD1MorganTaylorNPO1pIBD.indd   IBD1 12/5/16   9:35 AM12/5/16   9:35 AM
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AVAILABLE IN 19 BREATHABLE SHADES



AVAILABLE AT AUTHORIZED DISTRIBUTORS.  800.275.1 1 1 1 orlybeauty.com/pro

NEW! TECHNOLOGY
LONG LASTING 
BREATHABLE 

FORMULA

TREATMENT + COLOR
With Argan Oil, Pro-Vitamin B5 

& Vitamin C

LONG LASTING 
BREATHABLE FORMULA

Prevents Chipping and Peeling

ALL-IN-ONE
No Base or Topcoat Needed

INTRODUCING



PYPER 
AMERICA 
SMITH
Brand Ambassador 
OPI Infi nite Shine

Pyper is wearing The Thrill of Brazil

Increase your revenue without increasing service time!  

INFINITE SHINE
 Professional Long-Wear Lacquer System

Professional, 3-Step System  |  Easy application and removal  |  No light curing needed

Available in 120+ shades including 60 of the most iconic OPI Nail Lacquer shades
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New & improved primer and gloss with 

exclusive ProStay technology for one more full day of wear* 

Upgrading your lacquer clients 

to long-wear just got easier

   — Now up to 11 days of gel-like wear & shine —
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Join our beauty network 
chinaglaze.com  | #liveincolour |  @ChinaGlazeOfficial

REPAIR. REHYDRATE. REVITALIZE.

NEW

A NUDE
AWAKENING

FOR CORAL
SUPPORT

RETREAT
YOURSELF

SET IN
GREYSTONE

PRESERVE IN
PINK

MADE FOR
PEACH OTHER





RUNNING IN 
THE BUFF-ALO

HUNTRESS

DANCE ‘ROUND
MY FIRE

WAR PARTY

DANCE ‘ROUND
MY FIRE

ArtisticNailDesign.com      
PROFESSIONAL FORMULAS | PROFESSIONAL RESULTS™

MODEL IS WEARING WAR PARTY AND 
RUNNING IN THE BUFF-ALO



30 second LED cure  |  2 weeks of durable wear  |  100% pure gel top coat for unbeatable shine

Give your clients what they want.

The service they want, in the colors they love, from the brand they trust.

160+ GelColor shades perfectly matched to iconic OPI Nail Lacquers.



Now they’ll love it even longer in OPI GelColor

LOVE
your clients
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gelish.com | MorganTaylorLacquer.com
714. 773. 9758

MODEL IS WEARING 
FLIRT IN A SKATING SKIRT



FIGURE 8S & 
HEARTBREAKS

N-ICE 
GIRLS RULE

LACE 
‘EM UP

HEY, 
TWIRL-FRIEND!
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*COLORS AVAILABLE IN GELISH AND MORGAN TAYLOR

ICE QUEEN 
ANYONE?

FLIRT IN A 
SKATING SKIRT

Twirl into the winter season with The Great Ice-Scape  
collection from Gelish and Morgan Taylor. Inspired by the beautiful 

dusty mauve and a copper shimmer to lift your spirits during the 
winter months.

TwTwTwTwwTTTwTwTTwiririrrriririrri llllll inininnininnininnninntttootootottt tttttthehheeehheeeehe wwwwwwwwinininini teteeer r seseseasasssa oononn wwwitititthhhh ThTThThhe eeee GrGGrGrGreeaeaeeatt t t IcccIcce-e---ScScScScccapapapappe eeeeee e   
coccocoolllllllecececeececcctittitttiiiononononononoo fffffffrorororoororoooroorommmmmmmmmmmmmmmmm GGGeGeGeGeGeGGelliishshshhhshshs aaandndndndndd MMMMMMoororrgagag nnnn TaTaTTTaTa llylylylyly orororoororroo . InInnInInnsspspspspppirririiirreeededdddeeeddde bbbbbbbbyyyyyy y y yy ththththtththtttt eeeee bebbbbbebbbebebebbbeauauaa tiiitifufufuffulll
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SallyBeauty.com
800-ASK-SALLY © 2016 ASP ALL SEASON PROFESSIONAL. ALL RIGHTS RESERVED. 

AVAILABLE AT OVER 2900 SALLY BEAUTY™ LOCATIONS

LIKE US ON FACEBOOK
FOLLOW US ON TWITTER AND INSTAGRAM  @ASPNAIL

Go Tribal!
MAKING BEAUTIFUL
NAILS TOGETHER



ASPNAIL.COM
SallyBeauty.com
800-ASK-SALLY

Trendsetting Shades
ASP™ Soak Off Gel

2 WEEK NAIL COLOR! GUARANTEED!

FAST, FLAWLESS & FABULOUS

Go Tribal!

The ASP™ Soak Off Gel Polish Collection now 

features over 40 of the most fashion-forward 

colors to accessorize your style.

Apply ASP 

Frozen gel color.

Clean the free 

edge in a half 

moon shape. 

Cure.

Clean the free 

edge in a V 

shape. Cure.

Apply ASP 

White Hot gel 

color half moon 

free edge. Cure.

Apply ASP Scarlet 

Lady gel color in  

a V shape free edge.

Apply ASP Top Coat. 

Cure. Cleanse tacky layer 

& apply Cina Selfies Tribal 

Lines decal. Apply ASP 

Top Coat. Cure and clean.

Model is wearing Golden Opportunity,  

Ego, Scarlet Lady, White Hot, Joy Ride, 

Black Beauty and Sparkler.

WITH ASP™ Soak Off Gel 

Polish White Hot, Scarlet 

Lady, Frozen and  

Cina Nail Creations™ Selfies

Self Adhesive Nail Art  

#Tribal Lines. 

M A K I N G  B E A U T I F U L  N A I L S  TO G E T H E R

Step-by-step

STEP 1

STEP 4

STEP 2

STEP 5

STEP 3

STEP 6

GET THIS    
LOOK!



THE NAKED MANICURE SYSTEM

Naked Base Satin Seal Glossy Seal

BASE/TOPCOATS

Lavender Buff Pink Nude Mauve White Tip

COLOR PERFECTORS
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V I S I T  N A K E D M A N I C U R E . C O M 
&  W A T C H  V I D E O
Visit NAKEDMANICURE.COM and watch the NAKED MANICURETM video and the many ways 
you and your clients can use NAKED MANICURETM to achieve perfect, healthy looking 
nails in minutes and get the therapeutic benefits of stronger flexible nails over time. 
Remember, you can even use NAKED MANICURETM to get the look of gels without the 
potential damage. ONE SYSTEM: MANY USES!

Don’t forget our 
award winning 
Perfector in 
Lavendar!

2 O R D E R  A  S T A R T E R  K I T
Get it all in one convenient kit. Ordering is easy! Simply purchase from 
your favorite professional beauty distributor or visit NAKEDMANICURE.COM 
(create a professional account for special pricing and discounts). You can call 
us at 1-800-659-6909 and place an order with our team over the phone, too. 

3 B E  A  H E R O
Make your clients happy by having the only system that can instantly transform the 
cosmetic appearance of their nails and deliver long term therapy, strength and length 
without the damage. Yes perfect, healthy nails are simple and attainable in minutes!

N A K E D  M A N I C U R E

AS SEEN IN



DAMAGE
before

DAMAGE
after*

DISCOLORATION
before

DISCOLORATION
after*

10 FREE FORMULA formulated without formaldehyde, 
formaldehyde resin, dibutyl phthalate, toluene, camphor, 

TPHP, parabens, xylene, ethyl tosylamide and lead
LONG-WEARING COLOR 7-10 Days of wear on natural nails 

VEGAN FRIENDLY
HUGE COLOR PALET TE over 300 shades

THE HEALTHIER NAIL POLISH

1.800.659.6909|NakedManicure.com
@zoyanailpolish #NakedManicure

FOR INFORMATION 
CONTACT YOUR LOCAL DISTR IBUTOR OR 

TREAT  •  CORRECT  •  PROTECT



When we think of LE, we are all smiles. 

 We became Educators to further our 

careers, but we never expected to gain

 a family in the process. Not only did 

we find each other, we found Jim 

and Lezlie and even helped raise

 little Lexy one trade show at a time.

 We’ve all been on an unforgettable 

journey ever since. We have laughed 

together, cried together and inspired 

one another. Over 40 combined years of 

education later, we have only grown closer, 

sharing laughter-filled dinners, late night

 secrets and incredible travels. We’ve

 been part of the LE Family from the 

beginning, and we’re damn proud of it.

L I G H T E L E G A N C E . C O M  : :  R E D M O N D ,  O R  : :  8 0 0 - 2 7 5 - 5 5 9 6  : :  @ L I G H T E L E G A N C E H Q

— Jayne, Pina, Darcy & Mylyn
    Original Educators



welcome
to the family,

L I G H T E L E G A N C E . C O M  : :  R E D M O N D ,  O R  : :  8 0 0 - 2 7 5 - 5 5 9 6  : :  @ L I G H T E L E G A N C E H Q

The new LEDPlus+ utilizes the latest dual-wavelength 

UV/LED curing technology to make everything from P+ Gel 

Polish to Lexy Line hard gels cure, adhere and shine their best.

The #LEFamily couldn’t be prouder.

.

LEDPlus+



30 second LED cure  |  2 weeks of durable wear  |  100% pure gel top coat for unbeatable shine

Give your clients what they want.

The service they want, in the colors they love, from the brand they trust.

160+ GelColor shades perfectly matched to iconic OPI Nail Lacquers.



Now they’ll love it even longer in OPI GelColor

LOVE
your clients
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PYPER 
AMERICA 
SMITH
Brand Ambassador 
OPI Infi nite Shine

©
20

16
 O

PI
 P

RO
DU

CT
S 

IN
C.

 •
 C

AL
L 

80
0.

34
1.

99
99

 O
R 

VI
SI

T 
OP

I.C
OM

 •
 P

YP
ER

 A
M

ER
IC

A 
SM

IT
H 

IS
 W

EA
RI

NG
 I’

M
 N

OT
 R

EA
LL

Y 
A 

W
AI

TR
ES

S.

Professional, 3-step system • Easy application and removal • No light curing needed • No soaking

Available in 90+ shades, including the iconic I’m Not Really a Waitress

INFINITE SHINE
Professional Long-Wear Lacquer System



Our longest lasting lacquer. 

And now, the most iconic shades.

Upgrading your lacquer clients 
to long-wear just got easier

30 of the most coveted OPI shades 

are available in Infi nite Shine
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Cover Credits

Nails: Marilyn Olemma Garcia; 

Photography: Cory Sorensen, 

corysorensen.com; Hair: Judd Minter, 

AIM Artists; Makeup: Michelle Tabor 

Ramos, AIM Artists; Model: Lucy McIntosh, 

Photogenics Media; Digital Imaging: Art Vasquez, 

RP Digital.

Check out the behind the scenes video of our cover 

shoot at nailpro.com/videos/behind-the-cover.

84 Show Stoppers 

How to get the most bang for your buck when 
shopping trade shows. By Tracy Morin

90 Taking the Lead

Being the boss doesn’t mean you’re an effective 
leader. Learn how to bring out the best in your 
employees. By Linda Kossoff

98 The Ultimate 2017 Nail 

Tech Checklist

Have your best year yet with our month-by-month 
calendar of effective (and easy!) marketing and 
business to-do lists. By Leslie Henry

102 Future Perfect

What you need to know about saving for
retirement. By Katie O’Reilly

108 Oil Spill

Learn why oils are so benefi cial in services, and 
check out our favorites. By Jillian Gordon

114 Pedal to the Metal

Master the metallic trend with step-by-step nail 
art, plus polish and powder picks that shine. 
By Dana Loth

64

102

CONTENTS J A N U A R Y  2 0 1 7

98



GELCOLOR 
Best Gel Polish

INFINITE SHINE 
Best Hybrid Polish 

OPI NAIL LACQUER 
Best Nail Polish

NAIL ENVY: Best Base Coat

RAPIDRY COAT: Best Top Coat

NAIL ENVY: Best Nail Treatment

EXPERT TOUCH REMOVER: Best Removal Product

EDGE SILVER 180: Best Hand File

TITANIUM TOOLS: Best Implements

PEDIPUSHER: Best Pedicure Tool

 COLOR  US 
   DELIGHTED

THANK YOU 

10for

AWARDS

NAILPRO
readers’ choice

WE LOVE YOU RIGHT BACK
At OPI we care a lot about opinions from Professionals 

like you. Being chosen as your favorite, in so many 

categories, means the world to us.



Columns
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NAILPRO Vol. 27, No. 1, January 2017 (ISSN 1049-4553) is published monthly by Creative Age Publications, Inc., 7628 Densmore Ave., Van Nuys, CA 
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  34 Editorial

  36 Backfills

  40 Nailing the News

  58 Portfolio

  66 Behind the Nail Pros

130 Showcase

138 Test Yourself

140 Happenings

140 Marketplace

142 Ad Index

In Every Issue

78 Savvy Salon

Juniper A Natural Nail Bar 

This Seattle-based salon offers a 
small-town vibe and upscale services 
featuring organic products.  

80 Competition 

Corner

For the Win

Nail champs and competition judges 
reveal what it takes to place in Salon 
Success. By Alexa Joy Sherman

120 Nail Clinic 

Cancer Cheat Sheet

Get the facts on cervical cancer, the 
second most common type of cancer 
for women. By Linda Kossoff

124 Pro Talk 

Create marbled nail art with IndieGirl 
Professional Nail Lacquer; sculpt fl oral 
tips with EzFlow HD Acrylic; and add 
striking designs with Mini Mani Moo 
Ms. Moo Professional Stamping Tools. 
By Dana Loth

160 Hollywood File 

Precious Metals

Metallic nails wowed on the red carpet 
at the 68th Annual Primetime Emmy 
Awards. By Alexa Joy Sherman

64 Polished Look 

Neck and Neck

Chic chokers inspire copycat nail art.

68 Workshop

Down Under

Turn heads with techniques for under-
the-nail color, crystals and chrome.

72 Nailspiration

Pretty in Porcelain

Classic china inspires fl oral tips. 

74 Beauty File

Terrance Terry

This celebrity nail artist and salon 
owner shares his favorite fi lms, fi rst job 
and why education is inspiring.

76 Guest Editor

Ask Ami and Traci

Sisters Ami McClure and Traci Dungan, 
owners of the ProFiles franchise, 
respond to your toughest nail questions. 
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1.800.659.6909|Zoya.com|@zoyanailpolish

FOR INFORMATION 
CONTACT YOUR LOCAL DISTR IBUTOR OR 

10 FREE FORMULA formulated without formaldehyde, 
formaldehyde resin, dibutyl phthalate, toluene, camphor, 

TPHP, parabens, xylene, ethyl tosylamide and lead
LONG-WEARING COLOR 7-10 Days of wear on natural nails 

VEGAN FRIENDLY
HUGE COLOR PALET TE over 300 shades

THE HEALTHIER NAIL POLISH
CLASSIC CREAM FORMULA keeps lips moist 

for hours without the mess
UNFLAVORED

LASTS 4 TO 6 HOURS without drying or cracking
PERFECT BALANCE between pigment & base creates  

a l ightweight yet well pigmented formula
VEGAN FRIENDLY

PERFECT COLOR PALET TE for any sk intone

THE PERFECT LIPSTICK

NATUREL 3 | TRANSITIONAL COLOR

Cameron Paisley Maxwell

LIP COLOR

Tatum Cathy Jill Mary Gina Debbie

NAIL COLOR
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Down to Basics 
nalpro.com/base-coat-salon
Take a tour of Base Coat, a non-toxic nail salon in 

downtown Los Angeles.

Tips of the Trade
nailpro.com/essie-nail-art
Essie celebrity manicurist Michelle Saunders shares 

her industry secrets.

The Gift of Giving
nailpro.com/techs-share-gifts-clients
A roundup of the best gifts techs received from clients, 

old and new.

Marbled Maven
nailpro.com/tutorial-marble-nails

Watch our video on creating on-trend marbled 

nails for your clients.



ACCELERATE
YOUR SALES
WITH SWAROVSKI® CRYSTALS FOR NAILS

© 2016 D. Swarovski Distribution GmbH Swarovski® is a registered trademark of Swarovski AG.

Retail Ready Packaged Solutions

Consumers who demand the very best in beauty products 
recognize the premium nature of crystals from Swarovski 
which evoke feelings of quality, fashion, style and 
unmatched brilliance. They understand they are 
getting the highest quality product on the market.

― Your customers come to you for the best in beauty 
products especially when it comes to replicating the nail 
fashion looks they see on celebrities or to express their 
own personal style.

― With a variety of crystal and metallic shapes 
including our latest innovation, Swarovski 
Crystalpixie, we off er a full portfolio of products 
your consumers will keep purchasing to create 
new fashion looks for their nails; ensuring premium 
pricing while creating upsell opportunities to 
increase sales volume.

― Each package comes with step by step instructions 
along with several design ideas to get you started.

Crystalfornails.com

Dreamtimecreations.com

Oceannailsupply.com

Rhinestoneguy.com

Skylinebeautysupply.com

Gelessentialz.com

Miasecretnail.com

Johnbead.com



Behind the Nail Pros…
Marilyn Olemma Garcia joined us this month to showcase an 

up-and-coming nail art trend: snow globe nails. This design allows 

you to encase tiny items in a globe sculpted from clear gel (in 

this case) or acrylic on top of the nail. Check out the step-by-step 

tutorial in Behind the 

Nail Pros on page 66, 

and learn more about 

the progression of this 

design (it started with 

aquatic nails) in our 

behind-the-scenes 

interview with Marilyn 

on nailpro.com!

My Manicure These awesome bronze and tortoise-shell 

nails were courtesy of the ubertalented Bel Fountain-Townsend 

(@sohotrightnail). The 

tortoise shell design was 

hand-painted with trans-

lucent gels and paired 

with tips coated in super-

trendy chrome powder 

pigment in a metallic 

bronze hue. A dotting of 

gold decals and the look 

was complete!

34  N A I L P R O   J A N U A R Y  2 0 1 7

Stephanie Yaggy Lavery
NAILPRO Executive Editor
slavery@creativeage.com

EDITORIAL

Following the Leader
I recently saw a Facebook infographic that illustrated the 

difference between a boss and a leader—something 

I hadn’t really thought of before. I just assumed that 

leaders became bosses, but that’s not always the 

case. (And if you’ve ever had a terrible boss 

then you know what I mean.) 

Early on in my career, I had a boss that 

ruled by fear and “puppet strings.” She 

would manipulate a situation by pitting 

colleagues against each other to get 

what she wanted. And if that failed, 

she would lie in waiting—like a 

snake in the brush—to catch you 

out on something, leaving you 

constantly looking over your 

shoulder in fear. I never look 

back fondly on that boss. 

In fact, she only comes 

up when I want to tell a 

terrible tale. 

Of course, then there are 

those bosses who truly inspire 

you. They teach you, guide you and 

are a pleasure to work alongside. These 

are the real leaders. They are the ones that 

encourage you to be better, learn more and reach higher. 

They trust you and your judgment, and have a vision for you 

and the future. 

If you manage people, this might cause you to think: 

What kind of boss am I? Do I inspire or evoke fear? Do I 

reward or take the credit for myself? I like to think that I’m 

a leader. Our staff is a team, working together toward a 

greater goal. But it does make you think and, hopefully, take 

into consideration a decision you have to make or how you 

might handle a situation with an employee. 

This month, we feature our own story on being a boss 

or a leader in “Taking the Lead” on page 90. As you read 

through the salon scenarios—including some that may 

hit close to home—you’ll see the difference between how 

bosses and leaders handle the same situation. You may 

even pick up some new good habits. And, as you start the 

New Year, it’s the perfect time to take stock and walk into a 

position of leadership.



LIKE US ON FACEBOOK.COM/CUCCIOSPA

cuccio.com

ULTRA SHEER LYTE BODY BUTTER 8 OZ. AVAILABLE IN 6 SCENTS:

Milk & Honey (719034)  |  Pomegranate & Fig (719035)   
Vanilla Bean & Sugar (719646)  |  Lavender & Chamomile (719308)   

White Limetta & Aloe Vera (720265)  |  Coconut & White Ginger (720348)

BUTTER BLEND 8 OZ. AVAILABLE IN 6 SCENTS:

Milk & Honey (719927)  |  Pomegranate & Fig (719042)   
Vanilla Bean & Sugar (719391)  |  Lavender & Chamomile (719620)   

White Limetta & Aloe Vera (720264)  |  Coconut & White Ginger (720297)

collection

L U X U R Y  S P A  P R O D U C T S  for H A N DS ,  F E E T & BODY
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 TREAT YOURSELF
Our manicure clinic is always buzzing 

with excitement, but sometimes our 

staff needs to take a little timeout with 

their favorite issue of NAILPRO!

Christine Valmy International School, 

@beautyschoolnj

BACKFILLS

FRONT AND 
CENTER

I love to sit back and relax 
with #myNAILPRO each 

month. And I love the nails 
on the November cover!

Amber, @ambernails

This issue of NAILPRO is great 
for inspiration in the nail studio!

Omary, @thenailcube

Those almond nails 
are smokin’ hot!

Shekera Brown

Gorgeous!
Sally Redmond

ART YOU 
IMPRESSED?
Seeing my nail art in 

the November issue 

was just the con-

fi rmation I needed! 

Thank you, NAILPRO! 

#motivation

Leila Durant, 

@nailartsbyleila
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IT’S OFFICIAL 
Morgan Taylor 

is your favorite 
nail lacquer!  
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Color Shown:  Chain Reaction
MORGANTAYLORLACQUER.COM

Voted favorite 3 years in a row!
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Email : nailpro@creativeage.com Instagram : @nailpromagazine

Facebook : facebook.com/NailproMagazine Twitter : @nailpromagazine

Pinterest : pinterest.com/NailproMagazine YouTube : youtube.com/user/NailproMagazine

Motivated or dismayed by something you’ve read? Share your opinions. We can all learn from one another. Send 

your comments, suggestions or questions to Backfi lls, NAILPRO, 7628 Densmore Ave., Van Nuys, CA 91406. We 

reserve the right to edit letters for length, grammar and clarity.

Email  nailpro@creativeage.com Instagram  @nailpromagazine

Facebook  facebook.com/NailproMagazine Twitter  @nailpromagazine

Pinterest  pinterest.com/NailproMagazine YouTube  youtube.com/NailproMagazine

We Asked, You Answered: 
What is your favorite hobby 

outside of nails?

Writing.
Ashley Faye, 

@_ashley_faye_1015_

Off-roading with 
my hubby.

Naomi Keller, @naomi.c.k

GARDENING AND 
COOKING.
@nailart_elegance_

Scuba diving.
Susan Rhyne, @sue3rhyne

Shopping!
@nailbar.nj

Horseback riding.
Dori Swope, @nailsrockbydori

Making jewelry.
Cecilia McNeal, @simplycecenailspa

Spending quality 
time with my 

daughter!
Ayesha Smart

Cooking new 
dishes.

Tamara Nute

UP-CYCLING 
FURNITURE IN A 

SHABBY-CHIC STYLE.
Andrea Armstrong

Knitting.
Faye Stevenson

 CORRECTION 
In the November 2016 issue, the information 

needed to answer question 10 of “Test 

Yourself” was inadvertently left out of the text. 

The answer was 375,000. We apologize 

for this error and all answers submitted for 

question 10 will be marked as correct. 
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Color Shown: No Way Rosé

Unique long-wear
formula for the 

best chip 
resistant wear. 

