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SLOWER
" GROWTH TRENDS
LIKELY IN COMING MONTHS

year. While demand in this market has remained strong, U.S. Single Unit-Housing Starts have transitioned to
the back side of the business cycle which could lead to slower growth in early 2022.
Europe and Germany Industrial Production have both been above year-ago levels, but indicators are showing
a move toward slower growth trends going into the new year. Agricultural machinery production in Europe is
expected to remain on arising trend through the end of 2021. |

Construction machinery new orders in the U.S. through July 2021 were up 22.4% compared to the previous
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Editor’s Note: Please note that this chart has been
modified on the Y-axis to show the trend more easily.
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U.S. Private Nonresidential
New Construction:

« U.S. Private Nonresidential New
Construction during the 3 months
through July totaled $117.1 billion, down
4.2% from 1 year ago.

« Construction spending is in a recovery
trend, partly due to higher construction
input prices. Robust macroeconomic rise
in 2021 suggests rise in the nonresidential
construction sector, which typically lags
the economy, during 2022.

y . ‘ U.S. Total Public
u .
. New Construction:
« U.S. Total Public New Construction during
the 12 months through July totaled

$346.8 billion, down 3.6% from 1 year
ago.

« Trends in the U.S. Institutional Sector
Architecture Billings Index suggest that
Construction may begin a cyclical rising
trend between late this year and mid-
2022.
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/% U.S. Farm Machinery
Production:

« U.S. Farm Machinery and Equipment

Shipments during the 12 months through
July were up 15.8% from 1 year ago.

The annual growth rate ticked down in
July; Shipments will likely move along the
back side of the business cycle (slowing
growth) in the near term.

4 € Europe Ag & Forestry
Machinery Production:

Europe Agricultural and Forestry
Machinery Production during the 12
months through July was up 14.6% from 1
year ago.

General recovery in Europe and abroad
will likely contribute to Production rise
through the end of 2021.
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Editor’s Note: Please note that this chart has been
modified on the Y-axis to show the trend more easily.
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« The Europe Leading Indicator monthly data
rose in August.

« The leading indicator monthly rate-of-change
suggests that the European industrial sector
will transition to the back side of the business ~ 97-0
cycle (slowing growth) around the start of the ~ 96.5

new year.
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Diesel Bus 5
Production: _
« China Large Diesel Bus Production during -15 1 14.9%
the 12 months through July totaled 21.6

thousand units, down 14.9% from 1 year 2071 oo
ago. After a strong rebound in the June 05 |
monthly Production data, July Production _
came in abnormally weak. 301
« Macroeconomic trends coming out of 3% 3320 32.7%
China suggest that recovery in this sector 357 35.5% 35.2%
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« Germany Industrial Production during the
3 months through July was up 10.4% from
1 year ago.

« The quarterly Production rate-of-change
ticked down with the most recent data;
trends in the Germany Leading Indicator
suggest that slowing growth will likely
characterize Production moving forward.
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« U.S. Construction Machinery New Orders 10
during the 12 months through July totaled
$39.6 billion, 22.4% above the year-ago 5
level.
+ U.S. Single Unit-Housing Starts 0
transitioned to the back side of the
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« The North American Rotary Rig Count 201
averaged 512 in the 12 months through
August. The Rig Count is rising, but down 301
31.0% from last year. S10%
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U.S. Defense ’
Industry, Ll
New Orders: e
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« U.S. Defense Capital Goods New Orders

during the 12 months through July totaled 61

$136.6 billion, down 10.3% from 1 year 6.4%

ago. oL

« The House Armed Services Committee

voted to raise the proposed defense o3 BRI RS
budget by $25 billion for the 2022 fiscal B I 0.3% ST
year, which begins in October. If passed, month moving ol

a large portion of the additional funding -12

. ‘Dec Jan Feb Mar Apr May Jun Jul
would be dedicated to the purchase o oy Toapn Ay
of aircraft, combat vehicles, and ships,

benefiting New Orders.
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About AC Business Media

ffhigh
oemo Ig Way.com AC Business Media is a leading business-to-

FO“OW uson: business media and business intelligence

company with a portfolio of renowned
° brands in heavy construction, asphalt,

f y ln u E concrete, paving, rental, sustainability,
landscape, manufacturing, logistics and
supply chain markets. AC Business Media
delivers relevant, cutting-edge content to
its audiences through its industry-leading
digital properties, trade shows, videos,
magazines, webinars and newsletters. It

also provides advertisers the analytics, data
and ability to reach their target audience.
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https://www.linkedin.com/company/oem-off-highway/
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