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DAVE HAGLUND

ndicators in several markets show 2022 will be a

year of slower growth compared to the previous

year. Monthly rate-of-change in the U.S. and
European industrial sectors are showing signs of
slowing growth.

Global product development
solutions for mobile OEMs

Residential construction growth will decline as
well, which will impact new orders of construction
equipment. Agricultural equipment sales in the
U.S. and Europe are also slowing due to changing
economic conditions and supply chains. |
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U.S. Leading Indicator:

+ The U.S. OECD Leading Indicator monthly
value has been relatively flat in recent
months.

+ The monthly rate-of-change suggests
slowing growth for the U.S. industrial
sector next year.

U.S. Industrial
Production:

« US Industrial Production in the fourth
quarter of 2021 was 4.6% above the
fourth quarter of 2020. The quarterly
growth rate declined during the latter half
of 2021, and further decline in the growth
rate is likely in the coming quarters.

« The strong financial health of businesses
and consumers suggests further rise,
albeit at a lower rate, for the industrial
sector in the quarters to come.
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Editor’s Note: Please note that this chart has been
modified on the Y-axis to show the trend more easily.
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U.S. Private Nonresidential 6
New Construction: .| =
2.9%
« US Private Nonresidential Construction o
in the three months through November 0.6%
were 4.8% above the same period one 0 -
year ago.
-2 Yy
« Expected Construction growth in 2022 .

will be due to both increasing volume and -4 3.6%
rising price levels.
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y : ‘ U.S. Total Public
. New Construction:
« Annual US Total Public New Construction

ticked up mildly in November but was
4.0% below the year-ago level.

« Annual State and Local Construction was
down 2.6% from one year ago, while
Federal Construction was down 19.2%.
Expect more opportunities on the state
and local level in the near term.
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U.S. Farm Machinery
Production:

+ Annual US Farm Machinery and
Equipment Shipments declined in
November. Annual Shipments are down
3.2% from a July 2021 tentative peak but
are 6.1% higher than one year prior.

+ Material and labor shortages are
contributing to lower Shipments.

£ Europe Ag & Forestry
Machinery Production:

A

« Annual Europe Agricultural and Forestry
Machinery Production in November was
15.2% above the year-ago level.

« Production growth will likely continue
to slow in the coming quarters as the
overall European economy cools in its
pace of rise.
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Europe Leading
ﬁ Indicator:

« The Europe Leading Indicator ticked down
slightly in December.

« The Europe Industrial Production annual
growth rate ticked down from 8.2% to
8.1% with November 2021 data. The
Leading Indicator monthly rate-of-change
suggests near-term business cycle decline
for the industrial sector and that the
recent tick-down may be the start of a
slowing growth trend.
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« 2021 Production came in 20.2% above
2020. The annual growth rate is moving
gradually lower from a tentative August
2021 peak of 20.9%.

+ Demand for new heavy-duty trucks will
likely result in higher levels of Production
in the coming quarters, so long as
Production is not held back by parts or
labor shortages.
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Editor’s Note: Please note that this chart has been
modified on the Y-axis to show the trend more easily.
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China St 2.6% 3.0%
Diesel Bus 0 — - .
Production: 5
-5.9%
« China Large Diesel Bus Production in the o

12 months through November totaled -15 10.9%
21,829 units, up 3.0% from the year-ago

level. Annual Production recently entered 20 e
an accelerating growth trend but is still 251
down considerably from the December
2019 peak of 31,909 units. -30 ]
. Slowing growth in China Industrial 35 [ prm danse
Production signals that the current a0l
accelerating growth trend in Large Diesel Apr May Jun  Jul Aug Sep Oct Nov
Bus Production may be short-lived. 21
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*ﬁ German Industrial —
Productlon'

+ Germany Industrial Production in the
three months through November was
down 2.4% from the same period in 2020.

+ The automobile industry — a major
industry for Germany - is grappling with
semiconductor shortages, adversely
affecting Production.

-2.4%

7Apr May Jun Jul Aug Sep Oct Nov
21

ALL DATA FOR CHARTS SUPPLIED BY ITR ECONOMICS



I EQUIPMENT MARKET OUTLOOK OE

Global product development
solutions for mobile OEMs

35 — Annual % change in 12 month moving totals
U.S. Construction .
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US Construction Machinery New Orders in 20
the 12 months through November were
30.3% above the same period last year. 15
« Residential construction growth will
continue to slow through 2022. This 10
will affect demand for New Orders;
therefore, New Orders are likely to 5
remain in a slowing growth trend
throughOUt this year. Apr May Jun Jul  Aug Sep Oct Nov
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« The North American Rotary Rig Count 10 :
averaged 619 in 2021, 14.3% above the s
2020 average. 20 H
-21.0%
Relative to December 2020, the US was up a0l
240 rigs in December 2021, Canada was -31.0%
up 50, and Mexico was up 6. 40| s
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U.S. Defense 2 — Annual % change in 12 month moving totals .
Industry, 0 _—
New Orders: -
_2 Ll 27
« U.S. Defense Capital Goods New Orders 4 3.6%
during the 12 months through July
totaled $136.6 billion, down 10.3% from 6l
1 year ago.
+ The House Armed Services Committee -8 ]
voted to raise the proposed defense 89% 88% -8.8%
budget by $25 billion for the 2022 fiscal -10 |- e o
year, which begins in October. If passed, -
a large portion of the additional funding 12+

. Apr May J Ju Aug Sep Oct N
would be dedicated to the purchase ST
of aircraft, combat vehicles, and ships,

benefiting New Orders.
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About AC Business Media

ffhigh
oemo Ig Way.com AC Business Media is a leading business-to-

FO“OW uson: business media and business intelligence

company with a portfolio of renowned
° brands in heavy construction, asphalt,

f y ln u E concrete, paving, rental, sustainability,
landscape, manufacturing, logistics and
supply chain markets. AC Business Media
delivers relevant, cutting-edge content to
its audiences through its industry-leading
digital properties, trade shows, videos,
magazines, webinars and newsletters. It

also provides advertisers the analytics, data
and ability to reach their target audience.
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https://www.facebook.com/OEMOffHighway
https://twitter.com/OEMOffHighway
https://www.linkedin.com/company/oem-off-highway/
https://www.youtube.com/channel/UCuAwQzKyZOqJolRTNYa0ZyA
https://flipboard.com/@OEMOffHighway
https://www.acbusinessmedia.com/
https://www.oemoffhighway.com/