Voted favorite
3 years in a row
V t d f itit
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BY ALEXA JOY SHERMANNAILING THE NEWS

2017GLOSSIES

N A I L P R O

The results are in for our first competitions: Hand-Painted Nail Art 

and French Twist. Congratulations to the winners!

Looking for some extra competition guidance? Email us at nailpro@creativeage.com 

to be paired with an expert mentor and join the exclusive Glossies Facebook group.

Get a Glossies Mentor! 
To learn more about the competition, prizes 
and rules, visit nailpro.com/the-glossies. 

Dates to Remember  Entries must be received prior to or by the deadline date. Late arrivals or 
entries will not be accepted, so be sure to mark your calendar and give yourself enough time to do your best work! Check 

out the submission deadline below to get a head start on your entries.
COMPETITION #3 ➛ Salon Success • Mixed Media: Crime Scene

DEADLINE: January 20, 2017

FRENCH TWIST

HAND-PAINTED NAIL ART:  GOSSIP 

1st:
Chantel Brands

1st:
Ashley Hoffman

2nd:
Irina Von Krosigk

2nd:
Irina Von Krosigk

3rd:
Stephanie Horner
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OF A KIND

Matching Gelish and Morgan Taylor Colors

gelish.com   |   MorganTaylorLacquer.com
COLORS SHOWN: SWEET ESCAPE AND TIGER BLOSSOM



Media Focus
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Your favorite fashion magazines give beauty 
manufacturers recognition in the November issues.ues.ues

Harper’s Bazaar • Editors advised 

20-somethings to reach for mod black-

and-white looks, including OPI Infi nite 

Shine Lincoln Park After Dark.

Cosmopolitan • For 

the perfect cherry red, the 

mag proposed Essie 
Ready to Boa.

Redbook • Budget beauty 

picks included Essie Getting 

Groovy and Satin Sister.

People StyleWatch • A roundup 

of purple-hued beauty buys that 

won’t break the bank named NCLA 

Homecoming Queen…Again.
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TREND SPOTTING
OPI is making its mark on the professional 
Coty family. While the North Hollywood, California-based nail 
brand was acquired six years ago, this November OPI officially joined 
the newly launched Coty Professional Beauty category, which includes 
Wella, System, Clairol, Londa, Kadus, Sebastion, Nioxin and Sassoon. 
The announcement was made at events surrounding the sixth annual 
Wella Professionals International TrendVision Awards 
2016 held on November 6, 2016, in Barcelona, Spain. In a presentation 
given to international press, OPI cofounder and brand ambassador Suzi 
Weiss-Fischmann spoke to the crowd about Wella’s and OPI’s mutual 
love of color and gave her polish predictions for spring 2017. “Denim 
is strong and blue will be a fashion trend,” says Weiss-Fischmann, who 
also named yellow and coral as hot hues for the upcoming season. 

The event gave press a chance to meet in small groups with 
Weiss-Fischmann, where she spoke again about the synergy of the Coty 
Professional Beauty brands. “OPI’s passion for color is deep and in-
grained. And now [that we are] a part of Coty Professional, education is 
more important than ever,” she says. Sylvie Moreau, the recently named 

president of Coty Professional Beauty, echoed that sentiment. “We want 
to drive education to the nail tech,” says Moreau. “OPI and Wella have a 
common language of color, and we want to further reinforce education 
to the professional.” Furthermore, according to Michelle Mason, senior 
vice president, education, of Coty Professional Beauty, going forward 
the company will utilize the global Wella infrastructure to grow the OPI 
brand internationally, with a focus on those salons that are success-
fully doing hair and nails. Looking ahead, Weiss-Fischmann also noted 
the trend toward health and wellness—and acknowledged that nail 
professionals can play a role. “There is opportunity in the treatment 
category,” she says. 

To cap off the weekend, the Wella Professionals International 
TrendVision Awards hosted 1,400 hairdressers and media as well as 
80 competitors from 45 countries, vying for Bronze, Silver, Gold and 
Platimun in the categories of Color Vision and Creative Vision. While 
haircolor was the main attraction, nails played a supporting role in the 
overall look. Note to nail pros: Look for nails to play a larger part in the 
TrendVision events in 2017. —Jennifer Carofano 

(Clockwise from top left) Suzi Weiss-Fischmann talks color to an intimate group of international editors; event attendees received a bespoke collection 

of OPI polishes dubbed, appropriately, Barcelona; Weiss-Fischmann introduces the newest OPI collection for spring 2017, Fiji; TrendVision 2016 included 

80 competitors from 40 countries; an extreme nail look at Wella TrendVision 2016; hair and nail looks walked the TrendVision runway; Weiss-Fischmann 

(right) with NAILPRO managing editor Jennifer Carofano.
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MiniLuxe is going West. After securing a new round of $7.5 million in fund-

ing in July, the Boston-based chain of nail, brow and waxing salons set 

its sights on geographic expansion into California. The fi rst West Coast 

location, MiniLuxe Brentwood in the Los Angeles area, opened in Novem-

ber 2016 and MiniLuxe West Hollywood will open in March 2017, with 

additional California studios coming soon.

The company launched in March 2007 with its fi rst MiniLuxe studio in 

Newton Center, Massachusetts, and now has 15 locations in New England 

and four in Texas. “We are 

excited about launching in 

Los Angeles,” says Chris-

tine Mastrangelo, MiniLuxe 

manager of brand launch. 

“We are looking forward 

to providing self-care 

with a bit of glam to our 

clients, as well as creating 

relevant career paths for 

our nail designers, studio 

directors and experience 

associates.” To learn more 

about job opportunities 

within the company, visit 

miniluxe.com.



EMERGE
  TRANSFORMED

RIDGEFX™ Nail Surface Enhancer 

smooths out ridges and masks imperfections 

for a beautiful color application. 
See results instantly.

Featuring OPTIFIL TECHNOLOGY™ with microspheres that fi ll in ridges and 

surface indentations while the unique formula delivers fl exible, chip-resistant wear. 

Designed to work with VINYLUX® self-adhering technology.

•  Nails instantly look and 

feel smoother

• Eliminates the need for buffi ng

• Visibly brightens nail color

• Nails instantly look younger

Proven Results:

cnd.com

CND, VINYLUX and the  logo are registered trademarks and RIDGEFX 
and OPTIFIL TECHNOLOGY are trademarks of Creative Nail Design, Inc.
©2017 Creative Nail Design, Inc.
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Great Getaway
TALK ABOUT THE ULTIMATE IN GLAMPING: NEARLY 100 ATTENDEES AND EDUCATORS TOOK PART IN THE MOST RECENT NORTHWEST NAIL TECH RETREAT—

AFFECTIONATELY NICKNAMED “NAIL CAMP”—AT CAMP BURTON, OUTSIDE OF SEATTLE, FROM OCTOBER 14 TO 17. In addition to workshops, competitions, 

prize giveaways and educational presentations, the event included a keynote seminar by Holly Schippers (aka, the “FingerNail Fixer”), which was broadcast live on 

Facebook. “Holly’s seminar focused on the fact that this is a career, not a hobby, and all of the techs were reminded that their time has value and that they should 

be making price increases at regular intervals,” says retreat organizer Jessica Briarmoon.

Additionally, Tiffany Wainwright 

was the recipient of this year’s Vicki 

Peters Scholarship. “Vicki worked as 

a co-organizer of this event for many 

years and donated her time to those 

techs who wanted to learn,” says 

Briarmoon. “The scholarship is given 

out to the person who Vicki’s sisters 

decide is the best applicant based on 

the goals and values that Vicki was 

known for.” To learn more, including 

how to apply for the scholarship 

beginning on January 1, visit 

nwnailtechs.com. The 2016 “Nail Camp” attendees.
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GIRL  
TIME 

Twelve deserving teens got 

their wish on September 26. 

Wish Upon a Teen, a non-

profi t organization dedicated 

to helping teens with severe, 

life-limiting conditions, com-

memorated its sixth annual 

event by treating teenage 

oncology patients from the 

Mattel Children’s Hospital 

UCLA to a day of pampering 

at the Sonya Dakar Skin Clinic 

in Beverly Hills, California. The 

girls received custom manicures by Whitney Gibson and Reina 

Santos from Nailing Hollywood using polishes and embellish-

ments from event sponsor China Glaze, in addition to facials 

and makeup applications. The teens also had a catered lunch, 

made fl ower crowns and spent time with celebrities Whitney 

Port, Halston Sage and singer/songwriter Cailee Rae. Plus, they 

received gift bags full of their favorite China Glaze polishes, top 

coat, Orange Cuticle Oil and nail fi les. 

Halston Sage, left, joins in on the 

manicure fun.

Lights, 
Camera…
Woohoo!
Gel polish recently got the 

reality TV treatment: In 

November, Mini Mani Moo 

partnered with Vicki 

Gunvalson (right), star of 

Bravo TV’s hit show “The 

Real Housewives of Orange 

County,” to release its Woohoo! 1 Step Gel, avail-

able in six shades. “I couldn’t be more excited 

about this partnership,” says Gunvalson. “These 

colors make nails looks great, 

fast!” Says Mini Mani 

Moo president/co-

founder Andreina 

Landis, “Vicki 

has fans all 

over the world, 

and so do we; 

what a perfect combination. We 

are very excited to be partnering 

with her to create this simple, 

one-step gel polish that we 

hope her fans will love.”

colors
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continued on page 57



luxurious wear for up to 14 days 
gel-like perfection. no lamp needed.
easy soak-free removal.

step 2: 
impeccable  
gel-like
shine

step 1: 
luxurious 
couture
color

ballet nudes by

introducing

Essie Digest 117.indd   1 11/17/16   3:02 PM



no lamp, 
easy removal

no UV or LED lamp 
needed for an 

easy removal, no 
soaking required

twist bottle

unique ergonomic
bottle mimics 

the twist and swirl 
of a perfectly 
tailored gown

swirl stem

revolutionary,
 patent-pending 
swirl stem brush 

with a tapered cut 
ensures perfect 
color application

long wear

wear for up to 
14 days with 
impeccable

gel-like shine

the world of ballet has always inspired couture 

fashion and these six new ballet-inspired nude 

shades bring that elegance to life with 14 days 

of gel-like wear and shine in two simple steps.

the perfect balance of 
femininity and discipline

take

ballet nudes

step 2: 
impeccable  
gel-like
shine

step 1: 
luxurious 

couture
color

iiiiiiiccccc

Essie Digest 117.indd   2 11/17/16   3:02 PM



hold the position
coral peach pink

lace me up
misty rose pink

satin slipper
silky champagne ivory

at the barre 
soft cinnamon nude

perfect posture
periwinkle powder blue

closing night
soft shimmer gray

on pointe
shades

six new 

Essie Digest 117.indd   3 11/17/16   3:03 PM



360
spiked with 

style

after party

fashion show

first look

atelier

ballet nudes

1035
satin slipper

1038
at the barre

1036
lace me up

1039
perfect posture

1037
hold the position

1040
closing night

320
find me a 

man-nequin

340
drop the 

gown

345
bubbles only

310
turn ‘n’ pose

350
gala-vanting

200
labels only

210
on the list

230
signature 

smile

190
style in 
excess

245
take a walk

240
model  
citizen

140
couture  
curator

150
haute to trot

160
zip me up

138
pre-show 

jitters

180
dress call

170
beauty nap

20
spool me

over

30
sew me

40
fairy tailor

11
sheer fantasy

60
pinned up

50
stitch by

stitch

new! 

48 couture-inspired shades

Essie Digest 117.indd   4 11/17/16   3:03 PM



371
model clicks

91
make the cut

80
twill seeker

only from
gelcouture

380
off-duty style

390
surrounded 

by studs

400
caviar bar

420
wrap party

410
hang up 
the heels

260
flashed

270
rock the  
runway

280
beauty 
marked

250
looks to thrill

300
the it-factor

291
sit me in the 

front row

100
pearls of 
wisdom

70
take me to 

thread

135
first view

130
touch up

Essie Digest 117.indd   5 11/17/16   3:03 PM



ballet nudes
merchandising  
offers

material #U2351200
12 gel couture colors
2 top coats

salon price: $80.50
salon value: $161.00

small
counter 
unit

large
counter 

unit
material #U2353000
36 gel couture colors

12 top coats

salon price: $276.00
salon value: $552.00

Essie Digest 117.indd   6 11/17/16   3:03 PM



material #U2437500 
48 gel couture colors 
12 top coat bottles 

salon price: $345.00
salon value: $690.00

luxury
wall
unit

limited availability on all offers. ask your local distributor for more information.

Essie Digest 117.indd   7 11/17/16   3:03 PM



U2289600
U2459500

share the #essielove and your #gelcouture looks with @essiepolish 

and visit essie.com/pros for more inspiration

Essie Digest 117.indd   8 11/17/16   3:02 PM
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OCTOBER SAW A FRESH NEW CROP OF MALE CELEBS, 
INCLUDING CHRIS AND LIAM HEMSWORTH, ZAC EFRON 
AND JAMES MARSDEN, PARTICIPATING IN THE POLISHED 
MAN CAMPAIGN. The charitable fundraising effort, 
launched in 2014 by Australia-based entrepreneur-
ial company YGAP, encourages men to paint one 
nail as a way to raise awareness about worldwide 
violence against children. “One in fi ve children are 
subject to physical and/or sexual violence before the 

age of 18 and that’s one too many,” said Efron in his 
Instagram post, which received well over one million 
likes. According to YGAP communications and mar-
keting manager Alexandra Hooper, posts like Efron’s 
have had a signifi cant impact on the campaign. 
“Polished Man celebrity supporters have really 
helped drive awareness and sign-ups,” she notes. 
In fact, the number of participants has grown from 
1,700 in 2014 to more than 62,000 in 2016, and funds 

raised have gone 
from $233,000 to 
over $700,000. 
Says Hooper, “The 
campaign has 
been a power-
ful way to start 
a conversation 
about something 
that has typically 
been a very taboo 
topic.” 

MALE POLISH

Zac Efron Chris Hemsworth Liam Hemsworth

continued from page 48

Bigger & Better
THIS MONTH, ESSIE DEBUTS ITS FIRST EVER EXPANSION OF GEL COUTURE, THE NEW YORK-BASED BRAND’S LONG-WEAR ENAMEL LINE 

THAT LAUNCHED IN JUNE 2016 WITH 42 SHADES AND A TOP COAT. “Gel Couture Ballet Nudes is a luxurious palette of beautiful neutral 

hues,” says Gino Trunzo, director of education for Essie Professional. “Inspired by the fashion of ballet, this collection takes the nude nail 

trend to the next level of luxe, offering a variety of color options to complement any skin tone.” Additionally, the brand is celebrating the 

success of the line for salons nationwide. “The launch has created a new service category for salon professionals to offer their clients a 

longer wearing polish,” says Trunzo.

According to Amy Retay, director of spa operations at The Breakers in West Palm Beach, Florida, the spa has included the Gel Couture 

line in manicure and pedicure services since October 2016. “We are now able to offer guests longevity in their polish, without the commit-

ment of curing under a lamp,” says Retay. “Our guests appreciate the time saved; they can now receive a gel-like nail service in less time 

than a traditional gel manicure.” 

Additionally, Retay reports that 

Gel Couture benefi ts the salon’s 

bottom line with it’s higher service 

price. Trunzo echoes this sentiment, 

saying, overall, “we’re seeing an 

incredible reaction across the board 

and an increase in revenue at our 

premiere locations.” For more 

information on the new collection, 

visit essie.com/gelcoutre. —Jen-

nifer Carofano The newest Gel Couture collection has six shades, including At the Barre, Satin Slipper and Perfect Position.



PORTFOLIO

Yuliet Aira • Polished 3 Nails & Spa

Las Vegas, NV

Taylor-Dane Alexander • Be Glamorous Nails

Morvant, Trinidad and Tobago

Kaelani Binford • Salon Nirvana

Eugene, OR

Christie Baca • Ka Nui Salon

Redmond, OR

Hyoson Albert  • Sonny’s Nails 

San Antonio, TX

Kristine Ambeau • Gismondis Hair Salon

Abbotsford, BC, Canada

Patricia Branco • Estetik & Nails

Setubal, Portugal

READERS 

NAIL 
ART

Take a look at what 

NAILPRO readers 

are creating! 

From acrylics to 

gels to paints, 

they’ve done it all. 

Submit your own 

original nail art and 

share it with your 

fellow techs. 

}
{

58  N A I L P R O   J A N U A R Y  2 0 1 7





PORTFOLIO

60  N A I L P R O   J A N U A R Y  2 0 1 7

Ashley Weightman •  EM Salon and Spa

Port Alberni, BC, Canada

Blanca Trejo •  Allure Hair & Nail Salon

Porterville, CA

Melissa Thun •  Cherry Blossom Salon

North Bend, OR

Stephanie Sullivan •  Polished by Stephanie

St. John’s, NL, Canada

Cathy Ruggiero •  Venora’s Salon

Bristol, CT

Alison Ortega

Fayetteville, NC

Tammie Lawson •  Perfect 10 Nails

Burlington, KS

Jennifer Champion •  Arts Desire Beauty Bar

Victoria, BC, Canada

Joslyn Morford •  Garbo’s Salon

Omaha, NE
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Jessica Holgorsen • Jesse Lynne Designs

Estes Park, CO

Crystal Childers • Tickled Pink Beauty Boutique

Yuba City, CA

Helen Nguyen • Shangri La Nails

Edmonton, AB, Canada

Kenny Nguyen • Spa Harrisburg

Harrisburg, NC

Zeta Pongonis • Charles Penzone Salon

Columbus, OH

Alaina Partridge • The Polished Pinup Parlour

Winnipeg, MB, Canada

Tammy Huynh • Bonita Nail Spa

Pico Rivera, CA

Danielle Nuckles • Nuckle Up Beauty

San Bernardino, CA

Linh Quynh • Anna Salon

Calgary, AB, Canada



Zenaida Rodriguez • Champagne Salon and Spa

Las Vegas, NV

Jasmine Requena • Jazzy Nail Studio

Norcross, GA

Jovanca Solognier • Anky’s Nail Art Design

Oranjestad, Aruba

Stephanie Sanchez • NM Glitz

Albuquerque, NM

Nora Ramsdell

Richmond, VA

Angelica Kuo 

City of Industry, CA

Sara Ruan • Celine’s Nail Salon

Chicago, IL

Shelby Thompson • Nails by Shelby

Vancouver, WA

Nadiia Uzun • Trinity Beauty

Kyiv City, Ukraine 

If you’d like to submit your own nail art for NAILPRO’s Portfolio, send an email to nailpro@creativeage.com that includes your name, salon, city and state along with your high-

resolution photos. By emailing your photos, you grant Creative Age Publications the right to use any of your submitted images in NAILPRO magazine, corresponding electronic media 

and/or marketing materials without any compensation. In addition, you grant Creative Age Publications the right to these images for future use without any compensation due.  
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WHILE THE COLDER WEATHER USUALLY MEANS NECKS DRAPED IN WOOLEN SCARVES, THIS 

SEASON SEES AN OLD-YET-NEW-AGAIN WAY TO TIE ONE ON—THE CHOKER. At Dries Van Noten, 

black velvet and pearls walked the runway alongside bright purple feathers, while at Lanvin the neck 

was seen wrapped in multi-color jewels. In a nod to the cameo, Balmain featured an ornate gold, white 

and black ensemble, and then changed direction with a modern take on the traditional choker featur-

ing a crystal clear stone. The trend ran sweet, too, like the simple light blue band of ribbon bedecked 

with gems and pearls at Tommy 

Hilfi ger. The unexpected acces-

sory also lends inspiration to 

nails. Take guest artist Ran 

Kowatari’s literal looks that 

mimic the wraparound effect 

on fashionable tips.
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Guest Artist  
Renowned for her signature hand-

detailed artistry, New York- and 
Atlanta-based Ran Kowatari is 
director of RAN Design Studio.

Inspired by 
Balmain

Inspired by 
Balmain

Inspired by 
Tommy Hilfi ger
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BEHIND THE NAIL PROS BY STEPHANIE YAGGY LAVERY
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Creating the Cover Nails

THE MAKING 
OF OUR COVER

“I’ve always 
been 

fascinated 
with snow 

globes, and 
I wanted to 

capture that 
idea on 

the cover 
nails.”

 —Marilyn Olemma Garcia

THE “SNOW GLOBE” NAIL ART TREND WAS ONE THAT REQUIRED A 

FEW ITERATIONS BEFORE IT TRULY FOUND ITS STYLE. As our cover 

artist and Cuccio global educator Marilyn Olemma Garcia explains, it began 

with aquarium nails: enhancements that were sculpted to suspend glitter, 

sand, charms, etc., in water or oil inside of them. Of course, in order to 

achieve this effect, the nails had to be very thick. So the concept moved to 

the top of the nail. While the early stages resulted in very large balls on tips, 

the latest version has morphed into a more subtle and wearable style seen 

on nails from Japan to the U.K. to the U.S. This month, Garcia shares her 

technique for creating made-to-order snow globe nails.

4Garcia then placed a small bead of clear gel into the 

globe, filled it with a tiny string of beads and cured it 

again. While she used beads in this version, globes can be filled 

with just about anything, including rhinestones, glitter and tiny 

sculpted flowers. 

5 
Finally, she used a bead of clear acrylic to adhere the 

globe to the model’s nail.

2Next, she placed the dropper

bulb under a UV/LED light, 

spinning it as it cured so the light 

would hit all sides of the globe.

3Once cured, Garcia gently 

squeezed the bulb to remove 

the globe.

CHROME
CRAZY

Products and Techniques  
for the Ultimate Shine

SHOW 
STOPPERS
Trade Show Tips & Tricks

2017 TECH
CHECKLIST
Keep Business Buzzing  
All Year Long

1Garcia prefers to use a dropper bulb as the 

mold for her snow globes for its size and 

flexibility. First, she dipped the bulb into clear 

sculpting gel. As she removed it from the pot, 

she lifted the bulb upright with a twisting motion 

to ensure that it was completely coated.
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Hair 
Judd Minter

Makeup
Michelle 

Tabor Ramos

Photography
Cory Sorensen

Nails
Marilyn Olemma 

Garcia
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Surprise clients with art techniques for beneath the nail tip. 

Color & Crystals

Down Under

WORKSHOP

F
irst seen gracing the underside of celebrity tips, a pop of color or fl ash of bling worn on the fl ip side of the nail is an unexpected 

twist. To take the trend from Tinseltown to the salon, we tapped the creative talents of Allie Baker, winner of the 2015 NAILPRO 

Cup and global brand ambassador for EzFlow. Here, her technique for under-the-nail art, including color, crystals and chrome. 

2 
For the “color” under the nail, use a thin layer 

of colored acrylic to build out the free edge. 

(Note: This technique can also be done with gel.)

3
Next, apply a layer of clear acrylic over the 

entire nail. 1 
Clean and prep the nail. Then, fi t the nail with 

a form.
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4 
Once the acrylic has set, remove the form and 

shape the nail with a hand fi le.

7  
To add extra bling, use a striping brush to 

apply resin down the center of the underside 

of the tip.

1
Follow Steps 1-5, above. Place a small amount 

of black gel polish on a palette. Then, use a small 

fl at brush to apply a thin layer of black gel polish 

under the nail, being careful to avoid the skin. Cure. 

2 
Apply no-cleanse top coat under the nail. Then, 

use a silicon tool to apply a thin layer of hologram 

chrome powder. Rub the powder into the nail. When 

fi nished, use a brush to remove the excess powder. 

5 
Brush the excess dust from the nail, then apply 

two coats of traditional or gel polish, curing 

after each coat. Be sure to choose a color that will 

hide the hue underneath.

8 
Before the resin dries, carefully place a crystal on the 

underside of the tip. Then, apply resin to each side of 

the crystal, and place two small stones along each edge. 

Once the stones are secure, the design is complete.  

6 
To make the color under the nail pop, use the edge 

of the polish brush to create a thin line outlining the 

underside of the tip in the same color used on the surface of 

the nail. To fi nish, apply top coat to the surface only. 

3 
Use a small fl at brush to apply a thin layer of 

no-cleanse top coat over the chrome powder, 

being careful to avoid the skin. Cure.  

Chrome





NAILSPIRATION

“When I designed these tips I was inspired by the blue 
and white fl ower patterns in classic fi ne China.”

—Mei Kawajiri

Mei Kawajiri is a New York City-based nail artist 

known for her hand-painted designs.

Delicate floral nail art transfers

seamlessly from teapot to nail plate.

Pretty in
Porcelain
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Step 1 Apply two coats of 

white gel polish, curing after 

each.

Step 2 Paint three thin 

arches across the nail 

horizontally with navy blue gel 

polish. Cure.

Step 3 Fill in the free edge of 

the nail with a striped design. 

Cure. Fill in the two spaces 

in the center of the nail with 

floral designs, and then paint 

a second line along the first 

arc at the base. Cure. Finish 

with top coat, and cure.

Step 1 Apply two coats of 

white gel polish, curing after 

each.

Step 2 Paint a large, vertical 

rectangle with blue gel polish, 

and cure.

Step 3 Paint a floral design 

at the center of the rectan-

gle, and cure. Paint a border 

inside the rectangle, leaving 

the inside edges jagged. 

Then, outline the frame with 

a thin blue line, and cure. 

Finish with top coat. Cure.

Step 1 Apply two coats of 

dark blue gel polish, curing 

after each.

Step 2 Paint a wide horizon-

tal stripe of white gel polish 

across the nail, and cure. Paint 

a second coat, if necessary, 

to cover the blue completely, 

and cure. 

Step 3  Paint a blue stripe 

along the top and bottom of 

the white stripe, and cure. 

Then, within the white space, 

paint a flower design with 

blue gel polish. Cure. Finish 

with top coat, and cure.
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BEAUTY FILE
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My fi rst job was…
A bagger at a grocery store.

What was your fi rst job 
in the industry?
I got a call to go to the legendary soul 
songstress Aretha Franklin’s condo to do a 
f ill. She was very funny in person, and so I 
wasn’t nervous at all! 

I am inspired by…
Fashion and architectu re. Plus, I believe that 
education and proper knowledge of products a nd 
techniqu es keeps you fresh and inspired to do 
great things. 

My favorite movie is…
“ The Devil Wears Prada.”

My proudest accomplishment is… 
Becoming a brick-a nd-morta r sa lon owner. 
It’s rewarding to have a ta ngible thing 
that I ca n see a nd tou ch, 
a nd to know that I was 
able to create something 
through vision, ha rd work 
a nd determination. 

Are you a morning 
or night person?
Definitely a night person. I feel 
the most energized and vibrant 
in the evening.

Who would you like to 
work with?
Renowned makeup artist Pat McGrath. 
Her work is so innovative! 

My most treasured 
possession is…
A vi nta ge n a il la cqu er set by Christ ia n 
Dior i n a red ve lvet ca se given to me by 
my gra ndmother be fore she pa ssed away. 
I wa s 15 at the time, a nd it wa s the sta rt 
of my i nte re st i n n a ils. 

My favorite food is…
Asian cuisine. I love a delicious 
bowl of fresh steamed rice and 
sautéed veggies.

My guilty pleasure is…
Curling up in bed with a big bowl of ice cream and 
watching classic movies from the ’90s, like “Pretty 
Woman” and “ Thelma & Louise .”

Terrance Terry
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With a celebrity client, 

actress Olivia Munn. 

Working on a 

photo shoot.

Celebrity Nail 

Artist and 

Owner of Luxe 

Nail Bar

On the set of 

“The Today Show.”

My salon in 

Sandy Springs, 

Georgia.
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DESIGNER PLATES
Nail Art Stamping Kit

Nail Your Art!
Create perfect nail art every time.

In Geometric, Flirty Florals and Celebrations kits.

MorganTaylorLacquer.comLacquylorLTay er.Mo morganTaylorlorTa

FLIRTY FLORALS 1
3720201

GEOMETRIC 1
3720200

CELEBRATIONS 1
3720202
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Sisters Ami McClure and Traci Dungan, 

owners of the ProFiles franchise,

join NAILPRO this month to provide 

you with advice and answers 

to your nail questions. 

Q 
What is the best part of working with your sister? What is 

the most challenging?—Dawn Seacliff, via email

A 
The best part is seeing my best friend every day! After 20 

years of partnership and growing our salon network, we’ve 

learned who is good at what; letting each other make the 

call on [what we know best] has helped to squelch any bickering. 

Sometimes we have to debate an issue to make the right decision, 

but we are so comfortable letting each other know how we feel 

that no hard feelings or negativity builds up. We are also fi ercely 

loyal to each other, so there’s never a situation in which our staff 

goes to the other sister for a different answer (although we aren’t 

above playing good cop/bad cop). The only challenge is that we do 

so much together, for example traveling and competing, that it pulls 

us both from the salon. I suppose it would be nice to have one of 

us at work while the other is off, but where is the fun in that? 

Q 
Is it diffi cult to balance competing and running a salon? 

—@nailedbyceline, Instagram

A 
With a lot of pre-planning, we can enjoy time off from the 

salon to compete. We have built a great management staff 

that has proven that we can trust them to run things as we 

would. Our staff always has access to key people when we aren’t 

around, including an IT person for computer and phone issues, a 

plumber and a handyman. It’s way less stressful to be absent when 

I know my staff has access to contingency plans and good helpers. 

Q 
I feel like my staff is in a bit of a slump. How do you 

keep your employees motivated and excited to come  

to work? —Elaine Oakwood, via email

A 
We do a lot outside the salon together, which helps, 

for example fantasy football leagues, birthday dinners 

or our yearly Memorial Day BBQ. Twice a year we do 

an in-house nail competition and we also schedule “exotic” 

educators—sometimes international, but always new, interesting 

and hard to get education—to keep our staff fresh and excited 

about the nail industry. Keeping our break room a happy place 

is important, too. I can’t tell you how many times my staff thanks 

me for the new pretty coffee mugs. 

Q
As business owners and competitors with family 

and friends, how do you fi nd balance within your work, 

personal and competition life? —Kelly Grant, via email

A 
It’s all woven together! My mom owns her own 

Profiles, my son works for us in the office, Ami’s 

daughter is our newest certified nail tech and my 

brother is our salons’ local e-file repairman. Plus, when you 

have as many employees as we do who eat, sleep and breath 

nails, the rest of our life conforms around that. Our best friends 

are the nail techs we work next to and compete with. We 

go to each other’s kids’ birthday parties and weddings, our 

husbands and significant others have become friends, and 

over time, the line [between our work lives and our personal 

lives] has blurred.

GUEST EDITOR

Ask 
Ami & Traci

Ami McClure (left) and Traci Dungan.
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Our next guest editor is David Anthony, president of Valentino 

Beauty and Vetro USA, and the founder of VBP, Value. Beauty. Profit. 

Have a question for David? Email it to nailpro@creativeage.com.
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SAVVY SALON

 DISTICTION 
Juniper is located in the West 

Seattle Junction, in the heart of 

downtown West Seattle. We are 

proud to be the fi rst natural nail bar 

in West Seattle offering all-natural 

nail services in a cute, cozy and 

friendly environment. The surround-

ing neighborhood is fi lled with local 

shops, restaurants and a weekly 

farmers market. 

 THE GOODS
All of our polishes are 3-, 5- or 

7-free, and include LVX, Deborah 

Lippmann, Ella+Mila, RGB, Vinylux 

and Bio Sculpture Gel. Our creative 

director, nail artist Kelly Ornstein 

(@basecoattopcoat) keeps our 

shelves stocked with the newest 

seasonal colors and supplies for 

nail art trends. On the retail side, we 

carry body care products from local 

brand Handmade La Conner and 

luxe organic skincare line Eminence 

Organics. We also use both of these 

product lines in our nail services.

Owner Tiann Hadeed

Year Opened 2015

Address 4155 California Ave. SW, 

Seattle, WA 98116

Phone Number 206.937.1777

Hours of Operation Mon. – Sun., 

8 a.m. – 7 p.m. 

Website junipernaturalnailbar.com

Juniper 
A Natural Nail Bar 
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 IN-DEMAND SERVICE
Our most popular service is The Luxxe Pedicure 

($55). It starts with a soak in essential oil-infused 

water, followed by a nourishing exfoliation with 

organic scrub, callus and cuticle care, shaping and 

a fi nal massage with Éminence organics hydrating 

lotion or balm before polishing the nails. On average, 

services are $45 and last 45 minutes.

 THE LOOK
Our design inspiration is rustic chic. My mother Lori 

Stubberfi eld did all of the design work (@fl ourish

designseattle) and incorporated touches of gray and 

pale pink, as well as repurposed wood. Additionally, 

the decor of the space was infl uenced by our nearby 

sister location, Flourish Beauty, a full service salon 

and spa.

 SOCIAL MEDIA
We love Instagram! It’s a great medium to showcase 

the work of our amazing nail techs. 

 THE CLIENTELE
Our clients range in age from 5 to 80 years old, and 

a majority live in the neighborhood. We see a lot of 

moms on their own or with their daughters, as well 

as business professionals and clients requesting nail 

art. Clients are seeking us out, so we’ve decided to 

open a second location this month in North Seattle 

focused on hand and foot care.

 PRAISE
We love it when clients say that Juniper is incred-

ibly clean, beautifully decorated and has wonderful 

people. A clean and healthy approach, a focus on 

luxe pampering and a neighborhood vibe have been 

the key to our success as a team and a salon.

 ADVICE
Treat your employees like gold! A happy, positive 

workplace is the best place to be. When you do 

this, your clients will notice and want to support your 

business—and come back again and again.
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2017 NAILPRO CUP SPONSORS

COMPETITION CORNER

FOR THE 
WIN
Champions and judges share 

their hard-won wisdom for 

taking top honors in the Salon 

Success category. 

P
H

O
T
O

: 
H

A
N

N
A

H
 R

O
S

S

B y  A l e x a  J o y  S h e r m a n

PREP POINTERS
Regardless of the category, prac-

tice is essential—and that doesn’t 

include the work you do in the salon, 

says NAILPRO Competitions direc-

tor Jewell Cunningham. “You must 

set aside time to practice as if you 

were in the competition arena,” she 

explains. “Have only the supplies that 

are allowed for the competition at 

the ready, don’t let anyone distract 

you and have someone monitor your 

time.” How much practice do you 

need? NAILPRO Competitions head 

judge Carla Collier says that in her 

competition days, she would do at 

least one nail every single day for 

the two weeks prior to the event. “I 

would even practice on my husband’s 

pinky if I couldn’t fi nd anyone else to 

practice on,” she says.

The ideal, however, is fi nding a 

great model with whom you’re com-

fortable and putting in a lot of hours 

with her. “Look for someone with long, 

narrow nail beds and beautiful hands 

who is willing to travel and sit for long 

periods of time,” says Baker. “It’s ben-

efi cial to fi nd a model that lives in your 

area so that you can practice on her 

and become familiar with her hands 

and nails.”

Practice the skills that give you 

the most trouble—but, keep in mind, 

perfecting your form or tip placement 

is also important. “If your form or 

tip fi t and placement is off, it throws 

everything off,” Baker says. It’s also a 

good idea to spend a lot of time creat-

ing clean, crisp, even smile lines and 

practicing effi cient fi ling, she adds.

WHEN IT COMES TO 
NAIL COMPETITIONS, 
THE SALON SUCCESS 

CATEGORY MAY SOUND LIKE 
THE EASIEST ONE TO ACE—
AFTER ALL, YOU’VE ALREADY 
HAD PLENTY OF SUCCESS IN 
YOUR SALON. But seasoned pros 

will tell you it’s not that simple. Allie 

Baker, 2015 NAILPRO Cup champion, 

agrees, noting, “Salon Success is 

the most challenging event for most 

competitors,” she says. When you take 

a look at the rules and requirements 

(see “Salon Success: The Specifi cs” on 

page 83), you’ll probably understand 

why. “But don’t be discouraged,” 

urges Baker. “We all have to start 

somewhere.” If you’re looking to get 

started yourself, then check out these 

insider secrets.
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TIMING TIPS
Salon Success allows a mere 90 

minutes for completion, so perfecting 

the nails in that timeframe is all about 

practice. Competitors recommend 

breaking up your time into tasks rather 

than allotting a certain number of 

minutes to each nail. “I use a cook-

ing timer when I  practice and split 

it up into sections of 55 minutes for 

application, 20 minutes for fi ling and 

15 minutes for polish and cleanup,” 

says Shiori Durham, 2016 NAILPRO 

Cup champion. If you make a mistake, 

you still need to keep moving. “It’s a 

good idea to practice recovering from 

a mistake within the time limit,” says 

Durham. “You never know what can 

happen during the competition.”

GEAR GUIDANCE
In any competition, the best tools to 

use are the ones that you’re most 

familiar with. That said, make sure 

that everything you have on hand is 

permitted according to the rules, says 

Cunningham. Although clear tips are 

allowed in the Salon Success event, 

Collier says that judges tend to be 

more impressed with sculptured nails. 

Baker adds, “Top coats can be tricky, 

as they don’t always go on super 

smooth and they tend to make the 

nails appear thicker.”

Baker says a winning set of nails 

starts with the form. “I prefer a nice, 

wide, paper form so I can cut it to 

fi t the natural nail perfectly,” she 

says. Since consistent C-curves are        

crucial—and time is of the essence—

top competitors come prepared for 

that as well. “I have C-curve sticks 

handy and C-curve clips to hold the 

nail in place while the product cures so 

I can move on to the next nail,” Baker 

says. Durham agrees that pinching 

clips are a great time-saver, and favors 

Nail de Dance pinching sticks. “They 

have a fi le on one side so I can fi le 

underneath as well,” she explains. 

Consistent length also counts, so 

Baker brings a small ruler to measure.

For the polish hand, it’s best to use 

a small, fl at brush and a palette, says 

Baker, adding, “With a small brush 

you can get your polish application 

nice and close to the cuticle with no 

drips.” She also skips base coat on 

the polished hand. “I buff the polished 

“I buff the polished hand really well 
and then apply two coats of color. 
Make sure that you use a good 

coverage color and fast-dry top coat.”
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hand really well and then apply two 

coats of color,” she says. “Make sure 

that you use a good coverage color 

and fast-dry top coat.”

ARENA ADVICE
It’s easy to overlook the details on the 

big day, so Cunningham suggests 

bringing a checklist. That includes 

making sure your model isn’t wearing 

any jewelry. “Jewelry is a fi ve-point 

deduction,” says Cunningham. Come 

prepared for different indoor tempera-

tures, too. “The competition arena can 

be too cold for acrylic sometimes,” 

notes Durham, “so a heating pad is 

always good to have in case you need 

to warm the model’s hands.”

During the competition, be sure to 

watch the clock so you’re not stuck 

making a mad dash to the fi nish—and 

don’t forget to leave time for cleanup. 

“A dusty hand is not beautiful,” says 

Durham. That’s why Collier always 

relied heavily on a spray bottle during 

competitions. “You can just use your 

brush and the spray bottle for clean-

ing,” she says. “That’s the fastest 

way, and you don’t have to have a 

water bowl.”

WINNING 
WISDOM

Ultimately, consistency is the key to 

taking top honors. “The winner has the 

most consistent set from nail to nail—

shape, length, arch, smile line, thick-

ness and C-curve,” Baker says. Collier 

agrees, and especially emphasizes 

sharp smile lines. “That’s the fi rst 

thing we see as judges,” she explains. 

Regardless of the outcome, be proud 

of yourself for participating and for all 

of the new skills you’ve acquired—

skills that seasoned champions say 

will most certainly contribute to greater 

success in the salon. 

SALON SUCCESS: THE SPECIFICS

For the Salon Success competition, nail enhancements on one hand (your choice) must be 

polished with red cream polish or, if using gel, a red gel polish, while the other hand must 

be salon style pink-and-whites, finished to a high shine. They should also have:

•  A durable, wearable look

•  A shape that ranges from extreme square to extreme oval (stiletto)

•  A 2-to-1 ratio of nail bed (pink) to free edge (white), measured from the center of the 

smile line

•  Product thinly applied near the cuticle area, reinforced at the stress area and tapered 

through the free edge to a thinness equal to that of a standard business card

•  Consistent “C” curves between 33.33% and 40% (120° and 144° arc)

For more information, visit nailprocompetitions.com.
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STOPPERSSTOPPERS

B y  Tr a c y  M o r i n

Top tips to make the most of your

money when shopping trade shows.

Letting a tech loose at a trade show 

can be like unleashing a kid in a candy 

store. The colors! The demos! The 

inspiration! But trade shows are also an 

investment, requiring travel expenses, 

entrance fees and valuable time off of 

work, so it’s important to make sure 

that you get the most from your money 

when purchasing products. The good 

news? Many manufacturers offer great 

deals and, with a little prep work, you 

can stretch your dollar even further. 

(Cha-ching!) Here, fi ve ways to get the 

most bang for your buck while shop-

ping the show fl oor.
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1 DO YOUR 
HOMEWORK.
Shopping a trade show involves 

planning, says Jaime Schrabeck, 

Ph.D., salon owner and licensed 

manicurist at Precision Nails in Carmel, 

California. “Your favorite products will often be 

more affordable at shows, but fi rst obtain cur-

rent pricing as if you were ordering from the 

salon, including taxes and shipping, for com-

parison purposes,” Schrabeck advises. “Plus, 

not every manufacturer exhibits at shows, and 

those who do may have a limited selection of 

products.” Her advice? Make a list of must-

haves and shop for those items fi rst. “Prioritize 

nail products that will help you do better qual-

ity work,” says Schrabeck. “If you want to experiment with something new, invest in 

a trial kit if possible, rather than committing to a large, expensive purchase.” 

It pays to do your research when buying a big ticket item, says Laura Merzetti, 

owner of Scratch My Back Nail Studio in Ajax, Ontario, Canada. “For me, large 

equipment is better to buy at a show,” she says. “I’m searching for a dust extrac-

tion unit that I can fl ush-mount to my tabletop. I need to see it in action and hear 

how loud it is before I purchase it.” Indeed, shows are the place to see product up 

close and personal. “Colors are great to buy in person, because no matter how 

good your printer or computer screen is, you can’t translate color exactly,” says Lezlie McConnell, owner of Light Elegance in 

Redmond, Oregon. “Or, you might not be in the market for an electric fi le, but you see a demo and realize your model is behind 

the times.” (For more on the benefi ts of learning at trade shows, see “Lean In To Learning” on page 87.) 

TIP! You likely won’t be able to return products bought at a show, so compare prices before you make a 
fi nal purchase; you could fi nd the same or a similar product for less at another booth!

Shows are the 
place to see 

product up close 
and personal.

2 THINK BIG.
Yvette Holt, owner of Gels by Yvette in Reno, 

Nevada, and an educator for LeChat, fi nds show 

prices generally better because techs can avoid 

taxes and shipping costs, but she suggests buy-

ing in bulk to score the best deals. “I stock up on necessities, like 

glue or nail gems. When I buy in bulk for the entire year, I get them 

super cheap,” says Holt, who adds that she avoids the crowds 

by shopping at the beginning or the end of the day. Don’t need 

5,000 lint-free wipes? Pair up with a pal to make a purchase. For 

example, Merzetti has teamed up with fellow techs for better pricing. 

“I’ve gone in with a friend to purchase more than we each would           

individually for a better price, then split the product,” she says. 

TIP! Walk around on the last day of a show 
to look for accessories, like educator 

lamps, that brands might want to sell on the cheap. 
Many manufacturers are glad to lighten their load 
before the trip home.

“I’ve gone in 
with a friend 
to purchase 

more than we 
each would 

individually for 
a better price, 

then split the 
product.”



LEAN 
IN TO 
LEARNING

With the rise of social media and 
online education, sitting out a trade 
show can be tempting, but fi rst-person 
exposure to new products and tech-
niques is impossible to replicate on 

screen. “There’s nothing like human-
to-human contact,” says Lezlie 
McConnell, owner of Light Elegance. 
“For example, seeing product live or 
asking questions in the moment.” 
Laura Merzetti, owner of Scratch 
My Back Nail Studio agrees, saying, 
“Shows are a great way to experience 
products fi rst hand. If I see a demo 
before I purchase, not only am I learn-
ing the correct way to use products, 
but I may also pick up some useful 
tricks and tips.” For techs interested 
in a richer learning experience, many 
manufacturers also offer classes     
during show hours in addition to fl oor 
demos. “When you go to a class at a 
trade show, you can walk away with 
a new technique, idea or tool that can 
increase your business while igniting 
your creativity,” says LeChat educator 
Yvette Holt. The learning doesn’t have 
to stop when you leave the show fl oor: 
Ask educators for their social media 
handle(s) to keep up with their work 
and receive inspiration year-round!

3 DON’T FORGET 
TO ASK.
Experts advocate asking for a little 
something extra, especially if you’re mak-
ing a large purchase. “If you lay out serious 

money, not only do you get the usual discount, but you can probably ask for 
more,” says McConnell. “Try something you’ve never used before or take a few 

extra favorites for free.” Additionally, if you fi nd something you like and it’s not 
in your budget, ask for samples. Or, if the manufacturer runs out of a best-seller, 
ask to receive the sale price and free shipping to your home or business. If you 

can’t score extra product, ask about promotional materials with purchases, 
suggests Holt. “If manufacturers aren’t offering killer deals, don’t be 

afraid to ask for something to help get the word out [to clients], like 
posters, advertising, window clings or DVDs. Or, for example, 

if you buy 65 colors, ask for a color ring.”

  “If you lay out 
serious money, not 
only do you get the 

usual discount, but you 
can probably ask 

for more.”

J A N U A R Y  2 0 1 7   N A I L P R O . C O M   87



88  N A I L P R O   J A N U A R Y  2 0 1 7

Share with the 
manufacturer 
what trends 
or colors are 
taking off in your 
area and what 
you love (or 
don’t) from the 
brand’s lineup.

5 KEEP 
CLIENTS 
IN THE 
LOOP.
Spread the 

word to clients about the new 

products you purchased. “When 

you tell clients about new trends 

or products, you’re in a powerful 

position,” says McConnell, who 

adds that when you’re excited to 

tell a client about a new product 

that, in turn, makes them excited. 

“Nail techs can get stuck in a rut, 

but shows get you out of your 

comfort zone!” 

4 GIVE FEEDBACK.
Take advantage of shows to truly 

connect with the manufacturer 

that creates the products you use. 

Share with the manufacturer what 

trends or colors are taking off in your area and what 

you love (or don’t) from the brand’s lineup. “Talking 

with techs at shows is often how I come up with new 

colors or determine what our next product might be,” 

says McConnell. “If I don’t talk to the end user, I don’t 

know what they’re missing or what they want.” 

TIP! Don’t be shy about 
sharing your opinions. You 

might inspire the next innovation that 
elevates your game!

Tracy Morin is a freelance writer and 

editor based in Oxford, MS.
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TAKING 
THE 

LEAD
There’s a big difference between being a “leader” 

and a “boss.” Here’s why you should—and how 

you can—channel your inner CEO.

B y  L i n d a  K o s s o f f

I l l u s t r a t i o n s  b y  M o n i k a  R o e

You probably remember your fi rst boss as the person who told you what to do and how, when and where to do 

it. Or perhaps you were really unlucky and had a bad boss. Maybe you recollect her more clearly because she 

treated her employees unfairly, was stingy with her time and money, and perhaps even verbally abusive. But if 

you were fortunate, at one time or another you worked for a leader. This individual was more than just the per-

son at the top giving orders. She had a way of bringing out the best in everyone. You found yourself doing better 

work and feeling better about yourself because there was a true leader at the helm.
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Now that you run your own salon, you see that being in the top 

spot isn’t so easy. There are days when your patience runs thin 

or you’re preoccupied with a personal or fi nancial issue and can’t 

quite give your all. However, your ability to be a leader—and not 

just a boss—will not only help ensure that your business runs opti-

mally in good times and bad, but will create a powerful and positive 

ripple effect among your employees and clients. 

At fi rst blush, the “essence” of leadership is diffi cult to defi ne 

because it often affects people on a subconscious level. “It 

doesn’t matter the industry or gender, the same principle holds 

true: As an employee, you ‘hear’ your boss, but you ‘feel’ your 

leader,” says Kim Shepherd, CEO of the Irvine, California-based 

national recruitment fi rm Decision Toolbox. If you haven’t had 

a strong example to follow, the role might not come naturally. 

However, there are underlying principles and 

practices to achieving this type of leadership. 

We asked experts to share the top approaches 

and strategies of successful leaders, then boiled 

them down to fi ve basic categories.

1SEE THE BIG PICTURE. Leaders are 

visionaries by nature, and they like to inspire 

others by sharing their view of things. “You need 

to frame the big picture for your team by includ-

ing them in the vision and future direction for 

the business,” says Jan Arnold, CND cofounder 

and style director. “At CND, we practice a theory 

called Whole-Part-Whole. First we share the 

‘whole’ vision with the team so they better under-

stand their ‘part’ in making it happen. Then we 

follow up with the fi nal ‘whole’ to close the loop 

and celebrate the accomplishments. This creates 

inclusion, trust and collaboration.”

Employees who receive a roadmap and a sense of purpose are 

not only happier, but are also able to perform better. “It’s so important 

for everyone to understand why they’re coming to work, grinding 

out 8 to 10 hours per day,” says Habib Salo, who co-owns Young 

Nails with his brother Greg. “A leader has a clear vision of where the 

company is going and makes sure everyone understands it as well. 

She puts value on every employee’s work, in every department.” 

What’s more, a leader’s big-picture view keeps her from fi xating 

on or over-reacting to situations that are short-lived. Even in the 

most stressful moments, a leader will stay calm, take a deep breath 

and brainstorm solutions. 

SALON SCENARIO #1
A salon owner has brought in a new base coat that, when tested, 

seemed to deliver the results she wanted. However, halfway 

through the fi rst day of using the product, the salon’s nail techs 

see their morning clients returning to complain of peeling polish. 

They want refunds or redos ASAP. Meanwhile, scheduled clients 

are continuing to show up and techs are getting stressed out.

Boss approach: Quickly and loudly instructs 

techs to set up same-day redos for clients and to plan on 

working late to take care of everyone. Clearly upset, the 

boss abruptly walks to her back offi ce to deal with the 

base coat manufacturer, which keeps her on the phone 

for a half-hour.

Leader approach: Calmly and sincerely 

apologizes to clients, explaining what has happened and 

ensuring them they’ll be taken care of. Holds a brief, quiet 

huddle with staff to assess who can stay late to handle the 

load, and calls in additional techs if necessary, then joins 

her staff in working on clients. Contacts the manufacturer 

the next day when things are back to normal.

2BE PEOPLE-ORIENTED. Bosses don’t 

spend a whole lot of time thinking about 

the happiness, well-being or growth of their employees because 

their focus is elsewhere. “Bosses live with a ‘me fi rst’ mentality,” 

says Col. John Boggs, U.S. Marine Corps (Ret.) and president of 

Phoenix, Arizona-based Fortitude Consulting. “They are centered 

on how they look to their peers or higher-ups. Thus, they have little 

concern for how they are viewed by their staff and, in many cases, 

by their customers.”

Leaders invariably put people fi rst. They spend time fi guring out 

ways to recognize, reward and motivate their staff. “Being a leader 

means really understanding every single person you work with, from 

your suppliers to your customers, but especially those on your team,” 

says Salo. “Person A might respond very differently than person B, and 

you have to fi gure out how best to communicate with each of them.” 

How well do you know the individuals who report to you? Ahalya 

Kethees, founder of San Francisco-based leadership and career 

coaching company Oli Leadership International, suggests asking 

yourself the following questions about each staff member: What’s 

most important to her? What does she value? What motivates her? 

What does she worry about? “If you can answer these questions 

with clarity and certainty,” Kethees says, “then you can start to 

inspire and engage your team in a way that’s meaningful to them.”

“A leader has 
a clear vision 
of where the 
company is 
going and 

makes sure 
everyone 

understands it 
as well. She puts 

value on every 
employee’s 

work, in every 
department.”

BOSSBOSS
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SALON SCENARIO #2
For the past two weeks, a salon staff member has been turning 

in a subpar performance, frequently running late, not focusing 

on her customers’ needs and displaying a lackluster attitude.

Boss approach: After saying nothing for two weeks, hoping 

the tech will pull herself together, she fi nally can’t take it anymore. She 

sits the employee down and runs down the list of things she’s doing 

wrong, explains that her behavior is affecting sales and the reputation of 

the salon, and instructs her to correct the situation immediately.

Leader approach: Knowing it’s unlike this employee to 

behave this way, waits only three days before sitting down with the tech 

to talk about what’s going on. Aware that this tech is a single mother 

of two young children and also lives an hour away from the salon, she 

gives her an opportunity to explain her situation so they can problem-

solve together.

3CHOOSE “JOURNEY” OVER “RESULTS.” Leaders 

make a conscious choice to optimize the experience of work-

ing together as a team with a common goal. This is in contrast 

to a boss who might focus solely on quantifi able factors, such as 

the exact number of services performed or retail dollars earned. 

Certainly these things are important, but over-emphasizing them 

detracts from everyone’s day-to-day experience. “If you show 

joy and happiness about small improvements, your team will 

learn how to enjoy the process, as opposed to shooting for that 

one result,” says Salo. “Ask your team, ‘How can we be a little 

better than we already are?’ And then, when they accomplish it, 

celebrate.”

The trick, Arnold says, is to balance this approach with a fi rm 

eye toward the longer view. “Short-term wins are important and 

should be measured, rewarded and celebrated, but then placed in 

context,” she warns. “Sometimes the short wins can make a team 

complacent if they aren’t in context with the real mission and long-

term vision of the company.”

SALON SCENARIO #3 
A nail salon does a brisk business in basic manis and pedis, 

but few clients are opting for the higher-ticket, deluxe ver-

sions of these services. The owner sets a salon-wide goal 

to increase the average service ticket by at least 10 percent 

over three months, offering a bonus to any tech who ac-

complishes it. After three months, none of the techs have 

achieved the goal, although the salon’s average ticket has 

increased by 5 percent.

Boss approach: When the three months are over, tells the staff 

it was a nice effort but they didn’t make it, so they’re going to try it again. 

No one receives a bonus.

Leader approach: Provides encouraging progress reports 

to staff every few weeks. At the end of the three months, announces the 

achieved 5 percent increase, thanks the team for their hard work and 

divides the planned bonus amount among them. Asks whether they’d like 

to try it again.

4DEMONSTRATE A “WE” MENTALITY. If you’ve ever 

worked for someone who only used the word “we” when 

there was work to be done, then switched to “I” after that work 

was complete, you most certainly had a boss. “Most bosses 

will easily take credit for their teams’ work, which can quickly 

turn employees bitter,” says Salo. Leaders, on the other hand, 

save the personal pronoun for their diaries. “Use ‘we’ as often 

as possible when speaking in front of your team and others,” 

advises Salo. “This is the fi rst step to getting everyone into the 

‘us’ mentality. Plus, [employees] feel that you truly value them as 

a collective team.”

Developing a team attitude goes beyond using the word, of 

course. Shepherd learned the lesson of equal treatment early in 

life. “My mom opened a coffee shop in Silicon Valley in the 1970s 

and managed to create a family environment where the busboy 

was an important as the chef,” she says. Today, Shepherd, who 

runs a $10 million company with 112 employees, is clear on her 

leadership philosophy: “Great generals know to relinquish to their 

army, to encourage them to be dutiful yet think on their own. As 

a leader, my job is to give people the ability to be awesome if they 

are awesome.”

SALON SCENARIO #4
A highly publicized women’s sporting event is in town and, due to 

its high profi le and great reputation, your salon has been chosen 

to provide pedicures for the athletes. A local television station 

plans to provide live coverage.

Boss approach: Schedules her most photogenic nail techs to 

be on duty that day, and gives an interview herself about how she grew 

her business. The next day, instructs a tech-savvy staff member who 

didn’t work the event to post the segment on the salon’s website and 

social media pages.

LEADERLEADER
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Leader approach: Schedules as many staffers as possible for that day and brings 

in someone to do everyone’s makeup. Makes sure that her interview with the reporter gives 

credit to the great staff. Hosts a short “screening party” for the staff to view the segment and 

share a champagne toast for the big accomplishment.

5LEAD BY EXAMPLE. Actions speak louder than words, especially when 

employees are watching. “As a leader, you must model the behaviors you wish 

to cultivate in your company,” says Arnold. “That includes being ready for action 

every day, starting and ending appointments on time, approaching ‘problems’ as 

opportunities and more. Believe me, these behaviors are contagious.”

This is in sharp contrast to the “do as I say, not as I do” boss, who frequently 

bends the rules while chastising others not to do the same. Any employer trying to 

maintain higher work standards for her staff than for herself is not going to garner 

respect and loyalty, much less a stellar performance. “If you’re in the action, working 

right by your team’s side and doing what needs to get done, then you’re laying the 

foundation for a culture of doing, not telling,” says Salo. “This is a huge motivating 

factor for any team member.”

SALON SCENARIO #5
The Fourth of July is going to fall on a Monday, and salon clients are clamoring for 

appointments on the third. However, none of the salon’s techs wants to spend that 

whole Sunday working.

Boss approach: Schedules the employees with the least seniority to work full shifts. 

Does not come into the salon due to her own holiday plans.

Leader approach: Asks employees to pitch in by working half-shifts and does the 

same. If fi nancially feasible, closes the salon early to allow staff to enjoy the holiday.

Everything runs better when there are true, dedicated leaders in charge. “The big 

question is, how can you create an environment for your team that enables them to 

really enjoy the journey and not just focus on the results?” says Salo. “I believe it all 

starts with infusing a sense of curiosity in the workplace and placing the importance 

on getting a little bit better every day.”

Linda Kossoff is a freelance writer based in Los Angeles. 

LEADERLEADER
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You survived the holidays and now it’s time to focus 

on the coming year. Not sure where or how to start? 

Here, we feature tasks that every tech can do to 

keep the salon in shape, business in order and retail 

and promotions on track.
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2017 
Use the post-holiday downtime 
to clean up, clean out and reset.

  
Deep clean salon walls, floors, 

windows, furniture and equipment.

 
Set up a new filing system and com-

mit to staying organized all year.

 
Implement service pricing changes 

(if not done recently).

 
Put lingering inventory on clearance.

 
Develop an annual promotions 

calendar so you can market events 

six to eight weeks in advance.

 
Remind your football fanatic clients 

that the Superbowl is just around the 

corner (February 5), and upsell themed nail 

art to support their favorite team.

Client are in full-on summer 
mode, so they may be more lax 
about coming into the salon. 
Dig into your to-do list with any 
downtime.  

   
Do you have an autoclave? In addition 

to monthly spore testing, complete the 

annual preventative maintenance.

 
Do a mid-year check of files; ensure 

everything is up-to-date and organized.

 
Fall collection previews are out for 

pros. Place your orders, plus give 

clients a sneak peek of fall trends by sharing 

marketing material you receive.

JANUARY

JULY

Keep the momentum going—
both online and off.

   
Toss expired products, clean out  

cabinets and purge and/or replace 

unusable towels. Make a record of inventory 

so you can track usage patterns throughout 

the year.

 
Review your online presence. Google 

yourself and your salon, and address 

any negative feedback.

 
Spring collections are sprouting up. 

Order spring products and retail items.

 
Create a sign advertising gift cards 

for Valentine’s Day (February 14) and 

set it outside of the salon so passersby get 

the hint.

With clients taking advantage of 
the last days of summer to leave 
town, use your free time to orga-
nize products and update client 
info. Plus, preview fall shades and 
start thinking back-to-school. 

   
It’s been six months since you 

cleaned out your products. Do a quick 

refresh and take another inventory.

    
Ask regular clients to review and 

update their information on file.

 
In addition to the new Halloween   

polish sets available to pros this 

month, think outside the box and order a 

few novel nail art kits that will complement 

popular costumes.

 
Run a back-to-school promotion for 

both retail and services.

FEBRUARY

AUGUST

Spring is here (March 20) and tax 
time is right around the corner. 
Use every holiday as a money-
making opportunity!

   
Clean your HVAC system and replace 

the filter.

 
Don’t wait until the last minute; 

prepare your taxes by the end of the 

month!

 
Daylight Savings begins on March 12. 

Turn clocks forward and remind 

clients of the time change when booking 

their next appointment.

 
Most clients don’t have green nail 

polish at home; offer fast, affordable, 

green polish changes for St. Patrick’s Day 

(March 17).

Fall has only just arrived, but it’s 
never too early to plan for the 
holidays.

   
Tend to your outside entrance 

again: trim bushes, clear weeds and 

remove leaves.

 
Finalize holiday work schedules and 

inform clients of special holiday 

hours/days you’ll be out.

 
Add the new fall colors and products 

into your service rotation and to 

retail shelves. 

  
Produce a selection of holiday nail art 

and start displaying it at your station.

MARCH

SEPTEMBER

KEY Maintenance/Salon Promotions/RetailBusiness



J A N U A R Y  2 0 1 7   N A I L P R O . C O M   101

It’s almost time to get outside 
again! April Fool’s Day (April 1) 
and Earth Day (April 22) can help 
techs and clients take the sting 
out of taxes.

   
If the salon has an outside entrance, 

trim shrubs, plant flowers and make 

any needed outdoor repairs.

 
File your taxes (April 17) if you haven’t 

already!

 
Summer shades are available to pros. 

Order early so you can retail products 

to clients before they can get similar items 

in drugstores.

 
Offer clients an Earth Day retail      

discount for every bottle of used polish 

they return to the salon for proper disposal.

Halloween (October 31) is the 
new unofficial start of the holiday 
season. Get spooky, then get 
ready for the madness to come!

   
As soon as the month starts, decorate 

the salon (and your nails) with ghostly 

decorations.

 
Encourage clients to start booking 

holiday appointments early so they’re 

sure to get in for parties and events.

 
Winter/holiday collections are ship-

ping to trade. Order holiday retail 

and supplies.

 
Prepare formal print and online 

holiday advertising and schedule it to 

run before Black Friday (November 24).

APRIL

OCTOBER

There’s a lot to celebrate this 
month. Run a unique promotion 
and get ready for summer.

   
Ensure all pedicure equipment is in 

working order for the summer rush.

 
Schedule a continuing education/

summer vacation and inform clients 

of the dates.

     
Remind clients to bring their moms 

with them on May 14 for some 

Mother’s Day pampering.

 
Start retailing summer lines; clients 

are ready for bright and fun colors. 

 
Offer gift cards for high school 

and college graduation parties, which 

start later this month and continue through 

early June.

Holidays are in full swing. Make 
sure you’re ready! 

   
Immediately take down Halloween 

decor and deck the halls for the 

holidays.

 
Review year-end books for activities to 

complete before January (e.g., dona-

tions, large supply order, etc.) to improve 

your tax position.

 
Daylight Savings ends on November 

5. Turn clocks back and remind clients 

of the time change.

 
Display winter/holiday collections and 

gift sets for retail.

 
Order/prepare client appreciation 

gifts to distribute during December 

appointments.

MAY

NOVEMBER

You’re halfway through the year. 
Do a little de-cluttering and 
make sure your fellow techs 
know you care.

   
Combine duplicates and remove 

used/unusable polish from your client 

selection.

 
Keep morale high. Host an employee/

coworker appreciation lunch.

 
Make clients’ first summer pedis 

memorable. Upsell a special pedicure 

service complete with extra massage time 

and a fruity cocktail or drink.

The holidays make for a busy 
month. When the craziness     
subsides, reflect on 2017 and  
prepare for 2018.

   
Remove holiday decor the week 

between Christmas (December 25) and 

New Year’s Eve (December 31).

 
Review cost-per-service numbers and 

adjust service pricing (if necessary). 

Tell clients the changes will be effective after 

the first of the year.

 
Reflect on what you accomplished this 

year and set ambitious, but realistic, 

professional goals for you and the salon next 

year.

 
There’s no time to rest; Valentine’s 

Day is just around the corner! Restock 

gift cards/certificates. 

JUNE

DECEMBER

Leslie Henry is a business development executive, licensed nail technician and the blogger behind workplaypolish.com.
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B y  K a t i e  O ’ R e i l l y

FUTURE 
PERFECT

HOW DO YOU WANT TO SPEND YOUR GOLDEN 
YEARS? Playing bocce on the beach? Taking advantage of 

senior citizen discounts at matinees? Or fi nally starting that novel 

you’ve thought about for years? While any scenario is totally pos-

sible, long-term fi nancial success comes not only from earning 

power, but also from good planning—which includes putting a 

portion of each year’s earnings aside to fi nance retirement. “We live 

in a microwave society, where people crave instant gratifi cation, as 

opposed to sacrifi ces that will lead to a good lifestyle during retire-

ment,” says Jason Murray, director of expansion at World Financial 

Group in Hackensack, New Jersey. That said, we know it’s over-

whelming to think about retirement, particularly if you, like most 

techs, fall within the 25 to 55 age range and work at a salon that 

doesn’t offer benefi t packages or standard 401k plans. “Especially 

if you’re a booth renter,” says Mariella Foley, fi nancial advisor with 

Westfi eld, New Jersey’s Round Table Wealth Management, “it’s 

solely your responsibility to take charge of your future.” Read on to 

learn how, why and what to save.

What you need to know about 

saving for retirement.
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SAVING 101
Say you make $34,000 a year. To main-

tain that lifestyle into retirement, you’ll 

need about $185,000 in savings by the 

time you retire at age 65. Even if you 

want to work until 70, you’ll 

still need almost $160,000. 

While many techs tend 

to think of 

retirement as 

something 

they’ll start 

thinking 

about as soon as 

the kids go to col-

lege or when they 

hit their 40s, these 

are goals that 

you’ll want to start 

working toward 

ASAP. “Nail techs 

should start sav-

ing right away to 

take full advantage 

of the time value of 

money,” says Murray. “True wealth is 

created when interest compounds over 

a long period of time, and a 25- to 40-

year time horizon is ideal.” Find a plan 

that maximizes interest, which essen-

tially means that if you don’t fi nd a good 

retirement plan, you’re throwing money 

away. “The earlier you begin to save,” 

echoes Foley, “the better your chances 

will be of reaching your long-term fi nan-

cial goals.” 

Already mid-career? Fear not. Foley 

says that while getting into the habit of 

consistently saving early in your career 

may be the easi-

est way to reach 

your goals, it’s 

not the only way. 

“If you have less 

time to reach that 

goal, you’ll just 

have to increase 

the amount that 

you’re saving in 

order to catch up,” 

she says. “As we 

progress through 

different stages 

of life—marriage, 

children, saving for 

a home—it can become complicated to 

save on your own, so commit to a plan 

as soon as possible.”

MAKE IT 
HAPPEN

Acknowledging the need to save is the 

fi rst step. Next, you’ll need to devise a 

comprehensive plan. “The best way to 

start is by taking inventory of your cur-

rent assets and liabilities to determine 

your net worth,” says Murray. “Next, 

evaluate your current retirement savings. 

Then, it’s time to work with a fi nancial 

professional to determine your precise 

retirement number and implement a plan 

of action to meet that goal.”

Many individuals tend not to seek 

fi nancial advisors (who typically require 

payment of 1 percent to 2 percent of 

your investment products annually) 

because they assume they’re not mak-

ing signifi cant enough money. “Everyone 

can benefi t from one,” asserts Murray. 

“It’s not so important in terms of what 

you have now; it’s more important to 

implement a plan to get you where you 

want to go.” Foley adds that a certifi ed 

fi nancial planner is trained to consider 

all aspects of a person’s fi nancial picture 

As a general guideline, you should 
consider saving 20 percent of your 

take-home (after taxes) salary .
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SAVE RIGHT
Before you start saving for retirement, it’s important to set aside a cushion of cash to cover three 
to six months’ worth of full living expenses that you never, ever touch, aka, an emergency fund. “It 
prevents you from having to use your credit cards and go into debt should an emergency arise,” 
says Jason Murray, director of expansion at World Financial Group. Financial advisor Mariella 
Foley echoes that sentiment: “Not having an emergency fund can derail your savings and retire-
ment plan. As an entrepreneur, unplanned, major expenses are things that can impact you at any 
time. By creating that cushion, you reduce the likelihood of using retirement funds as a makeshift 
emergency fund.” Be forwarned, “Tapping into a retirement account early comes with a number of 
risks and hefty costs, too,” says Foley.
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when providing advice. “This 

includes everything from invest-

ments, income taxes, insur-

ance needs and more,” she 

explains. “They’re there as a 

guardian of your fi nancial future 

and can provide deep insight 

into a variety of complicated 

issues that may arise.”

Take it from Chrisondra 

Davis, longtime nail tech and 

owner of Buff Nail Salon in 

Charlotte, North Carolina. 

“Absolutely get an advisor!” 

she says. “Mine helped me 

determine how much I need 

to live off, how much will help 

me retire comfortably and 

how much to automatically transfer to 

my retirement and savings accounts 

in order to stay on budget and meet 

those goals.”

Foley says that as a general guide-

line, you should consider saving 20 

percent of your take-home (after taxes) 

salary. “This provides you with a sound 

routine to follow for years to come,” 

she explains. “If you’re unable to save 

that much, then try to get as close 

as you can and increase that number 

whenever you receive additional com-

pensation, like commissions, a bonus, 

or a raise, until you reach that annual 

20 percent savings rate.”

The younger you are, the 

more leeway you have to be 

risky with your investments. 

“If you’re under 25, it’s OK to 

invest 10 to 15 percent of your 

profi ts,” Foley says. “Between 

25 and 35, try to shoot for 20 

percent, and if you’re 35 or 

older, I would say put as much 

as you can into retirement,” 

she says, adding, “I’m 49 and I 

set aside 30 percent.” 

Don’t have time or access 

to a fi nancial advisor? In 

that case, Murray suggests 

robo-advisor accounts, like 

Wealthfront.com or Better 

ment.com. “You can begin to save and 

invest with a limited amount, which will 

enable you to one day begin the retire-

ment savings and investment process,” 

he says. Here’s how they work: Based 

on a few simple online multiple-choice or 

fi ll-in-the-blank questions about your risk P
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CHOCOLATE SPA PEDICURE
Program Includes:
1 – 64 oz Gal. Chocolate Mineral Bath
1 – 2 kg. Chocolate Mousse Wrap
1 – 64 oz. Chocolate Butter Cream
1 – 80 oz. Chocolate Scrub

For Retail:
3 – 8 oz. Chocolate Butter Cream
3 – 10 oz. Chocolate Scrub

CHOCOLATE 
SPA PEDICURE
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tolerance and time horizon, a technology program applies modern 

investing theories, then generates investment advice and helps you 

manage that portfolio. 

COMMON
ROADBLOCKS

The biggest impediment to retirement savings is thinking that you’re 

too young to begin saving for retirement. “Future fi nances are not at 

the top of most people’s minds when they’re spending money on 

travel, restaurants and entertainment, but years later, they realize that 

they should have begun saving with their fi rst job,” Foley says. “If you 

fall into the ‘procrastinator’ category, a fi nancial advisor can assist 

you in identifying options to help get you back on track.”

Saving on a limited income, of course, can be frustrating. An 

aggressive retirement plan means that you have to worry about 

daily living expenses on a limited account. Davis understands that 

it takes a tremendous amount of networking, relationship-building 

and outstanding performance to get started as a nail tech—and that 

even if you are stellar at all of the above, it’ll likely take three years to 

create a solid client base. “Even then, good supplies are expensive 

and you’ll want to keep investing in more education,” she adds. “Talk 

to a fi nancial planner about how much you should be saving, every 

step of the way. You can start small.” Putting a concerted effort into 

developing and following budgets will help you make more informed 

decisions, and will keep you accountable.” (Need some help getting 

into the budgeting frame of mind? Try the You Need a Budget app!)

Another force that keeps many Americans from saving for retire-

ment? Debt. “Many delay investing until their debts are completely 

paid off,” says Foley. “When making a budget, be sure to include 

paying down debt as a signifi cant part of the equation, but keep in 

mind, not all debt is bad.” Some debt should be paid as quickly as 

possible (like high-interest credit cards) and some (say, mortgages) 

may be benefi cial in the long run.

How about when you throw endeavors like saving for your kids’ 

college educations into the mix? When planning for college, there’s 

always the potential for fi nancial aid, grants, scholarships and, of 

course, student loans. “When it comes to retirement, saving and 

investing your money is the primary way to fund, but with college 

you have options—meaning it’s possible for almost anyone to reach 

goals on both these fronts,” says Foley. For example, it’s important 

to take advantage of college saving strategies that will take your 

taxable income down. “Opening a 529 or similar college savings plan 

and having family members, such as grandparents, actively contrib-

ute in the form of gifts for holidays and birthdays, is a great way to 

help boost savings,” she says.

Starting early with college savings will provide you with the 

best chances of meeting those targets—and the same goes for 

any good retirement plan. While you’re watching that fund creep 

upward, stay motivated by thinking about how you’ll spend those 

hard-earned savings! 

Katie O’Reilly is a Berkeley, California-based writer and editor.



108  N A I L P R O   J A N U A R Y  2 0 1 7

Oil Spill
Get the scoop on oils, from benefits to the best ways to incorporate 

them into services. Plus, our favorite product picks for the salon.
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B y  J i l l i a n  G o r d o n  •  P h o t o g a p h y  B y  C o r y  S o r e n s e n

O
ils are all the rage. Once considered a no-no 
in skincare, oils are now hailed for their ability 
to deliver a major hydration boost—especially 
when it comes to nails. “As we age and [our 
skin is] exposed to the elements, not only 

does the skin on the hands become dry, but nails become dry 
and brittle as well,” says Jeannette Graf, M.D., a New York-
based board certifi ed, clinical and research dermatologist. 

Oils provide deep, emollient-rich moisture for dry skin 
and nails, as well as a bevy of antiaging and skin-protecting 
benefi ts. Plus, they are especially soothing when incorporated 
into nail services. “Of all the areas on the body, our hands and 
feet take a beating simply because we walk and use our hands 
constantly,” says Graf, who adds that her favorite beauty oils 
include olive and coconut. “Both have highly moisturizing 
properties, penetrate well and are tolerated by most everyone,” 
she says. “Olive oil contains a rich supply of lipids for moistur-
izing and coconut oil has lauric acid for optimum emollience.” 
For extra hydration, Kristina Saindon, CND education ambas-
sador, likes the carrier properties of jojoba seed oil. “A carrier oil 

increases the penetration of other oils for excellent condition-
ing,” she says. Saindon also recommends products contain-
ing vitamin E oil, noting that this common beauty ingredient 
moisturizes and helps minimize the signs of aging.

It’s easy to incorporate oils into traditional salon services, 
and you can easily upgrade a service to spa quality by incor-
porating an oil massage. Opt for one that has an invigorating 
or relaxing scent, depending on the client’s preference, to add 
to the experience. “Essential oils of eucalyptus, rose, lavender, 
geranium and citrus are stimulating and soothing for feet,” says 
Graf. Saindon agrees, noting, “Using oil also helps to lubricate 
the skin when massaging clients’ hands and feet.” 

In addition to using oils in services, select oils are a fi t for 
the retail area, too. Educate clients on the benefi ts of applying 
cuticle oils daily—and then point them to your favorite to take 
home. Getting clients in the habit of applying oil on a regular 
basis will keep the skin and nails hydrated and extend the life 
of your services. 

Jillian Gordon is a writer, editor and self-confessed beauty junkie living in Los Angeles.
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Slick Services
Add oomph with oils that 

soften, hydrate and heal. 

When applied to the nail 
plate, ibd Lavender     

Cuticle Oil promotes 
healthy nail growth. 
800.635.8966,

ibdbeauty.com 

The mix of natural oils in 
Nordic Care Night-time 

Foot Oil soothes tired, dry 
skin, while fruit extracts 
treat cracked heels. 
877.588.3700, 

nordiccare.com 

Formulated with jojoba oils, 
SpaRitual Instinctual 

Body Oil nourishes the 
skin and can be used as 
a stand-alone moisturizer 
or mixed with body lotion. 
818.988.2228, 

sparitual.com 

Artistic Nail Design 

Revive Nail & Cuticle 

Oil contains mineral oil 
to increase nail fl exibility. 
714.773.9785, 

artisticnaildesign.com

NSI Nurture Oil uses 
a blend of fi ve different 
emollients, including grape 
seed oil, to aid in skin cell 
renewal. 800.354.6741, 

nsinails.com

FantaSea Fragrance 

Oil can be used for 
aromatherapy in the salon 
and comes in three scents, 
lavender, lemon and ocean. 
800.645.5118, 

burmax.com 

Made with sweet almond 
and saffl ower seed 
oils, Entity Cuticle Oil 
moisturizes dry skin and 
cuticles. 714.773.9758, 

entitybeauty.com

Orly Argan Oil Cuticle 

Drops contains argan and 
jojoba oil, and vitamin E to 
condition the cuticle area. 
818.994.1001, 

orlybeauty.com
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INM Premium Oil uses 
saffl ower seed and cottonseed 
oils to hydrate dry cuticles. 
800.541.9838, inmnails.com

Famous Names Dadi’ 

Oil contains vitamin E 
and penetrates quickly, 
leaving no greasy residue 
behind. 877.235.1141, 

famousnamesproducts.com 

CND SolarOil uses jojoba oil 
and vitamin E to hydrate the 
cuticle area and strengthen 
the nail plate. 800.833.6245, 

cnd.com

OPI Avoplex is formulated 
with an avocado lipid complex 
to help repair and moisturize 
dry cuticles. 800.341.9999, 

opi.com

Formulated to soften hard, dry 
cuticles, Barielle Intensive 

Nail Renewal Oil is free of 
formaldehyde and toluene. 
845.398.3340, barielle.com

Available in three different 
scents, Milk & Honey, Pome-
granate & Fig, and Sea Kelp 
& Tea Tree, Cuccio Naturalé 

Cuticle Revitalizing Oil uses 
sunfl ower seed oil to moistur-
ize dry skin. 800.762.6245, 

cuccio.com
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Essie Apricot Cuticle Oil absorbs quickly and 
features the softening properties of apricot 
kernel oil. 866.313.7845, essie.com

China Glaze Orange Cuticle Oil contains 
vitamins A, C and E to nourish the cuticle and 
the nail. 800.635.8966, chinaglaze.com

The avocado oil in Dazzle Dry Nail & Cuticle 

Oil hydrates while jasmine and lavender oils 
add a calming scent. 866.398.9357, 

dazzledry.com

Young Nails Rose Oil repairs damaged 
cuticles and helps prevent nails from breaking 
and splitting. 714.992.1400, youngnails.com

The keratin-enriched formula of Nail Tek Nail 

Nutritionist is designed to strengthen weak 
nails by providing much-needed moisture. 
888.556.8466, nailtek.com

Nail Magic Thai Essence Hand & Cuticle 

Oil uses lavender and lemongrass oils to 
repair damaged cuticles and add moisture. 
800.547.1843, nailmagicpro.com

The subtle scent of Mia Secret Jasmine 

Essential Oil Massage helps clients relax, 
while avocado oil softens skin. 626.581.4444, 

miasecretnails.com



Xtreme Nail Moroccan 

Argan Cuticle Oil hydrates 
skin and acts as an antioxidant. 
877.764.4447, 

americanails.com

The tea tree oil in 

Backscratchers Nail 

Radiance hydrates the nail 
plate and leaves a fresh 
scent. 800.832.5577, 

backscratchers.com 

The blend of grape seed, kukui 
nut and sesame oils in Gelish 

Nourish moisturizes cuticles. 
714.773.9758, gelish.com

Jessica Cosmetics 

Phenomen Oil contains 
jojoba, almond and rice 
oils to hydrate cuticles and 
even elbows and heels. 
800.582.4000, 

jessicacosmetics.com

Morgan Taylor 

Remedy encourages the skin 
to maintain moisture with a 
blend of vitamins and 
minerals. 714.773.9758, 

morgantaylorlacquer.com

Made with pineapple oil, 
Christrio Cuticle Oil is ideal 
for cuticles and other dry areas 
that need a moisture boost. 
800.574.4252, christrio.com
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SOME TRENDS COME AND 
GO, BUT SPARKLE NEVER 
FAILS TO WOW. This year, rev up 
your repertoire with metallic powders and 
polishes. Here, four chrome-inspired looks 
that are sure to cause whiplash, plus top 
product picks to create your own high-
octane nail art. 
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METAL
to thePedal

B y  D a n a  L o t h
P h o t o g r a p h y  b y  C o r y  S o r e n s e n
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Lip Service
ARTIST: YOKO BADI

STEP 1 Prep the nail, then apply gel base coat and cure. Apply one coat of black gel polish and cure. Next, apply a thin layer of no-wipe gel top coat and cure.
STEP 2 Mix red chrome powder and purple chrome powder together with a fl at brush. Use a sponge applicator or silicon brush to apply the mixture down 

the center of the nail. Then, apply purple chrome pigment to the left side 
of the nail and red chrome pigment to the right side, blending along the 
midline. Apply gel top coat and cure.
STEP 3 Use a detail brush to paint open lips in the center of the nail 
with black gel. Paint lines from the bottom lip to create drip lines. Cure. 
Apply no-wipe gel top coat to the design and cure.
STEP 4 Apply silver chrome powder over the lips using a silicon brush. 
Wipe away the excess powder around the lips. Paint teeth with white gel 
polish. Cure. Apply gel top coat to seal the entire nail and cure.
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1 2 3 4

Silver Bullet
ARTIST:  PATTIE YANKEE

STEP 1 Prep the nail, then apply gel base 
coat and cure. Apply two coats of silver 
metallic gel polish, curing after each.
STEP 2 Randomly press silver transfer foil 
over the nail. (The tacky layer will adhere the 
foil to the nail.) Then, apply gel top coat and 
cure. Remove the tacky layer.
STEP 3 Apply black striping tape on a diagnoal at the base. Add a second piece of striping tape that extends to the tip.
STEP 4 Place three crystals in a line at the cuticle. Finish with gel top coat and cure.

1 2 3 4

Titanium Tread
ARTIST: TEANA GRIGO

STEP 1 Prep the nail, then apply gel base coat and cure. Apply 
two coats of a black gel polish, curing after each.
STEP 2 Use black sculpting gel to create three rows of raised 
ovals down the nail, fl ash curing after each, and then fully curing 
after fi nishing the design. Next, apply gel top coat, cure and wipe.
STEP 3 Apply gel base coat to the raised ovals only and cure. 
Press silver transfer foil to the raised pattern. Finally, seal the design 
with gel top coat and cure.

1 3

1

2

3

Heart 
of Gold
ARTIST:
NATALIE MINERVA

STEP 1 Prep the nail, then apply gel 
base coat and cure. Apply one coat of 
liquid chrome. Next, apply a thin layer 
of no-wipe top coat and cure.
STEP 2 Create a diamond pattern 
with gold striping tape. Begin by 
applying one strip down the center of 
the nail, then a second across the nail. 
Next, apply two more strips at the base 
of the nail, crisscrossing the vertical 
strip. Repeat at the tip of the nail. 
STEP 3 Apply one coat of gel top 
coat, encapsulating the striping tape. 
Place a gold heart charm in the center 
of the design, and cure. Apply another 
layer of gel top coat over the charm 
and cure.

2



1 ENVOGUE
Chrome Powder  

888.659.5559 • envoguenails.com

2 EZFLOW
Chrome Effect  

800.635.8966 • ezfl ow.com

3 LECHAT
Mirano  

800.553.2428 • lechatnails.com 

4 MIA SECRET
Chrome Mirror Nail Powder  

626.581.4444 • miasecretnails.com 

5 GEL II
Chrome Mirror Powder  

316.425.2500 • geltwo.com

6 WILDFLOWERS
Chrome Pigment Powder  

239.677.0578  

wildfl owers-academy.myshopify.com

7 SHEBA NAILS
Magic Mirror Powder  

313.291.8010 • shebanails.com

8 MINI MANI MOO
Magic Mirror Chrome 

210.878.6173 • minimanimoo.com

9 YOUNG NAILS
Chrome Obsession  

714.992.1400 • youngnails.com
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1 GELISH
Chain Reaction

714.773.9758 • gelish.com

2 ARTISTIC NAIL DESIGN
Colour Gloss Trouble

714.773.9785 • artisticnaildesign.com

3 COLOR CLUB
What’s Your Sign?

800.221.8080 • colorclub.com

4 BARIELLE
Iced Cinnamon

845.398.3340 • barielle.com

5 ESSIE
Getting Groovy

866.313.7845 • essie.com

6 CUCCIO COLOUR
Hong Kong Harbor

800.762.6245 • cuccio.com

7 ENTITY
Color Couture Stay on Trend

800.473.6062 • entitybeauty.com
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1 LCN
Copacabana Gold

860.761.3300 • lcnprofessional.com

2 MORGAN TAYLOR
No Way Rosé

714.773.9758  

morgantaylorlacquer.com

3 OPI
Five-and-Ten

818.759.2400 • opi.com

4 ORLY
Luxe

818.994.1001 • orlybeauty.com

5 SPARITUAL 
Gold Valued

818.988.2228 • sparitual.com

6 ZOYA
Troy

800.659.6909 • zoya.com 

1

6

2

4

3

5
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NAIL CLINIC BY LINDA KOSSOFF

The most popular screening tool for cervical 

cancer is the Pap smear, named for Geor-

gios Papanikolaou, the Greek pathologist 

who developed the test in the 1940s. Dur-

ing the procedure, a doctor uses a specu-

lum to open the patient’s vaginal canal, then 

collects a sample of cells from the cervix. 

The cells are examined under a microscope 

to look for changes that might indicate a 

problem. The test, while not perfect, is ca-

pable of detecting the vast majority of cervi-

cal cancer cells and pre-cancer cells before 

they become invasive and life-threatening.

Why then, were there about 13,000 

new cases of invasive cervical cancer 

diagnosed in the U.S. in 2016? One reason 

is that many women don’t get regular Pap 

smears. You may feel just fi ne, but without 

a pap smear, you won’t know if you have a 

potentially life-threatening disease. “Women 

with early cervical cancers and pre-cancers 

usually have no symptoms,” says Debbie 

Saslow, Ph.D., senior director, HPV Related 

and Women’s Cancers at the American 

Cancer Society (ACS). “Symptoms often do 

not begin until the cancer becomes invasive 

and grows into nearby tissue.” 

At that point, continues Saslow, women 

might experience abnormal vaginal bleed-

ing (after intercourse, post-menopause, 

between periods and any bleeding that’s 

longer or heavier than usual) and/or unusual 

vaginal discharge that may contain blood 

and/or pain during intercourse. (It should be 

noted, Saslow adds, that these signs and 

symptoms can also be caused by condi-

tions other than cervical cancer.)

Test Results, 
Explained

Let’s consider the case of Julia, a busy nail 

tech and mother of two. While Julia knows 

that she’s supposed to go regularly to the 

ob/gyn, between work, her kids and other 

appointments, it always seemed to fall to 

the bottom of her to-do list. So when the 

s women, we hear a lot about the risks of breast cancer, the most commonly diagnosed cancer in women. But 

when it comes to cancer prevention, it’s important to keep tabs on another part of the female anatomy: the cervix, 

the lower, narrow part of the uterus that connects to the vagina. According to the National Cervical Cancer 

Coalition (NCCC), cervical cancer is the second most common type of cancer for women worldwide. The good news?  

Because cervical cancer develops over time, it’s also one of the most preventable types of cancer. The key, however, is to 

catch it early. Here, the lowdown on this health risk for women, from screening and prevention to diagnosis and treatment. 

Get the facts on cervical cancer, 

the second most common type of 

cancer for women.

Cancer 
Cheat Sheet

January is Cervical Health 
Awareness Month!

• An estimated one million-plus women 
worldwide are currently living with 
cervical cancer.
• Approximately 80% of cervical cancer 
cases and 85% of cervical cancer-related 
deaths occur in the developing world.
• When detected at an early stage, the 
fi ve-year survival rate for women with 
invasive cervical cancer is 92%.
• When cervical cancer has spread to 
surrounding tissues or organs and/or 
the regional lymph nodes, the fi ve-year 
survival rate is 57%.
Sources: American Cancer Society, cancer 

.org; Cancer.net; HPV Information Centre,  

hpvcentre.net; National Cervical Cancer 

Coalition, nccc-online.org; World Health 

Organization, who.int/en/. 

 Cervical Cancer 
Stats

Why Screenings 
Matter
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de Paris®

®With over 300 Professional Implements Hassle Free Ordering Direct from Antoine de Paris, Inc.
800-222-3243  805-688-0666
www.antoinedeparis.com

Trusted for Over 40 years
PROFESSIONAL | COBALT STAINLESS STEEL INOX FRANCE

PRECISION  MANICURE | PEDICURE
PROFESSIONAL | COBALT STAINLESS STEEL INOX FRANCE

|

#11gold#14#144

nc.

USE CODE: NAILPROFREE
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check-up reminder came in the mail, she 

almost tossed it. Then she decided to 

Google “guidelines for ob/gyn visits” 

instead. Looking over the listings from her 

Google search, Julia selected the most 

reliable websites: that of the ACS, NCCC, 

Centers for 

Disease Control and 

American College 

of Obstetricians and 

Gynecologists. All in-

dicated that women 

not considered “high 

risk” should get a 

Pap smear every 

three years from 

ages 21 to 29. 

Julia’s last Pap 

smear had been 

four years earlier, 

when she was 25. 

She sighed, picked 

up the phone and 

made an ob/gyn 

appointment for the 

following week.

Three days following her exam and 

screening, Julia received a call from her ob/

gyn’s nurse: Her test had come back as 

abnormal and with a low risk strain of HPV. 

She needed to come back for a second 

Pap smear. If that second test came back 

abnormal, she would need an additional 

diagnostic procedure. The nurse reas-

sured Julia that her results weren’t uncom-

mon—10 percent of all Pap smears come 

back with an abnormal result—and didn’t 

necessarily mean cancer, but the nail tech 

felt blindsided. Her heart pounding, Julia 

went back online, knowing she’d prob-

ably just scare herself, but needing to learn 

everything she could.

First, Julia looked up “HPV.” She’d seen 

TV commercials about a vaccine for teenag-

ers. (It’s recommended that adolescents get 

the HPV vaccine at age 11 to 12.) Was this 

the same HPV? Indeed it was. Julia learned 

that HPV is short for human papillomavirus, 

a group of more than 150 related viruses, 

each of which has been given a number 

to designate its type. Some HPV types are 

considered high-risk because they can 

cause abnormal cells to form on the cervix. 

The most dangerous of these are types 16 

and 18. But Julia had been told she had a 

low-risk strain, so that was good. She went 

on to read that HPV is extremely common—

so common, in fact, that, according to the P
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Cervical Cancer

Healthy
Cervix Carcinoma

Sign up to compete in the world’s most prestigious nail competitions!

NAILPRO NAIL COMPETITIONS ARE SPONSORED BY:

For more information, rules and registration visit nailprocompetitions.com or call 888.491.8265

Next Event: ISSE Long Beach — January 28-30, 2016
• NAILPRO Pasadena – April 30, 2017 

• Premiere Orlando – June 3-5, 2017 

• NAILPRO Cup Finale – IBS Las Vegas – June 24-26, 2017
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CDC, nearly all sexually active men and 

women get it at some point in their lives.

Unfortunately, Julia’s second Pap smear 

result was the same as the fi rst and she 

found herself back in her ob/gyn’s ex-

amination room to receive a colposcopy, a 

procedure using a magnifying device to help 

the doctor spot any unusual areas of cells, 

or dysplasia. If dysplasia was detected, the 

doctor would collect a tissue sample for 

lab testing, or biopsy. Moments into the 

colposcopy, the doctor noticed some mild 

cell abnormalities and collected a sample 

for testing. 

Fortunately, the doctor called Julia the 

next day to share the good news that she 

did not have cervical cancer. Her biopsy 

showed tissue infl ammation, and that was 

likely the cause of the abnormal test results. 

To be safe, however, she’d need another 

Pap smear in six months to ensure that all 

was well. 

Avoiding the Worst
Had Julia’s results been different, she might 

have had to undergo a Loop Electrosurgical 

Excision Procedure (LEEP), in which a thin 

wire loop that carries an electrical current 

is used to remove abnormal cells on the 

cervix. The LEEP alone might resolve the 

problem, but it would depend upon the 

type, amount and location of the cells. 

“Cervical cancer is similar to other can-

cers in that its ‘staging’ depends on the size 

of the tumor and whether it has spread,” 

says Saslow. “The most common type is 

squamous, and this is what is most often 

found by Pap tests. The next most common 

is ademocarcinoma, which Pap tests often 

miss, and is one of the reasons the ACS 

recommends HPV testing. For the earliest 

stages of cervical cancer, either surgery or 

radiation combined with chemo may be 

used. For later stages, radiation with chemo 

is usually the main treatment.”

Clearly, all women would do well to get 

regular screenings for cervical cancer. “Start 

screening at age 21 with the Pap test,” says 

Saslow. “At age 30, women should switch 

to HPV plus Pap every fi ve years until age 

65. This will prevent about 90 percent of 

cervical cancers as well as other cancers.”

Although Saslow emphasizes that 

all women are at risk, there are circum-

stances that render a woman at “high 

risk” for cervical cancer. These include 

women whose mothers took the now-

discontinued morning sickness drug DES 

during pregnancy, as well as women who 

are immunosuppressed (HIV-positive or 

have had an organ transplant); don’t get 

follow-up tests after abnormal test results; 

and don’t get screened regularly.

Last year, more than 4,000 women in 

the U.S. died from cervical cancer. Yet, 

with early detection, virtually all of those 

deaths could have been prevented. All 

women must make it their business to 

educate themselves, just as Julia did, on 

the facts of this potential killer. But don’t 

stop there; share this information with your 

mothers, daughters, sisters, coworkers, 

clients and friends. 

Linda Kossoff is a freelance writer based in Los Angeles.
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6  
Remove the tape and clean the edges 

with acetone. To fi nish, apply top coat.5
Press the stamper to the nail.
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4 
Immediately transfer the polish from the 

plate to the Clear Stamper.

3 
Paint Special Stamping Polish Silver 

onto the desired design on the Ms. Moo 

Professional Stamping Plate. Use the scraper 

to remove excess polish.

2 
Tape off the cuticle area of the nail 

diagonally. 
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1 
Prep the nail. Apply base coat and two 

coats of color. Let dry completely.

Mini Mani Moo
Ms. Moo Professional 

Stamping Plates

orders@minimanimoo.com 

minimanimoo.com

Mini Mani Moo Ms. Moo Professional Stamping 
Plates feature up to 30 different designs on each of the 

three new plates. Pair a plate with the Mini Mani Moo 

Jumbo Totally Clear Stamper for your next nail art client. 

BY DANA LOTH
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3 
Repeat steps 1 and 2, creating three 

more petals, each one overlapping at 

the base. 

2 
Continue to drag the brush through the 

center of the bead, simultaneously press-

ing outward to create a petal shape.

1 
Prep the nail. Sculpt an acrylic nail with 

EzFlow HD Acrylic. Then, dampen an 

acrylic brush with monomer and dip the brush 

into Infi nite White HD Acrylic. Gather a bead of 

acrylic at the tip of the brush, place it on the 

nail and pull it toward the free edge.

EzFlow 
HD Acrylic

800.621.9585 • ezfl ow.com

Sculpt strong, fl exible enhancements and create 

intricate designs with EzFlow HD Acrylics. 

Available in clear powder or a variety of pink and 

white hues. 

5 
Add a ribbon design around the fl ower. 

Apply a small bead of acrylic near the 

free edge and use the brush to create a 

swirling line. 

6 
To fi nish, create three more swirling lines 

around the fl ower design.4 
Add a small bead of acrylic to the center 

of the petals, pressing into the bead with 

the brush to create a fl ower. P
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Thank You for voting us
BEST Hand or Body Lotion

MADE WITH ORGANIC INGREDIENTS CERTIFIED BY ACTIVE ORGANICS

LAVENDER BLOSSOM  |   HAWAIIAN ORCHID  |   GREEN TEA & ACAI  |   CITRUS ORANGE  |   CUCUMBER SPLASH

Formulated to hydrate and moisturize the skin with pure oils and  
natural ingredients that leave skin feeling silky smooth throughout the day.

Find a distributor or buy online: www.pureorganics.us
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Step-by-Step

STEP 1 Prep and apply Duo Base and Top Coat.

STEP 2 Apply two coats of Polar Bear. 

STEP 3 Use a detail brush to paint a thick line of Why So Blew along 

the left side of the nail. Then, paint a thick line of Disco Ball next to it.

STEP 4 Paint a second line of Disco Ball along the right side of the 

nail. Then, paint a line of Casanova between the two stripes of Disco Ball.

STEP 5 Use a detail brush to drag the wet lines horizontally across 

the nail, switching from left to right to create a marbled design.

STEP 6 Continue creating the design to the free edge. To fi nish, apply 

Duo Base and Top Coat. 

IndieGirl
Professional Nail Lacquer

909.548.2787 • indiegirlbeauty.com

Boasting a 5-free, chip resistant formula, IndieGirl 
Professional Nail Lacquer comes in 140 different shades. 

Bonus: Each hue has a match in the Color Base Gel Polish 

and Maximum Strengthening Color Gel collections.

Polar Bear

Why So Blew

Disco Ball

Casanova
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Join our beauty network
nailtek.com  |  #nailtek  |  @NailTekExperts

Our Type 2 Nail System will strengthen and restore your 
nails, helping to prevent breakage and peeling.

Don’t Break Under Pressure.
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Paint
the Town

 Usher in the 
New Year with colors 
that make a lasting 

impression.

Orly

Epix Sunset Strip

818.994.1001 

orlybeauty.com

Zoya

Enchanted

800.659.6909 

zoya.com

Morgan Taylor 
Great Ice-Scape

714.773.9758

morgantaylorlacquer.com

OPI

Infi nite Shine 

Breakfast at Tiffany’s 

800.341.9999 

opi.com

NSI

New Year’s Bash

877.354.8130 

nsinails.com
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Essie 

Gel Couture 

Ballet Nudes

866.313.7845

essie.com

CND
Shellac Starstruck

800.833.6245

cnd.com

Madam Glam

Metallic Gel

help@madamglam.com 

madamglam.com

Artistic Nail Design

Holiday Nights

714.773.9758 

artisticnaildesign.com

EzFlow

TruGel Ice 

Empress

800.635.8966 

ezfl ow.com



Flowery

Glitter & Gel Polish 

Removal Kit

800.347.7456 

spilo.com

Cure 
Couture

Elevate your gel 
services with 

product essentials.
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Elevate y
service

product e

Gluvleez

844.879.2333

gluvleez.com

Christrio

Basic One 

Wiping Solution

800.574.4252 

christrio.com

Light Elegance

Sweet & Sour

800.275.5596 

lightelegance.com

Gel II

Steam Gel Remover

316.425.2500

geltwo.com

Entity

Studio Sculpting Brush

714.773.9758

entitybeauty.com

INM

Curiosity

800.541.9838 

inmnails.com





Finishing 
Touch

Embellish tips with 
trimmings and 

nifty tools.
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CinaPro

You’re So Glamorous

800.762.6245 

cinapro.com

Color Club

Nail Art Stripers

800.221.8080

colorclub.com

Sheba Nails

Nail Art Charms

313.291.8010 

shebanails.com

Caption

Art Screens

800.777.9170

youngnails.com

Mini Mani Moo

Mess No More!

210.878.6173 

minimanimoo.com

s with 
and

Kokoist

Gem Gel

844.783.0365 

kokoistusa.com

Swarovski

Crystal Pixie Comic Pop 

866.874.6748 

dreamtimecreations.com
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Treat Me 
Right

Spoil clients with picks 
made for pampering.
p

ma
Cuccio Naturalé

Butter Blend

800.762.6245 

cuccio.com

Barielle

Nail Strengthener 

Cream

845.398.3340 

barielle.com

Tula 

Hand & Nail 

Therapy

646.759.1156 

tula.com

Noel Asmar 

Pedicure Bowls

Copper Pedicure Bowl

800.772.1408 

pedicurebowls.com  

SpaRitual

HandPrint 

Hand Serum

818.988.2228 

sparitual.com

Antoine de Paris 

#144 Angled Cuticle Pusher

800.222.3243 • antoinedeparis.com 

Voesh

Pedi in a Box

516.935.2888 

voesh.com



P R O F E S S I O N A L  B E A U T Y  A S S O C I A T I O N  P R E S E N T S

JANUARY 28-30, 2017
LONG BEACH CONVENT ION CENTER

EXPERIENCE THE BIGGEST & BEST BEAUTY EXPO ON THE WEST COAST   # ISSELB

PROBEAUTY.ORG/ISSE
800.310.7554

YOUR  I SSE
 Today

Join the Professional Beauty Association
and Receive 50% off your ISSE Tickets!

probeauty.org/join



TEST YOURSELF

Cancer Cheat Sheet
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1Cervical cancer is one of the ________ 

types of cancer.

A. Rarest
B. Most preventable
C. Least dangerous
D. Most symptomatic

2 If you were in the early stages of cervical 

cancer, you would defi nitely know it. 

A. True
B. False

3 HPV is extremely common among 

sexually active men and women.

A. True
B. False

4 How often should women between 

the ages of 21 and 29 who are not 

considered “high risk” receive a Pap smear?

A. Every year
B. Every other year
C. Every three years
D. Every fi ve years

5 About how many women world-

wide are currently living with 

cervical cancer?

A. 13,000
B. One million-plus
C. 250,000
D. It is not known  

6 ________ of all Pap smears comes 

back with an abnormal result.

A. 1 percent
B. 5 percent
C. 10 percent
D. 25 percent

7 Dysplasia is a term for ________. 

A. Areas of unusual cells
B. Concentrations of healthy cells
C. The cell collection procedure
D. A false Pap smear result

8 The most common type of cervical 

cancer is ________.

A. Ademocarcinoma
B. Melanoma
C. Cervicanoma
D. Squamous

9 Which of the following is true about 

the Pap smear test?

A.  It was invented by Georgios 
Papanikolaou.

B.  It’s used to collect a sample of cells 
from the cervix.

C.  It can detect most cervical cancers 
and pre-cancers.

D. All of the above. 

10By following medical experts’ 

screening and testing guidelines, 

women can prevent about 90 percent of 

cervical cancers.

A. True
B. False

E arn Certificates of Achievement as you test your skills with Nailpro’s Professional 

Participation Program. In each issue, you’ll find a multiple-choice test that will allow 

you to demonstrate what you’ve learned from one or more articles in the issue. 
For answers to this month’s test, see “Cancer Cheat Sheet” on page 120. Simply circle the 

correct answers and mail the page to the address below. You can also access the article 

and submit the test via our website at nailpro.com/test-yourself. If you earn a score of 80% 

or higher, you’ll be awarded a framable Certificate of Achievement. A perfect score earns a 

Certificate of Achievement With Honors. 

Photocopy this form or write your answers (for example, 1 A; 2 B) on a postcard along with the issue 

date and the name of the quiz (i.e., “Cancer Cheat Sheet”) and send it to: NAILPRO, Professional 

Participation Program, 7628 Densmore Ave., Van Nuys, CA 91406-2042. You can also take the test 

online at our website, nailpro.com/test-yourself. Submissions must be postmarked or received on-

line by January 31, 2017. Answers will appear in the March issue.

Answers to November Test

1) D     2) B     3) B     4) D     5) A     6) C     7) A     8) D     9) B     10) n/a  

NAME       

SALON NAME     

ADDRESS       

CITY, STATE, ZIP     

PHONE       
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HAPPENINGS

January

Face & Body Midwest
January 21-23

Donald E. Stephens Convention Center, 

Rosemont, IL.

Contact Allured Business Media, 336 

Gundersen Dr., Ste. A, Carol Stream, IL 

60188; 630.653.2155; 

faceandbody.com/midwest/.

ISSE Long Beach
January 28-30

Long Beach Convention Center, 

Long Beach, CA.

Contact Professional Beauty 

Association, 15825 N. 71st St., 

#100, Scottsdale, AZ 

85254-1521; 800.468.2274; 

probeauty.org/isselb/.

February

Canada Nail Cup
February 28-29

Esthétique Spa International Show, 

Vancouver Convention Center, 

Vancouver, BC, Canada.

Contact Canada Nail Cup, 

604.808.6765; 

canadanailcup.com.

March

IBS New York
March 12-14

Javits Convention Center, 

New York, NY.

Contact IBS Show Management Team, 

757 Third Avenue, 5th Floor, New 

York, NY 10017; 212.895.8200; 

ibsnewyork.com.

The Makeup Show Orlando
March 18-19

Hyatt Regency Orlando, Orlando, FL.

Contact The Makeup Show, 123 W. 

18th St., 8th Fl., New York, NY 10011; 

212.242.1213; themakeupshow.com.

America’s Beauty Show
March 25-27

McCormick Place, Chicago, IL.

Contact Cosmetologists Chicago, 440 

S. LaSalle St., Ste. 2325, Chicago, IL 

60605; 312.321.6809; 

americasbeautyshow.com.

April 

NAILPRO Pasadena
April 30

Pasadena Convention Center, 

Pasadena, CA.

Contact NAILPRO, 7628 Densmore Ave., 

Van Nuys, CA 91406; 

888.491.8265; nailpropasadena.com.

CLASSES

January

Young Nails
youngnails.com

9-13 Mastering Gel: Anaheim, CA, 

714.992.1400.

February

Young Nails
youngnails.com

6-10 Mastering Acrylic: Anaheim, 

CA, 714.992.1400. 

For an expanded list of Happenings, go to nailpro.com/events. To share your upcoming events with our readers, email dloth@creativeage.com.

SHOWS & EVENTS

A D V E R T I S E M E N T

Ice Chips  

These  iridescent flakes are easy and fun to use. Available in 
10 striking colors: Aqua, Coral, Fuchsia, Hot Pink, Lime, Lemon, 
Peach, Sky Blue, Violet and White AB. 

New from 
Dollar 
Nail Art!
 
Cool 
Ice Chips
for Winter.

 Advertise your products and reach new clients. 
Call 818/782-7328 • Visit nailpro.com

THE 
CLEAN 
SCENE
A Refresher  

on Sanitation 

FRESH 
SQUEEZED

Sweet Citrus Add-Ons 
for Your Services

tii dd t
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f &LOVE         
 MONEY 
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issue

NAI   PRO

THE 
BEST 
STRIPERS, 
STICKERS 
AND 
STAMPERS

dd hh llii

PPRROO
NAI   PRO

THE 
SEASON’S 
HOTTEST 
POLISH 
SHADES

+SIZZLING  
NAIL ART
+SUN SAVVY 
PRODUCT PICKS
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SALON 
TRUTHS
CLIENTS REVEAL 
THEIR TOP 
DO’S & DONT’S

UPSELLING
GEL SERVICES

MARKETPLACE



7628 Densmore Avenue, Van Nuys, CA 91406 • 818.782.7328 • FAX: 818.782.7450

Creative Age Publications  •  Maggie and Ozzie Award WInner

NAILPRO SHOW REGISTRATION • nailpro.com • 888.491.8265
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Jamie Andrew • jandrew@creativeage.com
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ADMINISTRATION

SUBSCRIPTION QUESTIONS & CHANGES OF ADDRESS
nailpro.com, Subscription Services   •   800.624.4196 or nailpro@halldata.com

BACK ISSUES AND NAILPRO POSTERS
nailpro.com or 800.442.5667

Trade Shows
NAILPRO Pasadena
NAILPRO Sacramento

BEAUTY STORE BUSINESS
m a g a z i n e

The views and opinions in the articles herein are not to be taken as official expressions of the publishers, unless so stated. The publishers do not warrant, 
either expressly or by implication, the factual accuracy of the articles herein, nor do they so warrant any views or opinions offered by the authors of said 
articles. ©Copyright 2016 by Creative Age Publications, Inc. All rights reserved. Some images copyright © 2015. No part of this journal may be reproduced 
in any form or by any means, including photocopying, or utilized by any information storage and retrieval system without written permission from NAILPRO.
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All Season Professional .......................................................................... 12-13 

 800.762.6245 • aspnail.com

Americanail.com  ..............................................................................................148 

 800.727.1119 • premiernailsource.com

Antoine de Paris  ..............................................................................................121 

 800.222.3243 • antoinedeparis.com

Artistic Nail Design  ....................................................................................... 6-7 

 714.773.9758 • artisticnaildesign.com

Beauty Insurance Plus  .................................................................................135 

 800.980.1052 • beautyinsplus.com/npro5

Bio Sculpture Nails  ..........................................................................................38 

 800.770.4493 • biosculpturegel.com

China Glaze  .......................................................................................................... 4-5 

 800.635.8966 • chinaglaze.com

Christrio  ..................................................................................................................123 

 800.574.4252 • christrio.com

CND  ................................................................................................................. 43, 45, 47 

 cnd.com

Cuccio  ............................................................................................................... 35, 155 

 800.762.6245 • cuccio.com

Diamond Glaze Nail System  ..................................................................140 

 248.667.1670 • beautylandnails.com

Dollarnailart.com .............................................................................................140 

 954.564.6303 • dollarnailart.com

Duri Cosmetics  ............................................................................................. 26-27 

 800.724.2216 • duri.com

Eclipse Nail Products  ...................................................................................150 

 eclipsenails.com

EcoJet, Inc. ...........................................................................................................153 

 888.213.7728 • ecojetspa.com

Euro Fashion  .........................................................................................................46 

 shop.eurofashion.com

Ez Flow Nail System  .......................................................................................93 

 800.635.8966 • ezflow.com

Famous Names LLC  .........................................................................................89 

 877.235.1141 • famousnamesprroducts.com

Gel II Manicure .....................................................................................................71 

 316.425.2500 • geltwo.com  

Gulfstream Inc.  ...................................................................................................88 

 877.622.4853 • gulfstreaminc.com

Hand & Nail Harmony  ............................ 10-11, 41, 81, 97, Inside Back Cover 

 714.773.9758 • gelish.com

ibd Beauty  .........................................................................................................65, 77 

 800.635.8966 • ibdbeauty.com

ISSE Long Beach PBA  .................................................................................137 

 800.468.2274 • probeauty.org/isselb

Kiara Sky Professional Nails  ...................................................................69 

 661.393.4800 • kiarasky.com

Keyano  .....................................................................................................................106 

 800.800.0313 • keyano.com

LeChat  .................................................................................................................. 22-23 

 800.553.2428 • lechatnails.com

Lexor  ................................................................................................................. 139, 151 

 800.211.7404 • lexor.com

Light Elegance Nail Products  ............................................................ 18-19 

 800.275.5596 • lightelegance.com

Lite-Box Electronics Development  ....................................................154 

 844.548.3269 • lite-box.com

Mia Secret  .............................................................................................................105 

 626.581.4444 • miasecretnails.com

Morgan Taylor Lacquer  ................................................... Barndoor, 37, 39, 75  

 714.773.9758 • morgantaylorlacquer.com

Nailfilestore.com  .............................................................................................140 

 805.641.1592 • nailfilestore.com

NAILPRO  .........................................................................122, 140, 143,152, 157, 158

 800.442.5667 • nailpro.com

Nail Tek  ...................................................................................................................129

 800.635.8966 • nailtek.com

No Lift Nails, Inc.  ............................................................................... 36, 96, 141 

 800.779.6245 • noliftnails.com

OPI Products  ....................................................... 2-3, 8-9, 14-15. 20-21, 24-25, 29 

 800.341.9999 • opi.com

Orly International  ........................................... Inside Front Cover-1,  Back Cover 

 800.275.1111 • orlybeauty.com

Premier Nail Source  .......................................140, 144-145, 146-147, 148-149 

 800.272.1119 • premiernailsource.com

Pro Spa Depot Inc.  .........................................................................................159 

 888.213.7728 • prospadepot.com

Pure Organics .....................................................................................................127 

 316.425.2500 • pureorgainics.us

Salon Centric  ......................................................................................................125 

 saloncentric.com

State|RDA  ..............................................................................................................133

SuperNail Professional  .................................................................................95 

 800.635.8966 • supernailprofessional.com

Swarovski Nail Crystals  ..............................................................................33 

 401.463.6400 

Tweezerman Professional  ..........................................................................99 

 800.645.3340 • tweezerman.com

Top Nail Supply  ................................................................................................156 

 866.912.7727 • tnspa.com

Voesh New York  ...............................................................................................107 

 516.935.2888 • voesh.com

Young Nails  ......................................................................................................59, 61 

 800.777.9170 • youngnails.com

Zoya/Art of Beauty  ............................................................................... 16-17, 31 

 800.659.6909 • zoya.com
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APRIL 30, 2017
PASADENA CONVENTION CENTER

PASADENA, CA
9:00 a.m. - 4:30 p.m.

• FREE technical education from leading manufacturers (with purchase of a   
    general admission ticket).
• GREAT DEALS on professional products from your favorite manufacturers.
• RAFFLES– fabulous prizes all day long, including the chance to win the  
   grand prize valued at $1,000 worth of products!

FOR MORE INFORMATION VISIT NAILPROPASADENA.COM OR CALL 888.491.8265
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2017 2017
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2017 2017

2017

2017

2017

NAILPRO NAIL 
COMPETITIONS 
SPONSORED BY:



$0.20 EACH
Box/250 $44.95

16 oz. $3.95
Gal. $14.95*

$4.95

500-ct. 
$2.49

50-ct. $2.50
Case/2000 $79.95*$4.95 $2.50

$2.95
EACH10 gm. $2.95

500-ct. $6.95
50-ct. $1.95

Extra Strength
Bullet Glue

Sterilizer Tray

Chastity™

Chasticide®

Disinfectant

Pure Kolinsky Acrylic 
Brushes

Acetone Resistant Clear Handles

Rectangular Nail 
Forms

Dust Masks Double Spring
Cuticle Nipper

Stainless 
Cuticle 
Pushers

PROFESSIONAL TIPS

SIZES 1-10

French
White

Square

Half-Well

Half-Well
Clear

Tapered

Twist-Off
Nozzle!

Dries in
Seconds!

95

2-Sided Straight Pusher

Straight Pusher / Cleaner

Spoon Pusher / Pterygium Remover

Spoon Pusher

$4 95

Ste e ray

Barbicide®

Disinfectant

#8 $5.95

#10 $7.95

#12 $9.95

#16 $12.95

#18 $14.95

#20 $17.95 16 oz. $5.50
64 oz. $17.50

TM

Natural Nail 
Treatment

.5 oz.
$16.95

.5 oz.
$13.95

.5 oz.
$3.75

8.5 oz.
$2.50
Case (12)
$23.95

$3.95 .5 oz. $3.50
2.5 oz. $8.95
4 oz. $11.95
16 oz. $19.95

MATCHMAKERS Nail Tek II
Natural Nail
Strengthener

OMEGA 
LABS
Fungus
TreatmentOne LED/UV

Colour Veneer
& One Lacquer
ONLY $15.95

See Website
For Deals!

.5 oz.
$1.00

SALE!

NEW!

REVEAL
Lacquers

DeMert
Nail Enamel
Dryer

VITE 
Top Coat

.5 oz.
$5.50

.5 oz.
$5.95

.5 oz.
$4.95

BUY 1
GET 1
FREE!

.5 oz.
$1.95

INFA-LAB

Magic
Touch
Liquid
Styptic

el

Pink or Black

Flex Tape

$1.00

Spray Activator

*Prices in this ad valid January 1 through February 28, 2017. Certain items and case pricing may be subject to additional shipping costs. See website or call for details.

TOLL FREE  1-800-727-1119
Phone: (813) 931-3377  • Fax: (813) 961-7221

www.premiernailsource.com
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WE EXPORT
WORLDWIDE!

#1 FOR QUALITY, SELECTION & VALUE 
PHONE: 1-800-727-1119 • WEBSITE: WWW.PREMIERNAILSOURCE.COM

SE HABLA
ESPAÑOL

Want to be notified about our Weekly Hot Deals? 
Sign up for e-mail notifications on our website.

20-ct. $2.95 20-ct. $5.95

1 oz. 
$3.951 oz. $18.50

8.1 oz.
$33.95
32 oz. 
$59.95

1.4 oz.
$11.95
4.6 oz. 
$32.95

$0.5920-ct. $4.95
50-ct.
$6.95

$0.49 EACH
50-ct. $19.95

$0.49 EACH
10-ct. $4.50

10-pk. $1.50
Case/1000 $119.95*

10-pk. $2.50
Case/500 $99.95*

10-pk. $2.50
Case/500 $99.95*

Block
$0.90
EACH

50-ct.
$44.95

30-pk. $2.00
Case/1500 $89.95*

Twist-Lock
Pump Bottle

Mr. Pumice
Pumi Bars

Cuticle Eraser 
Stone

Mini Files
Black or Zebra

Polish Display
Wheel

3-Way Shiner
Blocks

Hygienic Files
Black or Zebra

Stikr Resin Stikr
Brush-On
Resin

Extreme
Glaze 
Dryer

Glazed Glass

Kikr

Kikr

.5 oz.
$11.25
1 oz.
$19.25

8 gm.
$6.15

6 oz. 
$16.75

.5 oz.  $8.20

4 oz.  $37.00

2 yds.
$5.75

12 yds.
$28.45

6 oz.
$16.75

Starlite UV Gels Natural Nail
Dehydrant

Attraction
Liquid

Attraction
Powders

.75 oz.
$11.95

No Lift
Primer

Gauze Wipes

Mini Orange Sani
Blocks

Sani-KitsMini Manicure Sticks

3-Way Buffer FilesProfessional Files
Black or Zebra

Standard $1.00 EACH
50-ct. $49.95 Jumbo $1.25 / 25-ct. $29.95

Natural Nail
Garnet Boards

Stork Scissors

Sanitizable Blocks

Yellow Manicure
Blocks

Pink Pedicure
Blocks

Micro Arctic White
Blocks

8 oz. $1.00$1.00

Blocks

birchwood stick 
scrub brush 
hygienic file
3-way buffer

100/180

MED/FINE

ORANGE MEDIUM/FINE

PURPLE MED/COARSE

BLUE FINE/SUPER FINE

10-pk. $2.00
Case/500 $89.95*

Arctic White
Blocks

FINE240/240

$1.00 EACH$1.0050-ct. $1.00 $1.00
Nylon Gel Brush

Ultimate or 
Purple Pumi Bar

Flat Sable 
Acrylic Brush

Round Sable 
Acrylic Brush

Value Series Brushes

100-ct. $1.00 $1.00

24%
SAVE

PPumi Bars

Ultimate or 

heel

00

e Eraser 
e

10-pk. $2.00
Case/500 $89.95*

Mini Buffing Blocks

1"x1"

.25 oz.
$1.95

Violet Acrylic
Liquid

Acrylic Powders Single Process 

UV/LED
Gels

Primer
.75 oz. $2.95 
2 oz. $4.95
4 oz. $9.95

2 oz. $2.95 
4 oz. $4.95
8 oz. $6.95
32 oz. $19.95
Gallon $69.95

1 oz. $6.95 
4 oz. $19.95
16 oz. $59.95

48 oz.
$99.95

TM

TMTM TM

$2.95
6 oz.
$1.50

$4.95
100-ct.

Mushroom
Pump
Bottle

Latex Gloves Stainless Steel
Pump
Bottles

om Steel

95

4 oz. or 
8 oz.

n Extreme
Powders

1 oz. $12.55

4 oz. $33.55

Extreme
Glaze Sealer

DURABLE ACRYLIC
POLISH DISPLAYS

TABLE TOP DISPLAY
Holds 30 Bottles $19.95
Holds 60 Bottles $29.95
WALL MOUNTED
Holds 36 Bottles $19.95
Holds 90 Bottles $29.95

EMPTY 
DISPLAYS

Holds All Popular Brands

10-pk. $1.50
Case/1000 $119.95*

Mini Arctic White
Blocks

FINE FINE

10-pk. $1.50
Case/500 $69.95*

Slim BlocksSlim Blocks

ORANGE
100/180 or
WHITE FINE

50
95*

locks

ANGEANGE
80 or

NE

pk $

Extreme 
Finish Glaze
.5 oz. $11.75
SALE! $10.58

1"x1"126-pk. $4.95
Case/1512 $53.95*

Base Glaze
.5 oz. $11.75

Pressurized
Spray Activator

8 oz.
$54.00

2 oz.
$19.25

$79.95

T-209 UV Sterilizer

$399.95

$149.95
Mani-Pro Razzberry

ADJ. SPEED AND 3 BITS 20,000 RPM

MT-20

15,000 RPM

$99.95

SonicTouch
Ultrasonic Remover

Valentino 
Beauty Pure III Dust Collector

$49.95$378.00 $129.95

Hot Towel Cabinet Mini Hot Towel
Steamer Kit

WITH UV

FUNCTION

WITH UV

$49.95 $19.95

$9.95
Electric Heated
Mittens or Booties

Spa Manicure
Warmer $9 95Warmer 

25 cups
$1.95

99% Alcohol,
Non-Acetone,
or Acetone

32 oz.
$4.95

BUY 10
GET 2
FREE! *

Acrylic 
Dispenser

$2.95

Litle Dipr’s 10-ct.

BUY 1
GET 1
FREE!

BUY 2
GET 1
FREE!

$4.95

French Manicure
                  Brush

DOTTING TOOL
ON HANDLE  

A

$

F
    

D
O

BUY 1
GET 1
FREE!

Brush
Cleaner

4 oz. $2.95
Gallon
$29.95*

$24.95

T3 Fibergels

1 oz.

Air Filtration System

SeptiFile
Handles 6-ct.
$7.75
Grits 50-ct.
$14.50

Out The Door Top Coat

SHADES
95

$7
SAVE

$1
SAVE

Split Second
Brush-On
Nail Glue

BUY 1
GET 1
FREE!

BUY 2
GET 1
FREE!

BUY 1
GET 1
FREE!

EACH



8 oz. $2.95 

Gallon $17.50*

5 Gals. $59.95*

We also accept ACH/E-checks, wire transfers and these credit cards:

Now accepting

LOWEST PRICES!
GUARANTEED TAKE ADVANTAGE OF…

TM

Photos are merely representational. Items not necessarily shown to scale in relation to other products. Not responsible for typographical errors.
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ORDER ONLINE 24/7 
WWW.PREMIERNAILSOURCE.COM

WE BEAT 
ALL COMPETITORS’

ADVERTISED PRICES!

VISIT OUR WEBSITE TO SEE INSTRUCTIONAL VIDEOS
ORDERS PLACED BY 2 PM SHIP THE SAME DAY!

USA & CANADA

* Free shipping within the contiguous USA on orders of $69 or more; excludes oversized items as noted online and in our catalog. 
Free shipping to Canada on orders of $99 or more shipped in a single box weighing under 10 lbs.; excludes broker fee, taxes and duties.

Sani-Soft
Tablets

Sani-Tablets Clean ’N
Flush

Disinfectant
         Spray

Birchwood Sticks Pumice SpongesManicure Scrub
Brush

Softeez Toe Seps

Heavy Duty 4-Way
Red Pedicure File

Peppermint
Pedicure Collection

Onezeez Toe Seps

150-ct.

$19.95
600-ct.

$59.95*

100-ct.

$49.95
1000-ct.

$299.95*
GALLON

$39.95*

16 oz.

$4.95
GALLON

$24.95*

TM

100-ct. $1.95

100-ct.
$66.00

Box / 24-ct. $11.95Box / 72-ct.  $9.95

$0.49 each
50-pk. $19.95

2880-ct. $59.95* 1440 pair $99.95*
144-ct. $2.95 $0.10 a pair

$0.55
ea.

SSponges

x / 24 ct $1

0.55
a.

Brush

$
$0 10 i

nezeez Toe Sep

144 t $2 95

$0.15 EACH

Gentle
Exfoliating
Sloughing

Cream

Pedicure
Scrub

Créme
Mask

Ice
Cooling

Gel

gggggggggggg

CCCCCC

ROCK
SALTS

Pumi Bar
Original

$0.75 ea.
24-ct. $12.95

Blue Cross
Cuticle
Remover

Pedicure Tub with
20 Disposable Liners

Disposable Pedicure
Tub Liners

Disposable
Bowls 100-ct.

Komfort WedgeKomfort Wedge

Nail 
Wipes

Nail and
Cosmetic

Pads

Paraffin Wax Paraffin Liners
New & Improved!

32 oz.
$4.95

$32.00

$12.95 6 LBS. $17.95*
100-ct.
$5.95

Spa Beauty 
Wipes

*

200-ct.
$1.75

200-ct.
$3.50

3 lbs.
$14.95*

60-ct.

$4.50
240-ct.

$14.95

2"x2"

CelluCotton

Original Thong

Pedicure Slippers

360 pair $59.95*

$0.20 
a pair

MAKES 128 
GALLONS

Gallon 

$29.95*

Callus
RemoverRRRe

BUY 3
GET 1
FREE!*

$2.95$24.95

Warming Manicure
Bowl
Warming Manicure
Bowl

Chrome Stand with
Disposable Manicure

Bowls (20-ct.)  $22.00

Just Add
Hot Water!

Used With
Sani-Tablets
Softens Skin

Kills 99.99% 
of bacteria 
and viruses

t

Flowery
Swedish 
Clover
Original
Föt File

Flowery 
D-Files
Disposable 

Pedicure
File Kit

$8.95

$9.95

Mr. Pumice Metal 
Foot File

Microplane
Colossal

$4.95

$9.95

Trio Foot 
Spa $149
• Elegant Bowl
• Tub Insert
• 20 Liners
• Heat & Vibration

with five each
60 and 100 grit
abrasive pads

BIGFOOT 
Pedicure 
File

$0.49 each
200-ct. $99.95

Collagen Gloves or Socks  

TERRY CLOTH TOWELS 12-CT.

Manicure Towels 12 x 12  $5.95
Pedicure Towels 11 x 40 $13.95
Salon Towels 14 x 25  $9.95
Hot Cabi Towels  8 x 24 $11.95

$$$$$$$333333999999999999

Buy One Foundation 
Base Gel, Get One 

Top It Off Gel FREE! 

XTRA For Hard,
Brittle Hands

Nail Tek II Intensive 
Therapy Nail 
Strengthener

$$2$2$2$2$2$ 4444.4.9595959595

Buy One Gelish 18G LED Lamp,

Get 24 Select Gelish 
Shades .5 oz. FREE!

SAVE
OVER
$400

NO MORE WASTE!
NO MORE MESS!

4 STEP PEDI IN A BOX
Sea Salt Soak, Moisture Scrub, Mud Masque, Massage Lotion

AS LOW AS

$$$$$$$$2222222..55555550000000

Cuticle Eliminator
Removes cuticles 

in SECONDS from 

fingers and toes.

Buy One Olive Oil 

& Shea Lotion, 

Get One Mango 

& Guava Lotion 

FREE! 

$4.95

$8.95
$4.95

$24.95

2 oz.

4 oz.
SALE!

18 oz.

$7.95
4 oz.

56-ct.

Dry Heel Eliminator
Daily therapy for heels 

prone to drying and 

cracking.

SAVE

GALLON
ONLY $59.95

$90.00
SALE!

 16 oz.

$13.95

Callus Eliminator

Breaks down calluses

in 3-5 minutes!

Original or Orange Scented

Pedicure 
Gallons
P di

PEDI SCRUB

PEDI CARE

PEDI ICE

PEDI SOAK

PEDI SOFT
MASK, SCRUB CREAM OR SCRUB GEL SALT FOOT BATH

$24.95*

Pedicure
Gallon
$19.95*
5 Gals.
$69.95*

Pedi Salt
Foot Bath
Gallon
$17.95*

5 Gals.
$59.95*

BUY 1
GET 1
FREE!

Massage 
Cremes

GELISH
Dynamic Duo Builder 

Gels

WAXES

DuraLash Flares 
or Naturals Lashes

Manicure
Cuticle Oils

5-Second
Nail Glue

26 oz.
$$$$$$$111115555.5.9595959595

.5 oz.
$$$$$$$5555.5.9595959595

.5 oz. plus
4 oz. refill
$$$$$$$111113333.3.9595959595

.5 oz.
$$$$$$$5555.5.5050505050

.5 oz.
$$$$$$$9999.9.9595959595

2.5 oz.
$$$$$$$6666.6.9595959595

2 gram
$$$$$$$11111 777.7.755555

14 oz.
$$$$$$$9999.9.9595959595

G
D

AVRY JELLY BATH AVRY SHEA BUTTER GLOVES

Turns warm
water into 
soothing, 
fragrant jelly!

AS LOW AS
$1.20 EACH

AS 
LOW 
AS

$0.90 
EACH

Replaces
cuticle oil and

softener, 
moisturizer, 

paraffin 
treatment and 
UV protectant 

gloves.

All Varieties

AS LOW AS

$$$$$$$11111..9999955555
AS LOW AS

$$$$$$$$2222222..22222225555555

BUY 2
GET 1
FREE!

BUY 10
GET 2
FREE!

BUY 1
GET 1
FREE!

VIVE
Gel Effect
Top Coat

SALE!

BUY 1
GET 1
FREE!

$$$$$$$6666.6.0000000000

Blue Cross
Blossom
Floral
Cuticle
Oil

1 oz.
$4.95

Organic
Callus

Exfoliator

12 oz.
$17.90 20.3 oz.

$4.95

 $10.95

$28.50
$17.50

$47.95

4 oz.

18 oz.
SALE!

34 oz.Pedicure Socks

$3.95/pair

BUY 1
GET 1
FREE!

$5
SAVE

Clear Base
Pro Kit

BUY 1
GET 1
FREE!

BUY 1
GET 1
FREE!

.5 oz.$5
SAVE



CND 3C LED LAMP CND Velocity
Nail Tips

50-ct. $6.25
100-ct. $13.50
360-ct.   $38.25

TIPS

$299.95 CND Performance Forms
Clear 300-ct. $22.75 • Silver 300-ct. $15.50       

Specially
designed

for use with
CND Shellac 

and Brisa!

ProSeries Gel Brushes #6 Oval or Square $16.50 ProSeries L&P Brushes  #8 $29.95   #10 $36.25

Nourishing
Remover
8 oz. $3.96
32 oz. $13.56

ppppprrrreeeemmmmiiiiiieeeerrrrnnnnaaaaiiiiiillllllssssoooouuuurrrrcccceeee.ccccoooommmm

1-800-727-1119
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CND Shellac™ 

CND Shellac™ DuraForce™ Top Coat

NEW! CND New Wave Collection

20% OFF ALL CND ESSENTIALS

NEW WAVE SHELLAC™ .25 OZ. $15.95 NEW WAVE VINYLUX™ .5 OZ. $5.25

CND Nail Treatments 

Begin and end every manicure 

with treatments from CND.

Retention+™ & Perfect Color™ Sculpting Powders

CND Scentsations™ CND Vinylux™ 

Weekly Polish
is a two-step polish 

system, consisting of 

a weekly polish and 

a weekly top coat, 

that offers durability, 

high-gloss shine and 

week-long wear.

Shades .25 oz. $15.95

Brisa Bond  .25 oz. $11.25

Gloss Gel Top Coat 

.5 oz. $19.75

Base Coat or Top Coat
.42 or .5 oz. $24.95
.25 oz. $15.95 Foil Remover Wraps

SolarOil™

Rescue RXx™

Solar Speed Spray™

$9.00
$22.36

8 oz. 
32 oz.

$7.96
$39.16

4 oz. 
32 oz.

$4.25
$10.25

.33 oz. 
2.3 oz.

SAVE 20%
.5 oz. $7.96

40-ct. Minis
$79.96 

Weekly 
Polish or
Top Coat

.5 oz.
$5.25

CND BRISA™

CND Nail Prep
Essential products for ensuring successful

adhesion and removal of enhancements.

CND Liquid & Powder System
features unique, patented technology that ensures flexible,

resilient nail enhancements that suit your clients’ needs.

Retention+™ Powders
feature superior adhesion, color stability 

and provide super strength and durability.

Perfect Color Powders
feature superior workability and

extensive color and coverage options.

Cuticle Away
6 oz. $4.76

SAVE 20%

Retention+™ and 
Radical SolarNail™

Sculpting Liquids
4 oz. $22.75
8 oz. $38.25
16 oz. $59.95
32 oz. $84.95 
Gallon  $235.25

Sculpting Gel

.5 oz. $19.75
1.5 oz. $51.75

Perfect Color
Sculpting Powders
.8 oz. $10.95
3.7 oz. $32.75
32 oz.   $146.75

Retention+™ 
Sculpting Powders
8 oz. $10.95
3.7 oz. $32.75
32 oz.   $146.75

NailFresh™

1 oz. $8.25

NailPrime
.5 oz. $11.25

ScrubFresh®

Nail & Cuticle Conditioner

See all available CND
treatments on website.

Daily Keratin Treatment

Conditioning Polish Dryer

Stickey™ or
Super Shiney™

Scentsations™

Washes
8.3 oz.  $4.95

Scentsations™ Lotions
8.3 oz.  $4.95
 31 oz.  $17.50

Superior
Adhesion

JAN-FEB PROMOTIONS

*****    

PRICES IN THIS AD VALID JANUARY 1 THROUGH FEBRUARY 28, 2017. AFTERWARD PRICES SUBJECT TO CHANGE WITHOUT NOTICE. WE ARE NOT RESPONSIBLE FOR TYPOGRAPHICAL ERRORS.

* Free shipping within contiguous USA on orders of $69 or more; excludes oversized items as noted online and in our catalog. 

  Free shipping to Canada on orders of $99 or more shipped in a single box weighing under 10 lbs.; excludes broker fee, taxes and duties.

Each Trial Pack includes: 
Base Coat, XPress5 Top Coat, and

4 Shellac Color Coats (all .25 oz.) plus 

Shellac Nourishing Remover 2 oz., 10 

Foil Remover Wraps, ScrubFresh 2 oz., 

Isopropyl Alcohol 2 oz., SolarOil .25 oz., 

CuticleAway 6 oz., Kanga File, 

Orangewood Stick, Shellac Brochure, 

and Shellac Pro Certification Flyer

Shellac™ Trial Packs

YOUR CHOICE: $$8$8$8$8$8$8555555..000000000000

SEE WEBSITE
FOR EXCITING
LAMP DEALS

SEE FREE
SCULPTING 

POWDER
OFFER ABOVE!

20%     
SAVE

20%     
SAVE

250-ct. $19.95
10-pk. $1.95

Chic or Trendy Collection

Video
Violet

Pink
Leggings

Blue
Eyeshadow

Jelly
Bracelet

Banana
Clips

Ecstasy Video
Violet

Pink
Leggings

Blue
Eyeshadow

Jelly
Bracelet

Banana
Clips

Ecstasy

$$$$$$$$111111555555..959595959595

$$$$$$$242424242424 9999.9.9555555

$3.40
$5.00

$13.56
$19.96

.25 oz. 
.5 oz.

2.3 oz.
4 oz.

.25 oz.

.5 oz.

SALON PRICE

$$$$$$$848484848484 9999.9.9555555

CND Sculpting Duo
PURCHASE THIS:
CND Retention+
Sculpting Liquid 32 oz.

GET THIS FREE:
Retention+ or Perfect Color
Sculpting Powder 3.7 oz.
($32.75 FREE VALUE)

SAVE 20%

20%     
SAVE

20%     
SAVE

See Website for Complete Selection

NEW!25% More Protection For 

Thinner, Weaker Nails

14+ Days of High

Performance

Nail Protection



POP DISPLAYS
12-ct. Nail Lacquer  $59.95
16-ct. GelColor  $189.95
16-ct. Infinite Shine  $99.95

12-ct. 
GelColors
plus 1 each
GelColor 
Base & Top 
Coat

6-ct.
Infinite Shine
Lacquers
plus 1 each
Infinite Shine
Base & Top
Coat

6-ct.
$84.95
EACH

Includes
Removal
Wraps
20-ct.

Long-Wear
Lacquer
(Two-Timing
the Zones)
& ProStay
Primer 
and Gloss Includes OPI

Plumping
Top Coat

FIJI GELCOLOR AND
INFINITE SHINE DISPLAY

22-ct. $224.95

BUY MATCHING 
GELCOLOR AND
INFINITE SHINE,
GET MATCHING
NAIL LACQUER
FREE!

FIJI GELCOLOR ADD-ON KITS

FIJI COLLECTION
Pre-Order From: Jan. 2

National Release: Feb. 1 

OPI BondAid
  .5 oz. $4.95
   1 oz. $7.95 
4.2 oz.  $24.95

OPI BondEx
.25 oz. $7.95

JAN-FEB PROMOTIONS
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OPI Lacquers 

Over 200 iconic shades, offering two-coat 

coverage in a long-wearing formula.

Infinite Shine
1) ProStay Primer
2) Long-Wear Lacquers
3) ProStay Gloss

Expert Touch
Lacquer Remover

Strong enough to remove even 

the darkest shades without 

staining the nail or skin. 
Also removes OPI GelColor.

RapiDry 
Top Coat
Dries to a tough, 

long-lasting, 

non-yellowing, 

high-gloss 

shine in just 

minutes.

RapiDry Spray
Gives nail lacquer a smooth, 

hard, smudge-proof finish

in just minutes.

Fungus Fix  
A clinically-tested 

professional salon 

formula designed

to help with unsightly

nail problems. 

DripDry
Dries lacquer in five 

minutes while treating 

cuticles to soothing 

jojoba and Vitamin E.

Nail Treatments
Natural Nail Strengthener

Natural Nail Base Coat

Ridgefiller

Gloss Top Coat

Matte Top Coat 

$4.95
$17.50

8.5 oz.
32 oz.

$14.9516 oz.

$54.50
Gallon

OPI Avojuice Skin 
Quencher Lotions
with smooth, rich moisturizers

plus avocado and aloe extract.

24 HOUR HYDRATION 5 varieties

9 varieties

Manicure/Pedicure
Massage
Lotions

SpaComplete
hospital-grade

cleaner and

disinfectant

OPI GelColor
features the latest advancements in gel polish technology. Each coat cures in just 

30 seconds under LED and features a custom brush for fast, polish-on application.

Lacquer 
Thinner

2 oz. $4.75

$2.95
$6.50

$14.95
$52.50

4 oz. 
16 oz.
32 oz.

GALLON

$5.95
$9.95

$49.95

2 oz. 
4 oz.

32 oz.
$6.75

$13.25
$30.95

.3 oz. 
1 oz.
4 oz.

OPI Titanium Tooling
Crafted with high-quality 420 stainless steel and coated with lustrous, 

ultra-hard titanium for unsurpassed precision and corrosion-resistance!

OPI Brushes

Golden Edge
or

Golden Oval

Artist Series
2-Piece Oval
Acrylic Brush

OPI Absolute Acrylic Intro Kit
• smooth application

• exceptional adhesion

• bubble-free results

.5 oz. $5.00

.5 oz. $15.95

1 oz. $9.50

Nail Envy Nail Strengtheners

.5 oz. $8.95

• Sensitive & Peeling Formula

• Dry & Brittle Formula

• Soft & Thin

SALE! ORIGINAL FORMULA
.5 oz. $8.95  $7.16 - SAVE 20%

.5 oz.  $6.95

$17.95 ea.

$9.50 ea.$18.95  (2 x .5 oz.) $14.95

$18.95 ea.

$24.95

Expert Touch 
Removal
Wrap
Dispenser

Expert Touch 
Removal Wraps
250-ct. $24.95         
$19.96

$49.95

 #6 $24.95

#8 $44.95

AccuNip
Titanium

Cuticle Nipper
$39.95

PusherPlus Titanium $24.95 Acrylic Powder
.7 oz.   $7.50
4.4 oz. $27.50
10.6 oz. $49.95
32 oz.   $129.95

Acrylic Liquid
4 oz.  $16.95
8 oz.  $29.95
16 oz. $47.95
32 oz. $74.50
Gallon  $199.95

File Edger Titanium $14.95

SAVE 20%

.5 oz. $5.00.5 oz. $6.25
YOUR CHOICE

$13
SAVE

*****    

PRICES IN THIS AD VALID JANUARY 1 THROUGH FEBRUARY 28, 2017. WE ARE NOT RESPONSIBLE FOR TYPOGRAPHICAL ERRORS. ALL PRODUCT IMAGES © 2016 OPI PRODUCTS, INC.

* Free shipping within contiguous USA on orders of $69 or more; excludes oversized items as noted online and in our catalog. 

  Free shipping to Canada on orders of $99 or more shipped in a single box weighing under 10 lbs.; excludes broker fee, taxes and duties.

Buy One Studio LED Light 2.0
Get 18 FREE Top Selling OPI GelColors .5 oz.
PLUS One FREE OPI GelColor Base Coat .5 oz.
PLUS One FREE OPI GelColor Top Coat .5 oz. AND
One FREE OPI Expert Touch Removal Wraps 20-ct.!

$321.79 IN FREE GOODS!

Manicure/Pedicure
Scrub

$29.9525.4 oz.
$69.95Gallon

$12.958.5 oz.

5 varieties

Professional
Pedicure File

$14.9580/120 Grit
$19.9580/120 Refill 3-ct.

Sanitizable
Handle

GelColor Base Coat 
Top Coat or Matte Top Coat

.5 oz. $15.95

FIJI GelColor

Nail Lacquer Duos

FIJI Nail Lacquer
w/ Plumping Top Coat

FIJI Infinite Shine

Lacquer Trio Pack

GelColor Base

& Top Coat Duo

FIJI GelColor

Infinite Shine Duos

50% OFF SELECT GELCOLOR™

20% OFF 
SELECT
NAIL ENVY™

See Website for Complete Selection

• Original Formula
• Maintenance
• Matte
• Hawaiian Orchid

FREE!
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1-800-727-1119

BROWN

PREMIUM SANDING BANDS

ZEBRA

MAGIC MULTI TOOL
• Cuticle Pusher
• C-Curve Pinching Tool
• Nail Tip Holder
$9.95

DOUBLE SPRING
CUTICLE NIPPER

$4.95

SINGLE 
SPRING
CUTICLE 
NIPPER
$4.95

LOCKING
HANDLE 
ACRYLIC 
NIPPER
$8.95

REAL DIAMOND™
DRILL BITS  $3.95

GOLDEN CARBIDE™
DRILL BITS  $12.95

INDIVIDUALLY 
CARDED FOR
RETAIL PEGS

PNI25 Classic 
E-File System

PNI25-AT Advanced Tech
E-File

Master Nail Artist
Brush Set 15-pc.

PNI12 “The Bullet”
E-File Kit

PNI18 E-File

PROFESSIONAL NAIL TIPS
500-ct. with FREE TIP SLICER  $9.95 

Trapper
Clipper

Tip Slicer

• 25,000 RPM

• FWD/REV Operation

• Twist-Lock Handpiece   3 Free Bits

   • Compact, Transportable

   • One-Switch Operation

Includes A/C Adapter, 3 Bits,
and 6 Sanding Bands

  • KwikGrip™ Bit Change

  • Forward/Reverse Operation

Included FREE: Handpiece Cradle,
6 Sanding Bands and 6 Bits!

  • Twist-Lock Bit Change

  • Lightweight Handpiece & Built-In Cradle

6 FREE SANDING BANDS AND 6 FREE BITS!

• 25,000 RPM

FWD/REV O ti

 • 

•

OOOORRRDDDEEERRRSSSS PPPLLLAAACCCCEEEDDD BBBYYY 222 PPPMMM AAARRREEE GGGGUUUAAARRRAAANNNTTTEEEEEEDDD TTTOOOO SSSSHHHIIIPPP TTTHHHEEE SSSSAAAMMMEEE DDDAAAYYY!!!

.5 oz. 
$3.95

$39.95
$149.95
$99.95

 $50
SAVE

 $30
SAVE

FREE!

*****    

PRICES IN THIS AD VALID JANUARY 1 THROUGH FEBRUARY 28, 2017. AFTERWARD PRICES SUBJECT TO CHANGE WITHOUT NOTICE. WE ARE NOT RESPONSIBLE FOR TYPOGRAPHICAL ERRORS.
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  Free shipping to Canada on orders of $99 or more shipped in a single box weighing under 10 lbs.; excludes broker fee, taxes and duties.

$2.95
$4.95

$19.95

.5 oz.
2.5 oz.
16 oz.

BUY ONE
16 OZ. REFILL
GET 1 FREE!

$99.95

$49.95 NEW!

NEW!

$4.95 $4.95

$0.25$3.95 $6.95$3.95

$6.95

$3.95

UV Tunnel Lamp
$69.95  $49.95

Nail Dryer $69.95LED Tunnel Lamp
$149.95  $69.95

BUILT-IN TIMER

Mirror panels
surround hand
for rapid,
even curing.

• Auto On/Off
• Powerful Twin Fans
• Hot/Cold Function
• Easy Entry for Hands or Feet

A complete collection of 

professional nail art brushes. 

Long and short stripers, detail 

brushes, angled brushes, fan 

brushes and more. Every type 

of brush a nail artist might 

need in one very complete set!

Professional
Quality

36W 24W

48W

$4.95 $19.95

9 Watt UV Bulb LED+UV Bulb Strip

$199.95 $99.95

el Lampp
9.95

d

Bulb

el Lamp
9.95

ulb Strip

 $20
SAVE

BUY 1
GET 1
FREE!

BUY 1
GET 1
FREE!

BUY 1
GET 1
FREE!

• Mirror Panels for
   Rapid, Even Curing
• Rugged Durability
• Built-In Timer
   (30 or 60 seconds)
• Up to 50,000 Hr. Lifetime

$99.95
$69.95 $199.95

$149.95

PNI25 AT Advanced Tech
E-File

T ist Lock Bit Change

$199.95
$149 95

 $50
SAVE

Foot or Hand
Control

JAN-FEB PROMOTIONS

Sanitizable
Handle

WITH TEN
ABRASIVE
STRIPS

ATTACH TO BOTTLE CAP 
TO DISPLAY TRUE 

GEL POLISH COLOR

EXTRA LARGE SURFACE
REMOVES THICK

CALLUSES

• Attractive Modern Design
• Brushed Aluminum Finish
• Sturdy Chrome Base
• Adjustable at Two Joints
• UltraBrite™ LED Technology
• Built-In USB Phone Charger
• 84 LED Beads - 10 Watts

Mini White

Block

Mini White

Board

Mini Mani

StickNEW!

XTENDED WEAR NAIL COLOR
& XTEND WEEKLY TOP COAT

TREATMENTS

Gel + Lacquer Kit
Just add your favorite polish!
$4.95

Base + Top Coat
Gel polish base + top coat 
in one bottle!
.5 oz. $4.95

Gel-Like Durability Without The Lamp!

Top Coats, Base Coats,
Cuticle Oils and MORE!

Create Your Own Gel Polish!

STAINLESS STEEL
PEDICURE FILE

Replacement
Strips 20-ct.

HYGIENIC CUSHIONED FILES
BLACK OR ZEBRA

JUMBO PEDICURE RASP TRUCOLOR GEL POLISH
DISPLAY RINGS

TRAPPER CLIPPER
TIP SLICER

EVERYDAY LOW PRICE!

INCREDIBLE VALUE!

MINI MANI 
PACKS

CUSHIONED FILES

BLACK OR ZEBRA
100/180 WHITE 180/180

INDIVIDUALLY
SEALED

MANICURE FILES

As Low As20-CT. 20-CT.50-CT.

$4.95
50-CT.

apper
pper
Slicer

COVER
PINK 

BASE COAT

INTENSE 
BOND 
TACKY 

BASE COAT

INTENSE
DEFENSE

CHIP-FREE
TOP COAT

INTENSE 
FRENCH

BRIGHTENING
TOP COAT

INTENSE 
SPEED

QUICK DRY 
TOP COAT

INTENSE 
SPEED 

QUICK DRY 
DROPS

SWEET
ALMOND 

CUTICLE OIL

CRISP
CRANBERRY 
CUTICLE OIL

FRESH
PEACH

CUTICLE OIL

MOROCCAN
ARGAN 

CUTICLE OIL

BUY 2
GET 1
FREE!

BUY 1
GET 1
FREE!

Easily attaches 
to most

desks and nail 
tables.

LED TABLE LAMP

TM

Lighting Tube Rotates 360º • FlexiArm™ Bends 180º

48 LED Beads
3 Watts

• Sensor Activated
• 4 Timer Settings

BODY STRIPS 100-ct. 3"x9" $3.95  $2.95

FACE EPILATING 
STRIPS 100-ct.

1"x4" $1.00

EPILATING ROLL 2.75" 110 yds. $9.95

EXTRA WIDE ROLL 3.5" 100 yds.   $10.95

CURES BOTH UV 

AND LED GEL POLISHES

 $100
SAVE

$4.95 $3.50
$44.95 $29.95
$449.95 $249.95

100-ct.
1,000-ct.

10,000-ct.

$6.95   $4.95100-ct.

LARGE

50-ct. $2.50

LARGE PETITE

100-ct. $2.95

SMALL

100-ct. $2.50

$9.95

$4

SALE!

SALE!

BUY 1
GET 1
FREE!

BUY 1
GET 1
FREE!

 $80
SAVE

SALE!
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Extra Strength Primer

Pure Acid or
Acid-Free Formula

NOUVEAU NAIL 
STARTER KITS

One-Step Dual Cure Gels
Easy application, glossy finish and 

unmatched strength and durability.

Cures quickly under UV or LED light.

$4.95
$9.95

$39.95

 4 oz.
16 oz.
64 oz.

$9.95
$34.95

.5 oz.
1.75 oz.

*****    

PRICES IN THIS AD VALID JANUARY 1 THROUGH FEBRUARY 28, 2017. AFTERWARD PRICES SUBJECT TO CHANGE WITHOUT NOTICE. WE ARE NOT RESPONSIBLE FOR TYPOGRAPHICAL ERRORS.

* Free shipping within contiguous USA on orders of $69 or more; excludes oversized items as noted online and in our catalog. 

  Free shipping to Canada on orders of $99 or more shipped in a single box weighing under 10 lbs.; excludes broker fee, taxes and duties.

.25 oz. $4.95

500-CT.
$19.95

SAVE $70.00

$19.95 EACH Pro Pack (4 oz. + .5 oz.) 
$49.95  $39.95

.5 oz. $4.95

2.5 oz.
$14.95

2 oz. $4.95
8 oz. $9.95

.5 oz. 
$9.95

8 oz. 
$4.95

.5 oz. $4.95

1 oz. $9.95

10 gm. $2.95

$9.95 EACH

$0.99 EACH

$0.69 EACH

Acrylic Sculpting Brushes
(Size 6, 7 or 8)

Gel Brushes  Square or Oval

Super Seal
UV/LED

Gel Sealer 

™

Air dry sealer leaves a glass-

like finish over enhancements.

Glass Seal™Defense
Anti-Spray™ Gel Effect Top Coat

Air Seal™

Gel-like durability

without a lamp!

JAN-FEB PROMOTIONS

• ONE-STEP
 DUAL CURE
 GEL SYSTEM  

• ADVANCED
 RETENTION 
 ACRYLIC SYSTEM

• QUICK DIP
 ACRYLIC SYSTEM

• ADVANCED
 FORMULA
 WRAP SYSTEM

BUY 1
GET 1
FREE!

BUY 1
GET 1
FREE!

 $10
SAVE

 $15
SAVE

High gloss, 

durable gel sealer.

$0 69 EACH

ULTRA-PREMIUM WASHABLE FILES

TROPICAL TWIST PEDICURE COLLECTION OPEN STOCK NOUVEAU SPA™

DIAMOND 
HEEL 
SMOOTHER™

TITANIUM TOOLS WITH LIFETIME GUARANTEEPROFESSIONAL TIPS MASTER COLLECTION 
KOLISNKY BRUSHES

DUAL SHAPE
FORMS

300-CT. $6.95

Curvy, Sandy & Spongey Files

Everything you require to perform Nouveau Spa pedicures. 

Includes a Bigfoot Pedicure File plus five 4 oz. products:

RELAX Sea Salt Soak

REMOVE Scrub Gel 

REFRESH Exfoliating Creme

REJUVENATE Creme Masque

RENEW Hydrating Massage Lotion

Prep spray

with natural

tea tree oil.

REFRESHING

MINT OR

SOOTHING 

VANILLA

4 Sculpting
Powders .125 oz.

1 Low Odor
Advanced 
Retention
Sculpting

Liquid 2 oz.

10 Dual Shape
Nail Forms

ONE SIDE SQUARE,

ONE SIDE OVAL

HANDY DISPENSER BOX

PLUS FREE LINE ELIMINATOR 2.5 OZ.

FREE!

Precision
Double
Spring
Nipper
$19.95

Stork Scissors
or Slant Tweezer $6.95

Ingrown Nail File or Pusher/Cuticle Knife $9.95

BUY 1
GET 1
FREE!

NIPPER

$19.95
$24.95 VALUE

$9.95

BUY 1
GET 1
FREE!

64 OZ.

Foil Remover 
WrapsWraps

Lint-Free Nail Wipes
200-ct.
240-ct.
$2.95

Nail & Cosmetic 
Pads w/ Thumb Tabs

Plastic-Backed
Table Towels

240-ct. $9.95
50-ct. $6.95

12" x 16"

100-ct. 
$9.95

BUY 1
GET 1
FREE!

$5
SAVE

40
FREE WIPES

$19.95

• prevents yellowing
• primer-optional

Low Odor FormulaUltra-Pure FormulaTriple sifted acrylic powders

combine the adhesion properties

of a hard polymer with the flexibility 

of a soft polymer.

Advanced Retention
Nail Liquid

Super Fast Set
Activator Spray

Advanced
Formula Resin

Brush-On
Resin

Advanced Formula
Sculpting Powders

.125 oz. $1.00

VARIETIES
AVAILABLE14

SHADES
AVAILABLE

48

TM

TM

Neon, Glitter & Bold 
Sculpting Powders

Neon, Glitter & 
Bold Acrylic 

Sculpting Kits

.75 oz.
$9.95

$19.95

$49.95
$39.95

 8 oz.

32 oz.
SALE!

BUY 1
GET 1
FREE!

2.5 OZ.

BUY 1
GET 1
FREE!

 8 OZ.
BUY 1
GET 1
FREE!

.75 OZ.

BUY 1
GET 1
FREE!

.5 OZ.

$6.95
$11.95
$19.95

$199.95
$139.95

.75 oz.
2 oz.
4 oz.

48 oz.
SALE!

8 oz. $9.95

5

BUY 1
GET 1
FREE!

BUY 2
GET 1
FREE!

Buy One Best Selling Super Seal™ UV/LED Gel Sealer .5 oz., 

GET ONE GLASS SEAL™ .5 OZ. AND ONE AIR SEAL™ .5 OZ. FREE! 

ONLY $9.95
FOR ALL THREE

SUPER SEAL can be applied over enhancements 
for extreme durability and a high-gloss shine. 
Cures under UV or LED and soaks or buffs off.

GLASS SEAL leaves a glass-like shine over 
enhancements while built-in UV protection 
ensures no yellowing. Air dries quickly and 
removes with polish remover.

AIR SEAL is a hybrid top coat that boasts gel-like 
durability without the lamp. Air dries quickly and 
removes with polish remover. 

SEALS OF APPROVAL

TEA TREE OIL
PUR

NATURAL
FUNGUS 

TREATMENT

Dropper Included

BUY 1
GET 1
FREE!

.33 OZ.

N
F

TR

.33 oz. 
$6.95

12-CT. DISPLAY

$39.95 AVAILABLE
12

$9.95
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Star Pro™ Brushes

20% Off of all 
brushes!

Gel Brush 4pk
Gel Brush (each)
Ultimate Big Boy Brush
Ultimate Sculptor Brush
Nail Art Brushes 4pk
Precision Oval Brush
Precision Round Brush
Round Sable
Flat Square Sable Brush 

719296
719331
719332
719333
719522
719523
719524
719551
719552

$7.95
$4.75
$10.35
$6.35
$9.59
$11.15
$11.15
$2.80
$3.00

$9.95
$5.95
$12.95
$7.95
$11.99
$13.95
$13.95
$3.50
$3.75

Special
Price

Regular
PriceChoose from:

720563

Cuccio Pro™ 
Stainless Steel 
Nail File Kit

100 Grit
180 Grit
240 Grit

720560
720561
720562

Choose from:

Cuccio Pro™ 
Stainless Steel 
Nail File Refills

719927
719042
719391
719620
720297
720264

Choose From:
Milk & Honey
Pomegrante & Fig
Vanilla Bean & Sugar
Lavender & Chamomile
Coconut & White Ginger
White Limetta & Aloe Vera 

8 OZ. BUTTER BLENDS
SPA/SALON SPECIAL

$5.99 each
Reg $7.85 SAVE $1.86

Choose From:
Milk & Honey
Pomegrante & Fig
Vanilla Bean & Sugar
Lavender & Chamomile
Coconut & White Ginger
White Limetta & Aloe Vera 

719034
719035
719646
719308
720348
720265

8 OZ. LYTE ULTRA SHEER 
BODY BUTTER
SPA/SALON SPECIAL

$3.95 each
Reg $4.95 SAVE $1.00

January 2017 Deals

$8999
Sale Price

$899
Regular Price

$599
Regular Price

720331
Regular Price 
$99.99  
SAVE $10.00

719748 
Special Price $3.29
Regular Price $4.29
SAVE $1.00

SAVE OVER

20% 

SAVE OVER

20% 

The Most Effective,  
Intense Hydration Experience!

L U X U R Y  S P A  P R O D U C T S  for H A N DS ,  F E E T & BO DY

CINAPRO™  
Nail Art Kits

CINAPRO™  
Get Organized! 
Empty Box with Stick

Gold Baubles
Design A Line Kit
Twinkle Crystal AB

719697
719762
719760

$5.59
$5.59
$7.99

$6.99
$6.99
$9.99

$1.40
$1.40
$2.00

Special
Price

Regular
Price Save
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NAILPRO Nail Competitions | nailprocompetitions.com 
Next Competitions:
January 28 - 30, 2017, International Salon & Spa Expo
Long Beach Convention Center, Long Beach, CA
April 30, 2017, NAILPRO Pasadena
June 4-5, 2017, Premiere Beauty Show
June 24-26, 2017, NAILPRO Cup Finale at IBS, Las Vegas

NAILPRO Pasadena
nailpropasadena.com
Sunday, April 30, 2017

Pasadena Convention Center
Pasadena, CA

NAILPRO Sacramento
nailprosacramento.com

Sunday, September 17, 2017
Sacramento Convention Center

Sacramento, CA

SACRAMENTO
nails-only trade show

2017 NAILPRO 

NAIL COMPETITIONS 

SPONSORED BY:

Plus! Hands On Workshops
Monday, May 1, 2017

Hands On Workshops
Monday, September 18, 2017
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KERRY 
WASHINGTON
The star of ABC’s 

“Scandal” donned 

a Brandon Maxwell 

gown and arguably 

the most talked-

about nails of the 

night: a gold-studded 

half-moon manicure, 

created by A-list nail 

tech April Foreman, 

featuring OPI Black 

Onyx polish.

SARAH 
HYLAND
Playing up the 

colors in the strap-

less embroidered 

Monique Lhuillier 

corset and Jimmy 

Choo heels worn by 

the ABC “Modern 

Family” starlet, 

celebrity manicurist 

Christina Aviles 

applied Essie Allure, 

followed by a thin 

stripe of Essie Good 

as Gold down the 

center of each nail.

VIOLA DAVIS
The hematite detail 

of Davis’s Marchesa 

gown, along with 

her metallic Tyler 

Alexandra Ellis 

clutch, inspired nail 

artist Julie Kandalec 

to apply one coat 

of Essie Licorice 

followed by two 

coats of Essie Set 

in Stones.

REGINA KING
King’s shimmering 

gold nails perfectly 

complemented her 

Emmy for Outstanding 

Supporting Actress—

the second year in 

a row that she took 

the honor for a role 

in ABC’s “American 

Crime.”

The coveted 

statuettes given 

out at the 68th 

Annual Primetime 

Emmy Awards 

weren’t the only 

golden girls on hand 

for television’s biggest 

night. Gilded accents 

and shimmering 

metallic hues also 

made a spectacular 

statement on the 

fingertips of the 

leading ladies in 

attendance.

SOFÍA 
VERGARA
Alongside her 

fi gure-hugging, one-

shouldered Atelier 

Versace Gown, the 

“Modern Family” 

actress accessorized 

with diamonds and 

a rich rose-gold 

lacquer on her 

long tips.

P
H

O
T

O
S

 A
LL

 G
E

T
T

Y
 IM

A
G

E
S

 (C
LO

C
K

W
IS

E
 F

R
O

M
 T

O
P

 L
E

F
T

): 
JO

H
N

 S
E

A
R

E
R

/W
IR

E
IM

A
G

E
; B

A
R

R
Y

 K
IN

G
/G

E
T

T
Y

 IM
A

G
E

S
 E

N
T

E
R

TA
IN

M
E

N
T;

 L
E

S
T

E
R

 C
O

H
E

N
/W

IR
E

IM
A

G
E

; S
T

E
V

E
 G

R
A

N
IT

Z
/W

IR
E

IM
A

G
E

; 
A

X
E

LL
E

 B
A

U
E

R
-G

R
IF

F
IN

/F
IL

M
M

A
G

IC
; R

O
B

Y
N

 B
E

C
K

/A
F

P
/G

E
T

T
Y

 IM
A

G
E

S
; J

E
F

F
R

E
Y

 M
A

Y
E

R
/W

IR
E

IM
A

G
E

; A
X

E
LL

E
 B

A
U

E
R

-G
R

IF
F

IN
/F

IL
M

M
A

G
IC

; D
A

N
 M

A
C

M
E

D
A

N
/W

IR
E

IM
A

G
E

; S
T

E
V

E
 G

R
A

N
IT

Z
/W

IR
E

IM
A

G
E

PRECIOUS 
METALS



©
 2

01
7 

Ha
nd

 &
 N

ai
l H

ar
m

on
y,

 In
c.

   
 H

M
-6

75
4

VOTED

BEST
  OF 2016

#1 BEST GEL POLISH!

Thank you for your support and enthusiasm for GELISH, which led us to 
another year of winning Readers’ Choice Awards for the Best Gel Polish for 
three consecutive years. We are committed to bringing the finest products 

and supporting you, the professional, who makes our industry great.

        gelish.com
714. 773. 9758



ORLY GELFX delivers chip-free 
wear and brilliant shine. 

Antioxidants Vitamin A & E 
help promote healthy nails 
while Pro-Vitamin B5 protects 
nail structure. 

Available in over 100 top-selling 
colors for manicures that last up 
to 3 weeks.

THE ORIGINAL VITAMIN-INFUSED GEL MANICURE SYSTEM

orlybeauty.com/proGELFX IS AVAILABLE AT AUTHORIZED DISTRIBUTORS. 800.275.1 1 1 1


